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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, detaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, Coin, model, 
apparatus, Or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 








Digitized by the Internet Archive 
in 2014 


https://archive.org/details/nousebeautiful143julnewy 
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INTRODUCING LIBERTY. THE NEXT GREAT JEEP IDEA. 
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Se aace aN: 


1 from the corporate ladder to a climb impossible in a three-piece suit. But that’s no surprise—it’s a Jeep 4x4. 
Jrprise you are the countless innovations, such as a new independent front Suspension system for more precise 
rol and handling on any surface. An available 210 horsepower V6 engine and rack-and-pinion steering round 
werful new package. The new Jeep Liberty. Finally. A 4x4 vehicle that bridges the gap between intense off- 


8 and the ever-demanding city street. For more information, call 1-800-925-JEEP or visit us at www.jeep.com. 


tered trademark of DaimlerChrysler 
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why just make up your face 
1en you can make up the years 


New 


TOTAL EFFECTS 
Makeup 
and Lipcolor 








helps fight seven 
signs of aging 


A youthful effect today, 
even more so tomorrow. 





Now there’s a remarkable makeup 

and lipcolor, with Olay’s exclusive VitaNiacin. 
It actually helps fight seven signs of aging, 
over time. 


Skin is luminous, lit from within. 
Lips appear younger, fuller. 


Together, making the appearance of fine 
lines and wrinkles a thing of the past. 







age defying foundation 
fond de teint défi au ter 
+ VitaNiacin 


Proven to be the makeup 
for younger-looking skin 





lipcolor in 24 shades 
makeup in 10 shades 


© OLAY 


www.olay.com 











LIFE WAS GRAND ON MY COCONUT ISLAND, 
BUT THIS IS DOUBLE THE DELIGHT. 


NOW FROM MY HOLLOW DEPTHS 
COOL CREAM SOARS TO PEAKS OF PERFECTION. 


BURIED BY A FRESH, JUICY AVALANCHE, 


| AM AN EXOTIC TREASURE 
WAITING TO BE DISCOVERED. 
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The Architect™ Series Built-in Refrigerator and 
Epicurean™ Stand Mixer, only from KitchenAid. 


| Our Colossal Coconut Ambrosia. Enjoy it now, and later, with the ExtendFresh™ 
iy System. A KitchenAid brand exclusive that features dual climate control sensors, 
Lf so food stays full of flavor as long as possible. And our legendary Stand Mixer, 
with a double-batch capacity, powers through virtually anything. 
For this recipe, and to learn more about the entire KitchenAid* 
line, visit www.KitchenAid.com, or call 1.800.422.1230. 


[KiechenAid 
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FOR THE WAY IT’S MADE.” 
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Shoes are 






overrated. 


There’s something about Mohawk carpeting that 
begs to be touched. Maybe it’s the superior quality. 
Perhaps it’s our craftsmanship. One thing’s certain, 
bring home a Mohawk carpet and you may never 


want to put your shoes on again. For information, 


call 1-800-2-MOHAWK or visit mohawkind.com. 


MOHAWK 


Mohawk makes the room 


Aladdin | Horizon | World | Galaxy | WundaWeve | Portico 
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, The Talent This month’s contributors 

Dear Marian Letters to the editor 

Style Beat Summery stripes; hits from the High 
t furniture market 

| One of a Kind Fired up about Frances Palmer's 
sry. By Nancy M. Better 

They’re Back American decorating showed 
good taste until Rose Cumming came along. 
fartin Filler 


— 


arolyn Sollis 





Swatch Watch One bench, nine ways to stripe it. 





SOA aac 





Departments 


52 Changing Places The author sees an inherited 
table as a mandate for how to live. By A.M. Homes 
@ 56 Charlotte’s Web Finding hostess gifts online 
© 106 Hot Dish Luscious, earthy fare at a Portland, 
Maine, restaurant. By Wayne Curtis 

109 Designer Challenge Miles Redd goes to 
The Home Depot to gather ingredients for a high-style 
kitchen. By Christine Pittel 
® 116 Resources Where to find it 

120 Encore Summer Porches, 1920-1995. 
By Mary-Ellen Weinrib 
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Merge. The all-new 2002 Buick Rendezvous offers the ride of a luxury sedan, the seating capac 
of a minivan and the capabilities of an SUV in one innovative package. At $32,707" the nicely equipp 
CXL includes Versatrak'™ AWD, which instantly adapts to changing road conditions, and on-the-sp 


reconfigurable seating for up to seven adults. Track one down at www.buickrendezvous.com. 


Buick RENDEZVOUS (— 
itsallgood Ww 





707 MSRP. Tax, title, license, registration and other optional equipment extra. Vehicle shown with optional equipment. 
©2001 GM Corp. All rights reserved. Buick is a registered trademark and Rendezvous and Versatrak are trademarks of GM Corp. OnStar is 
a registered trademark of OnStar Corp. Buckle up, America! For more information, visit www.buickrendezvous.com or call 1-800-4A-BUICK. ON BOARD 








Editor’s Page Honptee ieee ‘8 Georgia a la Fran 

Romantic but snazzy— Carefree comfort is a An Appalachian lake be 
your summer style may a permanent guest at a family- borrows from both local 

studied, but keep it casual. oriented Long Island house. country-French traditia 


By Marian McEvoy By Martin Filler By Elizabeth H. Hunt 
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Nantucket Natural Miami Splash of Palm Spring's 0 


Awash in marine light, a small Water is the star of a walled In a glamorous 50s 
fisherman’s cottage on garden and a classical neighborhood in the Calif 
Nantucket is discreetly enlar ged. —_ pool “pavilion on Biscayne Bay. esert, a martini-mode; 


By Christopher Petkanas By Christine Pittel mood, By Carol Prisar 





A Ranch in the Andes Decor a Go-Go The Cover 


The lucky heir to a centuries-old Spruce up a bland summer An airy house lives up | 
family property grows wine rental with portable furnishings __ its bay views with rooms o 
grapes anc raises cattle. in your own personal style. and blue. Photograph | 
By Miguel Flores-Vianna By Elizabeth Mayhew William Waldron 
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Of course it’s a downdraft. Why do you ask? 


, ev eree ee M Mio ol ol Melee Kom Urano decades, we've been perfecting” - 
Narr oae 
downdraft ventilation. to beautifully clear the air without an overhead hood. 
. anes Pe Ne ent range also features a high-performance, dualspeed convection 
Prepon hematite Mcluts eceke llockoere) ce) om Kelme Te eR euutelikeoniae 


‘or call 1-800-Jenn-Air. And eon attraction of Ce telacel Vee 
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One store. Four 











> After 
eraduating from Arizona State 

with a degree in journalism, Lopez- 
Cordero had four jobs in quick suc- 
cession—including stints at a daily 
newspaper in St. Thomas and at 
Harper’s Bazaar—before coming to 
House Beautiful last year. As the 
magazine’s indispensable associate 
editor, he assists the features editor; 
writes Talent and Up to Date; 

and, beginning this month, 
co-produces Charlotte’s Web. 


< lit 
was monumental, but simple,” says 
O’Brien of the Florida garden he 
photographed for “Miami Splash” 
[page 84]. O’Brien, who studied at 
‘ale with Walker Evans, began his 
career photographing for GQ 
and over the past twenty years has 
contributed to The New Yorker, 
The Face, Rolling Stone, and to the 
book Girlfriend (Random House). 


He is a co-owner of the New York 


restaurant Chez es Saada. 





< ; Gallagher, 
who photographed “Nantucket 
Natural” [page 76], finds shooting 


interiors useful in her own decorating 


endeavors, which include the recent 
renovation of her vacation home in 


















A For Greene, 
House Beautiful’s features editor { 
the past twelve years, producing tl 
Changing Places column [page 52 
is “pure recreation—Id do it for | 
free.” She was a writer at House & 
Garden for many years and edited 
book Mark Hampton on Decoratty 
as well as this magazine’s Thought 
Home anthology. “Being a design 
editor is great—I love people whe 
are expert and obsessed, which 

describes every good decorator.” 


the Catskill foothills. “When I shoot a 
location I look for something I might 
also use-—like a great outdoor 
shower.” Gallagher, whose photogra- 





> “She is a lovely 


woman with an exquisitely beautiful 
house, which is mostly white—like 
her pottery,” says Fraser, who 
photographed Frances Palmer in 
her studio for “One of a Kind” 
[page 34]. A native of England, 
Fraser has lived in the United States 
for nine years. Her photographs 


appear in Town & Country, Amica, 


and in the forth¢ oming book 
Red on Red (( written by 
designer Stephai lop; 2en 
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phy has appeared in Travel + Leisure 
and in advertising campaigns for 
Kate Spade, lives in New York. 















A fre 
quent contributor to House Beaut 
Petkanas has traveled the world ar 
knows charm when he sees it. “WJ 
wouldn’t want what Lee Bierly an¢ 
Christopher Drake have?” he asks 
(“Nantucket Natural,” p. 76]. The 
author of At Home in France (Ster 
as well as Parish-Hadley: Sixty Yeah 
American Design (Little, Brown), 

Petkanas divides his time between| 
homes in Provence (where he is sé 


cooking, above) and New York. 
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ive up your contacts for a pair of / << and stay in contacts. Just upgrade to 
bifocals? Never. But it’s getting harder ( (( )))) ACUVUE® BIFOCAL Contact Leal 


to deny that your vision is changing. if you've never tried soft contact len 





Fact is, you can enjoy ex ptional vision \ 7 youll appreciate that ACUVUE” B/FC 





*nses combine the latest bifocal specialized vision zones, allowing you to see clearly 





with the newest innovations in contact at varying distances. So you can focus both near 
. That’s because ACUVUE® BIFOCAL and far. Something you probably never thought a 
nses are scientifically designed with five contact lens could help you do. 


CUVUE 








For help in finding a nearby Eye Care Professional to fit your free trial pair of 
ACUVUE’ BIFOCAL Contact Lenses, visit www.acuvue.com. 
Visit a participating Eye Care Professional to determine if ACUVUE” BIFOCAL is right for you. | 


Professional examination and fitting fees are not included, however, certain fees may be covered by some insurance pll 








ACUVUE 
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ING SUMMER, BUT JUDGING BY 
creased volume of reader e-mails, 
ew of you are slowing down, 

g out, or cooling off. As always, 
-mailed missives tend to be more 
ct and immediately pro or con 
etters written on paper and sent 
velope. E-mailers seem to crave 
ion: “I bet you don’t have the 

to publish this” or “Please print 
that other readers can connect 
/me” are frequent requests. Either 
we believe that the best readers are 
‘\ost communicative ones—and 


Jabric specifics have either been 
sered or are being researched. As 


yarea that I think you should 
“-ss more often is selecting lamps. 
1» decisions, while small in the 
‘> scheme of overall decorating, 
e truly confounding. When you 
ying to finish off a room, lamps 
ake or break it. 

Jill Crouch 
| Boston, Massachusetts 
Jill, 


ye 100 percent right: Once a room 


yorated, the choice of lamps can 
‘ice or ruin it. In fact, many of our 


ator pals tell us that lamps are the 
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va la Feedback! 


{Keep those cards, letters, 
and e-mails coming... } 


Bx 
<BZy WL 


a 


most important decorative accessory 
of all—they give off style and quality 
vibes faster than any other element. 

And now there are many more 
lamps available at affordable prices. 
From Pottery Barn, Ralph Lauren 
Home, and Baker to artisans who 
make one-of-a-kind lamps, you can 
easily find that perfect little bedside 
jewel, or something more dramatic 
for the sofa table. In our September 
issue, we will feature chandeliers. In 
November, watch for lamps on our 
Style Beat pages. 


taking a spill 
Dear Marian, 
I’ve got a question about the Swatch 
Watch column on tablecloths in your 
May issue: Many of the fabrics you 
showed seem too beautiful to end up 
being stained with the red wine, pasta 
sauce, or raspberry mousse that some- 
times gets spilled during a lively lunch 
or dinner. To avoid ruining gorgeous 
tablecloths, is a glass cover acceptable 
or in style? 
Jean Cartwright 
Tucson, Arizona 
Dear Jean, 
[ve got one thought about glass table- 
tops over fabric: Don’t do it. If the 
object of your lunch or dinner party is 
to please your friends and family, a 
cold, hard sheet of glass is not a great 


way to start the pleasure ball rolling. 





A tabletop should not be jarring to the 


touch: Fabric is simply better appreci- 
ated when it is not fettered with glass or 
plastic coverings. 


romanian roots 
Dear Marian, 
I am glad I bought the May issue of 
House Beautiful. I picked it up because 
of the good-looking cover, but was 
then drawn to Changing Places on 
page 80, written by the Romanian 
author Florin Ion Firimita. All four of 
my grandparents were from different 
villages in Romania. Could I get 
Firimita’s e-mail or mailing address? 
I would like him to know how much I 
appreciate his piece and would also 
like to know the name of the village 
that he so vividly described. 

Karen Rose 

via e-mail 

Dear Karen, 
I’m sending you Florin’s e-mail address, 
and I'll forward Florin your apprecia- 
tive note. We’re gratified that Changing 
Places is so popular: The depth of 
each writer’s feelings and insights has 
struck a chord with readers all over 


America. @ 


Please e-mail Martan McEvoy, Editor in Chief, 
at mmcevoy@hearst.com. Send your letters to 
Dear Marian, House Beautiful, 1700 Broadway, 
29th floor, New York, NY 10019. Be sure to 
include a daytime telephone number. Letters 
may be edited for clarity and length. 
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special opportunities, promotions, and advertising 


Camp Jeep 


July 26-28 

Camp Jeep will once again return to the 
historic Oak Ridge Estate near beautiful 
Charlottesville, VA., July 26-28, 2001. 
The event offers three full days of four- 
wheeling, tubing, mountain biking, kids’ 
activities and much more! This fun-filled 
weekend will conclude in spectacular 
style with a free picnic dinner, concert 
and fireworks display on Saturday 
evening. For more information, call 
1-800-789-JEEP or visit 
www.jeepunpaved.com/woj/campjeep. 


Win a Ducane Gas Grill!* 


Enter the Ducane Grill Sweepstakes 
and you may win Ducane Gas Grills’ 
new 2005 Gas Grill! With 441 total sq. 
inches of cooking surface and 25,000 
BTUH, Ducane’s 2005 packs a big 
punch and comes with a Free Limited 
Lifetime Warranty! 


Get better grilling flavor with Ducane’s 
all-stainless Sear Grid® and La-Va-Grate® 
which vaporizes grease. No grease cup, 
but all the flavor of charcoal grilling with 
the convenience of gas. 


And you won't believe the flavor of 
Ducane’s patented Open Flame 
Rotissing® — it cooks from behind 
the meat, not underneath — so no 
flare-ups that cause your meats to char! 


When you're in it for the flavor . . . 
Ducane Gas Grills. 


For more information, visit 
www.ducane.com or call 
1-800-DUCANES. 


*OFFICIAL RULES: (1) No purchase necessary. (2) To enter, 
print your name, address, zip code, phone number with area 
code on a 3x5 card and mail to housebeautiful, Att: Promotion 
Department, 1700 Broadway, 28th Floor, New York, NY 10019, 
to be received no later than August 31, 2001. And, if you would 
like to receive information on upcoming housebeautiful events 
and special offers, please include your email address (3) 


housebeautiful 


MARIAN MCEVOY 
Editor in Chief 


NORA SHEEHAN 
Design Director 
SENGA MORTIMER MIGUEL FLORES-VIANNA 
Decorating Director Editor at Large 
CAROLYN SOLLIS 


Executive Editor 


DEBORAH L. MARTIN 
Managing Editor 


REGINA CLARBOUR 
Editorial Coordinator 


ELAINE GREENE 
Features Editor 


ELIZABETH MAYHEW 
Style Editor 


ELIZABETH H. HUNTER, CHRISTINE PITTEL 
Senior Editors 


MARTIN FILLER 
Art and Antiques Editor 


Decorating 
AMANDA DAWSON Associate 
ELAINE A. WRIGHTMAN Associate 
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CHAR HATCH LANGOS Special Projects (Los Angeles) 
MARY-ELLEN WEINRIB Special Projects (New York) 
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Winner will be selected in a random drawing on or about 
August 31, 2001. Winners will be notified by mail or by phone. 
(4) Federal, state and local taxes are the sole responsibility 
of the winner. (Retail Value: $1,039.00) No substitution or 
transfer of prize. (5) Employees and their immediate families of 
housebeautiful, Ducane and their advertising, public relations, 
and merchandising agencies are not eligivle. (6) Prize will be 
given to parent or guardian if winner is under 18 years of age 
Odds of winning are determined by the total number of entries 
received. Prize winner's name can be obtained by sending a 
self-addressed envelope to: housebeautiful, Att: Promotion 
Department, 1700 Broadway, 28th floor, New York, NY 10019 


Mailing Lists: From time to time we make our subscriber list available to companies that a 
goods and services that we believe would interest our readers. If you would rather not recei 
mailings, please send your current mailing label or exact copy to: HOUSE BEAUTIFUL, 
Preference Service, PO Box 7024, Red Oak, IA 51591-0024. SUBSCRIPTION SERVICE: ] 
Beautiful magazine will, upon receipt of a complete new or renewal order, strive to fulfill 
scription to provide first-copy delivery either to the Postal Service or to alternate carriers in 
weeks. If this cannot be done, you will be notified promptly of the issue date that will begi 
subscription. To assure quick service, enclose your mailing label when writing to us or rene 
subscription. Renewal orders must be received at least 8 weeks prior to expiration to assure 
ued service. Subscription prices: U.S. and possessions: $19.97 for 1 year, $37.97 for 2 years. 
and all other countries, add $16 for each year. Canada BN NBR 10231 0943 RT. Address all s 
tion inquiries to Joan Harris, Customer Service Dept., House Beautiful, PO Box 7174, Red 
91591; or call 515-282-1508; or visit our customer care web site at http://ccare.hearstmags 
Printed in USA 
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From now on 
JUST CLEANSING 
IS OBSOLETE. 





-Now you can fight 
the signs of aging at 
the same time. 


Only Nivea gives 
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removes make-up 
and other impurities 
while fighting the 


signs of aging. 
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send a child to the country this 
summer and make 


a dream come true. 
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w More Than Ever conditioning...and save up to 40%* 
on cooling. In winter, your Hunter fan 


recirculates warm air and saves up 
to 10%* on heating bills. 


‘bills more than doubled in 
irts of the country this past 
With a long hot summer still 
ou need a powerful Hunter 
more than ever! 


at The High Cost 
Of Cooling 


r movement created by a Hunter 
an lets you set your thermostat 
nd still stay comfortable. Every 

VTE ‘cere you raise 

—/ the thermostat 

f| saves up to 7% on 

energy costs. So, cooler you feel. 
you can cut back And the more 
on expensive air {| you save. 


code 


Maximum Air Movement, 
Maximum Savings 


Hunter fans are powered by our 
patented AirMax” motor**— the 
quietest, most powerlul motor we've 
ever created. So Hunter 
fans move more 
air. The more 
air your fan 
moves, the 
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s may vary based on climate, building type and thermostat setting. On average at low speed settings. ** Available on most models 
\R” is a U.S. registered trademark, 


Get Set To Save 
Even More 


Cut your utility 
CEPR bills even more with 
s an easy-to-use Hunter 
programmable 
thermostat! Hunter 
Ea thermostats feature state- 
of-the-art technology that 
can help you save up to 33% on home 
cooling and heating costs. 





Md 7 > 
® 
Qiryceunen E 
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www.hunterfan.com 


1-800-4HUNTER 


© 200) Hunter Fan Company 
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CERTIFIED PRE-OWNED LEXUS 


Finally, Getting Into A Pre-Owned Car 
Doesn't Involve A Leap Of Faith. 





While everything in life doesn’t come with a guarantee, at least the Lexus Certified Pre-Owned 


Program reduces the uncertainty of buying a previously owned vehicle. For starters, every vehicle 
includes the Lexus of warranties’ — three years from your purchase date or 100,000 total vehicle 
miles. Our rates and terms rival those of new vehicles. And you even get a complimentary loaner car' 


during service visits. So see your Lexus dealer today. And save your 





leaps of faith for bungee jumping and the occasional marriage vow. | ONLY AT YOUR LEXUS DEALER 


lexuscpo.com 





minds you to wear seatbelts, secure children in rear seat, obey all speed laws and drive responsibly. 


ed Pre-( ler for warranty details. +Service loaner cars available on warrantable repairs only 


ger: ELIZABETH MAYHEW 













his season 
"re seeing 
‘ipes of 
ery type— 
ming, 
bana, 
astripe, 

d ticking; 
interly, 


ie 


ere, we set 
u straight} 


i 
f 
' 


= 


is 


—. 


rej 
A 





en 8 THI s 









¥ 


® : 
= 
CT en 
fad F 
E , 


on-sided diaper bag comes with changing pad, $350; from Dransfield & Ross: 212-741-7278. 2. Multicolored cotton pillow, $20; from Crate & Barrel: 
996-9960. 3. Leather photo album, $125; from Daisy Arts: 310-396-8463. 4. Laminated place mat, $22.50 for four; from Carnevale: 800-548-9979. 
Cone Hill’s cotton napkin, $10; at Second Story: 800-794-0855. 6. Ceramic mug, $20; from Nautica: 877-NAUTICA. 7. Citronella torches, $7 for four; } 
rate & Barrel: see above. 8. Toothbrush, $8; at J. Crew: 800-562-0258. 9. Quinta France’s ceramic salad bowl, $43.50; at La Cafetiere: 646-486-0667. | 
Red cabana striped thong, $100 a pair; from Rafe New York: 800-486-9544. 11. Cotton mat, $35 for 3’ x 5’; from Pottery Barn: 888-779-0557. 

\} 
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(Designers 
today are jae 
See §=reachingover Mad 
picking subtle 
sophisticate ; 
colors for ar 
towels, chairs 
pillows and 
plates. Lilac 
or avocado 
anyone? | 













ERD 


| 
1. Calvin Klein’s terry towel, $19; from the Khaki Collection: 800-294-7978. 2. Lippincott’s folding sand chair, $95; at The Monogram Shop: 6) 


3379. 3. Stitched grosgrain pillow, $150; from Joop!: 212-246-6724. 4. Handblown Studio glass vase, $500; from Tiffany & Co.: 800-526-0649) 
taffeta pillow, $185; fron 1a Crosland: 212-397-8257. 6. Porcelain square dish, $98; from Rosenthal USA: 800-804-8070. 7. Linen napkin, 
Rural Residence: 5128-822-% 3. Three of John Derian’s découpage plates, $95 each; at Bergdorf Goodman: 212-753-7300. 9. Wool and ca| 

Corrado throw, 53 ym Missoni: 212-517-9339. 10. Soliflore picnic bag, $286; from Pierre Frey, through R. Crowley: 203-785-9376 
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Thermador: 


Every so often something comes along that has a way of bringing 


ideas to life. And makes you more talented. Even a touch more daring. 
Something that says go ahead, improvise a little. You've got all the 
help in the world. Thermador. Let it spark your imagination. 


1-800-656-9226 www.thermador.com 









Editors’ Choice 
{Our High Point hits} 















names 
mode 
ucer of high-quality furniture, Sofield (who designs the Gucci and Yves Saint Laurent boutiques) pres) 
ection epitomizing big-city glam with an Asian and Viennese twist. At Henredon, Ralph Lauren’s tak 
edly forties. He also introduced a collection of rugs that is gutsy and chic—the stripes are sure win! 
ell Gold says, “People are looking for unique items with personality as well as style.” 


rich navy blue, crimson, persimmon, red, and hot pink—gave many High Point showrooms ak 





at the Milan furniture fair, prints—particularly childishly large and naive florals and bold stripe 
aditional firms as well as hipper ones. 

temporary trend continues to influence all furniture producers, but the stripped-down piece! 
quality counts! Our favorite designs at High Point are inventively classic, eclectic, and refll 


flirtation with the East and its more exotic materials and finishes. 


1. Ralph Lauren Home's Madison Avenue Armoire has shagreen-covered doors, $29,985: 800-578-7656. 2. Linen-upholstered Carter wil 


| chair, $1,295; from Mitchell Gold: 800-789-5401. 3. Barrister leather chair has nailhead trim, $1,400; from Bernhardt: 866-268-8229. 
| 4. Asian-influen 2 ich, $2,995; from Henredon: 800-444-3682. 5. White oak drop-leaf console table, $2,517; from Drexel Herita 
Calera Collecti 1986. 6. Console table, $3,999; from Century: 800-852-5552. 
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WE NOW HAVE MORE WAYS THAN EVER TO MAKE 
HOME A WARMER, MORE COMFORTABLE PLACE TO BE. 





EE 





ARR RRR ARAL 





e days, you'll find-the Owens Corning name on the most innovative products and services for your home. Like an exciting 
1e Theater System, a unique Basement Finishing System that saves weeks of installation time, or our MiraVista® roofing which 





bines the great look of shake or slate with exceptional durability. To find out what we can do to make your 
e a better place to be, visit WwW.owenscorning.com or cal! 1-800-GET-PINK. | 


WE KNOW HOMES.” 













Editors’ Choice ; 
ealore on seven snazzy designs} 








1. Painted pine chest, $600; from Lane: 800-750-LANE. 2. Jade-colored Chinese stacking cubes, $1,047; from Milling Road: 800-592-2537. 3. Avon 
slipper chair, $993; from Hickory Chair: 800-349-4579. 4. Ralph Lauren's Dry Creek striped wool rug, $399 for 5’ x 8’; from Ralph Lauren Floor 

Covering: 888-235-0994. 5. Bill Sofield’s lamp table in Blaze-rubbed lacquer, $1,987; from Baker: 800-59-BaKER. 6. Cooper leather chair, $4,439; fron 
Coach: 800-307-0040. 7. English Queen Anne reproduction Everard settee, from $2,847; from Stickley’s Colonial Williamsburg Collection: 315-682) 
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al Effects with UV protection 


; seven signs of aging and more. 


nishes appearance of fine lines and wrinkles 
othes skin texture 

1s skin tone 

s dull skin a radiant, healthy glow 

mizes appearance of pores 

uces appearance of blotches and age spots 
thes dry skin 








OLAY: 
‘otal effects, 


u 
Y Prorectio" 


NEW TOTAL EFFECTS Wie VITANIACIN AND UV PROTECTION NOT ONLY FIGHTS 
SEVEN SIGNS OF AGING: iT ACTUALLY HELPS PREVENT UV DAMAGE TO 





Photographer Vel © EM, SR aRGAGS SEAR 


Producer SENGA MORTIMER 






The potter in 
pearls, the 
inspiration 

for the beading 
that adorns 
many of her 
cream-colored 
creations. 


Goods 





IN THE*BASEMENT OF HER 1851 CONNECTICUT FARMHOUSE, FRANCES PALMER’S STUDIO IS 
erammed with vases, bowls, cake stands, and compotes. Some pieces are still damp; others are 
sand-dusted, awaiting another glazing and firing. All are pale-hued, from milky alabaster to 
clotted cream. “My original vision was to use clay as a canvas, and paint on it,” Palmer explains. 
"Gradually, I got more interested in form, and I stopped painting on my pottery altogether.” 

What Palmer created instead is a fresh twist on 18th-century creamware, applying translucent 
glazes and neutral crackles to fluted and scalloped vessels. She delights in surprising flourishes, 
such as a ruffled border on a square tray or whimsical coils on a vase. “Each piece has its own 
personality,” Palmer says. “I try to straddle the line between function and nonfunction.” 

A former textile designer with a master’s degree in art history from Columbia University, 
Palmeniook a throwing course twelve years ago and was hooked. Although she once sold her 
wares at shops, including Barneys and Zona, Palmer now accepts mainly private commissions, and 
each summer makes her work available at Etherington Fine Art on Martha’s Vineyard. Once Palmer 
completes her new studio—in an old barn on her rambling property—she plans to add a gas- 


fired kiln so that she can try her hand at porcelain. by Nancy M. Better 
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—Automobile Ale ti ¢ 
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here’s no shortage of good news about Dodge Grand Caravan. And while we 

dn’t be more delighted about this, frankly, it doesn’t surprise us. After all, Dodge 

ind Caravan is the only minivan with available features like a power rear hatch, 

-Zone automatic temperature control, and four-wheel disc brakes. The only thing 
better than hearing news like this is getting the full scoop for yourself. 


See. Compare. Drive. 
Dodge Grand Caravan |? The Best Minivan Ever. 


800-4-A-DODGE or www.4adodge.com 


*Based on AMCI overall weighted evaluations o/ 200! Grand Caravan vs. similarly-equipped 2000 MY competitors 
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[clockwise from right] 
Rose Cumming by Edward 
Steichen, 1935. Dining 
room in her New York 
house, with 18th-century 
sleigh. Her guest room. 
Although Cumming disliked 
extreme modernism, she 
designed these Moderne 
mirrored shutters. In her 
own salon, antique Chinese 
painted wallpaper, 
Chippendale mirror, French 
and Venetian furniture. 








> Hothouse Rose 


{With bold color schemes and 


a a of wie, Rose Cumming 
shook American decorating out of 
timid good taste. 


ROSE CUMMING INVENTED TODAY’S CLICHES.” 

So furniture designer Edward Wormley assessed her 
career after the flamboyant decorator died at 81 in 1968, 
that turbulent year when a new generation of rule-breakers 
was just beginning to rediscover her brand of haute- 
bohemian glamour. Although Cumming’s signature 
aubergine-glazed walls became a commonplace of late 
sixties and seventies interiors, her seemingly freewheeling 
yet highly disciplined style remains inimitable. As one of 
the true originals of 20th-century design, she had no pre- 
cise antecedents and no direct followers, but her influence 
can still be felt wherever uptightness is flouted and dull- 
ness is despised. 


no time for boring furniture, boring fabrics, or 


borin ple,” Cumming declared, and the rooms she 
created ing her five-decade career were anything 
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sre over |,200 Select Hayward Builders across the U.S. IF you dont 





Temecula * 
California Pools & Spas 
909-676-3227 


Florida 

Apopka 

Artistic Pool Design, Inc 
407-880-4377 
Casselberry 

Bob’s Pool Service 
407-834-7100 
Kissimmee 

A+ Pools 
407-870-2555 

Lake Helen 

All About Pools, Inc. 
904-228-2207 


Melbourne 

Blue Marlin Pools 
of Brevard 
321-259-1233 


New Smyrna Beach 

Pools by Design, Inc 
904-426-6300 

Oldsmar 

Gulfstream Pools & Spas 
727-787-9334 

Orlando 

Dixie Pools 
407-298-9159 

Orlando 

TC Water Features 
407-282-4911 

Palm Harbor 

Landmark Pools & Spas 
727-787-5988 

Vero Beach 

Tropical Pools 
561-569-1296 











your present 


Sees 








An extraordinary 


pool experience begins 


el. ’ with the perfect water 


environment. So it’s no 
wonder the best builders equip 
their installations with Americas 


#1 Pool Water Systems by Hayward, 


yeamey managed by the new Hayward Pool 
System Control. From circulating to 
Filtering to heating to cleaning to controls 
and lighting, Hayward is the industry leader. 


So when you build your new pool, or enhance 


one, be sure to contact a Select 


ee Hayward Builder. For the Select Hayward Builder 
near you, call 1-888-HAYWARD or visit our 


website at www.haywardnet.com. You'll be i 


y 
giving yourself and your family the experience of ie 
a lifetime — the wonder of water by Hayward. SF 


Kansas 
Olathe 


Esther Williams Pool Dealer 


913-782-7777 
Nebraska 


Omaha 
Taylor's Pool & Spa 
402-896-8445 


Nevada 


Las Vegas 
Southern Nevada Pools 
702-655-2870 


Texas 

Southlake 
Pacesetter Pools 
817-498-9977 

El Paso 

South West Pools 
915-584-1167 
Fort Worth 

Fort Worth 
Custom Pools, Inc 
817-732-7665 


Lewisville 

Joy Pools 
972-539-7946 
Richardson 
Hobert Pools 
972-690-8118 
Virginia 
Waynesboro 
Valley Pools 
540-042-9762 


Pumps °¢ Filters * Heater 








s ¢ Cleaners * Controls ¢ Lighting 


see a builder near you, call |-888-HAYWARD or visit us at www.haywardnet.com 
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[left] Cumming hung silk taffeta curtains in an early version of 
full-wall window treatment. [above] The designer draped her 
bed with pure silver lamé and papered the walls in blue-tinted 








{“T love all lush things,” confessed the eclectic Cummi 


but. Her strong, unexpected color combinations—teal 
blue and lime green, tangerine orange and blood red— 
were the antithesis of the insipid pastels that typified 
genteel interiors of the first two decades of the last cen- 
tury. Her bizarre but somehow harmonious juxtaposi- 
tions of objects from many periods and cultures in a 
single room were astonishing at a time when carefully 
matched suites of 18th-century English or French pieces 
was the accepted way for the rich to decorate. 

Like the other grandes dames of decorating when the 
profession was still in its infancy, Cumming had no for- 
mal training. Born to a rich Australian family, she was 30 
when she passed through New York in 1917 en route to 
England, where she planned to be married. But 
America’s entry into World War I made transatlantic 
travel impossible, and she settled into a routine of end- 
less lunches. Her friend Frank Crowninshield, legendary 
editor of Vanity Fair, suggested she become a decorator, 
to which she replied, “But first tell me what it is.” Down 
Under there were only upholsterers and drapers, so 
Cumming was unconstrained by the conventional bound- 
aries of the trade and became a one-stop designer, anti- 
quazre, and fabric merchant, at a time when no one else 
offered that kind of high-end domestic shopping. She 
never wed and said of the furniture she obsessively col- 
lected, “These lovely things are my husband and my chil- 
dren.” One of her sisters observed, “I don’t think she 
ever wanted to marry. She was too independent.” 

The bread and butter of Cumming’s business became 
the traditional English and French chintzes on which 
she put her own stamp during her annual buying trips to 
Europe. She changed colorways as confidently as she 
reshaped upper-class taste, painting over swatches in 
purples and oranges that gave them an entirely new 
feel. Today the firm not only survives but thrives under 
the direction of Ronald Grimaldi, who has kept the 
Rose Cumming label synonymous with offbeat luxury. 


“She went 


ght to the top, but never over it,” says 


Grimaldi. “She always knew just how far to go.” 

There was little that Cumming was not open to. A 
she put it, “I dearly love Gothic, and early English fu 
ture of the 16th and 17th centuries; I love all early 
Oriental furniture and art with the exception of Indi: 
adore Chippendale, the Louis XV period, Austrian 
Baroque, and early painted Venetian ... I like Regenc 
and Directoire ... I love all lush things.” Though she 
favored ancient velvets and antique Chinese painted 
papers, she was also innovative with new materials. § 
used an early form of Mylar wrapping to cover walls, 
pure silver lamé (not today’s lightweight Lurex versi¢ 
to drape beds, and in the 1930s made a famous set of 
tains from that new packaging wonder, cellophane. 

Cumming’s shop, a block away from her townhou 
53rd Street off Fifth Avenue, was a revelation. Instea¢ 
arranging stiff groupings of furniture, as did other est 
lishments, she conveyed the impression of a lived-in 
home. After closing, she left the lights on, a then unh 
of extravagance that caught the attention of sophistic 
night owls. As Albert Hadley recalled, “I discovered 
shop my first year in New York. It was like going thre 
some unbelievable land of enchantment—high ceilin, 
lacquered blue and a great wall of diamond-cut mirr¢ 
that reflected exotic chandeliers and furniture with gi 
and wonderful woods inlaid with mother of pearl.” 
According to Wormley, “An ordinary woman would 
disappeared in such a room, but not she.” 

Indeed, with her lilac-dyed hair, heavily embroide 
Oriental robes, ropes of big amber beads, and huge 
sprinkled with rhinestones, Cumming was more that 
match for her surroundings. And despite the pleasin 
haphazard air she worked hard to cultivate, she was 
fact a stickler for high maintenance. One of her siste} 
once told her, “Rose, there are only three things you 
really love: You love everything to look frightfully fre 


frightfully clean, and frightfully well cared for.” 


Cumming conceded, “I believe she was right.” © ' 
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ROBERT ALLEN 


240-8189 


INFORMATION ON OUR FABRIC COLLECTIONS CALL YOUR DESIGNER OR 1-800 


FOR MORE 
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LOVE MITCHELL. GOl 





On the field, Corey was one tough beds. All made with an incre 
football captain. His love for the game is determination to offer exceptional « 
matched by Mitchell Gold’s passion for and value. So whether you love pl 


comfort and design. Sensational sofas, the game or just watching the | 





easy-care slipcovers, durable — yet you too will love Mitchell ¢ 





distinctive — leather chairs, conversational To learn more, visit our Web 
ottomans, upholstered and slipcovereed MITCHELL GOLD or call 800-789-5401. 








CHARLES Po ReOGEKS BEDS 














Hand-forged iron Paris Sleighhe} i! 
(queen $1999, sale $1599) an 
with Filigris linen duvet cover \¥ 
($299, sale $239) and shams 

($69 ea., sale $49), Tribeca linen 


euro squares ($49 ea, sale $39) 





and Creamy White cotton 
sheet set ($199, sale $159). 


AELLIAN & KOLBERG) 


iG BY JAMES BLOOR. PHOTO BY RICKY ZEHAVI 


CHARLES P. ROGERS & 


10 






Original 19th and 20th century brass and iron beds ee 





and traditional European bed linens are now avail- 

able direct from America's premier bed maker 

since 1855. Plea a §00-272-7726 or visit 

charlesprogers.com juest a catalog and sale 

price list. Showroom o he public 

NEW YORK: 55 WEST ( ¢ 

NEW JERSEY: 300 RTE. 17 | 101-933-830 

OPEN DAILY, SATURDAY ED SUND Rutherford Bed A/exandria Canopy Bed 


ONE ORDERS WELCOME 
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eC AKOLYN SOLELS and ELAINE WRIGHTMAN 


Jorizontal or vertical, stripes rule this summer. By Carolyn Sollis} 
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al | 
P Hickory Chair Trestle 
Bench in Kiri finish from 
the Thomas O’Brien 
Collection (#2009-88); 
73'w. x 22"d. x 18"h. 














“Stroheim & Romann 
“St. Barts Stripe” 
(#5825B-0530); 60% 
cotton, 20% silk, 20% 
linen; 59’w. 





PLes Toiles du 
Soleil ““Collioure”’ in 
safran (#20426), from 

Cété France; 
100% cotton; 73’w. 
S 





“Donghia ““Hamaca | 
Azul” (#0210-02); | 
100% cotton, 51”w. 








| 
| 
i 
i 
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BE) 

“Old World Weavers 

“Challis Stripe II” 
(#RR82100001); 

100% cotton; 58’w. 





WD {swatel 


»Nobilis “Longitude” 
(#8459-91); 55% cotton, 
45% viscose; 55"w. 


Stripes play up the angles of a Thomas O’Brien bene! 





“Lulu DK Fabrics 
“Catwalk” in 





maroon with pink 
(#11121); 54% linen, 
46% cotton; 54’w. 








Brunschwig & Fils 
“Gaspard Stripe 
» Canvas” in sorbet pi 


GE AM 4 | | 
nk a | 
© (#6499.01-109); 100% 
eS cotton; 50"w. ad 
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)NE“ABOUT THE 
OVE AN IMPALA 





Vehicle shown with optional sunroof. ©200-1 GM Gorse. Buckle up, America! '# 1-800-950-CHE\ 





> it’s an urban legend, but it’s based on fact. Chevy Impala® LS treats you to exceptional room, comfort and design. Add 


mperature controls and optional leather-trimmed seats to Impala’s great drive, and that can be mighty tempting. chevy.com 


CHEVY IMPALA 4 WELL BE THERE 
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Manuel Canovas 
“Rio” in fuschia/anis 
(#4502-42); 45% cotton, 
22% polyester, 22% 
linen, 11% viscose; 59”w. 





“@Clarence House 
“Valencia” (#32252-1); 
100% cotton; 51”w. 


How to handle the seat edge depends on the stri¢ 


I NEVER IMAGINED IT UPHOLSTERED IN STRIPES,” SAYS 
Thomas O’Brien of his Trestle Bench for Hickory Chair— 
a gutsy, versatile piece that can live happily in town or in 
the country. “But what a fabulous idea!” O’Brien’s design 
inspiration was an 1880s English bench with a leather seat 
and nailhead trim. His own casual yet elegant interpreta- 
tion would work in a hallway, at the foot of a bed, or in a liv- 
ing room. Summery stripes give it a kick. 

“This upholstery lesson is all about lines,” points 
out Carl Dellatore of D & F Workroom, referring to the 
73-inch ash bench with its angular base and the nine 
striped fabrics we tried out. “The way we juxtaposed 
those lines was the fun in this exercise.” Think about the 
width and scale of the stripes in each fabric, then play 
with the verticals and horizontals. Several fabrics—like 
the Stroheim & Romann cotton, silk, and linen “St. Barts 
Stripe” and the Old World Weavers “Challis Stripe I” — 
were railroaded (run horizontally) and allowed to fall nat- 
urally over the frame. Nobilis’s wide cream and coral 


“Longitude” and “Valencia,” a skinny rainbow stripe from 


7/2001 


Clarence House, looked best upholstered perpendicu 
to the frame. How to handle the edge of the seat? 
“Hamaca Azul” from Donghia is horizontal on the se 
then cut and lined up vertically for the border. “Rio” 
Manuel Canovas, a velvet and linen stripe, worked we 
a horizontal only around the edge. The snappy pink 
“Gaspard Stripe Canvas” from Brunschwig & Fils wa 
first to fit the top of the bench, then cut twice more t; 
form the border and the gimp. 

All those straight lines sometimes needed a little c 
trast, so we also used nailhead trims in all sizes, shape: 


and finishes. (Greentex Upholstery Supply in New Yoff 


a great trade source for unusual nailheads in pewter, 

bronze, and faux black leather.) We found giant pewt 
pyramids for Les Toiles du Soleil’s happy yellow “Collic 
and tiny copper ones that looked chic with the Lulu D 
Fabrics pink and maroon “Catwalk.” “There are no ru 
when using nailheads,” Dellatore notes. “Space them | 
together, far apart, run them north-south, east-west, 1 


single or double rows. Think outside the box.” @ 

















DOESN'T JUST WASH AWAY YOUR CARES. 


T DROWNS THEM. 





. a 7 oe ed arte : wa . La 
Introducing the Cascadia™ oversize werhead, so indulgent it washes away the 








Be Bee stubbornest of bad days. With a 1 m that adjusts to any position and a choice 
waterpik | 

5 : he C2 ia cl dd “hes yu in luxuru from head to toe. For i 

of two settings, the Cascadia sh ea =nches you in luxury from head to toe. For 

more information, and the lo ler near you, visit us at www.waterpik.com. | | 

' 

, 
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MATERIAL MATTERS An environmentally 150 
ble product, Trex decking is made primari} w’ 


recycled plastic grocery bags, reclaimed pall} yj 


Entertain 
Essenti 


Setting the Scene with Trex” Decking 


The fine art of entertaining begins at home. During the lazy 
days of summer, the ideal set for outdoor celebrations by the 
pool or just off the living room is Trex® Easy Care Decking®. 
Trex decking creates a magnificent setting for family, friends, 
and fun. With a Trex deck in place, a host’s concerns include 
only whom to invite, what fare to serve, and what music to 
play. And, the reliable beauty of Trex decking is sure to attract 


your guests attention — and keep the conversation lively. 


SURFACE DETAILS Trex® Easy Care Decking® offers unlim- 
ited design options and versatile style. It assures easy care 


and easy installation to satisfy the particular needs of any 


and waste wood. The result is a composite 
that offers the best properties of both wood a 
tic. With the wood content providing a more 
appearance, Trex looks great while simulté 


resisting harsh weather, insects, and sunlight. 


PLENTY OF POSSIBILITY The versatility 
decking extends beyond its exceptional dural 
include four color options to match any exteri 


Trex decking, outdoor dreams become realiti 


While clients love the style and durability « 
contractors and craftsmen appreciate that Tr 
ing is easily worked with regular tools and fé 
And, because Trex is more flexible than wood 
curves and angles — even completely round 


may be created. 


The foundation for perfect entertaining is 
fingertips. For an authorized Trex decking dez 
you, call 1-800-BUY-TREX (289-8739), or fo 
and product details, visit the Trex Company 


at www.trex.com. 


lifestyle. Entertain on a Trex deck without worry of splinters 
or popped nails! Go barefoot without a care! Unlike ordi- 
nary wood surfaces, Trex decking holds fasteners tight and 


provides a long lasting, splinter-free surface that requires no 






stains or sealants for protection. Just imagine: summer week- 
ends truly become a time for relaxation and entertaining 


friends. And, Trex decking is perfect for poolside fun because 


it resists moisture and has excellent traction—wet or dry. 





THE ABC’ S OF GREAT ENTERTAINING 


ATMOSPHERE. ‘Tis the season for outdoor parties, 
and there is no better setting for outdoor entertainment 
than a Trex deck. Casual and elegant — it is ideal for 
any event, large or small, simple or elaborate. 


BUZZ. A good-mix of people assures dynamic, lively 
conversation. Mingle interests, professions and ages. 


COCKTAILS AND CUISINE. High quality goes a 
long way. Good spirits lighten a crowd, loosening 
tongues and uplifting moods. From finger food to full 
meals, ample fare is a must. Be creative: develop a 


theme that carries through everything! 


DECORATION. Make it appropriate for the setting 

and the party. Fresh seasonal flowers epitomize simple} | 
elegance. Paper lanterns provide dramatic lighting 
around a 7rex deck. 





T’S Not THE View 
So MUCH AS THE Vision. 
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Beyond expected. Where possibilities are wide ie Irex’ Easy Care 
lecking. No sealing. No splinters. No limits. Visit www.trex.com or aa i eZ 
ve us a call at 1-800-BUY-TREX ext.483 for a book full of inspiration. 3\ The DECK of a Lifetime 
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A.M. Homes in 
her East Hampton 
cottage with 

her Nakashima 
furniture. 


——x 


SHE RUBBED THE TABLE. HER HAND UNCONSCIOUSLY 
moved in circles as if polishing the wood, stroking it like 
a talisman, for comfort, for the giving and getting of 


ving 
Wisdom. 


were each in our familiar place: I was sitting on 


the out corner and my grandmother was at the head. 
We re in her home in the Maryland suburbs. In her 
late 90s, she was older than the table—in my mind they 
are In rb] bound 


>autiful | 


“We went to the farm,” I said loudly. 

“You did? And you were able to find it?” 

“eSy 

The weekend before, my cousin and I drove up 
and down the hills of North Adams, Massachusetts, ¢ 
a pilgrimage to find the farm where our grandmothet 
grew up. 

“Actually, there were two farms, the old farm an 


the new,” my cousin said. “The new wasn’t really 











<a 
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new; they moved there in the 1920s. 
It was closer to town and had 
indoor plumbing—they thought 

it was very modern. The old farm 
was up there” —he pulled onto 

the shoulder and pointed. The dirt 
driveway had long ago dissolved, 
the only way to go was on foot. We 


climbed quickly, ascending into the 


\ mythology of the farm. 


The original buildings remained, 
crumbling, collapsed, but still iden- 
tifiable. I conjured images of my 
grandmother as a child, one of nine 
born to Lithuanian immigrants at 
the turn of the 20th century on this 
American dairy farm. I imagined 
her walking down the dirt road to 
a one-room schoolhouse, picking 
wild blueberries, helping my great- 
grandfather milk the cows and tend 
the chickens. I 
remembered her 
telling me the 
Mohawk Trail was 
just out the back 
door. In my mind, 
she was playing in a 
real-life version of 
Little House on the 
Prairie. 

On an impromptu 
archeological dig, my 
cousin used a knife to 
poke in the dirt. 

“This must mean something,” he 
said, pulling out an old bottle. 

I nodded in agreement. We each 
took a couple of slate shingles from 
the crumbling roof, bits of our pri- 
vate history, and made our way back 
to the car. 

Downhill at the new farm, we 
pulled into a cul-de-sac, and my 
cousin pointed to a brand-new 
house—part of a development in 
progress—freshly minted aluminum 
siding painted powder blue. “The 
farm was just about there,” he said. 
“It’s hard to see it now.” 

I returned to Washington and 
told my grandmother about the 


visit. “Tell me about the farm, 


how was it?” she asked, as if half 
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satistaction in bein 


expecting there was still someone 
there leading the cows out to pas- 
ture and back home again at night. 

“Interesting.” I didn’t tell her 
about the powder-blue house. I told 
her about the rolling hills, the tall 
trees, Mount Greylock in the dis- 
tance. She closed her eyes. “Just as 
I remembered it,” she said. 

She looked at the table. I imag- 
ined this table echoed something in 
my great-grandmother’s farmhouse 
kitchen. My grandmother rubbed 
her fingers along the grain of the 
wood. This was where we gathered, 
where my grandmother, our matri- 
arch, held court, where her brothers 
and sisters and their children and 
their children’s children came to 
celebrate, to discuss, to mourn. 

My grandmother’s table was 
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made for her in the early 1960s 

by George Nakashima. She commis- 
sioned him to make the table along 
with a number of other pieces, 
including a buffet and a cabinet. 
Traveling to his world-famous work- 
shop in New Hope, Pennsylvania, 
she picked out the wood for her 
table—her name is inked in black 
on the underside. When I was born, 
an additional order was placed for 

a high chair. 

Although my grandmother and 
George Nakashima met only 
briefly, the more I learn about each 
of them, the more of a connection I 
feel between them. They were both 
sources of great inspiration. They 
shared qualities of rootedness, sta- 





bility, and grace. Nakashima w 
involved in Karma Yoga, the p 
of action; I believe my grand- 
mother moved through life th; 
way as well. She did everythin, 
with elegance, making the imp 
ble seem effortless. She was at 
once grand and down-to-earth 
traveler, an adventurer, brave, 
very proud. 

The table is long and luxuri 
ous—French walnut, two book 
matched planks with squared- 
off edges. It does not announce 
itself as something special until 
you spend time with it, and the 
its character becomes clear. Ag 
she stroked the wood. “Tell me 
about you,” my grandmother s 

“Tm fine; I’ve been working 
I’ve been thinking about buying 
tle house out on Lor 
Island, a cabin wher 
can go and write.” 

She nodded. “It’s 
important to have a. 
of your own,” she sa 


“Tell me about yi 
I said back to her. 


tell,” she said. “’m 
bored.” 

She had worked 
of her life. In 1918, t 
years before women 
the vote, she went to Washingt 
herself, got a job in the War Di 
ment, and soon brought her bi 
ers and sisters down from the { 
She married my grandfather ar 
together they started a wine- 
importing company, which is s 
business—now run by my unc 
My grandmother worked full t 
until she was 86. When she wa 
in her spare time she became a 
founding member of the first 
in the United States organized 
operated by women. 

Whatever I know about hoy 
live life, I learned from her. Wh 
graduated from college and wa 
to write, she loaned me the moi 


buy an IBM 


(Continued on pag 
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Producers: MARIO LOPEZ-CORDERO 


and ELLIANNA PLACAS 










To the Host 


[left] Block China 
martini glass at 
www.saksfifth- 
avenue.com. 
[below] Christofle 
Corkscrew and 
bottle opener from 
www.vivre.com. 





(The 


re [above] Leather die- 


shaped game set at vivre. 
Vibrant, Expressionist- 
inspired swirl tray at 
www.momastore.com. 
[left] Hand-cut crystal 
glasses from Christian 
Lacroix at vivre. 





{Gift-giving is a snap for 
Internet-savvy guests} 





My GRANDMOTHER—A CHIC WOMAN RENOWNED FOR HER 
politesse—used to offer the following advice to anyone invited 
to spend a weekend with friends or family: “Pack light and brir 
a gift.” Ever the dutiful—and favorite, of course—granddaughi 
I thought of her as I hopped, skipped, and clicked my way acre 
the Web in search of the perfect present for an upcoming week 
at the shore. 

Keep in mind that the ideal offering requires nothing of 
the hostess in the way of work—that is, it should be something 
easily consumed or painlessly enjoyed. So scratch the build-you 
own-garden kit in favor of a boxed bottle of champagne. At 


perfect present for a weekend at the s 


www.sherry-lehman.com you can arrange for delivery of 
a Veuve Clicquot gift set that includes a féte-ready bottle of the 
bubbly along with two flutes in which to enjoy the libation. But 
what champagne-addled gathering would be complete without 
dollop of beluga? Click on www.petrossian.com for caviai 
foie gras, smoked salmon, and other savories sure to impress th 
palate of even the most worldly hostess. 

Is the mistress of the house design conscious? Go to 
www.saksfifthavenue.com and peruse the site’s many- 
hued offerings of Block China stemware. Gifted givers are hip 
to www.momastore.com for the Museum of Modern Art’s 
haute selection of housewares. 

Scented candles—a genre Charlotte heretofore thought best 
left to strip-mall cognoscenti—have come a long way since the 
heyday of the cinnamon stick. The fragrance firm Floris has a 
grapefruit and rosemary gift set (www-.florislondon.com). 
Fashionista types are crazy about Tocca candles—seek and fing 
them at www.bluemercury.com 

What’s a weekend with friends without a little game playing 
The leather poker set at www.vivre.com is a gift that says sq 
thing about the giver—that she has flair, sophistication, and a b 


of humor. Grandmother would approve. @ 
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—Summer decorating. . .it’s a breeze 


When we shot this photo in Florida we suspected that we might have a 
winner, but we had no idea that such a serendipitous moment would 
epitomize the mood of our entire “summer alee! issue. What’s the 
message? Spaces that are easy but dressy, cool but colorful, romantic but 
snazzy, historic but up-to-date. The almost audible whoosh of that crisp 
white curtain: the solid, time-enhanced heft of the stone and lanterns; the 


perfectly confident and r sal proportions of the outdoor room; and our 
pretty homeowner's maclcap orange- antl white patterned pants are a lesson 
in summer style. Even if it’s studied, it should look as light as aiz. M.M 
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Se ha 
[this page] Bob Andrews 
and Peter Vaccaro love 
to fill their summer place 
with relatives. Barbara 
Destree, Bob’s sister, 
, checks out the action 
around the pool. 
Bed linens and blankets 
by Ralph Lauren 
| Home Collection. 
[facing page] A Destree 
dives again. 





permanent guest) 
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AS A DESIGN VICE PRESIDENT AT POLO RALPH LAUREN IN NEW YORK, BOB 


Andrews might have been sorely tempted to turn the vacation house he 


shares with his partner, pediatrician Peter Vaccaro, into a major decorating 
statement. “We didn’t want the place to be ostentatious or overdecorated,” 
says Andrews. “We just wanted it to be easy and comfortable. I don’t like 
decorated rooms, anyway—just plain, simple things. I have a tendency to 
take away more than I add. The basement is fuller than all the rest of the 
house.” 

In fact, most of the owners’ effort went into finding the just-right place 
to begin with. Over the course of two years, Andrews and Vaccaro had 
seen some 150 properties, mostly on the North Fork of Long Island. They 
had initially resisted looking in the Hamptons because of the glitzy reputa- 
tion of the area, but when they drove up a hilly, winding road in the ham- 
let of Water Mill, they knew at first sight that this was what they had been 


waiting for. 
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[above] These 
summer slipcovers 
and pillows in the 
lofty living room 
alternate with 
winter versions. 
Coffee table from 
Cobweb Antiques, 
New York City. 
[right] The library, 
the coziest room 
in the house, is 
crammed with dog 
portraits. Seating, 
fabric, pillows, and 
paint all by Ralph 
Lauren Home 
Collection; rattan 
tables from Craft 
Caravan. Zebra-skin 
rug is vintage. 
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[facing page] Latticed breezeway leads 

to front door and into living room, 

with Bob Andrews and Peter Vaccaro 

framed on back deck beyond. 

[this page] Chest in the airy master bedroom 
belonged to Andrews’s grandmother. Club 
chair and ottoman, hurricane lamp, and paint 
all by Ralph Lauren Home Collection. 








and navy to periwinkle and delphinium}) 


“What we liked about the hou 
from the minute we first saw it,” 
recalls Andrews, “is that it’s very) 
unassuming from a distance. But 
you walk down the breezeway an 
up to the front door, it opens up 
and unfolds. It’s got all these wor 
derful nooks and crannies where 
people can go off by themselves i 
they want to. But it’s also very pa 
friendly, and people never feel 
hemmed in here.” 

The gregarious pair both com; 
from large clans and are happiest 
when surrounded by their relativ 
and friends, so no furnishings are 
fragile or high-maintenance. 
Although the sprawling house is 
indeed a splendid advertisement 
the Ralph Lauren Home 
Collection—no room lacks exam) 
of its products—the rooms also f 
ture stylish but low-cost and easil 
replaceable finds from Crate & 
Barrel, Habitat, and Ikea. Above, 
the decorating exudes the quality 





owners most desired it to have: a welcom 





‘ > 
ea a ae. ; toss 
[above] Bob = 4 
Andrews, an avid gis 
gardener, works & é. au feeling for their guests. 
at a potting table re ; 
from Mecox 
Gardens. 
[right] Mudroom, 
next to kitchen, 


satel ‘ > The kitchen is very much the heart of 
. 2 house. “We love to cook,” says Andrews. 
“Peter is Sicilian and I’m half Italian, so 1 





ei iseel aoe att is very much an Italian kitchen. When hi 
= ee = Ss fy, ’ — . ohi9 a . 
Cae cs 5 2s a iz cousins come from Italy, it’s like nothing 
the big fami ' gee y , 5 » : 
Bae eae ye afew [ you ve ever tasted before.” The foreign v 
and Vaccaro i tors feel completely at home. The outdoc 
love to host. : ¥ nae 2 ; 
Mecetsire dining terrace, set with a big, blue-and-w 
racks from tile table, screened with evergreens, and 


pote! selvine: scented with big pots of lavender, has ac 


vincingly Mediterranean warmth, down t 
an orange tree in a terra-cotta tub. Like r 
things here, that four-decade-old citrus h 
family connection. As Vaccaro relates, “C 
of my brothers bought it for our mother 
the Miami airport on his honeymoon in 1 
It cost 59 cents.” Now a revered heirloor 
spends the winter at the greenhouse of 

Mecox Gardens in nearby Southampton, 
more precious to its owners than the rare 


orchids that surround it during its off-se¢ 





vacation. @ 


(“I don’t like decorated rooms—just pla 
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Beamed, slant- 
roofed guest loft | 
above the garage 

continues the 

e summery, blue | 
theme of the main 
house. Seashells and 
maps evoke the 

nearby Atlantic 

Ocean and Peconic 

Bay. Curtains from 
Habitat, London. 

Rug from Ikea. 

Wood and canvas 

deck chair and sisal | 
matting from Crate i 

i 4 & Barrel. Bed linens, i 
: blankets, club chair, | 

3 : and ottoman all by fl 
Ralph Lauren 1 
Home Collection. : | 
| 














sle things. I take away more than I add”} 
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_ [this page] Pillows line a front- 
row seat for the panoramic 

| view of Lake Rabun and the 

, mountains beyond. Small pillows 

on rattan chairs are covered 

in vintage French fabric. 

Moose head, circa 1930, 

above the native fieldstone) 

mantel came from Montana. 

[far right] A typical weekend 

gathering: HarryWeeks = aaa 

(front) and sister Emily (far 

right) with friends. The marlin 

was caught years ago by | 

Helen Ballard Weeks’s father. 

ees 


eeS 














An Atlanta couple | 

escapes on weekends 
o a bri ir bake 
ouse that feels as | 

much like France as 

it does north Georgia | 
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IN THE SUMMERS BEFORE AIR-CONDITIONING, GEORGIANS 
fled to the Appalachian Mountains, where they cooled 
off among the pines and rhododendrons. City dwellers 
still head for the hills, but now they go to find tranquil- 
lity, and they go all year round. Helen Ballard Weeks and 
her husband, Ray, who built a house on Lake Rabun, are 
just such peace-seekers. “Atlanta can be quite hectic,” 
says Helen. “It’s go-go-go all the time.” No one knows 
this better than she. Eighteen years ago she founded 
Ballard Designs, a catalog company that had grown to a 
$100 million enterprise by 1996 when she merged with 
Cornerstones Brands. Helen has turned over the manage- 
ment, but she still designs new products for Ballard and 


other companies. 
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The Weekses chose Lake Rabun because it has 
changed so little since it was first settled in the 1930s 
Houses along the shore tend to stay in the same fami 
and their current owners are likely to have old wood 
boats rather than speedy fiberglass models. The low- 
atmosphere of the place helps the high-powered We: 
unwind. “We pick blueberries, catch frogs, and go fi 
ing,” says Helen, who stocked a costume closet to 
encourage her children, Harry and Emily, to dress uj 
with their friends and put on plays instead of watchi 
television. 

The Weekses’ house, built in what their architect, 
William Edwards, calls Lake Rabun vernacular, has 4 
sheet-metal roof and board-and-batten siding. Insidef 


wee 























[facing page, left] 

The screened porch 

with octagonal plan 

and vaulted ceiling 

was modeled after 

a Shaker barn. Chairs 

and tables are easy to 

move—to the fireplace 

when Ray Weeks grills 
or to the center of 
the space when a 
storm blows rain in. 
[facing page, right] 
Display table from a 
French shop stands 

under the stairs. — 

[this page] Helen and 

Ray Weeks with Sam. 

at their zinc-topped 

French dining table. 
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[this page] In the _ 
family room, green- 
painted shop counter 
and old ticking on 
chairs are French finds. 
Shell-trimmed trunk 

is from Provence: 
[facing page] The dining 
room’s French-style 
buffet with burlap skirt 
was designed by Helen 
Weeks, Carolyn Malone, 
and jill Sharp. Sharp, 
creative director for 
Ballard Designs, also 
created a logo for the 
Weekses and stenciled 
it on the dining chair 
slipcovers. Plates. 

on shelves look like 

old transferware 
but are new from 
Waterfield Studio. 
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[above] Helen Weeks loves anything with writing or 
monograms—towel and beach bag in bath, initials on baskets 
in the kitchen [right]. [facing page] Guests’ favorite bedroom. 


pine planks panel the walls, and a stair railing is made of 
rhododendron branches. Helen had planned to paint the 
stair rail white (just as she did a twig bed in one of the guest 
rooms) but Buzz Stone, who built it, begged her, “Wait, 
please wait! See if you like it this way first.” She does. 
White walls throughout the house create a good back- 
drop for Helen Weeks’s quirky furniture, much of it 
found in France, such as the old shop display tables on 
the porch and the zinc-topped dining table. “You don’t 
find many zinc tops around here,” says Carolyn Malone, 
an Atlanta interior designer. She dubbed the final result 
Ile de Rabun—“as much France as north Georgia.” 
Decorating the house was a team effort for Weeks and 
Malone, who have worked together for years. They chose 


paints—half a dozen shades of white that vary according 
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to the light in each room—and consulted on which 
pieces of Weeks’s furniture to put where. “I have to ¢ 
because I collect so much,” says this admitted flea-m 
addict. “Fortunately, my husband is in the industrial 
warehouse business! ” 

Malone gathered fabrics in about twenty different 
terns throughout the house to create a gentle backgr: 
that looks as if it has been around for a long time. Sh 
mixed contemporary fabrics that have understated 
designs with vintage French material, but had all the 

yardage washed before being made into slipcovers sc 
would feel as soft as the old cloth. Not to look “deca 
rated” was the goal. Says Malone, “Because Helen sp 
her days spotting trends and setting them, she wants 
she lives with to be timeless.” @ 
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grapher: DANA GALLAGHER | 
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ear icket fisherman's cottage has. exhilarating views of 
when Andiaris inhabited the island, the:salt pond [facing page] is flushed 
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“Scandinavia’s clear white light reminds us of Nantucket” 


BOSTON DECORATORS LEE BIERLY AND CHRISTOPHER DRAKE’S LOVE FOR NANTUCKET, MASSACHUSETTS, 
is measured not just in time but in houses. In nineteen years they have breathed deeply of the 
island’s famously tonic air at no less than four addresses. Number four is this 1820 fisherman’s cot- 
tage whose 1,000 square feet they managed to triple with the blessing of Nantucket’s notoriously 
unyielding Historic District Commission. 

The challenge was to preserve the profile of the original house, which rises to just 16 feet at 
the ridge line, as seen from the street. Working with local architect Ray Pohl, Bierly and Drake 
designed two perfectly self-effacing white-cedar-shingle modules, discreetly linking them to the 
back of the cottage with windowed galleries awash in marine light. 

“Without adding an inch of frontage, the idea was to make it look like three shacks that had 
been banged together,” says Drake. The old structure contains the double-height living room, the 
best (and most romantic) guest room, and the scrumptiously retro bathroom that serves it. And 
while one module is dedicated to the couple’s own punchy black-and-white suite, the other holds 


the kitchen, breakfast room, and a rather chaste fisherman-ready guest room (not shown). 


[top left] Rush-back Orkney chairs and sofas from Kevin McLaughlin in Boston surround a cut-down writing table 
in the original living room. [top right] Tie rods stabilize the structure since second-story floor joists were eliminated. 
[facing page] VValk-through galleries connect the property’s three units; this one also serves as a dining room. 
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“There’s no space that can’t benefit from a little editing 


Chance a comment on the sparkling clarity and fresh-scrubbed purity of the interiors, and you have 
likely made friends with Bierly and Drake for life. “There’s nothing superfluous about our work,” says 
Bierly. “If we use a printed toile in a room, that’s all you'll find—no checks, no stripes. We're great 
believers in holding back. There’s no space that can’t benefit from a little editing. And we’re against any 
place that’s 110 percent done, because then what do you do next year? We’re not born 90 years old, you 
know, with everything we have to bring to a house in hand.” 

What the two have to bring so far is a measured use of vibrant color and a love of the Gustavian style, 
toile de Jouy, moody chiaroscuro effects, plank floors that are often left uncovered, double-hung win- ( 
dows that are usually left uncurtained, and their collections. Having started out on Nantucket all those j 
years ago ina village house smaller than many Manhattan studios, Bierly and Drake can finally offer 
some wiggle room to their lightship baskets, mercury glass, and soft-paste Napoli lettuceware from Italy. 
Vernacular furniture, another interest, includes 19th-century upright armchairs with high, rounded rush 





[facing page] A hulking Dutch-inspired cabinet by Milling Road shares the breakfast room with a Crate & Barrel table, 

Lexington Furniture dining chairs with top rails designed to receive a shawl, and Pottery Barn bar chairs. Random-width 

pine floor planks were treated with both water- and oil-based stains. [this page, left] William Yeoward breakfront j 

holds an important collection of Napoli soft-paste ware. [right] Lee Bierly and Christopher Drake were given their 

first piece of lettuceware by Ben Cook, the late doyen of New England decorators. | 
| 
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backs from the Orkney Islands of Scotland and 
copies of American shawl-back dining chairs (so 






named for the uppermost rail on which a shawl cc 






be hung). Both chair types have seats of woven raf 






a covering with a long history in theaters and publ 






transport—and a Bierly/Drake signature. 






A first trip to Sweden three years ago introduce 





the team to the luminous seductions of Gustavian 






design. “The Swedes went to France in the 18th cé 





tury and absorbed the architecture and furniture 






styles of the great French kings,” notes Bierly. “Tk 






interpreted what they saw in a simpler, lighter way 






often using painted finishes. We feel very allied to 





natural restraint of Scandinavia, whose clear white 






light reminds us of Nantucket.” @ 










[this page, clockwise from top left] Like the main bedroom 
three previous Nantucket houses of Lee Bierly and Christo 
Drake, the present one is swathed in Cowtan & Tout’s Farns 
toile de Jouy. The skeletal 19th-century French bed was reli 
of its rust with naval jelly, which allows old iron to preserve 
patina. The designers put the ladies’ guest room on the gro 
floor and its bathroom on the second floor, an idea pinchec 
the maisonettes at the hotel Villa Gallici in Aix-en-Provence 
[facing page] Call them politically incorrect, but Bierly and 

make no apologies for having designed this room, featuring 

Manuel Canovas toile de Jouy, with women guests in mind. 
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[this page, left] The water theme is 
carried through in the blue pavement of 

| the loggia that connects two wings of 
the house. The 75-foot-tall royal palms in 
the background line the walkway to the 
front door. [above] Original staircase with 
tile risers in three patterns leads directly 
to the second story from the terrace. 
[facing page] Crushed gravel, Florida 
keystone, and a mosaic of pebbles add 
interest to the paths branching out from 
the central fountain. 





JET SKIERS MAY WHIZ BY ON BISCAYNE BAY OUT FRONT, BUT INSIDE THE WALLED GARDEN, ALL YOU CAN HEAI 
is the slow trickle of water in a sunlit fountain. Twelve spires of ilex surround the stone basin, like tapering 
columns in a virtual Tempietto supporting a dome of blue sky. A dragonfly hovers over a swirl of clipped yew, 
and for a moment time seems to stop and stretch as if to accommodate Andrew Marvell’s “green thought in a 
green shade.” 





“When you're in the garden, nobody else knows you’re there,” says J.R. Ridinger, an Internet entrepreneut 
who, with his wife and partner, Loren, bought the stately, two-story Mediterranean-style house in Miami Beac 
two years ago. The Casa de Sueno, or House of Dreams, was built in 1931 for a Detroit auto magnate, but the 


adjoining garden was only designed six years ago for the previous owners. “We were enchanted as soon as we 


stepped through the hedges,” says Loren Ridinger. “It seemed as though it had been here forever.” 
Some gardens are as architectural as their companion houses, and here landscape designer Harry Nelson 


created a verdant outdoor room. He walled the perimeter with high ficus hedges punctuated with whimsical 
topiary, shaping arched windows that frame selected views. As in the fabled Mediterranean gardens of antiq- 
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uity, water is the inspiration, sited in the center and rippling out 
beyond the basin, transformed into the eddying arabesques of 
manicured parterres and mosaic footpaths. Nelson learned how 

to inlay pebble walkways from Gianni Versace when he worked on 
the late fashion designer’s South Beach garden nearby. “I emphasize 
the horizontal as much as the vertical,” he says. “I like to make the 
eyes work.” 


Since Adam and Eve said good-bye to Paradise, gardeners have 


been trying to recapture it by cultivating nature. The Ridingers’ con- 


tribution to Nelson’s classic work-in-progress has been to extend 
the formal geometries of the cloistered garden to the bay side of the 
property, where they built a gracious pool and pavilion, designed 
by Wallace Tutt. Shaped like a triumphal arch celebrating the wate 
that spills from one end, the pavilion offers views in all four direc 
tions through diaphanous curtains that billow in the breeze. This 
is the place where the Ridingers toast the sunset and drink in the 


spell. As Loren says, “We're still pinching ourselves.” 
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A low-slung dream 
ranch stretches 
itself between 
mature plantings 
and a shimmering, 
kidney-shaped pool 
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OWNS THIS PURE JAMES BOND RANCH IN PALM SPRINGS. THINK SYBARITIC 


ink hidden by ar ccably buttoned-up facade. Think 1962 Brooks Brothers suits and skinny 





ties. Think miles of 







and white shag rugs. The owners, all Manhattanites, are architect David 
Mann; public relatic 
Michael D’Armineo. 


neighbors Loretta Yo 


1 advertising consultant Jeff McKay; and fragrance company executive 











it McKay dubs “a fifties glamorama neighborhood” (long-departed 

1 William Holden adored its desert warmth and mellow pace), their 
Ise sums up well-groomed structures whose secret heart is the built-in bar. 
And like many of its Hollywood neighbors, it’s wonderfully well-preserved. 

Palm Springs, it’s been said, is the Colonial Williamsburg of midcentury modern, and the men 
who acquired this California treasure acknowledge their luck in finding it largely intact. The 
white tile floors; the freestanding fireplace incorporating both seating and planters; and, amaz- 
ingly, even the original white carpet in the lush bedroom suite still looked new. Probably because, 
speculates Mann, “Our predecessors went directly from bar to bathroom to bed with their slip- 
pers on” (hanging robes, as they passed, in a bedroom closet the size of Mann’s East Coast apart- 


ment). Under the War of the Worlds heat lamp, luxuriating bathers can savor, from the sunken 
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tub, the dual pleasures of a small pri- 
vate patio and eyebrow windows fram- 
ing ribbons of rosy bougainvillea. 

So how do three stylish men agree 
on one decor? Affably, it seems. “It’s as 
if,” McKay explains, “the three of us 
gave birth to a fourth person, who did 
the house.” And while it’s a pretty safe 
bet that 007 wasn’t into vintage, their 
imaginary decorator sought out accu- 
rate and sophisticated sixties furnish- 
ings for them, buying everything—from 
the white vinyl sofa and vinyl “moiré” 
chairs in the sunken (of course) living 
room to the proper chrome, glass, and 
wicker dining room table and chairs to 
the tongue-in-cheek lamps—in local 
consignment shops, where the pickings, 
evidently, are superb. Consequently, 
except for a highly with-it flokati rug in 
the living room and the “color-field” 
painting in the dining room (Mann, 
McKay, and D’Armineo each did one 
square), the decor is authentic, inex- 
pensive, and right—seemingly born in 
this ranch when both were new. The 
effect is the embodiment of true 
martini modern. Which is cool, in this 


house that’s only really lived twice. @ 
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FERNANDO BENGOECHEA 


Writer and Producer 


MIGUEL FLORES-VIANNA 





In one family for two centuries, Los Alamos, nearly 500 
miles west of Buenos Aires, is where a young 


writer has added grape grower and cattle baron to his résumé 
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[facing page, above] 
The tapestry in 

the dining room, by 
Norah Borges, 
represents San Rafael 
and is made partly 
from the remains of a 
Patou burlap skirt of 
Susana Bombal’s. 
Chandelier was 
fashioned from an 
antique scale. 

Stripped ceilings reveal 
original beams. 

[facing page, below] 
An Argentine colonial 
desk, Italian mirrors, 
and a sofa upholstered 
with fabric made by 
Indians of northwest 
Argentina grace the 
main sitting room. 
[this page] Most of 
the rooms have a 
fireplace, including this 
guest bathroom. 

The painting is by 
Susana’s sister, Chi Chi. 










RST THING I DO WHEN I ARRIVE IN MY NATIVE ARGENTINA IS CALL MY MOTHER TO SAY I HAVE LANDED SAFELY. THEN I 
friend Camilo Aldao to find out what’s happening. Camilo always knows. He keeps an apartment in Buenos Aires 

es most of the time on a ranch in San Rafael, in the foothills of the Andes, 500 miles west of the capital. He inherited 
perty from his aunt, the writer Susana Bombal. Camilo himself is a writer, and in addition he has taken up the man- 

nt of the ranch, so now he also grows wine grapes and raises cattle. 

se the 1830s, the ranch is dominated by the casco, or manor house. The U-shaped building encloses a gra- 
, the whole surrounded by a park filled with centennial oaks, cypresses, and eucalyptus trees. It resembles the 
onal architecture of Andalusia, in southern Spain. 

Buenos Aires grew in national importance, many provincial landowners began to run their properties from the city, 
onally visiting their ranches. Camilo’s ancestors were no exception. Los Alamos, as the ranch was named, was half fou 


for decades while its owners traveled the Buenos Aires—Paris axis. 
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Then in the 1930s, Susana Bombal and her 


than five decades, Bombal, a writers’ muse as 
well as a writer, had a coterie of beau-monde 
friends in the capital who were charmed not 
only by her talent, but also by her beauty and 
élan. Jorge Luis Borges, one of Latin America’s 
greatest writers, saw Bombal “where the music 
is, and in the gentle blue of the sky...” Ina 
country obsessed by its European connections, 
she was celebrated for the way she decorated, 
mixing forgotten Spanish colonial antiques, 
local handicrafts, Italian pieces, and works of 
contemporary art. Sixty years ago, that look 
was avant-garde. 

Bombal kept a Buenos Aires apartment and, 
for weekends, a small house just north of the 
city. Los Alamos was to be her summer salon, 
yet it became her magnum opus. She was one 
of the first Argentines to understand the value 
of theatrics in decorating. Bombal stripped the 
house of any vestiges of Victoriana, and let 
adobe walls and ceiling beams speak for the 
building’s age and nobility. In the main sitting 
room she used gilded carved wood altar deco- 
rations to adorn a very simple open fireplace. 


She varied Indian textiles with French velvet 


TOT 


and silks. In every room, she hung works of art 
given to her by friends. 

Not all the rooms are filled with mementos. 
Some are sparely furnished—and still theatri- 
cal. In one bedroom, two iron beds are 
dwarfed by an immense decorative painting 
originally created for a department store; it 
shows two women and their daughters riding 
in a caléche. The kitchen is another tour de 
force, where an old iron stove stands sur- 
rounded by arches of blue-and-white Spanish 
tiles, in homage to the famous mosque in 
Cordoba. 

Camilo has put the house through his own 
changes, always mindful of his indomitable 


aunt. He rebuilt a sky-blue swimming pool in 





the courtyar 1, and on sunny summer after- 





The hanging in 


this guest room noons rock music can be heard throughout the 
was conceived house when his sister, Sofia, after helicoptering 


as a window 

decoration for 
= Harrods in making a conscious effort to enlarge the art 
Buenos Aires by ; 
the Argentine 

painter Hector The idea is to let the house grow as the salon 
Basaldua. It was 
eventually given 
to Susana Bombal. best way to keep Susana’s spirit happy. 


restored this house “where the music is” } 
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in from Buenos Aires, holds pool parties. He is 
collection with contemporary Argentine art. 


that it once was. Everyone agrees that is the 
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Summer is here! For many this means escaping to weekend rentals that are often more impersonal than you'd like. Tc 
your temporary digs, we’ve put together three great portable looks, all of the ingredients of which squeeze into tw: 
L.L. Bean canvas bags. Just pack and go! Here are some helpful hints for high- class hobos: The number one rule is al 
your own sheets, towels, and pillows—you will instantly feel more comfortable. Hang light-weight curtains on tensi¢ 





you don’t damage any window frames. Throw blankets, matelassé spreads, or yards of your favorite fabric over ul 
upholstery. Cover ugly tiles or vinyl flooring with sisal—it’s neutral, inexpensive, and summery. Bring folding chairs| 
in case you need extra seating indoors or out; retire the ugly ones temporarily to the plant shed. Keep breakables to aiff 


Photograph STEPHEN LEWIS Bi tvond: a che ir ELIZABETH MA Y Heee 





overed director's chair from Custom Coverings. Seagrass rug and red-and-white cotton curiain 
tieback from Houlés U.S.A. Crate & Barrel's boat model. Footed accordion mirror from Pottery Barn 
Anchor's Away beach towel. Canvas tote by LL Bean. Ikea’s white sofa table and coffee table. 


c ] Nautica’s grosgrain ribbon pillow. Slipc 
Bom Bocce E: Ean Nautical fag pillow from Karamell. Knotted rope 
. Terry bath towels with striped bands from Jan de Luz. Ralph Laurens 








sor 
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Tc 


[ VISE FROM TOP LEFT } Hanzafranza’s pillow. Wood-and-leather folding chair by Trip Trap at Showroom of Scandinavia. Moonbeam clock from Restoration Hardy 
place mat at Mxyplyzyk. Orange Square Dot boudoir pillowcase, striped pillowcase, and brown Square Dot sheet, all from Dwell. Noguchi paper lamp at Lee’s Studio. € \ 


and vase from Wingard at Nice House. Tumblers at Ad Hoc. Wood folding tray table from the Company Store. Fionia magazine rack by Trip Trap at Showroom of 








h from Ballard Designs. Pink linen curtain panel 
Ivory ceramic pitcher at La Cafetiére. 


[CLOCKWISE FROM LEFT] Metal loop mirror and upholstered folding chair, bot 


ym Nuko Creations. Flowered tin plate at William Wayne. Scallop-edged quilt from Dransfield & Ross. 
Hand-embroidered silk pillow from Tana Bana. 
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{Forget steamed lobster. At Portland’s Fore Street ) 
restaurant, chef Sam Hayward eschews “theme-park Maine 
cooking” for more unexpected fare. By Wayne Curtis} 


S) Worthy) 


EVERYTHING ABOUT FORE STREET, A 
handsome restaurant in the brick and 
salt-air city of Portland, Maine, is . 
designed to emphasize the notion that © 
simple is good. Elemental materials fur- stipes 
nish the lofty space—floors made of 
maple and oak salvaged from old box- 
cars, tables crafted of burnished steel 
of the type used on commercial ships. 
Even the Shaker-style shades atop rus- 
tic wall sconces are custom-cast of 
beeswax, which infuses the evenings 
with a honied incandescence. A shed- 
size vegetable cooler is built of barn 
board and glass. Lit softly from within, 
it emits a rich, golden glow, as if the 
mounds of fresh-picked greens and the 
intricate folds of local forest mush- 
rooms were generating their own 
energy. Guests waiting to be seated 
often gather around to admire its con- The Maine thing: Herb-roasted whole black sea bass stuffed with fresh vegetables. 


: - Handmade ceramic crocks hold Maine sea salt and freshly ground black pepper. 
tents as they would the details of a 


Flemish still life. 

“Farmers are coming in constantly 
and filling it,” says chef and co-owner 
Sam Hayward about the specially 


designed cooler, located near the => 
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f the sweepstakes, judges reserve the right to disqualify any individual who tampers wi 


Company, 1660 Old Deerfield Road, Highland Park. 


9 IN UIE SAME NOUSENOIG, are NOt ell 


ge compliance with these official rules including all eligi 
inois 60035-3792. The Administrator is Marden-Kane, Inc., 600 N. McCl 
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Want a little break from dish duty this week? Why not try the quality look and feel of Solo disposable ©» uLLAlulabe 
plates, cups and cutlery. On busy days they can really come in handy. And now when you fill out eee 
and redeem the coupon below, you could win one of five family vacations to Atlantis, Paradise Island in the 
Bahamas — a mythical resort with the largest marine habitat in the world... second only to Mother Nature. 
Or win one of hundreds of other family “get away” prizes including Cannondale 


Mountain Tandem Bikes. Because at Solo, we know you've 
got better things to do with your time than dishes. SO Le? 


i 






sweepstakes and/or entry process or conductor actions of entrants that affects the administr: 












prize, the winner consents to the use of his/her name and/or phot 


tors, shareholders, and/or agents of the foregoing entities (collecti 
le, mutilated, stolen, misdirected and/or postage-due coupons ani 


tampering with any portion of the 
For the name of the prize winners, send a SASE for receipt by 2/06/0 
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THE ISLANDS OF THE 


BAHAMAS Cannondale 


Ie Just Keeps Getting Better HANDMADE IN USA 






, ‘ : EXPIRES 10/3 
{ SAVE Retailer: Solo Cup Co. will reimburse you for the face value of this coupon plus 
8¢ for handling, provided that you and the customer comply with the terms of 





this offer. Invoices showing purchase of sufficient stock to cover all coupons 


ae SOL@ aper must be shown upon request. Void where prohibited, taxed or restricted by 
iD Ba Pp Pp law. Coupons submitted by organizations other than retail distributors will be 
=srG oO j considered void. Cash value 1/20 of 1¢. Submit properly redeemed coupons to 
30. seu or plastic product Solo Cup Company, CMS Department 41165, 1 Fawcett Drive, Del Rio, Texas 
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to win a getaway vacation! To be automatically entered, fill out 
and use this coupon; or to enter 
00564 without purchase, see official rules. 
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address 

city state zip : | 
phone ( | a See 

e-mail 


5 41165! 00050Illl, (8100) 0 00564 www.sologetaway.com 


‘ S Plus enter fora chance 78840. ©2001 Solo Cup Company. LIMIT ONE COUPON PER PURCHASE 














usip° 


entrance. “And it makes a statement 
of what we’re all about, which is 
resource-based cooking.” 

Hayward opened his first restau- 
rant in Maine in 1981 and in 1996 
partnered with restaurateurs Victor 
Leon and Dana Street to open Fore 
Street. Over the years Hayward’s 
knowledge of Maine foods has deep- 
ened, and his roster of local suppliers 
has grown more enviable. His 
goal isn’t to impress with culinary 
acrobatics. “Everybody’s doing 
neo—New England,” Hayward says. 
“Everybody’s doing some gussied up 
crab cake. We've retreated from that 
pretty radically. Whenever my cooks 
start getting architectural, I tell them 
to cease and desist.” 


Rather, his intention is to gently 


coax the naturally shy flavors of ingre- 


dients fresh from Maine’s fields, 
forests, and sea. Braised lamb and 
spit-roasted rabbit are on the menu, 
but seafood—stuffed sea bass, pan- 
roasted halibut, and shellfish stew— 
always gets top billing. Whatever 
showed up in port on that day’s boats 
finds its way into Hayward’s kitchen. 
“Most coastal restaurants have 
always offered a kind of theme- 
park Maine cooking,” says Hayward. 
“We're trying to give our guests 
something else.” @ 
Fore Street, 288 Fore Street, Portland, 
ME; 207-775-2717. 


herb-roasted whole 
black sea bass 


bo 


garlic cloves, peeled and thinly 

sliced 

1 small shallot, peeled and diced 

1 small carrot, peeled and thinly 
sliced 

1 small leek, white part only, split, 
washed, and thinly sliced 

1 rib celery, washed and thinly 

sliced 

plum tomato, diced 


tablespoons extra-virgin olive oil 


bo Hh Re 


teaspoons chopped fresh chives 
Finely ground Maine sea salt 
Freshly ground black pepper 

1 1% to 2 pound whole black sea 
bass, cleaned and scaled by a 
fishmonger 


Ww 


sprigs fresh thyme 
2 sprigs fresh flat-leaf parsley 


bo 


sprigs fresh tarragon 


= 


sprig fresh rosemary 

Fish sauce (recipe follows) 

1 teaspoon chopped fresh thyme 
mixed with 1 teaspoon chopped 
fresh parsley 


Place vegetables in a large bowl. Stir in 1 
tablespoon olive oil, chopped chives, salt 


and pepper to taste. Set aside. 













Oil a heavy 14-inch oval gré 
with olive oil. Set aside. Rinse 
ity under cold water. Dry with 
towels. Stuff with vegetable m 
and herb sprigs. Place in prep 
dish. Pour remaining olive oil 
and add salt and pepper to ta: 
Roast in a preheated 475°F oy 
meat is firm and skin is blister 
spots, about 12 to 15 minutes. 
dish from oven. Pour fish sau: 
around fish. Stir until reducec 
are dissolved. Remove fish to 
platter. Strain sauce into a sau 
discarding solids. Keep warm 

Discard fish head, tail, and 
ton. Divide stuffing and filets 
2 heated dinner plates. Spoon 
around filets. Sprinkle with cl 
herb mixture. Serve immediat 
Serves 2. 


fish sauce 
Sauce can be refrigerated for f 
1 teaspoon extra-virgin olive 
1 shallot, peeled and thinly s 
1 plum tomato, cut into -ir 
Stems from a small bunch 
parsley 
1 bay leaf 
% cup dry white wine 
1 cup fresh fish stock or bro; 
Pinch of ground dried anc 
or cayenne pepper 
Maine sea salt 


Heat olive oil in a small heavy 
pan. Add shallot, tomato, pat 
bay leaf. Cook over moderate 
stirring constantly, until veget 
soft, about 5 minutes. Add w 
wine. Bring to a boil and redt 
half. Add fish stock. Bring to 
Reduce heat and simmer unti 
is reduced to about 1 cup. Sti 


It’s back to basics at Fore Street: [left] Chef 
and co-owner Sam Hayward in front of the 
brick oven. [above] Chairs hang from pegs, 
Shaker-style. 


a saucepan, discarding solids 





ancho chiles and salt to taste. 


about *% cup. 


1997 Iron Horse Vineyards, Fumé Blanc, Sonoma Valley, California | 
1998 Chateau Carbonnieux, White Bordeaux, Graves, France 


sieht) 


1996 Landmark Vineyards, Grand Detour Pinot Noir, Sonoma Valle 
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ROW fram Strivers Row 

GEOG WU rive ars row 
Pine-Sol’ continues to honor Seem y THE HEARTS OF MEN 
African-Americans in art and tiil=Ml= lg =Newcomer Travis Hunter has crafted a nc 





literature by celebrating the 
release of three new books 
from Strivers Row, a new line of 
paperback books from Villard 
dedicated to publishing African- 
American literature. 


Start your own club 


A book club is the perfect way 
to engage your mind and enjoy 
the company of others. You and 
six friends can start your own 
book club with Strivers Row. 
We'll send your group a full 
year of Strivers Row books as 
they are released — three new 
books each season. See below 
for details. 


Look for the Strivers Row series wherever 
Random House books are sold 
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iy) that is funny, sexy, and poignant as 


introduces us to three African-American n 
at very different stages of their lives. Hur 
is a novelist, poet, and songwriter. He |i 
with his son in Stone Mountain, Georgia. 
is Currently writing his second novel, Mari 
but Still Looking. 


SHADES OF JADE 

Someone wants Marissa dead. But of 
four men with whom she is having affé 
whose wife could it be? Writer Gloria Malle 
lives with her husband in Brooklyn, New Y¢ 
This is her second novel. 


PIPE DREAM 

A trade-paper original: debut novelist Solon 
Jones plumbs the depths of addiction as f 
drug addicts are pursued for a murder t 
didn't commit. Jones has been publishec 
Philadelphia Weekly, The Philadelphia Inqu 
Philadelphia magazine and The Philadel 
Tribune. He lives in Philadelphia with his w 
This is his first novel 
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Giess the name of 


yine-Sol’s new floor cleaner. 
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You don't have to scratch a tub 
to give ita good scrub. 
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A good scrub, 


ographer: PAUL COSTELLO 


fuocer: ELIZABETH MAYHEW 
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‘dd through 


he gathers 
sredients 
-a high-style 


chen. 
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allopin urme 
alloping Go t 
A HIPSTER FAGED WITH A 70-SQUARE-FOOT GALLEY 
‘en find happiness as well as hardware in a 
00-square-foot Home Depot? Miles Redd, a free- 
» designer who can do East Village as deftly as 
Hampton, stepped up to the shopping cart when 
se Beautiful editor Elizabeth Mayhew invited him 

) the Secaucus, New Jersey, store. “In Manhattan, 


| have to go to five stores in four neighborhoods to 


Sie TES st TE Re TES 






Home Depot fever: 
Designer Miles Redd 
verything they have here under one big, galvanized points the way past 
5 Redd “Lin : Fr ‘Rea the Sheetrock as 

Says edd. m into immediate gratincation House Beautiful editor 
Elizabeth Mayhew 
F ; _» keeps on trucking 
2d up and carted home. shpsugh tie Secaucus, 
New Jersey, superstore. 


rerchandise is all right in front of you, ready to be 


iven only 90 minutes to roam through miles of 


cabinets. 





., he heads straight for the main course 
| a smorgasbord of styles, he opts for simplicity: 
ain, white-painted surface with clean, crisp lines 
s timeless and more ‘custom’ than some mahogany 
abe,” he explains. The white, he feels, will look 
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fresh with Wedgwood-blue cultured-marble coun- 
tertops. To avoid tunnel vision in.a long, narrow 
room, he decides to dispense with the upper cabi- 
nets in favor of open, adjustable shelves. He’s think- 
ing of stainless steel, but switches gears when he 
discovers brushed aluminum laminate: “Very space- 
age 2001. Imagine it as 8-foot-long shelves, each 14 
inches deep to hold stacks of 12-inch plates.” Redd 
is not afraid to show the Fast Mount galvanized steel 
supports. 

High tech is suddenly on the menu. Following 
the signs to appliances, he notices some aluminum 
sheeting normally used to mask radiators. 
“Wouldn’t that make a great backsplash?” He stops 
to take a closer look. “I'll cover the whole wall from 
counter to cornice and just bolt it on. I like the idea 
of silver, white, and pale blue—Airstream meets 
Wedgwood.” A sleek, stainless-steel GE range, 
refrigerator, and dishwasher, and an under- 
mounted, 10-inch-deep, single-bowl Elkay sink— 
“much better for doing dishes” —uphold the swipe- 
it-clean aesthetic. Keeping the finishes compatible, 
Redd picks out Price Pfister’s brushed stainless- 
steel pullout faucet set—“so handy for filling a tall 
vase with water.” 

The clock is ticking, so Redd zooms past the 
Tiffany-esque hanging lamps toward the outdoor 
light fixtures, which he often uses indoors because 
he prefers their heavier industrial look. He zeroes 
in on a chalky white frosted-glass number: “How 
chic. It’s like an inverted pagoda, sort of 1930s 
Hollywood Georgian Chinoiserie. I see it against a 


Talk about short-order cooks! 
It took Miles Redd just 78 minutes to 


whip up a 


light blue ceiling.” He glances at the price. “Only 
$37. I'll take three!” Four recessed halogen spots— 
one for each corner—will provide mood lighting 
for mixing martinis. Redd smiles mischievously. “If 
you want to change your life, just put a dimmer on 
every switch in your house.” 

All that’s left is the floor, and primed finger-joint 
pine (made of reconstituted wood chips) fits the 
bill because it comes in nice, wide planks. “I'll stain 
these ebony, because every room needs a touch of 
black,” says the designer. Intrigued by a rack of 
shiny metal strips meant for securing carpet, he 
decides to line them up lengthwise between the 
boards to create a running stripe. Then he’s off to 
the cash register, with 12 minutes to spare. Just 


enough time to check out Daffy’s next door. > 


sebeautiful] 7/2001 


Miles Redd is 
belted into the 
forklift [right] 
for a lofty 
consultation 

on aluminum 
sheeting. [below] 
Quick advice on 
appliances. 





egg Striptease: 
_. Saddle strips 


) good light to 


i, Hampton Bay 






















add streamline 
chic to 8-inch- 
wide wood flo 
planks [above] 
which Redd 
likes more tha 
the typical 
3-inch boards. 
[left] You neec 


devein shrimp- 
Redd envisions 
three of these 


fixtures down 
the center 
of the ceiling. 
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Price Pfister 
faucet set, $209 


GE range, 


$1,500 


GE stainless-steel 
refrigerator, $2,499 


$3 each 





Belwith knobs, 














Hampton Bay Flush 
Mount Lamps with 
frosted glass (3) 4 

Low voltage halogen 
spots with recessed 
trim (4) 

GE stainless-steel 
custom-style 
refrigerator 

GE Profile Spectra 
range 

GE Profile Triton 
stainless-steel 
dishwasher 

Price Pfister Contempra 
High Arc pullout 
Kitchen Faucet set 

Belwith knobs (8) 

Elkay sink 

Fast Mount adjustable 
shelving tracks (4) 

Fast Mount shelf bracket 
(12) 


GRAND TOTAL 4 
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e clothes you love. 
©2001 Procter & Gamble 
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wisest 


You needn't 
sacrifice to slim 


down, she purred. 


lams Less Active Formula also comes in 
cans. Because even cats who could stand 


to lose a little weight expect a little 
indulgence every now and then. 


IAMS ®: 


Good for Life 
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© 2001 The lams Company 





cl lane 1g (Continued from page 54) 


Selectric typewriter. I dutifully paid her 
back $50 a month, and when the debt 
was cleared she wrote me a check for 
the entire amount. “I wanted you to 
know what it means to work for 
something.” 


SHE SAT AT THE TABLE WATCHING 
me—she could have passed for some- 
one in her late 70s. She sighed. “I 
don’t know what to do with myself. 

I don’t feel useful anymore.” 

“Let’s go for a ride,” I said, 
getting up from the table. I drove her 
to a local Maryland farm, the place 
where my mother had taken me apple 
picking and pumpkin hunting as a 
child. We went up a rutted road 
toward the berry patch and parked 
beside a row of bushes. 

She made her way to the blueberries 
and quickly started picking them and 
popping the fruit into her mouth— 
her 98-year-old fingers suddenly 

nimble. Sweeping her hair back, 





she looked up at the sky and 
moved down the row, picking 
rapidly. She was a girl again, filling 

a basket with ripe, warm blueberries. 
“This is exactly how it used to be,” 
she told me. 

In the car on the way home she 
squeezed my leg. “Buy your little 
house,” she said, and I did. 

I called her from Long Island. 

I stood in the small yard and told her 
I was planting rose bushes, seeds for 
carrots, beets, and squash. I turned 
over a square of land at the far end of 
the yard and began calling it “the 
field.” I told her about tilling the field, 
tending my crop, the enormous satis- 
faction in this work, in being away 
from the city, deep in the dirt. 

She turned 99. “When are you com- 
ing home?” she asked several times in 
each conversation. “Soon,” I told her. 
“Soon, I am coming home.” 

And then she was gone, the only 
person I’ve known to die unexpectedly 
at 99. I hurried back to Washington. 

I went to her house, I moved from 


room to room. I sat at the table, w; 
ing. She seemed still to be there, hi 
ing, floating, packing. | 
AT THE END OF THE SUMMER I PULI 
my carrots out of the ground, as p} 
of them as I was of any story or ba 
I'd written. She was the person I 4 
most want to share them with, the 
who would understand when I hel 
them up and proudly said, “Look | 
I made.” 

A couple of months later, my | 
mother called and asked if I woulc 
my grandmother's table. “I know i 
big and your house is small, but It 
it would be nice if you had it.” 

The table came in through the s 
door, carefully wrapped and shipp 
from Washington along with its chi 
“These are tables of great weight,” 
of the men said, and he was right. | 
inherited more than an object—a 


be 


date to live and work as hard and \ 
as much grace and style as she had 

At first the table looked out of 
place, lost. I oiled it. I rubbed it wi 
soft cloth. Moving my hands over | 
surface, I noticed the richness of tl 
tone, the marks of a lifetime. 

The first time I used the table, 
I invited a friend over for lunch. — 
I took my usual spot. Instead of lov 
ing at a painting on my grandmoth 
living room wall, I was now lookin) 
out a window at a bird feeder. I set 
places at the table, my friend’s and) 
mine. She sat in my grandmother’, 
place, closest to the window, and si 


. thing felt strange. I sat for a minute 


and then said to my friend, “I neec 
change places with you.” 
The friend looked at me oddly. 
“Could we switch?” I asked, an 
then I slid into my grandmother’s s 
Now it is my place. @ 


A.M. Homes is the author of numet 
novels, the most recent Music for 
Torching (HarperCollins), and is a 
contributing editor at Vanity Fair, ft 
which she writes about the arts. 4 





Geez, | could stand to lose 
a few pounds, thought Maxine. 


Like people, cats can have weight issues too. By eit eos 


Ip regain her figure with lams Less Active Formula. 
has less calories and fat than lams Adult Formula 


Contact us at www.iams.com 
or 1-800-525-4267 





and can trim pounds gradually. Plus, it still tastes 
great. Meaning more healthy years for your cat, 
and fewer battles with her waistline. 


lams Company. 
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Beautiful Finds 





FRAN’S WICKER & RATTAN 
FURNITURE 

Order with confidence from America’s 
oldest and largest wicker and rattan 
importer. Highest quality, lower prices, 


and prompt delivery. For a FREE 72-page 


catalog, call 800-531-1511 and ask for Dept. 


497 or visit us at www.franswicker.com. 





LUXURIOUS LEATHER SEATING 
Mayfield Leather’s Chesterfield loveseat 
design is also available as a sofa, chair, 

or ottoman. Choose from other custom- 
crafted designs in your choice of over 

50 top-grain leathers, all at great savings. 
For a catalog ($5 refundable with order), 
call 800-342-7729 or write to Mayfield 
Leather Seating, P.O. Box 1745, Hickory, 


NC 28603. Visit www.mayfieldseating.com. 


STERLING 
FOR SALE 
patterns of new 


and discounted 


flatware at very 





affordable prices. 


China, crystal, and fine silver gift items 
also available. Call Silver Queen, Inc. 
at 800-262-3134 for a free catalog or visit 


www.silverqueen.com. 


SILVERWARE 


More than 4,000 





FINE LEATHER FURNITURE 
Wellington’s Leather Furniture, offering 
traditional-contemporary styles since 
1980. To request a catalog call us at 800- 
262-1049 or view our online catalog at 
www.fineleatherfurniture.com. Hundreds 
of styles and colors available with nation- 
wide delivery. Please visit our newest 

site at www.leatherfurniturebids.com to 
participate in our online furniture auction. 


Fourth of July Sale now in progress! 





BLINDS & WALLPAPER 

Save up to 85-percent on blinds, wallpaper 
borders, and fabric. Free UPS shipping 
within 48 hours. For a free blind and 
sample kit, call National Blind & Wallpaper 
at 800-477-8000. 





SLIPCOVERS BY MAIL 

Sure Fit slipcovers allow you to fall in love 
with your furniture again. Three sizes 
(chair, loveseat, sofa) fit most upholstered 
furniture. Stylish, machine washable 
fabrics like velvet, chenille, and damask. 
Pillows, recliner, dining chair, and wing 
chair covers available. For a free catalog, 
call 888-SURE FIT (888-787-3348) or visit 


our Web site at www.surefit.com. 
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resources 


Products and other resources for this month’¢ 
follow. All prices are approximate suggested { 
Symbols in parenthesis identify service type: f 
(T) trade, through decorators; (MO) mail or 
(M) manufacturer or distributor. 

SPACE LIMITATIONS PREVENT SOURCING OF ALL 
SHOWN. SOME ITEMS NOT MENTIONED ARE FRG 
ERS’ COLLECTIONS. 


34 White Goods 

For more info: Etherington Fine Art, 52 Beach Rd., 
2676, Vineyard Haven, MA 02568; 508-693-9696. 
45 Get in Line 

Upholsterer: Carl Dellatore, D&F Workroom (T); 15 
New York 10001; 212-352-0160. Trestle Bench, #200} 
Hickory Chair (M); for stores: 800-349-4579. Fabric: 
Page 45: 1. Old World Weavers (T); 212-355-7186. 2. 
(T); 800-464-6670. 3. Donghia (T); 800-DONGHIA. P4 
4. Stroheim & Romann (T); 212-486-1500. 5. Les Toi) 
Soleil through Coté France (T); 212-684-0707. Manu 
(T); 212-753-4488. 6. Lulu DK Fabrics (T); 212-223-4 
7. Clarence House (T); 212-752-2890. Brunschwig & 
212-838-7878. Page 48: 8. Brunschwig & Fils, see ab¢ 
9. Manuel Canovas, see above. Nailheads—Greente? 
Upholstery Supply (T); 212-206-8585. 

60 Hampton Light 

Pages 60 to 67: Designer: Bob Andrews. Architects: A\ 
Righter, and Tittman Architects; 617-451-5740. Outdé 
Mosaic dining table—Mecox Gardens, see above. Mé 
chairs—Marders (R); 631-537-3700. Hurricanes—Ra) 
Home, see above. Living room: White club chairs; wh 
accessories; red pillows—Ralph Lauren Home (M); f 
800-578-7656. Bench; wooden table; baskets—Meco, 
(R); 212-249-5301. Coffee table—Cobweb Antiques (| 
505-1558. White lamp—Les Pierre Antiques (R); 212+ 
Library: Blue paint; white trim paint—Ralph Lauren 
for stores: 800-379-POLO. Sofa; club chair; blue pillow 
Lauren Home, see above. Coffee tables—Craft Caray 
212-431-6669. Master bedroom: Blue paint; white trim 
chair; hurricane lamp—Ralph Lauren Paint, see abov) 
Crate & Barrel (RSMO); 800-323-5461. Kitchen: Meta 
Inter-Metro Industries (R); 800-992-1776. Guest bedre 
Window treatment—Habitat U.K. (R); 011-44-207-35 
Blue & white rug—tIkea North America (R,MO); 800 
Flowered chair & ottoman; striped blankets; striped | 
Ralph Lauren Home, see above. Wooden deck chair— 
Barrel, see above. 

68 Georgia a la Francais 

Pages 68 to 75: Designer: Carolyn Malone Interiors, 
56 Putnam Dr. N.W., Atlanta, GA 30342; 404-264-95| 
Architect: William $. Edwards, Edwards, Hopkins & 
W. Wieuca Rd., Ste. 200, Atlanta, GA 30342; 404-843) 
Paint throughout, Lancaster whitewash—Benjamin N 
800-672-4686. Additional paint, Martha Stewart—Kr 
866-562-7848. Living room: Wicker chairs—Palecek ( 
274-7730. Throw pillows on wicker chairs, Old Fren¢ 
Carolyn Malone Interiors, see above. Wood oval table 
by designer. Window seat fabric, Katrinka stripe—Cl! 
House (T); 212-752-2890. Window seat throw pillows 
Pumpernickle plaid—Brunschwig & Fils (T); 212-838 
Window seat throw pillows, Botanical yellow—Clare} 
see above. Window seat throw pillows, chenille—Scaj 
(T); 800-932-4361. Porch: White wicker chairs—Main 
(T); 404-634-7664. Fabric on wicker chairs, Cabourg/ 
Pierre Frey (T); 212-213-3099. Round table, custom b} 
Booker for Carolyn Malone Interiors, see above. Wick 
chairs—Walter’s Wicker (T); 212-758-0472. French to 
lantern—Michael S. Smith (T); 310-315-3018. Stazrway 
Rhododendron railing, custom—Buzz Stone; 404-351) 
Family room: Runner, Woodard Weave, Somerset-—G 
& Woodard Rugs (R,T); 212-988-2906. Sconces—Mail 
Baskets, see above. Life Preservers—Ballard Designs 
800-367-2810. Dining room: Slipcovers—Lacefield De 
770-319-7314. Sconces, custom by designer. Chandelie 
W. (T); 404-233-7425. Plates, Waterfield Studio—thre 
Reade (R); 404-233-3857. Bathroom: Towels—Jan de 
212-343-9911. Kitchen: Baskets—South of Market (R): 
9399. Bedroom: White twig bed—Genesee River Trad) 
Company (T); 724-533-5354. Quilts—Darva Murray ( 
351-8907. Floral drapery fabric, Margot Floral—Schut 
Co. (T); 800-332-3384 

76 Nantucket Natural 

Pages 76 to 83: Designers: Lee Bierly, Christopher Dr 
Bierly-Drake Assoc., 17 Arlington St., Boston, MA 02 
247-0081. Living room: Sofa; winged Pratt chair—Ke 
McLaughlin (T); 617-389-0761. Chandelier—Waldo | 
(R,T); 310-278-1803. Sisal carpet—Stark Carpet (R,T 
9000. Aubusson pillows—Holly Hunt (T); 312-661-1' 
Dining room: Daybed—Kevin Mclaughlin, see above. 
tables—Briger Design (T); 212-517-4489. Hanging lai 
Vaughan—through Webster & Co. (T); 617-261-9660 
Tablecloth fabric, Scala Métisse—Brunschwig & Fils; 
212-838-7878. Chair cushion fabric, Madagascar clot} 
Hinson & Co. (T); 212-688-5538. Breakfast room: Kas 
Cupboard—NMilling Road (M); 336-751-9643. Kitchet 
bar chairs—Pottery Barn (R,MO); 800-922-5507. Anj 
breakfront—William Yeoward (R,T); 011-44-207-498 
Master bedroom: Bed—J &M Antiques (R,T); 561-655} 
Wallcovering, Farnsworth—Cowtan & Tout (T); 212; 
Lounge chair—Kevin McLaughlin, see above. Curtail 
Bartlett Quilt—Ralph Lauren Home (M); 800-578-76 







brication—Finelines (T); 978-977-7357. Guest room 
ing, La Musardiere—Manuel Canovas (T); 212-753- 
—Country Swedish (T); 212-838-1976. Lamps— 
Christopher Antiques (R,T); 617-523-1992; Bedside 
iger Design, see above. Guest bathroom: Bathtub, 
Billie Brenner (T); 617-348-2858 


) 89: Landscape designer: Harry Nelson, Harry 

ie Gardens, 5916 NE Ave. of the Americas, Miami, 
305-751-8977. Architects: David Trautman, Tutt 

2 & Development, 1800 Sunset Harbour Dr., Ste 
mi Beach, FL 33139; 305-532-8800. Interior decora- 
lickels, Julie Nickels Interiors, 1825 West Ave., 

), Miami, FL 33139; 305-216-2698. Cabana: Table— 
Stone (M); 305-754-7171. Lantern; wall sconces— 
onnection (R,T); 305-592-2556. Pool: Tile on pool 


intry Floors ( RT); 305-576-0421 


) 95. Denenen Michael D’Armineo, Jeff McKay, 
Mann, MR Architecture + Decor, 212-989-9300 
Beach towels—Pratesi (R); 310-274-7661. Tile— 

’); 212-486-1811. Floating pillows—Target (R); 
www.target.com. Living room: Pashmina throw 
sabriele Sanders (T); 212-260-5600. Master bedroom 
yw sham—Denyse Schmidt Quilts (M); 203-254- 

‘er bathroom: Silk shower curtain, Winter Ivory, 
ony; upholstery on ottoman, Silk Rib, chartreuse— 
cott (T); 877-207-5130. Dining room: Glass vases— 
Co. (R,MO); 800-526-0649. Guest bedroom 

nyse Schmidt Quilts, see above. Silver vases— 

So., see above. 


tems in bag: Lack sofa table, white, $29.95; Lack cof- 
shite, $25—Ikea North America (R,MO); 800-434- 
a-large tote, $30—L.L. Bean (R,MO); 800-809-7057 
1, #81053, $159—Crate & Barrel (R, MO); 800-323- 
Ferret nautical tieback—Houles U.S.A. (T); 310-652 
late, $7.50—William Wayne & Co. (R); 800-318-3435 
illow, Circle in Square, in Leaf, #7020-12, $35/pr— 
for stores: 212-219-9343. Page 103: Clockwise from 
seagrass rug, #06-3612975, $99; red button panel 
2794071, $40—Pottery Barn (R, MO); 800-922-5507 
pillow, $95—Karamell (R); 310-474-1578. Accordion 
-3892288, $69—Pottery Barn, see above. Basque 

3, 60" x 34”, $65/ea.—Jan de Luz (R); 212-343-9911 


way beach towel, $75—Ralph Lauren Home (M); for 


578-7656. Slipcover, Primary Stripe, $89 —Custom 
R); 508-675-7728. Striped pillow, $68—Nautica (M); 
A. Page 104: Clockwise from upper left: Cyber check- 
preen/yellow, 15” x 24”, $79—Hanzafranza (R); 

51. Classic chair by Trip Trap, $689—Showroom 

avia (R); 888-320-6909. Moonbeam clock, 

, $45—Restoration Hardware (R,MO); 800-762-1005 
-s vellum place mat by Goodesign for Global 

s, $12.95/set of 8—Mxyplyzyk (R); 212-989-4300 

are Dot, in orange, #7020-10, $35/pr—Dwell, see 
wease, Stripe #1, chocolate, standard, #6120-5, 

eet, Square Dot twin flat, chocolate, #1320-5, $60— 
above. Folding table, #XD72, $140—The Company 
); 800-285-3696. Akari 3X Lamp by Isamu Noguchi, 
Studio (R); 877-544-4869. Orange bowl vase, $55; 

e vase, $68, both by Wingard—Nice House (R,MO); 
48. Orange tumblers by BRC Studio, $6/ea—Ad 
2-982-7703. Magazine rack, Fionia, by Trip Trap, 
wroom of Scandinavia, see above. Page 105: From left 
op mirror in cream, #\WM308, $68; upholstered fold- 
$C220, $148—Ballard Designs (R,MO); 800-367- 

ain panel, Peach Rose Garden, $165/panel—Nuko 
M); for stores: 732-542-0200, Scalloped quilt by 

& Ross, $700—Neiman Marcus By Mail (MO); 

00. Photograph by Stephen Lewis—Art & 

(R); 212-206-0737 Aqua pillow—Tan a Bana (T); 

96. Ivory pitcher by Cote Table, $39—La Cafetiére 
6-0667 


files Redd, 300 Elizabeth St., New York 10012; 212 
tome Depot; for stores: www.homedepot.com 


_ March 2001: In the 

== story “Sea Drift” on 
page 123, a wine credit 
was spelled incorrectly 
It should have read 
1997 WillaKenzie 
Estate Pinot Noit 
Oregon 
June 2001: In Style Beat 
on page 28, the picture 
was inadvertently 


flopped and is 


reprinted here; the on 
page caption now reads 
correctly. On page 29 
the credit for the 
paper constructions 
should have read 
Matthew Sporzynski 

















The elegant solution 
to crowded pools, 
difficult schedules, 

“flip turns”’ and 
staying fit. 


When exercise is a pleasure, 
staying fit is easy. 
Now you can swim whenever you like, 
on your own schedule, at your own 
perfect pace. No traveling, no crowded 
pools, no heavy chlorine. Just your own 
8' x 15' technologically advanced 
“counter current” pool. The Endless 
Pool™ is simple to maintain, economi- 
cal to run, fits easily indoors or out, and 
is so handsome it can become a show- 
place in your home. Our design staff can 
help you plan and finish your pool so it’s 
as individual as you are. Call today to 
Fits where conventional pools can’t request your free video. 


For Free Video Call 800-233-0791, Ext. 1755 


eau uA ree mae 
200 E Dutton Mill Rd, Dept. 1755, Aston, PA 19014 = enotess Poors~ 












For over 35 years 


the Carlisle family 





has made traditional 





New England wood 





floors one at a time. 





800-595-9663 


<a STORATION LUMBER ===} 


t us at: www.wideplankflooring.com 


The Leading Name in Wide Plank Flooring 
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BRASS BEDS -IRON BEDS | 


BRASS AND IRON BED SALE! Buy factory direct and 
save 50% on romantic solid brass and iron beds. 
Once-in-a-lifetime savings! Lay-away and payment 
plans. FREE color catalog. BRASS BED SHOPPE, | 
12421HB Cedar Road, Cleveland Heights, OH 44106. 
216- 229- 4900. www. brassbedshoppe. com | 


CARPETING - FLOORING 
#1 EXPERT CUSTOMER SERVICE. Savings up to 
60%. Carpet, vinyl, hardwood. Family owned 
| and operated for 28 years. WEST CARPET. 1-800- 
247-3707. Visit www.westcarpet.com | 


AREA RUGS @ RugsUSA.com - Shop online and 
save up to 40% on a wide variety of national 
brand Area Rugs. FREE SHIPPING 1-800-982-7210 | 
www.rugsusa.com 


CARPET SHOWCASE ‘Lowest prices! All brands, | 
First Quality, FREE SAMPLES 800-433-8479. 


ACCESS CARPET. All Brands. Hardwood, Vinyl | 
& Carpet. 1,000 Colors. Lowest Prices. 12’ & 15’ 
Widths. Free Samples. Call Today! 1-800-848-7747 
Ext. #84. www.dalton.net/access/ 


1-800-789-9RUG. All Major Brands. 5% Over Cost. 
Don't Pay Retail. American Carpet Brokers. 


DECORATOR TRIM 


www.trimsplus.com ~- The internet's #1 source 
for decorator cording, tassels, fringe and more. 
Beautiful Selection, Wholesale/Retail. Secure Shopping 
Online. Toll Free: *1-877-889-TRIM (8746). 


FABRICS 
SOUTHERN DESIGN CONCEPTS - 
Discount source for many designer fabric and 
wall coverings. Never undersold. Please give | 
manufacturer, pattern, and color. 800-245-3071. 


MORRIS & DAUGHTER FABRICS - Lowest prices | 
drapery, upholstery fabrics. Give manufacturers 
name/pattern/color. 888-304-7880. morris@shelby.net | 


ABC FABRICS, Drapery & Upholstery. Low, Low 
Prices! We only sell FIRST QUALITY Free Shipping. | 
Mon - Sat. 9 - 5 EST. 727-787-1888 or 727-787-5847. 


FURNITURE | 
#1 FURNITURE SOURCE! 1-800-323-8469. TRIAD | 
FURNITURE DISCOUNTERS. ALL MAJOR BRANDS. | 
SAVE 40 - 50% OFF RETAIL! IN-HOME DELIVERY. 
| EXCELLENT CUSTOMER SERVICE. | 


ISAVE $$$$ ON MAJOR BRANDS. Order with Credit 
Card. Experienced sales reps., insured delivery, | 
more repeat customers. Since 1981. Carolina Furniture 
Direct. Please call 1-800-838-7647. _ 
65% FURNITURE DISCOUNTS, 500 FINEST BRANDS. In- 
home Delivery since 1933. CHERRY HILL FURNITURE 
1-800-666-0933 or www.cherryhillfurn.com brochures. 
1-800-888-0933 quotes | 
1-800-714-4448 FURNITURE DIRECT**** Save up to 
60% on major brands. White glove express delivery 
Immediat te quotes. www. furnit ureorders com 
CUSTOM UPHOLSTERED & LEATHER FURNITURE 
Factory Direct ove 0 HUNT GALLERIES | 























FABRICS 

















1-800-248-3876. www. s.com 
INCREDIBLE SAVINGS Name Brand } 
Furniture & Granfather Clocks. Na de White Glove 
Delivery. Wholesale Furniture Gall u0-444-4154 
Free Brochure. WWW.DISCOUNT URE.NET 
PATIO, POOL, PORCH FURNITUF SHIPPED 
QUICKLY. All Major Brands | 88-1086 
www.thegardenroom.com 

To place an ad call: 1-800-324-4585 hleen 


Gleason, 512 W. Burlington Ave., La G 25 


1. Ms 


America’s #1 Choice for 
Wallpaper, 
Blinds & More! 


You'll never find a reason 
to buy from anyone else! bi 
We guarantee it! * 
: Steve Kalzman, President ty im 


U 
85% 
gwen Retail 
Wr An Extra 


10% OFF 


CODE: MG10 


100% Satisfaction 
Guaranteed! 


American 


Blind and Wallpaper Factory 
decoratetoday.com 
1-800-735-5300 me 
Decorating so easy, it’s fun! FREE UPS Shipping!* 


FAX 1-800-391-2293, 909 N. Sheldon Rd, Plymouth, MI 48170 
Call or click 24 hours a day, 7 days a week. 


All major credit cards, money orders & checks accepted 


*Ask for details. **$2 shipping & handling for wallpaper catalog only. 


Exclusive Items for the 
Discerning Pet Owner 


pet jewelry toys beds» carriers ¢ treats 
home decor things for pet owners & more! 


BUY ONLINE OR CALL FOR of 
UPTOWNPETS.CC 


Canine - Feline : Psittacinae - Penes 
866.775.PETS 


e)! 


SUNVISIONe Wolffe Tanning Beds 


naw ws 


OS aT cn Tn 













North Carolina's 
Finest Home Furnishings 
_ SAVE UP TO 70% 


Wins Gy On over 350 Top brand name 


ry TI furniture and accessories 
, | 













manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms 

Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


illay Furniture louse 


146 West Avenue, Kannapolis, NC 28081 




























* Direct Importer No Middle Man 
¢ Highest Quality and Lowest Prices 
* Choice of over 100 designer fabrics 


¢ Visit us at: www. Tans wickels com 
{a RATTAN 
Cf SURNITURE Guaranteed CAT, 


Dept. 497, 295 Route 10, Succasunna, NJ 07 


1 “800- 531-1511 in nu: 1-973-584. 


KER 
CAND Satisfaction 


. (00% Recline Reatled tne Fl 


(800) 233-€ 
www.agedwoods.. | 


FIND A Lome PRICE 
AND WE’LL MATCH IT! 


That's Our Low Price Guarantee __ 


Open 7 days a week! 
MON-FRI 8:30AM-10PM EST. SAT-SUN 10AM-6PK 


FREE SAMPLES! 


w| CARPETOWN |. 


HUGE SAVII 


* CARPET * VINYL * HARDWO(C 
*LAMINATES * PAD * TILE * RU 
WE SHIP ANYWHERE IN U.S. 


1-800-942-7534 


finest in 
ters, 
eads, 


PT] ete ues 


1-800-292-7215 
shop around, THEN call us! 


ORT] © mare ms RO RSe 
www.linensforless.com 


LOW YOUR DREAM! 


Jse your talents to 
ld a great business 
ind a beautiful 


areer with 


Pe TTS eae 744 


OR VISIT 


“Decorating‘Den.com 


xx 
To ADVERTISE 
JUR PRODUCT in 
USE BEAUTIFUL’S 
IOPPER SECTION, 
t KELLY KHANTZIAN 
at (212) 649-2927 
fax (212) 258-2253 

x 


e Leather Furniture 


-* 





wide delivery. National name brands. 


ll Free number 1-800-262-1049 


‘full color catalog and quotes or visit us at 


w.fineleatherfurniture.com 


clington s ~sfurniture 


9, Blowing Rock, NC 28605 (Mon-Sat 9-6 ET) 
















82% iI starr 
Save - Buy Direct ¢ All Major Brands 
Same Day Shipping @ Free Delivery* 
Please Have Book Name, Pattem & 
Page #, List Price & Qty. 
Call us last for lowest prices 


GUARANTEED 






24 Hour Fax: 908-688-8390 












World’s Largest 
Inventory! <<: 


China, Crystal, Silver £2” oe 
& Collectibles Nes 












Call fOr 
FREE lists. 


REPLACEMENTS, ir D. 


PO Box 26029, Greensboro, NC 27420 Dept. HB 
1-800-REPLACE (1-800-737-5223) 


www.replacements.com 











Wallpaper, Blinds & Area Rugs 
From Names You Trust. 


a ou ae Os 


Mention code B52 


Guaranteed Low Price + Free Shipping 
Free Catalogs and Samples 


NATIONAL 


BLINDS & WALLPAPER 


1-800-477-8000 
Nationa econ ae com 


be the pric xduct is sold in your market 


~ 800-283-6083) 


Wwyywauthenticpinefloorscomy 





eee PLANK eT NTE 


it For over 35 years the 
Carlisle family has made 
[2 traditional New England 


J 


wood floors one at a time. 


\ _4\Carlisle 


800-595-9663 


> 
e secret to fast, affordable redecorating. Available in Bi 


loveseat & sofa sizes, and all machine washable. 


SURE FIT 





Custom Table Pads 


Guaranteed Quality and Service 
Save — Direct from America’s oldest and largest 
table pad company. 30-year limited warranty 


1-800/328-7237 £ 
Ext. 260 Senliy STABLE PAD CO 


www.sentrytablepad.com 
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41920 The boys of summer on a New England porch 41955 House Beautiful’s Pace Setter house was big 
with all the essentials—gliders, wicker chairs, straw rug. Texas comfort—generously furnished, open to the bree 


varaseeerge! 







1977 A full measure of vibrant color turns the porch 61995 White wicker in summer slipcovers—and a 
of an Idaho lakeside log cottage into a rainbow retreat. painted floor and ceiling—keep an Illinois porch fresh 


Summer Porches | 
{A quartet of outdoor living rooms} 
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SEBRING CONVERTIBLE Paradise found. The new 200 horsepower Chrysler Sebring LXi Cok 


Exhilarating acceleration. Breathing room to spare. And, yes, scelfl 
in every twist and curve of its sheet metal. All in all, an idyllic ven 
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achine. Add a double-wishbone suspension, a throaty 2.7 liter 
2, plus an ear-inspiring Infinity’ Sound System, and it's a blissful 


spot all by itself. Call 1.800.CHRYSLER or visit www.¢ hrysler.com 





Te Grand RCCL Collection 


Uma Le RTO ORC LTT Ya ROY 
bedroom and living room pays homage 
Sy CLO Ree OMe 
antebellum South. Grand Savannah 
OAT LL CY ROTC 
with modern functionality to een 
ideal balance between past and present. 
BR aL RCL em RY LTT aS 
canopy bed, shown here, is a heirloom 


piece for today. 


Grand Savannah is showcased in 


Bernhardt Home Furnishings stores, 





Bernhardt Galleries; fine department 





stores, better furniture stores and 





TRU CERT AT aT TA 





Bernhardt is a 111-year-old maker of 





fine casegoods and upholstered furniture, 





from traditional to contemporary. 





IO MeL CLCHTALO VOMIT ARAL matey 
v oleleEPAblomtsP Ao ¥l 


or visit-our web site at 
ig dt es 
TOUR RTA Ne neh ety TT) 














Furniture Makers Since 1889 





Ta COMT OTL ike RMON SORT TRE casegoods 
NL ORC LETRA VT ee 
DE aM Rat cis Cae eR TRS ROTO 
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New Vintages 


.,an eclecticiline of casual, traditional 
upholstery that fits easily into 


traditional, transitional or minimalist 


contemporary decor, : .appealing to 


today’s more casual lifestyles. 
www.bernhardt.com 


or call toll free 1:866.834.4773 
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THE BUILT-IN ROLSCREEN® FROM PELE A. 
DISAPPEARING SOON AT A WINDOW NEAR YOU. 


Voila! It’s down. And now, in the blink of an eye, it’s up again. It can only be the Pella Rolscreen® window screen, the uniqu 


retractabie screen that’s built right in. It works like a window shade for our casement windows, so there’s no need to take it 
out with the change of seasons. On a whim, you can simply unlatch it and have it out of sight, providing you with both an 
unobstructed view and up to 40% more light. We thought it was a pretty bright idea. We think you'll agree. To find out mor. 


contact us at 1-800-54-PELLA or visit our website at www. pella.com. 


2000 Pe 


cote VIEWED TO BE THE BEST? | 
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Departments 


2 The Talent This month’s contributors 

O Dear Marian Letters to the editor 

3 Style Beat We choose among the latest, coolest 
s pitchers, goblets, and vases 

9 Charlotte’s Web Go online to furnish your 

1 poolside paradise 

1 Swatch Watch A luxurious new blue-and- 

te shower curtain in a geometric or floral pattern can 
talize your bathroom. By Carolyn Sollis 

6 Antiques Back on the menu: antique porcelain 
services. By Marian McEvoy 


© 40 Spas America’s best spas are plunging into 
serious hydrotherapy. By Kimberly Robinson 

92 Hot Dish The restaurant at the 110-year-old 
Harbor View Hotel on Martha’s Vineyard has a new look 





and a new chef. By John Hough, Jr. 

96 Designer Challenge Mary Douglas Drysdale 
goes to Restoration Hardware and furnishes a porch. By 
Linda Hales 

116 Resources Where to find it 

120 Encore HB swimming pools across six 
decades. By Mary-Ellen Weinrib 
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Editor’s Page Sand Castle Horse Crazy 


Cool decoration takes the heat A Bahamas house goes In Malibu, an equestrien 
off summer. When the weather from cinder-block clunky to decorator brings comfort 
sizzles, go with the flow. simple, handcrafted chic. light to a dark 1940s hou 

By Elaine Greene 


By Marian McEvoy By Christopher Petkanas 
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» " 
On the Beach Fresh Geometry Casa Cadaqué; 
Remodeling makes a One of the last works of the A Los Angeles designe 
long-held Hamptons house ereat David Hicks is a formal roughs it in style on Spai 
newly stylish for a big family. South African garden. rugged Costa Brava. 
By Carol Voge By Elizabeth H. Hunter By Christine Pittel 





ys 2 


Master Baths Bath Toys 


The Cover | 
‘he plain vanilla bath New bath furnishings are Fit for an extended fam 
vut; color, opulence, all five-star, from glass towel is an 1880s Shingle-style h 
id drama are in. rods to nickel fittings. on the Atlantic. Photogr: 
| Kirchner Simpson By Elizabeth Mayhew by William Waldron 


{[www.housebeautif 8/2001 









THERE’S SOMETHING TO BE SAID FOR 
THE PRISTINE RIVERS, THE BREATHTAKING VISTAS, 
THE KEMOVABLE SPLIT THIRD-ROW SEAT. 











“i Verstts 1999 model: ©2000 GM Corp. Buckle up, America! 


The new Chevy” Tahoe” has an optional third-row seat that can go pretty much anywhere. Each half 


: 1 1 1} ’ es 1 
section weighs just over 40 pounds, has handles and is on rollers, so it’s easy to take out or put back in 


f 
= 


And when you aren’t carrying nine people, each half flips and folds out of the way for extr 


The new Chevy Tahoe. It’s nowhere 





LIKE AROCK — 


MORE POWER, MORE ROOM, MORE SUWrU 


“ 


“ 
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> Luca Trovato “I am very happy 
to be photographing interiors again,” 
says Italian-born Trovato, who started 
his career with Casa Vogue. Trovato’s 
work has been featured in Travel + 
Leisure, Town & Country, and Martha 
Stewart Living. He recently celebrated 
the first anniversary of his marriage to 
stylist and writer Rosemarie Spinelli, 
whom he met on assignment for Food 
& Wine. For this issue, he shot 


Designer Challenge [page 96]. 





>Kimberly Robinson “Spas 


and resorts used to all look the same, 
no matter what part of the country 
you were in,” says Robinson, who 
wrote “Making a Splash” [page 40]. 
“Now spa design has become 

more sophisticated and there is a 
concerted effort to reflect local land- 
scapes.” A former travel and spa 
editor for Tx Lezsure, Robinson 
has written for Elle, Health, and 


Fortune. She li in New Jersey. 


2001 


4i.inda Hales Hales, design 
critic for The Washington Post and 
former Special Reports editor of 
The International Herald Tribune, 
shadowed Washington, D.C.’s Mary 
Douglas Drysdale in her trek 
through Restoration Hardware in 
Georgetown for Designer Challenge 
[page 96]. An avid fly-fisher, Hales 
describes her dream house as 

“a gracefully decaying maisonette 


on a trout stream.” 





<Carol Vogel “T met Stewart 
Manger about seven years ago when 
he was studying decorative arts at 
the Bard Graduate Center,” says 
Vogel of the decorator she writes 
about in “On the Beach” [page 62]. 
“He always had an inquiring mind, 

a great eye, and lots of style.” The art 
reporter for The New York Times, 
Vogel was previously the Home 
Design editor of The New York Times 


Magazine. 
























AJoshua Sheldon “I havea 

tendency to fall into my projects, 
quips Sheldon, who photographe 
the bathtubs and shower curtain; 
for Swatch Watch [page 31] and 
has shot Swatch Watch since the 
feature’s inception last year. “It’s 
given me an appreciation for fine 
furniture and fabrics,” he says. 

Sheldon, who lives in New York, 
also does still-life, portrait, and I 
scape photography. 


AJohn Hough, Jr. A resident 
of Martha’s Vineyard, Hough visi 
the Coach House restaurant for I 
Dish [page 92]. He grew up on C 
Cod, where his family has publisl 
The Falmouth Enterprise for thre 
generations. Hough is the author 
several books, including The Con 
of the Game (Harcourt). His fou 
novel, a love story set on Cape Ce 
in 1968, will be published by Sim| 


& Schuster in 2002. 
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The look of my HOME 
is a WORK in progress. 
Unfortunately, it seems to be 


more work than PROGRESS. 


It always happens. One char 


ge leads to another 
and another and another. So how do you keep 
from running around town — and back again? 
Run straight to The Great Indoors for every- 
thing you need to make changes, large or 
small, to any room in your home. Whether it’s a 
custom window treatment or home theater, it’s 
all right here. All at beautiful prices. every day. 
You can even get us to coordinate it all for 
you. Now that’s progress. To witness light at the 
end of the tunnel, discover The Great Indoors. 


And take a whole new look at redecorating. 


- o¢C Op 
2 Va 
i 


great 


shop online anytime ® thegreatindoors.com 
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Faconnable jeweled chronograph. 1.60 carats of full cut white diamonds and 3.5 carats o 


f large rectangular 





sapphires. Natural mother of pearl dial with motif diamond markers. Siliconized rubber strap. 
Hardened steel case. Swiss Chronograph movement. Priced $2,250.00-$3,990.00 
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world’s best exercise 
at home year ‘round. 


_ Ideal for swimming, 


water aerobics and 
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the dream of pool 
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in small spaces. The 
Endless Pool™ is 
simple to maintain 


Breas eeclm ony 
_ and easy to install 


inside or outdoors. 


_ New system reduces 


chlorine use by 90%. 
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She’s House Beautiful’s new style 
maven — thirty-something, curious, 
talented, fashionable, full of energy 
and passionate about interior design. 


Until now, she’s only shared her 
fabulousness with close friends and 
confidantes. But beginning this July 1, 
2001, HB has agreed to tell us all her 
secrets in her very own weekly Style Diary. 


From her chic and comfortable apartment 
in NYC to her playful and pretty weekend 
retreat in the Hamptons and everything 
in between, visitors to hbstylediary.com 
will get the inside scoop on HB’s razzle 
dazzle lifestyle! 


* Online boutiques featuring HB’s 
fantastic finds 


* A weekly sweepstakes — because 
there's nothing better than a great 
giveaway! 


Click on HBHighlights.com for House Beautiful advertiser and special event opportun} 
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Bee ee LES P. ROGERS BEDS 








ee ee 


nal 19th and 20th century brass and iron beds Above: Queen size Rutherford Bed ($1099) in Charlton cotton sheets and skirt with Tribeca linen duvet and shams 
‘aditional European bed linens are now avail- 
direct from America's premier bed maker 
1855. Please call 1-800-272-7726 or visit 


2sprogers.com to request a catalog and sale 


C 
list. Factory showroom open to the public. 


ORK: 55 WEST 17 STREET (5TH-6TH AVES) NYC, 212-675-44 
RSEY: 300 RTE. 17 NORTH, EAST RUTHERFORD, 201-933-8300 
JAILY, SATURDAY AND SUNDAY (N.J. CLOSED SUNDAY) 


ORDERS WELCOME. WE SHIP ANYWHERI 





Paris Sleighbed Sleigh Daybed Alexandria Canopy Bed 
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WERE AMAZED BUT NOT SURPRISED: 
689 fired-up readers e-mailed to com- 
ment on or ask for House Beautiful’s 
advice about decorating weekend 
retreats. Last month’s feature “Decor a 
Go-Go” (page 102) hit the spot with 
two groups of readers: those who spend 
their entire weekend furnishing and 
fussing, and those who not only care 
deeply about domestic comfort and 
beauty, but also love golf, horses, tennis, 
and surfing. When it comes to kitting 
out those Friday P.M. to Monday A.M. 
hideaways—whether it’s a “tiny, charm- 
ing, riverside shack” or “a sweeping old 
villa crowning the Umbrian hills” —the 
more options we can give you, the more 
you seem to like it. 

Of the readers who have communi- 
cated lately, about 70 percent own 
weekend places, and the rest profess to 
be content as “frequent houseguests.” 
The real eye-opener: 31 adventurous 
souls who don’t want “the hassle” or 
“boring sameness” or “obligations” of 
running a weekend home or being a 
guest in one. They simply check into a 
different resort, inn, or spa every week- 
end from Memorial Day to Labor Day. 

I am spending my weekends in a big, 
old, lumbering, ramshackle farmhouse 
in the decidedly un-swank town of 
Wappingers Falls in the Hudson Valley. 
It has a drop-dead view; ample bed- 
rooms; lovely wood floors; a creaking, 


slanting, porch; windows that won’t 


com] 8/2001 


PERINT 


Viva la Feedback! 


{Keep those cards, letters, 
and e-mails coming... 


PALMER 


= Ss 


open and doors that won’t close; and 

a confoundingly illogical kitchen. But 
the place is full of the sort of decorating 
challenges I crave. Just last week, for 
example, the previous renter (colorful, 
upbeat decorator Richard Keith 
Langham) removed his colorful, upbeat 
sofas, cabinets, chairs, rugs, tables, and 
lamps. His pots and pans, blankets, 
sheets, and towels also made an exit. 

I am now the new best customer at 

the local Beacon auction house; the 
Poughkeepsie Goodwill; and every 
Linen Source; Pierl Imports; Home 
Depot; Bed, Bath and Beyond; Ikea; and 
Target within a hundred miles. Throw 
in a few bargains from eBay and half a 
dozen really nice pieces from my new 
favorite Web site, www. Istdibs.com, 
and maybe I'll have the place up and 
running by Thanksgiving. In the mean- 
time, more of your mail: 


Between the coasts 
Dear Marian, 
I’ve noticed that House Beautiful is 
starting to publish photos of houses 
from different states and cities. I have 
always thought that decorating maga- 
zines only care about the “in” crowd in 
New York and Los Angeles. While 
these coastal decorators do set trends 
and design spectacular spaces, it’s good 
that you aren’t a slave to them. 

Gerald Leeds 


via e-mail 








‘ave | 





Dear Gerald, 
We try mightily to mix it up. We 
all of the many talents on the twa 
coasts, but we definitely look bet’ 
as well. 


Native ground 

Dear Marian, 

“D 
Bloom” in your June issue—rattle 
last one of my nerves. “ ‘I refused. 
the ye olde American Indian look 
Vicente Wolf needs to be reminde 
he’s done nothing new. Settlers dr 
their furniture with them when th 
plundered the West, displacing N 


Vicente Wolf’s comments—in 


Americans who were doing just fit 
without armoires and fainting chai 
Wolf was simply following the cer 
old practice of colonialism by imp 
there is something inherently wroi 
indigenous style. I will be moving 
later this year. And I will be glad t 
incorporate into my home the spit 
the people who were there before 
BK 
vu 

Dear BK, 
Vicente Wolf was no doubt chos 
decorate the (Continued on pag 


Please e-mail Marian McEvoy, Editor in| 
at mmcevoy @bhearst.com. Send your letté 
Dear Marian, House Beautiful, 1700 Bro 
29th floor, New York, NY 10019. Be suré 
include a daytime telephone number. Lei 
may be edited for clarity and length. 






Charge towar : 
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ographer: ANITA CALERO | 
Mec;- ELIZABETH MAYHEW 
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[from left to right] Etched 
water carafe, $72; from 
Villeroy & Boch: 800-VILLEROY. 
Vodka glass, $100 for 5-piece 
set; from Sasaki: 800-233- 
9054. Blue bubble tumbler, 

$30 for a set of 4; from 
Portmeirion: 888-778-1471. 
Etched-crystal Rythme goblet, 
$110; from Hermés: 800-238- 
5522. Sculpted glass vase, 

$125; from Calvin Klein Home: 
877-256-7373. Handblown vase 
with teal drop, $900; from 
Tiffany & Co.: 800-526-0649. 
Cut-crystal Avalon triple old- 
fashioned, $75; from Val 
Saint-Lambert: 212-777-1000. 


















fe set our fill of the latest glass pitchers, 
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[from left to right] Banana 
Republic’s slanted-top Allistair 

\ decanter, $24: 888-BRSTYLE. 
ee \ [ Hoya’s Silhouette goblet, $50: 
oe aE 800-462-4692. Christian 





Lacroix’s blue cut-crystal old- % i —~ 
fashioned, $190; from / 
Christofle: 877-PAVILLON. Shell- ky 
shaped Cebu crystal vase has an Ny 
opalescent finish, $340; from — 
Lalique: 800-214-2738. Crystal 
Vertigo water pitcher, $230; 
\\ ; . from Cristal de Sevres, through 
i" Daum: 212-355-2060. Calvin 
\ i Klein Home’s Criss Cross nk ila 
t etched-crystal double old- Sake =| 
Fe | fashioned, $30: 877-256-7373. Sasa ; 4 











au 
{Etched, cut , or chiseled, our cups runneth ove 


[www.housebeautiful.com] 8/2001 





THINK OF 








“mm. 
/ 

lve up your contacts for a pair of (fo 
j (os 
bifocals? Never. But it’s getting harder ( ) 
\ \ as 
os . : \ Sa 

to deny that your vision is changing. ey 

/ / ic c Se 
Me 


Fact is, you can enjoy exceptional vision 


IT AS UPGRADI 





and stay in contacts. Just upgrade to } 
ACUVUE” BIFOCAL Contact Lens} 
if you've never tried soft contact lens} 


you'll appreciate that ACUVUE” B/FO!} 





Lenses combine the latest bifocal 


specialized vision zones, allowing you to see clearly 


gy with the newest innovations in contact at varying distances. So you can focus both near 


ice. That’s because ACUVUE® BIFOCAL 


and far. Something you probably never thought a 


Lenses are scientifically designed with five contact lens could help you do. 


ACUVUE 














For help in finding a nearby Eye Care Professional to fit your free trial pair of 
ACUVUE® BIFOCAL Contact Lenses, visit www.acuvue.com. 
Visit a participating Eye Care Professional to determine if ACUVUE’ BIFOCAL is right for you. 


Professional examination and fitting fees are not included, however, certain fees may be covered by some insurance pla 
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{Go online to create your 
own poolside paradise} 






















[ ON OF PARADISE—A VISION SHE RELENTLESSLY PURSUES— 
ometimes it’s a meadow in the Adirondacks, other times a stretch a 
ch in Bora Bora. By the end of summer, however, she has grown y 


d. In the surly, too-much, too-late heat of August, paradise is a float [from top] 


g in a swimming pool in her own backyard. Of course, style is never ee 
nal, exhaustion or no—which makes logging on to the World Wide settee and . 
he preferred method of acquiring outdoor essentials. oe a ee eS a! | 





. : ; ; candle set, 
ery great poolside tableau begins and ends with a beautiful pair of Seibert & Rice's 


gues..bitid the ideal teak example at www.brownjordan.com; ‘éra-cotta 
pot, Clinique’s 
sun-care spray, 








e the slick site’s varied selection (you'll need Macromedia’s Flash 5— 


load it at www.macromedia.com), then use the directory to and chaise 
longue from 


the nearest authorized dealer. Place two under an umbrella from Browalerdan: 


,ourhouse.com and you'll be as cool as a cucumber. The 
bur Pavilion at www.restorationhardware.com would 


eueSeeeecrecse ty: 


lamorous and gracious place to dine al fresco. Go to 
“smithandhawken.com to furnish your outdoor dining room— 
arisian-style park tables and chairs are the epitome of chic. Plant a 


Santon 


ative lemon tree in a terra-cotta pot from www.seibert-rice.com— 
mpany imports the pots from Italy—to complete the picture. 
’s color you're after, it doesn’t get much better than the woven plastic 
and table from Mexico at www.eziba.com, a site that specializes 
derafted goods by artisans around the world. Serve cocktails in candy- 
icrylic tumblers (glass is a no-no) from www.pierl.com. Grab an 
ble tube with all-over-the-place patterns at www.target.com. 





en the scene with the torchére citronella-candle set at 
/.uncommongoods.com. 

turally, sunblock is essential—Charlotte is partial to the SPF 30 
fre body spray at www.clinique.com; it’s oil-free, water- 

at, and a cinch to apply. Take the site’s skin-type quiz and 

‘x so that it remembers your skin tone and preferences on your \ 
sit. 

they say, the eyes have it—don’t forget to protect them from UV 
Vhen it comes to sunglasses, I have three words: Gucci, Gucci, Gucci. 
lem at www.sunglasshut.com. You'll be the picture of sleek, 

1, Audrey Hepburnesque repose. Who needs St. Tropez anyway? ® 
bre ideas on outdoor furniture and accessories, log on to 
vousebeautiful.com. 
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Ever heard the sound a stoplight makes? 





Introducing a breakthrough in automotive technology from Toyota. Prius, the world’s | When 
first production car to combine a super-efficient gasoline engine with an electric motor (j i— 8 engine i 
that never needs to be plugged in. It seamlessly switches between gas, electric or a [| saving It 
combination of both, instinctively choosing the most efficient way to drive the wheels - 25 | reduci 
So, it’s only natural that when the wheels stop, the engine stops: in clean, blissful silence @©- 7 Ha nae 
Prius. It’s quietly revolutionizing the way the world drives. | ee Sey 





Starting at $19,995. Delivery, processing and handling fee $485. Total MSRP $20,480* 


Visit the new Prius e www.toyota.com/prius or call 800-GO-TOYOTA. CP) TOYOTA PRI US | | 


1on manufacturer's sug: e. Excludes taxes, license, title and other optional or regionally required equipment. Actual dealer price may vary.©2000 Toyota Motor Sales, | 
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ucers: CAROLYN SOLLIS and ELAINE WRIGHTMAN 
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Waterworks 
Savoy Bathtub 
60%". x 30%"w. 













x 184d. 

Simon’s 

Hardware & 

Bath Oval Raoul Textiles 
Curtain Rod “Mandarin” 
(#404PC) in Delft 

541. x 24d. (#401B39) 
Gracious Home through AM 
Shower Collections; 
Curtain Liner 100% linen; 
72'w. x 841. 56’w. 











SplishSplash 
To Redo Your Bath, Turn on the Blue and White} 







Clarence 


& Marimekko 
é Es Bee. -# House “Lokki” 
& ; ek ee ae Coral (#19127-3) 
Matelassé through 
a $e & & & x in bl g 
ee x x & nee Delgreco 
ga ee ke (#33832-4); Textiles; 
& ce ££ & & = 100% cotton; 100% cotton: 
a at -@ a 0 & &  110"w. 54’w. 





& fe seh se eS 
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Fonthill Ltd. 
“Portantine” 
a in blue/white 
 (#1951-03) 
through 
Watkins & 
Fonthill; 100% 
= cotton; 55”w. 





Mulberry 
“Awning 
Stripe” in 
Blues 
(#FD318H119) 
through Lee 
Jofa; 100% 
cotton; 55"w. 
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Gas 


SST oa ee 





Suit" dark blue on 


e Osborne 


> 100% linen; 
| 55’w. 


_ Scalamandré 
“Resist 
— Print’ in 
light and 


white 
(#6218-001); 
100% linen; 

— 46%"'w. 


& Little 
“Lipari” 
(#F1760-04); 





Out there, 
TRY UTC iat Ol EL OGL 


minute-to-minute, 


nose-to-nose. 


I nN Wan (a | 
| = its heart-to-heart. 


i 
F 


leed some tranquil, relaxing time together? A Hot Spring” spa is always ready to provide soothing 


6 comfort with its wide variety of exclusive jets. Set-up and operation are surprisingly simple. 


(3 
> 
yz 


~~ HotSpring 
~ Portable Spas 
‘ww.hotspring.com for a free brochure and the dealer nearest you. Built for a lifetime of relaxation. 


c international Inquines: 760-936-1981 





D Natural cotton and linen won't b 
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Patterson 
a 
“4 Piazza 


3 “Knots to 
= You” in 

w blue/white 
' (#PF40661) 


through 
eee Decorators 


i an 
.& 


sa 
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iy, cotton; 54”’w 
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| 
HING DRIPPY ABOUT THE | 
you surround it with stylish | 
e-and-white fabrics. Here the classic 
ted cast-iron Savoy bathtub, a best-seller 
Waterworks, is encircled by a ceiling- | 
nted oval rod in shiny chrome from 
on’s Hardware and Bath. For a chic sun 
wer, hang one of our nine curtains 
and turn on the faucets! 

Consider the humidity factor when selec 
ing fabrics for a shower curtain, advises 
Carl Dellatore of D & F Workroom. “Alwar 
choose natural fabrics, like cottons and liner 
that won’t be harmed by lots of moisture.” 
Our custom-made curtains have separate, | 
machine-washable nylon liners, available in 
several sizes from Gracious Home. Dellator 
suggests hanging the shower curtain so it ju 
grazes the floor (ours is 84 inches long and 
has a liner the same size). 

“A great shower curtain can almost fur- 
nish the bathroom,” says Dellatore, and 
this color palette makes you feel cool and 
refreshed. Keep the treatments simple and | 
the textiles speak for themselves. To hang th 


e harmed by moisturs 


curtains, we used grommets, fabric ties, and 
buttonholes, depending on the character of 
each fabric. The big, bold “Awning Stripe” 
from Mulberry has overscaled chrome grom 
mets that punctuate the fabric’s graphic line 
Fonthill’s picturesque “Portantine” toile 
has ties that look more curtainlike and are 
less “bathroomy.” Especially shipshape are 
the figure-eight knots that tie up Patterson 
Piazza’s “Knots to You” pattern. They are 
made from nylon rope available through 
marine supply stores. Simple grosgrain ban¢ 
run along the top and bottom edges of Raou 
Textile’s “Mandarin,” outline Scalamandré’s 
“Resist Print,” and are inset on Osborne & 
Little’s “Lipari.” Navy blue rickrack is stitche 
above the hem of “Coral Matelassé” from 
Clarence House. On Squigee’s check, the 
fabric is cut on the bias to form a diagonal 
border. Surf’s up on Marimekko’s “Lokki,” 
finished with a scalloped hem that is cut to | 
follow the giant waves. @ | 
For more on Swatch Watch, go to 


www.housebeautiful.com. 
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Gone Fishing 
{Back on the menu: antique fish services. By Martian McEv 


Ge aay 
gon se 25 


a... “a Ree to serve it on. 

Highly a ae ted, 19th-century Euro- 
pean fish services—a staple of the Victorian era’s pre- 
posterously opulent dinner settings—are back, big time. 

In the mid-to-late 1800s, when England was at the 
peak of its economic power, improved rail transporta- 
tion and refrigeration made available previously unat- 
tainable, highly perishable foods. Fresh, non-local 
fruits, vegetables, crustaceans, and fish were suddenly 
on every upwardly mobile, upper-crust hostess’s menu. 
Another result of the Industrial Revolution was a huge 
proliferation of manufactured tableware: China, silver, 
and crystal had earlier been crafted by hand and hence 
limited in number and design. Once their machinery 
was up and running, Victorian tableware producers 
invented a whole new range of dining utensils, and 
their clients lapped them up. No posh dinner party was 
complete without an extravagant parade of objects to 
abet, and surely complicate, the consumption of soup, An impressive 


oysters, lobster, asparagus, mousse, soufflés, fish, set of twenty 
Royal Crown 


Derby porcelain 
and ice cream. Each course—and there were usually _ fish plates sold 
for $47,500 

at a Sotheby’s 
bearing and clearing a cavalcade of challenging, © > auction in 1998. 


poultry, marrow, game, meat, fruit, cheese, cakes, 


more than five—was served by a battalion of servants 

















eye TT: mim Cole Lima 


re Co: Broadway show. 





PU MRC: Ue ie em Ce aes ieee 


Uh Cua Cinnicnnoa Up aCe RCM ORCS. unc Reo rel Coy 
tre 32-valve V8 with near 50/50 weight Cr Se reaacAare see how much fun 
PRO Coen CM cla Mt Cet Melm ons (0 oR meh TEL 
ehicles.com or call 800-688-8898. ee a 









Wedgwood Argenta Ware majolica 
from 1880 is bordered by waves, 
centered with coral within a shell. 





Seven unique “Aquarium” Minton 
plates, sold this year at Christie's, 
picture frogs and beetles as well as fish. 





food-specific tools. In the silverware 
department, a dinner might incorpo- 
rate seven different knives and eight 
distinct forks as well as tongs, shears, 
picks, and scoops. Highly detailed, 
often gold-embellished round, oval, 
and octagonal plates, bowls, platters, 
salvers, and tureens were accessorized 
with an equally vast array of crystal. 

A different wine was drunk in a differ- 
ent glass with each course. It’s no sur- 
prise that wealthy hostesses approached 
entertaining as a competitive sport: 
She who had the most (and the most 
arcane) artillery, won. 

When it came to the fish course, 
served after the soup, firms including 
Limoges, Royal Doulton, Wedgwood, 
Minton, and Royal Copenhagen 
outdid themselves: The signed, hand- 
painted platters, sauceboats, and 
9-inch-diameter plates that typically 
made up antique fish-service sets were 
designed with an aquatic motif that 
might vary slightly or blatantly from 


38 


piece to piece. Nestled in—or swi 
ming by—a flourish of sometimes | 
like, sometimes stylized, sea foliage, 
corals, rocks, or shells, each fish de! 
picted is an original diva. In additia 
easily recognizable trout and bass, t 
best fish services represent a trivia | 
lover’s horde of species. Identifying 
mouth breathers, spotted weakfish, 
land-locked salmon, sprat, pouting | 
mullet, Loch Leven trout, Spanish 
mackerel, mangrove snapper, dace, 
wall-eyed pike probably made for j¢ 
good dinner conversation during th 
ferociously formal marathon meals. 
Whether extinct or common, ha’ 
some or homely, the most articulate 
wrought of these scaled, finned cre¢ 
tures are responsible for today’s bri; 
sales: Fine fish services regularly 
kaboom through their high estimate 
auction houses throughout the worl 
The most drop-dead gorgeous ones| 
like the 1882 Wedgwood Argenta \\ 
service that sold for more than doul 
its high estimate at a recent Christie 
sale—end up inside glass-front cabi 





juseums or collectors’ homes, but a 
rising number are being bought by 
ians who want something special to 
e their Alaskan char and Chilean 
pass on. 

\ccording to Roger Prigent, the 

er of Malmaison Antiques in New 
< City, the unexpected new popu- 
y of the old-fashioned, full-fledged 
service is a strong indication that 
>ricans are not only varying their 
us, but “experimenting with table 
ngs.” Edward Munves, an author- 
in Georgian, Victorian, and Edwar- 
objects and president of New 

<’s James Robinson antiques shop, 
his clients gravitate to 19th-century 
services because, like Victorian 

ert plates, “they are always colorful 
decorative.” In comparison, he 
19th-century dinner and soup 

2s are more likely to be “serious 
somber.” Even an unpredictable 







omy seems to be working in favor 
passionate interest in unusual 
>ware. As Americans spend less 

in restaurants and more time eat- 


ing and entertaining in their own 
homes, they want their meals to be 
served on china that is attractive, per- 
sonal, and original. The fun of setting 
visually arresting tables with a mix of 
high quality new and antique finds has 
become an engaging pastime for a 
growing number of homeowners. 
Suddenly Grandma’s groupers look 
pretty great flanked by all of that 
sparkling 21st-century Bernardaud, 





A variety of shells and tidal plants in 
low relief adorn Wedgwood’s Argenta 
Ware rimmed in silver. 


Baccarat, and Lenox. Auction houses 
are reporting younger clients showing 
interest in any sale that includes 

china, silver, glass, linens, and crystal. 
“The Art of the Table” is a surefire 
magnet title for charity events, store 
promotions, and antiques shows. 

And, finally, as bridal registries em- 
brace fashion trends that encourage an 
increasingly eclectic and rule-allergic 
clientele to mix the old with the new, 
the eccentric specialness of underwater 


creatures painted on antique plates just 


This plate showing silver salmon on a 
bed of sea grass and fern is another 


£> Wedgwood Argenta design. 


makes sense. 








The KitchenAid® Stand Mixer benefiting Cook for the Cure™. 
Available only at www.KitchenAid.com. 





KitchenAid presents Cook for the Cure™. Now those with a passion for 
cooking can support the fight against breast cancer. As part of this effort, 
with every purchase of our pink Limited Edition Stand Mixer*, KitchenAid 


The Susan 
G.Komen 










RE will make a $50 donation to the Susan G. Komen Breast Cancer Foundation. 4} Breast Cancer 
UTED T To learn more about Cook for the Cure™, including special cooking classes Foundation 
of and other culinary offerings, visit www.KitchenAid.com, or call 1.800.541.6390. 
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(It’s a new age in 
at 
America’s best spas} 


Making: a Splash 













ee ie | 
a y = | Water, water everywhere. [clo 
i ee y above left] The Mii Amo pool. 


rooms at the Gluckman Mayne 
Mii Amo spa. Watsu massage. 


THE WORD SPA IS AN ACRONYM FOR THE LATIN 
phrase solus per aqua, or “health by water.” Never 
has the term been more apt. These days America’s 
best spas are adding or expanding their water treat- 
ments as scientists uncover the benefits of hydrother- 
apy for everything from muscle injury to skin 
conditions. Watsw, a Japanese form of massage done 
in the water, is becoming as common as the facial. 


Private treatment suites for solo bathing are all the _ [right and above] 
Morning tai chi 

: at The Breakers. 

steep in sea mud without fee.ing self-conscious or A leafy lunch. a 


rage (celebrities aren’t the only ones who want to 
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indoles GET A FREE SNEAK PREVIEW TO 
ag to make idle chitchat with the THE PERFORMANCE 


on in the next tub). The renewed 


est in taking the waters shouldn’t 0 F A [ | F t T [ M F 


irprising; after all, human beings 


PERFORMING ART 


wer 50 percent water. When we Interested in a playbill for this incredible i 
“float, or swim, we are most in our performance? Receive a FREE 46-page —_ 
ent and thus capable of a serenity guide to TOTO high performance bathroom 

can’t be attained on dry land, products, and the names of your local 


rding to Toni Nurnberg, director TOTO dealers, by calling 1-800-350-8686 
(ext. 2071), sending the coupon below, 
or visiting us at www.totousa.com. 








e Mii Amo spa in Sedona, Arizona. 
ther your goal is peachy skin or 


























e of mind, here are four places to TOTO U.S.A. 1776 Peachtree Rd., NW, Suite 200N, Atlanta, GA 30309-9829 
the plunge. ‘ 
an View f  sName 
e’s nothing but the Atlantic as far ' NaCRESS 
e eye can see from the new outdoor 
age space at Spa at The Breakers in t euy State Zip 
1 Beach, Florida. Designed to emu- | J BRON NUMOET Snail addrees 
he breezy elegance of the French i 
ra and the Amalfi Coast, the re- 
d Phe eeiak: h i When are you planning to begin your project? O 0 
ed spa is the finishing touch on a i { 
... P i 2 ; Within 3 months [-] Within 6 months [] 
million resortwide renovation and i After 6 months Perfection by Design 
full advantage of its location. rl www.totousa.com 
sts often loll between treat- ©2001 TOTO LTD 20 
&£ wwe ae ee eee a eee ee eee 


s in the state-of-the-art 











pool tub right next to the 
’s edge. Morning yoga and tai 
asses are held on a terrace over- 
g the crashing surf. The Breakers 
s Management program brings the 
indoors, utilizing sea minerals 
otanicals to soothe world-weary 
l Participants steep in seaweed 





ng the balneotherapy bath, get an 
orating three-algae scrub, and turn 
‘ly during a 50-minute Swedish 

ge. After that, who could still 











nsion? Spa at The Breakers, 


outh County Road, Palm 9 
h, Florida 33480; 561-655-6611; a 
thebreakers.com; rooms from $200. 
OUR FREE 24 PAGE BOOK WILL SHOW 
ed By New York's Gluckman YOU HOW TO COVER IT. BEAUTIFULLY. 
her Architects, the team behind CALL 1-800-238-3883, ext. 74. 


suggenheim Berlin and the 
ey Museum of American Art’s 


ion in Manhattan, the new spa at HunterDouglas 


nchantment Resort is built along 





: window fashions 
ne of adobe brick at the bottom : 


= red rock Boynton Canyon in 
na, Arizona. Named Mii Amo, > : , 


2001 Hunter Douglas Inc 


Where Great Rooms Begin. 




















a Native American word meaning 
journey or passage, the spa was in- 
spired by the cliff dwellings of the 
ancient Anasazi. Every morning, 
guests and therapists meet in the 
Crystal Grotto, whose spring flows 
down into the pebble-lined fountain 
by the entrance. Between appoint- 
ments, people lounge in the indoor 
pool, surrounded by a striking ter- 
razzo floor. The wats pool on the 
second floor looks right up at the 
Kachina Woman, a sacred rock forma- 
tion said to protect the canyon from 
harm. Mii Amo’s signature water 
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treatment is the Crystal Bath. During 
an hour-long session, guests work 
with a therapist on their chakras and 
affirmations, are induced into a 
deeply meditative state, and soak in a 
hydrotherapy tub surrounded by crys- 
tals. A life-altering experience? You 


be the judge. Mii Amo, Enchantment The 4,850-square-foot Hibiscus Pool at the 


Grand Wailea in Maui. 
Resort, 525 Boynton Canyon Road, Cetra toe nee 


Sedona, Arizona 86336; 888-749-2137 



























or 520-282-2900; www.miiamo.co 
three-day packages from $1,590. 


Montecatini Meets the Pacif 
The management at the Grand W 
Resort’s Spa Grande, on Maui’s se 
southwestern coast, believes so str) 
in the benefits of their hydrothera) 
circuit that it is a prerequisite for ; 
their treatments. This hour-long st 
can begin in the opulent Roman n 
ble whirlpool, the cedar sauna, or 
105-degree Japanese fwro tub—fol] 
by a quick dip in the cool plunge | 
to stimulate circulation. A seven-m) 
head-to-toe loofah rubdown with 
spa’s addictive honey mango bath 
precedes one of five specialty bath 
the Tropical Enzyme bath guests ¢ 
in a secret blend of island botanic 
Finish with five minutes under the 
waterfall massage and you'll be re 
to grab an ocean-view deck chair ¢ 
lanai for a nap. Don’t. Go directly 
one of the treatment rooms, past t 





stian-crystal chandeliers in the 

y and down the mahogany-paneled 
vay, for the Ali’i Honey Steam 

p. After an exfoliation, clients are 
red in warm honey, wrapped up in 
set, and brought into the steam 

n. While they sip lemon-cucumber 
r and zone out for ten minutes, their 
ty skin will absorb some 80 percent 
ie honey; the remaining 20 percent 
en rinsed off, leaving a glowing 
plexion. Spa Grande at the Grand 
ea Resort, 3850 Wailea Alanui, 
ea, Maui, Hawaii 96753; 
875-1234; www.grandwailea.com; 
as from $410. 


eside Idyll 
re 19-acre Lake Austin Spa Resort, 
ts benefit not only from the writing 
<shops, the culinary classes, and 
nassages at the Healing Waters 
they can also try their hand at 
ing, canoeing, or kayaking on the 
surface of the lake itself. This 





casual-yet-ladylike Texas hill country 
establishment revels in its location. The 
spa’s extensive thalassotherapy pro- 
gram offers such skin-soothing won- 
ders as Champagne of the Sea (don’t 
be alarmed when this seaweed body 
mask mysteriously starts to squeak and 
bubble as it heats up on the skin—it’s 
supposed to) and the Blue Lagoon 
clay treatment. Best of all is the 
Balancing Act seawater bath in the 70- 
jet hydrotherapy tub: Following the 
high-pressure water massage, the newly 
balanced are wrapped in linen infused 
with eucalyptus, lavender, and 

orange blossom essences to cool 

down and relax. At sunset, settle into 
one of the hammocks outside and 
watch the lake as the colors fade into 
twilight. Lake Austin Spa Resort, 

1705 S. Quinlan Park Road, Austin, 
Texas 78732; 800-847-5637 or 
512-372-7360; www.lakeaustin.com; 
three-night packages from $1,330 

for a private room. ® 


DON’T WE KNOW IT. 


Getting Waterlogged 

A hydrotherapy glossary 
Balneotherapy A type of 

bath that utilizes hot springs 
or minerals to reduce stress, 
boost circulation, and alleviate 
muscle and joint pain. 

Roman bath A heated 
whirlpool tub, usually for 
more than one person, 
equipped with bench seats. 
Thalassotherapy Derived 
from an ancient Greek therapy, 
treatments that incorporate 
seawater, minerals, algae, sea- 
weed, and botanicals. 

Watsu A form of body work 
done in a pool of warm water, 
combining stretching, acupres- 


sure, and Japanese shiatsu 


massage techniques. 





Our Victorian” faucets are relentlessly evaluated, 






inspected (over 100 times) and perfected 
until they meet our rigorous beauty standards. 


Solid brass handles are aggressively 
tested by turning them on and off 









500,000 times. This ensures flawless, 
leak-proof performance for years. 


Available in a large selection of finishes 
including our new Venetian Bronze," which is 
meticulously hand buffed for a unique, 

handcrafted feel. 


On a fact finding mission? 

We’ll make it easy. For more information 
call: 1-800-345-DELTA (3358). 

Or visit us at www.deltafaucet.com. 


Beautifully Engineered: 





THERE’S ONL 





INTRODUCING LIBERTY. THE NEXT GREAT JEEP IDEA. Advanced peace of mind comes to the advé 
minded. Starting with ample protective gear—front air bags* and optional side air bags* and anti-lock brakes. An inno! 
new independent front Suspension provides an impressive blend of off-road control and on-road agility. Always on guard 


legendary Jeep four-wheel drive. For information, call 1-800-925~JEEP. Or log on to www.jeep.com for all the reassuring a} 


*Always use Seat belts. Remen kseat is the safes e for children 12 and under. Jeep is a registered trademark of DaimlerChrysler 
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oo/ Decoration... 


.is the ideal way to take the heat off your summer 
Sle When the weather is hot and sticky, go with the 
flow. Particularly if it’s in a bathroom like the one pic- 
tured above. That matte, chalky periwinkle-blue paint 
job is the foil for the big, new, shiny bathroom sink 
with the fittings that look like Neptune’s treasures. 

The cool decor of the rooms and gardens on the 
following pages is specifically designed for the perks 
of summer: sipping slushy, icy margaritas on a terrace; 
serving roasted, herbed fish in an indoor/outdoor 
dining room; taking a four o’clock siesta under a 
whispery whirring fan; playing twilight backgammon 
in a breezy foyer. Whether it’s a white, wide-open 
ranch house perched above the Pacific Ocean; 

a chic, sparsely and imaginatively furnished Carib- 
bean family retreat; a playful, rustic compound on 
the edge of the Mediterranean; a Shingle-style family 
manse on the beach in Long Island; or a South Afri- 
can garden resplendent with serene canals, cool deco- 
rating is a hot subject. H,O’s the way to go... MM 
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Photographer: ERIC BOMAN 
Writers -GHURUSTOPHER PETK ANAS 


Producer: SENGA MORTIMER . 
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[this page] 
Melissa Sellars 
‘ and her 

son, Walter 
/ [facing page] 
A digital blowup 
of a photograph 
» of a fig leaf hangs 
over a heroic, 
110-inch Crate 
& Barrel tuxedo 
sofa in the 
living room of 
the Bahamas 
getaway Tom 
Scheerer designed 
for Melissa and 
Rainey Sellars. 
Lulu de 
Kwiatkowski 
cotton on 
slipper chairs. 
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BREAKFAST WITH MELISSA SELLARS AT A SWANK MANHATTAN HOTEL CAN SPIRAL INTO 
the most delicious retail experience. 

“T'll refuse to leave if the waiter doesn’t sell me twelve of these,” she says, appraising 
a stylish ridged glass that evokes a bamboo stalk. Sellars wants them for her new retreat in 
the Caribbean, where she lavishes similar attention on seeming incidentals like ventilation 
registers (tn cane) and paper towels (special-ordered in plain white), 

Some might roll their eyes, but if you think a handsome, well-run house doesn’t 
depend on the right iced-tea glasses and paper towels sans bunnies, Sellars will change 
your mind. A proud, self-proclaimed “housewife” and ipso facto chief decorating client, 
Sellars, her husband, Rainey, a Young Turk on Wall Street, and their energetic son, 
Walter, live most of the year in Brooklyn Heights. Patches of sandy downtime are spent 
in the Bahamas, where three years ago a goat path led Melissa to a ranch house on one 
of her favorite island’s highest points. 


Three days later she became the owner of a ravishing knoll and a cinder-block white 


elephant. Enter desi om Scheerer, who solved the couple’s architectural problems 


on a napkin ovei piration was supplied by La Ramée, a 1930s sugar-plantation 
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[facing page] 

By hacking off the 
rosettes that origin 
crawled along the b 
of the living room’s 
Duncan Phyfe-style 
sofa, then re-coveril 
and painting it, Tom 
Scheerer turned a! 
York junk-shop find 
something he calls t 
most Bahami 








Se ren eee 


berets 











house on Guadeloupe that the client and designer both admired for its narrow, low-slung 
proportions, wraparound veranda, and unbroken, gently sloping roof. Scheerer made the 
original ranch on the Sellars property disappear by subsuming it into his new plan, using 
the existing foundation and some of the walls for the front hall, kitchen, living room, and 
guest rooms. Two bedrooms and the veranda were added. 

For Melissa Sellars, the best quality of the house is its newfound plainness. Walls are 
surfaced in hand-troweled plaster. Floors have traditional Bahamian concrete pavers or 
artisanal swirl-patterned Cuban concrete tiles. Every door and window was handmade 
cypress. Bathroom fixtures are unlacquered brass, and lighting components were pur- 


chased at New York’s Grand Brass and assembled on-site. 
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[left] Bird-hole 
pull openings on the - 
kitchen cabinets are 
identical to vents 
under the eaves that 
keep the roof on in 
hurricanes. ‘ 
[this page] Tom 
Scheerer is only half | 
joking when he says _ 
it’s their love of . 
Formica (which 
surfaces the picnic 
table) that makes 

him and client 
Melissa Sellars such 

a good match. 
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The hideaway’s decoration, a true collabora- 
tion between Scheerer and Sellars, embodies 
everything her friends love about her. It’s frank, 
unslavishly stylish, practical. She has no trouble 
springing for a Saarinen table but won't be bul- 
lied into a fancy upholsterer’s slipper chairs— 
Crate & Barrel will do. An Indian cotton from 
Muriel Brandolini gets along fine with batiks 
from Sellars’s favorite head shop. Never shy 
about pinching ideas, she cheerfully admits that 
the picnic table with an X-form base is a rip-off 
of a rip-off—a copy of a Christian Liaigre— 
derived piece in her Brooklyn dining room. 

You can have a hundred conversations with 
Sellars about her new house, and the wonderful 
thing is that they make the same point: The 


chic is in the minutiae. 














[facing page, top] Lavender 
toilet is from a junkyard 


in Palm Beach (where else?). 
Sheet mirror was affixed 


to wall 


framed with 


, then 


on bamboo strips. 
the poured-concrete 
r, Benjamin Moore's 


glued 


On 


<- "4 
3 Foner hat 
aor 


Tidewater paint. 

[bottom] Tom Scheerer, 
renovating a house of 

his own near the Sellarses. 

[this page] Tray-ceilinged 


floo 
who is 


room has extra-long, 
re(Or Vala ante) 


FVonte 
dala) 


and craftsman-made maple 


canopy beds, stained blue 
to match Urban Outfitters 


| 
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(actually bedspreads). 


curtains 





8/2001 


housebeautiful.com] 


[www 


ne 


Photographer 

FERNANDO BENGOECHEA 
Writer 

ELAINE GREENE 


Producers: SENGA MORTIMER 





and CHAR HATCH LANGOS 


54 


On a seven-acr 
oceanside C ee 
farm live one couple, 
twa young teens, 
and nine horses. 
e equestrienne- 
esjener mother 


brought comfort 
ht toa 
pea ‘eb house 


Kelly Harmon and 
Alamo, one of the 
horses in residence, 
stand on the terrace 


off the sunset end 

of the living room, 

careful not to cross 
the threshold. 
Harmon loves the 
Swedish Gustavian 
style, which is seen 
here in white-painted 
floor and furniture, 
country versions 
of formal chairs. 
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In every house they have 
had together, Kelly 
Harmon has given her 
publisher husband, 
Robert L. Miller, the gift 
of a study. This, the latest, 
occupies what was a 

little, windowless attic and 
the cone-shaped upper 
reaches of the two-story 
dining room. Harmon 
always finds room for a 
fireplace, here a high- 
hearth, gas-log design 
with an antique Swedish 
mantel shelf on old 
limestone pilasters. Molly, 
a Newfoundland-Labrador 
cross, is looking through 
glass doors across a new 
balcony to the ocean. 
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WHEN SHE WAS TRAVELING IN EUROPI 

at the age of 20, Kelly Harmon was invited 
to a glittering party in a renovated former 
greenhouse with handsome attached 
stables. As the guests in their finery filed 
toward the reception room, horses peered 
at them, noses over their stall doors, 

and Harmon was marked forever with 

a vision of the ultimate glamour: “The 
horse—just a beast, after all—in elegant 
surroundings.” Now an L.A.-based inte- 
rior designer, she provides her clients, half 
of them horse owners who seem to gravi- 
tate to her, with this special pleasure. 

And Harmon enjoys the pleasure her- 
self at the Malibu farm where she spends 
every weekend with her husband, Robert 
L. Miller, a magazine publisher, and their 
two daughters, Samantha, 14, and Elissa, 
13. Three grown children also find this a 
happy hideaway. The couple have owned 
the property on a bluff overlooking the 
Pacific for three years. 

The real estate broker had initially 
presented the house as a likely teardown, 
but Harmon thought otherwise. It was 
a sturdy early 1940s building with brick 
interior walls and a lot of fancy dark wood 
that she felt needed to be simplified, light- 
ened, and opened to the outdoors—but it 
was work she knew how to do. The 
already ideal site plan was such that 
you could see the original stables from the 
front of the house and a pasture from the 
back. If Harmon, who says she’s been 


“horse crazy” since she rode an English 
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From her cast-iron, 
marble-encased tub 
[left], Kelly Harmon 
can see her stables 
and horses. The 
master bedroom 
canopy [below] hangs 
from an antique 
French baldachin 
crafted of brass with 
a seashell motif. 


saddle on a low brick wall at age 2, needs a tou¢ 
of equine reassurance, she can just look out a w! 
dow, even from her bathtub. 

When they are not exploring mountain trails 
on the inland side of their farm, Harmon and he 
daughters ride on their own bridle paths. These’ 
are comfortably covered with a landscaping mat 
ial known as DG—decomposed granite—whicl 
like hard-packed, honey-colored earth instead 
the hoof-clogging mud they initially coped with 
The string of horses, six to begin with, now nun) 
bers nine, among them a Thoroughbred, a 
Morgan, three Andalusians, and a Frisian. A ney 
arena features weathered split-rail jumping hur- 
dles: “No white plastic allowed,” says Harmon. 
Three projects are currently in the planning 
stage: The couple are moving an old farm cottag 
from a nearby town to save it from demolition 
(and provide themselves with a guest house). 
They are going to construct a classic horse 
barn with stalls on either side and a paddo 
and they will also add a carriage house for 
Miller’s cars, horse trailers, tractors, and 
other equipment. 

The main house was the first priority, of 
course, and it was finished more than a yea 
ago. (The family lived there during much 0 
the remodeling.) Harmon had the ubiquita 
brick interior walls covered with layers of 
plaster on which she hand-rubbed glaze un 
it had an alabaster quality. She removed 
every second baluster from the stair and 
indoor balcony railings and lopped thicket; 
of spindles and finials, also ubiquitous, 
off the posts and beams. She sanded down 
the remaining wood to the raw surface, 
then gently distressed and whitened it. This 
extensive planning and work, aided by 
Eric Priest and Geoffrey Smith, two mastet 
22 joiners from England whom she coaxed 
out of retirement, allowed Harmon to 
achieve her goal: “An easygoing shell at 
the beach with a whitewashed palette.” 


Simplicity is always a big job. 
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[this page] Samanth 
Photographer: WILLIAM WALDRON niedeot Stewanetnn 


redesigned the ho 
Winter. (GAR © lL ViOiG EL oii top ofa 1960 
. in the upstairs sit 

Producer: SENGA MORTIMER 


The old wicker fur} 
re-covered in 

fabric from Bern 
[facing page] One of 
remaining Shingle-s 
on the ocean in the | 
the Manger house 
the hurricane of 1938. 
walls have been 
the roof and chimr 








a 























oo1 


8/2 


com} 


housebeautiful 


[www 


S BIRDS 


re 


BON: 


D: 
Ss 
3 
* 























[facing page] A Regency table in 
the octagonal living room gives 
the space its focal point. Four 
benches around it were copied 
from designs by David Easton, 
Stewart Manger’s boss. The 
fireplace and mantel are original. 
[this page] The living room 
entrance is flanked by overscaled 
Redouté reproductions. = 

An 1880s mantel in the family 
room [below] was restored. 

On the mantel shelf: a col- 
lection of blue-and-white 
Chinese export porcelain. 





OTHER THAN PARENTS, CAN GIVE A YOUNG 

ct or designer the first big break? Such leaps 
are something of a tradition, especially in 

hitectural world. Le Corbusier designed a 


for his parents, as did Robert Venturi and 


's Gwathmey, and all were well received, 


‘ly and publicly. 


renovating an existing family house for 
with four grown children and three grand- 
n could be a designer’s domestic nightmare. 
nd Dad are not the only clients; nosy broth- 
sisters give their opinions freely on every- 
om door handles to countertops. “They 
nt to approve every decision,” admits 
t Manger, 33, an associate at Easton-Moss, 
nhattan decorating and design firm. 
ger’s task was to renovate an 1880s Shingle- 
use in the Hamptons where Manger’s par- 
ve spent every summer since the early 1960s. 
lieved to be the oldest example of the genre 
nding on the beach. “It survived the hurri- 
1938 despite the fact that the ocean swept 
h the lower floor,” Manger says. 
ger asked Brian Covington and Susan 
n, architects who were then working in his 
to help with the project. Manger’s older 
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[facing page] Stewart Manger restored 
the 1880s red oak staircase and 
covered the walls with grass cloth to 
create a backdrop for a set of turn- 
of-the-last-century fish prints. 

[this page] Manger and his niece, 
Samantha, like to play backgammon 

in the sunny entry hall. 
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[this page, clockwise from left] White paint with blue det) 
revived a French Provincial armoire in the guest room; fla 
it are a pair of 1920s wheelback chairs, also freshly painte 
Although they are renovated, the old bathrooms keep the 
period feeling with traditional wood beadboard for the tu 
and walls. Stewart Manger’s own bedroom is neutral in c 
and natural in materials, such as the grass-cloth wallcove 
bamboo bench, and sisal floor matting. 
















brother, Bill, found a 1910 glass negative o 
the house in a local shop and had a print 

as a starting point. “From there we could 
the authentic architectural details,” Mange 
recalls. The house had been altered in the 
1950s and no longer possessed all of its ori 





nal windows, moldings, or balustrades. 

The ground level of the three-story built 
ing consisted of seven maid’s rooms and a 
breezeway for carriages. Manger and the at 
tects decided to gut the entire level and ma 
small apartments with a communal kitchen 
Manger and his two brothers. They copied 
moldings from upstairs for all the new roof 
so that they would harmonize. 

The designer kept the furnishings simpl 
and found much of it in local shops and tag 
sales. “Many of the decisions were made im 
response to the original architecture,” Man 
says. The blue walls in a guest room, for ex! 
ple, echo the blue tiles in the room’s existt 
fireplace. Few of the windows have copa 
curtains; rattan blinds were used instead to 
in with the honest, 19th-century American 


quality of this building style. @ 





















[this page] The pale 
yellow and white 
communal kitchen on 
the completely 
remodeled ground 
floor was designed to 
look as though it had 
always been there, 
with tongue-and- 
groove paneling and 
hemlock floors. In 
the doorway, Stewart 
Manger enjoys his 
handiwork. 
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In David Hicks’s Johannesburg 
garden for Donald and Peggy 
Gordon, parterres are identical 
on either side of the long canal, 
but Hicks loosened up the plan 
in the hedged sections beyond. 
One pavilion and paired lead 
sphinxes are artful additions. 
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HEN PEGGYxGORDON CALLED DAVID HICKS FIVE YEARS 
is0,/ they had never met. Nevertheless, she asked the English 
esigner, famous for his inventively rigorous landscapes as 
ell as his iconoclastic interiors, whether he would be inter- 
sted in creating a garden for her in Johannesburg. “I cer- 
ainly would,” he replied. Then she asked when he could 
ome take a look and he said, “How about this weekend?” 
Hicks’s son, Ashley, remembers, “My father adored South 
frica, both the people and the countryside.” What’s more, 
ritain-based David Hicks, who died in 1998, loved working 
n gardens far from home. To those who asked whether 
ndscaping was daunting in climates very different from 
ngland’s, he would explain that in fact the work was always 
traightforward: “At the outset, as I do with every new com- 
ission, I go into the house and look out the windows of the 
iving room, dining room, and main bedroom; 
nly then do I go out into the garden, immedi- 
tely visualizing what should be seen from 
ose three important rooms.” 
Peggy Gordon remembers, “He came, saw 
e grounds, took all the measurements, went 
way, and produced a plan within a week.” 
icks’s work is all the more astonishing given 
at he designed for a flat site although the 
ordons’ property had a significant slope. “It 
as a tremendous undertaking,” Peggy Gordon 
ays about leveling the landscape, “because 
e’re on solid granite here.” Fifty truckloads of 
psoil were removed, then brought back after 
e granite had been blasted with dynamite. 
Hicks’s design, inspired by the crossing canals of the 
arly-20th-century water garden by Sir Edwin Lutyens at the 
iceroy’s Palace in New Delhi, is formal, symmetrical, and 
ed with the geometric shapes he loved so dearly: the long, 
arrow rectangles of water, the square garden rooms 
nclosed by tall hedges of eugenia, the camphor trees 
immed into spheres and hemispheres, the parterres laid out 
ith circles and triangles. 
Gordon and Hicks saw eye to eye on almost everything, 
hxcept when the designer suggested using only South 
\frican plants. “Definitely not,” said Gordon. “I see native 
plants all the time and wanted something different.” They 
poth adored roses, so Hicks planted David Austin varieties 
two of the eugenia-hedged sections and designed a tunnel 

ior ‘Golden Celebration’ climbers. They flourish so luxuri- 
ntly in October that “you can’t stick a pin between the 


looms,” says Gordon proudly. 
























{[www-.housebeautiful.com 8/2001 








Photographer: TIM BEDDOW 


WetistesnmeGaniuhel ST TNE Pole e i 





MIGUEL FLORES-VIANNA 


Producer: 





It is an adventure just getting to the remote, secluded site where L.L. Bean chairs [left] furnish a picturesque p, 


Roughing it in style on Spain’s rugged © 
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arry this granite slab, now a table [right], up to the terrace—a favorite setting for leisurely, open-air meals. 


with Los Angeles designer Peter Dunham} 
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YOU PRAY THAT EACH HAIRPIN TURN ON THE LONG, WINDING MOUNTAIN ROAD 


is going to be the last. Finally you round a bend and see a string of white- 
washed houses along a rocky bay where the foothills of the Pyrenees meet 
the Mediterranean. A big white church presides over the panorama, like a 
proud Spanish bride draped in her mantilla. This is Cadaqués (pronounced 
Ca-da-kez), a tiny fishing village about two hours north of Barcelona. “It was 
always very wild and untamed, and by some miracle it still is,” says Los 
Angeles designer Peter Dunham, who has been making this pilgrimage for 
decades. Picasso, Matisse, and Marcel Duchamp all came here to paint and 
relax, and the town retains the slightly unkempt, rakish air of an artist’s 
haven. “We would park our car by Salvador Dali’s house and then throw our 
groceries, our friends, and the newspapers into a boat for the 20-minute ride 
to our landing,” remembers Dunham. “Then we'd have to carry everything 
up a steep flight of steps, carved into the cliff, that leads to our house.” 
When Dunham’s bohemian parents first saw a centuries-old fieldstone hut 
standing in this spot, there were no neighbors, no electricity, no water (just a 
cistern collecting rain), and no easy access. A goat path over the hills led back 
to the village. (Life became a little less challenging a few years ago with the 
construction of a rudimentary private road.) Pooling their resources, the 
Dunhams and a group of fellow American expatriates purchased the property 
and hired the proprietor of the local café to add a semicircle of simple rooms 
facing the sea. “All the materials had to be brought over by boat, and then a 
chain of donkeys hauled it up to the site,” says Dunham. “It’s basic peasant 


architecture—whitewashed masonry walls, terra-cotta floors, red tile roofs.” 
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[left] Yellow wild- 
flowers—picked in 

the spring by Antonia 
Soler, a local woman 
who cooks for 
Dunham—hang in the 
original stone house all 
summer and scent the 
air. The coral on the 
shelf was fished up by 
Antonia’s husband, 
Manel. The cushion 
fabrics are the designs 
of Kathryn Ireland, a 
frequent visitor. 

[this page] Every year, 
designer Mattia Bonetti 
arrives with another 


torero for the mantel 
in the living room, 
furnished with 

simple straw mats, 
Indian prints, and 
vibrant susanis. 
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[this page, clockwise from below] 
Manel Soler displays the daily catch. A qu 
corner for talking or reading. Built-in 
bedroom furniture is virtually mainte- 
nance free. The boat landing is a good 
place to sun after a morning dip. 
[facing page] Traditional Mediter- 
ranean blue paint brightens the kitchen 
furniture as well as the window trim. 
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uring his childhood, the compound operated as a 

eshift family summer camp. One building served as a 
en, another became bedrooms, and a third caught the 
flow of nannies and children. “Sometimes there were 

ve kids sleeping in one room,” says Dunham. “The 

ts used to drink a lot and play cards. There was no 
living room until I created one. You lived outdoors. 
yone got up with the sun and finished dinner by candle- 


. At night you carried a torch to get to the privy, which 





open to the stars. It was very primitive—and utterly 
derful.” 

Wer the years, couples dropped out, and Dunham’s par- 
bought up their shares. When their son took over, he 


iced battered U.S. Army cots with built-in plastered fur- 


nking, and swimming,” says Peter Dunham} 


niture, and covered the sofas and beds with colorful sesanzs 
from Uzbekistan and Indian block prints. Today there’s an 
outdoor shower and cold running water, but Dunham 
refuses to install electricity or a phone. “Too much civiliza- 
tion would destroy the magic,” he explains. “Although I do 
have to be slightly careful about whom I invite.” Regulars 
like designers Ashley and Allegra Hicks, Madison Cox, and 
Christian Louboutin are happy to brave the hardships and 
visit Dunham, who comes for at least three weeks every 
summer with his partner, Peter Kopelson. “There’s noth- 
ing—not a dinner at L Ami Louis or a ride on somebody’s 
private plane—that gives me more pleasure than that first 
swim right after I wake up in the morning at Cadaqués. It’s 


the single greatest luxury of my life.” @ 
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“We were able to use the very finest] 





F ALL THOSE PLAIN WHITE TILE BATHROOMS HAVE STARTED TO MELT TOGETHER INTO ONE COLORLESS PUDDLE IN YOUR MINI 


inspiration from three that rise to a new level of style. [preceding pages] For a couple in Bernardsville, New Jersey, who req) 
a home with the aura of a French chateau, the New York firm of Diamond Baratta Design put Louis XVI on tap, temperet 
clean, classical restraint, for a master bathroom that is rich yet refreshing. The walls are mint green, but the alcoves and chair 
motif are periwinkle blue. William Diamond says, “A lot of people don’t use blue and green together, but I think it’s a magical! 
nation—like the purple-blue sky and incredible green water in the Caribbean.” Recessed vanities (console tables topped with 1 
and fitted with oval sinks and P.E. Guerin brass taps) face each other across the gleaming marble checkerboard floor. Compa 


tt 


to the vanities house a shower and a toilet. The antique Louis XV-style slipper chairs covered in chintz lend a soft touch 
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s—that’s any decorator’s dream” 


[facing page] 
The floor’s oval 


sunburst inset in 
marble radiates 
from the center of 
the symmetrical 
room. [this page] 
Marble paneling 
surrounds a pair of 
antique sinks that 
were refinished; 
mirrors with silver 
gilt bevels mimic 
the paneling. 
Medicine cabinets 
are set into the 
sidewalls 

of the alcove. 





LTHOUGH THIS IMPECCABLE BATH LOOKS LIKE IT WAS ALWAYS A PART OF THIS HYDE PARK GATE TOWNHOUSE IN LONDON, 
in fact it is a gut renovation. From the master bedroom, looking across to the window at the end of a dressing room 
. and bath, New York designer Joan Schindler created for an American couple an enfilade of paneled alcoves using 
antique sinks and 





marble, and mirror that echo one another seamlessly. She was fortunate to find everything in pairs 
ain shelves unearthed in Provence, old etched-glass doors found in London, exquisite antique sconces. She had all the 
il fittings replated in nickel, and to solve the problem of old-fashioned hot and cold taps with no mixer, she simply had 
t taps set to the temperature each user prefers. A linen closet and WC, placed behind the etched-glass doors, face each 
it the windowed end of the room. Schindler collaborated with architect Kim Doggett on the project. 
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ECAUSE THIS WAS A GUEST BATH, WE FELT FREE TO GO A LITTLE CRAZY,” SAYS DESIGNER KELLY WEARSTLER OF KW 


in Los Angeles. One of six baths in a newly constructed Brentwood house, it has walls covered floor-to-ceiling 


broad expanses of white and pink mosaic tile. “The bath is an odd shape, so the horizontal banding helps uni 
the space,” says Wearstler. The tub, shower, and a steam shower are enclosed by a glass door in one large compartmef 
allowing a bather to steam or soak. A Carrara marble two-level stepped vanity is bisected by custom-designed eboni 
walnut cabinetry with vintage Chinoiserie pulls replated in chrome. The madcap mix of a curvy forties chair, sixties- 
light fixtures, and giddy French Rococo mirrors set against the shimmering pink tile has the confidence of a womaf 


in perfect makeup. “Color is timeless,” believes Wearstler. “The effect just depends on what you surround it with.” 
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fittings, like the 
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srhead give the 
enclosed 
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city. Stripes of 
nosaic tile from 
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ile on the ceiling 
Ann Sacks. 
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ware and glass towel rods to pale pink 


paper pe  pbout the look is five-star. From nickel 


toiletries, these items are definitely puttin’ on the 








Pe Hydrating Fluid. 
Body 


Emulsion Hydratante/ 
Corps 










vavad 











RALPH LAUREN 


ROMANCE 


| 


— 


TSuYySeAF ATV 


SENSUOUS BATH & SHOWER GEL 
GEL VOLUPTUEUX POUR LE BAIN 
ET LA DOUCHE 


6.7) FL.0Z. 200 mt 





30s Grand 





ote 


beotographer: STEPHEN LEW 








eS 








aa 


[THIS PAGE, BATH 
PRODUCTS CLOCKWISE 
FROM FAR LEFT] Glass and 
polished-chrome Optima 
Towel Bar from Ralph 
Lauren Home. Bellora’s pink 
waffle towel. Prada’s 

i hydrating body cream. 
Michael Smith’s nickel cross 
handle from Kallista for Ann 


S = Sacks. Polished-nickel 
_ 4 BAVOLIANT CORPS Berling soap dish from Ralph 
4 hristiar Lauren Home. Coté Bastide 
a = square soap at Waterworks. 


Polished chrome cross 
handle from Price Pfister. 
Porcelain cross handle from 
Chicago Faucets. Christian 
Dior’s exfoliating body 
scrub. Chanel No. 5 bath 
gel. Bath foam from Armani 
Casa. Air Freshner spray 
from Armani Casa. Ralph 
Lauren Romance bath 

and shower gel. [TILES] 
Handmade pictorial tiles 

by Tempest Tile through 
Artistic Tile. Large multiple 
diamond square tile by 
Barbara Barry for Ann 
Sacks. Metroline white 
relief tiles at Artistic Tile. 


XFOLIATING 
XY SCRUB 


N°5 
CHANEL 






GEL MOUSSANT 
BATH GEL 
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Bath foam 
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{POW! WOW! Color Me Hapr¢ 


For people who can’t get 
nough primary action, 
these playtul solutions— 
ow about an orange 
faucet?—make bathing 
a vibrant pastime 









| 
[THIs PAGE] Meta Luce faucets in blue, green, and orange from Dornbracht. [FACING PAGE, CLOCKWISE FROM TOP LEFT] Wamsutta’s Centennial bath towel i 
marigold. Bathing brush at The Terence Conran Shop. Lancéme’s AromaCalm leg and foot gel. Tear-drop-shaped shower gel from Alfred Sung. Turquoise bath 
Lilly Pulitzer from Dan River. Neals Yard Chamomile and Jojoba conditioner. Red bath towel from Tommy Hilfiger Home. Alessi’s Sygma clothes hook at ie 
Arden foot polish. lce Green Belle bath towe! from The Terence Conran Shop. Logos terrazzo-style tile from Bisazza. Elchim hair dryer. Ribbon-striped blue 

from Utica. Estée Lauder Healing Essence. Yellow rubber soap dish from The Terence Conran Shop. Verveine soap bar at Waterworks. Shiseido Relaxing Bath) 








FOR FAIR HAIR 


E & JOJOBA 
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The New Stone Age 


For down-to-earth luxury-l vers, were natural 
elements—a chiséle ne sin 
bronze-coate tap ps, touc =e fortoiseshell— 
e 


are con nt, tactile, and serene 





oa eee travertine drop-in sink from Modern Stone Age sits on French refined limestone tiles from.Paris Ceramics. [FACING PAGE, Cl) 
WISE FROM TOP LEFT], Wenge-framed round folding mirror from Lineaerredue at Ann Sacks. Aero Retro hand shower in bronze finish from Waterw' 
Terry bath towel from Calvin Klein Home. Wood-framed extendable mirror from Boffi SoHo. Brown Sugar body polish from Fresh. Moss-colored cel 
tile by Ann Sacks. Checkerboard glass and tumbled-stone tile from Cavendish Grey. Albany shaving brush, back brush, and hemstitched linen hand tov, 
all at Waterworks. Clarins bath and shower tonic. Aero Retro cross handle in bronze finish from Waterworks. Perlot wood flooring at Ann Sacks. 
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roducer: MARY-ELLEN WEINRIB 


Nn. 
> Sea Power 
{A young c a takes command of the 


kitchen at the Coac use O 
Martha’s Vineyar re By ion Hough, Jr.} 





Bi 24D GATES GREW UP IN RURAL 
Indiana, and whe 
study at the French Culinary Institute 
in New York City, fresh seafood was 


- arevelation. Ord never been exposed 


n he came east to 








to it,” he says. “I had absolutely no 
idea.” Today, after stints at the Union 
Square Cafe and the Tribeca Grill 

in New York, the youthful and out- 
going Gates is executive chef at the 
Coach House in Edgartown, the 
fashionable old whaling port on 
Martha’s Vineyard, where fresh 
seafood is a legacy. 

“In the off-season, I split it down 
the middle,” Gates says, “but in sum- 
mer, seafood sort of takes over the 
menu.” This is when island fishermen 
come around to sell bluefish, striped 
bass, bonito, and lobster. “I love to 
bring in the first catch,” says Gates. 


“T love that first moment.” 





Gates is an inventor, and his 


Lobster roll—an American classic—with garlic potato chips and frosty ale. 


menu changes constantly. “I like 
to dabble in the exotic,” he says. 
Ginger honey and soba noodles 
adorn Long Island duckling. Teriyaki 
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favorite. (Gates sears the tuna like filet 
mignon.) 

The Coach House is the main 
restaurant of the Harbor View Hotel, 


a tall, broad, gray-shingled Victorian 


usiB° 


overlooking Edgartown harbor. 

The hotel opened in 1891. The restau- 
rant has often been renovated and 
rechristened; the most recent make- 
over, which took place in 1998, 
removed two walls and replaced them 
with uninterrupted French doors 
offering a wraparound view of sky, 
shore, and blue water. 

Inside, the restaurant has a deco- 
rous, unhurried, 19th-century feel. 

It’s a dignified room with varnished 
wood columns and pilasters, and a 
hardwood floor. 

In the long days of summer, you 
might begin your dinner in full day- 
light. Candles have been lit on the 
tables by the time you order dessert. 
The chocolate mousse comes in a shell 
of dark chocolate, the creme brilée in 
a hollowed-out orange. By now, the 
luminous panorama seen through the 
French doors is fading to steel-blue, 
but still the daylight lingers. And, in 


[clockwise from below] Chef Brad Gates takes 

a break from the kitchen. The handsome 
Coach House dining room. Working lighthouse 
overlooking Edgartown harbor. 
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the comfort of the Coach House, 


you ll be tempted to do the same. ® 


The Coach House at Harbor View 


‘Hotel, 131 North Water St., Edgar- 


town, MA 02539, 508-627-3761. 


lobster roll 

2 tablespoons mayonnaise 

1 teaspoon freshly squeezed lemon 
juice 

1 tablespoon finely diced celery 

‘4 cup finely shaved fennel 

% teaspoon salt 
Freshly ground black pepper 

1 pound freshly cooked lobster 
meat (from two 2-pound cooked 
lobsters) cut into %-inch pieces 

4 1%-inch-thick slices sourdough 
bread, top split lengthwise to 


form a pocket 
1 handful baby lettuce 
Garlic potato chips (recipe follows) 













| 


Mix mayonnaise, lemon juice, 
fennel, salt, black pepper to ta) 
lobster meat in a bowl. Set asi¢ 

Toast or grill bread on both| 
Gently pry bread pockets oper 
fill with lobster mixture. Top w 
lettuce. Serve with garlic potat| 
Serves 4. 


garlic potato chips 
3 pounds Idaho potatoes, pe 
1% quarts vegetable oil 
3 tablespoons unsalted butte 
1 tablespoon pressed garlic 
1 teaspoon salt 


Slice potatoes into rounds abot 
‘Ao inch thick with a mandoline 
Place potatoes in a large bowl ¢ 
rinse under cold water until wa 
runs clean. Thoroughly dry pot 
with paper towels. 

Heat vegetable oil in a heavy 
over medium heat until a ther 
ter reads 300°F. Fry potato slice 
small batches, stirring constant! 
until light brown, about 5 minu 
per batch. Place on a cookie shi 
lined with paper towels. Cool. I 
can be made several hours ahea 

Melt butter and garlic in a sa 
pan over medium heat. Do not) 
garlic brown. Drizzle over chips 
Add salt and mix gently. Set asit 
for 15 minutes. Place chips on 4 
parchment-lined cookie sheet. I 
in a preheated 350°F oven untill 
about 5 minutes. Serves 4. 


Sierra Nevada Pale Ale 


1999 Chalone Pinot Blanc, Monterey, California 
1998 Vine Cliff Chardonnay, Napa Valley, Californi 








DOESN T JUST WASH AWAY YOUR CARES. 


T DROWNS THEM. 











Introducing the Cascadia™ oversized showerhead, so indulgent it washes away the 


erat fest SE. | 
rT ate 
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stubbornest of bad days. With a flexible arm that adjusts to any position and a choice 





waterpik 
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of two settings, the Cascadia showerhead drenches you in luxury from head to toe. For 






more information, and the location of a dealer near you, visit us at www.waterpik.com. 
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Porch Proud 
Dowels Drysdale 
S 


(Mary Dou ! 
furnishes an indoor/outdoo 
at Restoration Hardware} = 





WASHINGTON, D. 
tural designer Mary Douglas Drysdale grew up 


., INTERIOR AND ARCHITEC-§ 


in Charlottesville, Virginia, and loved sleeping 
out on the porch so much she would bundle 
up under quilts until snow sifted through the 
screens. So when House Beautiful challenged 
her to furnish a screened porch on a 90-minute 
decorating dash through Georgetown’s 
Restoration Hardware, Drysdale eagerly 
accepted. Within moments, the designer had 
come up with a concept: a multipurpose porch 
with spaces for reading, dining, and even sleep- 
ing. With a budget of $3,000 and HB’s Amanda 
Dawson clocking the project, Drysdale was off 
to circle the store. 

“You've got to have fun whatever you're 
doing,” Drysdale said as she reached into a 


cookie jar filled with cute brass hammers. > 
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Victorious after her 
90-minute sprint thr 
the Georgetown sto 
Mary Douglas Dryse 
right, holds aloft a 
prize—an ornament 
windmill—as HB’s 
Amanda Dawson ch: 













es three 10 Ib. bags of the leading regular litter to 


your cat’s litter box fresh as long as just one bag of 
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Fresh Step Crystals. That's 





because Fresh Step Crystals 





are more absorbent. And 






Se 


Good Housekeeping 
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stop odors up to five times better.” 





nstead of buying three bags of litter every month, 


only need to buy one bag. And several cat toys 


a 
lab tests with cat urine and vs. the leading regular litter. Use as directed F is e S h S U € Pp . A | W a Ni S 


c rox Pet Products Company. 
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ver the country. 
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why? Because they're 






masy, convenient 
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You love to cook, you love to entertain, 
you just don’t have the time to do it 
all. Dinner clubs solve that problem; 
each person prepares just one course, 
and the club can even be set up so 
the host doesn’t have to cook. Here 
are a few tips from S.O.S®, the maker 
of CleanRinse Scrubber sponges, for 
starting your own dinner club. 


Choose your club members. Pick 
responsible friends who enjoy 
cooking and love eating. It helps if 
everyone in the club lives in the 
same area. Meet to decide who will 
organize and host each dinner. 


Make a menu. Menus built around 

a theme are not only fun and inspiring, 
but they also allow members to learn 
about different cultures and sample 
cuisines that may not be otherwise 
available in your area. Pick interesting 
dishes—food that your club members 
wouldn’t make on their own—but 
nothing too challenging. Use your 
imagination: “Oktoberfest” might 
introduce members to the traditional 
foods of Germany, while “A Night in 
Tuscany” would showcase dishes from 
central Italy. Put together an appropriate 
menu, collect recipes and mail them 
out a month before the actual event. 


Share the cost. Be sure that one 
member isn't shouldering all of the 
financial burden. Some dinner clubs 
total their expenses at every dinner 

nd split the costs evenly; others pitch 
in only when one member has had to 
contnioute much more than the others. 


Photograph by Joel Benjamin 





Take notes. You'll want to 
remember your first dinner club 
night. Take pictures and keep a 
scrapbook; at future dinners, you 
can bring it out and remember 
meals gone by. Save every menu 
and recipe you use; you might want 
to collect them for your own dinner 
club cookbook. 


Enjoy yourself. If your soufflé falls or 
your pasta is overcooked, remember: 
This is supposed to be fun. Relax. 
It’s called a dinner club, but it’s about 
your company, not your cuisine. 





The S.O.S® CleanRinse Scrubber sponge 
can help jump start your cooking club. 
Enter the “Dinner Club Starter Kit” 
Sweepstakes and you could be one of 
the six grand prize winners who will 
receive an 8-piece set of Circulon® 
Style cookware. Each set includes 
j-and 2-qt. covered sauce pans, 8-at. 
stockpot, open skillet, 10"open sauté 
pan. Eight runners-up will each receive 
a Circulon Style 5.5-qt. Covered 
Casserole and a 10.5" Everything Pan. 


Winners also will receive a year’s supply 
of S.0.S® CleanRinse sponges. The 
unique brush-like scrubber on this new 
sponge is tough on messes, safe to use 
on all surfaces, and it rinses clean. 
S.0.S® CleanRinse sponges will help 
you preserve your Circulon® cookware for 
dinner club cooking in the years to come. 
See rules for entry. 


ADVERTISEMENT 


Enter the 

“Dinner Cl 
. Starter Kit’ 

Sweepstak 


a | 


i | 


e Hard-Anodizeq 


s HACULG 
i | 


First ever easy- 


NO PURCHASE OR PAYMENT OF ANY) 
NECESSARY TO ENTER OR WIN. 
PURCHASE WILL NOT INCREASE CHANCE OF 
OFFICIAL ENTRY RULES: TO ENTER: Hand prin 
complete address, telephone number with area code an 
ona 3" x 5" card and mail to: Clorox $.0.S “Dinner Cl 
Sweepstakes, P.0.Box 3007, New York, NY 10108-3007. 
per person. Entries must be postmarked by Novembe 
received by November 10, 2001 The Clorox Company 
Nast Publications, Inc. (“Sponsors”) are not responsi 
errors or for late, lost, stolen, postage-due, misdirected, 
damaged, incomplete or illegible entries. All entries 
exclusive property of Sponsors and will not be ack{ 
returned. SELECTION OF WINNERS: Winners will be | 
random drawing from all eligible entries received. 
n 








conducted in New York, NY on or about November 
representative of Sponsors, whose decisions will be fi 
in all respects. Winners will be notified by telephone or m| 
November 15, 2001 All prizes will be awarded. In. 
noncompliance with these rules, or if prizes or prize n 
returned or are otherwise undeliverable, prize may be 
awarded to an alternate winner. PRIZES: Six (6) 
Circulon® Style 8-piece Cookware Set, including 1 and 
saucepans, 8 qt. stockpot, 8" open skillet and 10" op 
(ARV $488 each). Eight (8) First Prizes: Circulon® 
including 5.5 qt. casserole and 10.5" everything pan (AR 
Odds of winning depend on the number of eligible ent 
Income or other taxes, if any, are the sole responsibility ¢ 
Prizes are non-transferable, and no cash redempt 
substitution is allowed, except at the sole discretion of $ 
reserve the right to substitute a prize of equal or ¢ 
ELIGIBILITY: Sweepstakes is open to legal U.S. residen) 
years of age or older as of the date of entry, except 
Sponsors, their affiliates, subsidiaries, agents, adj 
promotion agencies, and the immediate family membe 
residing in the households of the foregoing. Void in Puertc 
the U.S., and wherever prohibited by law. GENERAL 
Sweepstakes subject to all applicable federal, state and | 
regulations. Entrants agree to be bound by such regu 
Official Rules and the judges’ decisions. Winners may 
sign and return an Affidavit of Eligibility/Liability and 
Publicity Release within 14 days of attempted notificatio 
winners may be chosen. By entering, participants releé 
their affiliates, subsidiaries, advertising and promotion ¢ 
their respective directors, officers, employees and agé 
and all liability with respect to this to this Sweepstak 
without limitation, injuries, losses or damages of any k 
from acceptance, possession, use or misuse of any | 
where prohibited by law, acceptance of a prize constiti 
consent to the use of his/her name, likeness, and entry f 
and promotional purposes without further compensation. W 
For list of winners’ names, available after November 15, 
SASE to: Clorox $.0.S “Dinner Club Starter Kit” Sweepsté 
P.0. Box 3007, New York, NY 10108-3007. 
The Clorox Company, 1221 Broadway, Oakland, CA 
The Condé Nast Publications, Inc., 4 Times Square, New Yd 
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You don't have to scratch a tub 
to give ita good scrub. 
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2 PRACTICAL ADVICE, IDEAS, IMPROVEMENTS, and INNOVATIONS for families and the home with ... 


- Home 


A half-hour, magazine-style television series dedicated to the most common and important topics 
g families today. Ideas and solutions for today's unique and diverse families, working their way through some 
of the happiest, most exciting and challenging times of their lives. No Place Like Home 


puts everything that's hot into one convenient, concise weekly television report. 


For additional programming infermation 
call 800.333.2008 or visit www.tricompictures.com 
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GE Medical Systems TIMEX ; Revise Lyf ae. Science Institute 
i F ; h we) oy: d LIFE ENHANCING NUTRITION 
eee eae oe KieS eget wave Acftevschool Altiauce Se ee Ge ae 
(800) 643-6439 (203) 573-4892 (800) 446-6267 (800) USA-LEARN (800) 522-9311 


www.herSource.com | www.timexkids.com www.prenate.com | Www.afterschoolalliance.org www.olean.com 
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“Instead of worrying about decorating rules, do 
something unexpected.” As if to prove her point, 
Drysdale picked up a wood-slatted laundry bas- 
ket 


multitasking world, it’s a tea table.” 





and turned it upside down. “In today’s 


The store’s stock of classic Adirondack-style 
chairs had not yet arrived on the floor, so Drysdale 
grabbed a catalog and placed an order for four— 
her first big commitment. At $225 each, they would 
take almost a third of her budget, but two would 
leave guests standing. “I like shapely things,” says 
Drysdale. “I'll paint and stencil them to be per- 
sonal. That’s the point. You can do it yourself. 
What’s required is thinking and elbow grease.” 

For dining, she chose a rustic, rectangular Single 
Malt Table made from English heart-pine flooring 
reclaimed from old distilleries ($795). Two wooden 
armchairs and two side chairs were just manage- 
able at $936 for the set. She would pull the dis- 
parate styling together with base paint, glazes, and 
stenciling. “I see things the way I want them to be.” 

The color scheme that emerged as she shopped 
is the one that has become a signature of her 
work—a rainbow of rich, dark pumpkin; golden 
yellow; olive green; and purple. 

“Ts there anything with orange in it?” she 
asked, scrutinizing multicolored kilims. Her 
eureka moment arrived when she spotted a garden 
trowel. The “orangy” color of the wooden handle 
would “set off” a purple throw she was eyeing— 
and was just the color to glaze the table. 


After that, it was time to set the table. Drysdale 


Bar towels make great table linens, Mary 
Douglas Drysdale says. At $5 each, “you 
can give them to friends to take home.” 


decided to turn two pagodalike copper bird feed- 
ers into candelabra. Three classic Dietz No. 76 
lanterns would serve for backup lighting. A galva- 
nized-steel watering can would be a flower vase. 
For a punch of green, Drysdale picked a simple 
pot of grass—then went for green Depression- 
style glass tumblers, $8 each. 

Last, but certainly not least, Drysdale found 
a bedstead ($895). “We ran out of money a long 
time ago,” she mused, with one eye on the cash 
register and another on Dawson’s ticking clock. 
But the bed was too perfect to leave behind. 
She envisioned it painted orange “to play off 
the quilts” that every sleeping porch needs. @ 
Visit our Web site, www.housebeautiful.com, for 


7 ] 
more on Designer Challenge > 
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For Mary Douglas 
Drysdale [right], 
the idea for a 
color scheme can 
come from any- 
thing—even the 
burnt-orange finish 
on the handle of a 
garden trowel. 
[below] Every 
room begins 
with a plan. 





[above] 
» Drysdale chose 
candles for 
pewter wall 
sconces that 
would encircle 
her porch. [left 
There were so 
many decorativ 
accessories 
under $50 that 
was difficult to | 
narrow it 
down—but 
Drysdale did. 


You've got 
to feel it 
to believe tt! 





Te appreciate the excitement our bed has 
stirred up, talk to people who've bought 
one. You'll discover that Tempur-Pedic owners 
are ardent fans who take their weightless sleep 
very seriously! 

They believe in us. They think everyone should 
enjoy Tempur-Pedic’s pressure-relieving ‘“‘anti- 
gravity effect.’ They go out of their way to 
spread the gaod word. In a recent survey, more 
than 3 out of every 4 owners said they'd specif- 
ically recommended our Swedish miracle bed to 
close friends and relatives. 


Our state-of-the-art weightless sleep concept Is 
so advanced it's recognized by NASA, the U.S. 
Space Foundation, and certified by the Space 
Awareness Alliance. National broadcast and 
print media have repeatedly given us rave 
reviews. And our Swedish Sleep System is 
extolled, worldwide, by more than 25,000 
sleep clinics, physicians, and health professionals. 


But despite the hoorahs, our bed 
must be felt to be believed. 


used NASA's early anti-G- 
force research to invent 
Tempur® matenal, 


Swedish. scientists 


Matching oer 
pillows gaia 4 + . 









Colorized 
to show 
detail 










Custom sizes 
Deluxe made to order 
foundation 

Tempur® 


material conform to every curve 


oe Ultralight terry and angle of your body, 
eh Pressure Cover with ventilating windows 
AirFlow- “lieving — air-permeable _—_dissipate heat. 

comfort liquid barrier 
system quid barrie 


layer 


CALL FOR FREE SAMPLE/FREE VIDEO/FREE INFO 


Viscoelastic memory cells 


























an amazing new kind of viscoelastic 
bedding that reacts molecularly 
to body mass and temperature. 
It self-adjusts to your exact shape 


and weight. Tempur® 

} material 
The thick, ornate pads that cover most mattresses | molds to 
are necessary to keep the hard steel springs | your body. 


inside. But they also create a hammock effect, 
outside, that can actually cause pressure points. 
In our bed, billions of ventilated MICRO-MEMORY 
CELLS function as molecular springs that contour 
precisely to your every curve and angle. 


Right now, you can try Tempur-Pedic before you 
make a final purchase decision. We'll set up the 
bed in your bedroom—even remove your old 
bedding if you like—and give you 3 full months 
to sleep on it. If you don't fall in love with it, we'll 
pick tt up—at our expense—no questions asked! 
Call now for a FREE DEMONSTRATION KIT. No 
obligation. We'll send you a lab sample of 
Tempur material, our Better Sleep Video, a | 6-page 
Consumer Guide, a duty-free Import Price List— 
and a FREE |3-WEEK HOME TRYOUT CERTIFICATE. 


wee RECOGNIZED BY NASA 
Cited by the U.S. Space Foundation and 
: certified by the Space Awareness Alliance 
4, PRESSURE RELIEVING 
SWEDISH MATTRESS AND PILLOW 







1-888-359-7603 


CALL TOLL-FREE OR FAX TO 1-859-259-9843 
Tempur-Pedic, Inc., 1713 Jaggie Fox Way, Lexington, KY 40511 






































Cottage side 
chair, $199 


housebeautiful.com] 8/2001 


Seneca bed (full size) $ 
Single Malt Table 
Cottage armchairs (2) 
Cottage side chairs (2) 
Indian Bay Adirondack 
chairs (4) 
Purple Palermo wool/ 
cashmere throw 
Dietz green lanterns (3) 
Copper bird feeders (2) 
Candle wall sconces (10) 
Colored wax candles 
(5 prs.) 
Wheatgrass and 
galvanized-steel bucket 
Galvanized-steel 
maid’s carryall 
Galvanized-steel round 
watering can (1 gallon) 
Metal windmill 
Depression green-glass 
cups (4) 
English pub towels (4) | 
Orange Tough Gloves (pri 
Orange-handled, 
stainless-steel garden 
trowel 


GRAND TOTAL $4 


Galvanized-steel maid’s carryall with 
wheatgrass in a bucket, Dietz lantern, 
English pub towels, and candles, $88.50. 








Copper bird 
feeder, $49 





Candle wall 
sconce, $19 





IMar ian (Continued from page 20) 
| 
. 


| 


is’ Taos house because he has a 
an style that pleases the owners. A 
in immigrant, Wolf is about as 

le ic as it gets: He mixes colors, fur- 
mL, and treatments gleaned from a 
21 different lands and peoples. He 
i ves that not everyone wants to, or 
a d feel obligated to, live with the 
‘ative elements produced by the 








J re around them. Wolf was not try- 
» make a political statement, but 


ran aesthetic one. Just as you will 
: fen you move to Taos! 


) Marian, 

ik you for the look at the Taos 

> of the Burkes, designed by 

ate Wolf. I have been a fan of his 







everal years, and I collect pictures 
work. In fact, whenever I have a 

sn decision to make, I ask myself 

-would Vicente Wolf do, and then 

eed from there. 

Jane Alexander 


Dallas, Texas 


dos 

ir Marian, 

ally enjoy the new, improved House 

atiful. I like the bold colors and the 

= numbers at the sides. It’s differ- 

—and so pleasing. 

| Alice Lethbridge 
Flint, Michigan 


‘r Marian, 
cently tore out Swatch Watch 
took it to my upholsterer to show 
the type of fabrics I want to use to 
over a beloved old sofa and a 
ad-new comfortable armchair. 
‘re even going to copy the trim. 
inks. More like this one, please! 
Sandy Shapiro, 
Palm Beach, Florida 
it Sandy, 
are working on the next batch 
elpful features and will introduce a 
7 one in three months. For more 
watch Watch, check our Web site, 
w.housebeautiful.com. @ 





seeking partner to share 
the daily grind...and brew! 


coffee lover seeks piping hot 
relationship. wake my senses 
_Cuisinar’ with a fresh approach to the day 
aaa and indulge me with superior 
taste from dawn to dusk. 


the automatic grind & brew 
by cuisinart...savor the good life! 





For over 35 years 


the Carlisle family 


has made traditional 
New England wood 


beans * floors one at a time. 
S 


Call for your free brochure. 


800-595-9663 


RESTORATION LUMBER Sco 
Visit us at: www.wideplankflooring.com 


The Leading Name in Wide Plank Flooring 
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Acorn. Ideas You Can Build On... Five 
decades of architecturally designed, 
custom crafted homes. Each Acorn home 
is complemented by open floor plans and 
bright, naturally lit interiors. Order your 
Design Portfolio and start planning today. 
www.dcorns.com 


$20 














Art & Artifact offers a lavish selection of 
exquisite home décor that embraces 
many cultures and design styles. Artifacts 
from around the world inspire our wall 
décor, sculpture, furniture, rugs, 
accessories, apparel, jewelry and more 


Catalogue $3. Receive $10 coupon 


$3 


Space saving, solid wood, top quality, 
underbed dressers, side table (optional), 
lighted headboard (optional), and an air 
mattress featuring dual firmness controls 
and a 3" visco elastic foam layer. Sleeping 
comfort is guaranteed! Wool filled 
mattress top is dustmite proof, anti- 
bacterial treated, and machine washable. 
Mattress and underbed dresser can be 
purchased separately for use with your 
existing bed! Up to 16 drawers! 30 day 
home trial. Ships UPS. 
www.ultimatebed.com 


Free 


For people who are restoring older 
homes, and for those who enjoy the grace 
and beauty of colonial designs in more 
contemporary settings. Authentic Designs 
makes lighting fixtures of extraordinary 
beauty and unmatched craftsmanship. 
Available electrified or for candle. 


$3 


Inens ® Fine Ar Frints © Cu 


Cc 
rs Alm TIQUE HARDWARE 
ann GF feo 


WWW.ANTIQUBHARDWAKE.COM 


Your one stop source for all those f 
to find restoration and decorating “1 
haves”. Everything from brass Victcf 
bathroom and kitchen fixtures to a 
line of guaranteed lowest priced ant 
replicas! 82-page color catalog. Visit 1 
Www. antiquehardware.com 


$2 


ASIL STREE 
Rwee Go R 


i 


An exclusive collection of on-cat 
replica paintings, art posters, stall 
glass, bronze and marble sculpt 
from the splendors of antiquity throt 
the spectacular styles of our cent 
Enjoy a gallery of fine art in your a 
home! Catalog, 











INeNsS © FIne ATC Frints © Curtains 
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borsheims.com 


Nid 
~@- 





















selection of quality affordable 
ductions of old-fashioned authentic 
‘ng period and Victorian kitchen 
) bathroom faucet fixtures. Custom 
ined shower systems and faucets. 
stubs, pedestal sinks, high tank 
‘modes, accessories to create the look 
iwant. 

www.bathsfromthepast.com 


Free 












A spectacular selection of jewelry and 
gifts that will surpass your expectations. 
Borsheim’s. offers brilliant gemstones, 
shimmering pearls, exquisite timepieces 
and elegant gifts. For a complimentary 
copy of Borsheim’s annual catalog visit us 
online at www.borsheims.com 


Free 







The new Bombay catalog is filled with 
unique home furnishings, exclusively 
designed furniture and _ timeless 
decorative accents. Over 400 locations 
in the United States and Canada. Shop 
online at www.bombaycompany.com Catalog, 


Free 














To Order Catalogs: Mail in the tear-out envelope form, or clip-out form, in this section. 
To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 9am to 9pm, 
Saturday and Sunday 10am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 












Cashs” of Ireland Chaang 


ate datas ee Trading Company 


tf 


4\Carlisle 


over the unmatched quality and 
ity of a wide plank floor. Featuring 

60 photographs of Carlisle's 
itional flooring, our brand new 
nage full-color portfolio offers both 






Unique selection of Waterford” Crystal 
ornaments, vases, bowls and stemware — 














Shop our online catalog at www.chaang.com 









for exotic, hand-crafted treasures from 


plus Irish gifts and warm sweaters. 
Myanmar, Cambodia and Thailand. You'll 


Also Belleek, Wedgwood, Lalique, 
Hummel collectibles. Over 500 affordable 







find hand-woven clothing, striking 





jewelry, one-of-a-kind tapestries, pure 
silver products and fine lacquerware 


Christmas gift ideas in our 68-page 






iration and guidance in choosing the catalog direct from Ireland 


ect floor for your project. 


Free 
8 


www.cashs.com www.chaang.com 


Free 








Free 
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¢ Linens ¢ Needle 


point * Porcelain * Wicker * Rugs * Needlepoint ¢ Porcelain * Wicker * Kitchenware ¢ Fine Art Prints ¢ Curtains ¢ Books ¢ Fabrics 


Exclusively specified by 
WILLIAM E. POOLE DESIGNS 
Columns, pillars, pilasters and posts 
available in wood, PolyStone™ and 
fiberglass. Our award-winning Idea Book 
features column projects from Classic to 
Contemporary, includes Product Portfolio, 
$20. Product Portfolio, $5. www.columns.com 


$5, $20 


Before you consider custom — consider 
Country Curtains! Hundreds of styles and 
fabrics to choose from. More lengths 
and widths than you'll find almost 
anywhere, all ready made and 
conveniently available by mail or phone 
Wonderfully 


solutions. Free 72-page color catalog 


Free 


affordable — decorating 


8 


Furnishings for the bed and bath that 
set a new world standard for comfort and 
luxury. The Chambers collection of linens, 
furniture, apparel and accessories 
represents the best in traditional design 
and craftsmanship. One year for $2. 
US. only. 


$2 





4 
2 
¥ 


. 








Luxury Christmas Cards 


Since 1878, Dempsey & Carroll has provided 
exquisite stationery to the discriminating. 
This year we are proud to offer a wide 
range of Christmas and Holiday cards and 
entertainment stationery to tastefully 
express your message on our fine 100% 
cotton card stock. A FREE card with 
envelope and catalog 


$7 


Make Your Own Antiques. 


Nothing brings warmth and vitality] 
home like Cohasset Colonials* furniture 
accessories. Our new fall catalog is J 
with authentic reproductions of 
American furniture, lighting, gifts) 
accessories. Make your own antiji 
from our accurately handcrafted kit) 
let us custom-finish our furnituré 
you. Reserve your copy now. 


$1 


~ HOME DECOR ISSUE"! 


With over 600 products-most exclusive to Toscano ; 





Replica classical Greek sculpture. Mai 
columns and sculptures. Wall frie} 
inspired by the Middle Ages. Italf 
curio cabinets. Imported hand carf 
seating. Unusual and adventurous ho 
furnishings and wall décor — and m| 
available only from Design Toscano! 


$3 
2 4 3) 











\ LOOK LIKE A MILLION 


ver Diamond Essence a complete fine 
Wy catalog, established 1978. 
fon dollar” jewelry in simulated 
Honds (CZ)/gems, all set in 14K 
Gold. Watches to match. Over 600 
-o-find designs, within your reach. 
scustomer 30% discount. 

| www.diamond-essence.com 


$1 





To Order Catalogs: Mail in the tear-out envelope form, eae 
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Gilipntiin 
The Softest Sheet 
You'll Ever Sleep On 


Our sheets have a velvety nap and a 
softness that rivals cashmere. Cashmina™ 
is the newest innovation from 
Domestications”. Request a FREE catalog and 
see our full assortment, and Save 10% on 
your first order! www.domestications.com 


Free 


Dressler Stencil 
Company, Inc. 


design to decorate your home when you 
browse through our new 150-page 


catalc 9 bc k f yr only $7. 
www.dresslerstencils.com 


$7 


p-out form, in this section. 


To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 9am to 9pm, 
Saturday and Sunday 10am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 


Edward R. Hamilton, 
Bookseller 






Get 
lappy 


America’s biggest bargain book 
og selection! Thousands of titles, 
Ireds of new arrivals monthly. 
itless books you never knew existed 
1 Home Decor, Gardening, Travel — 
2 subjects than you could ever 
sine! Quality hardcover books, 
ng at $3.95. Catalog, 


Free 
8 







SAE SORE 


SOO 


aS ae Chia 
Os) 


Mandcrafters of Fine 18th Century American Furniture 


Handcrafted 18th Century American Furniture 
Built in the same New England tradition 
as early American cabinetmakers — wide 
boards, traditional joinery, and 
handcarved accents. Start your Fldred 
Wheeler Collection today and invest in a 
piece of history! Order our new 92-page 
full-color Collector’s Edition catalog $4 
(reg. $8) 

www.eldredwheeler.com 


Discover beautiful home furnishings, 


jewelry, gifts, art and artifacts handmade 


by artisans from around the world! We 
use our understanding to select the most 
exquisite crafts the planet has to offer. 
eZiba gives you more. More service. More 


choice. More style 
Free 


Create unique and beautiful surroundings 
with Jan Dressler’s stencils. Find the ideal 


O. 


Inens © Fine Art Frints © Curtains 
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e Linens ¢ Needle 


Fran’s 
Wicker & Rattan 


From spectacular sets to the hard to find 
specialty items ... all from Americas oldest 
and largest wicker and rattan importer. 
Widest selection, highest quality and 
guaranteed lowest prices. New 72 page 
color catalog (credited with order). Visit 
us at www.franswicker.com 


$3 





TAKE Abe 








nN 
fe 
we) 
fae) 
es 
e 
YD 
a 
lo) 
O 
jaa) 
e 
172) 
i= 
iar} 
5 
=) 
er 
e 
Y 
—~ 
ec 
= 
ol 
~ 
a 
a 
© 
‘- 
Lo 
® 
fed) 
— 
qe) 
5 
c 
o 
ex 
O 
has 
= 
® 
— 
o 
pt” 
= 
e 
Ao 
= 
feB) 
O 
= 
(2) 
Ou 
e 
—) 
& 
(e) 
ok 
a 
To 
o 
o 
Zz 
e 
72) 
oD 
>) 
OZ 
tJ 
a 
o 
pe 4 
aS 
td 
A 
ph 
o 
O 
i 
e) 
oO 
e 
~ 
a 
le) 
ok 


Home organization that makes sense. 
Look for unique home office ideas, 
wardrobe protection, media storage, 
closet organization, shelving and 
containers to suit every need plus a new 
collection of photo storage accessories. 
One year for $2. US. only 


$2 


FRENCH COUNTRY 


LIVING 


Rustic elegance. Daring colors. Alluring 
textures. Proud craftsmanship. A warm 
sophistication. Discover the wonderful 
qualities of French country furnishings 


and accents in this collection of 


authentic designs. 


$3 


IRCHOW 


HOME 


ee F 
BAY Coe 


Your world never looked _ better. 
Distinctive quality furniture, rugs, 
tableware, art objects, decorative ideas, 
all the things that make a house a home 
are delivered right to your door. The one 
year subscription fee of $5.50 is 
applicable towards your first purchase 
(Foreign $10) 


$5.50, $10 
a 


Heirloom Tapestries’ 
ae Alt Rg ay fh 


Heirloom European Tapestries’ } 
and Frescoes 


Largest US. choice. Now choose 
800 wall hanging classics from Frij 


Paintings! Catalogues (refundable) 
designs, $8; 400 designs, $35. 


www. tapestries-inc.com 


$8, $35 


Impeccable quality, style and value ° 
an emphasis on luxury. Discover a \ 
selection of fine linens, decors 
accessories, towels, special furnil 
accents and more. The $5.50 subscrip 
fee is applicable towards your 
purchase. (Foreign $10). 


$5.50, $10 













International 
Gemmological 
Institute 











Lt ee 
Aten ne) 0.4 1 


-- International Gemmotogical Institute 


»| HowTo Buy A Diamond 
‘ional Gemmological Institute's (I.G.1.) Fashions for Women sizes 14-60. 
fd Information Video Kit will give you 
stal product information that one Dresses, sportswear, coats, intimates and The Lang Companies offer beautiful 
¥ in order to make an intelligent footwear. Women’s, Women’s Petite, stationery, home décor and gift products 
son when considering the purchase Misses, Talls and Half sizes. Express for any occasion. Send for our catalogue 
"= of a diamond. The kit includes a delivery. Toll free ordering and customer featuring our wonderful lines of 
¢and handbook for $25. service. Satisfaction Guaranteed. Easy calendars, cards, collectibles, candles, 
www.igiworldwide.com credit terms available. boxes and more! Catalogue, 


$25 Free $2 


To Order Catalogs: Mail in the tear-out envelope form, or clip-out form, in this section. 
To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 9am to 9pm, 
Saturday and Sunday 10am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 


ibahever i 4 Lindal 


Industries, Inc. eee earns Sains wean 


CEDAR HOMES 















Copenhaver has been producing Life/Style. Fashion For Life 

1-Tied Fishnet Canopies and Legendary style and quality in every 

entic reproduction _— Colonial Glorious colors. Easy shapes. A_ little square foot ... why compromise? Lindal’s 
rlets for 85 years. We also offer luxury. Women’s fashions, shoes, and patented design, engineering, premium 

Ruffles in standard and custom accessories that express your confidence materials, and personalized service 

and custom made curtains, all and grace. Discover everything you love combine to create your dream home 

lmade in the United States about Nordstrom, coupled with our own Start by ordering your free inspiration kit 

faction guaranteed. brand of convenience. Request our free or your 282-page planbook set for 


t c +9. ] 
www. lauracopenhaver.com catalog. www.nordstrom.com $19.95 (includes S&H). www.lindal.com 


$1 Free Free, $19.95 
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London Lace offers the definitive collection 
of Nottingham and Madras lace window 
coverings dating from 1830 to the 
present reproduced on original antique 
looms. With 50 exclusive lace patterns, 
as well as simple cotton & linen window 
solutions, we can accommodate any 
window beautifully. Orders shipped im- 
mediately. Color catalog, www.londonlace.com 


$3 


THE OLD SOUTH COLLECTION 


i 


a 


The Old South Collection 
Elegance recreated in durable care-free 
cast aluminum. We have been hand- 
crafting reproductions of original classic 
styles for use indoors as well as outdoors 
for 49 years. Complete line shown in 
catalog includes chairs, tables, urns, 
fountains, mailboxes, garden plaques, et 


www.moultrieml!qco.com 


Free 


Unique and beautiful Victorian and 
vintage-inspired feminine clothing 
designed to flatter the figure and 
compliment the genteel lifestyle. Sizes 
xs thru 3x. Also, preview our new 
“home” collection of velvet, silk and lace 
decorator pillows and heirloom quality 
quilts. Catalog, 


$4.50 


M.T. Maxwell 
Furniture Co. 


» 


Have nothing in your house that you 
do not know to be useful, or believe 
to be beautiful.” Send today for a 
catalog, featuring our award winning, 
handmade furniture and receive a $25 
Gift Certificate 


and quality in a complete linjf, 
luxurious leather seating at great say 
shipped directly to you. Choose fj 
over 50 top-grain leathers for sh 
loveseats, chairs, ottomans, benches§ : 
bar chairs. Catalog (refundable 
order). 


$5 


Add-On 
Window Panes 


$12 LATER 


For beautiful windows. 
For patio doors, too! 
Decorative grids are easy to ins 
inexpensive, removable and durable. 
make them fit any size window or ¢ 
without tools. Homeowners love the 
look and SAVE. Color brochures s) 
how, prices, and other homes. Visit 


web site: www.newpanes.com 


Free 
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Se ene 
bh) News Easy Style Home* has everything a 
Need for effortless decorating at Clothes, shoes and gear for women and America’s favorite source for gracious 
wthat are easy to live with. Exclusive men who love to travel or relax in hassle- country living Our clothing and gift 
is for every room express your free comfort and elegance. We're starting catalog features high quality men’s and 


of style and give your home a our second 50 years with more extra- women’s classic clothing, gifts for the 

W spirited look that’s relaxed and ordinary products that will help you country home, luggage and _ travel 

ig. US. only. escape the ordinary. Join us! A year’s accessories, and unique pet products. 
WWW.newport-news.com subscription. www.orvis.com/hb 


Free $2 | Free 


To ferris Catalogs: Mail in the a Pate aan or ot ae in this ee 
To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 9am to 9pm, 
Saturday and Sunday 10am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 


PEERLESS IMPORTED RUGS iy” «PFALTZGRAFF 


ALTZGRAFF 


Established 1938 
Undiscover Italy 


from Cottages to Castles™ The Peerless 80-page Oriental Rug Catalog 


has an extensive selection of hand- 


, apartments and castles in Italy for knotted and machine woven rugs from The Pfaltzgraff Company, established in 1811, 
at affordable weekly rates. Discover the world over — Including China, India, | offers dinnerware patterns to suit any 


splendor of Italy on your next Pakistan, and most major brands. Sizes design style. Browse more than 30 
ion. Choose from hundreds of range from 2' x 3' to 12' x 20'—runners, dinnerware patterns and the largest 
erties in Tuscany, the Amalfi coast and rounds and stair runners. Also included | assortment of coordinating accessories. 
. Order the 320-page catalog for are tapestries from Europe. The Peerless Rug Try the kitchen-tested recipes shared by 
edeemable) or visit us online catalog is a “must.” Complete catalog on Pfaltzgraff collectors. Our dinnerware is 

www.theparkercompany.com website www.peerlessrugs.com 30% off suggested retail prices. Catalog, 


$2. $1 Free 
8 O 
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Christmas traditions 


A spectacular collection of hand-painted 
finely detailed resin Santas, Angels, 
Madonnas, Nativities, Ornaments and 
much more. 

www.pipka.com 
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e Linens ¢ Needle 


Explore the exciting collection of 
children’s furnishings from the new 
Pottery Barn Kids catalog! There are 
wonderful pieces for your children’s 
bedrooms, playrooms, and family spaces 
— well designed, stylish, casual and 
eclectic. From pipsqueak to preteen, these 
furnishings will tickle your kids’ fancies 
while also satisfying your demands fo1 
great style, quality and value. One year 
for $2. US. only 


The Pottery Barn catalog offers the latest 
designs in furniture, tableware and 
decorative accessories, gathered from 
around the world and affordably priced 
for today’s casual lifestyles. One year for 
$2. US. only. 


See your home in a better light — 

Rejuvenation lighting, over 300 authentic 

styles and 11 finishes, made to your order 

and delivered to your door. NEW! 100- 

page catalogue, now including hardware. 
www. rejuvenation.com 


Free 


Pottery Barn 


f poe rt arn bed+bath 


Welcome to Pottery Barns newest ade 
A refreshing catalog devoted entin 
bed and bath. A catalog that trans 
your home's most personal spacll 
private sanctuaries and offers exa}}, 
designs for every season. It’s a ple 
rediscover familiar patterns, and mij 
match them with new ones. One yeh 
$2. US. only. 


| 
Building, renovating or remode 

a = Be a ry 
Start here! Choose from over 2,¢f 
home decorating and remodeling iif 
Period fixtures and hardware, cam 
tubs, shower enclosures, pedestal s 
lighting, area rugs and runners, cé 
medallions, moldings and cornices, 


brass doorknobs and more! 


$2 
4 






















>i) OIC aloe ae A016) Ao ee [011s 010) 18) ® beds ® Linens ® Fine Art Prints © Curtains . 


i, S -ab’s 
AN FRANCISCO yy sorall’s Ary, Scully & Scully 


INC 


From the Heart 


Since 1934 Scully & Scully has offered a 


Holiday Spumt! unique collection of the finest gifts and 
Brand new collections ready for home furnishings. Whether you visit 
©1973, over 450 quality products Christmas 2001.Come join in our their Park Avenue store or shop through 
yrafting and cooking Potpourri, excitement as we release a unique line of their catalogue, you will be delighted 
Patherapy oils, Spices, Herbs, Tea and products for home décor, gift giving, and with the superior quality of their 
Buy direct and save. Catalog collecting. We also produce the popular merchandise as well as their service. 
ies over 30 potpourri recipes. SnoWonder Series. www.scullyandscully.com 


$1 $3 Free 


To Order eee eT etal the tear-out envelope onan or clip-out form, in this section. 
To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 9am to 9pm, 
Saturday and Sunday 10am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 


| Shaker Workshops 


The AF tof giving 
sensible 
gifts. 


Silverware For Sale 


We carry over 6000 patterns of active and 


e a Classic with Shaker kits! Perfect for discontinued _ sterling, plated, and 

y's decorating. Authentic repro- stainless patterns, estate or new at very 

on furniture and accessories: Chairs, affordable prices. We also sell fine | 
s, bookcases, rockers, mirrors, bar dinnerware, stemware, and silver gifts Unique products that solve the 


s and gifts of toys, bowls, trays, Our 29th year. Free 48-page color challenges of everyday life. For clean-up, 
ires, lamps, baskets, jewelry and catalog. Secure on-line ordering and personal care, organization and storage, 
‘s. Shaker Chair Tapes. Precisely bridal registry. kitchen and = garden, travel and 
red kits or custom finished. Catalog, www.silverqueen com automobile, yi yw'll love Solutions. 


$2. Free $2 
8 ) 
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Founded by Robert Redford, Sundance 
offers an eclectic and unique collection 
of exclusive home furnishings and 
accessories, clothing, jewelry, and gifts 
from artists and craftspeople in the 
American West and around the World. $2 
(credited toward your first purchase). 
www.sundancecatalog.com 


$2 


CC castle ae Cottage 
LOME: sCiO LL. EC Tao 

From unpretentious shabby charm to 
palatial elegance, hooked rugs to French 
Aubusson wools, country French toiles 
to regal brocades, English chintz to rich 
velvets, handpainted pine to marble 
topped cherry, crochet valances to fine 
lace panels... whichever you prefer, your 


romantic home awaits you! Free 





catalogue. www.victoriantradingcohome.com 


Free 


The pride of Suters craftsmen shows in 
every detail of our handcrafted furniture. 
In adapting classic styles to modern 
living, Suter’s creates pieces unmatched in 
beauty, strength, and durability. Crafted 
in your choice of solid cherry, mahogany, 
or walnut. www.suters.com 


$5 


Master Reference Catalogue 
No 


Architectural details in a variety of 
woods for interior and exterior. Includes 
porch and newel posts, balusters, 
mouldings, gables, brackets, corbels, and 
screen doors. Also, custom length 
spandrels and window cornices. Satis- 
faction guaranteed. 192-page Master 
Catal 9, 


Treasures 
from a bygone er 


The favorite porcelain of a Ru 
empress. A table and chair ensemble} 
the Grand Café Paris. Sparkling hanij 
crystal. An authentic antique B 
phone booth. Our unique collectible 
vintage artifacts include décor acti 
artwork, tabletop, jewelry, shawls| 
clothing that capture the romance|i\ 
gracious past. www.treasurescatalog.com |} 


$2 


‘8 oxlog br ga eh te the ec. 


Whether you live and play on the w 
or just aspire to that relaxing lifes 
you've just found your new fave 
source for home decor and gifts. 
furniture, design accents, lighting, r 
bed linens and collectibles celebrate 
joys of life by ocean, lake or r 
Satisfaction guaranteed. 


$2 
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Wicker Warehouse 
.wickerwarehouse.com 








‘« 2 r ne 


WILLIAMS-SONOMA 


Yowler & Shepps ‘' 
Stencils 


Located in Hackensack, NJ 





















Mul wicker and rattan furniture for 
t-s and outdoors! Teak, wrought iron 
/uminum too! National brands from 
) Woodard, Lloyd and many more! 
Sur own hand-picked imports of 
Yoms, bathrooms and children’s 
fure and accessories galore! All 
f. in our new 160-page color 
2. Wicker Warehouse ships nationwide. 
146. Receive $6 credit. 
www.wickerwarehouse.com 


$6 


Our stencils add warmth and style to 
your home that bring out your own 
special personality. Designs for borders 
and murals along with accessories. 
Create a hand-painted effect! You'll find 
English Country, Classical, Victorian, 
Children’s Designs, Garden Motifs, and 
more. Order today and begin to reap 
the benefits of this special catalogue 
(redeemable)! 
www. yowlersheppsstencils.com 


$5 

















For over forty years, Williams-Sonoma has 
been the recognized authority for serious 
cooks and avid home entertainers. Our 
Fall catalog offers an exceptional selection 
of the finest kitchenware, tableware, and 
specialty food items, suitable for all 
occasions. One year for $2. US. only. 


$2 




































o order your catalogs, simply mark your selections on the list below and mail it to: HOUSE BEAUTIFUL, Box 1705, Sandusky, OH 44871-1705. Payment 
} may be made by check or money order made payable to: House Beautiful. Please add a $1.50 service charge. We'll forward your request to the companies 
) involved. They will send their catalog directly to you. For information regarding your order, call 419-621-4589. We also welcome American Express”, 
}r MasterCard. It’s easier than ever to use your credit card: Call 1-800-485-2489, (Monday through Friday, 9 am to 9 pm, Saturday and Sunday, 10 am to 


jNationwide) or FAX your order to 1-800-801-0473 (24 hours a day). Either way, the call is on us. 


irom . Bee adh enayeetacns Fo a AN) (425 Fran’s Wicker & Rattan $3 146 The Parker Co $2 
/nderson Mfg Corer meen i ok . Free () 26 French Country Living $3 ()47 Peerless Imported Rugs $1 
jatique Hardware & Home se $2 ()27a Heirloom Eur. Tapestries, 100 $8 (148 Pfaltzgraff Co Free 
it & Artifact ee 5 $3 )27b Heirloom Eur. Tapestries, +00 $35 (149 Pipka Collectibles & Gifts $4 
Bienenieic Designs) ej.) -ie eri crsici ia ie eS ()28 Hold Everything $2 (150 Pottery Barn $2 
asil Street Gallery : $3 (1 29a Horchow Home $5.50 (151 Pottery Barn Bed + Bath $2 
ths From The Past ; Free ()29b Foreign $10 (152 Pottery Barn Kids $2 
mbay Co. : Be Free (30a Horchow Linen $5.50 (153 Rejuvenation Free 
orsheim’s . oe Free ()30b Foreign $10 154 Renovator’s Supply $2 
Farlisle Restoration Lumber ; Free ()31 International Gemmological Institute $25 (155 San Francisco Herb Co $1 
Cashs of Ireland Free (432 Lane Bryant Free (156 Sarah's Attic : $3 
chaang Trading Co. : Free (133 The Lang Companies™ $2 1157 Scully & Scully Free 
Chadworth’s Idea Book .. $20 34 Laura Copenhaver $1 (158 Shaker Workshops $2 
Chadworth’s Product Portfolio $5 (135 Life/Style Nordstrom Free (159 The Silver Queen, Inc Free 
“hambers $2 1) 36a Lindal Cedar Homes Kit Free 1160 Solutions $2 
Cohasset Colonials* : $1 1) 36b 282-Page Plan Book Set $19.95 (161 Sundance $2 
ountry Curtains Free (437 London Lace $3 (162 Suter’s Handcrafted Furniture $5 
empsey & Carroll $7 (338 Martin McCrea $4.50 _)63 Treasures from a bygone era® $2 
esign Toscano $3 (139 Mayfield Leather $5 J 64 Victorian Trading Co Free 
jamond Essence Co $1 140 Moultrie Mfg Free (165 Vintage Woodworks $3 
omestications Free (141 M.T. Maxwell Furniture Co $5 1) 66 Waterfront Living $2 
ressler Stencil Co $7 (142 New Panes Creations Free (67 Wicker Warehouse $6 
Edward R. Hamilton, Bookseller Free (143 Newport News Free ) 68 Williams-Sonoma $2 
Eldred Wheeler Co $4 (144 Norm Thompson $2 (169 Yowler & Shepps Stencils $5 
eZiba Free 145 Orvis Free Offer expires October 23, 2001 





ling Address Method of Payment 


All orders add a $1.50 per entire order for postage & handling 














SS QO Check or money order for $___(make payable to House Beautiful) 
State Zip Charge to: QO The American Express" Card VISA Q) MasterCard 
ne Phone# Account# ————sS—“C—ts—SC.CsCéEXp. Datel 
Amount $ 





)MER SERVICE INFORMATION: Please allow 6-8 weeks for catalog delivery. Supplies 





limited. HOUSE BEAUTIFUL will refund your money or credit your charge, for catalogs Cardholder Name_ _ 
1, should supplies be depleted. For your records, we recommend that you keep a copy of 
ansaction. To obtain delivery information, call 419-621-4589 or write HOUSE Signature 





‘IFUL, Box 1705, Sandusky, OH 44871-1705. State the amount of order, date order was 
ethod of payment and the name and number of each catalog ordered 
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Mail to: House Beautiful, Box 1705, Sandusky, OH 44871-1705. 
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BLUE 
PLATE 
SPECIAL 


Of 
element of 


the Spode heritage, 
the art of blue under- % 
glaze printing, is 
exemplified by this 
delightful series of 
dinner plates. Each 
is a new edition pro- 
duced from copper 
plates engraved in 
the heyday of 
Spode's blue 
Imperialware. 

Set of 6, each 

one different. 


Gift boxed. 
#851362 $T25-00 






nae 


a 


Se 


of six also 
available in: 





Cranberry 
#8151830 $T25-0Q. $99.95 


or~ 


Black 7 
#303794 STPS-00 $99.95 





TO ORDER CALL 
SO00-285-7060 





DEPT. HF811 
vs. S> 2 & 
You may also send check to: 


HNH ORIGINALS 
Dept. HF811, P. O. Box 7765 
Rep Oak, IA 51591-07651 
Please add $8.95 shipping & handling 


100% satisfaction guarante d 


Hearst Communications, Inc., 1790 Broadway 


NY 10019 































resources 


Products and other resources for this month’s features 
follow. All prices are approximate suggested retail. 
Symbols in parenthesis identify service type: (R) retail; 
(T) trade, through decorators; (MO) ad order; (M) 
manufacturer or distributor. 

SPACE LIMITATIONS PREVENT SOURCING OF ALL ITEMS 
SHOWN. SOME ITEMS NOT MENTIONED ARE FROM OWNERS 
COLLECTIONS. 


31 Splish Splash 
Upholsterer: Carl Dellatore, D&F Workroom (T); 150 W. 25 
St., New York 10001, 212-352-0160. Savoy bathtub— 
Waterworks (R,T); 800-899-6757. Oval curtain rod—Simon’s 
Hardware & Bath (R,T); 212-532-9220. Shower curtain liner, 
Grommets—D & F Workroom, see above. Fabrics and trims, 
left to right: Page 31: Fabric—Raoul Textiles through AM 
Collections (T); 212-625-2616. Ribbon trim #9 and #16 in color 
ciel—Hyman Hendler & Sons (R,T); 212-840-8393. Fabric— 
Clarence House (T); 212-752-2890. Jumbo rick rack trim in 
navy—So Good (R,T); 212-398-0236. Fabric—Marimekko 
through Delgreco Textiles (T); 212-688-5310. Page 32: Fabric— 
Fonthill Ltd. through Watkins & Fonthill (T); 212-755-6700. 
Fabric—Scalamandré (T); 212-980-3888. Ribbon trim #9 in 
color 287—Hyman Hendler & Sons, see above. Fabric— 
Mulberry through Lee Jofa (T); 888-LEEJOFA. Fabric—Osborne 
& Little (T); 212-751-3333, Ribbon trim #16 in color 222— 
Hyman Hendler & Sons, see above. Page 34: Fabric—Squigee 
through AM Collections, see above. Fabric—Patterson-Piazza 
through Decorators Walk (T); 212-319-7100. Double braid 
rope, #367484—New England Ropes through West Marine 
(R,T); 212-594-6065. 
36 Gone Fishing 
Sources: Malmaison Antiques (R,T); 212-288-7569. James 
Robinson (R,T); 212-752-6166. 
46 Sand Castle 
Pages 46 to 53: Designer: Tom Scheerer, 81 Irving Pl., New 
York 10003; 212-529-0744. Living room: Sofa, Cannes; slipper 
chairs; demilune table—Crate & Barrel (R,MO); 800-323- 
5461. Chair fabric—Lulu de Kwiatkowski (R,T); 212-223-4234. 
Trumeau mirror, custom by designer. Tiles—Cuban Tiles (M); 
305-633-8941. Kitchen: Cabinetry, custom by designer. 
Fabrication—Lee Redd; 561-441-3208. Porch: Picnic table; 
daybed, custom by designer. Dining chairs, Tinius; chaise; 
hurricanes—Ikea North America (R,MO); 800-434-4532. Light 
fixtures—Grand Brass (R,T); 212-226-2567. Guest room 
Curtains—Urban Outfitters (R); 212-475-0009. 
54 Horse Crazy 
Pages 54 to 61: Designer: Kelly Harmon Interiors & 
Design; 310-230-6717. Living room: Amish coatrack— 
Bountiful (R,T); 310-450-3620. Side table—Pat 
Triandos through Cranberry House Antiques (R,T); 818- 
506-8945. Den: Sofa, fabric—Brunschwig & Fils (T); 212- 
838-7878. Dog pillow, by designer, see above. Desk—Pom 
Pom (R,T); 323-934-2051. Vintage fabric—East meets West 
Antiques (R,T); 323-931-0500. Master bedroom: French 
canopy—Hideaway House (R,T); 310-276-4319. Painting by 
Kelly Harmon. Dining room. Painting by Elyse Harmon— 
Kelly Harmon Interiors & Design, see above. 
62 On the Beach 
Pages 62 to 69: Designer: Stewart Manger, Easton-Moss & Co., 
72 Spring St., New York 10012; 212-334-3820. Sitting room 
Carpet—Beauvais (R,T); 212-688-2229. Upholstery fabric, 
Ikat—Bernard Thorp & Co. (T); 011-44-207-352-5457 
Tortoiseshell blinds—Window Architecture (R,T); 800-545- 
4378. Living room: Stool fabric—Cowtan & Tout (T); 212-647- 
6900. Armchair fabric—Scalamandré (T); 212-980-3888. 
Carpet, custom—Abadjian Collection (T); 212-683-2043. 
Guest room: Wallpaper—Brunschwig & Fils (T); 212-838- 
7878. Bathroom: Fixtures—Waterworks (R,T); 212-966-0605. 
Tub—Kohler (M); 800-4KOHLER. Bedroom: Bench, custom by 
designer. Bedside tables—Croft Antiques (R,T); 631-283-6445. 
Lamps—Vaughan (T); 212-319-7070. Sheets—Braun (R); 
212-838-0650. Kitchen: Stove—Viking Range (M); for stores: 
800-467-2643 
80 Master Baths 
Pages 80 and 81: Designer: Diamond Baratta Design, 270 
Lafayette St., New York 10013; 212-966-8892. Stickley sconces 
#1037—Paul Ferrante (T); 323-653-4142. Oval sink 
#0470.013—American Standard (M); 800-752-6292. Faucet set 
#127; towel bars #43300—P.E. Guerin (R,T); 212-243-5270. 
Diamond pique towels in blue by John Matouk—Gracious 
Home (R,T); 212-988-8990. Whirlpool bathtub #K-702 in 
white—Kohler (M); 800-4KOHLER. Aqua Allegoria—Guerlain 
(R); 212-931-2400. Fleur body voile—Floris London (R); 212- 
935-9100. Mail order: 800-5-FLORIS. Plaster medallions #312; 
#413 through 416 four season medallions on pilaster capitals— 
G. Jackson & Sons (R,T,M); 011-44-208-648-4343. Wall paint 
#2426, Sylvan Haze, and #2425, Serene Green—Pittsburgh 
Paint (R); 800-672-4686. Sink niche paint, #1676—Benjamin 
Moore (M); 888-672-4686. Ceiling paint #2288, Seed Pearl; 
trim paint #2314, Silver Lining—Pratt & Lambert (M); 800- 
289-7728. Pages 82 and 83: Designer: Joan Schindler, 243 E. 60 
St., New York 10022; 212-752-8444. Pages 84 and 85: Designer 
KWID, Kelly Wearstler, 317 N. Kings Rd., Los Angeles, CA 
90048; 323-951-7454. Wall tile, white 20.09, light pink 20.04, 
dark pink 20.11—Bisazza (M); 310-828-5722. Showerhead— 
Concinnity (M); 310-550-0170. Tub, Classic ICLWP11; stool— 
Waterworks (M); 800-899-6757. Faucet, Dornbracht, Tara 
20.713.890—Rhomboid Sax (R,T); 310-550-0170. Shower door 


- lection tiles in café, $28/sq. ft Cavendish Grey (R); 




























































pulls—Forms & Surfaces (M); 800-451-0410. Ceiling 
Chiaro, rugosa glossy—Ann Sacks (M); 800-278-84 
tile, Vidrotil 610—Rhomboid sax, see above. Pas! 
kimono—Gabriele Sanders (M); 212-260-5600. Resi 
brush, resin tray, sponges—Waterworks, see above, 
Glass ball sconce—Paul Marra Design (R,T); 310-6 
Mirror, custom—Jerry Soloman Enterprises (M); 31( 
Clock—Hollyhock (R); 310-777-0100. 
86 Bath Toys 

Page 86. Etoile Shower Rose, $1,230—W/aterworks | 
800-899-6757. Page 87: Clockwise from upper left: Oy 
towel bar, $260—Ralph Lauren Home (M); for storé 
578-7656. Waffle weave bath sheet, $50—Bellora 
6085. Hydrating body cream, $60—Prada (M); for 
888-262-1395. Michael Smith cross handle set by Ka 
$845—Ann Sacks (R); 800-278-8453. Berling soap d 
$290—Ralph Lauren Home, see above. Coté Bastide 
soap, $14—Waterworks, see above. Brass cross hand 
Price Pfister (M); 800-PFAUCET. Lavatory porcelain 
dles, #746-637CPR, $452—Chicago Faucets (M); 84 
5000. Exfoliating body scrub, $30—Christian Dior ( 
stores: 800-929-pDIOR. Chanel No. 5 bath gel, $42— 
(R,M); 800-550-0005. Bath foam, $50; Air Freshner, 
Armani (R,M); www.giorgioarmani.com. Romance s¢ 
bath and shower gel, $35—Ralph Lauren, see above, 
clockwise from upper right: Diamond ceramic tiles in 
Barbara Barry, $32/sq. ft—Ann Sacks, see above. La 
made artisan tile by Tempest Tile, $16/pc.; Metroline 
tile in Dove by Nancy Epstein, $14/pe.; Ceasar’s Cro’ 
made artisan tile by Tempest Tile, $16/pc.; Pan’s Pro} 
handmade artisan tile by Tempest Tile, $36/pc.; Meti 
Twin Cities tile in Dove by Nancy Epstein, $13/pe.; 
Philly tile in Dove by Nancy Epstein, $13/pc.; Little 
handmade artisan tile by Tempest Tile, $36/pc.—Art 
see above. Diamond ceramic tiles in parchment by Bé 
Barry, $32/sq. ft—Ann Sacks, see above. Metroline I 
Rhombo, $14/pc.; Metroline Big D, $13/pc.; Metroli 
Grande, $13/pc.; Metroline Chicago, $14/pc., all in D 
Nancy Epstein; Cupid’s Secret handmade artisan tile 
Tempest Tile, $36/pc.—Artistic Tile, see above. Page 
Luce faucets, $605/ea.—Dornbracht (M); 800-774-1 
89: Clockwise from upper left: Centenial bath towel i 
Marigold, $8 —Wamsutta (M); 888-WAMSUTTA. Bathi 
in royal blue plastic, $18—The Terence Conran Shop 
212-755-9079. AromaCalm legs and feet gel, $27—Ld 
(M); www.lancome.com. Moisture balance Shi showe 
$24—Alfred Sung (M) at Dillards; 800-345-5273. Li 
home collection bath towel, $45—Dan River (M); fo 

212-554-5210. Chamomile and Jojoba conditioner, $i 
Neals Yard (M) at ABC Carpet & Home (R); 212-473 
Sygma clothes hook in blue by Alessi, $22—Moss (R 
2190. Tommy bath towel, $16—Tommy Hilfiger Ho 
for stores: 800-237-0658. Green tea foot polish, $15 
Elizabeth Arden (M); www.elizabetharden.com. Belle 
towel, $36—The Terence Conran Shop, see above. 
terrazzo-style tile, from $22/sq. ft—Bisazza (M); 305 
4099. Sygma clothes hook in orange by Alessi, eae 
above. 2001 hair dryer in red—Elchim (T); 800-323-7 
Ribbon stripe bath towel in Baltic blue, $5—Utica ( 
533-8229. Step rubber soap dish in yellow, $7—The 
Conran Shop, see above. Healing Essence, $35—Est 
(M); 888-731-6024. Clean Collection bath soap, $9— 
Waterworks, see above. Relaxing Bath Essence, $30. 
(M); for stores: Nordstrom Beauty Hotline 800-7-BEA\ 
90: Stone drop-in sink in chocolate travertine, $975 
Stone Age (R); 212-219-0383. Refined limestone, $16/ 
Paris Ceramics (T); 888-845-3487. Page 91: Clockwise 
upper left: Wood flooring in green #300 by Perlot, $31 
Libro 1 mirror by Lineaerredue, $870—Ann Sacks, s 
Basic terry bath towel, $25—Calvin Klein Home (M); 
stores: 800-294-7978. ABM 16-minimal line mirror, $1 
Boffi SoHo (R); 212-431-8282. Brown sugar body poli 
$58—Fresh (M); 800-373-7420. Linen tip towel, $14 
Waterworks, see above. Aero retro hand shower _m 
$610—Thomas O’Brien for Waterworks, see above. G} 
$26/sq. ft—Ann Sacks Collection Tile, see above. Nu¢ 





9717. Albany shaving brush, $68; Koh-I-Noor back br} 
$54—Waterworks, see above. Tonic bath and shower | 
trate, $20—Clarins (M); www.clarins.com. Aero retro} 
handle, $1,150—Thomas O’Brien for Waterworks, see} 
96 Porch Proud 

Designer: Mary Douglas Drysdale, 78 Kalorama Cir. N 
Washington, DC 20008; 202-588-0700. Restoration H) 
(R,MO); for stores: 888-243-9720. @ 





Corrections 

June 2001: The following credits should have been 
included for the Giants of Design profile on Richard 
Gluckman, p. 60: Helmut Lang Parfumerie: Elfie 
Semotan; p. 62: Yves Saint Laurent: Lydia Gould; M 
Art Center (model): Jock Pottle/Esto 

July 2001: The following Resources were inadvertent 
omitted for Hot Dish: Handmade blue ceramic crog 
Deborah W. Klotz (R,M); 207-874-1914. 14-inch ova) 
gratin dish—Le Creuset (M); 800-827-1798 








hutifulfinds 






{HT UP YOUR LIFE 
B hundreds of imported lighting fixtures 
able from American Light Source offer 
ions to your decorating problems at 
i tantial savings. Styles run the gamut. 


FRAN’S WICKER & RATTAN 
FURNITURE 
Order with confidence from America’s 


est prices guaranteed. For a catalog 
oldest and largest wicker and rattan 


§ refundable) call 800-741-0571. 
.AmericanLightSource.com 















importer. Highest quality, lower prices, 
and prompt delivery. For a free 72-page 
catalog, call 800-531-1511 and ask for 
Dept. 503 or visit us at 


SMITH & NOBLE 
Hundreds of rug 

materials and borders. 
Shapes and sizes to fit 





www.franswicker.com 


your room. Our new DESIGN 
smithsnoble 4 Rug Studio catalog TOSCANO 
Inspired 


makes it easy and 


affordable to create recreations that 


bring the rich 


your custom rug. Plus, oa p 
traditions of 


swatch service lets you view samples in 
r home, and standard delivery is always 
|». 800-695-8777. Code 0168. 


European 
decorative 
arts to your 





home and 
garden. Classical and Renaissance 
sculpture, estate fountains, heirloom 
quality furnishings... only a hint of what 
awaits you. 800-525-1733, priority code 
2157. www.silverqueen.com 


\STLE & COTTAGE HOME 


ILLECTION 
om unpretentious charm to palatial 





gance, hooked rugs to French Aubusson 


NORTH CAROLINA'S FINEST 


ols, country French toiles to regal 
ycades, English chintz to rich velvets, HOME FURNISHINGS 
adpainted pine to marble-topped cherry, | Save up to 70% on over 350 top brand- 


»chet valances to fine lace panels and name furniture and accessories at Village 


sroduction wallpaper... whichever you Furniture House. 450,000 square feet of 

fer, your romantic home awaits you! Call — showrooms. Worldwide in-home delivery. 
at Victorian Trading Company for your All deposits protected by surety bond! 146 
e catalogue: 800-800-6647 or visit us at West Avenue, Kannapolis, NC 28081. For 


vw.victoriantradingcohome.com your free brochure, call: 704-938-9171. 
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highlights 





aie 
Cuisinart PowerPrep Plus™ Food Processor 
has been redesigned and it does all from 
cakes and cookies to stir-fries and homemade 
breads. Efficient enough to mince one clove 
of garlic or knead enough bread dough for 
a party. The Cuisinart PowerPrep Plus™ is 
versatile and meant to be used everyday 
to make a variety of great meals from start 
to finish. All parts are dishwasher safe and 
have a 10-year full motor warranty. 


D 
RODerT Allen 
[Introducing Costume Collection] 


Robert Allen has launched Costume 
Collection drapery hardware and trim, two 
integrated decorative accessories lines that 
define a new idiom for accessible design. 


“The idea of creating drapery hardware 

and trim to emulate the wit and charm of 
vintage hatpins evolved from my passion 
for these jewel-like accessories,’ said Jennie 
Wilde, designer, who collaborated with 

Mary MacArthur, merchandise manager, 

on the Collection. 


“Interior designers should think about these 
products as accessories for the home in the 
same way that hatpins convey an element of 
jewelry in fashion” added Ms. MacArthur. 


Order the Spiegel Fall Big Book for just 

$5 and receive a FREE black organizer bag 
and $10 off your first purchase. The catalog 
offers over 572 pages of the latest fashions 
and home furnishings all in one place! Call 
1.800.SPIEGEL and ask for offer P5127 or 
visit spiegel.com. 








beautiful 
MARKETPLACE 


CLASSIFIED 
| FURNITURE 


| #1 FURNITURE SOURCE! 1-800-323-8469. TRIAD | 
FURNITURE DISCOUNTERS. ALL MAJOR BRANDS. | 


| SAVE 40 - 50% OFF RETAIL! IN-HOME DELIVERY. 
| EXCELLENT CUSTOMER SERVICE. 


_ISAVE $$$$ ON MAJOR BRANDS. Order with Credit 
| card Experienced sales reps., 
ar repeat customers. Since 1981. Carolina 
| Furniture Direct. Please call 1-800-838-7647. 


| 65% FURNITURE DISCOUNTS, 500 FINEST BRANDS. 

In-home Delivery since 1933. CHERRY HILL FURNITURE 
| 1-800-666-0933 or www.cherryhillfurn.com 
| brochures. 1-800-888-0933 quotes. 


insured delivery, | 





| 1-800-714-4448 FURNITURE DIRECT**** Save | up | 


| to 60% on major brands. White glove express delivery 
| Immediate quotes. www furnitureorders com 


| CUSTOM UPHOLSTERED & LEATHER FURNITURE | 
HUNT GALLERIES | 


| Factory Direct over 50 years 
| 1-800-248-3876. www.huntgalleries.com ¥ 

| PATIO, POOL, PORCH FURNITURE - SHIPPED 
| QUICKLY. All Major Brands. 1-800-288-1086. 
| WWW. thegardenroom. com 

BRASS BEDS -IRON BEDS 


BRASS AND IRON BED SALE! Buy factory direct and 
save 50% on romantic solid brass and iron beds. 


| Once-in-a-lifetime savings! Lay-away and payment | 


| Plans. FREE color catalog. BRASS BED SHOPPE, 


12421HB Cedar Road, Cleveland Heights, OH 44106. | 


| 216-229-4900. www.brassbedshoppe.com _ 
| CARPE TING - F LOORING 


| CARPET SHOWCASE Lowest prices! All brands, | 


| First Quality, FREE SAMPLES 800-433-8479. 


| AREA RUGS @ RugsUSA.com - Shop online and 


| save up to 40% on a wide variety of national | 


brand Area Rugs. FREE SHIPPING 1-800-982-7210 
| www.rugsusa.com es, 
| ACCESS CARPET. All Brands. Hardwood, Vinyl 
| & Carpet. 1,000 Colors. Lowest Prices. 12’ & 15’ 
Widths. Free Samples. Call Today! 1-800-848-7747 
Ext. #84, www.dalton.net/access/ 
1-800-789-9RUG. All Major Brands. 5% Over Cost. 
Don't Pay Retail. American Carpet Brokers. 
DECORATOR TRIM 


www.trimsplus.com = - The internet's #1 source for 
decorator cording, tassels, fringe and more. Beautiful 


Selection, Wholesale/Retail. Secure Shopping Online. | 


Toll Free: *1-877-889-TRIM (8746) 
FABRICS 


| FABRICS - SOUTHERN DESIGN CONCEPTS - 





Discount source for many designer fabric and wall | 
coverings. Never undersold. Please give manufacturer, | 


pattern, and color. 800-245-3071 


ABC FABRICS, Drapery & Upholstery. Low, Low 


| Prices! We only sell FIRST QUALITY Free Shipping 
Mon - Sat. 9-5 EST. 727-787-1888 or 727-787-5847. 
DUMBWAITERS 
UP TO FIVE FLOORS, Custom sizes. Electric operation 
High quality cabinet. Totally safety integrated. Installed 
by any competent craftsman. 1-800-825-3880 
KITCHEN APPLIANCES 
WWW.BACONBOX.COM 
“WORLD'S BEST BACON COOKER” - Great Gift Idea, 
Free Online Purchase Gift 1-800-775-0788 


Perfect bacon - guaranteed! 
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place an ad call: 1-800-324-4589 or write: Kathleen 


»12 W. Burlington Ave 


, La Grange, ll 60525 


ya, ae an Mas gs 
America’s #1 Choice for SS 
Wallpaper, 13; Retail 


5 Take An Extra 
Blinds & More! 


of % 
: 0 
You ll never find a reason CODE: MG10 
to buy from anyone else! " 
We guarantee tl! 

Steve Katznnan, President im 
* 
American 


100% Satisfaction 
Blind and Wallpaper Factory 
decoratetoday.com 


Guaranteed! 
1-800-735-5300 Maes 
Decorating so easy, it’s fun! FREE UPS Shipping!* 
909 N. Sheldon Rd, Plymouth, MI 48170 
Call or click 24 hours a day, 7 days a week. 


All major credit cards, money orders & checks accepted 


FAX 1-800-391-2293 


Waele 


**$2 shipping & handling for wallpaper catalog only, 


Home ¢ Office * Commercial 


Buy direct from Bearden 
Brothers and save on first 
quality, fully warranted, & 


stain protected carpet. Quotes 


Carpet 
Capital 
of the 
World! 


on all national brands, too. 
We'll also save you money on 


vinyl and wood flooring! 
f 


Please call for quotes and samples. 


1-800-433-0074, exc n 
Bearden Brothers Carpet Corp. 


4109 South Dixie Highway, Dept HB Dalton, GA 30721 
www.beardenbrothers.com 


Wallpaper 
ORDER DIRECT 
G. 





WE'LL Ve 


That's Our Low Price Guarantee 


ice must be verifiable. Retail sale: 


acu 
1- 800- 442-3775 


www.sherwin-williams.com 


Open 7 days a week! 
MON-FRI 8:30AM-10PM EST. SAT-SUN 10AM-6PM EST. 








A\merican 
Light Source 


Guaranteed Lowest Prices * Quality Name Brands 
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Fine Leather Furnitulp 


Nationwide delivery. National name bral i 


Call toll Free number 1-800-262-1090 


for our full color catalog and quotes or visit us 4 





www.fineleatherfurniture.comp” 


Wellington's -sfumitu f 


Box 1849, Blowing Rock, NC 28605 (Mon-Sat 9-6) ii} 





Custom Table Pads. 


Guaranteed Quality and Service |& 


Save — Direct from America’s oldest and largest) : 
table pad company. 30-year limited warranty. | 


1-800/328-7 237 
O27 Sealy * sc el 


www.sentrytablepad.com 


to Creating Beautiful Bedroom 
Call now The Claudio Rayes Collection 
1-800-884-9202 or at www.claudio-rayes.co} 





} e Self Closing 
| e Lockable 

e Weatherproof 
e Quiet easy use 
e Sizes from cat 





to great dane 
Free Catalog 
Pet Doors USA Inc 
www.dogdoors.com 


‘ d » . "| , 
{yp 200 styles for doors, windows, 
walls, patio door, electronic doors 


Call 800-749-9609 Dept HB0108 











rid’s Largest 
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es 







paper Blinds & Area Rugs 
‘rom Names You Trust. 


Dae Oa 


Mention code B35. 
uaranteed Low Price + Free Shipping 
Free Catalogs and Samples 


NATIONAL 


BLINDS & WALLPAPER 


1-800-477-8000 
NationalDecorating.com 


old in your market. 





rice may not necessarily be the price at which the product is sc 





e),’ 


SUNVISIONe Wolffe Tanning Beds 









To ADVERTISE 
YOUR PRODUCT in 
OUSE BEAUTIFULS 
SHOPPER SECTION, 
tact KELLY KHANTZIAN 
at (212) 649-2927 
or fax (212) 258-2253 
xx 








Call For A FREE Brochure! 
(888) oun ee 


Exclusive Items for the 
Discerning Pet Owner 


pet jewelry toys# beds carriers treats 
home decor # things for pet owners & more! 


a" ONLINE OR CALL FOR CATALOG ,,, 


Calne. Feline. Psitacinae Equine 
866.775.PETS 


LOW YOUR DREAM! 


interior. 
Decorating 


Use your talents to 
ild a great business 
da beautiful 

-er with 


nog Den 


FRANCHISE INDEPENDENT! 
OWNED AND OPERATED 


Call 800-DEC-DENS «2021 


www.°Decorating:Den.com 


FREE SAMPLES! HUGE SAVINGS! 


www. 


* CARPET * VINYL * HARDWOOD * 
“LAMINATES * PAD * TILE * RUGS* 
WE SHIP ANYWHERE IN U.S. ! 








INTERIORS 





"82 es 10 satnoear 


Save - Buy Direct ¢ All Major Brands 
Same Day Shipping ¢ Free Delivery’ 
Please Have Book Name, Pattern & 
Page #, List Price & Qty. 
Call us last for lowest prices 


GUARANTEED 


AMERICAN a 
WALLCOVERING 
DISTRIBUTORS 


60 Route 22, Union NJ 07083 












24 Hour Fax: 908-688-8390 














\orth Carolina's 
/ Finest Home Furnishings 
SAVE UP TO 70% 


| On over 350 Top brand name 
furniture and accessories 
manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms. 
Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


lille Fur mture House 


146 Wast Avent. Kannapolis, NC 28081 


‘Shhhhhhbh! ! It’s a slipcover. 


Fhe secret to fast, affordable redecorating. Available in chair, 


loveseat & sofa sizes, and all machine washable. 


as SALL FOR YOUR FREE CATALOG 1-888-SURE FIT 
www.surefit.com 
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Producer: MARY-ELLEN WEINRIB 
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In Sonoma County, Thomas Church’s kidne; 
shaped pool made waves—and inspired imitators. 


Reflected glory: A Baltimore pool mirrors the 
house, trees, and sky. 


renee 
earn eT 





preareiitit “ 
Entered through the master bedroom, an indoor Arcs of triumph: Fountains make a splash in J 
ele ° LN I 7 cr . t 
yavilion in Ohio offers privacy and year-round use. y001 hidden in the hills of Montecito, California. 
I } ; | 


{Indoors or out, always in the swim] 


{[www.housebeautiful.com 8/2001 


We thought it was about time furniture had a jazz section. 





1-Z-Boy Incorporated www.lazboy.com 1-! 








One key fits all. The all-new 2002 Bui 
Rendezvous CXL offers the ride of a luxt} 
sedan, the seating capacity of a minivan a| 
capabilities of an SUV in one innovati 
package. At $32,707* the well-equippi| 
CXL includes Versatrak'™” on-demand AW 
and reconfigurable seating for up) 

: seven adults. Open yourself up te 
ee az at www.buickrendezvous.col 









Buick RENDEZVOUS (— 
itsallgood \ 


2001 GM Corp. All rights reserved. Buick is a s é nd Rendezvous and Versatrak are trademarks of GM Corp. OnStar is a 


MSRP. Tax, title, license, registration and other optional equipment extra. E 
registered trademark of OnStar Corp. Buckle up, America! For more information, visit www.buickrendezvous.com or call 1-800-4A-BUICK. 
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"Fight wrinkles, firm and prolf 
That's what heal Complete!) 


Andie MacDowell 





A\ 





Fewer wrinkles. Firmer skin. SPF 18 protection. 


All in one complete moisturizing treatment! 


PLENITUDE 


REVITALIFT 
COMPLETE” 


REAL RESULTS: 
-WITHIN & DAYS 
FIRMER SKIN 
-IN 4 WEEKS 
FEWER WRINKLES* 
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FRE ete 


E ume 
VITALIET COMPE 


JHE COMPLETE TECHNOLOGY: 


) With the power of Encapsulated Pro-Retinol A to ensure continuous all-day 
delivery into skin’s surface’, RevitaLift Complete helps fight the appearance of 
surface wrinkles all day. 


{ With Par-Elastyl, it noticeably firms. 


‘OR : 
/ With the broad spectrum UVA/UVB protection of L’'O EAL. 


SPF 18, it helps prevent premature skin aging caused PARIS 
by sun exposure. 
{Upper layer of the skin BE CAUSE VM WO RT H 7 
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828-433-3200. ©2001 Drexel Heritage Furnishin 











For the nearest showroom: 800-916-1986. To order catalogs 
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Because nothing else 
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It’s how you make 


a moment a milestone. 
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® 22 Dear Marian Letters to the editor 

24 The Talent This month’s contributors 
® 32 Style Beat Mirror is back as the material of the 
moment; a dozen glamorous must-haves. 
® 46 Making Waves Florist-to-the-stars Kimm 
Birkicht branches into home design. By Kathryn Harris 
® 48 Star Pad Life with the Blue Angel: Marlene 
Dietrich’s daughter reminisces. By Matt Berman 

52 Swatch Watch Nine lampshades with dress- 
maker details that will turn you on. By Carolyn Sollis 
® 58 Fashion Plates One-of-a-kind dinner plates 
made for us by 17 of the world’s top fashion talents. 
®@ 66 Dinner at Hight At home in L.A., Nancy 
Corzine spins the color wheel. By Alice Feiring 

68 Let’s Shop A Francophile’s dream store outside 
Chicago. By Thomas Connors 

74 Charlotte’s Web The Web’s quickest ways to 
stylish rooms. 
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76 Architecture Toshiko Mori strikes a delicate 
balance between light and space. By Christine Pittel 
®@ 80 Saving Grace The quandary on whether to rai 
the Hollywood Bowl’s band shell. By M.G. Lord 

84 Changing Places Raised in hot, dry Texas, thi 
author craves ponds and rivers. By Ceil Cleveland 

92 Travel Siena, the medieval jewel under the Tus¢ 
sun, still shimmers in the 21st century. Reported by Tec 
Loos and Valerie Waterhouse 

98 Don’ts and Dos Designer Stephen Shubel mak 
light work of alfresco furnishings. By Christine Pittel 

152 Hot Dish Now playing in L.A.: A fresher, 
contemporary Asian cuisine. By David Hay 
® 156 Designer Challenge Milly de Cabrol goes 
to Target to outfit a dressing room. By Julia Szabo 
® 164 Resources Where to find it 

168 Encore Mirror, Mirror: Reflections from a 
century past. By Mary-Ellen Weinrib 
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(01 Editor’s Page 
Spring may be pare-down 
time, but fall is the moment 
to enrich your rooms. 


By Marian McEvoy 


18 Family Ties _ 
A distinguished piece of 


California domestic architecture 


is cherished and improved. 
By Elizabeth H. Hunter 
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102 D.C.Classic 
A Billy Baldwin house is 
refreshed yet stays faithful 
to the original. 
By Marie Brenner 


124 Just Dandy 

In Paris, a gifted amateur 

decorator relies on instinct 
and scholarship. 

By Christopher Petkanas 





Montparnasse Magic 
A country house in the 
city delights young members 
of the Rykiel fashion family. 
By Elsa Klensch  * 
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A modern abode for a fami 
five casually ce anci 
works of art. By Christ 





An art collector says no to \ 
austerity, yes to sumptuous 
for his New York apartm 


a setting without a single § 


110 Simplicity, 
Italian Style 
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132 Killery Chic 







By Julia Szabo 


Painted Pieces 
Deeda Blair’s office in| 


of brown wood furnituf 


Photograph by Eric Bom 


As I See It, #36 in a series 
Howard Schatz 
"Synchronized Swimming” 
Underwater Photography 





THE BOLD LOOK 
O' KOHLER. 


Not your average morning routine, is it? But then again, the KOHLER Symbio" whirlpool and 
shower work together to be anything but average. Designed to give you more options in 
less space with little effort. And there’s nothing routine about that. For more information, 
call 1-800-4-KOHLER, ext. BRO, visit a KOHLER® Registered Showroom or kohler.com/symbio 


©1997, 2001 by Kohler Co. 
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WHAT A MONTH! WE WERE CAUGHT OFF 
guard by the scads of big, fat envelopes 
that arrived in the mail with all of your 
“Reader Goes to High Point” contest 
entries. And we were mightily impressed 
with the quality and thoroughness of 
your entries. We argued long and hard, 
but finally agreed on a winner: Ruth 
Dalzell, a mother and special education 
teacher from Atlanta, Georgia. Her fur- 
niture choices—a sleek leather Italian 
armchair, a vintage Louis Vuitton trunk 
used as table at the foot of her bed, and 
Ionic column capital-cum-table base— 
intrigued us. As did her description of 
why she wants to join us on our High 
Point market trip: “We know that money 
does not buy style: so how do you get it? 
I want to use your eyes to educate my- 
self about the latest furniture designs.” 
To our four runners up—Eden Terry 

of Houston, Texas; Linda Smith Zukas 
from Cape Neddick, Maine; Carolyn 
Dames from St. Louis, Missouri; and 
Jennifer Dengel from Cranford, New 
Jersey—a special bravo. And to all who 
entered, a big thank you—and an early 


invitation to enter next year’s contest. 


As for the resi of your correspon- 
dence, many letters involved seasonal 
decorating and specific paint colors. 

A whopping I] 
us that July’s “de: e 
theme hit the spot. S feacna 


summer rehab ideas th 


in next summer’s makeove 


sebeauti 


* Viva la Feedback! 


{Keep those cards, letters, 
and e-mails coming... } 
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PALMER 


Ae. 
ep 


learned a lot about dealing with 

“less than perfect wood floors,” 
“institutional-looking track lighting,” 
and ill-placed, “awkwardly sized wi- 
dows.” Decorators take note: House 
Beautiful readers are inventive, savvy 
and dogged! For proof, read on: 


Plea for paint 

Dear Marian, 

Would you please e-mail me the name 

of the Ralph Lauren paint color of the 

blue bedroom walls on the July cover? 
Kathy de58s 

via e-mail 

Dear Kathy, 

The paint color is Vail #SP01D. You 

are one of the almost 1,000 readers who 

want to know! 


Homes sweet Homes 
Dear Marian, 
This past weekend I found myself 


choked up reading “My Grandmother’s * 


Table” by A.M. Homes. I never really 
knew my grandparents. It must have 
been wonderful to have a relationship 
with them the way Ms. Homes did. The 
knowledge our grandparents could 
share with us is unique and invaluable: 
They lived through much harder times 
than we do. A.M. Homes’s beautifully 
written piece put this all into perspec- 

ve. What else has she written? 

Lucta Van Cleef 


via e-mail 





January issues. Don’t miss them! ¢ 














Dear Lucia, 
The vigorous life of Ms. Homes’s , 
mother, and their mutual devotior 
always be a source of strength to t 
author and to all who read the ess) 
A.M. Homes is a productive write 
her latest novel is Music for Torcht 


Reality check 


Dear Marian, 
I’ve been a fan of House Beautifu: 
for years. I am particularly thrillec 
Designer Challenge and the dose 
reality it provides. You succeed in 
ing us how to maximize our budg| 
and use what we have access to w: 
great style! Please think of showin 
how the principles of design can k 
woven into “budget conscious” pé 
lives and homes. 


Dear Mary, 

Thanks. Designer Challenge is a h 
many readers. Your request for af 
on how the great principles of goc 
design are woven through all roon 
no matter what they cost—will be 
addressed in our November and 


Please e-mail Marian McEvoy, Editor in ( 
at mmcevoy@hearst.com. Send your lettet 
Dear Marian, House Beautiful, 1700 Broa 
29th floor, New York, NY 10019. Be sure | 
include a daytime telephone number. Lett® 
may be edited for clarity and length. 














HES 
DAMAGED 
2,147 
VINYL 


FLOORS. 


SOMEONE 
Hap To 


STOP HIM. 





ducing Armstrong ToughGuard” Bellissimo”. Finally, a vinyl floor guaranteed not to rip, tear 
yuge. For more information, call 1-888-ARMSTRONG or visit us at www.armstrong.com. 


i E-AR 
GOUGE 


ES LT Ordinary Vinyl Armstrong ToughGuard 


trolled test, a foot loaded with weight is pulled 5 a vinyl floor to simulate moving a heavy object without 
€ ¢ 


ion. These photos represent the result for a ToughGuard floor as compared to most similarly priced vinyl! floc 


house 





Perint 
Palmer’s contribution to fashion as an 
illustrator and reporter earned her an 
entry in Phaidon’s The Fashion Book. 
Her rendering of HB’s editor-in-chief, 
Marian McEvoy, is featured in “Dear 
Marian” [page 22]. She is the former 
fashion editor of the San Francisco 
Examiner, and has illustrated for The 
New Yorker. An exhibition of her work 
will appear at the Thomas Reynolds 


Gallery in San Francisco in November. 





“She is manic 


about cooking and her house, taught 
at Fordham, and was a star on early 


television 


and now she’s working 
on a couple of books,” says Berman 
of Maria Riva, the multitalented 
daught la Dietrich. 
Riv il u li 
with Di 


creative di 


currently do 


beaut I 






“The shoot was 
a real joy,” says Upton, who photo- 
graphed the Loro Piana family for 
“Simplicity, Italian Style” [page 110]. 
“Tt was that Italian hospitality—the 
host actually cooked lunch for us him- 


self.” Upton began his career shooting 
for The World of Interiors and has also 
published his photographs in Harpers 
& Queen and Tatler and in the books 
Italian Style (Adams) and Great 
Escapes (Ryland, Peters, & Small). 





“Deeda Blair 
is the embodiment of the great-dame 
standard,” says Brenner, who chatted 
with the Washington hostess in 
her Billy Baldwin-designed home 
[“D.C. Classic,” page 102]. “She 
combines sublime style with daunting 
substance.” Brenner is the author 
of the best-selling Great Dames: 
What I Learned from Older Women 


(Three Rivers) and is writer-at-large 


for Vanity Farr. 
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“When I visit 
Paris, Nathalie and I have lunch v 
stairs at Café de Flore, just down 
street from the Rykiel offices,” say 
Klensch, whose téte-a-téte with 
Nathalie Rykiel, daughter of fashil 
titan Sonia, appears on page 144 
(“Montparnasse Magic” ]. “She 
brings a list of all the must-dos; P 
wouldn’t be nearly as fun without 
updates.” Klensch was the host o: 
CNN’s groundbreaking series, 54 


“He 
very elegant person with high styl 
which is evident in the way he ho 
his cigarette—it’s something out ¢ 
19th century,” says Bailhache of 
ten van Riel, whom he photograp 
for “Just Dandy” [page 124]. “He 
out of time.” Based in Paris, Bailh 
has contributed to Town & Count 
Vanity Fair, and French Elle. He 
currently working on a book abou 


art of living in 18th-century Frang 
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Producer: ELIZABETH MAYHEW 


{Popular in the 
20s, 30s, and 40s, 
mirror is back 
as the material of 
the moment} 
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ee iinet * 6 = from Ralph Lauren Home: 800-578-7656. Iron and crystal Danieli chandelier, through design 
Design dense be pen from Oly: 510-644-1870, ext. 205. Reverse-etched bubble mirror, through designers; from Dey 
ie none d-leaf mirror, through designers; from Charles Fradin: 323-951-1200. Mirrored Cere cabinet, t 

2 s: 212-980-6173. Etched mirrored vanity stool, through designers; from Lorin Marsh: 212-75 





. Every dog has its day. 
And night. 

















Sheets and towels are only the beginning. 


1.800.458.3000 
www .martex.com 
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© 2000 Philip Morris Companies Inc. 
- Chicago’s Community Kitchens is a program of the Greater Chicago Food Depository. 
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{A must for glamorous | 
rooms: mirrors | 
and mirrored furniture} 
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ae he ea \irror, $5,700; from City Studio: 323-658-6354. Beveled and etched mirror obelisks, through designet 

nn ae as eee A rough designers; from Charles Fradin: 323-951-1200. Antiqued mirror buffet, $4,150; from David Hu} 
| right. £0 1-3%3- . Oly: 510-644-1870, ext. 205. Nesting tables, through designers; from Kirk-Brummel: 212-477-85| 
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Hand-forged iron Paris Sleighbed 
(queen $1999, sale $1599) 

with Filigris linen duvet cover 
($299, sale $239) and shams 
($69 ea., sale $49), Tribeca linen 
euro squares ($49 ea, sale $39) 





and Creamy White cotton 
sheet set ($199, sale $159). 


WG BY JAMES BLOOR. PHOTO BY RICKY ZEHAVI 





001 CHARLES P. ROGERS & CO. CARPET BY MICHAELLIAN.& KOLBERG 








Original {9th and 20th century brass and iron beds oe 


and traditional European bed linens are now avail- 
able direct fi \merica's premier bed maker 
since 1855. Pi | 1-800-272-7726 or visit 
charlesproget est a catalog and sale 


price list. Sho\ 


NEW YORK: 55 WI 

NEW JERSEY: 300 RTI 
)PEN DAILY, SATURI a 
ONE ORDER herford Bed Sleigh Daybed 
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Alexandria Canopy Bed 





Exclusively at LeeJofa 
The Chiaroscuro Sheer Collection 





aera Pee 
1) ae EEL EL) 
eee EEE yy] 
et Pacey 
See DU AYEEEEL 
215 885-2677 
COLT 
FESS SRE) 











ms 
Sandra's 






Mi ONE OF THESE AUTHORIZED DEALERS 


Diab 

La Scala. 
Lipson-Potter 
(eet ma i) 
SET 

Ts 

RN dag 

Canyon Ranch Resort 


Basi 


eee WE 
Bacara Resort 
eet Waa nT 


ETM aaa SEL 
Miami Beach 
Highland Park 
Houston 

AT Tile a 
Aspen 
Scottsdale 
Tucson 

Las Vegas 
Te mL 
RYT st lee 1e) 
Carmel 


FL 
FL 


T™ 
ah 
ae) 


AZ 
rh 
CA 
ars 
as 








305 358-3366 
305 531-5252 
847 433-3300 
VAE EES a 
505 820-6304 
970 925-4610 


CTR ye 


SPA LEY Wilt) 
Lael eh] 
310 285-0145 
EU Sent 
831 624-7591 





2 


f 


f 


PGESHI IL? 


« 





CH’ING TABLE & WALL CABINET 


DESIGNED? BY STANLEY JAY 2 Rie Dian 
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| “At Beacon Hill, what goes on in the bedroom is our business.” 


BEACON Eiri 


SF HOME FURNISHINGS AND TEXTILES THROUGH DESIGNERS. 800.921.5050. 








Divine Dozen 
{From a vanity to a 
teacup, no glamorous 
room should be 
without one (or two) 


of these dazzlers} 










1. Nancy Corzine’s Harlow vanity and triptych vanity mirror, through designers: 212-223-8340. 2. Paul Marra’s 1930s-style glass ball sconce, $955: 
310-659-8190. 3. Bill Sofield’s Kiosk Butler’s chest opens to a mirrored interior, $6,757; from Baker: 800-59-BAKER. 4. Sally Sirkin Lewis's 
shagreen telephone table, through designers; from J. Robert Scott: 877-207-5130. 5. Oriental trellis screen, $995; from Chelsea House: 
704-867-5926. 6. Palladium china, $225 for a 5-piece place setting; from Tiffany & Co.: 800-526-0649. 7. Carole Gratale’s X-base bench, through 
designers; at Kirk-Brummel: 212-477-8590. 8. Silk charmeuse spiral-beaded pillows, $210 each; at ABC Carpet & Home: 212-473-3000. 

9. Cherry-legged chaise, through designers; from Maxine Snider: 312-527-4170. 10. French 1940s-style wrought-iron side chair, through designers; 
rom La Forge Francaise: 646-742-0864. 11. Michael Berman’s mahogany buffet cabinet has faux parchment-covered doors, through designers; 

at Profiles: 212-689-6903. 12. Barbara Barry’s mirrored vanity, from $6,724 and medicine cabinet, $2,720; from Kallista: 888-4IKALLISTA. 
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FOR THE PAST FIVE YEARS, THE VELVET GARDEN 
has been the destination in LA for those seeking 
the floral equivalent of haute couture. Until 

now the entrance to Kimm Birkicht’s studio 

was a back door, but that hasn’t stopped the 
glamour crowd from discovering her imaginative 
creations: Sharon Stone’s favorite design is a 
beaded leopard handbag overflowing with gar- 
denias. For Valentino, Birkicht has produced a 
tailored array of all-white flowers; for Brad Pitt, 


a Zen-inspired bamboo box with tropical leaves, 


succulents and roses. 

But apparently having a star-studded client 
list wasn’t enough. Late last year Birkicht, an 
Lowa tra ith an easy smile and hyacinth 
blue er idjacent storefront on a 
New ly cn Nv ¢ | hird I flere she dis- 
plays her | of floral creations 
amidst ot e home 


Decorat brought in cork 


tiled floors al 


t pink uphol- 
stered furnishi reating a space 
that is part bou | yp, and 


part Merchant-l 


yeautiful.com 


{Florist-to-the-stars Kimm Birkicht 










branches into home des 





¢ 





Owner Kimm 
Birkicht [above] 
in her recently 

expanded shop. 
[top] Behind a 

chinoiserie desk, 
botanical prints; 
under it, pouf by 
Madeline Stuart. 


Even after a dozen visits you might not spy 
all the tantalizing objects displayed in floor-to- 
ceiling vitrines. “Sometimes I’ll spend a day 
rearranging things,” owns Birkicht, a former 
Neiman Marcus window dresser. But nothing 
can upstage her floral arrangements, which are 
carefully placed around the store like works of 


art. By Kathryn Harris 
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Thermador: 


Every so often something comes along that has a way of bringing 
ideas to life. And makes you more talented. Even a touch more daring 
Something that says go ahead, improvise a little. You've got all thi 
help in the world. Thermador. Let it spark your imagination 


1-800-656-9226 www.thermador.com 






Dietrich on Decor 


{“Your home is wherever 
Tee 
said to her daughter. 

latt Bermar gar out why} 






[abov 
Dietn 
suite 
the F 
Lanca 
in Par 
[belo} 
Many| 
thoug 
the st 
lived 


but it 
Marlene Dietrich posing at a title 


home as a movie star [above] frien 
and as a hausfrau [right]. housé 


























IN 1930, WHEN THE LEGENDARY FILM 







director Joseph von Sternberg trans- 
ported his Blue Angel from Berlin to 
Beverly Hills, he had already selected 

an Art Deco palace for her on the corner 
of Roxbury and Sunset. The house came 
completely furnished, down to the flat- 
ware: sterling for lunch, solid fourteen- 
karat gold for dinner. Von Sternberg 
excitedly led his new star from one cool, 
austere room to the next, while Dietrich 
nonchalantly puffed cigarettes. Accord- 
ing to Dietrich’s daughter, Maria Riva, 


the place on Roxbury became the first 


of many “sets” that Dietrich would live 
in— hou Not homes : 

A home, Riva sa s something she 
never had wv rowing up: Dietrich 
never felt 1. “People 
who lose tl r usually 
don’t put ¢ 1 ( 1 


Dietrich Sto} 


particular aft« 


sebeautiful 





An Art Deco palace was 


provided for Dietrich when she 
moved to Hollywood in 1930 


World War. She made it clear to her 
young daughter: “Your home is wher- 
ever I am.” 

Yet Dietrich knew how to create 
live-in sets when the occasion arose. 
In the 1940s Paramount brought 
over the French film star Jean Gabin, 
and Dietrich made him feel welcome 
by creating a little bit of France in 
Brentwood. Wearing striped jerseys 
and a beret cocked over one eye, she 
entertained Gabin and Hollywood's 
other European expatriates, serving 
her famous pot-au-feu and cassoulet. 

Dietrich’s most ambitious set was 
created in the 1950s in New York. 
Each night, after the final curtain 
came down on The King and I, its 
star, Yul Brynner, taxied up to a Park 
Avenue rental that Dietrich had 
swathed in Thai silk and gilt. Riva’s 
husband, William Riva, a production 
designer and professor of set design 
at Fordham University, was given the 
task of installing strip lights under 
Madame’s bed to complete the effect. 
Mrs. Riva says with a chuckle, “My 


Dietrich and her 
daughter [left] on 
the diving board of 
.__ the pool at her 

.. house [above] on 


husband had great patience with my 
mother.” 

Other short-term residential sets 
for mother and daughter included an 
appartement de grand luxe aboard the 
Normandie, a drawing room on the 
20th Century Limited, and lavish suites 
in hotels like the Savoy and the Plaza 
Athénée. Young Maria was the set 
dresser. If Dietrich needed to jot a note 
aboard an ocean liner, Maria would 
position Dietrich’s Hermes blotter at 
the desk, Baccarat ashtray on her right, 
footed water glass three-quarters full 
slightly above it, and pencils and pens 
straight ahead. To the left: the star’s 
blue monogrammed paper and en- 
velopes. Below that, her woven gold 
cigarette case and lighter. “I still have 
an eye for that sort of thing,” says 
Riva. Another memorable mise-en- 
scene was one of Dietrich’s dressing 
rooms at Paramount. “The floor was 
covered in geranium-red carpeting, the 
color of my mother’s favorite flower, 
and had massive furniture covered in 


fuzzy white ‘teddy bear’ fabric.” 






Dietrich lived in many hotels. Here she is 
seen in the window of a luxurious suite at the 
Ritz in Paris. 


The best “furniture” Dietrich 
ever bought, recalls Riva, “was her set 





of Louis Vuitton trunks. She never 
spent money on herself unless there 
was a purpose; in most cases, the 
purpose was the adornment of the 
Dietrich image. “She was a product,” 
says Maria. “If ‘our product’ needed 
shoes, money was spent, but furni- 
ture? Paintings? No. My mother 
was a brilliant woman, but as far as 
architecture and interior design were 
concerned, she was always satisfied 
with imitations, claiming, ‘Nobody 
in America knows the difference 
anyway.” 

To mark the centennial of Dietrich’s 
birth, her grandson Peter Riva is 
publishing Marlene Dietrich, Photo- 
graphs & Memories (Knopf, $40), 
while another grandson, David Riva, 
has directed Marlene Dietrich, Her 
Own Song, a feature-length docu- 
mentary about the actress’s role dur- 
ing World War I, to be released this 
fall by MGM and later by Turner 
Classic Movies. @ 
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The revolutionary laminat 
from: Sweden. 
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Christopher Hyland 
“Taffeta 400” 
(#GM400.817) in 
amethyst grape; 
100% silk; 55”w. 
stretched and piped. 


4 


Bergamo “‘La Fenice”’ 
(#671-29); 100% silk; 
51”w. laminated. 





READY FOR THE RUNWAY AND DRESSED TO KILL IS THE LENA 


lamp from Charles Fradin. This curvy, shimmering urn, gilded in 


23-karat white gold, is the perfect mannequin for our collection 
of shades. Like the “little black dress,” it’s a classic that can be 


accessorized 1n many ways. 


For advice on outfitting Lena, we went straight to the experts 


at Oriental Lamp Shade Co., where, in the best couture tradi- 

tion, every shade is made by hand. “The business was started 87 
years agi dparent 1ys Ron Murakami, the propri- 
etor of the indmother created many of 


the designs < o fabricate them.” 


Not wantin ) ea tast n victim, we asked 
Murakami fot nse tht shade. “Think 
about where the | " nd of light you need, 


shee! shade or Opaql of the lamp 


housebeautiful.com 












Photographer LOS TWA S Hi Ea 
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ELAINE WRIGH 
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Lights 
Fantastic 


Nine couture 
Sav: lelocmaerTaavell 
turn you on!}} 


J. Robert Scott 
“Taffeta’”’ in 
espresso; 100% silk; 
48”w. in a sectional 
box pleat. 





THERE WAS A TIME 
WHEN YOU COULD Only BurtLp IT IN YouR 


—) 


Lg 


What you once only dreamed possible becomes reality. Trex’ Easy Care 
Decking. No sealing. No splinters. No limits. Visit wut. trex.com or 
give us a call at 1-800-BUY-TREX ext.417 for a book full of inspiration. 
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The DECK of a Lifetime 
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All rights reserved. TREX. the TREX logo. EASY CARE DECKING and THE DECK OF A LIFETIME are either fede: 


2000 Trex Company. Inc 
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Niermann 
Weeks 
“Cipriani” 
(M-304-06) in 
aspen; 100% 
silk; 54” w. ina 
country pleat. 











Oriental Lamp 
er Shade Co. 
\ “Habutai” silk 
: ry in cranberry; 
onan 100% silk with 
starburst detail. 
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Gretchen 
Bellinger ““Two 
“F Faces Have Eye” — 
+ (#2892-17) inout 
- ao of the blue; 100% 


as in silk; 55”w. in an 
~ opaque box pleat. 


{Bring your lamp to a local shop and experiment} 


base,” he advises. There is no set rule to deter- 
mine the shape or scale of the shade, so it’s 
important to bring your lamp to a local shop 
and experiment. “Drum shades tend to work 
well with column lamps,” he notes, with 
shorter drums used for Art Deco styles. 
Squares or rectangles look best with square 
bases, “coolie hat” shades with lower and 
wider lamp bases. Bell shapes work with a 
vase- or urn-shaped base. “Try an oval shade 
on an urn base, a vase with handles, or an oval 
base,” he suggests. The shade should always 
cover up the bulbs and hardware of the lamp. 
Lena begged to be dressed in a wardrobe of 
silks and embellished with exquisite details. 
We found ribbons, laces, feathers, and jewels 
at M & J Trimming (see Resources for trim- 
ming details), and the seamstresses at Oriental 
Lamp Shade added the dressmaker touches. 
Several styles of pleating were used to create 
different effects: a simple country pleat in green 
silk from Niermann Weeks, the sexy swirl 
pattern in periwinkle blue from Métaphores, 


and the intricate starburst design in hot a 





DISCOVER THE REMARKABLE 
ACUVUE® BIFOCAL SOFT CONTACT LENS 


Give up your contacts for at varying distances. So you can focus both near 
a pair of bifocals? Never. But it’s 


getting harder to deny that your Wa 
vision is changing. WAY 


\ \ 


and far. Something you probably never thought 
/\ a contact lens could help you do. 





Il) Visit a participating Eye Care Professional 





Fact is, you can enjoy AS \ WV y to determine if ACUVUE’ B/FOCAL Contact Lenses 
tional vision and stay in contacts. Just \ ‘7 are right for you. For help in finding a nearby 
de to ACUVUE” BIFOCAL Contact Lenses. : Eye Care Professional to fit your free trial pair, 
if you’ve never tried soft contact lenses visit Www.acuvue.com. (Professional 
-, you'll appreciate that ACUVUE’ BIFOCAL examination and fitting fees are not included, 

-t Lenses are scientifically designed with however, certain fees may be covered by 
sion zones, allowing you to see clearly some insurance plans.) 


ACUVUE 











uD swatch 








Silk Trading Co. 
“Como?” silk 
in red; 100% 
silk; 54”’w. 
stretched with 
vertical trim. 
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Pollack ‘“Savoir- 
Vivre’’ (6008/08) 
in black pearl; 100% 
silk; 55”w. ina 


«» gathered sectional 


flat pleat. 





Metaphores 
“Opera” 
(#M32500) in 
Outremer (118) 
through Donghia; 
40% silk, 60% 
acetate; 55”w. in 
a swirl pleat. 


{The shade should always cover up the hardware} 


pink from a line of silks at Oriental Lamp 
Shade. A stretched and piped technique 
was used with Christopher Hyland’s auber- 
gine silk taffeta, and the shade was then 
edged with tiny pearls. Silk Trading Co.’s 
red “Como” silk was stretched over the 
frame and trimmed with an embroidered 
ribbon. For a modern look, Bergamo’s 
orange silk was laminated on an opaque 
shade and trimmed with metallic lace. 

The jewel tones of the fabrics make 
Lena drop-dead fabulous! “Most people 
don’t have the guts to use color on a lamp 
shade,” says Murakami, who encourages 
clients to “think of a shade as an accent in 
a room.” Be creative: use color on the out- 
side fabric—or try a colored interlining. Just 
remember that colored shades and linings 
change the quality of the light. You can set 
the mood with the flick of a switch. @ 


For more on Swatch Watch, 


go to www.housebeautiful.com. 








EVERY MOMENT HAS AN ECHO 





ACCESSORIES FOR WOMEN, MEN AND THE HOME 














ine Bedroom is available from our Quick Ship Program finished as 


to order in any of our 20 hand-applied finishes and colors 
ige catalogue send $10 to Grange Furniture, Inc 
jton Avenue, New York, NY 10016 





1-800-GRANGE-. 1 


www.grange.fr 









Ph ygraphes RICKA McCONNELL 


Catherine 
Malandrino 


Malandrino drew 
_ inspiration directly 
from her own clothing 
collection and its 
feminine, textured 
fabrics for a design 
she calls “décolleté.” 


Fashion Plates | 
{Ask 17 of the world’s 
top design talents 

to create a one-of-a- 
kind dinner plate, 
and you'll get some 
pretty I} 


DECORATING AND FASHION ARE LIKE POLI- 


Valentino 


The rose symbolizes 
romance, femininity, 
internationally acclaimed fashion designers and elegance, and 
Valentino red has 


tics and lobbyists: a strategic, powerful 


mix. So it’s no surprise that the savviest 


are apply ing their creative energies to 
become today a 
the world of décor. Talents as diverse as signature color,” 
Ralph Lauren, Catherine Malandrino. and he says of the familiar 
O otaa dasa as | symbols he brings 
alentino Know that style is not only what to the table. 
wear on our bodies, but where—and on 


what \ ] Si li | read chat 
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Ve eee amr optional sunroof. ©2001 GM Corp: Buckle up, America! @’ 1-800-950-CHEV 


it's an urban legend, but it’s based on fact. Chevy Impala® LS treats you to exceptional room, comfort and design. Add 


2mperature controls and optional leather-trimmed seats to Impala’s great drive, and that can be mighty tempting. chevy.com 


CHEVY IMPALA @i@ WE'LL BE THERE 










AN IRRESISTIBLE AROMA INVITES ALL 
TO THIS SANCTUARY FOR THE SENSES. 


HERE, STYLE AND PERFORMANCE 


LIVE INPERFECT HARMONY, 
AND EVERY MOMENT IS 


WRAPPED IN BEAUTY. 














The perfect place for all things delicious. 
Inspired by the powers of KitchenAid. 


Welcome to the complete KitchenAid kitchen. 
From built-in refrigerators to dual fuel ranges and warming drawers, it’s a total experience 
in power and precision. So every culinary dream is beautifully achieved in a kitchen 
designed to perfection. To learn more about these products and the entire 
KitchenAid” line, visit www.KitchenAid.com, or call 1.800.422.1230. 











FOR THE WAY IT’S MADE,” 

















with Style” issue, we showed you 14 one-of-a-kind plates designed by 
14 one-of-a-kind fashion stars, including Donna Karan, Carolina 
Herrera, and Carla Fendi. We gave participating designers one 10-and- 
4-inch-diameter Lenox white porcelain plate and told them to deco- 
SP rate it as they pleased. The results were so seductive that hundreds of 
readers called and e-mailed asking if they could buy them. Seven 
months later we decided to add a second batch of designer dishes to 





our unique collection. Now over 30 strong, House Beautiful’s eclectic 
cache of colorful designer fashion plates will be available via the Web Frette 


on www.saks.com powered by eBay from October 2-30. One hundred 


: The home furnishin 
percent of the proceeds will benefit Fashion Targets Breast Cancer— firm’s Christina Rear 
an initiative of the Council of Fashion Designers of America. Fashion uses the illustration of a 
eternal ciace spun: Ponda cue rian mermaid to invoke what 

argets Breast Cancer charity shopping weekend at Saks Fifth Avenue ehretcalls “cherdreamlilce 


stores nationwide will be October 18-21. quality of Frette.” 





Christina Soledad Roberto 


Perrin Twombly Cavalli 


Fashion designer Perrin Twombly sought to Swarovski crystals and 
remembered her grand- represent a mix of marabou plumes evoke 
mother, whose own plate cultures in her design. the look of the winter 
designs were based on “T think the plate is a 2001 collection. “Rich 
wildflowers, the alphabet, little Chinese and a tableware will light u 
and Paris couture. little Ottoman.” any party,” says Cavalle 
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i eit Sean John Taffin 
_ The theme from Jewelry designer James 
Pinos Sean “Puffy” Combs’s de Givenchy’s concept _ 
ile es _fall 2001 Sean John draws on the material of 
Meee collection, revolution, his trade: diamonds. He 
ee is clearly stated represents their facets in 


in the design. brown and orange. 
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hair, Animaux Deco Cotton Print 
i) architects and interior designers 


inschwig.com 


WALLCOVERINGS 





TRIMMINGS 














Etro 
Chopsticks wrapped 


in swatches of fabric covering 
the Eastern-influenced plate 
designed by Kean Etro, are 

meant to invoke nourishment. 








Ralph 
Leas 


“The pink pony campaign was 
created to address the need for 
quality cancer prevention and 
treatment in medically underserved 
communities,” says Lauren. 
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Burberry 


Burberry uses an _ 
equine head, along with 
its familiar plaid pattern, 


in a playful motif 
resembling a chess piece. 


Romeo Gizgli 


Nature’s bounty 
_ is the theme 
of the beaded fruit 
piled on Gigli’s 
plate design. 





Calvin 


Klein 


“Simplicity is the 
essence of what’s modern 
and sophisticated,” 
says Klein of his spare 
plate decoration. 


Sigerson 
Morrison 


Shoe designers Kari Sigerson 
and Miranda Morrison hit the 
mark. “We wanted the 
simplicity of a concentric 
‘target,’ with a tempting floral. 
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Kenneth Jay Edmundo 
Lane Castillo 


For a plate he calls “There is nothing more 
“lunch with the Empress soothing than walking bare- 
Theodora,” peolae foot on a beach—and that’s 
jewelry designer Lane what life should feel like,” 
decorates with an array of says Castillo, an award- 
colorful gems. ~ winning shoe designer. 








Call 1-800-944-1432 now for 

your FREE Menopause Action Kit 

to help you live the years ahead with 
health and vitality. 





ital 


< 


HRT may not be right for all women. There are benefits and risks. 
Talk to your doctor. You and your doctor can decide if it is right for you. 
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@ Gifts for guests: A Christofle silver nautilus use 
as a napkin weight makes a lovely party favor. 

@ Don’t leave dinner-table chemistry to chance: 
Always provide place cards for seating. 

e Ask guests about dietary restrictions when you 
extend your invitation. 

@ Even in glam clothes, be the first to kick off yo: 

shoes after dinner. Guests will follow suit. 


{At home in 
Los Angeles, 


Nancy Corzine 
spins the 
color wheel} 


p Sitting Pretty 


AFTER A YEAR OF HOUSE RENOVATION 
hell was finally over, Nancy Corzine 
wanted to celebrate. The Los Angeles 
based designer held a long-overdue 
inaugural dinner, first slipping into a 
crimson Vicky Tiel gown last worn to 
a White House dinner for the King 
of Morocco. She was ready to glitter 
against her luxe new rooms awash in 
her favorite champagne-and-bisque 
palette. 

The classic Corzine warm-up 


; 
includes forty minutes of predinner 





ocktails to bossa nova. Aroma-free mats instead. Colorful hand-blown [top left] Nancy 
Corzine, ready 

to party. [above] 
delicious smells from the up alongside classic crystal balloons. A formal table 
turns adventurous 
with mismatched 


r stiff. Why cover pagne lover, so Taittinger with alemon — Murano glass. 


rs and candles never compete Murano champagne flutes jazz things 


he table, Corzine likes Corzine is, in fact, a die-hard cham- 


: ; . ilver, Christofle. 
table with a raspberry tart is always the finale. AS NS 
: - Century” china 
s place- By Alice Feiring from Puiforcat. 
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a WITH MORE STANDARD SAFETY FEATURES THAN ANY CAR IN_ ITS CLASS? 
LESABRE GIVES YOU THE CONFIDENCE YOU NEED, AND WITH OPTIONS LIKE 
POWER SUNROOF, LEATHER-TRIMMED SEATS AND ONSTARS * THE STYLE YOU WANT. 


) Buick LESABRE 
| its allqood 


sed on large car segment. **Optional OnStar system includes one-year Safety and Security contract Call 1-800-OnStar-7 for system limitations and details 


,|®©2001 GM Corp. All rights reserved. Buick and LeSabre are registered trademarks of GM Corp. OnStar is a registered 


| trademark of OnStar Corporation. Buckle up, America! For more information, visit www.buick.com or call 1-800-4A-BUICK. 
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[below] Pour la maison—hatboxes 
covered with Parisian street 
scenes. [right] A vintage red 

wool coat presides over a 
heraldic chair, circa 1900, and a 
red dining chair from the forties. 
Stacked on the table: new mini 
suitcases in vivid colors. 


I J ENEVA, ILLINOIS, A 19TH-CENTURY RIVER TOWN THAT 
prides itself on its Scandinavian heritage, shopkeeper 
Madeline Roth has raised the tricolor. Vive la difference! 


Her store—Pariscope—offers French antiques and contem- 


porary Gallic-inspired accessories. But the atmosphere is far 


from formal. Roth, who sits behind a sales desk shaped like 
a black-and-white-striped hatbox, keeps the mood fun. “I 
like things whimsical,” she says, “like a movie version of a 
French shop from the fifties.” 

Roth, a former general contractor, launched Pariscope 
six years ago when she set about decorating her own home. 
“My sister was in France studying, and she called me up 
and said, ‘Th everything here that you’ve been look- 


ing for and havei ible to find in the United States. 


You’ve got to com <oth did—and acquired not only 
furnishings but tl v store. Her business, origi- 
nally taking up a f th-century house, did so 


housebeaut 


Boutique Chic 


rah Face meets ff 
Francophile’s dream store outside Chicago} 










Photegrapher: RAY KACHAAO 


Producer: ELIZABETH MAY 











flea market at thi 


well she has recently moved it into the loftlike space she 
now occupies. 

Shopping in France every few months and working wit 
a stylist to give her place a certain insouciance, Roth assem 
bles items you won't find anywhere else. Recent sightings: 
children’s canvas playhouse from the 1920s, an officer’s me 
kit from the fifties (complete with wineglasses), and a circ 
1940s oil painting of a reclining woman wearing nothing 
but a big, red bracelet. Partial to midcentury pieces—like 
an iron-framed vanity from the forties and its pink-and- 
white-checked pouf—she’s just as likely to pick up a 
19th-century secretary as a Baroque-style boiserie from a 


erand old apartment. Gift items—lampshades made from} 





old Paris street maps or tiny purses shaped like tams, each 
sporting a single red pom-pom—surprise and delight. 
Gigi would feel right at home. 22 North Third Street, 


Geneva, IL; 630-232-1600. By Thomas Connors 










































For the resource nearest you, call $00; 349./4:5/7 9. 


or visit our website at ww whickory chair 
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Memorable holiday entertaining begins with Lenox Holiday china, yours free, when you purchase new dining room furniture 
from Hickory Chair.* If you prefer a plain pattern, elegant Eternal or Solitaire dinnerware patterns are also available. 

This fall, for a limited time, Hickory Chair is offering four 5-piece place settings (20-pieces) of fine Lenox china to qualified | 
consumers at participating dealers. Upon delivery of your furniture, Lenox will ship your free china, compliments of Hickory Chair, 
with our best wishes for creating memorable holiday moments with your family and friends. | 

Please check with your local participating dealer for exact sale dates. For the dealer nearest you, please call 800.349.4579 
or visit our website at www. hickorychair.com 


*To qualify for free Lenox china from Hickory Chair, consumer must pure hase a Hickory Chair dining table, six (6) chairs and either a china or a buffet. Manufacturers Suggested Retail 


| 
} 
$556.00 ® Eternal $488.00 ® Solitaire 5488.00 ii 





Price, four 5-piece place settings: Lenox Holiday 
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The FINEST FABRIC ‘FLORALS &% “BOTANICALS 


NATURAL DECORATIONS, INC. 


through your interior designer or finer furniture and gift stores. 


wton, Alabama 36427 ® 800-522-2627 * Fax: 877-578-5101 * ndi@ndi.com * www.ndi.com 





WE WOULDN T BUY IT 
IEwWE COULDN T HEAR IT EITHER. 


That’s why we created our 30-day 
-home trial and satisfaction guar- 
tee. So you can hear the Bose® Wave® 
lio/CD where you can judge it best — 
your home. 

You'll experience music so rich and 
ucious, it envelops you. So crystal- 
ar, youll hear each voice and 
trument. So lifelike, you'll under- 
nd why audio critic Rich Warren says 
: Wave® radio/CD gives him “a small 
“ill” each time he hears it. 

Website etown.com was so impressed, 


ey gave this compact system their 


00-764-2073, ext.T7119 


highest rating, explaining “there is 
literally nothing else like it.” We're 
confident you'll agree. In fact, once you 


the 


acoustic waveguide speaker technology 


hear difference our patented 
makes, we think you'll understand why 
Bose is the most respected name in 
sound. 

Quality like this deserves to be 
heard. And that’s exactly what our 30- 
day in-home trial lets you do. You order 
the Wave® radio/CD or Wave® radio. 


You listen. You decide. If you're not 


completely satisfied, and can bear to 


: BOSE } 
— Sy wt 
SAS 
SUARANTE 


NA ADDRESS/ /STATE/ZIP 
re information on all our products: www.bose.com/t7119 *~ aM RDDRE CHUTE) 
specify color when ordering 
radio/CD: O Platinum White or O Graphite Gray DAY PHONE EVENING PHONI 


radio: O Platinum White or O Graphite Gray 


Mail to: Bose’ Corporation, Dept. CDD-T7119, The Mountain, Framingham, MA 01701-9168 


part with it, return it within 30 days for 
a full refund of your purchase price. 
We'll even arrange to have it picked up, 
no questions asked. It’s that simple. 
Call to take advantage of our 12- 
month interest-free payment plan 
which lets you make 12 payments of 
just $41.58* for the Wave® radio/CD. 
The Wave® radio is available for 12 pay- 
ments of $29.08*. More importantly, 
hear the sound that pe 
will make you a 


believer, too. 





my ./// 


Better sound through 


in 


©2001 Bose Corporation. Patent rights issued and/or pending. The Wave" Radio design is also a registered trademark of Bose Corporation. Quotes: Rich Warren column 3/99, www-etown.com 1/99 


“Installment payment plan not to be combined with any other offer or applied to previous purchases 


and available on credit card orders only 


First payment to include shipping, handling and applicable sales tax. Price and/or payment plan subject to change without notice 














Illustrator: MAURICE VELLEKOOP 
Producers: MARIO LOPEZ-CORDERO 
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IN THE BEGINNING, A STYLISH GAL HAD TO MAKE DO) 
limited décor: Think cave paintings and an animal ski 
Thank god for evolution. For fine furniture and 


[clockwise from left] frames. For Chinese red and opaline green. For Ven 
Pucci scarf-cum- | 
throw and Hermes 


handbag, both from Dahlings, thank god for the Internet. Glamour is r 


mirrors. For Art Deco. For anything Louis. 


www.pieceunique.com. ; 
aoe sea os able online, 24 hours a day. 
Italian lamp from Case in point: www.cireline.com and its jaw-¢ 


www. 1stdibs.com. 
Louis XV sofa from 
www.circline.com. 


collection of furniture and home accessories, like th 
and painted Louis XV sofa discovered on one of Ck 
recent fact-finding missions. (Cross your fingers and 





it’s still there—pieces are unique, and the selection « 
daily.) French ’40s more your scene? The to-the-tra¢ 
www.1istdibs.com is the place to be, with a 
pair of gilt-metal stools with a pink leather seat. Sea 
vintage fashions on www.pieceunique.com to fi 
thing Dior circa 1950, for a dose of Audrey Hepbur: 

Charlotte was never one to shy away from self- — 
reflection—no glam interior was ever complete with 
a mirror. Get yours from the ne plus ultra of retail s| 
www.neimanmarcus.com. Miroir Brot has alw 
been first in quality when it comes to the vanity-tabl 
ety: www.frenchreflection.com is their exclusi 
tributor. Every fashionable woman needs a fashion-1 
dressing gown; fazre your maquillage in La Perla’s si 
lace number: www.eluxury.com. 

Nothing is more glamorous than good breeding- 
thank-you notes on Smythson’s handsome note card 
(www.smythson.com). 

Speaking of good breeding: A standard poodle is 
than the ultimate fashion accessory—it’s a friend fot 
Pamper Fifi with a Ferragamo leash (also on eluxu 


For more tips on glamorous spaces, check out | 


www.housebeautiful.com. 


[www.housebeautiful. 
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A vision in her 
glass-lined Pleats 
Please boutique 
in SoHo, Toshiko 
Mori perches on 
EW fetta mer 1a) 
station that’s 
suspended from 
the ceiling. 

Cello ait ey 

Issey Miyake. 


EVE} 
Gare 


the sh 


cate play 

the effect | 
professor o 
of her urban 


Florida, and t 


beautiful.com] 
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Toshiko Mori 


] ~, 


SAALOAWY - tt iAitig.t tv 


Agee space 
talks with 
hoe eats o 
her wor 

its special aura} 


“ 
a 





ALES 


JTIMATELY FAMILIAR WITH MANHATTAN’S ISSEY MIYAKE AND COMME DES 


suld be intrigued to learn that their architect is a woman more easily mistaken for one of 


In 


} 


this most hard-edged of cities, Toshiko Mori creates spaces characterized by deli- 


reflections off reflections, and radiant penumbras of color. More interested in 


btext than the text, she builds intangibility. Mori, who lives in SoHo and is a 


su 
has carried this aesthetic farther afield as well, translating the rarefied air 
jects, including an arts foundation in Georgia, houses in Maine and 


of the Farnsworth Art Museum in Rockland, Maine. ea 
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janes 


mF | 


more than func- 


ITC 


Japan, where I grew 


Christine Pittel: 
For you, archi- 
tecture means 


tion. What 
prompted you to 
search beyond 
the require- 
ments of site 
and program to 
connect with 
the essence 

of a space? 
Toshiko Mori: In 


up, my grandmother 
took me to all the 
great temples and 
little shrines in Nara 
and Kyoto, which 


is how I came to 





thought it was muc) 
more alluring to cr¢ 
physical question m 
veiling the space bu 
still allowing you ta 
in. People stop, reti 
their steps, and play 
hide-and-seek. 

I try to reach beyor 
the material realm 
to an immaterial 
one, because often 
it’s the ethereal and 
ephemeral effects tl 
provoke people to | 
and look. Light itse 
the way an artist lik 
James Turrell uses i 
example—has the 
power to take archi 
ture to a more emo 





Mori uses common materials in uncommon 
ways. [clockwise from top] Exposed steel 
and polished concrete in the Cohen 

house in Florida. Exhibition design for 
“Structure and Surface” at the Museum 

of Modern Art. The Cohen house rises 

s above the flood plain. Issey Miyake 
boutique on Madison Avenue. 


understand contem- tional place. We’re 


plative space. Then finishing a house in 
I studied at Cooper Sarasota with a glass 
Union with the late 


John Hejduk, who 


enclosed void in the 
ter that should prod 





was almost spiritual 
in his approach to architecture. He said you have to catch the 
atmosphere. Yes, you make buildings out of concrete and 
steel, but it’s not a hard, cold art. While still in school, I 
worked for Isamu Noguchi, making drawings and models, 
and listened to him talk about rocks having spirits. I learned 
that a material like stone has its own ethos. If a building can 
tap into those associations, it can affect you emotionally as 
well as physically. 


amazing spatial drar 
inside. The changing light will enhance the daily ritual. 

CP: How have other materials enriched your wo) 
TM: The construction industry has so many prescribed | 
rials that you become a mere specifier when you stick on, 
them; it’s like painting by numbers, and that’s very borin; 
What I bring to projects is a little subversion—I like to u 
material for something other than its intended purpose. ] 
the uptown Issey Miyake store, dresses hang on stainless: 


“The best pane 90 beyond the visual to the 


VISCeLr: 


CP: How did you decide to become an architect? 
TM: In high school, I studied painting and sculpture and 
spent a formative month in Florence, where there seemed 

to be no boundary between art and architecture—it’s all 

one and the same. Art still influenced my thinking after I 
switched to architecture, especially the installation art of 

the 1960s and ’70s. A house is really an installation piece. 
CP: The windows of your Pleats Please boutique 
for Issey Miyake are coated with a film that 
alternately blurs and reveals the interior as peo- 
ple walk by, mystifying the space. Why obscure 
the goods 
TM: Instea 


all the merchandise right away, I 


[www.housebeautit 


ou can’t explain it; you just feel it” 


cables normally used for building bridges. They come co} 
in heavy black oil, so we had them acid-washed four timé 
It’s a bit Dada-like, appropriating a material and then de 
textualizing and recontextualizing it. I’m looking at gard 
hose right now and thinking of making walls out of it. 
CP: What makes a building a success 
architecturally? 

TM: The best buildings have an impact that goes beyon¢ 
the visual to the visceral. You can’t explain it; you just fe¢ 
I try to achieve that in one way or another. I’m not trying 
be heroic. The gesture may be as fleeting as the way a shé 
falls across a wall. But it becomes a tiny, intimate momen 


enlightenment, and you'll remember it. @ 
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Shell Game 


{In the fight to save or 
raze the Fy lollywood Bowl, 


the issues are murky. 
clarifies 
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LAST FALL, WHEN THE LOS ANGELES COUNTY 
Board of Supervisors voted to replace the land- 


mark 72-year-old band shell at the Hollywood 
Bowl with a larger new one, understandably 
not everyone applauded. While the new design 
will have the curvilinear shape of the old shell, 
and the Los Angeles Philharmonic, for which 
the Bowl is a summer concert venue, touts it 

as a “better acoustical environment,” many 
preservationists remain unsatisfied. The Los 
Angeles Conservancy, with 7,000 members, 
opposed razing the 1929 structure. As Ken 
Bernstein, the conservancy’s director of preser- 
vation issues, points out, “the historic shell is 
the visual icon of the Hollywood Bowl,” a nat- 
ural amphitheater near the ( ~ahuenga Pass. “it 


she ume to lose it ’ And Hollywood 


e, a 400 


would be a; 
Heritag member group 


led by Robert W. Nudelman, 





sued to halt demolition. The 


group lost, but Nudelman, who 
also runs a museum of H 
wood history in a parking lo 
near the Bowl, \ 0% 


Even 


admit that the shel 


preservationists, h« 


problems are far { 


starters, it is too smz 
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[clockwise from top] Music lover 
Bette Davis chats with a fan during 
the intermission of an evening 
concert. Actress Hayley Mills at 
the band shell in the early 1960s. 
William Powell and Jean Harlow 

at Max Reinhardt’s production of 
A Midsummer Night’s Dream. 
Charlie Chaplin and Paulette 
Goddard attend a 1936 production 
of Everyman, directed by Johannes 
Poulsen of the Danish Royal Theater. 




























ise only Mitchell Gold offers recliners 
lon’t look like recliners. Featuring 

shapes, beautiful fabrics and 
2r, and mechanical innovations that 
atically improve form and function, 


legant new designs satisfy your 


desire for comfort and your passion 
for style. So go ahead. Bring something 
a little daring into your relationship. Bring 
home a sleek recliner from Mitchell Gold. 


To learn more, visit our Web site, or call 


800-789-5401. 
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Crowds gather today 
at the Hollywood Bowl 
[below] for a summer 

symphony concert. 


hold an entire symphony orchestra. 
Nor can the conductor hear clearly all 
the musicians on the stage. He or she 
must rely on an audio monitor and a 
telephone, through which designated 
listeners ring up to report that, for 
example, the violins are too loud. In 
1970 architect Frank Gehry tried to 
improve acoustics by adding sound 
tubes to the inside of the band shell. 
Ten years later, as technology evolved, 
he returned with more jury-rigging: 
fiberglass spheres sus- 
pended from the shell 
















<A to reflect sound out- 
=e ward while numerous 





loudspeakers were 
added to distribute 


sound throughout 


Frank Sinacra [left] 
croons into a micro- 

phone in 

1943. 


@/ollywood 
Came 


the amphitheater. Today, balls and 
microphones so clutter the shell that it 
no longer resembles the icon seen on 
postcards. “It looks more like an off- 
shore oil platform than a performance 
venue,” explains Jay Rosen, a violinist 
in the Hollywood Bowl Orchestra, 
which shares the shell with the Philhar- 
monic. “It would be great to hear the 
cellos,” he adds. “I have seen their arms 
move but I have never heard them.” 
The controversial shell is, in fact, 
the fourth such structure erected at 
the Hollywood Bowl. In 1926, after a 
single season, the Bowl’s first shell was 
torn down because it interfered with 
the site’s natural acoustics. A year 
later, Lloyd Wright, son of the famous 
prairie architect, concocted a triangu- 
lar wooden shell that, says historian 
Gloria Koenig, had been “worked out 
mathematically” to provide the Bowl’s 
best sound. But benefactors disliked 


Today, fiberglass 
spheres and micro- 
phones so clutter the 
shell that it no longer 

resembles the icon 
seen on postcards 
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Assorted programs 
from the 1930s and 
"40s [left], when the 
legendary Los Angeles 
landmark hosted the 
likes of Judy Garland, 
Abbott and Costello, 
and Fred Astaire. 


its pyramidal shape and asked Wi 
to design an elliptical alternative. 
new shell, however, which was alg 
made from wood, was not dismar 
and stored after the 1928 season, 

Wright had intended it to be. Tht 
rotted over the winter, leading, in 
1929, to the construction of the c 
rent shell from steel and cement. 

Nudelman favors a plan that w 
add two rings to the nine-ring she 
“The Philharmonic says it needs | 
square feet of playing area. Our p 
would give it 4,000 square feet.” ’ 
County’s plan would give it 7,200 
making it, Nudelman ominously : 
ulates, a perfect site for rock con¢ 
(The Philharmonic’s contract, wh 
gives them exclusive rights to the 
Bowl, expires in 2005.) 

Of course, the Bowl has never: 
been used exclusively for classical 
music. Such legendary acts as the 
Beatles, Pink Floyd, Judy Garlany 
Frank Sinatra, and Barbra Streisa 
have performed there, and last Aj 
the bowl hosted a reunion of The 
Who. International celebrities fre 
the classical music world, ranging 
from conductor Igor Stravinsky t/ 
tenor Luciano Pavarotti, have als\ 
braved its problematic acoustics. 

County supervisor for the Boy 
district Zev Yaroslavsky shrugs of 
Nudelman’s concerns, pledging, 
“There is no danger that the Bow 
will be anything but a predomina 
classical music venue.” Significan 
the Los Angeles Conservancy, wh 
recently joined with Hollywood 
itage to save Hollywood’s golf ba! 
shaped Cinerama Dome, has deci 
not to join Nudelman in the appé 
This may be a predictor of how tl 
controversy will pan out. “After < 
lengthy discussion, our board de¢ 
not to litigate,” explains Ken Ber: 
stein. “We pick our fights careful, 


M.G. Lord, who lives in Los Angé 
produces a monthly column for 
Preservation magazine and writes 
Harper’s Bazaar and Salon.com. 
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10 SYSTEM” AND LEATHER-TRIMMED SEATS* THE AVALON IS MORE P 
BIC FEET OF CABIN SPACE, YOU CAN ALWAYS SUBLET THE BACKSEAT, 


ei 






ENUE PENTHOUSE 


OYOTA AVALON 








— 


eens 
Saree 








: 


Photographer CARLOS EMILIO 





| her por 
is wear! 
Alfani 6 
Fire ano 


Where the Waiter Is ve Bt 
{Our author Ceil Cleveland and her friend Larry McMurtry will nei 
confirm nor deny that she’s the heroine of } 


A TREE FULL OF EGRETS. TO A P¢ JET, THE VIEW ACROSS THE TIDAL PC IND BEHIND MY HOUSE MIGHT BEC¢ 
a symbol of something numinous and mystical. For me, it’s a sign of something more mundane: Thest 
birds know where the water is. 

Last evening, my husband and IJ sat on the balcony of our house overlooking an old millpond that 
feeds into the Long Island Sound. The inlets of this nature preserve shelter swans, ducks, herons, an¢ 
other varieties of waterfowl. In a dozen years here, we have watched the egrets from our side of the p 


1 


ey loom in the trees like tall, furled umbrellas. Just the other day, a couple of them flew over and 


1 upright on a branch next to us. 


xht in bed, we hear the rushing wings of birds and water lapping from the Sound just around 
Dp well 

s [have lived in New York, but even in Manhattan I was determined to remain aw 

[t amazed me that all that concrete and human energy was surrounded by wa 


k to the shore to watch the ships or count the barges. Finally, since I worked 
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Of course it’s a downdraft. ON do at cr Le | 


Experience the remarkable attraction of Jenn-Air. For decades, we've been perfecting 
downdraft ventilation to beautifully clear the air without an overhead hood. 


Our exclusive new range also features a high-performance, dual-speed convection 


oven and a stunning, frameless glass cooktop. For information, visit Rae lie. ea Cane etm 


-or call 1-800-Jenn-Air. And feel the ‘attraction of downdraft for yourself. ; 
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at Columbia University, I was given a university-owned 
apartment on Riverside Drive, whose windows all gave 
on to a view of the Hudson. As I worked correcting 
papers, looking out the windows, it seemed that the desk 
itself became a floating island high above the waters. 

This fascination, I suppose, comes from my water- 
deprived childhood. I grew up on the West Texas plains 
and as a girl in the fifties witnessed a drought of dreadful 
proportions that parched the land, starved the thirsty black 
Angus, and drove my rancher father and his neighbors 
from the cattle business for many years. The only egrets I 
knew were cattle egrets, which sat not in trees, but on the 
scuzzy backs of cows in dry 
seasons, picking off insects. 

I loved the open range 
and the people, but the 
symbol of my native ground 
became, for me, the mesquite. th 
These tough trees were spd 
brought to the area as pods 
in the bowels of Mexican Came. 
cattle and deposited in thick 
splats of dung. This fertilized the saplings as they grew 
into lacy but dogged trees that rooted in the thin soil and 
drove out every living thing around them. 

Tumbleweeds, too, flourished on our prairie, whipping 
through the fields, attaching themselves to our door- and 
window-screens with their prickly fingers when the wind 
and sand storms got up, as they did in every season but 
summer. Then the land lay scorched and still. 

Once, after I had moved to New York, I read a novel 
from the 1920s called The Wind, about a West Texas 
woman who finally got fed up with her abusive husband 
and shot him dead in their front yard. Then she stood 
there, rifle in hand, puzzling about what to do with the 
body. But not to worry: The wind blew up a terrific sand- 
storm and before the sun set the body was interred by 
nature. Seasoned in Texas, I found it easy to suspend 
disbelief. 

My earliest tactile memories are of the gritty diapers 
my mother attached to me. They left the washer gleaming; 
then after an hour on the clothesline they turned the color 
and texture of sandpaper. 

That was in spring. In the winter, the diapers became 
frozen white squares, which Mother stacked like a pile 
of pale waffles on a bench in front of the fireplace until 


they thawed and grew as limp as flour tortillas. In sum- 
mer, the diapers came in off the line so hot you couldn’t 
told them. My mother would gingerly unclip the pins 
from thestine and let the cloth drop into the basket 
belo, would stick the diapers in the refrigera- 
tor to he pinned one on a kid. 

In: \perature could crawl to 114 
degrees lays before air conditioning, I 


housebeautiful.c 


achoplcta picked 
a 


would sometimes get up in the night and wander th¢ 
house with an ice cube in my mouth for relief. Toda} 
milch cows in their temperature-controlled barns liv 
more comfortably than we did. 

The absence of water, and the presence of a mot} 
of invention, taught me then what our President is lé 
ing today on zs ranch. One summer when the drou; 
was so fierce and water so scarce that the county she 
threatened to arrest people who sprinkled their lawr 
mother ran a hose from the upstairs bathtub, out the 
dow, down the side of the house, and into the front 
where the runoff from the family bathwater kept "1 

crape myrtle blooming 
It was the one spot of c¢ 
the area, if you didn’t c¢ 
- the lone red traffic light 
ing night and day as it sy 
in the wind at the inters 
of Main and Center stre 
At the age of twelve, I 
embarrassed by the tub 
snaking down the side a 


and 
e alt. 


e big one 


Lac lo! 


house and protested to my heartless mother that I w 
sure I’d never get a boyfriend if she made me live in 
house that was taking a perpetual enema. Today, I h 
read, George W. Bush has built an upscale version ¢ 
my mother’s contraption on his ranch in South Texa 
a hydroponic greenhouse using recycled water from| 
Bush family baths. 
Spring was a blast in West Texas. Literally. Whirl 
picked schoolchildren off the playground and tosse¢ 
them in the air. Then the big one came. A tornado! 
in my twenties, married, with a two-year-old daught 
who was with me lying on the bed when what she lal 
called “the Dorothy and Toto weather” hit. I grabbe 
as I heard the storm split the back of our house, ripj 
off the attached garage. Then I heard another roaaai 
Nobody has ever been able to explain how torna 
can ram straws through a telephone pole or demolis 
entire house but leave the door frame standing. Nok 
has ever been able to explain how my friend manag¢ 
with her two young sons, to survive a tornado by cli 
into a meat locker inside a supermarket that was itsé 
demolished, or how a woman crawled into a bathtul 
rode it to safety until it disappeared from under her. 
And nobody has been able to explain how, in a flask 
found myself in the middle of the street that ran by 
front door, with my daughter cushioned tightly agai 





my bosom—although the front part of our house w; 
not torn away, and the door was still locked. 

Until I was 22, I thought life was wind and sand. 
thought women’s faces by the time they were thirty 
supposed to look like the bottoms of the dry cracked 


fissured creek beds that ran through their pastures. 
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recommended 


For valuable coupon, visit www.promensil.com or call 






promensil 


Clinically proven to reduce 
hot flashes by 56% 


Maintains bone health 


Safe, natural plant estrogens 


promensil. 
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Only Arte de Mexico offers such a complete line of premier products. 

collection features over 500 hand-forged wrought iron lighting fixtures a 
165 designs of iron furniture in 22 distinct hand-applied finishes, thous 
accessories, architectural appointments, and much more. We are the wo 
largest maker of lighting and furniture created from naturally shed antle 





Complete contract Emanufactuping capabilities allow us to fulfill requests 
for all custom design needs. fk: AOS 
For more information, please contact your local sales representative, ee : 
visit our Pebsite, or call our customer service department. Fi hae x gh 
D the Gi. : es 
ARTHMEXICO, pe. 
(000 Chestnut Street, B Burbank , California 91506 ee 
(818) 753 81 8)563-1015 ° www.artedemexico.com 
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changing} laces (Continued from page 
thought that everyone spent each spr 
in a dank cellar clinging to her favori 
possessions hastily collected, waiting 
the spiral above to flatten her house. 

My thirst for water has brought m 
to this excessive state: Not only do I 
live on a 28-acre pond, but I also hav 
shimmering swimming pool on my h 
acre. It is cared for by a cheerful you 
man with a truck full of hoses and 
brushes and a chubby little robot tha 
chugs around the pool’s inner edges 
gnawing at vagrant algae. This, I tell 
myself, is to make up for the only re¢ 
ational water I knew as a kid—a squ 
concrete stock tank on the ranch, wh 
in rare non-drought seasons our paré 
would let us drain, scrub with brush; 
and bleach, and refill to paddle arou 
in. Its depth was such that the water 
never rose above our waists. 

I first sighted water broad and de 
enough to swim in when I was in my 
twenties on a trip to the great North’ 
I was so bemused that such a thi 

existed, along with trees that we 
not twisted mesquites and flowé 
that actually bloomed, that I staye 
for eight years, learning, for the first 
to swim, raft, and sail. I turned on fa 
and, miraculously, water, not rust, fl¢ 
out. I felt like Helen Keller, finding < 
sensation, a new language. My work 
me next to a river city in Ohio, wher 
foggy sounds of the horn from-an olf 
riverboat, the De/ta Queen, wafted h 
ingly through my dreams. Like a fish 
was hooked: Water had become a né 
sity for me. 

I understand that water seeks its ¢ 
level. As for me, I think I have founc 
level—high tide on a millpond in Le 
Island. @ 


Ceil Cleveland is a writer who teache 
English literature and writing at NY( 
Her latest book, Whatever Happenei 
Jacy Farrow? (North Texas Universit 
Press), is a memoir of her girlhood on 
Texas ranch and later years in New ¥ 
She is working on a Texas family saga 
Against the Setting Sun. She and her 
band live in Centerport, Long Island, 
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THE MANHATTAN COLLECTION 


Infinitely beautiful is this timeless and sophisticated collection. 
It's Our contemporary update on the classic rose pattern. 


SDT 


See all of our luxurious products and specialty store locations at 


www.sdhonline.com 
or call us at 1(800) 244-2688 





= w NGTON SM CENTER - 300 D STREET SW - WASHINGTON DC 20¢ 
: os DING 232 £.59th STREET: NEW YORK NY 100}, 








Wiat a shame to choose a lamp 
_ for mere function! 






We Schonbeks have been 
eR ULC ce 

_p wee eT eg ACU Teo 
ee making chandeliers in 1870 in Bohemia. We've 

_ drawn from the experience of more than 130 years to 

create a new collection of-table lamps. 













Our lamps appear to glow from within. We 
.. have engineered the components to capture 
= { i erie within the crystal body of the lamp and 
ie _~ keep it luminously captive, rather 

—— el cron aias 
















3 ie LRU CL flawless. Baroque 
Pee OU COA Ue Le 

eS qa TPAC eM eCer Le 
PASM OTR ter eels 







Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908. 
email: sales@schonbek.com Tel: 800.836.1892 or 518.563.7500 Fax: 518.563.4228 
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Siena Waltz 
{The medieval jewel 


under the |) 
is stepping up to 
the 


DEEPLY ENTRENCHED WITHIN A GRACEFUL MEDIEVAL 
armature, Siena has always reveled in its storied past. 
Thirteenth-century palazzi still line the narrow, wind- 
ing streets. The Gothie duomo, with its black-and- 
white-striped marble walls, and the 102-meter 
matble-capped Del Mangia tower loom like protec- 
tive beacons over'the Piazza del Campo, where the 
Sienésexcontinue to hold the Palio, the famed bare- 
back horse race dating from the Middle Ages. The 
contest among the 17 competing 
contrade, or districts, is as strong 
as a double espresso, as formida- 
ble as Siena’s ancient rivalry 
with Florence, about 40 miles 
away. “We are a proud people— 
proud of our food, our build- 
ings,” says Beatrice Bargagli- 
Stoffi, a young lawyer whose 
ancestors helped found this 
Tuscan city more than 1,000 
years ago. 

During the summer, the place 
buzzes with celebrities, from 
Cindy Crawford to Tony Blair, 
who mingle with locals in the 
friendly restaurants and bars. a 
Several recently opened home- 4 Xv ° 
furnishings shops, bars, and a — 
luxurious hotel have further helped to invigorate the 
town center. “It’s not always easy to get the Sienese to 


accept something new,” concedes Elisabetta Teri, an 


owner of fashion boutique Dolci Trame, but the city 
lw ays rewards the sitor who persists. 

Several tisfying the city’s predilec- 
tion fo! eautifiul. The country code is 39 
and the 

@2Link (\ 952). When 


2Link openec lida double- > 


{housebeautiful 9/2001 







Get thee to a monastery: 
Hotel Certosa di 
Maggiano [top] is 
housed in a converted 
14th-century cloister. 
[clockwise from above] 
Wandering along Siena’s 
winding streets. The 
700-year-old town hall 
punctuates the Piazza 
del Campo, or main 
square. Handwoven 
sweaters in vivid colors 
at Tessuti A Mano. 





THERE’S SOMETHING TO BE SAID FOR 
THE PRISTINE RIVERS, THE BREATHTAKING VISTAS, 
THE REMOVABLE SPLIT THIRD-ROW SEAT. 





The new Chevy” Tahoe 


section weighs just over 40 pounds, has handles and is on rollers, so it’s easy 
J I 


BS. ones ee 


has an optional third-row seat that can go pretty 


Pee 


much anywhere. Each halt 


to take out or put back in 


And when you aren’t carrying nine people, each half flips and folds out of the way for extra cargo space 





. JA 


The new Chevy Tahoe. It’s nowhere near anything. Call 800-95C 


2438 or visit us at chevrolet.com 





MO KR E POWER, MORE’ ROOM, MORE ae 
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HIP HANGOUTS 
Eat, drink, and people- 
watch at these two hot 
spots: 

eLiberamente (Piazza 
del Campo 27, 39- 
0577/274733). The place 
to be seen in Siena, this 
new bar and restaurant 
shimmers with colorful 
mosaics by Sandro Chia. 
Local wines, traditional 
snacks, and the city's only 
sushi chef. 

eConca d’Oro (Via 
Banchi di Sopra 24; 39- 
0577/236009). Former 
Formula One driver 
Alessandro Nannini 
reopened his family's 
1930s café this past spring. 
The Nanninis are one of 
Italy's foremost coffee- 
















take, thrilled over the dazzling white int! 
by French minimalist Christophe Pillet ; 
must-have items like swirling CD-ROM 
stackers from Ycami and streamlined cu 
from Sambonet. 

e@LDM (Via di Citta 47; 47755). Rustic « 
comes in shades of white, gray, and ecru 
cookbook writer Lorenza De Medici’s ni 
housewares store. What’s hot: Linens m 
from vintage Tuscan hemp, and chunky 
white ceramics by I Patrizi of Viterbo. 

e Bien Vivre (Via delle Terme 95; 46009 
A French aesthetic prevails at this furnit 
and lifestyle venue. Look for French ling 
and bathroom products from Christian 

Tortu and Coté de Bastide, as well as lot 
of Cappellini. 










trading families, and the 
cappuccino and cakes 
from their Sienese pastic- 
ceria are unrivaled for a 
flavor jolt. 


e@ Casanova (Viale Toselli 25; 280993). C 
wares from B & B Italia, Kartell, Boffi, 
other Italian design firms are worth the 

























trek to this year-old store, housed in a 
restored 1920s tannery not far 
from the center. 

@ Galleria Mazzoni (Piazza Sa 
Giovanni 8; 282091). Where t 
locals go for Tuscan antiques. 
eSan Bernardino (Via Ficare 
2; 594559). Many admire this 
master ceramist’s hand-painte| 
plates and vases decorated wit 
lemons, grapes, olives, and the 
contrade of Siena. 

@ Pizzicheria Gastronomia 
Morbidi (Via Banchi di Sopra 
282257). Racks of Tuscan salu 
artisanal cheeses, and the best 
Chianti oils and wines fill this 
story gastronomic treasure tre 
e Tessuti a Mano (Via San Pie 
7; 282200). Handwoven sweat 
scarves, and cloaks in scarlet, 
violet, and orange are the dra 
this tiny workshop. 





La dolce vita, Sienese- 
style. [top to bottom] 
French home furnishings 
at Bien Vivre (two views), 
sumptuous fabrics and 
rich woods at the Hotel 
Certosa di Maggiano, 
olives and smoked meats 
of the city’s many 
arvelous food shops. 


Sienese cuisine centers on meat and game; specialties 
include pzcz, the sturdy local spaghetti, and panforte, a 
dense cake made with honey, dried fruit, and nuts. Ex 
lent regional wines include Brunello di Montalcino, Ch 
Classico, and Vino Nobile di Montepulciano. The couj 
code 1s 39 and the city code ts 0577. 

@ Osteria Le Logge (Via del Porrione 33; 48013). Dust 
oe a Ga Hoffman and George Clooney have been spied at this 


\ cozy restaurant, where wooden (Continued on page 1| 





piibietes 





- possible to fall in love with a carpet? If you've ever bought Mohawk carpeting, you'd already 
yw the answer. With unsurpassed quality and limitless choices, the only thing better than Osi wh 


pping for a Mohawk carpet is buying one. Call 1-800-2- MOHAWK or visit mohawkind.com. MOHAWK 


Portico Mohawk makes the room 
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RESERVE COLLECTI@® 


UNIQUELY 
AMERICAN 


Born out of colonial 
dreams of independence, 
master artisans of the late 
18th century crafted 
ambitious pieces of rare 


pn cy us Lag ie a , 
or ahh +e ee ye beauty. Today, Stickley 


recreates museum-quality 


reproductions of timeless 
pieces from the historic 
Colonial Williamsburg 
collection, capturing the 
power of revolutionary 
thought and the 
uniquely Ameri¢an 





independent spirit. 


CA 


For the Jocaven 07 the Sia 
Tearest VOU, OF to Order 
call 315,0825500. 
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s the fall calendar fills with activities, events and commitments, now more than ever is the time to plan a 
retreat. World-class resorts and spas are destinations of choice, whether the aim is a romantic getaway or 
simply an escape from everyday stress. Relax, rejuvenate and restore. Let someone else pay attention to 
the details. Today, men and women alike need to give in to the promise of luxury and serenity—indulging 
in body wraps, facials and massage therapies; swimming pools, hot tubs, golf courses and fitness classes. 
With an emphasis on helping guests "get away," these premier destinations maintain the highest stan- 
dards of quality and service. While relishing the finer and simpler things in life, guests enjoy an expansive 
feeling of freedom and well-being. So, take a break—for a week, a weekend or even a month—and expe- 


rience the pleasure of being pampered 


= 


While celebrities find this a convenient 
respite just 73 miles northwest of the glare 
of Los Angeles, the inn’s dazzling views, 
breathtaking Spanish Colonial architecture 
and extraordinary amenities are the true 
stars. Touted as the country’s only "spa vil- 
lage," The Spa Ojai experience begins with 
the age-old ritual of washing away the 
cares of life in the restorative waters of the 
village's courtyard fountain. The Chumash 
Indians—Ojai valley's first inhabitants— 
inspire this sense of spirituality and their 
influence is felt everywhere. The Spa Ojai’s 
signature treatment is the Kuyam, a 
Chumash word used to describe a unique 
healing series of cleansing mud, dry heat, 
inhalation therapy and meditation. The 
relaxing effects are felt immediately. Other 
spa treatments incorporate Ojai’s natural 
bounty—from the elderberry herbal wrap 
to the “Petals” body treatment using rose 
petals and powder to exfoliate the skin 


For more vigorous out-of-doors activities, 
there is a golf course that is home of seven 
Senior PGA Tour events, exceptional sta- 


bles for horseback ridi ind guided hik- 
ing and bird The palate is 
certainly not d 's chef Anthony 
Keene has d te menus fea- 
turing local Oo distinctive 
restaurants— )| 


Valley Inn & S; 
For reservation 
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Those living in the Northeast have it made! There is but a short dist 
for them to travel to indulge in the pampering and pleasure of Topn 
rated "one of the top spa resorts in the country" by Condé Nast Tray 
Topnotch promises relaxation and rejuvenation — inspiring guests to 
full advantage of the restorative properties of its breathtaking natura 
roundings. Walk, hike, bicycle and rollerblade on seemingly endless | 
of Topnotch trails or award-winning recreation paths. Play tennis a 
northeast’s top-ranked Topnotch Tennis Academy. And, certainly ing 
any one or all of Topnotch’s 90 spa treatments. Situated in the heart ¢ 
Green Mountains, Topnotch combines the beauties of the Vermont ¢ 
tryside, state-of-the-art fitness and treatment facilities and an exem| 
staff of 90 attentive professionals. Offering legendary downhill sk 
canoeing, guided flyfishing and hikes atop Mount Mansfield, Topr 
encourages outdoor play at any time of the year. Intermixing New Eng 
charm and exceptional European service is the Topnotch trademark. 
spa, for example, specializes in such treatments as the Vermont Wildfl 
Wrap or Facial involving custom-blended 
formulas made from indigenous Vermont Red ails 
wildflowers and spices. Theme weeks and 
custom-designed fitness programs bring 
guests back year after year. A retreat from 
the rigors of everyday life, Topnotch 
encourages guests to focus on their own 
well-being and the beauty of nature. For 
reservations, call 800-451-8686 or visit the 
web site www.topnotch-resort.com. 


Sky. Swimming Pools with Ocean Views. 
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Santa Barbara 877-422-4245 WWW.BACARARE RT.COM 
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Sandals Resort & Spa 
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surrounded by Vermont’s green mountains and 
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The sun, the sea and Sandals aré 
perfect formula for fitness and 
Sandals Resorts offer deluxe, all-i 
sive Caribbean vacations that ré 
and rejuvenate the mind, the body 
the spirit. For those seeking roma 
intimate getaways, Sandals feat 
10 couples-only properties — s 
Jamaica, two in St. Lucia, and oth¢ 
Antigua and the Bahamas. Leger 
destinations for honeymooners, t 
Sandals resorts and spas give 
meaning to the lyrics "love is all 
need," befitting all those who love 
idea of silky white sand, turqu 
water and exceptional therapie| 
massages, facials, and salt bi 
Sandals counts eight world- 
Signature Spas among its propel 
Located in Antigua, the “Baha| 
Jamaica, St Lucia) ane lunks 
Caicos, these spas — each with a 
tinct Caribbean flavor — provide u 
pampering treatments in ultra-lu 
ous surroundings. Tropical flo} 


treatments and exotic, aromatic 
soothe the skin and dissolve ten! 
So incredible, the Signature Sp 
Sandals Royal Bahamian is consist 
voted one of the world’s 10 

retreats. For those who wish to f 
per the entire family, visit San 
Beaches Resorts, five properties | 
welcome singles, couples, families} 
friends. The all-inclusive Sandals Vv 
tion is surely the farthest thing | 
"just another day at the beach." 
reservations, call 1-800-SANDALS 
1-800-BEACHES. 






‘ative treatments are applied 
ts from massage and organic 
hydrotherapy and facials. 
rediscover yourself at Sandals. 





Set along a half-mile crescent-shaped beach, this from the Eastern Caribbean's largest pool with a 
210-acre hideaway is the height of luxury and _ cascading waterfall and swim-up bar...to the island’s 
grandeur, nestled on an island boasting a true — only full-service European spa“, plus unlimited golf 
rainforest and the world’s only drive- through — on property, great scuba diving, 6 world-class 
volcano. Rarely will you find a getaway so _ restaurants, 10 bars serving unlimited premium 
sophisticated with its magnificent tree-lined — branddrinks, and magnificent bluff top suites with 
entrance anda welcoming staffeager toserve you private plunge pools and sunset views. Sandals 
inany way possible. No lavish detailhas been spared — St. Lucia...the pinnacle of perfection in paradise. 










On the leading edge of luxury are the new Villa | 





—_ 


Suites on Sunset Bluff, one and two-story 
oceanview suites, some with private plunge pools, 
® all with Jacuzzi baths and Suite Concierge Service. 


lined in international style 
Ss gourmet restaurants on 
“Dine Around” at nearby 
for a total of 9 dining options. 





ANDALS. 
For your nearest Certified Sandals Specialist Travel Agent log on to www.sandals.com 
*Spa services additional. Unique Vacations, Inc. is the worldwide representative for Sandals Resorts. 
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mane NOwae |SING SECTION 


seek an escape from the everyday and those who war 
reinvigorate their lives, Bacara is the answer. Just open¢ 
September 2000, Bacara balances timeless Old World ap 
with a keen sense of how overwhelming today’s fast-p| 
lifestyle can become. Its mission is to provide guests wit 
exquisite idyll where they partake in fulfilling adventures 
enhancing therapies amidst a beautiful setting of rela 
refined luxury. Designed as a classic California resort 
Spanish Colonial architectural features including terra 4 
tile roofs, covered archways and wooden trellises, Bad 
most dramatic feature is the spectacular coastal location. 
elegant guestrooms and specialty suites—all with private 


conies—take advantage of the surroundings, offering vig 
a choice of breathtaking ocean, mountain or garden vy 
For the active-at-heart, Bacara offers seaside tennis and 


a working avocado and lemon ranch, two swimming pod 
Bacara Resort and Spa 





2-mile stretch of private beach, and a spa and cardio-fit 
facility encompassing over 45,000 square feet. Even the | 


BACARA RESORT AND SPA 


: ; weary guests will be radiant with energy and peace after 
Santa Barbara, California 


taking in Bacara’s spa synergy treatments, specially d| 

Looking for a taste of the good life? Head to Bacara Resort oped to restore, relax, refine and energize. The resort 

| and Spa. Nestled between the Pacific Ocean and the Santa includes three unique restaurants and larger spaces—|| 
Ynez Mountains, Bacara captures the glamour of Old Ballroom and Conference Center—to accommodate g 
Hollywood, seducing its privileged guests with plenty of retreats. For information and reservations, call 877-4224 
pampering and extraordinary food and drink. For those who _ or visit www.bacararesort.com. 
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wes RENAISSANCE AUBUSSON CARPETS 


Ope 
mM 


AVAILABLE 
THROUGH 
ONES 
SHOWROOMS 


CALL FOR 
OUR FREE 
BROCHURE. 








RENAISSANCE CARPET & TAPESTRIES, INC. 
200 LEXINGTON AVENUE NEW York NY 10016 


TEL 212.696.0080 _ Fax 212.696.4248 www.RENAISSANCECARPET.COM —_— } 



























119 Textiles and Finishes* 
Lecture credits 2 * No Prerequisites 





This course is a survey of the history and science of fabrics through 
lectures on major decorative arts periods as well as textile design, 
fibers, methods of weaving, dyeing, flammability, finishes and trims. 
Properties of residential and contract fabrics and their application 
are covered as well as estimating yardage and maintenance. Also 
included in the course are lectures on the history of wallpaper, paint 
finishes and carpeting and their application to today’s interiors. 
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SCHOOL 


E 
INTERIOR 
Dre 


(ae one New York college devotes itself 
exclusively to interior design education. 


As a fully accredited, degree-granting institution, 
NYSID can prepare you for one of the many career 
paths offered in interior design: residential or non- 
residential design, such as office, hotel, retail, 
restaurant, or hospital design, working in the 
furniture and fabric industries, or in publishing. 
NYSID can help you to achieve your gaals 
because it has a distinguished faculty, superb 
facilities in a great location, and a challenging and 
comprehensive curriculum. 


In addition, you can earn a NYSID degree by 
attending evening and Saturday classes while 
continuing to work full-time. 


Fast 70th Street » New York, NY 10021 


more about our 75 other courses and workshops, degree and non-degree programs, 


v"ww.nysid.edu or call us at (212) 472-1500, ext. 205 for a catalog. 
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‘rom aristocratic 18th century beginnings at the Royal Factory in Jouy, France to today’s most stylish 
setting, Toile always makes an irresistible decorative statement. 


D. Toute aT YOUR TABLE 


Meticulously crafted in France 
in 18/10 stainless steel with 
resin handles, our unique five- 
piece flatware set is a striking 
counterpart to all types of din- 
nerware -- from blue and white 
to pure white, from French 
provincial to American coun- 
try. Dishwasher safe, so you 
can use it with ease for years 
to come. 





*303688 Toile Flatware, 5-piece place setting $64.95 
#303709 ~=— Buy 4 place settings and Save! $249.95 





(, Dress up your workspace with Toile. Each of these 
d-to-find, high quality pieces brings a note of classic 
nch charm to your desk or tabletop. 


OILE IN-A WHOLE New LiGHT 


classic candlestick lamp takes on new sophistication with its Wavery Toile cotton canvas 
e. A great accent piece on a bedside table or desktop, or use to top off a mantle or sideboard. 
d-look resin base has on/off switch on electric cord. UL approved. 

) 55 watt round bulb. 

594 ~ +21" Toile Candlestick Lamp $99.95 





E. TOWLE 10 Go 


HE MESSAGE \$ TOILE Sure to be seen in all the right places, this roomy top-zippered toile 
tote holds all your essentials...and then some, with continental chic 


Water-repellent cotton canvas is fully lined inside, with a handy 
inside zippered pocket for valuables. 18”’W x 13H with 12” handles 


#303697 ~—«r Toile Tote $49.95 


ay your most important notices, invitations, photos and more with designer flair. No detail 
een spared in this anything-but-ordinary memo board. Made-in-the-USA workmanship, it's 
red in luxurious 100% cotton sateen in an eye-catching Asian inspired motif, then exquisitely 
ied off with blue grosgrain ribbon and fabric-covered buttons. 16”H x 24”"W 

692 Toile Memo Board $69.95 


F THE FORECAST 1S FOR TOILE 


An American in Paris? Dance under the raindrops with our unique 


)P OFF YOUR TISSUES WITH TOILE umbrella in a classic pastoral print that is perfect for rain-or-shine 
ffly nose never felt so stylish...our elegant, 100% cotton toile-covered tissue box in a picnics and more. In water-repellent canvas with a wind-resistant 
enient boutique size insures your sneezes will look good - even if you feel otherwise! frame, it looks equally wonderful at rest in an umbrella stand 


On its own, in a bedroom, bath or on your desktop. Also matches perfectly *303696 ~~ Toile Umbrella $54.95 
Memo Board Buy both tote and umbrella and Save! 
993 +=‘ Toile Tissue Box $34.95 *303698....$99.95 

naan — = ad 

To Order Call 1-800-285-7060 
»ping and handling charges |} Ask for Dept. HFou shipping and handling charges & 
Under $30.00............ $4.95 |f or send check to: HNH ORIGINALS, $75 tO $149.99....00.006 + $8.95 
30.00 tO $49.99......... $5.95 1 Dept. HF911 Box 7765, Red Oak, IA 51591-0765 $150.00 tO $199.99........ $9.95 
950.00 tO $74.99........ $6.95 | 100% satisfaction guaranteed. Please add shipping and handling. $200.00 and over.. .... $12.95 
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_—) Illustrator: DEMETRIOS PSiLLO's 


fa. Writer: CHRISTINE PITTEL 


Floodlights or huge stereo speakers [below] are 

better suited to a disco. [right] A striped tent 

offers intimacy as well as shelter from the wind and 
can be a quick color fix for a dull corner. 
 ~6—ChOO FB 





Here Comes the Sun 
{Designer Stephen Shubel makes 
light work of alfresco furnishings} 







HO SPLIT THEIR TIME BETWEEN TERRACES—LIKE DESIGNER STEPHEN SHUBEL, WHO HAS) 


nes in California and France. One terrace faces the San Francisco skyline and the Bay Bridge; the other looks a 










r vineyards in the Loire Valley. Both are nonchalantly furnished with the kind of pieces that look even better w 


tle patina, fer ed by the sun and an occasional spill of Merlot. Here’s how he keeps it casual and carefree: 
buy all y iture in one matched set—you want to mix things up, just as you would inside the house. 
If you have a metal table, choose wicker, wood, or bamboo for the reclining chairs. Mosaic-tile tabletops add textu 
Do look for French bistro chairs. They come in many colors and styles and can withstand sun and rain. 

Do invest in high-quality teak furniture, if you like wood. It holds up against the elements and lasts forever. 

Do look for collapsible sling-back chairs in bold colors and shapes. 

Do vary your sun exposure by using awnings and umbrellas. Make sure the umbrellas have strong bases so they’ré 
not tipsy (they don’t have to be tethered to a table). 


Do create intimate outdoor rooms by having several small seating groups. It helps break up a sea of furniture. 


Don’t pick upholstery that competes with the flowers. I like bold stripes, or solids with contrasting piping, rather 
than floral prints. Choose fabric in just one or two colors; otherwise it looks too chaotic. 

Do look for all-weather, easy-to-maintain fabric, like Sunbrella, which is resistant to sun, mildew, and chlorine. Ot 
try upholstering furniture in terry cloth—it looks great, and you can sit on it comfortably in a wet bathing suit. 
Do look for rusti ‘mic anc terra-cotta tableware. Avoid plastic unless you’re near the pool. 

Do remember a /ountain—it’s beautiful and relaxing, and the splash of water will drown out urban noise. @ 
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a little passion with your walls. For the latest 


id style and color, visit your Sherwin-Williams 


Call 1-800-4-SHERWIN (1-800-474-3794). 


ow. Ask Now. Ask Sherwin-Williams” 


www.sherwin-williams.com 


inting process, colors shown may not be true to actual Sherwin-Williams Color Answer™ colors 


SwW3115-P bistro walnut 





sw1007 black tie 


sw1595 ruby gem 
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Dress UP YOUF LOOMS «+. 


Spring might be the right season for spic-and- span sprucing up, but fall is definitely 
the moment to enrich your rooms. When the time comes for slipping into a sweater 
and getting reacquainted with your fireplaces, don’t forget to lose the white 
slipcovers, cotton cushions, gauzy curtains, and sisal rugs too. Hello chenille 
upholstery, cashmere throws, serious curtains, and richly patterned exotic rugs: 

No matter which climate you live in, fashionable fall touches will help you stay in 
tune with the seasons. The photo above illustrates one gorgeous way to go from 
sweltering to nippy: Fashion royal Nathalie Rykiel’s winter garden celebrates the 
first days of fall by reflecting the last days of summer. Protected from the elements 
but surrounded by them, Nathalie’s whimsical, colorful luncheon table setup is an 
ode to fashionable fall decorating. Simply, perfectly seductive. —M.M. 
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One of Billy Baldwin’s 


sreatest decorating jobs 
was the Washingston 
house of Bill and Deedz 
Blair. House Beautiful 
last published:it twenty 
en years ago. Here it is 
1 r  again—maintained, 
: - refreshed, yet faithful 
the original 
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IN THE SPRING OF 1968, THE YOUNG Mrs. WILLIAM MCCORMICK BLAIR, JR., 
stood in the foyer of her splendid new house near the Belgian embassy, dream- 
ing. She had both vision and a sense of detail, and was determined to create “the 
most tranquil of retreats.” Every possible surface had to be the shade of chalk— 
not just any shade of chalk. And her decorator would be Billy Baldwin, whose 
pared-down brilliance she admired. The house they created would evoke the era 
of civility, a Washington of dinners where Nobel laureates dropped by. In that 
Washington, cooks were trained at home, voices were modulated, nuance was all. 

Deeda Blair arrived in Washington in the last days of the Johnson admin- 
istration, after her husband’s tour as ambassador to the Philippines had ended. 
Extravagantly beautiful, with eyes set wide apart and a skin without a pore, 
young Deeda in her Givenchy and Chanel surely dazzled her painter, Mr. 
Stuckey. Inspired by a shade of white worn by the nuns in her convent school 
in Chicago and by a childhood passion for lilies, she instructed him ever so 
politely, “More stone! More stone! More stone!” Remembering this, Mrs. Blair 
said simply, “It worked.” 

“It worked” is a phrase | have heard from her on more than a few occasions. 


It is the hidden code for D: Blair’s lack of self-congratulation on her remark- 
able accomplishments varried, she went to work with Mary 
Lasker at the Lasker Founda sker had made it her personal mission 
to try to find a cure for ca d to Manila with her husband, 
had herself tutored by res: 
“It worked” applied at t! 


for the Harvard AIDS Institui 


z ft rhe beginning in her work 


research scientist, Dr. Max 
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[above left] The 
room beyond the 
marble-paved entry 
hall with its swirling 
staircase is the 
“dining room that 
doesn't look like 

a dining room,” 

in Deeda Blair’s 
words. There is 

no sideboard, no 
woody table, no 
stiff chairs. [right] 
“Billy started every 
room with the 
seating layout,” Blair 
remembers, and 
“everything here is 
exactly where he 
placed it,’ she says 
of the library. 


i 
ABO 
Soe es a 
en 25 
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Essex. In the mid 1980s, when 7,000 Senegalese prostitutes seemingly failed 


to contract HIV, Dr. Essex set out to discover the reason why. The Institute 
needed start-up money at a time when AIDS was little known and certainly 
not a popular cause. Blair had the idea to approach Maurice Templesman, 
the African expert, for advice. “The money is yours,” Templesman told her. 
He has been deeply involved in the quest to bring an AIDS vaccine to Africa 
ever since. 


»” 


“It worked” applied to her recent mission for two automated DNA 





sequencers to evaluate samples from the new Botswana clinic that the Harvard ” takes care of so 
AIDS Institute is set to open in December—the largest regional AIDS research Corea 
oe i office. On the 

of her tole flower ¢ 
all made by a ce| 
Munnecke of Chit 
deceased. Fresh fl 
floral motifs are e 



















lab on the continent. “I went to truly generous and wonderful friends,” she 
explains. “It worked” also sums up another campaign of hers at the National 
Institutes of Health to support a new center to study the human brain. 


Then there are her board responsibilities for the Scripps Research Insti- 


| ie . in this house. Ger| 
and consultancies for a number of biotechnology and pharmaceutica 
tute and consultancies 1 number of biotechnology and pharm tical century wate 
companies, the meetings \ stem-cell scientists and human genome re- pheasant was 


Blair's great fri 
Rizk. [right] T| 
strewn armchair i 
bedroom wears 
print Blair disco 
Galliano fashion 
tracked down t 
Bed is a Frenc 


searchers, th¢ plore emerging science companies. She 


also makes tii - private help she gives week after week in long letters 
and memo erfect c t penmanship to cancer patients all over 
the world s | trials and research that might 
help them. Hi ies a day,” according to her 


assistant, Jeri of the fax,” he says. 
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And certainly, her vision for every detail of her house “wor] 
fringes copied in a Paris atelier because no fringe available | 
like an antique piece she had in mind; curtains and bedspre| 
made of her Porthault trousseau sheets. “Please don’t use th 
word perfectionist to describe me,” she says. “I hate that.” 

One day, soon after Billy Baldwin came to help Deeda w 

the house, Bill Blair returned home to discover on the floor 
framed collection of autographs and photographs of statesn 

like Churchill, Gandhi, and Roosevelt (begun in 
school). They had always decorated the embassy 
dences in Copenhagen and later Manila. Not her 
was then that Bill Blair had the first idea of Deeds 

tle and her determined vision of tranquillity on F 

Road. “I sold the collection and we now sit on it, 

said, looking at the Louis XV chairs in the library 

I had been to the Blairs’ house once before, a 
decade earlier, to talk to Bill Blair about his long 
friendship with the late Marietta Tree, a woman ¢ 
comparable elegance and public service. That dai 

the cook had served us an unforgettable cheese §f 

soufflé—more intense and refined than any I had 

ever tasted—it was of course from Deeda’s own 
recipes. When I visited this June, the menu was 
repeated at my request. By the time I returned ta 
own chaotic, un-Deeda Blair-like household that 
noon, a fax had already arrived. The cover sheet 
impeccable, the border and the neatly printed “Mf 
William McCormick Blair, Jr.” She had sent her 1 


for the pasta cheese soufflé and a note. A friend ] 





made two rubber stamps for her, she wrote. “On 


of them says ‘Aspiring to be a national treasure’ ¢f 





: _ +, = the other says ‘Memo from a domestic goddess.” 

: in. a The note ended with a Deeda-like refinement: “( 

| | “eae 3 Hy i course I do not use these stamps on any of my le} 
| = E. 4% = to Harvard AIDS or the NIH.” 
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[facing page, clockwise 
from above] Antique 
French bed in a guest 

room is draped in Porthault 
sheet material; edging is 
narrow self-pleating. 

Deeda Blair in a Christian 
Lacroix hat tending the 
flowers in the box garden’s 
central bronze basket, a 
favorite object of hers. 
Powder room. 

[this page] Main floor 
back porch on this sloping 


a en tee paar 
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PROM FAR*ATR THE SNOW-COVERED ( RESTS OF THE ALPS LOOK LIKE MERINGUE WHIPPED INTO STIFF PEAK 


amid the 


apple blossoms of the meadows surrounding his rambling country house. Some might choose the urbane ple 





But when Sergio Loro Piana guides his helicopter home from Milan, he lands in another season 


sures of the city, but Loro Piana, CEO of the centuries-old firm that bears his name, prefers the casual ele- 
gance of a house that is at one with the outdoors. Sometimes he heads straight in from work, declaring “I’m 


going t0 cook,” takes over the kitchen, and tosses off a pasta primavera. On Sundays he stokes the outdoor 


brick or invent a new pizza for his wife, Luisa, and their three children, Margherita, Pietro, and Vittorid 
His is made what may be the softest cashmere this side of a cloud for six generations, and there 

are pic: iture at least that old in a house that, at age 35, is in its infancy by Italian standards. After 

a jong | ship, Loro Piana bought the secluded house from a neighbor, and working with 

Misa Pos ho designs his company’s retail stores worldwide, he expanded the already moded 


lass and open interiors that step up and down the hill. “I wanted no barriers 


beautiful 


icing page] A Venetian 
iss chandelier dangles 
»m a rustic rafter in 
e entryway, typifying 
e lively mix of formal 
d informal, old and 

w. A 17th-century 

lian mannequin carved 
9m walnut stands 
yond a delicately inlaid 
th-century chest of 
awers. Sculpture at 

tht by Karl Prantl. 

his page] Vittoria 
ches on the dark 
ather chesterfield, 

xt to an Italian lamp, 
1930. Artwork by 
irico Castellani. 
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between inside and outside,” he explains. Rooms paved with cool terra-cotta tile flow into 
one another under massive oak beams, the element that confirms the house’s rustic nature. 
Rust-red rocks from a nearby quarry form walls that recall age-old farmhouses. 

Like most of their countrymen, the Loro Pianas are comfortable in simultaneous strata 
of time, as much at ease with “the gadget” (his nickname for his helicopter) as with the 4th- 
century Roman torso in the living room. Close-ups of his children on the coffee table keep 


company with a 16th-century marble bust of a boy, in a tender reminder that for Italians, life 


and art are one and the same, each as beautiful as the other. The family lives amid the things 
collected over several lifetimes, and the furnishings throughout represent a cross-section of 
periods, the old m: aintings mingling with Italian Futurist drawings. The sofas are just 
as likely t as a child curled up with a book. The upholstery is linen, 
not brox o complicated,” he explains. 

Eve es for work, Vittoria slips a flower from the garden 
into his | |, Without pretension, the Loro Pianas exist in a 
typically It is the fulcrum of a warm and sophisticated cul- 


Cure, and Si 
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Producer: 
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Katie Ridder in the dining 
room of the house she 
decorated for her parents 

in California. Walls covered 
in squares of pewter leaf 
are ornamented with carved 
wooden suns lacquered to 
match dramatic moldings 
Katie’s husband, Peter 
Pennoyer, copied from 
elsewhere in the 1954 house. 
A French chandelier, circa 
1930, hangs above the 
Regency-style dining table 
surrounded by late-19th- 
century English chairs 
covered in Pierre Frey fabric. 
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JOT SURPRISINGLY, CONNIE AND TONY RIDDER THINK THEY HAD 


1e perfect design team for their house in Woodside, California— 


aeir daughter Katie, a decorator, and her husband, Peter Pennoyer, 
n architect. Indeed, the Ridders would like to give their children 
omplete credit for the glamorous renovation, but the young people 


sfuse to take it. They point out that it was Connie who found the 


ouse in the first place, when she and her husband, chairman and 


EO of Knight Ridder, Inc., were moving from Miami to California 


aree years ago. Although Connie, a lawyer, modestly claims not to 


now much about architecture, she recognized the good bones of 


ne 1954 house even before she knew it was a Joseph Esherick design: 


I didn’t find out until I saw his name on the 
riginal plans.” 

Peter, an admirer of Esherick’s work, says 
jat the architect, although a modernist, had 
lassical training, “which explains the wonder- 
il proportions of the rooms and the elegant 
voldings.” He adds, “I love that house.” 


_ And Katie found that the time and thought 





er mother had given to the project made her 
ecorating job much easier. Says the younger 
idder, “By the time she first showed us the 
ouse, she knew exactly how she wanted it 


» work.” On Connie’s list of priorities were 


ore windows—especially in the kitchen—for 


xpansive views of the garden; a comfortable 


vall made a fine house even better 


[facing page] Columns 
from a French flea 
market give character 
to a little foyer off the 
powder room. 

[above] Flowered 
reproduction Aubusson 
makes a perfect garden 
room rug. Walls are 
covered with grass 
paper from Old World 
Weavers, candlestick 
lamps from John 
Rosselli have shades of 
Muriel Brandolini fabric. 
New striped tables 
from Far Eastern 
Antiques shop. 

[right] The Ridders 
found the painting for 
the foyer in Paris. 








place for sitting and watching television (“ 
knew it would probably be the garden roo 
says Katie); and a dining room designed td 
used only at night. This last decision mean 
Katie could make it the most romantic rod 
of all, with silver-leaf paper on the walls ar) 
luxurious red on the dining chairs her mot 
brought from Miami. In fact, most of the f} 


niture came from the Ridders’ Florida pla¢ 































also decorated by Katie and Peter. “I did y 
suade my mother to buy a new dining tabl 
says Katie. “The room is a perfect square < 
really needed something round rather thar 
rectangular. ” 

The Ridders needed no persuasion to ¢ 
haul the kitchen area—“three small rooms 
a silver closet obviously designed for serva 
says Connie—and the front hall, a walk-th 
space with doors of different heights. To g 


the entry a much-needed wall for an anche 





piece of furniture, Pennoyer moved the dé 


[above] to the garden room and took out 

Katie and Connie 
Ridder in the 
master bedroom 


a coat cupboard. Then Katie fount 


Gustavian settee, which stands oul 





Reproduction English matically against the wall. Her adr 
stools are covered ; 
Shah 

in verdant fabric tate 


from Christopher 


~~ mother admits, “I never would ha’ 


122 





thought of putting a satiny stripe ¢ 
Hyland ; lil | | | Aes) 
right] piece ike that, Dut Ove It. 

New windows in She continues: “We learned to 
the kitchen frame 





"AtTIE ¢ Jeter c te me 
eae crainaasea Katie and Peter completely when 
tree, Walls and 


cabinets are painted 


were doing our house in Miami. | 


that project Tony wanted to be co 
yellow-green to 





©, but we liked 


echo outside foliage sulted on everything, 
they did so much that now he sim 
says, ‘What do Katie and Peter thi 

One idea Katie and Peter had, 
seemed fairly drastic at the time, ¥ 
to move the garden room fireplace 
Jammed into one corner, it made | 
whole space completely off-kilter. 


didn’t push very hard,” says Conn 





“but Peter did say, ‘I think it will | 
you more and more and more.’ Aj 
was right. It would have been imp 
to arrange furniture, but now it’s | 
favorite room.” Their son-in-law f 
the Ridders are very brave for unc 
ing the fireplace project—expens} 
California because of seismic codé 


and he believes that Esherick wot 





have been pleased. 


The v kitchen is sleek 4 
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[this page] 
The new kitchen is 
now a long, airy 
ang oe room spacious 
Z enough for cooking 
and dining. Custom 
cabinets are so 
4 | simple and un 
ol pretentious that 
visitors think they 
have always been 
there. Ribbed glass 
from Bendheim, 
stainless-steel 
hardware from 
“~~S Sagatsume, oven 
ta Se 
and range-top 


“il from Gaggenau 
BS 





ndly, with warm wood surfaces 
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Ir KRISTEN VAN RIEL IS ANYWHERE NEAR AS 
good a financier as he is a decorator, he is prob- 
ably a zillionaire. The 51-year-old Frenchman 
holds down a consuming job as an international 


investor but stills finds time to order his own 


= ———— 








couture lampshades, foot-deep bouillon fringes, 


and silk wallcoverings woven to his specifica- 


SS 


tions in India. A midday rendezvous with 
Bracquenié, the old-guard Paris fabric house, 
| to discuss custom-dying a documentary linen 
so that it looks like it has been soaked in a tea 
bath? Pas de probleme. 

Confident rather than clobbering, with 
a scholarly coherence all too rare in an age 
when window dressing passes for decorating, 
van Riel’s Left Bank apartment in a late-19th- 
century building is “done” to a degree many 


diplomaed designers never achieve. What a 


joy to see a house in which every “i” is dotted, 
in which everything has been not just consid 
ered but reconsidered, down to the width of 
the sofa cushions (“Thirt i I can’t 
bear those three-seat whe! ( ieezed 


in the middle 
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As might be expected of someone who is 
singlehandedly driving the cigarette holder 
revival, van Riel is a man of high style who 
knows what he likes. Without a hint of irony 
(also unheard of these days), his Seine-view 
flat is a plush affirmation of the neoclassical 
style, whether the 18th-century version sown 
under Louis XVI or the Empire enthusiasms 
ol Napoleon. Twentieth century tastemakers 
who paraphrased the idiom—Emilio Terry 
and Charles de Beistegui—are also quoted. 

“T like things which are very architectural 
in appearance, very structured,” says van Riel, 
who has precisely the plummy voice one ex 
pects of him, with a sexy overlay of nicotine 
huskiness. “Stripes, mahogany furniture, an 
emphasis on upholstery—there is nothing 
in the neoclassical repertoire | do not find 
pleasing.” 

Powering the apartment are good, old- 
fashioned decorating values like furniture 
arranging and picture-hanging, plus a host 
of references to van Riel’s personal icons. 
Charles de Beistegui, chief among them, 
was an outlandish and willful eccentric who 
devised rooms at Chateau de Groussay in 
Montfrot Amaury near Paris that many con 
sider to be the most original and influential 
private interiors of the last hundred years. 
“When I was a child in the fifties and sixties, 
it was the heyday of de Beistegui, and I often 
visited houses he had done for family or 
friends,” remembers van Reil. “Though some 
times he could get—how shall I say?—carried 
away, his taste to me was always perfect.” 

And from his friend Mark Hampton, the 
backward-glancing American traditionalist 
who nevertheless relished the challenge of 
adorning the present, van Riel learned the 
civilizing and stabilizing quality of symmetry. 
Philippine de Ganay, the straight-shooting 
owner of a famous chateau, turned him on 


to the stool as coffee table and screen as 








panacea. “For her, a room is never complete 
without at least tw r three screens,” says 
van Keil. “They srners and give 
you somethin re against. She 
also has a tal thless little 
china dish b rec h-century 
bronze in such a \ ha OO! ide fot 
each other. That who! 

Gu | gout f 
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[this page, clockwise from top] Kristen van Reil pulls off a difficult 
color combination—pea green and ruby red—in the salon, which has 
crunchy taffeta curtains and deep-fringed 19th-century armchairs in 
their original coverings. The dining room's leather-covered Louis XVI 
chairs are from the Palais de Fontainebleau; bookcases were designed 
by the owner. Van Reil used curtains from a previous apartment to 
upholster the dining room walls. 




















[this page, clockwise from above] Kristen van Riel added 
the hall’s antique marble-and-slate floor. To interest the 
eye as you enter the salon, a low, pleated six-panel 
screen stands between the sofa and a Louis XVI galleried 
dressing table; marble foot is an early-19th-century 

copy of a fragment of a Roman statue. Egyptian Revival 
bronzed-plaster stands like a sentry in the bathroom, 
whose rich mahogany-and-ebony floor is based on an 
Empire design. Van Riel struts his stuff in a corner 

of the salon, mixing lyre-back chairs and Chinese 
porcelains with the ease and authority of a pro. 


\ 





Naturally, you don’t arrive at rooms that look the-way van Riel’s do without 
being a good student. Like his own hero, Charles de Beistegui, van Riel is devoted 
to perfection. His disarmingly professional Paris apartment tells us so. But work for 
others? Never, And he has been asked. Van Riel says, “I’m a bachelor, so I am out 


every night of the week at friends, where I don’t hesitate to rearrange things if I 





don’t think they’re right, but I would not decorate for anyone but myself. Clients 

are too tyrannical.” 

| Van Riel also has a chateau in southern Burgundy that he has been working on 
for three years. He estimates he has at least three more to go. Originally he had 


consulted the eminent architect and interior designer Peter Marino, intending to 


commission him. Marino, one talent recognizing another, encouraged van Riel to 











| do it himself. 
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a‘series of Jithographs by 
Odilon Redon. [this page] The 
hand-blocked silk lampshades 
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[ERE’S A SAD TRUTH ABOUT SOME ART COLLECTORS: THEY CAN’T 


corate. Enter Marina Killery, who says, “I love to design for peo- 


- with art collections.” She works with the eye of a master colorist, 


even clients who don’t collect art wind up getting a living space 


it’s a masterpiece itself. 


For a connoisseur of works on paper and rare books living on 


» Upper East Side, Killery created an elegant, comfortable retreat 


it shows off his holdings to great advantage. “The art in this 


»m is extraordinarily diverse,” explains 

> Gucci-clad siren, indicating living-room 
lls lined with works by Nolde, Kandinsky, 
yera, and Malevich (among others). “I chose 
sry single color to unify the works of art. 

e challenge is always to bring together dis- 
rate elements and’‘make them look comfort 
le with one another.” 

Although some interior designers go the 
sy way with austere, gallery-white spaces, 
lery believes the collector-occupant is as 
portant as his acquisitions and needs an 
vironment that is really livable. Thus she 


de sure the seating groups and dining 


ate elements 


[facing page] Dramatic 
living room draperies in 
mustard-yellow wool 
flannel are trimmed in 
red velvet; on the floor, 
an Egyptian carpet 
grounds the color 
scheme. [this page, 
above] Murano glass 
lamps and a sofa uphol- 
stered in velvet help 
make the living room a 
glorious backdrop for 
an eclectic grouping of 
artworks. [right] Over 
the marble mantelpiece, 
an Emil Nolde water- 
color dances between 
1940s sconces. 


comfortable together” 














furniture were inviting, that soft textures made the space 


acoustically pleasant, and that the color was glorious. In fur- 
nishing this apartment, Killery flexed some collecting muscles 
herself, locating a gorgeous marble-topped Poillerat table. 
Taking her cue from the birds-and-spheres motif of its base, she 
arranged objects on it, including two alabaster doves and an 
Islamic navigational device representing the planets and stars. 
In the entrance hallway, Killery’s inspiration was, quite liter- 
ally, divine. After urging her client to purchase a stunning 
series of lithographs by Odilon Redon, The Temptation of 
St. Anthony, she set about spotlighting them. “I wrote my the- 


sis on lithography and practiced the technique,” she says. 


“Redon is the master of the medium. He creates deep, velvety 
blacks with a resonance and depth no other black can have.” 
Killery set off the Redons in rames, hanging them 
against walls | 1 dar] 1s a cool hue. 


Sisal ring 


housebeautif 





“TI needed to find a color with no heat that propelled| 
pictures out,” she explains. “It never ceases to amaze m; 
colors behave when they’ re juxtaposed. A color only be: 
truly remarkable when seen in contrast to another color 

Coordinating beautifully with those walls is a neoclas 
sofa—a flea-market find—covered in deep red toile. An 





nary chandelier would have a hard time competing with 
splendor, but Killery managed to come upon a showsto} 
a light fixture: a 1960s-era Murano chandelier that looks 
handful of enormous paillette sequins. 

One of those enviable people who manage to uneart 
sures in the unlikeliest places, Killery finds that precious 
gravitate to her: a luxurious sofa at a flea market, an ex¢ 
steel chair “upstate, in what I would call a teddy bear-an¢ 
flowers shop. I’m always looking for unusual things,” sh 


“They don’t have to be grand.” Her skill is total compos 


ilding, silks, Empire 


ye] The master 
s the most 
ace in the 
with a 

al furniture 
nt, Empire 
striped silks, 
ew works 
icasso). 

The owner, 
ymous, 

pose for us, 
Killery 

> star for 

1. 
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dining chair at Armani Casa. 
Mascara: Lancéme. Eye 
shadow: Taupe and Charcoal 
Brown; Foundation: N1 

and N2, all by MAC. Blush: 


Shu Uemura. Lip gloss: 
Bliss. Nail polish: Oatmeal 


boutiques. Pickled oak 
by Club Max. 


Pale Ottoman wool knit 
top at Giorgio Armani 


set 








ECORATING IS MORE 
fashionable than 
fashion these days! 
w that the world’s most 
zling clothing designers 
e fallen in love with 
ating home furnishings, 
ir labels are bursting out 
he closet into every room 
he house. From sweaters 
ofas, from pants to plates, 
-name fashion talents use 
same set of tastes and 
ls to design for rooms as 
y do for bodies. It’s not 
ch of a stretch if you 
ember that some of the 
‘Id’s most memorable 
‘riors were designed by, 
| for, fashion folks—Coco 
nel and Christian Dior 
e just two of the 
sndary couture powers 
»se Interiors were as 
ish as their clothing 
ections. Today, ever- 
lific Ralph Lauren leads 
designer pack when it 
1es to the home: in the 
t eighteen years, he’s 
oduced hundreds of 
ps, sheets, chairs, china, 
ks, candles, lamps, silver, 
rugs. On these pages, 
use Beautiful salutes the 
of the crop—the best 
y items that bring the 
way and the living room 
big, beautiful step closer. 





Brocade suit at Saks 
Fifth Avenue. Party 
dinner and dessert 






plates through 
Christofle. Pearl 
earrings from 
Michael C. Fina. 


Photosrapher: stERPHEN LEWIS 
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|ing page, above] 
indstooth crusher 

and leather-topped 
indstoeth box, both 

bugh Coach. Lipstick: 

| Red by Shiseido. [facing 
>, below] Cape Cod 

ver double-wrap silver 
ch. Sterling silver Sparte 
ner with leather handle, 
n from Hermes. [this 

+] Stained Vicufa Devore 
‘dress from Donna Karan 
jection. Satin-stitched 
and sham in Gold. Satin- 
hed quilt in Bronze. 

yen floral jacquard duvet 
prin Sage, all from 

NY Home Collection. 
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| 
| 
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Nathalie Rykie 
rose-filled gard 
PYate Mama d er UL 

the work: flowers ° 
em eee 
they pay few 

to the real cou 
Waite) aa 


Photos 


grapher JEAN-FRANCOIS JAUSSAUD 
Wintter. “ELSA KLEIN Si¢ HA 


Producer: MIGUEL FLORES-VIANNA 


[this page, clockwise 

i from left] An early- 
20th-century bakery 

stand holds part of Rykiel’s 
collection of American 
cookie jars. She sets the 
table with colorful china 
(much of it Designers 
Guild), and groups lilacs 

in low bowls. Rykiel likes 
to contrast pale painted 
wood against natural 
wood; ceramic floor tiles 
have the casual look that 
says country to the couple. 
In summer the house 

is almost hidden by two 
huge chestnut trees. 





A country 
Jouse in the heart 
of Paris delights 
five members of 

he famous Ry 


fashion family - 
































[this page, above] 
The red velvet love 
seat is Napoleon Ill. 

It is one of the 

few pieces the couple 
brought from their 
Left Bank apartment. 
The heart-shaped 
cushion was a 
birthday present 
from the Sonia 
Rykiel design team. 
The curtains are of 
Bennison fabric. 

[right] A Charles 

Eames chair sits in 
front of the antique 

pine fireplace 
Nathalie Rykiel had 
new bookshelves 
designed in the same 


sculp 























IT TOOK TWO YEARS FOR NATHALIE RYKIEL TO AGREE 
to even look at the house that is now the center of her 
life: “I hesitated that long about seeing the place becau 
it seemed too far from our offices. Our apartment was 
close to the Rykiel headquarters in Saint Germain des 
Prés, and I could walk home in a minute to check on 
my young daughters. A 15-minute drive seemed an 
impossibility.” 

But the moment she saw the house—in the 
Montparnasse district of Paris—she was overwhelmed) 
by its charm. The three-story building from the 19th 
century had become dilapidated and its large garden 
had been reduced mostly to mud, but Nathalie, daugh 
of Paris designer Sonia Rykiel and the creative directo1 
of the Sonia Rykiel company, knew instantly that “we 
had to live there.” 

Ten years later, Rykiel and husband Simon Burstein 
vice president of the company, and their three daugh- 
ters—Tatiana, 17, Lola, 15, and Salomé, 5—enjoy not 


only their property, with room 
for spectacular parties both in 
the house and in the garden, b 
life in the district as well. 

Nathalie Rykiel can claim te 
be one of the busiest women it 
Paris. She started out 20 years 
ago working as a model for the 
family company. Now she is he 
mother’s closest collaborator, 
promoting the firm’s image 
worldwide, staging the fashion 
shows, and developing new pr 
ucts. This year she was the fac 
behind the launch of their new 
fragrance, Rykiel Rose. 

The couple hired architects§ 
to redesign the house, open uf 
the space, and add the winter 
garden-conservatory to serve 
as the dining room. “I like the 
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[this page] 
The family considers 
the blue, white, and 
yellow kitchen the 
heart of the house. 
Nathalie Rykiel 
prefers open shelves 
for easy access to 
tableware and 
to show off some of 
her large collection 
of teapots. She loves 
to mix china colors— 
a yellow cup with a 
pink saucer. 
[facing page] 
Shelves in the master 
bath display the 
bottles of the 
fragrances Sonia 
Rykiel has produced 
over the years 
Checkerboard ti! 

banding decorat 

this room as \ 
as the kitchei 


aint Germain des Prés’ 











informality of almost being in the garden,” she says, “and 






















I also like flexibility. I planned the room so we can seat 1 
at the table, or have a very chic dinner for six. | 

“It was to be our family house—comfortable, full of 
color, and filled with things that Simon and I both like. 
We started on everything at once. We wanted the renova- 
tion to be complete by the time we moved in because the 
work takes twice as long once you are living there.” 

Rykiel and her husband went to London to buy the 
sofas and fabrics for the living room and bedrooms. They 
went shopping in Paris antiques shops and flea markets, 
and found an antique pine fireplace in the country, order: 
ing matching bookcases to frame it. They brought only a 
few things over from the Left Bank apartment. 

Rykiel chose a different scheme for each room, and 
color floods the house. Most spectacular is the pink-and- 
red drawing room, which is dominated by a huge, boldly 
patterned kilim rug. She says, “My study is a strong greer 
and our adjoining bedroom is a very pale green. Althougl 
our bathroom is blue and white, the green comes through 
the windows from the garden.” | 

Rykiel’s favorite decorative period is the 1930s, as seer 
in the mantelpiece collection of glass lamps created by th 
sculptor Ajnet. Her most treasured piece of furniture, on 
that had belonged to her mother, is the armchair in the 


ontparnasse 


bedroom. Rykiel recalls, “As a specia 
gift, Simon had Kaffe Fassett, the tex 
tile artist, cover it in a brilliant floral) 
design. My initials are on the back. 
It is a work of love.” 

As for driving to work, Rykiel has 
adjusted beautifully. When stuck in 
traffic she returns phone calls or aud 
tions music on the CD player for the 
next company fashion show. And 
she exults in her home: “I am now a 
woman of Montparnasse as well as 0 
Saint Germain des Prés. I go to the 
Montparnasse markets and buy won 
derful fresh food. My garden produ¢ 
roses by the hundreds in the summe: 
The house is magic—like living in th 


country in the heart of Paris.” @ 
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Seoul Food | 
} {Now playing in L.A.: A lighter, contemporary 
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WHEN JUN KIM AND HIS SISTER, SO 
Yon Kim, were fashion designers in 
the early nineties, they were among the 
| brash young innovators that Newsweek 
dubbed the “New York Brat Pack.” 
Not surprisingly, when this dynamic 
duo opened a Korean restaurant in 
Los Angeles, they steered clear of 
clichés. Not for them a cookie-cutter 
Korean place like the ones lining 
Western Avenue. Instead, they took 
possession of a fifties-era coffee shop 
in the Restaurant Row section of La 
Cienega Boulevard. Out went the 
faded plastic covered banquettes; in 


came chocolate-brown dining tables 





by Idea Space Design and Swedish bar 


Temple’s beef sirloin carpaccio paired with fresh vegetables and soy mustard vinaigrette. 


stools. Architect Richard Corsini kept 
the futuristi roof but 
installed 

open up ti 

party atm« 

the patio. \X 

evoke sereni srapher EDMUND BARR 

it was instantly 1cers: MARY-ELLEN WEINRIB and CHAR HATCH LANG 
of k.d. lang and. <3) DAVID “ROA S 


ebeautiful.<« 






RETURN 
SAMPLES 


Your presentation can’t soar 
without just the right memo 
fabric samples. But they’re an 
endangered species in a design 
world that counts on them. 











Concept: Jill Bluming /Design & Copy: Frederick & Froberg Design Offices 








Do your part to keep our kingdom - 
alive with choices and possibilities. : 
Return your samples . . . so we ee become Duis Antonine 
can all thrive! 






= 
| Beyond the look and location, 3 tablespoons vegetable oil lotus root chips 
@ it’s the food that sets Temple apart. 1 small cucumber, julienned 1 5-inch-long lotus root, peele; 























YM Chef Richard Aramino, formerly at - 1 small red onion, peeled, halved Peanut oil 
0 LHermitage, is serving up a lighter, and thinly sliced 
more contemporary version of Korean 4 cup sesame or shiso leaves, Slice lotus root on a mandoline f 
fare. Don’t expect the usual boiled beef julienned with a serrated blade. Place slice 
| and lamb. Bulgogi steak is soaked in a 1 cup daikon sprouts in a bowl of cold water. Let soak 
| marinade of soy, Asian pear purée, and Lotus root chips, recipe follows minutes. Drain. Dry between pa) 
sugar, then grilled. American herbs Soy mustard vinaigrette, recipe towels. 
such as fresh rosemary and thyme follows Heat 2 inches peanut oil in a I 
| mingle with such standard Korean skillet over high heat. Oil should 
flavorings as sesame-seed oil. SuJung Pat steak dry with a paper towel. ister 325°F on a thermometer. Fi 
Ga, an old-fashioned dessert made Rub crushed pepper and salt all over _ lotus root slices in small batches 
| from ginger, cinnamon, and sugar— meat. Set aside. golden brown, about 1 minute. I 
designed to cleanse the palate—now Heat vegetable oil in a large oven- on paper towels. Serve immediat 


arrives in a shot glass. “It’s easy to toss__ proof skillet over medium-high heat 
| back,” says Jun Kim, “and it’s never until hot, but not smoking. Brown soy mustard vinaigret; 






















| been served this way before.” @ meat on all sides. Remove pan from 6 tablespoons Korean or Japat 
| heat. Place pan in a preheated 400°F yellow mustard, available in 
Temple, 14 North La Cienega Blvd, oven for 10 minutes. Remove pan markets 
Beverly Hills, CA 90311; 310-360-9460. from oven. Place meat on a rack. 1 tablespoon grain mustard 
Cool. Wrap meat tightly in plastic 3 tablespoons white wine vine 
beef sirloin carpaccio wrap. Freeze for 3 hours. Remove 2 tablespoons mirin (Japanese 
2 pounds top sirloin, trimmed meat from freezer. Discard plastic wine) 
3 tablespoons coarsely crushed wrap. Thinly slice with a knife or 1 tablespoon finely chopped fi 
black peppercorns meat slicer. (If frozen solid, let garlic 
Y4 teaspoon kosher salt stand at room temperature for 30 4 tablespoons unsweetened ap 
minutes.) sauce 
| Divide and arrange beef slices 1 tablespoon granulated sugar 
| co among 4 chilled dinner plates. 2 tablespoons soy sauce 
| 2 a Garnish with cucumber, red onion, 3 tablespoons chicken stock 
7 sesame leaves, daikon sprouts, and 1 tablespoon mashed ripe pea 


lotus root chips. Drizzle soy mustard 
vinaigrette over meat. Serve remain- Whisk all ingredients together ir 
ing vinaigrette in a bowl. Serves 4. bowl. Makes about % cup. 





1998 Josmeyer, Riesling, Alsace, France 
1998 Franciscan Cabernet, Napa Valley, California 
1998 Raymond Reserve, Merlot, Napa Valley, Califor 





Chef Richard A 
calm before the din; les 
overlook a patio plant 
horsetail, bord 
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NEW NOTICEABLY WHITER TEETH 
Cs) IN JUST 14 Days 


WHITER TEETH FOR AT 
res LEAST 6 MONTHS 
SAME ENAMEL-SAFE 


INGREDIENT THAT 
DENTISTS USE 





feeth whitening like you’ve never seen before. 


New Crest® Whitestrips. Thin, flexible strips coated with the same enamel-safe 


2 A whitening ingredient dentists use. They get at stains below the enamel surface 
| rn X ¥ to whiten teeth 10 times better than the leading 


whitening toothpaste in just 2 weeks. Guaranteed. 


New Crest OEE: j 
Cea Reveal Your Whiter Smile. 


www.Whitestrips:;com 














2 Clothes Quarters 
{Milly de Cabrol outfits a dress 
room that’s right on Target} 


PICTURES & FRAMES 


[above] De Cabrol 
gets a lift at Target 
in Queens. [right] 
The designer and 
her booty. 





THOROUGHLY MODERN MILLY DE CABROL 
knows how to dress up the 21st-century way, 
combining designer and discount clothing, 
items vintage and new, for an effect that’s 
totally chic. The Chloé-clad decorator cuts 


a dashing figure as she darts from job to 


l job, her feet in the latest heels by Manolo 

1 Blahnik or Jimmy Choo, her fingers clutch- 
| ing one of the many antique handbags 

| she’s amassed o1 n-house and thrift- 


shop sprees. 
Savvy fashio brol 
have made “Tar-jay 
destination that sales at t Photographer: PAUL COSTELLO 
headquartered retailer total : 
a. ‘ Producer ELLIANNA PLACAS 
last year. So it was a natural 


Beautiful to invite her to put toget Writer: JULIA SZABO 
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Dishes so shiny you'll want to show them off. 
er your dishes get dirty, break out the good stuff: Cascade. It works two ways. First it removes tough foods; then (Cascade 


Pure Rinse Formula leaves a better shine than the leading competitive tablet. Also available in powder and gel. 
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stylish dressing room using furnishings from 
Target’s Queens, New York, store. The decorator 


envisioned a long, narrow space with clothes hung 
by category in rows, protected from dust and light 
by curtains. To preserve and neaten the look of 
the storage hatches above the rods, de Cabrol pre- 
scribed roller shades. “It’s so easy to see what’s be- 
hind them, in one quick motion,” she points out. 

On her visit to Target, de Cabrol found all 
the essentials for a well-proportioned dressing 
room: shoe trees, laundry baskets, storage boxes 
for off-season clothing, mirrors, lamps, and 
clocks. To those must-haves she added a chair, 
picture frames, a shaggy rug, a vase, and—in 
a flourish inspired by her own purse fetish—a 
couple of pyramid bookcases to display handbags. 
“A bag is a very important accessory,” she says, 
“and it should be displayed like a treasured 
object.” In her fashionable flurry of shopping, 
our glamorous challenger got the goods—all for 
less than $1,200. 

The designer wanted a simple backdrop that 
| would “accentuate the clothes and accessories,” 


she explains, “to help you find exactly what you 

















| need.” But forget plain-Jane gray and beige— 

de Cabrol opted for a more au courant neutral: 
lipstick red. She chose red paint for the walls and 
| high-gloss white for the floors. Everything else fol- 
lowed the clarifying red-and-white scheme (also — 
that of Target’s logo), from the “crisp white” cur- 
tains and roller shades to the “terrific” red plastic 
storage boxes and Lucy dinette chairs, uphol- 


| “A bag is a ites 
elven 


stered in sparkling ruby Naugahyde. “When you 
part those white curtains, the red really makes 
” she says. And how. Only 


Cabrol tempted to stray from her 


the clothes stand out, 
once was de 
strict color scheme: when she spied a multihued 
| three-drawer unit that she just couldn’t resist. 
Call this dressing room an arsenal of style: 
de Cabrol’s regimental red-and-white works like 


rey Ee AL mW mI + + c re a 
a reveille to inspire fast, easy outfit planning— 


even at dawi dresser is fully awake. It 
looks to us | n dressing rooms, 
but dk ng Target 
again. “lt redib] mer con- 
cludes, “and the pric il’s-eye! @ 
Visit our W ‘com, for 
more on De: > 
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portant accesso ate 
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[right] 

De Cabrol and 
HB’s Ellianna 
Placas take the 
Lucy chair for 
a test drive. 





[clock 
from 
left] 

De C 
picks 
a miri 
a lam| 
storas 
drawé 
















member the story of the ugly duckling? Experience your own 
y of transformation. Sure Fit Slipcovers. As beautiful as they are durable, they complement 
room. Our slipcovers truly fit your furniture because they’re uniquely designed to be flexible. 
| love the feel of our upholstery weight fabric, too. Sure Fit Slipcovers. A new look for your 
loveseat, recliner, and even wing chair or ottoman is just a call or click away. 





SLIPC 


“SLIPCOVERS, 
ke Mal 


or a free catalog or to place an order, call 1-888-SUREFIT 


“sratit cAmM 
or visit www.surefit.com 





























BUICK RENDEZVOUS 

Innovative and infinitely capable. The all-new Buick 
Rendezvous. It’s all good. For more information visit 
www.buickrendezvous.com or call 1-800-4A-BUICK. 
Check #1. Free. 

TOYOTA AVALON 

The most spacious, most luxurious sedan we've ever 
created. Now with luxury that takes care of you. For 
more information check #2. Free. 

TOYOTA PRIUS 

Introducing a work of pure genius. Prius, the revolu- 
tionary hybrid car from Toyota. To learn more about 
Prius visit www.toyota.com. Check #3. Free. 


ALEXANDER JULIAN AT HOME 

Make the weekend jealous...celebrate everyday. That’s 
my motto. Why not start at home creating a new look 
with my latest furniture. It’s casual. It’s comfortable. 
Perfect for celebrating. Check #4 for your free literature. 
BERNHARDT FURNITURE 

Furniture Makers since 1889, offers a variety of 
catalogs for the living room, dining room and bedroom. 
Check #5. Free. 

BRUNSHWIG & FILS 

Good Design is Forever. Fabrics, wall coverings and 
home furnishings available through architects and 
interior designers. Check #6. Free. 

CHARLES P. ROGERS 

Charles P. Rogers brass and iron beds, est. 1855. 
Original 19th and 20th century headboards, beds, 
canopy beds and daybeds are now available direct 
from America’s oldest maker of brass and iron beds. 
Color catalog $1.50. Phone orders welcome. Shipping 
available worldwide. Check #7. 

DONGHIA 

Furniture, textiles, trim, lighting, wall coverings and 
accessories that bridge the gap between modern and 
traditional. Donghia’s designs are hand-crafted of the 
finest materials with an ummistakable signature style. 
Check #8. Free. 

DREXEL HERITAGE 

Experience Furniture by Drexel Heritage. A variety of 
styles for a world of individuals. Check #9. Free. 
GRANGE 

Experience timeless quality. Fine French home furnish- 
ings for the bedroom, dining room and living room with 
upholstery and occasional pieces suited for today’s 
style of living. Tomorrow's antiques. Check #10. $10. 
HARDEN FURNITURE 

Our craftspeople have created hich auality heirloom 
solid wood furniture and upholst dur 
free 20 page brochure provic 

wood furniture and upholstery availao! 

styles and finishes to enrich y 

HICKORY CHAIR 

Hickory Chair represents a versati! 

upholstered furniture. Check #1 

able: Upholstery $25, William E. { 


Please check the corresponding num 
House Beautiful, P.O. Box 5 


O’Brien $15. Or call 1-800-349-4579 or visit 
www.hickorychair.com 
HOMELIFE 
Homelife Furniture’s 130 stores offer style at great 
prices for every room in your home. Visit us at 
www.ehomelife.com or call 1-800-733-STYLE. 
Check #13. Brochure $1. 
KARASTAN 
Fashion is fleeting, unless it’s Karastan. Our rugs 
and carpets lend distinctive presence to any décor. 
Send for a full-color brochure. Check #14. $3. 
KINCAID FURNITURE 
Kincaid Furniture...the world’s largest maker of gen- 
uine solid wood furniture. Own tomorrow’s heirlooms 
today from Kincaid. To order a “Welcome to Kincaid” 
catalogue call 1-800-242-1671 or check #15. $2.50. 
KRAVET 
Kravet has celebrated over 80 years of beautiful, dec- 
orative fabrics and furnishings. Our company brochure 
explains the complete Kravet line of products including 
the licensed fabric collections. Check #16. $2. 
LA-Z-BOY 
For our free home furnishings kit including product 
information and decorating guide complete with 
planning grid and furniture templates, Check #17. 
MOHAWK 
For a Mohawk dealer in-your area or to receive free 
Mohawk product literature call 1-800-2Mohawk or 
visit www.mohawkcarpet.com. Check #18. Free 
NIERMANN WEEKS 
Niermann Weeks quick ship program includes a 
selection of the company’s most popular to-the-trade 
home furnishings, lighting and accessories. Check 
#19 for a free brochure. 
PLAIN & FANCY CUSTOM CABINETRY 
From American Arts and Crafts to the warmth of 
Provence, our new 40-page catalog previews these 
cabinetry styles and many more...all within a price 
range you can afford. Available primarily east of the 
Mississippi. Dept. #HB901C. VISA/MC 800-447-9006. 
Check #20. $12. 
RAYMOND WAITES DESIGN 
Raymond Waites Design delivers luxurious warmth, 
exotic style and relaxed elegance directly to your 
home. For more information visit www.raymondwait- 
es.com or Check #21. 
ROBERT ALLEN 
Robert Allen offers infinite ranges of color. For 
information on our fabric collections contact your 
designer or call 1-800-240-8189. Check #22. Free. 
SCALAMANDRE 
Specializing in the finest textiles, wallcoverings, 
passementerie and furniture available to the design 
trade. Scalamandré exclusively represents Elitis and 
lony in the United States. Check #23. Free. 
JONBEK 
\! chandeliers in any style you can desire—Retro, 
ince, or Rococo, triumphantly Empire, starkly 
rary or daringly custom. Video or brochure 
'titude of original designs and tell the story 


d mai! vith payment if required, or fax to (419) 621-4350. If card is missing, please send request to: 
vali: ough November 30, 2001. If material is no longer available you will be notified by mail. 


~ equipment provides unmatched wine preservation 


| 
{ september 2001 


of Schonbek, which was founded in 1870 in Bohemie 
Check #24 for a free brochure. 

SDH ENTERPRISES 

SDH Enterprises offers “purely” refreshing product | | 
for the body, mind and soul. By creativley designing 
and manufacturing textile products made of all natut 
fibers, we produce elegant assortments which elicit | 
warm and peaceful feeling. Check #25. Free. | 
WAVERLY 
Waverly is your complete decorating resource with a| 
abundant assortment of home furnishing products. 
For further information on how to order fabric and 
wallpaper samples check #26. Free. 


kitchen & bath | 
CORIAN | 
“Home as Self” from Corian” a 20 page book filled 
with inspirational Corian® applications and deca 
philosphy. Check # 27. Free. 
CUISINART 

Cuisinart, Savor the Good Life’”. People have fallen 
in love with entertaining and have come to rely on 
the convenience and professional results they can 
count on from Cuisinart. Eat well, drink well, live 
well. Enjoy the good life. It all begins in the kitchen. 
Check #28. Free. | 
JENN-AIR 
Jenn-Air, a division of the Maytag Corporation, 

are makers of the finest high-end kitchen appliances 
including cooktops, convection ovens, wall ovens 
and refrigerators. Jenn-Air-the sign of a great cook. 
Check #29 

KITCHENAID 

KitchenAid offers a complete line of beautiful 
designed, professional-quality major and counterto 
appliances. For more information, plus recipes and | 
entertaining tips, check #30. Free. 

KOHLER BATH & KITCHEN IDEAS 

A complete set of full-color product catalogs coverir 
baths and whirlpools, showers and lavatories, toilet 
bidets, kitchen and entertainment sinks, faucets an| 
accessories. Check #31 for a $15 brochure or call 
1-800-4-KOHLER. www.kohler.com 

MARTEX 

For a free brochure on getting the most from your 
sheets, towels and blankets, please check #32. 
Learn more about Martex bedding and bath 
products by visiting www.martex.com. 

PRICE PFISTER 

Price Pfister offers a complete line of kitchen and b) 
products including faucets, tub and shower, Roman. 
tub, accessories and lighting. Check #33. Free. 
SUB-ZERO 

Sub-Zero offers innovative solutions to today’s 
refrigeration needs. Its 400 Series of wine storage | 










i i 


and beautiful exterior designs. The 600 Series 
of built-in refrigerators offer design flexibility, 
complementing any kitchen décor. And its 
intergrated 700 Series delivers refrigeration 


10) Olle access to our OTs call the 
e 





y anywhere in the home. For more information, 
#34. Free. 

APPLIANCE COMPANY, LLC 

s famous red knobs, Wolf’s residential line 

S ranges, cooktops, ventilation and outdoor 
quipped with infrared technology and dual 

;, the hand-crafted line is available in a variety 
igurations and sizes. For more information call 
444-7820. Check #35. 


JRNIA CLOSETS 

mized storage area transcends form and 

n into architecture for the art of living. Call 
336-9709 to arrange a free design appointment 
home or check #36 for a free brochure. 
TOFLE 

fle has been the leader in the “Arts de la Table” 
830. Renowned for its elegant and stylish 

8, Silverware, porcelain, table linens and 
Please call 1-877-PAVILLON for Pavillon 

fle store locations. Check #37. Free 

DESIGN GROUP 

a leader in print, pattern and color, creating 
Iries for women, men and the home. 

#38. 

S 

iS a unique store in San Francisco featuring 
in, European and Asian Mastercrafts including 
1d, bath, fragrances and fine jewelry. Pleasing 
ers since 1861, their social and business gift 
is adept to creating custom and unusual 
large quantities. Check #39 to obtain a 

at no cost or call 1-800-289-4438 or visit 
imp’s.com. 

RING PORTABLE SPAS 

night in your own backyard in the warm, 

2 water of Hotspring Spa. Built for a lifetime 
ation. Check #40 for a free color brochure. 


OND IS FOREVER 
monds at www.adiamondisforever.com! 


SEN® WINDOWS & PATIO DOORS 

n Windows offers worry-proof durability and 

il craftsmanship. FREE information helps you 
the entire project. Check #42. 

’ WINDOWS & DOORS 

offers a free 30-page catalog featuring their 
vood and clad wood windows and doors. Check 
r beautiful color photographs and information 
/in’s standard and custom products. 


he revolutionary laminate floor from Sweden, 
2s beauty, unsurpassed durability and ease of 
lance. It’s the beautiful floor that’s made to 
autiful. 24-page brochure full of room scenes 
ign samples. Check #44. $2. 





Buick 1-800-4A-Buick www.buick.com 

Chevy 1-800-950-2438 www.chevrolet.com/car 
Chevy Tahoe 1-800-980-2438 www.chevrolet.com/tahoe 
Chrysler Brand 1-800-CHRYSLER www.chryslercars.com 
Dodge www.4adodge.com 
GMC-Envoy 1-888-ENVOY-4-U Www.envoy.gmc.com 
Hyundai Motor America 1-800-CARS www.hyundai.com 

Jeep www.jeep.com 

Lincoln LS 1-800-688-8898 www.lincolnvehicles.com 
Oldsmobile 1-800-718-7778 www.oldsmobile.com 


Toyota Avalon 


Alexander Julian at 7 


www.toyota.com 





Baldwin Hardware Corporation 
Bernhardt 

Brueton 

Brunschwig & Fils 

Charles P. Rogers 
Couristan, Inc. 

Donghia 

Drexel Heritage Furnishings 
Grange 

Harden 

Hickory Chair 

HomeLife Furniture 
Karastan 

Kincaid “Solidwood” Furniture 
Lane Venture 

Mohawk 

Niermann Weeks 

Robert Allen 

Raymond Waites 

Roche Bobois 

Scalamandré 

SDH Enterprises 

Sherwin Williams 

Waverly 


Corian® 

Cuisinart 

Jenn-Air 

KitchenAid 

Kohler Company 

Martex 

Plain & Fancy Custom Cabinetry 
Price Pfister 

Sub-Zero Freezer Company 
Wood-Mode, Inc. 

Wolf Appliance Company 


1-800-776-7986 Ext.619 


1-800-566-1986 
1-877-200-4905 
1-800-221-6783 


1-800-272-7726 
1-800-223-6186 
1-800-DONGHIA 

1-800-916-1986 
1-800-GRANGE-1 


1-800-349-4579 
1-800-733-STYLE 


1-800-234-1120/Ext.88 


1-800-750-LANE 
1-800-235-3558 
1-800-2Mohawk 


1-800-240-8189 


1-800-972-8375 
1-800-932-4361 
1-800-244-2688 
1-800-4-SHERWIN 
1-800-423-5881] 


1-800-986-6444 
1-800-726-0190 


1-800-422-1230 


1-800-4-KOHLER/ Ext.AR6 


1-800-533-8229 
1-800-447-9006 
1-800-PFAUCET 

1-800-444-7820 
1-800-635-7500 
1-800-444-7820 


www.bernhardtfutniture.com 
www. brueton.com 

www. brunschwig.com 
www.charlesprogers.com 
www.couristan.com 
www.donghia.com 
www.drexelheritage.com 
www.grange.fr 
www.harden.com 
www.hickorychair.com 
www.ehomelife.com 


www.kincaidfurniture.com 
www.laneventure.com 
www.mohawkcarpet.com 
www.niermannweeks.com 


www.raymondwaites.com 
www.roche-bobois.com 
www.scalamandre.com 


www.sherwin-williams.com 
www.waverly.com 


www.corian.com/info 
www.cuisinart.com 
www,jennair.com 
www.KitchenAid.com 
www.kohlerco.com 
www.martex.com 
www.plainfancycabinetry.com 
www.pricepfister.com 
www.subzero.com 
www.wood-mode.com 





Baccarat 

California Closets 

Christofle 

Echo 

Gump’s 

Hotspring Portable Spas 

New York School of Interior Design 
San Francisco Herb Company 
Sure Fit 

Swarovski 


watches and jewelry 


1-800-777-0100 
1-888-336-9709 
1-877-PAVILLON 


1-800-289-4438 


1-800-33NYSID 
1-800-227-4530 
1-888-SUREFIT 
1-800-648-8210 


www.baccarat.fr 
www.calclosets.com 


www.echodesign.com 
Www.gump’s.com 
www.hotspring.com 
www.nysid.edu 
www.SFHerb.com 
www.SUREFIT.com 
www.swarovski.com 





A Diamond is Forever 
AKTEO Universal Watches 


windows and flooring 


Andersen® Windows & Oe Doors 
Armstrong 

Marvin Window & Doors 

Pergo 


1-800-360-2586 


1-800-426-4261 
1-888-Armstrong 
1-888-537-8268 
1-800-33-PERGO 


www.adiamondisforever.com 
www.akteo.com 


www.andersenwindows.com 
www.armstrong.com 
www.marvin.com 
www.pergo.com 


Click on our website address f'; House Beautiful advertiser and special event opportunities...hbhighlights.com 


Laundry basket 
with casters, $20. 





. chair, | 
= $80. a 














$17. 
Michael Graves 
sconce, $30. 





Shoe rack, 


Laundry basket 

Table lamp 

Multicolored 
three-drawer unit 

Glass vase 

Red stacking drawers (5) 

Tab-top fabric 
panels (6) 

Lucy chair 

Drapery rods (6) 

Window shades (6) 

Shoe rack 

Michael Graves 
sconces (2) 

Alarm clock 

Frames (2) 

Rug 

Tension rods (4) 

Bookcases (2) 

Console table 

Mirror 





GRAND TOTAL 











| 
ued from page 94) seeking partner to share 
the daily grind...and brew! 
coffee lover seeks piping hot 
relationship. wake my senses 
Cuisinar: with a fresh approach to the day 
tense minestrone. So and indulge me with superior 


taste from dawn to dusk. 


ets are stuffed with wine and curios. 
e guinea hen baked with honey or 


orante Mugolone (Via Pellegrini 12; 
9). A subdued spot decorated with 
paintings by a local artist. Traditional 
like pict with duck raga. 
relvecchio (Via Castelvecchio 65; 


the automatic grind & brew 
by cuisinart...savor the good life! 


). This quiet little restaurant with 
d ceilings gets creative with vege- 
cuisine, a near nonentity in Tus- 
Recommended: Chestnut gnocchi 
sotto with vin santo and sweet 

ne onions. 


iP 

offers stylish accommodations 
dieval palazzi, historic villas, and 

1t monasteries, all within easy reach 
city center. The country code is 


1 the city code ts 0577. 
el Certosa di Maggiano (Strada di A mee 
sa 82; 288180). Housed in a for- sg . segs a = $s cgaactsae % “ 





{th-century monastery five 





es’ drive from the city, this lux- 
; 17-room hotel is chock-full of 
| antiques and surrounded by mani- New FROM THE NATIONAL CANCER INSTITUTE 


grounds. Rooms on the executive 


vave Florentine silk wallcoverings Ty 2 
ne-of-a-kind stuccoed bathrooms. ia -- . bs TAndevstanai nA 
les from $400. { 


nd Hotel Continental (Via Banchi ure ; 1 > % Breast Cancer 
ora 85; 44204). Slated to open mn SVveatment : 


ionth, the 51-room hotel in a 
akingly restored Baroque palazzo —— : 
A Guide for Patients 


1d become the first five-star estab- 
ent in the historic center. Doubles 


400. . 

P ; é sa Clear and Useful Information About: 
zzo Ravizza (Pian dei Mantellini Ry Re AT kee 

0462). This 16th-century palazzo’s * Types and stages of disease 

are decorated with antiques and ° Treatment choices 

nporary furnishings in the spare ¢ Decision-making process 

1 style. The best face the garden ¢ Questions to ask the doctor 


ford sweeping views of the hills. 
es from $175. 
2] Santa Caterina (Via Enea Silvio 


e Emotional health 


~ To order this publication, call NCI’s Cancer Information Service 
omini 7; 221105). An 18th-century at 1-800-4-CANCER (1-800-422-6237). Persons with TTY 
ith 19 modestly sized rooms and a equipment, dial 1-800-332-8615. 


1 anchored by an ancient palm tree. 
es from $110. ® Reported by Ted 
ind Valerie Waterhouse 


Visit NCT’s web site for patients and the public: 
http://cancer.gov 














Feu 


Join the New York Design Center’ and House Beautiful for “An Evening on Broadway” 
An exclusive gala to celebrate the New York Design Center's 75th Anniversary. 

The event will benefit Broadway Cares—the nation’s leading, non profit AIDS fundraising 
organization supported by dozens of Broadway and off-Broadway shows and will include: 


* Mini performances of leading Broadway shows 
* A cocktail reception 
* An elegant dinner in select NYDC'’ showrooms 


New York Design Center'” Sponsors include: 
Amtico Baker Knapp & Tubbs David Grange 
Odegard Paoli Pringle Ward/Versteel Profiles Saladino 


For an invitation or more information, please call (212) 903-5123 


ie Fall Market Trade Event 
Tuesday, September 25th, Iam—5pm 


The Laguna Design Center's annual Fall Market trade event will feature a keynote 
presentation by House Beautiful Editor in Chief, Marian McEvoy, as well as educational 
seminars and inspiring presentations sponsored by Jenn-Air, Lladré, Wedgwood Fine 
China and a host of others. In addition, new line introductions will be presented in more 
than 40 showrooms and designers may attend featured speaker and style-maker 
Suzanne Rheinstein's colorful and inspiring presentation. 


As a special treat, guests will be invited to test drive a new Chrysler and receive a 
decorating book compliments of House Beautiful. 


Trade and Design professionals may call (949) 643-7147 for reservations and a complete 
schedule, or visit www.lagunadesigncenter.com. 


Niermann Weeks’ Quick Ship Program offers a special selection of the company's 
most popular products, stocked and available for shipment within two weeks. 
These designs complement a range of interiors, from classic to contemporary. 

For showrooms, including new locations in Dallas and Houston, please 

visit Www.niermannweeks.com 
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Meet HB 


She's House Beautiful’s new style maven-thirty- 
something, curious, talented, fashionable, full of 

| energy, on-the-go, in the know and of course, 
passionate about interior design, 

| Until now, she's only shared her fabulousness with 


A 








Close friends and confidantes Rut now, HB has 
agreed to tell us a'! her secrei very own 
weekly Style Diaty, Fre ier ¢! nfortable 
apartment in NYC to her nlayiui 9 
retreat in the Hamptons ar everyttyii: 0 
visitors to hbstylediary.con) il! set the iy ( 
on HB's razzle dazzle lifesty': 


|___ Highlights 
* Online boutiques featuring He ne 
* Weekly sweepstakes—because 

than a great giveaway! 










~ glasses—Bulgari (M); 212-717-2300. Sterling 


ICsOULCSSs 


Products and other resources for this month’s fea 
follow. All prices are approximate suggested retai 
Symbols in parenthesis identify service type: (R) 1) 
(T) trade, through decorators; (MO) mail order; 
manufacturer or distributor. 
SPACE LIMITATIONS PREVENT SOURCING OF ALL ITE) 
SHOWN, SOME ITEMS NOT MENTIONED ARE FROM 
OWNER’S COLLECTION. 


46 New Dig's 
The Velvet Garden, 8327 W. 3 St., Los Ange 
CA 90048; 323-852-1766. 

52 Lights Fantastic 

Custom lampshades—Oriental Lamp Shade 
(R,T), 816 Lexington Ave., New York 10021; 
832-8190. Web site: www.orientallampshade, 
Lena Lamp #23-WG—Charles Fradin (R,T) 
323-951-1200. 
Page 52: Fabrics and trims, left to right: Fabri, 
J. Robert Scott (T); 212-755-4910, White feat 
trim #1124-CCWSB—M@é&J Trimming (R,T); 
800-9-MJTRIM. Web site: www.mjtrim.com, | 
Velvet ribbon trim #5 in color brown; #9 in | 
color 36—Hyman Hendler & Sons (R,T); 21, 
840-8393, Fabric—Bergamo (7); 212-888-33 
Metallic lace trim in orange, silver, and gold- 
Tinsel Trading (R,T'); 212-730-1030. Web site 
www.tinseltrading.com, Fabric—Christophe 
Hyland (1); 212-688-6121. Pearl beaded 
fringe trim #0216-SV899C7—M&J Trimmin 
see above, 
Page 54: Fabric—Niermann Weeks (T); 212- 
7979, Ball fringe trim in green—Tinsel i 
see above, Fabric—Gretchen Bellinger (T); 
235-2828, Scallop beaded trim #216-SVB905 
M&] Trimming, see above, Fabrice—Orienta 
Lamp Shade, see above. Corded trim— 
Trading, see above. 

Page 56; Fabric—The Silk Trading Co 
(RT); 212-966-5464, Embroidered tri 
#0272 ML-135 in red/wine—M&] 
Trimming, see above, Fabrice—Métaphor¢ 
through Donghia (T’); 800-DONGHIA. Velvet 
beaded ribbon trim #0216 RT733 in navy; b 
fringe trim #979-50064 in navy with #5830 
tape—M&] Trimming, see above. Fabric— 
Pollack & Associates (T); 212-421-8755. 
Rhinestone star trim #0119-81026 in crystal- 
M&J Trimming, see above. 
66 Sitting Pretty 
Designer: Nancy Corzine, 969 Third Ave., St 
804, New York 10022; 212-223-8340» Flower 
styling by Victoria Montana. Host and host 
chairs, Berlina; chair fabric, Orchard, fawn; 
skin seat, fawn; side chairs, Martino; side ch 
fabric, licorice, blonde; dining table, Arial; s 
wool rug, Arrow—Nancy Corzine, see above 
Dinner plate, Puiforcat, Century—Lalique ( 
for stores: 800-993-2580, Water goblets, red 





ware; silver shells; place card holders; salt a 
pepper; wine caddy—Christofle Beverly Hil 
310-858-8058. | 
76 Architecture | 
Architect: Toshiko Mori, 145 Hudson St., N 
York 10013; 212-274-8687. 
98 Here Comes the Sun 
Designer: Stephen Shubel Design, 11 Ross 
Common, Ross, CA 94957; 415-925-9332. | 
118 Family Ties 

ages 118 to 123: Designer: Katie Ridder, 
1239 Broadway, Ste., 1604, New York oa 
212-779-9080. Architect; Peter Pennoyer; 2 
779-9765. Dining room: Paint, #409—Benjat 
Moore (M); for stores: 800-672-4686. Chair 
ric, Cardinal 14, #2265—Pierre Frey throug 
Donghia (T); 800-DONGHIA. Front hall: Pai 
#HC41—Benjamin Moore, see above. Sett 











‘ic, Small Sprig Silk/Green/Copper Beige, 
074/09—Chelsea Editions (T); 212-758-0005, 
ter bedroom: Wall fabric, #4271.02-380; 

. for wall fabric, #30421-309—Brunschwig & 
(T); 212-838-7878. Stool fabric, Damasko 

de, #F162V791.3—Christopher Hyland (T); 
688-6121. Garden room: Wallpaper, 
REBO81112—Maya Romanoff through Old 
rld Weavers (T); 212-355-7186. Kitchen 

inet handles, Sagatsuna pulls, #FT120— 

on’s Hardware (R); 212-532-9220. Hanging 
p—Artemide (M); 800-835-5304, Backsplash, 
*k Quartz Corian. 

t Just Dandy 

es 124 to 131: Designer: Kristen van Riel. 
bitect: Laurent Bourgois, 011-33-1-43-70-61-61. 
» Killery Chic 

es 132 to 137: Designer: Marina Killery, 

‘ina Killery Interiors, 215 E. 70 St., New York 
21; 212-639-9277. Gallery: Sofa fabric, Cholet 
»—Lee Jota (T); 212-688-0444. Lamp 
des—ABC Carpet & Home (R,T); 212-473- 

0. Living room: Curtain fabric, wool flannel— 
en & Chadwick (R,T); 212-741-8557. Curtain 
‘ication—David Haag (T); 212-741-8557. 

gere fabric, Sardinia—Kirk-Brummel (T); 
477-8590. Carpet—Stark Carpet (R,T); 212 
-9000. Sofa, custom—Richard Keith 

gham (T); 212-759-1212. Sofa fabric, velvet— 
istopher Hyland (T); 212-688-6121. Dining 

n: Curtain fabric, Verel de Belzal 
nschwig & Fils (T); 212-838-7878; Curtain 

g fabric, Blackwatch silk tartan—Lee Jofa see 
ve. Emerald damask—Old World Weavers 
212-355-7186. Study: Old Master painting— 
yhne Alazraki (R,T); 212-734-8658. Bedroom 
ir fabric, Riga Pekin Melch; tassels, trim, cus 
—Christopher Hyland, see above. 

3} Home Fashion 

es 138 and 139: Dining room chair with U- 
»ed legs in pickled oak, $1,500—Armani Casa 
, 877-7-ARMANI. Pale ottoman patterned top 
1 crisscross straps, $1,375—Gtorgio Armani, 
above. Dessert plate, Party, $50; dinner plate, 
-y, both Christian Lacroix, $55—Christofle 

; for stores: 877-PAVILLON. Brocade jacket, 
istian Lacroix, $2,115—Saks Fifth Ave. (R); 
753-4000; Nordstrom (R); for stores: 800 
5800, 

2s 140 and 141; Aubergine silk satin 

rgette high-neck top, $530; Layered 

dows duvet, $280 for full/queen; Sheared 
clé decorative pillow, $125—Calvin Klein 

, for stores: 800-294-7978. Green cashmere 
) dress, $2,300—Versace (M); 888-3 

5ACE. Cup and saucer set, Jungle, by 

sace, $145—Rosenthal USA (M); 800-804 

). Collection desk, $9,950—Ralph Lauren 
ne (M); 800-578-7656. Winter white wool 
ypur with leather patches, $595; dark brown 
ner ankle boot, $625 
‘ection, see above. 

°s 142 and 143: Houndstooth Crusher hat, 
_haircalf houndstooth square box, $158 

ch (MO); 866-262-2440. Web site 
y.coach.com. Cape Cod double wrap watch, 
0; Sparte pitcher, $2,125—Hermeés (M); 
441-4488. Satin-stitched quilt in gold, 
»/queen; satin-stitched sham in gold, $100/ 








Ralph Lauren 


ard; satin-stitched quilt in bronze, 

)/queen; all-over floral wool and cotton duvet 
rin sage, $500/queen; stained Vicuna 

ore slip dress, $3,500—Donna Karan (M); 
1986-DKNY. Web site: www.dkny.com. 

{ Clothes Quarters 

ner Milly de Cabrol, 212-717-99317. 

jet (R); for stores: 888-304-4000, Web site 
v.target.com. @ 








DCAULILULTINAS 





MAYFIELD LEATHER 

offers unique bar chairs in your choice 

of over 50 top grain leathers. Heirloom 
quality sofas, chairs, ottomans, benches, 
and office seating are also available at great 
savings and are shipped directly to you. 
Catalog, $5 (refundable with purchase). 
Call 800-342-7729 for a complete line 

of Mayfield Seating, or visit us at 


www.mayfieldleather.com 





he : A (a 
DECKS AND OUTDOOR LIVING 
Archadeck, “America’s Deck Builder,” 
custom designs and builds decks, screened 
porches, sunrooms, gazebos, trellises, 
arbors and much more. Established in 1980, 
Archadeck has built more than 45,000 
projects and is ranked as one of the “Top 
15” remodelers in the country by Qualified 
Remodeler magazine. Call 888-OUR DECK 


for a free brochure, or visit our website: 


www.archadeck.com 





BLINDS & WALLPAPER 
Save up to 85 percent on blinds, wallpaper 
borders, and fabric. Free UPS shipping 
within 48 hours. For a free blind and 
sample kit, call National Blind & Wallpaper 
at 800-477-8000. 









—_ 


WALLPAPER & BLINDS 
Save up to 85 percent off first-quality name 
brand blinds and wallpaper. Free fast UPS 
shipping. 90 days same as cash. Call 
American Blind & Wallpaper or visit our 
website for a price quote or to receive a 

free blind sample kit & measuring guide 
and or a free wallpaper catalog ($2 handling 
charge for wallpaper catalog). 800-735-5300. 


www.decoratetoday.com 


FINE LEATHER FURNITURE 
Wellington’s Leather Furniture has 
offered traditional and contemporary styles 
since 1980. To request a catalog, call 800 
262-1049 or view our online catalog at 
www.fineleatherfurniture.com. Hundreds 
of styles and colors available with nation 
wide delivery. Please visit our newest site 

at www.leatherfurniturebids.com to pat 


ticipate in our online furniture auction. 


GEVALIA 


KAFFE 
Always a pleasure" 


GEVALIA 

Experience the rich, smooth taste of Gevalia 
Kaffe in your home. Call 1-800-GEVALIA 
or visit www.gevalia.com and we'll deliver 

a trial shipment to you with a free 


coffeemaker and without further obligation 
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beautiful 
MARKETPLACE 
es a 


KITCHEN APPLIANCES 
www.BACONBOX.com 
“WORLD'S BEST BACON COOKER” - Great Gift Idea, 
Free Online Purchase Gift 1-800-775-0788. Perfect 
bacon every time - guaranteed! 
FURNITURE 
#1 FURNITURE SOURCE! 1-800-323-8469. TRIAD 
FURNITURE DISCOUNTERS. ALL MAJOR BRANDS. 
SAVE 40 - 50% OFF RETAIL! IN-HOME DELIVERY. 
EXCELLENT CUSTOMER SERVICE. 


{SAVE $$$$ ON MAJOR BRANDS. Order with Credit 





Card. Experienced sales reps., insured delivery, 
more repeat customers. Since 1981. Carolina Furniture | 


Direct. Please call 1-800-838-7647 


OPENING PROMOTION 50%. Quality state of the art | 


handcrafted teak and rattan furniture. Factory direct 
| from Indonesia Free catalog 201-985-2190 
www.rudyworldtrade.com 

65% FURNITURE DISCOUNTS, 500 FINEST BRANDS. 
In-home Delivery since 1933. CHERRY HILL FURNITURE 
1-800-666-0933 or www.cherryhillfurn.com brochures 
1-800-888-0933 quotes 


1-800-714-4448 FURNITURE DIRECT**** Save up to 60% | 


on major brands. White glove express delivery 
| Immediate quotes. www.furnitureorders.com 

| : 

| CUSTOM UPHOLSTERED & LEATHER FURNITURE 


| Factory Direct over 50 years. HUNT GALLERIES 
1-800-248-3876, www.huntgalleries.com 


| INCREDIBLE SAVINGS TO 65%! NAME BRAND 
| FURNITURE & GRANDFATHER CLOCKS. NATIONWIDE WHITE 





| GLOVE DELIVERY. WHOLESALE FURNITURE GALLERIES | 
800-444-4154 FREE BROCHURE, www.discountfurniture.net | 


PATIO, POOL, PORCH FURNITURE - SHIPPED QUICKLY. All 
Major Brands. 1-800-288-1086. www.thegardenroom.com 
#1 SOURCE FOR FURNITURE 1-800-662-2612 or visit 
www.furnituregeek.com SAVE 40% - 60-% OFF RETAIL. 
ALL MAJOR BRANDS. TABLE PADS ALSO AVAILABLE. 

BRASS BEDS -IRON BEDS 
BRASS AND IRON BED SALE! Buy factory direct and save 
50% on romantic solid brass and iron beds. Once-in-a- 
lifetime savings! Lay-away and payment plans. FREE 
color catalog. BRASS BED SHOPPE, 12421HB Cedar 
Road, Cleveland Heights, OH 44106 216-229-4900 
www.brassbedshoppe.com 

CARPETING - FLOORING 
AREA RUGS @ RugsUSA.com - Shop online and save 
up to 40% on a wide variety of national brand Area Rugs 
FREE SHIPPING 1-800-982-7210 www.rugsusa.com 
| #1 EXPERT CUSTOMER SERVICE. Savings up to 60% 
Carpet, vinyl, hardwood. Family owned and operated 
for 28 years. WEST CARPET. 1-800-247-3707. Visit 
www.wesicarpet.com 
1-800-789-9RUG. All Major Brands. 5% Over Cost. Don't 
Pay Retail. American Carpet Brokers 


DECORATOR TRIM 
www.trimsplus.com lic internet's #1 source for 
decorator cording, beaded trim, tassels, fringe and more 
Beautiful Selec Wholesale/Retail. Secure Shopping 
Online. Toll Free: *1-877-889-TRIM (8746) 

FABRICS 
ABC FABRICS 


only IRBST QUAL'T at 


UP TO FIVE FLOORS ym 


quality cabinet. Tota et 


competent ¢ 


To place an ad ca 
Gleason, 512 W. Burlington A 
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America’s #1 Choice for 8 E 
Wallpaper,  <ss@iiceil 


°. ) Take An Extra 
Blinds & More! | 19% OFF 
You'll never find a reason i 


CODE: MG10 
to buy from anyone else! 


mntee il! 100% Satisfaction 
President im Guaranteed! 


American 
Blind and Wallpaper Factory 


1-800-735-5300 


Decorating so easy, it’s fun! FREE UPS Shipping!" 

FAX 1-800-391-2293, 909 N, Sheldon Rd, Plymouth, MI 48170 

Call or click 24 hours a day, 7 days a week. 
A rs & checks accepted 


All major credit cards, money orde 
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Sterling Flatware Sale! 


Over 6000 patterns of active & discontinued 
Sterling, Plated & Stainless Flatware 


Pokus! 


at very affordable prices 


iN 


New China & Crystal also available! 


FREE COLOR CATALOG 


Lion by Wallace 
4 piece setting $145.00 
Knife, Fork, Salad Fork, TSP) 


OUR 29TH YEAR 
ump UREN 
730 N. INDIAN ROCKS RD. 
BELLEAIR BLUFFS, FL 33770 
800-262-3134 : 


Fax 727-586-0822 Sterling 


www.silverqueen.com 





Jse your talents to 
Sbuild a great business 


FRANCHISE INDEPENDENTLY 
OWNED AND OPERATED, / 


OR VISIT 


| Ba 
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V7TERIORS 







Exclusive Items for t 
Discerning Pet Own 







pet jewelry toys beds carriers ¢ tré 
home decor things for pet owners & 17 


a ONLINE OR CALL FOR CATALC 
UPTOWNPETS.C( 
Canine - Feline - Psittacinae - Equine 

866.775.PETS 
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America’s Largest Victorian Catal 
SEND $3 TO MAGNOLIA HALL, ( DEPT B91 } 


8515 HAVEN Woop TRAIL, ROSWELL, GA 30) 
OR CALL (404) 351-1910 


Q (agnolia ( lall _ 





Custom Table Pad 


Guaranteed Quality and Service 
Save — Direct from America’s oldest and largé 
table pad company. 30-year limited warranty 


1-800/328-7237 
Ext. 260 


www.sentrytablepad.com 


Aranieed 


© SENTRY, 1999 
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FREE SAMPLES! 


ww CARPETOWN|]- 


HUGE SAVIN 


* CARPET * VINYL * HARDWOOQ 
*LAMINATES * PAD * TILE * RU! 
WE SHIP ANYWHERE IN U.S. ! 


|-800-942-7534 








Home ¢ Office * Commercial 







Buy direct from Bearden 















Brothers and save on first 


stain protected carpet. Quotes 


quality, fully warranted, & 


cr on all national brands, too. 
pital We'll also save you money on 
‘the vinyl and wood flooring! 
orld! Please call for quotes and samples. 
1-800-433-0074, ext un 


den Brothers Carpet Corp. 
09 South Dixie Highway, Dept HB Dalton, GA 30721 
www.beardenbrothers.com 


2's Off pius1O" additional” 


Save - Buy Direct ® All Major Brands 
Same Day Shipping ¢ Free Delivery* 

Please Have Book Name, Pattern & 
Page #, List Price & Qty. 
Call us last for lowest prices 
GUARANTEED 


0843-6567 


} Hour Fax: 908-688-8390 


North Carolina's 
‘ll Finest Home Furnishings 
_ SAVE UP T0 70% 


|| On over 350 Top brand name 
furniture and accessories 
manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms. 
Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


‘Loe Fur miture House 


est Avenue, Kannapolis, NC 28081 


ME DELIVERY ¢ FINANCING AVAILABLE 


ole rr. Y4 








VECTORIAN TRA Da 


G ? > \ ey % 
Onsthe J . Cottage Th 
HOME COLLECT@N sie 


From unpretentious shabby charmaé 
to palatial elegance, hooked rugs’ ¥* 


to French Aubusson wools, country} 


French toiles to regal brocades, 
English chintz to rich velvets, 
crochet valances to fine lace panels 
and reproduction wallpaper... 
whichever you prefer, your 
romantic home awaits you! 

Free aes 800-252-0667 


World’s ot 


Inventory! . 
China, Crystal, Silver a 










& Collectibles 

* Old & New 

¢ 125,000 Patterns 

* 6 Million Pieces 

° Buy & Sell 
Call for 

FREE lists. 


REPLACEME NTS, LTD. 


PO Box 26029, Greensboro, NC 27420 Dept. HB 


1-800-REPLACE (1-800-737-5223) 


www, replacements. com 















For over 35 years the 
| Carlisle family has made 
| traditional New England 


wood floors one at a time. 


ee 
q —itarls TORATIO! lisle 


a 800. 595-9663 
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Wallpap Ci 
ORDER Fel GT 


~ FIND A LOWER PRICE oa 
ND WE’LL MatTcu IT!” 


_ That's Our Low Price Guarantee 















rifiable. Retail sales onl 


as 


1-800-442-3775 


www.sherwin-williams.com 


Open 7 days a week! 
MON-FRI 8:30AM-10PM EST. SAT-SUN 10AM-6PM EST. 










Wallpaper, Blinds & Area Rugs 
From Names You Trust. 


72 "4 ake 1 % 
Mii Cae 
bi off plus off 


Mentic 
Guaranteed Low Price + Free Ships ing 
Free Catalogs and Samples 


NATIONAL 


BLINDS & WALLPAPER 


1-800-477-8000 


NationalDecorating.com 


be the price at which the provluct is sold in your market 
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The Source for 

* Direct Importer No Middle Man 
* Highest Quality and Lowest Prices 
* Choice of over 100 designer fabrics 
* Visit us at: www.franswicker.com 
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FURNITURE 
Dept. 515, 295 Route 10, Succasunna, NJ 07876 
1-800-531-1511 in ws: 1-973-584-2230 
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www-.sheffield.edu 


Free Catalog 1.800.451.7433 
Name 


Address 


City/State/Zip 


sheffield school of interior design 
Dept. HB901, 211 f rd St., NY NY 10017 


Producer MARY-ELLEN WEINRIB 








| Through the looking glass: An arched mirror In a garage-turned-home, Dorothy Draper mac 


| reflects a staircase and adds grandeur to an entrance hall. plasterwork mirror the icing on the living room cake. 





1g on a mirrored wall Simply brilliant: Outsize mirrors—like this 
t Joseph Braswell. mahogany example—are a signature of Vicente Woll 


irror, Mirror 
. 2 century past, four of the j 


www.housebeautiful 
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another way 
to make the years 


disappe< 





Hlizabeth Arden 


Elizabeth Arden 
Bye Lines 
Anti-Wrinkle Serum 
Serum Anti-rides 
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Introducing 
Elizabeth Arden 

Bye Lines 

<a Anti-Wrinkle Serum 


By the time you notice your very first | 
it’s time to take action. Because it’s nev 
early to fight lines and wrinkles... wheth 
have one, or a few too many. 


Elizabeth Arden Bye Lines Anti-Wrinkle S$ 

: ; turns back time, takes on every line with 
*e \ serum-serious formula that fortifies skin 
ts early signs of aging. Instantly skin appears 
, smoother, softer, firmer. Fine lines and wr 
os seem to disappear, giving your face a natu 
' “lift? Age spots seem to fade, evening out 
tone. With continued use, the benefits ke| 

going, now and into the future. Bye-bye lit 


| abeth Arden 


ww elizabetharden.com 
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© 2001 Elizabeth Arden, Inc 
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Www, thermador. com 














Thermadar’ 


Every so often something comes along that has a way of bringing ideas to life. And makes 


you more talented. Even a touch more daring. Something that says go ahead, improvise 


a little. Youve got all the help in the world. Thermador. Let it spark your imagination. 











ings Inc. Dept HB-BO ; 
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For the nearest showroom: 800-916-1986. To order catalogs 








SHOP. 











DESIGN. TEST. SCRUB. BRAZE. FINISH. ENJOY. 





Our side-to-side diverter button was 
designed for easier access, 
then aggressively tested 
by switching from stream 
to spray 50,000 times. 
This ensures it will operate 
comfortably for years. 


Relentlessly scrubbed with over 100 household 
cleaners, the Pull-Out Spray’s patented 
Briltance Stainless finish is fully prepared to 
stand up to everyday use and abuse. 


Our 59" metal hose is tested to endure twice the 
normal household water pressure. This is repeated 
500,000 times for a strong, long lasting hose. 





On a fact finding mission? 

We'll make it easy. For more information 
call: 1-800-345-DELTA (3358). 

Or visit us at www.deltafaucet.com. 


@DELTA 





Beautifully Engineered” 























The moment you begin to 
accept nothing less than the 





Ae 
FIFTH AVENUE 


That moment belongs to platinum. 


aa only metal as rare, strong 


and true as you are. It’s what you 
give yes to mark a acer 
oe ora mols celebrate a 
moment of insight. It’s how you | 


make a moment a milestone. 


MEMOIRE 


PARIS 
(800) 527-6227 


we = most tou ae oe 


www.preciousplatinum.com PLATINUM GUILD Ree ee Dee a 












Dreamy a chitecture to feather your 
nurturing nest. Here's a bed that will 
embrace you with sweeping curves. 
Gentle, soft anc’comfortable for self 
and soul. From pillow talks to pillow 
fights, it’s the perfect haven.” 
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Featured; Bedroom i 
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Introducin g 


Armstron g Tou gh Guard” 


Bellissimo: 


Finally, a vinyl floor 


guaranteed not to rip, 


tear or gouge. 


For more information, 


call 1-888-ARMSTRONG 


or visit us at 


WWW.armst rong.com 





Seated 


This Is One Tough 
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Armstrong 
ToughGuard 


Ordinary 
Vinyl 


controiled test, a foot 

ed with weight is pulled 

oss a vinyl floor to simu- 

ate moving object 

without proper protection 

e photos represent the 

result for a ToughGuard floo 

compared to most simi- 
larly priced vinyi floors 
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Departments 


28 The Talent This month’s contributors. 
30 Dear Marian Letters to the editor. 
32 Style Beat From lemon-colored toasters to 


bamboo place mats, four pages of ingredients for a 


tantalizing kitchen. 
® 48 Swatch Watch Nine strong fabric brews give a 
stylish sofa a flavor jolt. By Carolyn Sollis 

58 Saving Grace 
prairie church h Dakota. By Jane Margolies 
® 64 Travel Th« een 
out Prague. By | d h 


68 Charloitte’s 


\ erassroots effort to save the 


a better time to czech 


kitchen on the f: sink. 
70 Antiques ir\, palm 
trees have lent ai rts. 


By R. Louis Bofferdin 


usebeautiful.con 


find everything for the 


@ 76 Changing Places A garden helped Suzannah 
ssard find a connection to both past and present. 
® 80 Instant Message Art news, future events, g00¢ 
Is... By Mario Lépez-Cordero 
@ 82 Making Waves Hope springs eternal from Sim: 
Verity’s artful garden statuary. By Elizabeth H. Hunter 
85 Editor’s Page 50 ways to warm up your rooms. 
136 Hot Dish In New Orleans’s French Quarter, a 
soigné bistro recovers from a fire and starts cooking 
again. By Mimi Read 
140 Designer Challenge Emily Summers visits 
Dallas’s Great Indoors to whip up a classy kitchen. 








By Julia Szabo 
150 Resources Where to find it. 
156 Encore How have kitchens changed in 40 years 
Let us count the ways. By Mary-Ellen Weinrib 
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feh are Towne to.R: Chrysler Town & Country, Sebring Sedan, Concorde, Sebring Convertible, 300M, PT Cruiser, Sebring Coupe. 





ngineering can now be found somewhere other than on your wrist. That’s becat 
| expertise we make innovations even more innovative by paying attention to 
eryone knows it’s the little things that give daring designs their impress 


vard-winning lineup, call 1.800.CHRYSLER or visit www.chrysler.c 
















Paris Match Tecnicee Punch ban Gem 


| An aes: dea enjoys Decorators Mimi McMakin Ricaad oe Langham desi 
an exceptions well appointed and Brooke Hine put ibe a alished Manhattan retre 
| life in the Giese of Light fun back in Florida style. or a discerning man of th 

By Christopher Petkanas By Christine Pittel world. By Christine Pitt 
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urfin’ USA Couture Kitchens The HiEHE Stuft 
| It’s miles from the beach, Three made-to-measure A stockpile of colorful 
| but this Pasadena cottage is kitchens that are brimming kitchen staples for the coo 
| California to the core. with style. who wants to have fun. 
| By Christy Hobart By Jill Kirchner Simpson By Elizabeth Mayhew 





is § Texas Traditional . The Cover 


A bold decora in An 80-year-old Georgian- Chintz and chinoiserie add 
of-the-mul 1 style house in Dallas retains colorful kick to Will McGa 
ositively un-: its sterling English accent. and Joe Nye’s Pasadena cotti 
Tamptons. By bo *e By June Kurt Photograph by Victoria Peat 
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be comtortable. 
In style. 


a 





The Upholstery Collection from 
Harden is crafted for beauty, 
comfort, quality and value. 

You can choose from nearly 
one thousand elegant fabrics 
and leathers in a variety of seating 
options from our comprehensive 
selection of styles. 

Under its luxurious exterior 
is one of the sturdiest frames on 
the market, featuring traditional, 
eight-way, hand-tied coils, topped 
by superior cushion construction. 
And all Harden furniture is built 
to last— from generation to 
generation. 

Be comfortable in style, with 
Upholstery from Harden. For 
a free color brochure, and the 
location of your nearest dealer, 
call 1-315-245-1000, Ext. 220, Or 
write: Harden, 855!) Wa 


McConnellsville, N 


e-mail: harden@harc 


www.harden.c 
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>Lisa Fine “I love walking into a 
den of sins,” jokes HB contributing 
editor Fine, who produced the photo 
shoot of her friend Jamie Creel’s 
apartment, a highlight of which is a 
group of 17th-century German paint- 
ings depicting the seven deadly sins 
(“Urban Gem,” page 102). “They 
dominate the apartment and are 

just stunning.” Mississippi-born 

Fine has worked at Mademoiselle 
and Mirabella. 





Victoria Pearson “The thing 


I love about natural light is that it’s 
different wherever you go,” says 
Pearson, who photographed the 
home of Will McGaul and Joe Nye 
for “Surfin’ USA” (page 110). The Los 


Angeles bas 3 | i § rapher special- 
izes in still lit | food, and 
has publish¢ : Travel 4 
Letsure and } 

to shooting ac ipaigns fe 


Banana Repub! 1 Marcu: 


ebeautiful.com 





4Christy Hobart A Southern 
California native, Hobart lived the 
ex-pat life in France for several years. 
After stints in Paris with Fairchild 
Publications and The Wall Street Jour- 
nal, she moved back to the States and 
worked in New York as an editor at 
Saveur before returning to Los Ange- 
les with her husband and son. She 

is now the West Coast editor of Gar- 
den Design. Her first piece for HB, 


“Surfin’ USA,” appears on page 110. 





<4R. Louis Bofferding Before 
even sitting down to write this 
month’s “Antiques” feature on the 
role of palm trees in the decorative 
arts (page 70), Bofferding “had 
dreams of palm trees.” An antiques 
dealer who has lectured on Elsie de 
Wolfe and wrote the introduction to 
the catalog of the recent Villa Fioren- 
tina sale at Sotheby’s, Bofferding runs 
his business out of a townhouse on 
Manhattan’s Upper East Side. 


is 


fry. 








ABarbara Plumb “Her take on 
design is much broader than that of 
the 1960s revivalists,” says Barbara 
Plumb of decorator Muriel Bran- 
dolini, whose Hampton Bays home } 







showcased in “Muriel’s Spark” (pag! 
126). “She’s much more sophisticate 
because of her background, which 

is rooted in the Far East.” Plumb is 





the former home editor of The New 
York Times and is currently the con- 





tributing lifestyle editor for Worth. 





4 Minh + Wass “We don’t have 
hard-and-fast rules,” says Julian 
Wass, a Brit who, together with his 
Vietnamese-born wife, Ngoc Minh, 
forms the photography team of 
Minh + Wass. “We just share all the 


duties.” For this issue the pair phote 





graphed style-setter Jamie Creel’s 





apartment (“Urban Gem,” page 102 





Their work has appeared in Travel + 
Letsure, Real Simple, and Marie Clai 
Maison. 
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IE BUILT-IN ROLSCREEN’ FROM PELLA. 
SAPPEARING SOON AT A WINDOW NEAR YOu. 


It’s down. And now, in the blink of an eye, it’s up again. It can only be the Pella Rolscreen® window screen, the unique 
table screen that’s built right in. It works like a window shade for our casement windows, so there’s no need to take it 
ith the change of seasons. On a whim, you can simply unlatch it and have it out of sight, providing you with both an 
tructed view and up to 40% more light. We thought it was a pretty bright idea. We think you'll agree. To find out more, 


ct us at I1-800-54-PELLA or visit our website at www.pella.com. 


ella Corporation VIEWED TO BE THE BEST. 
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WHAT AVID COMMUNICATORS YOU ALL 
are! Once the days started getting 
shorter, your e-mails and letters started 
getting longer—and more numerous. 
During July and August, almost 2,000 
of you queried us about very specific 
points: the name of the paint color pic- 
tured on our July cover was a big con- 


SPOID.) 
So was the identification of the fabrics 


cern. (It’s Ralph Lauren “Vail” 


in the Southampton beach house shown 
in our August issue. 

But suddenly your letters and e-mails 
changed tune: now you simply want to 
tell us that fall is your favorite time to 
travel, entertain, or decorate. (I totally 
agree: there is no city, party, or room 
that doesn’t look its full, ripe, rich best 
in September or October.) Many of you 
explained that after a long, hot, muggy 
season of casual outdoor living and 
cooking, the prospect of “preparing 
more sophisticated and nourishing 
meals,” “setting more formal tables,” 
and “hearing and smelling firewood 
burning in fireplaces” is irresistible. And 
for those of us who never tire of push 
ing furniture around, changing slipcov- 


ers, and replacing sisal with wool, gauze 


with velvet, and white wine with red, 
fall is the ultimate pleasure zone. 
More of « ninds: 


Tired of tocdlers 
Dear Marian, 
I’m so tired of s¢ kes 


standing on expel 


ebeautiful.co 


PALMER 


Viva la Feedback! 


{Keep those cards, letters, 
and e-mails coming . 


A 
eee, 


certain that for every cranky letter you 
get there are three more telling how 
very clever you all are to take a picture 
of them standing on the furniture. Just 
don’t do it at my house! 
Charles Berendt 

Denver, Colorado 
Dear Charles, 
It seems that most readers who are par- 
ents or grandparents get a kick out of 
seeing what they probably don’t let their 
own offspring do too often. But we has- 
ten to point out that when we have 
shown kids perched, lounging, or stand- 
ing on furniture, the pieces are never 
expensive, rare, or fragile. Kids in rooms 
simply photograph better when they’re 
elevated a bit. The second reason we 
elevate the little darlings is more impor- 


tant: they totally, absolutely love it. 


Hang-ups 
Dear Marian, 
Hanging pictures presents great diffi- 
culty for me. I would appreciate any 
assistance you can offer. 
Nancy C. Korman 
via e-mail 
Dear Nancy, 
You are not alone. Of all the decorating 
bugaboos that plague us eager full- 
nesters, how and where to hang objects 
on walls is the killer conundrum. Coin- 
cidentally, in our big “Gorgeous Deco- 
rating A to Z” November issue—in 
hich we select the best decorators in 


erica and share their shortcuts and 


Ff 
}D 
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There’s nothing like a pro to clear 





— 
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secrets—we re tackling the difficult 
and complicated how-to’s of hangin 
paintings, mirrors, photos, and scon 
on walls and over fireplaces, sofas, 


dressers, and consoles. 


Something fishy 
Dear Marian, 

I enjoyed your article on antique fis] 
plates [August], but I want to corre 
small matter—and you are not the f 
to make this mistake. You referred 
companies that made fish sets, such 
Wedgwood, Royal Doulton, and Ro 
Copenhagen, and included Limoges 
Limoges is not a company: it is the ¢ 





in France where the plates are madé 
That is like saying “companies like | 
Denmark and Stratford.” If you ha¢ 
written “Haviland” or “Ahrenfeldt’ 
you would have been cor 


Nora 7 


Vid e| 


“Pouyat,” 


Dear Nora, 


things up. Thanks for the gentle cot 
tion. My mistake is doubly embarra| 
considering that I lived in France fa 
years and have been eating off of m’ 
French grandmother’s Limoges/Pot 
plates for almost 40 years. My apole 
to you and the artisans of Limoges. | 
Please e-mail Marian McEvoy, Editor in Chi 
at mmcevoy @hearst.com. Send your letters | 
Dear Marian, House Beautiful, 1700 Broadd 
29th floor, New York, NY 10019. Be sure to| 
include a daytime telephone number. Letten 
may be edited for clarity and length 
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[clockwise from $279; at Williams-Sonoma: 800-541-2233. Pirouette bowl, $14; from Dansk: 800-29-DANSK.| 
Ironstone Sprig dini e settings; from Block China and Crystal: 800-233-9054. Yellow wooden salad servers, $24; 
at the Terence Cor 2ema dinner plate, $20; at Ad Hoc: 888-748-4852. Chrome kitchen scale, $32, and Alessi 
corkscrew, $56; both above. Light blue lacquered bowls, $80 for small, $125 for large; at Ad Hoc: see above. | 








| 
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1.800.431.0017 






WWW,JUDITHJACK.COM 
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COLLECTION BY JUDITH JACK” 


ES WITH MARCASITE SET IN STERLING SILVER 


BLOOM! LARSHALL FIELD’S « HOLT RENFREW 





LAURA ASHLEY 
HOME 








Fabric Librar 


VOLUMES OF BEAUTIFUL CHOICES 


~xclusively through Kravet. For information on where to find The Laura Ashley Fabric Library call 1.888.457.2838 www.kravet.com 
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MIRROR BY COBWEB. CARPET BY MICHAELLIAN & | 


ROMUNReN tech M cole sce Mere) 
SUE CNV a: ele Mt Tonreh172 






Original 19th a ass and iron beds = Queen size Breton Bed ($999). Cannes cotton sheets and pillowcases ($79-$149). Linen duvet and shams ($39 


and traditional | W avail- 


able direct fi ker 
since 1855. Please { 


charlesprogers.com | 


price list. Factory sho 


NEW YORK 
NEW JERSEY 


OPEN DAILY ATURD 





Sleigh Daybed 


Alexandria Canopy Bed 





: white gold and diamonds: 
Watch in stainless steel and*didmonds. 


Charriol Boutiques - Atlanta, GA (404) 848-0479 © La Jolla, CA (800) 872-0172 * Honolulu, HI (808) 923-8893 
Radcliffe Jewelers - Baltimore, MD (410) 321-6590 ¢ Optional Art - Sarasota, FL (941) 388-2317 
Ca’d’Oro - Venetian Hotel, Las Vegas, NV (702) 696-0080 





charriol-usa.com 
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OLLECTIONS CALL YOUR DESIGNER OR 1-800-240-8189 





FOR MORE !INFOR 
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clockwise from top left] Hand-block-printed Indian scarf, $60; from the Metropolitan Museum of Art: 800-662-3397. Breakfast plate from the Hétel 
aster in Paris, $16; through G.L.A. International: 011-33-1-40-49-02-34. Square red lacquer tray, $80; at Barneys New York: 888-8-BARNEYS. 19th-century 
ese sake server, $650; at Takashimaya: 800-753-2038. Clover dinner plate, $30; from ABC Carpet & Home: 212-473-3000. Moroccan highball glass, $18; at 
eys New York: see above. Red metallic pierced patent-leather place mat, $79; from Kim Seybert: 212-564-7850. Moroccan glass, $18; Le Jacquard Francais 
kin, $25; fuchsia and gold teacup and saucer, $50; all at ABC Carpet & Home: see above. Pink lattice-rimmed Adriana dinner plate, $30 per 5-piece place 
1g; from Muirfield: 212-725-2522. Philippe Deshoulieres Ginkgo plate, $55; through Lalique: 800-993-2580. Fuchsia and red condiment bowls, $9 for small, 
> for large; at Ad Hoc: 888-748-4852. Red-lacquer footed dish, $65; at Takashimaya: see above. Glass decanter, $38; at ABC Carpet & Home: see above. 
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Color your kitchen 
in a palette of red 


4 - / 
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it’s a recipe 










eel teakettle, $60; from Le Creuset: 877-CREUSET. Black Aves Platinum teacup and saucer, 
va! platter, $110; from Arabia: 800-448-8252. Dransfield & Ross’s damask straw place mat, | 
at Kuhl-Linscomb 147; from Medard de Noblat: 732-940-9979. Olivier Gagnére’s Naxos coffeepot, $175; 
from Bernardaud: 800-884 phere ‘ransat dinner plate, $65; through Lalique: 800-993-2580. Porcelain enamel cast-it 
skillet, $11 i napkin with grosgrain ribbon trim, $36; at Kuhl-Linscomb: see above. 


[clockwise fre 


$119; from Royal Cr« 
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Collection for ae Cra room. 





and living eran fen fulfill mas le 
classic design and functionality, while 
Pity INRA E XLT) YM Cc 
mah by the magnificent chateaux of ° 
France’s Loire Valley. Pieces that are 
PRTC Wan ay ce mm Ag TTL Cy 
-a grand home, yet feature subtler less 
formal elements for today’s lifestyles. 
Shown here is an elegant trestle table 
and a masterful tall buffet that offers 

a uniquely elegant entertaining and 


dining experience. 


Chateau Touraine Yan) a 
Bernhardt Home Furnishings stores, | met 
Bernhardt Galleries, fine department 
stores, better furniture stores and 
through your interior designer. 
Bernhardt is a 112-year-old maker of 


fine casegoods and upholstered furniture, 





SMM MTC RC ae 


IO MOTEL MTARL Te MT ea TLer AKO Mercy) 
1.866-845-1904 
or visit our web site at 


www.bernhardt.com 
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[clockwise fror 
Terence Conran Sho; 
flatware, $132 per 5-pi 

888-BRSTYLE. Maple cut 
800-473-0504. Honey-f 


$49; all at the 
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“loney-Moon teapot, $195; from Rosenthal: 800-804-8070. Cherry-wood platter, $89; at the 
oneware plate, $72.50 per 4-piece place setting; from Mikasa: 800-833-4681. Bamboo-handle| 
ew York: 888-8-BARNEYS. Solid-colored rectangular dishes, from $6; from Banana Republic 
-888-MOSS. Birchwood saltshaker and pepper grinder, $21 for set; from William Bounds:| 


nthal: see above. Samson walnut bowl, $24; sycamore tongs, $14; and walnut servers, 
e above. Cut-bamboo place mat, $10; at Global Table: 212-431-5839. 


iny 


ay cause 


excessive lingering. 
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rian® solid surfaces in your kitchen and guests may never want to leave. Given its incredible warmth 


iting beauty, you can hardly blame them. For inspiration, visit us at corian.com or call 800-4CORIAN. 





Photographer: JOSHUA SHELDON 


Producers: GAROLY N SOW DS) anid) EceAsN ES WeReliGsrelvieauy 


Writer: CAROLYN SOLLIS Dessin Fournir’s Dunning Sofa (#909); 
841. x 3714". x 37"h. Classic Cloth’s 
Honeycomb (#1063/02) in white gold; 
50% linen, 25% cotton, 25% viscose; 57”w. 


| | 
j— —{' 


yolen 


Coffee with | 
{Nine strong brews for a stylish sofa} 


Scalamandré’s 
Begley 
(4#26487-008) 
in brown; 
100% cotton; 
55"'w. 





Nancy Corzine’s 
Treillage 
(#NC626-21) 
in sienna; 
40% polyester, 
44% rayon, 
16% cotton; 52”w. 





Clarence House’s 
Sausalito 
(#31676-4) in taupe; 
56% linen, 
44% cotton; 50"w. 
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Thou shalt not covet thy neighbor’s dinnerware. 








erns featured: Chinese Bouquet Green and Golden Ed lation 300.64 
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Ceenad 


Unbearably Tempting. 


he third in the Kingdom Classic Series. , 
\vailable only until December 31, 2001.|—. 


yr for more information 


CNTR TRS TATA RARE cir: LL LLL a a 


a 


& 
= 





chine Bedroom is available from our Quick Ship Program finished as 
9 to order in any of our 20 hand-applied finishes and colors 
ange catalogue send $10 to Grange Furniture, Inc 


ngton Avenue, New York, NY 10016 
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w.grange.fr 


Even when she was a little girl, 
Mr. and Mrs. Bellinger knew Gretchen 
was cut from the right cloth. 

A Cinderella” story Without Parallel”. 


Ps 


al ad 








ee ne . ‘ 
1 Dew Drop |2 Hugs & Kisses ‘cotton chenille - swiss buttercream 3 Fall Into A Good 
Thing coitc A Twinkling’ sparkle wool plush - cloudy skies 5 Hit The High Spots” épingle 
- i'd rather “FENG ottoman weave - wedgewood cup 7 Without Parallel” velvet stripe - sky's the limit 
Gretchen Belli | : C 
en B oes Ne 


w York 12047 3413 Telephone 518 235 2828 Facsimile 518 235 4242 
chenbellinger.com gretchenbellinger@juno.com 
ble internationally through architects and designers 


are en Bellinger” 














The WU-2100 Home Theater System is undoubtedly one of the 
most exciting pieces recently introduced by Bell’O, elegantly 
combining metal and glass with a real wood trim -- another 
fine addition from the deCarolis Collection. 


The strikingly beautiful audio tower (ATC-2101) is designed to 
accommodate at least ten audio/video components. The 
rounded glass shelves, which provide a truly custom look, 
immediately catch the eye. Measuring 25”w x 60”h x 24”d 
the ATC-2101 is truly a worthwhile addition to your home 
theater. 


Creatively designed as a companion piece for the ATC-2101 or 
AVSC-2103 | to stand alone, the AVSC-2102 is an excellent choice for up to a | 

40” Direct View TV and at least four components. 
Dimensions are 43”w x 23"h x 23d. 





DLE MOSSEL LIT SER IR TTT 








 AVSC-2103, also a companion piece to the ATC-2101, accommodates up to a 40” Direct View TV and at least six | 
nponents. Dimensions are 43”w x 30"h x 23d. | 


In Canada: TEAC Canada Ltd., TEL 905-890-8008, FAX 905-890-9888 
www.bellointl.com * E-mail: sales@bellointl.com 


9 | 
bl () INTERNATIONAL, LLC, 711 GINESI DRIVE, MORGANVILLE NJ 07751, TEL. 732-972-1333, FAX 732-536-6482 


Schumacher’s 
Cage a Oiseaux 
in wood; 
100% cotton; 
5414"w. 





Rose Cumming’s 
Tangier Stripe 
in white; 
100% cotton; 
57"w. 





Vem Vane Ve lem bn 
Ka a RK IK 
iges sei ces!) Sega ros ey, - 
wo, — KS ye Designers Guild’s 
pik oie : : Vendome 
(#FE003/04) | 
from Osborne & 
Little; 60% linen, 
30% cotton, 
10% nylon; 54"w. 








{A fine-boned sofa always benefits from a bold flavor jolt} 


MOVE OVER, STARBUCKS. OUR HOUSE BLEND: ONE SLEEK SOFA MIXED NINE DIFFERENT WAYS, IN A PALETTE 
ranging from double espresso to café au lait. “Every room full of big upholstered furniture needs a conver- 


sation piece,” says Dessin Fournir’s Chuck Comeau, whose Dunning sofa definitely “makes a room talk.” 
The updated ¢lassic shape is inspired by two antiques owned by the Plainville, Kansas—based designer. He 
adapted the curvy legs from a wing chair and paired them with the body of a favorite Regency sofa, although 


he had to “redo the legs ten times to get them just right.” An ideal perch for an after-dinner demitasse, the 
sofa is proper but comty, The silver spoon: “parcel gilding” on the feet, which gives the effect of brass but 
has a softer look. And it won’t scratch the floor. 
As for up! > project was about the textiles and the sofa’s form,” says HB’s resident expert, 
Carl Dellatore « 1. “The design of the fabrics either enhances or camouflages the shape.” 
Look-at-me patterns lik ence Hc sse’s exuberant Sausalito basket print and Stroheim & Romann’s 
Botanique Crewel grab most f the s; ht, while more subtle rhythmic designs, like the stripes and > | 
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INTRODUCING LIBERTY. 
THE NEXT GREAT JEEP IDEA 








sta a 
» the twists and turns of your day with ultimate control. Jeep Liberty’s revolutionary new independent front Sus- 

akes the difference. This Jeep engineered system improves handling and ride on any surface. Available power, 
mmed seats—adjustable six ways—help to ensure your comfort around every corner. And when you're ready to 


rat race behind, count on legendary Jeep four-wheel drive and a 3.7 litre Power Tech V6 engine to assist in yout 


For details, call 1-800-925-JEEP or go to www.jeep.com. Jeep Liberty. Designed to be as multifaceted as your life. 


sistered trademark of DaimlerChrysler 
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~~ Dek Tillett’s 


Chevron 
(#100085) 
in white and tan; 
100% cotton; 52”w. 








KA International’s 
Natal (#545564); 
100% jute with 
cotton embroidery; 
63"'w. 


Stroheim & 
Romann’s 
Botanique Crewel 
(#6554B-0820) 
in chocolate; 
60% cotton, 
40% wool; 54w. 


@ A room filled with boxy furniture begs for at least one shapely 
upholstered piece. 
e Subtle patterns accentuate a piece’s silhouette. 


@ Stripes and prints liven up a prim and proper piece. 


N U ‘| S & BO Lacs @ Patterned fabrics need to be seamlessly matched when upholstered— 


it’s worth the time and money to do it right. 

@ Center a fabric motif on accent pillows, or try reversing the fabric 
for contrast. 

@ “Less is more” is the rule when it comes to embellishing simple 
streamlined pieces. 


geometrics 


¢ of the frame and accentuate its unique silhouette. Because the sofa’s form is so strict, 


says Dell ist be seamless—even a minor error in the matching would be a disaster on this piece. 
[he sofa h the choice of fabric. It looks contemporary with Dek Tillett’s giant Chevron, 


charming with Oiseaux, and classic with Treillage from Nancy Corzine. Because the fabrics and 
textures are stron xtra embellishment, our only decorative flourish being two small lumbar pillows. 
For these, we revers« rics for contrast, cut out motifs on others, and added trims from M & J Décor. 


Ar yee fring se : : . re : 
A row of moss fring erfect topping, not unlike a dusting of cinnamon on a cappuccino. @ 


Watch, 2o to www.housebeautiful. com. 





Refreshing aromas of “Jasmine” and “Linen” wrap our new personal 
care items in a mystical aura of purity and renewal. Key ingredients 
help calm the mind, soothe the body and energize your soul. 


Alabama Kansas 


The Giving Tree Annabelle’s 
Mobile Overland Park 
California Kentucky 
Misto Lino Bedded Bliss 
Danville Louisville 
Pen & Paper Inc. 
Colorado Bowling Green 
The Brass Bed of Denver 
Denver Louisiana 
=! lewis Gifts 
Georgia Shreveport 
O'Steen’s 
Eatonton Nebraska 
Early to Bed 
Omaha 


See all of our luxurious products and specialty store locations at: 


New Jersey 


Classic Home 
South Belmar 


North Carolina 


About Last Nite 
High Point 


Lavender & Lace 
Raleigh 


Oklahoma 
The Dolphin Bed & Bath 


Tulsa 


Oregon 
Compleat Bed & Breakfast 


Bend, Portland 


SDH 


ne 


www.sdhonline.com 
or call us at 1(800) 244-2688 


South Carolina 
Palmetto Linens 
Hilton Head 


Home & Garden Classics 
Spartanburg 


Tennessee 


Green Earth Emporium 
Knoxville 


Texas 


longoria Collection 
Housion 





Answered Prayers _ 
{A faithful ew are saving the 





ONCE LATE-19TH-CENTURY SETTLERS HAD 
staked out farms in the North Dakota terri- 
tory, erecting houses of sod and packed 
earth, they turned to building churches, sit- 
uating them within walking or carriage- 
driving distance of a handful of homesteads. 
Soon, hundreds of tiny steeples were pok- 
ing up out of the prairie, and farm families, 


pound together in prayerful communities, 


t} | if 


<ed to them for Sunday services, bap 


weddings id funerals 
vever, farms had grown 
la echanized, and less depen 


nt ple moved from 


‘ir churches 


open 


ebeautiful 
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[top to bottom] A 
boarded-up 1920s-era 
Lutheran church near 

Flasher. Still-active 
church near Hebron. St. 

Philip’s Catholic Church, 
before being partially 

demolished. Romness 
Methodist Church has 
been closed since 1968. 
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Breast C al f if: 

the purchase (née 
or breast cancer 


F Seer ace Hl 
enidyoa professional charitable fundraiser, and the Komen FA i Teeny ech ae) emer La 
1) a he. Cure™, contact KitchenAid at P.O. Box 218, St ephy MI J85. For breasich 
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From September 30-November 3, 
purchases of select KitchenAid® major appliances 
support the Susan G. Komen Breast Cancer Foundation. 





_ Cook for the Cure™ presented by KitchenAid. A commitment to raise a maximum 
oR of $1 million in recognition of National Breast Cancer Awareness Month. 
FP KitchenAid will donate $50 for the purchase of one major appliance. Choose 
two, and we'll give $120. Buy three or more, and the contribution increases 
to $200. Together, we'll help make a world of difference for a world 
of people. To learn more about Cook for the Cure™, visit 
www.kKitchenAid.com, or call 1.800.422.1230. 


» The Susan 
G. Komen 

-| Breast Cancer 
Y Foundation 
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down by dwindling congregations 
unwilling to watch them become ruins 
on the land. One by one, the prairie 
churches were dying. 

Then Preservation North Dakota 


stepped in. A grassroots organization 
that in recent years has focused on the 
plight of the state’s prairie churches, it 


[top] A 1909 
church in Belden, 
which closed 

in 1956. [above 
and right] Two 
views of 

the 1906 Lund 
Lutheran Church, 
near Finley, 
boarded up but 
still maintained. 


successfully applied to the National Trust for Historic 


Preservation to put the buildings on the 2001 list of 
11 Most Endangered Historic Places—an annual call- 
to-arms that focuses attention on threatened treasures 
across the country. 
The renewed interest in saving North Dakota’s small 
{ worship is due to people like Dale Bentley, 


{ Preservation North Dakota. A stained- 


1m Minnesota, Bentley moved to Buffalo, 


1d became intrigued by a stone 


chu \lost of the state’s rural 
churc! e were made using stone 
from cic vith brick.) Buffalo’s 
Calvary 885, had held its 


sebeautiful.com] 


“Once a church is gone, it leaves a big hole” 


last service in 1934, and decades of dirt had covered 
up the fieldstone. Bentley and other volunteers got t 
church on the National Register of Historic Places, 
made repairs, and tracked down original furnishing! 
the pump organ, the altar hymnal board, the lectern 
In 1998, Bentley and a team set off with cameras 
work sheets to record the age, location, and conditi¢ 
of each surviving structure across the state. Of the 1, 
churches surveyed thus far, they've noted a remarka 
range of styles, which reflects the homeland architec 
ture of the churches’ immigrant builders: German- 





Hungarians added peaked gables above the entrance; 
doors and covered the steeples’ wooden crosses in g: 
vanized metal (they were skilled tinsmiths); Norweg 
Lutherans built tall and white; the Ukrainian Greek 
Orthodox topped their churches with onion domes. 
In fact, prairie churches are actually easy to main 
tain, according to Jim Lindberg of the National Trus 
“Tf they are kept dry inside,” he says, “the buildings 
last for many years, even after they're closed up.” Li 
berg and Preservation North Dakota have been enc¢ 
aging small, aging congregations to keep their chure 
going, even if only for annual reunions, and, if that’s 
longer possible, to consider other community uses— 
local museum, for instance, or a library. The challen; 
is to reach church members before they give up. 
“Once a church is gone, it leaves a big hole,” says 
Becky Heise, who lives in Valley City and is on the be 
of Preservation North Dakota. Her own North LaMe 
Evangelical Lutheran 





where she was baptized, hel: 
her wedding reception, and buried a brother—recet 
closed, its glorious stained-glass windows donated t¢ 
an expanding church in Fargo. “There’s no commur 
gathering place anymore,” she adds sadly. 
Elsewhere, it’s not too late. Near Sibley, 30 miles n« 
of Heise’s church, residents working with Preservati 
North Dakota have adopted the little Ladbury Chur 
closed since 1936 except for special events like Meme 
Day picnics. Volunteers pound nails on basement be: 
to shore up the foundation and fire off fund-raising 
pleas to those on the church’s old membership rolls. 
“The idea is to save this piece of history,” says Geors 
Amman, a farmer for 45 years, “so that in the future 


people can see what life on the prairie was all about.’ 


For more information or to make a donation, contact 
Preservation North Dakota, 520 8th Street SW, Jamesto 
ND 58401; 701-252-4570; www.pratriechurches.org. 
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ITIS POSSIBLE'TO VISIT PRAGUE, AND TO LEAVE IT AGAIN, 


without learning much about its history—beyond the one thing 


that everyone knows: it’s a vibrant new chip off the old Soviet 

ET es se [ay A Te By veal Be 

D10C. FAUStory In the city seems timeless, phantasmagorical. be- 
1 { 1 7 . 

hind the Baroque facades on Celetna Street are the shells of 

Gothic an 1ouses, with Roman remains in their 

1 

basemen es and taverns here that began 

brewins eo, and at Hradéany Castle, 

whet 

VNICN a ) occupying power, 

i 

there’s a1 hat seem to have 

been built 


Landlo lusil put it, “at 
the focal point of 1e endured almost 


three centuries ) | yV Just 
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A NON-TRADITIONAL APPROACH TO JEWELRY 
DESIGN RESULTS IN A SCULPTURAL INTERPLAY 
OF PRECIOUS METALS AND DIAMONDS IN THIS 

COLLECTION, DESIGNED EXCLUSIVELY FOR 
PURE:9999). 


THE PURE 9999 DESIGNER SERIES 
ALSO FEATURES SPECIAL EDITIONS BY 
JOHN BAGLEY, GLORIA BASS AND ELI JEWELS. 


FOR THE FINE JEWELER NEAREST YOU, 
CALE.178:77-80'1-PURE. 
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LOOK FOR THE STYLIZED MAPLE LEAF SYMBOL rma ON EVERY PIECE OF 
PURE 9999 JEWELRY AS YOUR ASSURANCE OF THE VERY BEST FROM THE ROYAL CANADIAN MINT. 
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20 vears of ina¢ naen betw« en the 


two world wal until the 1989 Velvet 
Revolution. For ages, the only thing 
the citizens could call their own was 
their culture, kept alive in beer halls 
and cafés, concert halls and theaters. 
Today, young men and women in 18th- 
century costume stand in front of the 
Art Nouveau Municipal House touting 
tickets for performances of Mozart 
(who conducted the premiere of Don 
Giovanni in Prague), and as night falls, 
they flock to taverns and restaurants 
that were once the gathering places of 
writers like Franz Kafka, Max Brod, 
and Franz Werfel. 

In the Old Town, established on the 
Vitava’s right bank in the 13th century, 
narrow lanes suggest a people cower- 
ing under a skyline that was taken over 
in the 16th century by the Catholic 
Habsburgs, who brought in Baroque 
with a vengeance. Whole neighbor- 
hoods were torn down to build huge 
palaces near the castle, and the militant 
Jesuits added their stamp by building 
soaring triumphalist churches. 

Within a century or so, though, the 
authoritarianism of early Baroque in 
Prague gave way to a softer, more exu- 
berant style, influenced by Gothic 
buildings like the Powder Tower and 
St. Vitus’s Cathedral. As the city 


expanded in the 18th century, artists 


Nowhere else on earth, perhaps, 
is there such 
assemblage of Art Nouveau 


Sone 
arrived trom all 


over Europe, and 
) 

Prague was transformed into a place of 
yrchitect ] 
arcnitectu ] naers 


This ep 


terized by 


was charac- 
lity, 

which cai e! reat 

historical] 

Nouveau. N 

haps, is there 

assemblage of 

interiors, decora 

The style is part of 


ebeautiful.com 






















more enduring in that it’s a record — 
in stone and brick and stucco'and 
olass—of the gradual reemergence of § 
Prague.as a capital. It might even , 
help explain why Vaclav Havel, a 
writer, is the Czech Republic’s presi- 
dent, for Art Nouveau was part of a 
movement called “the national awak- 
ening,” which during the 19th and 
early-20th centuries revived the 
Czech language (more or less stran- 
gled to death by Prague’s German- 
speaking masters) and gave a new 
direction to Czech culture by invok- 
ing its legends, kings, heroes, and 


other things past. 
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Led by historians, writers, artists, 
and composers like Dvorak, Smetana, 
and Janacek, the awakening was re- 
sponsible not only for the advent of 
the local Art Nouveau style, but for 
the founding of the National Theater, 
the National Museum in Wenceslas 
Square, and, ultimately, of Czechoslo- 

akia itself, born at the Municipal 
louse’s Art Nouveau Smetana Hall in 
irs later, after independence 
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Out there, 


its bumper-to-bumper, 
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nose-to-nose, 


In here, 


eed some tranquil, relaxing time together? A Hot Spring” spa is always ready to provide soothing 
6, comfort with its wide variety of exclusive jets. Set-up and operation are surprisingly simple. 
To find out how you can enjoy the world’s number one 


pana selling brand of portable spas, call 888-289-7041 or visit ~ HotSp ring 
orlable Spas 


-hotspring.com for a free brochure and the dealer nearest you. Built for a lifetime of relaxation 


r international inquiries: 760-936-1981 
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Soup to Nuts 


(The Internet has everything Ne 
when it comes to kitchens— a t 
including the sink} - @ 
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Netscape: Williams-Sonoma | Catalog 





Well-Blended 


For a kitchen site that covers the bases but also 

offers high-end takes on classic accoutrements, start 
with www.williams-sonoma.com. Good-lookin; 
_ easily navigable, and comprehensive, it features 
» small appliances like the Cuisinart cordless hand 
" blender [left] alongside recipes and specialty products 





To a Tea 


Take your afternoon cup from DeLonghi's electric teakettle [left], found 


ze 


on www.cooking.com. The site offers almost anything a would-be tea 

temptress could possibly need, from a black breakfast brew to sugarcane lime 
cookies, as well as gorgeous teapots and plates. Links are provided to recipes 
and special-interest departments, such as an Asian cooking section that stocks 


ef. 
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woks, chopsticks, sake servers, and hard-to-find items like Chinese black rice 


ae 
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Ice Storm 


* Swe Te Caner: 
Glesnine ep What more can a modern woman ask for? A wired fridge 
kitchen has never by LG Electronics (www.LGeus.com), which features an 


been one of 
Charlotte's strong 
) points—until now. ing, videophone conversations, or just watching television. By next 
VVhat could be 
more stylish than 


embedded 15-inch screen with touch-tip technology fot Web brows- 


C7 LLM 


Ee. 






year Charlotte plans to be grocery shopping from the door of her 


sweeping up the refrigerator. Too bad they can’t figure out a way to e-mail milk. 
&S debris with a cam- 
* ouflage broom from 
By nww.casabella. 


com 


Seeing Red 


Has your tolerance for household appliances in every 


et de ee ee 
i 


shade under the sun reached its peak? Charlotte thinks 
there’s always room in her kitchen for something candy-apple 
red, like this compact George Foreman indoor grill [left] fro 
www.target.com. A little color is never a bad thing. 
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Palm Reading: 


THERE ARE MORE THAN 2,500 VARIETIES OF PALMS, BUT 
they are a rare species in works of European art. Before the 
18th century, they made occasional appearances in religious 
paintings, evoking the exotic setting of the Holy Land. 

But despite their beauty and grace, they didn’t show up in 
the decorative arts until 1710, when they debuted as part 

of the ornamentation of the organ in the Royal Chapel at 


commissioned by Louis XIV. Music historians 


eve rument for the majestic sound it produces 
(and for the music it impelled composer Francois Couperin 
to\ historians focus on the massive gilt-wood 
palin 1 ce , displaying heads of angels in 
plac "he design came from 
worki pro re Lepautre (one of the 
origina 4 ster carver Francois- 
Antoine vel south > 
x» 
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The only problem with such a perfect wall oven 
is finding the perfect wall. 


Fortunately, a perfect beauty will enhance any space. The Jenn-Air wall oven 
offers the allure of a flush-to-cabinet, curved stainless front with seamlessly 
integrated controls. And with dualspeed convection and variable-speed broiling 
for gourmet results, you might say it cooks as good as it looks. Visit jennair.com 


or call 1-800-Jenn-Air. And create a picture-perfect kitchen of your own. 


JENN-AIR 





palm must 


to what is now called the Riviera to 
find specimens of these trees: a 
brisk half-hour walk from the 
chapel would have brought 
him to the king’s orangerie, where 
a collection of palms survived bitter 
winters thanks to continuously 
stoked fires. 

Looking to Versailles and Paris 
for the latest trends in art and archi- 
tecture, Frederick the Great, ruler of 
Prussia, knew what he wanted when 
it came to erecting a pavilion on his 
country estate, Sanssouci. In 1754 
he sketched a building in the “Chi- 
nese taste” and asked his architect, 


1 c: pe: . . 
Johann Gottiried During, to realize it. 


However inaccurate as an example of 
Chinese archite result is rav- 
ishing. P emed 
wildly exo 

Prussia 


anyway, giic 
lives, sheathing « 
a tinkling, bell-fring 
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{clockwise from top 
left] A 1940s Italian 
Lucite wall sconce 
with nine leaves 

A 19th-century 
sheet-metal potted 
palm, which sold 
recently at Christie's 
A 1940s Italian 
gilt-metal lamp 

The magnificently 
palm-ornamented 


organ at Versailles 


ee 


depiction of.a 


ave os up? 
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Up until the mid-19th century, 
travel was expensive and dangerous, 
and the mere depiction of a palm 
must have conjured up fantasies of 
exotic lands few Europeans would 
ever visit. With vast expenditures 
of money and the aid of architects, 
designers, and craftsmen, these far- 
flung locales could be re-created at 
home. Between 1787 and 1830, 
nearly two centuries before Las 
Vegas theme hotels appeared, the 
Prince Regent (later George IV) 
built his own themed residence, 
the Royal Pavilion at Brighton. Graft- 
ing decorative motifs associated with 
China and India onto an otherwise 
typical English Regency building, 
the prince’s architects and designers 
fabricated an extravaganza that 
stopped just short of out-and-out 
vulgarity. Even the utilitarian kitchen 
boasts the evocative palm tree, its 

ist-iron columns swagged with 


netal fronds. 


Jean-Michel Frank, the Paris dec- 


During the ongoing European 
colonization of the Americas and 
the East in the 19th century, the 
image of the palm tree became em- 
blematic of territorial ambitions. 
Christie’s in New York recently sold 
a pair of 19th-century painted sheet- 
metal palms, sprouting from pots 







with Napoleonic decorations, that | 
recall the French general’s conquest 
of Egypt. 

At the end of the 19th century, 

a growing bourgeoisie flocked to the 
Mediterranean seaside and saw semi; 
tropical vegetation for the first time. 
Palms suddenly appeared in the 
greenhouses of municipal gardens, 
glass-canopied atriums of grand 
hotels, and winter gardens of palatial 
residences from New York to Mos- 
cow. However, once the trees could 
be easily acquired—and, with the 
aid of central heating, cheaply main- 
tained—they began to lose some of 
their allure. 

Nonetheless, a palm-tree revival 
occurred in the 1930s. Designers 
drew inspiration from representa- 
tions of palms in 18th-century art 
rather than the actual trees: Serge 
Roche’s plaster standing lamps, for 





example, harked back to Versailles, 
not Paris’s Jardin des Plantes. At 
a time when nations were arming | 
themselves for World War II, design- 


ers became nostalgic for a more 


civilized past. In 1938 the American | 
decorator Frances Elkins mounted 


the walls of a San Francisco foyer 
with a set of elegantly attenuated 
plaster colonnettes. From her friend. 


orator, she ordered an Emilio Terry 
plaster-framed mirror and console 


that echoed earlier representations 
| 


of palm fronds. The romantic, ethe- 


real room that she created repre- | 


sents the last, and perhaps the most | 


soigné, efflorescence of the palm in 
the decorative arts. @ 
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Nazis and the Soviets, the children 
he awakening set the agenda for the 
sue Spring of 1968 and eventually 
arheaded the Velvet Revolution. 

t was probably naive to imagine 
everything would become ideal 
rnight after 1989, and life in Prague 
tinues to be difficult. Even so, the 
chs have the second highest per 
ita income in the former Commu- 
bloc, and foreign investment is 
ring in. So are the tourists—and 

e forever are the days when state- 
restaurants in Prague cooked from 
ernment-approved cookbooks 

ed Recipes for Warm Dishes and 
ipes for Cold Dishes (parts one and 
). Now a number of talented chefs 
opening up the heavy local cuisine 
oreign influences, and hotels have 
n restored to their former glory. 
New stores add to the usual trade 
gates and amber and cut glass. 
igner Borek Sipek offers furni- 

, fashion, and porcelain, as 

|as Thai food, at Arzenal, near 
Old Jewish Cemetery. In the tiny 
ses of Golden Lane at the Castle, 
can buy hand-printed fabrics, nat- 
ly glazed stoneware, and beautiful 
ies of vintage glass. There are 

ity of new galleries, too, like the 

6, located in a gatehouse of the old 
hov Monastery. And the Czech 
ublic’s first big international retail 
cess story, Botanicus, calms locals’ 
ves with its organic lotions, herbs, 
honey. 

Although there’s also a good deal 
ourist kitsch in the city—fast-food 
ts, escort agencies, sleazy night- 
»s—something Gothic, dark, and 
terious remains at its core. The 

t Vitézslav Nezdal once called the 
ine of Prague “a gathering of magi- 
is”; but the statues on the Charles 
1ge, witnesses through the ages, 

id testament to one of Nezdal’s 

ier assessments about the city: 

ie sky brews a storm, but the storm 
s not come.” @ 











NAKED WINDOWS 
GOT YOU DOWN? 


LET US SEND YOU 24 PAGES OF WHAT THE 
BEST DRESSED WINDOWS ARE WEARING. FREE. 
CALL 1-800-238-3883, ext. 80. 
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Where Great Rooms Begin. 
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| Experience 
the World 
of Arte —_ 


Only Arte de Mexico offers such a complete line of premier products. Our 
collection features over 500 hand-forged wrought iron lighting fixtures and 
165 designs of iron furniture in 22 distinct hand-applied finishes, thousands of 
accessories, architectural appointments, and much more. We are the world’s 
largest maker of lighting and furniture created from naturally shed antlers. 
Complete contract manufacturing capabilities allow us to fulfill requests 
for all custom design needs. 

For more information, please contact your local sales representative, 
visit our website, or call our customer service department. 


ARIF>:MEXICO 
1000 Chestnut Street, Burbank, California 91506 
(818) 753-4559 © Fax,(818) 563-1015 * www.artedemexico.com 
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| have dreams, lofty as the skyline. 


They motivate me to succeed. 


Night & day — a new kind of comfort. 


So | can keep dreaming. 
An American Dream. 
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difference is night & day. 
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Digging Deeper 


| 
(A garden, writes Suzannah Lessard, can be a portal to the sa 


THE WORLD I GREW UP IN WAS ONE 
where people lived in the same house 
all their lives. It was usually a house in 
which their parents or another relative 
had lived, or certainly one whose occu- 
pants were remembered in the commu- 
nity. A garden especially could come to 
be so fully identified with its owners that 
long after their deaths they would be 
vividly present. On those rare occasions 
when newcomers moved into the neigh- 
borhood, these strangers, assumed to 
have no past or character of their own, 
acquired both from the house and its 
garden. It would be this context, tran- 
scending one lifetime, that gave the new- 
imacy among us. 
iy, most dwellings are, first of all, 
some part of their own- 
dities to be flipped 
lin. That careers 


einforces this 


ousebeautiful 





way of thinking, as does the high inci- Suzannah Lessard 
brought to her 
new Washington, 
who lives in a place where he has roots D.C., garden this 
stone relic from 


: a building her 
perhaps even suspect, for even as we great-grandfather 


dence of divorce. Today the person 
going back generations is a quaint rarity, 


romanticize that way of life, we also view Stanford White 
f ie designed. 

a person who doesn’t move out of his 
childhood home as perhaps slightly crip- 
pled psychologically. 

My life has been as restless as the next 
person’s where place is concerned, and 
yet the old way has retained a powerful 
hold on me. Its legacy has made me bond 
with the places I live in as if for life, and 
so | am wrenched to the point of trauma 
when I move. The biggest wrench of this 
kind came when I left my marriage and 
with it the apartment in Manhattan in 
which I had spent 20 years. The wrench 


was so bad that it stands out evenin > 






They'll be around long enough 


for your furniture to go out of style. 





And come back in again. 


In the time you live in your home, a lot of things will come and go. But Andersen® windows wont 
among them. They're designed to endure for decades. They feature our exclusive Perma-Shield* exterior 


idding, and are built, backed and serviced like no other. All to make your home worryproof, timeproof. 





A. *Call 1-800-426-4261 for a copy of the Andersen 20/10 year limited warranty. “Andersen,” the AW logo, “Perma Shield 
‘Long Live the Home” are trademarks of Andersen Corporation. ©2001 Andersen Corporation. All rights reserved 





soovrTd 


the midst of the huge emotional sig- 
nificance of the parting, though I 
see that in retrospect only. For a 
while afterward I lived in an apart- 
ment I accepted as transitional, but 
when I moved into the two lower 
floors of a Victorian house in Brook- 
lyn with a garden in the back, I set- 
tled in for a lifelong relationship 
again. On reflection, it seems I 
bonded with the house and espe- 
cially the garden with a 
vehemence that betrayed 
the degree to which I had 
not accepted the original 
rupture. 

The main room was a 
floor-through with high 
ceilings, ornate plaster- 
work, and tall narrow win- 
dows that gave onto the garden 
from the second story. I painted the 
walls bluegrass-green with white 
trim. One of the windows had been 
converted to French doors that led 
out to a landing and steps down to 
the garden. The neighbor’s cherry 
tree hung over the landing. The gar- 
den itself, with an old cherry tree 
of its own in the back, was enclosed 
by a rickety unpainted picket fence 
about five feet high. There was a 
tiny lawn that I cut with scissorlike 
shears, and a half-size Japanese 
maple in the middle of the lawn 
that also would get haircuts. The 
earth was very rich. I thought of it 
as “good Dutch farmland,” which 
is what Brooklyn once was. My 
friends laughed at this, not under- 
standing that I meant it unironically: 
that though I knew nothing of my 
predecessors on this patch of 


ground, it was natural for me to 


pped and pruned and 

plant ceded my way into 

the | n, becoming 
1 


one icwers in the 


old b of the 


expose 


the featur 
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character was an ancient rosebush 
with a thick, much-pruned stump 
from which, each spring, it would 
send up soaring shoots, barbed with 
big heraldic-looking thorns, and 
bearing fat buds. The shoots would 
clear the fence line, and the buds 
would eventually blossom into deep 
pink roses, a bit blowsy and phos- 
phorescent as they bobbed slightly 
in the air that moved over the yards 


Dutch 
rooklyn 


and stirred in the trees. The sight 
of those roses in passing—at twi- 
light or when I had come out into 
the garden for an herb—would 
arrest my attention in a very special 
way. In these moments the roses 
were a portal to a state of mind in 
which I felt quietly connected to 
humanity across time. And at the 
same moment I understood what I 
did not normally grasp—that I was 
at the dense heart of my own life 
and that it was eternal too, reaching 
to those other lives I sensed there. 
This understanding seemed some- 
thing I had learned in the landscape 
of my childhood. 

Eight years later my life changed 
again, and it was time to leave. The 
change was a happy one, but a part 
of me felt as if I were a foster child, 
asked to move to a new set of par- 
ents just one time too many, damag- 
ing my ability to connect at all. 

And in a way this was true: leaving 
Brooklyn forced me to give up 
forever the idea that my life would 
be framed and given meaning by 

a house and a garden, and so I 
worked hard at adopting a new con- 
cept of my life as episodic in relation 
to place. I struggled to look at the 


»ht-year period in Brooklyn as 





~ stillness connected me to the gar- 


exactly right. Rather than an inter 
ruption, my leaving would be a sa 
isfying conclusion of a chapter. 
As the moving date neared, I 
continued to work in the garden, 
though with a difference. I began 










allow certain vagaries to continue 
unchecked so that, for example, _ 
when the violets escaped from the 
flower bed into the lawn I did not) 
ing about it, and when the pumpk 
vine that I had planted nea 
the rose began to climb up} 
the rose instead of the fenc 
I let that alone as well. It 
seemed as if the garden wa 
jostling me out of my melan 
choly, taking care of me 
now, rather than the other 
way around. A really good 
joke was when the pumpkin vine 
climbed all the way up to the rose 
themselves and bloomed there, de: 
yellow trumpets mixed with flushe 
pink—a bouquet full of naughtine} 
and sass. 
It so happened that in this sam¢ 
period my sister was painting a po 
trait of me. It was something that 1 
had planned in all the years I lived 
in Brooklyn, but never got around 
to doing. I posed for her in the grey 
room overlooking the garden. I sat 
a chair with my head turned so tha 
I would look out through French 
doors into the intricate patterning 
of the cherry tree that overhung th 





landing. Sometimes it was sunny a 
sometimes there were raindrops in 
the leaves. These periods of entolg 
den. As my departure approached, 
perhaps because of a fear of the ru 
ture, I went into the garden less an 
less. Once, though, when I went ot 
to pack up my tools, I saw that the 
pumpkin had jumped from the ros 


into the Japanese maple where it h 


=——S 


bloomed again, among the elegant, 
burnished burgundy leaves, an eve 
more outlandish joke. “Lighten up) 
the garden seemed to be telling m 
The rule of thumb for painting 


rait, my sister said, was for the sub- 
-o pose for 30 hours, but moving 
was upon us and we had done only 
suggested a photograph, and she 
that she would then be painting a 
ograph instead of a person, but it 
ld help if I would leave the chair 
the clothes I posed in. So when I 
ed for good I left behind a chair 
my blue work shirt draped over 
yack and some gray leggings lying 
ly on the seat, as if I had gone up 
noke. The painters were already 
ping the walls, and amid this scene 
ansformation my sister worked in 
t of the chair with my clothes. 
ty new home is in another city. I 
‘another quirky urban garden but 
e no portals to the past—it is as if 
ve lost the capacity. Like refugees 
émigrés, I must rely on memory 
sense of deep placement in time. 
k walnuts cannonade my new 
en in the fall and the spicy smell 
eir green casings reminds me of 
rarden of my childhood, where 
> were black walnuts too. Both 
ens—in Brooklyn and my child- 
1—feel equally distant. It seems 
e now in my happiness that to 
to place for connection is to be 
ng indeed. In that, I guess, I am 
ly joining contemporary culture 
leaving the values of an old world 
nd. 
he portrait hangs in the stairwell 
ra skylight. In the background is 
rreen wall. My face shows more 
s than I care to think I reveal, but 
is what my sister saw. The stillness 
the connection with the garden are 
there. It’s a very good portrait be- 
2 as time goes on I see more and 
». It’s a rendering of a soul under- 
» change—and that is the experi- 
that connects us, even over the 


iries, most deeply of all. @ 


unah Lessard ts the author of 
Architect of Desire, a memoir 

t the Stanford White family (Dial, 
). She is working on a new book 


t the American landscape. 
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1047. The AW logo, and “Long Live The Home” are trademarks of Andersen Corporation. ©2001 Andersen Corporation. All rights reserved 

















GET A FREE SNEAK PREVIEW TO 
THE PERFORMANCE 
OF A LIFETIME. 


Interested in a playbill for this incredible 


ee 


performance? Receive a FREE 46-page = 
guide to TOTO high performance bathroom a 
products, and the names of your local 
TOTO dealers, by calling 1-800-350-8686 
(ext. 2079), sending the coupon below, 
or visiting us at www.totousa.com. 





TOTO U.S.A. 1776 Peachtree Rd., NW, Suite 200N, Atlanta, GA 30309-9829 
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» Art news, future events, good reads e 







































Standing Firm. The photography exhibition 
“Indivisible: Stories of American Community” documents 
grassroots struggles across the country, focusing on local 
heroes like Davitus Gosnell [right], a North Carolina native 

who has consistently refused to sell his land to developers. 
The photographs, on view at the North Carolina Museum 
of Art, span locales ranging from San Juan, Texas, to the 
Alaskan coast. October 21-January 6, 2002. 


Broad Scope In “Jasper Johns to Jeff Koons: Four Decades 
of Art from the Broad Collections,” the Los Angeles County Museum 
of Art gathers a wish list of postwar artworks from the collection of 
Eli and Edythe Broad. Surveying trends from Pop to German Neo- 
Expressionism, the exhibition features works by 24 artists, including jf 
Robert Rauschenberg, Roy Lichtenstein [whose I... I’m Sorry, 1965-66 
appears at left], and Cy Twombly. October 7—January 6, 2002. 


On the Block 
Famed for his egalitarian eye— Three Cheers tong with brisk — 





Tudor portraits and African : weather, October always ushers in a slew of Cy 

masks shared wall space in his Be a ee en a Re ‘uf | 
New York townhouse—the late picks include The Elements of Taste (Little, zi a 
Fred Hughes was as well known Brown), in which four-star chef Gray Kunz and 

for his formidable collection food writer Peter Kaminsky dazzle the palate een 

of art and objets as he was for with inventive dishes like sweet pea, tarragon, Ba 

being Andy Warhol’s right-hand and pistachio gratin and shrimp in cardamom 

man. Items from his estate ancho sauce. An ideal autumn treat? Vacherin 

including this circa-1820 inlaid Mont d’Or cheese. “It’s at its peak in October and 


November,” says Kunz, the former. chef at New 


verdigris-and-parcel-gilt gaming 
table, below] will be auctioned 


by Sotheby’s on October 10. grapes and walnut raisin bread.” Cathy Lang Ho 


York’s Lespinasse. “| love to serve it with Concord a Ch a ly 
= al 

and Raul Barreneche challenge our notions about 
contemporary architecture in House (Universe), 
which focuses on 20 homes designed in the last 
three years by such architects as Michael Maltzan 
and Toshiko Mori. For a more traditional per- 
spective, The Henry Clay Frick Houses 
(Monacelli), written by Martha Frick Symington 
Sanger, great-granddaughter and biographer of the 
19th-century philanthropist, includes 300 archival 
photos and drawings of the family’s many homes. 
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JFINTERIORS 
when 

its got to 

€ ZOrgeo us! 


cover the luxury you 
ire...without ever leaving 
Jr home. Our experts will 





rk with you, from design 
ough installation, to solve 
sr decorating challenges 
ile coordinating with your 
sting décor. We provide: 











ustom Window Treatments 
lassic Furniture | 
Vall and Floor Coverings 
ustom Bedding 

ighting & Accessories 


day for your complimentary 
in-home consultation! 


800-332-3367 





four personal decorator and 
‘to our free email newsletter at: 


Decorating Den.com 


anchise opportunities available. 
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ARLOS EMILIO 


The Fountainhead 
{Hope springs eternal from Simon Verity’s artful 





Truth.and 
Alas oe ee 


ON MOST DAYS SIMON VERITY’S STUDIO— 
stone chips crunching underfoot, dust float- 
ing in the air—is dry enough to make the 
Sahara seem downright humid by compari- 
son. But when the sculptor wants to see how 
his hand-carved limestone fountains will 
look once they’re installed, he hauls out the 
garden hose and blasts them with water. 
“Stone darkens when it’s wet,” he says, “but 
when it’s soaking, it looks polished—it glis- 
tens like fur.” 

A native Brit now based in New York, 
Verity trained in England and has worked 
on everything from 18th-century grottoes to 
the great cathedral at Wells to a fountain at 
Highgrove for Prince Charles, as well as on 
the figures ensconced above the portals at 
Manhattan’s massive Cathedral of St. John 
the Divine. He is especially fond of sedimen- 
tary limestone for his fountains. “Springs 
around Bath, England, bubble up out of 
limestone, and the ancient aqueducts of 
Rome were made of it,” he says. Limestone’s 
connection to water is so intense, he adds, 


because the material is “embedded with fos- 


ils of freshwater and saltwater creatures. 


Limestone is life-enhancing.” @ 





e Almost any garden can have a fountain in it, thanks to recirculatir 
pumps. All that’s needed is a nearby source of electricity. 
e The sound a fountain makes can be varied by increasing or 
/ decreasing water flow. | 
FOU ‘UT? { ¢ Fountain materials other than limestone include terra-cotta, glaze 
ceramic, marble, bronze, and wood. 
e All fountains, even those in bronze, must be drained in winter. 
® The limestone turtle fountain pictured above costs $15,000 and 
took two months to make. 
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dania beach greenwich los angeles miami montreal newyork philadelphia san francisco toronto 
for the location of the showroom nearest you call 1-800-311-9995 www.countryfloors.com 
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AMONG THINGS 
ITURE GRAND RAPIDS, 


E.RAWNIC TS ' COs, “C 
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BEAUTY. | 
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HIGAN. BAKER KNAPP & TU 
;H POINT, SEATTLE, CLEVER 
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Plop a crushed-velvet pillow 


every armchair. 2. Paint your 
| magazine rack Chinese red. 
Cover your slipper chairs in 
mething fuzzy. 4. Serve your 

1 wine in cut-crystal decanters. 
Trim your curtains in scarlet 

ol passementerie. 6. Spruce up 
ur old fireplace tools. '7. Freshen 
your powder room with plain, 
sp linen hand towels. 8. Find a 
tter place for your foul-weather 
ar. 9. Unfetter your messy, jam- 
cked guest closet; ditch the wire 
ngers. 10. Change your neutral 
ry-cloth bath mat for a colorful, 
ffy one. 11. Stack six or seven 
cy biographies on all bedside 
les. 12. Cover your parchment 
npshades with red plaid taffeta. 
. Light three scented candles in 
ur entry hall. 14. Find a small 
e tray for your mail and keys. 

. Dress up bathrooms with tiny 
ver vases filled with tiny pink 
ses. 16. Line your closet floors 
th toile de Jouy wallpaper. 






ay 
% y 


1 Up Your Rooms 


1'7. Flank your fireplace with big 
baskets of pinecones. 18. Whip up 
some Kir cocktails for your next 
do. 19. Mix floral bouquets with 
sprigs of berries. 20. Hand-print 
the place cards at your next dinner 
party. 21. Upholster a footstool in 
rich brick paisley wool. 22. Burn 
real wood logs in your fireplace. 
23. Sprinkle deep chocolate 
desserts with powdered sugar. 

24. Get a pair of larger andirons. 
25. Serve light-colored food 

on dark china, and vice versa. 

26. Arrange a flock of family 
photos on your mantel. 27. Pull 
two extra chairs up to your sofa. 
28. Play Baroque music during 
dinner. 29. Hang a few jingle bells 
on your pooch’s collar. 30. Fes- 
toon your arched doorway with a 
leafy autumnal garland. 81. Spray 
your dressing room with a spicy 
scent. 82. Present a beef-and- 
wild-mushroom stew on a terra- 
cotta platter. 38. Place a huge 


silver bowl piled with Washington 








State apples on your cocktail 

table. 34. Gussy up your porch o 
with a pair of conifer topiaries. 

35. Sheath your orchid in a hand- 

painted cachepot. 86. Back your 

sofa with a long, high console 

table. 3'7. Pair every armchair 

with a really good reading lamp. 

38. Trash old ashtrays. 39. Ex- 

change 100-watt bulbs for 75s. 

40. Buy a set of cream soup 

spoons and use them. 41. Install 

dimmers on every light in the 

house. 42. Lower your dining- 

room chandelier eight inches. 

43. Banish fluorescent lighting 

from the kitchen. 44. Enliven 

your entryway with a cheery 

umbrella stand. 45. Repaint 

your front door. 46. Cover your 

carpet with a few exotic area rugs. 

47. Cozy up occasional tables 

with votives and mini-bow]s of 

treats. 48. Serve hot toddies in 

tumblers. 49. Mix silver and brass 

in table settings. 50. E-mail us 

with more ideas. ... —M.M. | 
) 
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After a sojourn 


in New York, 


returns.to the 


86 


to resume an 
exceptionally | 
well-appointed “ 





x 











* [ 
1 
a 
a 


t 








Seem 2. ARON THE LUCKIEST MAN IN Paris? PEOPLE IN DECORATING 
Gammese. As a leading dealer in French furniture and paintings, he is in the 
Gaxiable position of deciding whether to sell the museum-quality acquisitions 
Gemmaiees or keep them for himself. Moreover, with Jacques Grange heading 
Hees or-design division of the company Hervé owns, he has down-the- 
Haast cut-rate access to the most influential decorator in all of France. 
pee My Paris apartment, which Jacques and his associate Romeo 
Baee@e hic advised on, I wanted something modern and airy that reflects 
Begeeee of antiques,” says Hervé, who oversees the Didier Aaron galleries 


ew York, Paris, and London. “It’s elegant, I hope, but not pretentious. 





eteeseue) such a quality is relative, I find the apartment simple.” 

Vo neration antiquarian (his father, Didier Aaron, launched 
thes il bear his name) known for wearing his connoisseurship 
behils 4 ight be said, in the lap of a Louis XVI bergére. 
frthc.s sold old-master paintings in Holland. Be- 
trween-th: 


ided in fine French furniture and Chinese 
objects mn | 
ae val bronzes, cloisonné vases—than 


; rts » 
you d normaity.<: ibute that to my grandmother, 
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t, [hope, but not prete 


road id Ch | 
table, an Empire 
cabinet with ormolu 


mounts, anda — 


Piece cle 
century English 
chandelier. A Jacques 
Grange rug-in the 
living room helped 
aad -watle it - 
the challenge of a 
Poser Ait 
Pee uo) 
curtains, green 

aay ieee Car Lh 


Bete Mel Maite 


all in velvet. 
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says Herve. Eventually Didier took over from his mother, fattening the collec- 
tions of Hubert de Givenchy and the president of the Ivory Coast, among oth- 
ers. The other lap Aaron fils grew up in was that of Aaron pere. As one friend 
put it, “Hervé’s been a fixture at every important auction since he was a kid.” 
In 1976 Hervé went to New York to open a Didier Aaron gallery, returning 
to Paris in the early 1990s to take over the day-to-day running of the firm from 
his father. The timing was good: Hervé had meanwhile married, and the cou- 
ple, with two young children, decided Paris was a more sympathetic place to 
raise a family 
Chey snagged a three-bedroom apartment in a Directoire building in the 
ndissement. Grange contributed a suite of jazzy Matisse-inspired car- 
 overscale upholstery, all of his own design. Madame Aaron. 
ore ornate look than her husband, agreed to solid marigold 
m—but only because they are richly embossed with 
notif. Bucctacchio came up with the squiggly wallcover- 
ques-Emile Ruhlmann in the couple’s bedroom. 
minute walk to the Champs-Elysées, the 


Café « ; Aaron. “Do I seem like a man who has 
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Decorators 


Mimi McMakin 
and Brooke 





[left to right] Made in 
the shade: Brooke 
Huttig (in green) and 
Mimi McMakin wear 
raffia hats from their 
Palm Beach shop, 
Kemble Interiors. Out 
on the loggia, bathing 
suit—friendly 

striped Sunbrella 
upholstery is 

livened up with 
pom-pom trim. 
Ceramic ottomans 

in foreground 

are available through 
Kemble Interiors. 
Wicker carts 

hold towels. 
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aLLS THE TIME BEFORE JET-SKIS AND 
interstates, when Florida was still wild. A bobcat fre- 
quents the backyard and herons high-step across the 


lawn of this recently built Vero Beach vacation house. 


Just beyond, the Intracoastal Waterway glistens—a lush, 


ture preserve where otters preen and egrets 
untamed flora and fauna right out- 

want that fussy pink-and-green 
Flori i McMakin, the free-spirited 
scio mily who runs Kemble 
Interio: 


Worth Ay 


comftortabl 


laughter of a respected 
known for making 


vith a touch of 
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[above] Faux-bois 
columns and combed 
and glazed walls set off 
the row of arches. The 
sofa is upholstered in 
Palm Islands from China 
Seas and the ottoman 
in Bouclé Leopard from 
Cowtan & Tout. The 
gilded palm-tree lamp is 
from Kemble Interiors. 





whimsy,” says Huttig. “There will always be something 





a little out of the ordinary to catch your eye.” 

It would be hard to miss the hibiscus print on the 
living room’s club chairs. “The flowers are huge, and 
can you believe those giant seedpods?” says McMakin. 
“This is not a pretty little thing with ferns.” As for the 
ratfia-covered ceiling, “We’re so tired of plain white,” 
she sighs. “We'll do anything—wallpaper, stenciling, 
grass cloth—to dress it up.” The daybed-size coffee 
table, it is rumored, was once used for smoking opium. 


The leopard-print ottoman—something wild was neces- 


sary to live up to the landscape—is finished off with a 


foot of bauble-accented bullion fringe. 











Boussac Fadini’s bold 
Nakai print perks up 
two club chairs. The 
pillow is covered ina 
leopard fabric from 
Schumacher and 
trimmed with black 
loop fringe from 
Brunschwig & Fils. 

The wicker pig doubles 
as an ottoman; the 
designers put a few pigs 
in almost every project. 
“If you've got three 
people sitting on pigs, 
you know it’s going to 
be a great party,” says 
Mimi McMakin. The 
cotton and sea-grass 
carpet is from Stark. 
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“We have plenty of clients who long for the perfect English 
house or the perfect French house,” says McMakin. “But this client 
just wanted a place where she could relax with her husband and 
children and have a good time.” Her favorite color is blue, so she 

quested a blue-and-white master bedroom. McMakin and Huttig 
1} 


r a range of fabric swatches, but she liked every one and 
make up her mind. Not to worry: McMakin blithely 
ise them all.” The snowy white slipcovers are 
those the client once saw and admired 
hat her children are grown, she could 
ion.) The tassels on the bedspread were 
‘rom the cords that tie the cush- 


laughs, remembering all 
th » poke holes in the 
delic 4 ill ilmost come 


to blows 





In the master bedroom, 
blue-and-white fabrics 
are mixed and matched 
with insouciant charm. 
[left] The chair and 
sofa are slipcovered 

in a fabric from Manuel 
Canovas. The pillow 
fabrics are from Raoul 
Textiles. The wooden 
fish bracket is from 
Kemble Interiors. 
[right] The four-poster 
bed is from Mike Bell 
in Chicago. Blue-and- 
white Raja Delft 

from Raoul Textiles 
slipcovers the bench. 
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[this page] Algiers 
Tole Carle 
blocked silk from 
Robert Kime 
dresses up the walls 
of the apartment’s 
iC -le-e dil 
Jamie Creel sits in 
front of a baroque 
aa maaligae 
[facing page] A scroll- 
back sofa from 
Langham & Co. 

is upholstered in 
MOT tft 
wool. Antique 
suzanis brighten 

a pair of pillows. 
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A pencil-thin black tine 
around the plaster 
cornice, baseboards, 
and doorframes in the 
living room sets off the 
maize-yellow walls and 
draws attention to the 
fine architectural 
details. A chessboard 
sits on a Laotian rain 
drum from the 
Coconut Company; a 
lacquered cocktail- 
height Parsons table 
from Gracie & Sons 
adds a contemporary 
note to the antique 
furniture ensemble. A 
custom cotton dhurrie 
is from the Rug Loft. 





























YORK LONGS FOR,” SAYS MANHATTAN-BASED DESIGNER RICHARD KEITH LANGHAM 
rtioned room, large enough to entertain in—and this one happens to have glorious dentil 


= Seiad Pete os : 
no obert Adam-style fireplace. With a tiny couchette bedroom and French doors that opet 


onto ; elor flat.” 

4g |, lives in Paris and loves it, but the native New Yorker wanted a Manhattan 
pied-j-tc: mall apartment with grand architectural features, he found a suitable home 
mo Both him sett s. In Paris, Creel browses the antiques shops and often drops in at Drouo| 
his By orite auctic he bargain basement as well as the upstairs salons. “If you sift through 
thejunkgyeu can find som iys. Spinning one of the intricately figured antique globes now resting 
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table he inherited from his grandmother, Creel recalls that he lost the first two sets he bid on: “When I finally found 
ther pair, I was so nervous that I got sort of dizzy when the bidding started.” Victorious at last, he carried his prize 
fully onto the plane back to New York. 

I love old things, but I didn’t want to live like my grandmother,” says Creel. “I wanted this place to be traditional, 
un.” Enter Langham, a good friend who knows Creel’s tastes and understands the importance of comfort. “Look 

lat gargantuan sofa,” exclaims the designer. “It’s almost ten feet long and four feet deep; once you sink into it, you 

*r want to get up.” Overstuffed club chairs slipcovered in ruby-red cashmere are counterbalanced by the more ele- 
carved and painted limbs of English Regency armchairs. A mammoth mahogany bookcase occupies the full height 


1e space. “I dragged Jamie around London on a four-day shopping binge and practically jumped over the moon 
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when we spotted that piece at the Olympia antiques 
fair,” says Langham. The glass-paned doors and 
unusual gilded cornice echo the drawing room’s 
other classical details. 

The designer planned on a rich Oriental rug to 
set off the dark, burnished woods and mellow maize- 
yellow walls, but his client balked. “If I don’t like 
something, I have no problem saying no,” says Creel, 
who pushed Langham to come up with another idea. 
The designer suggested a simple cotton dhurrie, and 
sketched out a field of big chocolate-and-ivory dia- 
monds with a Greek-key border. “We had it made 
in India, and after waiting six months it arrived all 
wadded up in a burlap bag,” says Langham. “We 
spread it out on the floor and then sat back, devas- 
tated. It was horribly stained with mud and camel 
dung—they must have shipped it during the monsoon 
season!” A replacement was rushed to them in six 
weeks. The bold pattern energizes the room and offers 
a witty take on the marble floors common to English 
country houses. 

One of Creel’s Paris strolls yielded the apartment’s 
piece de résistance: the suite of 17th-century German 
paintings that presides over the room, each portray- 


ing one of the seven deadly sins. “I saw them in an 
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antiques shop on the rue du Bac and must have re- 
turned to look at them at least 15 times,” he admits. 
“They came from a castle in Baden-Baden, and I 
couldn’t get them out of my mind. Finally I brought 
a dealer by, and he threatened to purchase them imme- 
diately for a client unless I bought them first.” As soon 
as Langham unwrapped the paintings, he knew they 
were right. “Like the space, they’ re tall and slender, 
and there were just enough to fill the area above the 
sofa and the corner banquette,” says the designer. 
“It’s as if they were meant to live here.” 

The lofty drawing room belies the intimacy found 
on the other side of a paneled door. Here, Creel’s 
small bedroom has been made sumptuous by one 
inspired gesture: walls upholstered in red cashmere 


ight of sconces fitted with silk 


sl ishmere cocoon,” he says, “and 
I sle | inywhere else.”) In the adja- 
cent dres | serves as a study, a por- 
trait of h 1 on a gaming 


table litter: ng childhood 


summers at the ith a keen 


eye, observes Lai ill only get 


better as he adds moi 
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[this page] Jamie Creel 
found these watercolors 
in his grandmother’s 
attic and had them 

ie Wale om ar ay-mela! 

Pa at-Mel-\elaelola el OR 
which are upholstered 
imate er Cane-m igelaa) 
Classic Cloth. The 
camel-hair coverlet 
and pillow shams are 
by Langham & Co. 
[facing page, top] 
Behind the glove- 
leather headboard, a 
motorized cashmere- 
covered blackout shade 
facilitates jet-lag naps. 
[facing page, below] 
Pe gy ae ar 
doubles as a study. 
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[this page] Will 
McGaul outside 
the Pasadena 
thouse he shares 
with Joe Nye. 
[facing page] In the 
Ty -aeled aa 
erstuffed club 
airs and iron 
cRinoiserie chairs 
e covered in 
Clarence House’s 
oly Celtel state 
MOT Bs eatery ep 
refinishing of old 
wood floors, 
the owners laid 
iT Ste Maar Cad lit 
throughout 
the house. 
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WILL MCGAUL WEARS SHORTS, AN OLD 
gray T-shirt, flip-flops, and puka shells. Joe 
Nye is dapper in faded red pants, a crisp 
blue-and-white button-down shirt, brown 
Belgian loafers, and wire-rimmed glasses. 
Their house, a beautifully appointed beach 
shack, is just what you might expect of such 
a seemingly odd couple. The clincher: it’s 

in Pasadena, miles from the coast, on the 
east side of L.A. “It’s Sister Parish meets the 
Beach Boys,” says Nye, director of Suzanne 
Rheinstein & Associates, the L.A. design 
firm, and of Rheinstein’s interiors shop, 


Hollyhock. McGaul, a decorator and con- 


sultant for Baker Furniture Company, agrees. 


“It’s a melding of our different styles,” he 
says. “A negotiation.” Without missing a 
beat, Nye adds, “Make that a capital N.” 
However they managed, it works. With 
a vague, shared goal of creating the feel of 
a Bermuda resort, the men transformed the 
1,200-square-foot 1920s house into a com- 
fortably chic home that one would swear is 
cooled by an ocean breeze. Maybe it’s the 
robin’s-egg-blue-tinted ceilings that pull the 
sky indoors, or the sea grass that covers most 


of the floors. While both men easily agreed 
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[top left] The couple bought a used patio set and painted it a 
glamorous black. On the table are 19th-century glass finger bowls 
and a 19th-century French bronze-doré candelabrum. [above] 

A tropical-print pillow from Target accents a late-Regency chair. 
[right] A Victorian chaise is cheered up by white paint and yellow- 
and-white gingham. The wallpaper is Seychelles from Clarence House. 











[above] A flat-screen television sits on a 1960s French 
hall table rescued from an L.A. hotel. [right] Sunroom 
walls wear Brunschwig & Fils’ classic Sidewall Treillage 
print; the paper hanging lantern was made by Paul Briger 
for Hollyhock. The chairs were once fixtures in the 
office of Nye’s father, a doctor. [below right] The bust 
of Neptune on the piano provides another nautical note. 














[this page, clockwise 
from above] The 
owners replaced the 
kitchen’s original tile 
counter with rich 
mahogany, painted the 
walls a pale pink, and 
laid squares of vintage 
black-and-tan linoleum 
on the floor. Joe Nye 
folds laundry ina 
converted bedroom. 
Original cabinets flank 
a turn-of-the-century 
bathroom sink. 
[facing page] The 
Parish-Hadley bed 
created for Baker is 
topped with a colorful 
wool blanket from 
Hollyhock. The 
wicker desk is a Nye 


family heirloom 
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on the aesthetic benefits of the coquillage 
mirror that hangs above the piano and 

an imposing 19th-century plaster bust 

of Neptune, Nye wasn’t so sure about 
McGaul’s collection of old travel posters 
depicting bright tropical scenes. (He has 
since come to appreciate their clean, 
graphic lines.) For his part, McGaul, not 
wanting to waste the small living room’s 
valuable space on something frivolous, 
made his partner promise to actually play 
the piano if they brought one in. Nye hon| 
ors his word by serenading friends at fre- 
quent dinner parties. 

“We both agreed that people should 
come here and feel relaxed. We wanted 
our place to be functional and pretty, but 
never precious,” Nye explains. So a lava 
lamp does its quiet thing on top of an 
inexpensive rope-covered bench that 
was bought for its great lines, and the tele 
vision isn’t hidden inside an armoire but 
sits matter-of-factly in the open. The one 
object that may say the most about the 
couple’s dynamic—McGaul’s surfboard, 
which stands against the wall in the living 
room—is something Nye still hasn’t got- | 
ten used to. “I hated it when he brought _ 
it in,” Nye says. “And I still hate it. But | 
it’s stayed.” The art of Negotiation, with | 
a capital N. @ 
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[left to right] A corner banquette in Mike Clifford’s kitchen 
surrounds a marbie-topped bistro table. Hex floor tiles 
and open shelving above the stainless-steel Viking 
dishwasher give the kitchen a vintage look. The paint in 
the butler’s pantry is Rembrandt red from Schreuder. 





WHEN PR WHIZ MIKE CLIFFORD RENOVATED HIS KITCHEN IN A LANDMARK ART DECO 
lding on Central Park West, he wanted to capture the flavor of the period without slavishly re-creating it. He con- 
icted a butler’s pantry from scratch, building in the kind of quirky details that he imagined the real thing would 
e had, like slide-out trays and wine cubbies. Painted lipstick-red, the room has the ripe, glossy sheen of a maraschino 
rry. Teak counters, carefully fitted cupboards, and a porthole door to the kitchen give it the streamlined swank of an 
angoing yacht. In the kitchen itself, simple basics—white subway-tile walls, hex-tile floors, and plain carpenter-built 
boards—suggest a vintage hotel kitchen. Clifford used stainless-steel restaurant shelves instead of upper cabinets and 
gated foodstuffs to a pantry closet to give the 12-by-16-foot space an open feel. Period touches, such as vintage ceiling 
ares from a French train car, mix with modern amenities like radiant-heat floors and an outlet strip running the length 
ne counter. “I can make a casual dinner in here and eat with four or five friends,” says Clifford, “or have a whole 
‘ring company take over when I’m entertaining a crowd.” 
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FROM THE GENERIC ANONYMITY OF WHAT 
once an Upper East Side hotel, designers C 
tine Cain and Jaime Rojo of Jed Johnson & 


Associates, working with Kanna Sato of Ala 


Wanzenberg Architects, created a temple off 


ural materials for a collector of contempora 
In this kitchen, limed oak is used on the cu: 
cabinetry, deep window reveals, and a pictu 
molding that encircles the entire room. Soa 
is integrated throughout, from the counters 
the backsplash to the cantilevered dining ta 
in the room’s center. What could have been 
an eyesore—a pipe that couldn’t be moved 
became a design element, clad in brushed r 
and supporting an edge of the table. In the 
netry, exposed hinges and U-shaped pulls i 
more brushed nickel become “the jewelry,” 
Cain. By merging organic elements with an 
ern, open plan, the designers have wrought 


kitchen that’s both of its time and timeless. 


| IN HER MANHATTAN PIED-A-TERRE, MELINDA 
| Sullivan endowed a 7-by-12-foot kitchen with 
| the efficiency of a Pullman car and the elegant 
| detail of a Fabergé egg. Inspired by a photo- 

| graph of a Chinese lacquer secretary, she 

| commissioned artist Barbara Sandler to paint 
scenes of harvest and abundance on the cabi- 
nets. The black-and-gold scheme incorporates 
a La Cornue stove, granite counters, an ebony 
Kohler sink, and blackened-steel tiles from 
Ann Sacks. Shots of gilt—a gold-leaf ceiling, 


sleek black canyon. Sullivan made the most of 


| 
| distinctive conch-shell pulls—shimmer in the 
the 14-foot-high ceilings by running three tiers 


of cabinets right to the top—with a rolling 
| library ladder to reach them. “There’s so little 
storage in New York apartments,” says 
| Sullivan, “I thought it was worth building 
in as much as possible.” 


i h 
| Fae 
In Paul and 
tate me he Tae 
kitchen, a suite 
of vintage copper 
pots stands above 
a Kohler sink 
with a Newport 
Brass faucet. A 
Putnam rolling 
ladder offers 
access to cabinets 
above the La 
Cornue stove. 





Kitchen designer Beverly 
Ellsley weighs in on what 
makes a kitchen cook: 

The distance between the 
sink and refrigerator is 
key—you’ll be miserable 
if you have to wear roller 
skates to get to the fridge. 
Place the glassware be- 
tween the sink and fridge, 
and the dishwasher be- 
neath the glassware. “Un- 
loading the dishwasher is 
an onerous chore, and 
though you can walk a 
stack of plates across the 
room, the glasses come out 
one at a time,” says Ellsley. 
Ellsley prefers to put a 
cooktop in a center-stage 


island rather than a sink, 


because “I’m more gregari- 























ous when I’m cooking than 
when I’m cleaning up.” 
Think twice about a com- 
mercial stove. “It’s like 
getting married. If you 
can be talked out of it, 
you shouldn’t do it,” says 
Ellsley. Why? They have 
more power than most 
people require, don’t cali- 
brate for cooking smaller 
amounts, and generate 
lots of heat. 

Nothing dates your 
kitchen faster than appli- 
ances. Stainless steel is 
enjoying a big moment 
right now, but it could 

be the “harvest gold” 

of tomorrow. 

Buy the best cabinetry you 
can afford. The kitchen is 
the hardest-working room 
in the house and 1s ardu- 
ous to remodel—it should 


have a 30-year life span. 













“A 


Slew est (ett 
Conran Shop. Knife set 
_ at Dom USA. Mark 
_ Bittman’s How to Cook 
ey ae yt 
~. Minds. Alessi pierced- 
metal bow! at Moss. 






[this page] Superba ~ 
: Empire red fully 
integrated dishwasher 
from KitchenAid. 
Cherries wallpaper 
clement tg 
Wallcovering. [facing 
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[this page] Stainless- 
steel trolley with 
butcher-block 

top from Boffi 

Lemon wallpaper 
from Kirk Brummel 
[facing page, clockwis: 
from top left} 
Measuring cu; 
Cuisipro. Stain! 

steel frying pa 

Viking. Five-spe 
electric hand mix 
from Cuisinart 

Mini dish rack fro; 
Williams-Sonoma. 
Rolling pin at the 
Terence Conran Shop. 
Pineapple wallpaper 
from Travers. 
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[this page] Desi 
Series single y 
oven from Vik 
Wallflower wa 
from,Clarente 
Hacing-page) da 
from top lefty B 
butcher block: 
Williaris-Sone 
Copper sauté 
Mauviel for 


rimmed pizza 
serving tray fr 
Sur La Table. . 
cheese grater 
Bergdorf Goo: 
Teak butter sp 
from Showroo 
Scandinavia. A 
kitchen timer. 


Wallcovering. 




























Vb, Photograph FERN DO BENGOECHEA 


Writer: BARBARA PLUMB 


b > MProducer: SENGA MORTIMER 





, ie 
Ps : ‘room, Turkish shawls, 


ly bought in Paris and sewn 
@ al together, make a floor 
covering that complements 
a4 the striped walls and the 
G one sliced couch” by Pierre 
harpin. The painting 
by Paul Pack; the metal 
ookshelves are by Branzi. 
acing page] Decorator 
’Muriel Brandolini in a 
farren Platner chair that’s 
een reupholstered in blue 
en. The curtain fabric 
s one of her designs. 
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DESIGN'PHILOSOPHY. CONSISTENCY OF STYLE. THESE ARE TERMS THAT CC ieee TEs 
| Brandolini shrugs off as not even worth discussing. “I don’t have a 4 
he decorator says confidently. “It’s in my blood. I never know what +. ==> ers ] 
lo until I do it.” WW>IYTRRa 0 OVO 
uelan concert-pianist mother and a Vietnamese Se see a 
used in Vietnam and educated in Martinique narvwar bn, 
»bringing helped shape an even more uncon- L os Gee bh i 
ve worked to better effect than in her own TJ = 
vec s located in Hampton Bays—a decid- 
edly he South Fork of Long Island. Here, 5 y 1 
beaches ; mber ocean vistas, and the —™ "7; — 
blue-collai ymmuni e still visible. ~ At ee a 
| ( ears, Nuno, had been 4-- ‘ry 1h 
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find anything suitable, they began to look elsewhere. One ¢ 
Nuno called his wife, who was traveling, and suggested thé 
return immediately. “I have found something amazing,” he 

The son of Count and Countess Brando Brandolini d’A 
Nuno grew up in homes on Venice’s Grand Canal and in F 










He immediately recognized the uniqueness of the Hampto 






erty: six private—and protected—acres, just an hour and ¢ 






drive from Manhattan, with an allée framed by beautiful o! 






leading to a house on Peconic Bay. 
“When I saw it, I fell in love with the view and the land,’ 
dolini recalls. “But the 1970s house was ugly! I thought, N 








mind, I’m going to make it great!” She painted stripes in d 






color combinations on the interior walls and lacquered the 






white. In the dining room, she covered the ceilings with se: 






matting, shaded the windows with matching bamboo blin¢ 






filled the room with “wonderful plants in 18th-century Fre! 






green pots.” 






In the rest of the house, Chinese lanterns, African rugs,| 






18th-century Korean and Japanese pieces mingle comforta| 






French furniture by Jansen and Madeleine Castaing; mode 






sics by Pierre Charpin, Albrizzi, and Marc Newson; and c¢ 





rary abstract paintings. “It’s very sexy, this house,” says Br4 






‘{t’s James Bond modern.” @ 


w housebeautiful com] 1¢ 








bedroom. The fanciful 
headboards, by 
Federica Tondato, were 
made with fabric from 
Clarence House. [facing 
page, below] Filippa in 
Brandolini’s bathroom. 
_ [this page] A custom- 
made cashmere 
atchwork coverlet 
and pillows in the 
aster bedroom. 
iosyncratic touches 
include family photo 
phs glued on lamp 
id gilt hearts, foun 
Montpellier, France 
wn on the headb 
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retains its sterlino Enolish accent! 























SHADED BY HUGE LIVE OAKS AND CLOAKED IN I 
the stone house seems part of another world anc 
time. And in a way, it is. “The place was built in 
1920 by a man who arrived in Dallas with a set ¢ 
Georgian plans under his arm,” says owner Jim 

Silcock. “Architects are always swooning over th 
perfect proportions of the house.” 


From the yellow entry hall to the comfortabl 




















family room to the formal dining room, English 
taste at its 18th-century apex prevails—complet« 
with characteristic French and Chinese elements 
With the full blessing of Silcock and his wife, Ju 
Dallas-based interior designer Josie McCarthy 
envisioned what this by-the-book Georgian coul 
be today. Over several years, she gathered fine 
antiques from the U.S. and abroad, shaping root 
as balanced as a sonnet, although the house is st 
a work in progress. Only recently McCarthy bus 
tled in with the ideal punctuation for the entry hf 
a large early Chinese ancestor portra 
she found in London. 

“T believe in themed collections,” 
says the designer, who encouraged tk 
Silcocks to add 18th-century Chinese 
export and Dutch delft to their exist 
blue-and-white porcelain pieces, creé 
ing a beguiling decorative trail throu 
out the house, including the cozy fan 





room done in dramatic reds. Here is 
where young James and Hunt curl uj 
deep sofas to watch TV or play game 
with their father’s collection of minia 
ture cannons. 

Although intense colors lend the 
couple’s antiques an extra glow, “the 
not for every room,” says Julie Silcoc 
pointing to a splendid solarium with 
soft butter-cream walls. Simply to en 
this luminous semicircular space with 
five high-arched French doors openii 
onto the terrace is to forget skyscrapi 


Dallas and remember Arcadia. @ 


always swooning o 
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= {After a disastrous fire, the | 


Writer MIMI READ 


J pV TRIN R R 
>roducer MARY-ELLEN WEINREIB 


French Quartetr’s Peristyle dusts} 
itself off and starts cooking again} 


Big Easy Bistrc 





























Horseradis 

rele -tttete Mole lo laat=: 

atop pickled rj 

onions and chilll 
roasted beets 

EM Tile limon e taal 

of Peristyl! 
Liga etc 

French cuisir 


IT’S LUNCHTIME ON FRIDAY. AT THE RAGGED 
edge of the French Quarter in New Orleans, a 
62-seat restaurant called Peristyle begins filling 
with a loyal crowd. Beneath a romantic 1918 
mural of City Park, in which ladies and gentle- 
men promenade among sprawling oaks, the 
manager of the symphony is holding court. A 
group of businessmen occupies another table; 
they are known informally as the wine guys, 
and each arrives brandishing a rare vintage. 
The husband-and-wife owners of Faulkner 
House Books, a French Quarter treasure, 
settle into banquettes, while a Vogwe writer and 
her cohorts slink into their seats near the bar. 
They were in here last night, clinking glasses 
and wisecracking into the wee hours. “Why 
go home?” the sommelier jokes with them. 
“You should all just move your cots in here.” 
“People feel like this restaurant belongs to 
them,” says co-owner and chef Anne Kearney, 
a pretty, down-to-earth blond who greets nearly 
every patron by name. “They come here to 

1g experience, not simply to feed 
themsel ney know they’re going to be 
he s, that there’s a ritual 


to it. 1ey’s food. a 


1999 Sancerre, Merlin Cherrier, 


1 Cui- Loire Valley, France 


sparkli 


sine with WINE 1994 Sauvignon Blanc, Kalin Cellars, 
[hree da i Potter Valley, California 

Kearney’s island 1999 Sauvignon Blanc, Kim Crawford, 

in smoke. A fire to Marlborough, New Zealand 

of the old buildi 
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which was forced to close for nine 
months. Kearney looked on the disas- 
ter as an opportunity for a major over- 
haul and asked her friend Patrick 
Dunne, a local antiques dealer, for 
decorating help. 

“The most divine thing to happen 
during the fire was that the artificial 
acoustical-tile ceiling caved in, reveal- 
ing the building’s 19th-century scale,” 
says Dunne, who scraped the walls 
to discover old Creole paint colors 
and then used one of them—a flatter- 
ing, pinkish hue—in the dining room. 
He cleaned up terrazzo floors, un- 
covered the flowery capitals of iron 
columns, and had trompe l’oeil fan- 
lights painted above some squat 1950s 
windows. The banquettes were re- 
upholstered and their backs raised 
for comfort. Almost everything else 
stayed the same—classic ceiling fans, 
simple bentwood chairs, and small 
tables with snowy white cloths, the 
ubiquitous accoutrements of New 
Orleans restaurants for more than 
a century. 

“Tt was a very subtle renovation,” 
Dunne says. “Patrons who have been 
here know something is different, but 
they can’t put their finger on it. And 
that’s exactly what we wanted.” @ 





Jumbo Lump Crabmeat Salad 
on a Bed of Roasted Beets with 
Fresh Horseradish Dressing 


For roasted beets and beet vinaigrette: 
8 small beets, washed and trimmed 
1% cups water 
2 tablespoons rice vinegar 
¥, cup light olive oil 
Salt and freshly ground white 
pepper to taste 
For horseradish dressing: 
Y% cup mayonnaise, preferably 
homemade 
Y2 cup sour cream 
1 tablespoon freshly grated 
horseradish, or to taste 
Salt and freshly ground white 
pepper to taste 
% cup finely chopped chives 
For jumbo lump crabmeat salad: 
1 pound jumbo lump crabmeat 
Horseradish dressing 
For herb salad: 
4 cup fresh Italian parsley leaves 
4 cup fresh tarragon leaves 
% cup fresh chervil sprigs 
Y% cup %-inch-long fresh chive 
pieces 


in the newly restored 
space, two murals 
[abeve and right] glow 
lurninously; the one 
bove the copper-topped 
nahogany bar depicts 
City Park peristyle, 

which the restau 
1kes its name 
owner/chef 


arney. 

























14 teaspoons light olive oil | | 
Salt and freshly ground yj 
pepper to taste ) 

For assembling salad: . 
1 cup drained pickled red 


Prepare roasted beets and be« 
grette: place beets in a shallov 
pan, add water, and cover. Ra 
preheated 350°F oven for 20 | 
or until tender. Remove beets 
pan and strain roasting liquid 
ing % cup. Rub off beet skins 
beets into %-inch-thick slices. 
slices in a bowl. Mix together 
roasting liquid, rice vinegar, o 
and salt and pepper, and add 
Marinate 30 minutes. Remove 
and place in a bowl, cover, an 
erate. Reserve beet vinaigrette 

Prepare horseradish dressit 
bowl, mix mayonnaise and so 
and stir in horseradish, salt, p: 
and chives. 

Prepare crabmeat salad: Pl: 
meat in a bowl and mix in jus 
horseradish dressing to lightly 

Prepare herb salad: Toss he 






olive oil, salt, and pepper in a 






To serve: Place beet slices i’ 






lapping concentric circles on 






plates. For each serving, add : 






spoons pickled red onions, sp 






with 2 tablespoons beet vinais 










top with about 4 tablespoons 
meat salad, and garnish with | 






salad. Serves 8. 





Febreze the dog bed. 


Febreze the dog bed, 
and couch, 


Febreze the dog bed, 
couch, 
and carpet. 











Febreze the dog bed, 
couch, 
carpets, 
closets, 
pillows, 
curtains, 
bedding.... 





Don’t just use Febreze’ to clean away odors, use it all over the 
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joe Kitchen Commando 
, {Emily Summers visits Dallas’s Gi 
to ship up a classy kitchen} 






EMILY SUMMERS PROVED SHE COULD TAKE 
the heat when she rose to this month’s House 
Beautiful challenge: create a stylish kitchen with 
goods from the Great Indoors, the rapidly 


a 


expanding chain of home emporiums with 


something for every room. Armed with her 


, 1 1 aT 
trusty black notebook—‘“I never leave home 


without it,” she says—the Dallas-based 
i space with 
Cer of hig 
tech i , al recit ith 
no-tuss ¢ ». Prep ty Wl. Yield: 
very tasteft 
Summers en ardworking, eth RAY KACHATORIAN 





” 1 1 1 
cient space that high-tech 


1, . Wri | ZABO 
metal appli ances W : 


(white, brown, and b HATCH LANGOS 
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idge Shoppe. 


ae 


TAKE TIME TO INDULGE 
IN SOME FUDGE THERAPY. 


We don't fudge 
on the Fudge™ 





prea 
ae | 
| ad kitchen needn’t overheat, she reasons; it can simmer 
eo with subtle colors. “Neutrals provide the perfect 
\ J : - » OC : “ 
[nd setting for all seasons,” Summers explains. “Plus, 
L o~ ; ; j 
ryt \ they’re a great backdrop for produce, linens, and 
WAI J . ee ee 
a pottery.” Zesty accents, she adds, come not from 
v _" ; A ; ; F A a 
US} kitchen furnishings and fixtures, but from “lemons, 
1 limes, tomatoes, pumpkins, squash, golden pears, 


Z 
CU) shiny red apples—these are the colors that should 
= show in the kitchen, not countertops and cabinets.” 
wad) As Summers sailed confidently through the 
chain’s 143,000-square-foot Dallas outpost, gathering 
key ingredients (a dishwasher here, a blender there) 
and matching stainless-steel drawer pulls with 
microwaves, she made an action-packed shopping 
spree look easier than a trip to 7 Eleven. First on 
her list: an oven. Summers zeroed in on a plus-size 
Gaggenau steam convection oven in sleek alu- 
minum. (“Ifa turkey can’t fit in your oven, what’s 
the use?” she says.) As for a cooktop, she warmed 
instantly to Gaggenau’s model with built-in grill, 
steamer, and aluminum covers that fit over elements 
not in use—and therefore create extra work space 
right on the stove. After getting things cooking, it 
was time to chill: Summers opted for a GE Mono- 
gram built-in refrigerator with metal hardware. 
For the countertops, she consulted the Great 
Indoors’ sliding-drawer display of sample colors 
and ordered two-inch-thick seamless Corian in a 
white “the color of clean—kitchen surfaces should 
always look and feel clean.” That goes double for 
the sink, where grime often gets trapped around 
' 
t 





the basin lip, so Summers chose a lipless integrated 


provide the perfect setting for 
all seasons. Plus, they're a great backdrop , 
for produce, linens, and pottery” 


sink, also in white Corian (an extra basin in the 





work island is a boon for entertaining). For the cab- 
inets, she cooked up an appealing color scheme: 
dark brown under-cabinets with white cabinets 
bove. “Think vanilla and chocolate: this is like a 
chocolate sundae turned upside down!” she says. 
her palette, she experimented 
cabinets are glossy, their 


| the walls have the 


paint in an 


ap Chaps. “Kitchens 
no lo ylains. “so 
they'd 


Visit our Web s 


more On Designe Vr ( 





ALL OF A SUDDEN, 





IT’S CLEAR WHAT THEY’RE SAYING. 


tat/Domestic Cat design is a trademark of the lams Company. ©The lams Company 2000 


Inside your cat live 
thousands of generations 
of big cats.Cats with an 
insatiable craving for 
meat. With that in mind, 
Eukanuba Cat Food is 

_made with real chicken 
or lamb meat. Plenty of 
it, too. And the resealable 
bag preserves the fresh 


taste cats want and all 
the nutrition they need. 
Eukanuba is available at 


fine pet specialty stores. 
For the retailer nearest _ 
you, call 1-888-EUKANUBA 

(1-888-385-2682). 


www.eukanuba.com ; 





























Gaggenau two-burner gi 
cooktop with grill | 

Built-in GE Monogram | 
refrigerator (not showr 

GE Monogram wine coc 

Emser travertine floor 
tiles (100) 

13.75” stainless-steel 
drawer pulls (16) 














Kable Kit Travertine 8.25” stainless-steel 
light, $400 floor tile, drawer pulls (10) 
for set. $10 per tile. 


Bosch dishwasher 
Gaggenau convection 





wall oven 

Paint (1 gallon) 
Grohe faucets (2) 
Bubble clock 
Cuisinart toaster 
KitchenAid food process 
KitchenAid blender 
Cuisinart coffeemaker 
Kable Kit 3-light set 


KitchenAid microwave 


GRAND TOTAL 





8.25” drawer 
pull, $14. 








Cuisinart 
toaster, $80. 


a 
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QUES | Bit Airis nn a ae 


presents... 


® ae 
rease Breast Size & 
mness... Naturally! a 
all natural, non-surgical way to larger and firmer looking breasts. blouss<9% 
ssant™ Breast Enhancing tablets, you can increase your breast -._ 
jess and fullness —Naturally! Clinically proven, studies state, “the ered 


ns clearly indicate that the majority of women experience positive a 


qd also touts Bloussant as a “fast-acting... less invasive alterna- 
3metic surgery.” No more artificial padding or expensive surgical 
Bloussant’s pure and natural botanical ingredients stimulate 
ist glands again, just like when you were a teenager. Doctor 
| and recommended. Safe and Effective - Beautiful Results in just 
) day money back guarantee on product! Order pure and natural 
| today. Call now and ask how to get a 30 
Wpply of Bloussant absolutely free! 


| call toll-free: 7 -888-886- 1206. 


24 hours a day, 7 days a week 
bonials from many of our satisfied customers: 
sed my bust size from a B to a C with the cleavage... Its just incredible what this 
p10 for you. I feel more beautiful and sexier than ever.” ---Kim Crumpler 
pre self esteem, more confidence when I’m wearing a swimming suit. I’m 
of my body. I would recommend Bloussant to anyone because it’s done very 
gs for me” ---Tammy File 


, your ad did what you promised. I am very happy, and so is my husband. I 
iy friends know all about this product.” --Sharon J. 





E ssentials 
Vanish Unsightly 
Veins Naturally! 


Stop hiding your legs and being 
embarrassed by unsightly spider 
veins. Veinish® Swedish Vein Lotion 
is a patented all-natural herbal formu- 
la that deeply penetrates the skin to 
unclog veins, to help eliminate unat- 
tractive spider veins — even bright 
red ones. Developed by a Swedish 
Pharmacist, Veinish® is made of an 
exclusive blend of herbal com- 
pounds, natural and botanical ingre- 
dients to work on spider veins. 
Clinical studies boasts a 90% proven 
SUCCESS oe Safe, natural and with 
fast results- Veinish® virtually elimi- 
nates ne spider veins in just a few 
weeks! 30 day money back guarantee 
n product! Call now and ask 
how to get a 30 day sup 
ly of Veinish® absolutely 
free! 


on 5 order call toll-free: 


i 888- 885-2389. 


24 hours a day, 7 days a week 


Testimonial from one of our many satisfied customer 
“I ‘ve had Spider Veins for years. In 2 weeks, a were lighter and 
after a month they were gone. Thank you Veinish!” | —Carol B. 


——— | 


Pauty & Ima 
re Free Nights 
ery First Night Guaranteed! 


e sleepless nights due to snoring? D-Snore is a quick. safe and 
roach to snoring and getting a great night’s sleep. This amazing 
all natural formula instantly moistens the soft palette to allow free 

jreathing that lasts. Doctor approved and recommended, clinical 
te that “84% of the subjects showed a significant improvement while 
Hore.” Forget surgery, special pillows or all the other contraptions, D- 
le safe and affordable solution you've been looking for. Fast and effec- 
\ e actually works the very first night. 30 day money back guarantee on 


Bin the over 500,000 customers, Call NOW and ask how 
(30 day supply of D-Snore™ absolutely 


all tol-tree: 1-888-867-4546. 


24 hours a day, 7 days a week 


| “We put D-Snore to the test...” 

|\“We got flooded with calls with volunteers...” 
\“If you have a snoring problem...give D-Snore a 
lery” 

| “It works!” 

--KATY-7 ABC News, Little Rock, Arkansas 















































Products and other resources for this month’s feat 
| follow. All prices are approximate suggested retail 
bols in parenthesis identify service type: (R) retail; 


a ~ trade, through decorators; (MO) mail order; (M) 1 
Lo Aut ANVASSES 
USCUTH U facturer or distributor 
SPACE LIMITATIONS PREVENT SOURCING OF ALL ITI 
ITEMS NOT MENTIONED ARE FROM OWNER’S COLL} 





ped eh hie Sk Moki 


Upholsterer: Carl Dellatore, D&F Workroom (T), 
25 St., New York 10001; 212-352-0160. Dunning s¢ 
Dessin Fournir (T); 785-434-2777. Sofa fabric—( 

Cloth (T); 785-434-7200. Fabrics and trims: 1. Fab\ 
Scalamandré (T); 212-980-3888. 2. Fabric—Nancy 
Corzine (T); 212-223-8340. Suede trim #902-0052: 
rust—M&] Trimming (R,T); 800-9MJTRIM. 3. Fabt 
Clarence House (T); 212-752-2890. Grosgrain trin 
#225-145-810 in ivory—M&J Trimming; see above 
4. Fabric—Schumacher (T); 212-415-3900. Pillow 
Middleton Linen, #93188 in walnut—Schumacher, 
above. 5. Fabric—Rose Cumming (T); 212-758-08: 
6. Fabric—Osborne & Little (T); 212-751-3333. Fr 
trim #986-12462 in color C12—M&J Décor (T); 

212-704-8000. 7. Fabric—Dek Tillett (T); 413-229! 
8. Fabric—KA International (R,T); 646-497-1670 

trim #983-12584 in color BOI—M&J Décor, see ak 
9. Fabric—Stroheim & Romann (T); 212-486-1500 
trim #135-22403 in color 000I—M&J Décor, see a 





PARNER ECAR PRR PRAN HEN RETA HMA ata 


= Ourchand-brushstroked,- “— nay 2 Fountainhead _ 
exquisitely framed replicas are thousands who have sought =| | Scu/p/or: Simon Verity; 212-678-9354 
nrivaled at capturing the very the perfect canvas to psidiys Pages 86 to 93: Didier Aaron galleries: New York, 
~ essence of masterpiece enhance'the beauty Of Melt) | 212-988-5248; Paris, 011-33-1-47-42-4734; London 
aressionists, portraits, land homes have found it he 011-44-207-839-4716 
scar could, too. apical 
nen RARE, florals. and-more, , seaman Pages 94 to 101: Designer: Kemble Interiors, 294 I 
| sia iit , cus Ave., Palm Beach, FL 33480; 561-659-5556. Pa 
| Call toll-free for a Wicker furniture—Walter’s Wicker (T); 954-929-3 
; complimentary catalog, Chair fabrics, #5629—Sunbrella (T); 
www.sunbrella.com. Hats, ceramic tables, wicker 
ligator—through Kemble Interiors see above. Hut 
candle holders—Sarried (T); 252-291-1414. Living 
Helix rug—Stark Carpet (T); 212-752-9000. Dow 
sofa—Dicembrino Upholstery (R,T); 561-844 
Fabric on sofa #814004—China Seas throug 
Quadrille (T); 212-753-2995. Moss fringe # 
in natural pebble—DogWood Fabrics (T); 
800-883-5500. Pillow fabrics: Nakai, #5864) 
Boussac Fadini (T); 212-421-0534. #5425B-07 
basil—Stroheim & Romann (T); 212-486-1500; A 
#2034—Pierre Frey through Donghia (T); 800-DO} 
Lord Clive lounge chair—British Khaki (R,T,M); 4 
343-2299. Seat cushion fabric, Liberty, #LF4013/0 
Decorators Walk (T); 212-319-7100. Pillow fabric, 
Montego Stripe, #RF2312/03—Arte-Romo (T); 21) 
5580. Ottoman—Dicembrino Upholstery, see abot 
Leopard fabric—Cowtan & Tout (T); 212-753-448 
lion trim—Clarence House (T); 212-752-2890. Col 
table—Lars Bolander (R,T); 561-832-2121. Palm tt 
lamp—Kemble Interiors, see above. Club chair—] 
brino Upholstery, see above. Chair fabric; Nakai, 
#5864/01—Boussac Fadini, see above. Leopard pil 
fabric #39032-M09—Schumacher (T); 212-415-39 
— Fringe trim—Brunschwig & Fils (T); 212-838-7878 
footstool—Kemble Interiors, see above. Striéd yell 
wall glaze—Island Painting (R,T); 561-567-8414. ¢ 





The elegant solution 
to crowded pools, 
difficult schedules, 

“flip turns” and 
staying fit. 


“Te 


When exercise is a pleasure, 


staying fit is easy. room: Canopy fabric, #50314 in cream linen—Sacl 
: ’ ; Hesslein through Bergamo (T); 212-888-3333. Box 
Now you can swim whenever you like, and pillow fabric, #NCF3133—Nina Campbell for 
. he te ; , , borne & Little (T); 212-751-3333. Chair—Pierce 

on your own schedule, at your own (T); 212-593-1222. Chair cushion fabric, Teardroet 
pertect pace. No traveling, no crowded white/coffee—Shyam Ahuja (T); 212-644-5910. Wi 
pools, no heavy chlorine. Just your own sconce—Dana Creath through TJ Hooker (T); 303 


8' x 15' technologically advanced 4333. Bamboo trunk—Suzy Grote Antiques (R,T) 
pera tguen Aas ora eS 314-991-1745. Bathroom: Wallpaper, #NCW511-07 
‘counter current pc ol. The Endless Nina Campbell for Osborne & Little, see above. B 
™ is simple to maintain, economi- trim—Bruce Thomas (T); 561-968-0077. Shell walh 
: SS oleke #119/12 in champagne—Grey Watkins (T); 212-75 
O fun, Mts easily indoors or out, and Chandelier and mirror—Christa’s South (R,T); 56 
| ye if can become a show- 4650. Bamboo screen—Jane Gorham Antiques (R 
oe eee Our desig aff -. 941-964-1071. Master bedroom: Striéd walls—Fern 
a" e. Our design staff can Tonarely (R,T); 561-802-8825. Slipcover fabric, #4 

1 finish your pool So it’s color blanc 98—Manuel Canovas (T); 212-753-444 

Chair pillow fabric, Boca Chica, Positive Blue Part 
Raoul Textiles through AM Collections (T); 212-62 
Sofa pillow fabrics, Scroll Paisley, #313-B18; Mirar 


) 
( 





yu are. Call today to 
Fits where « 





#6600-72—Raoul Textiles, see above. Bamboo sid} 


Tye Free y Ti r = . “ Y ’ 4 . = ‘ Q table—Circa Antiques (R,T); 561-832-5150. Bright 


; . : bed—Mike Bell through Turner Greenberg Assoc 
ist oie 3 954-925-8303. Matelassé coverlet fabric, Morning 

ee Maa less =u : . ss fabric, ig! 
: % pee #1621-01 in snow—Summer Hill (T); 212-935-6376 

erlet trim #950-10625 in color (Continued on pa 
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} your mattress 
an ideal sleep 
ace 
rmo-sensitive 
o-elastic foam 
jtours to user’s body 
allergenic 

ce age foam memo- 


your body’s shape 
better night’s sleep 









motes proper spine 
ment 


»s relieve back pain, 
nia...even arthritis 


st because you are asleep, you shouldn't 
ssume that you are getting the proper 
mount of rest. Tossing and turning in 
diminish the value of your sleep. What's 
nost mattresses fail to support your spine 
y, which can result in increased pressure 
un parts of your body. Now, one of the 
leading manufacturers of foam products 
eloped a revolutionary new material that 
ually change the way you sleep. The 
lis visco-elastic foam, and it is the 
he Memory Foam Mattress Topper. 


lage sleep technology. Originally 

ved by the Space program researchers 
vase the comfort of astronauts during 
yisco-elastic foam represents a quantum 
‘bedding technology. The open-celled 
construction 
of Memory 
Foam creates 
a mattress 
with a memo- 
ry. It automat- 
ically senses 
your body 
weight and 
temperature, 
and then it 
responds by 
molding to 
your body’s 
exact shape 
and position. 
This distrib- 
utes your 
weight and 
reduces stress 
on your 
body’s pres- 
sure points: 
the shoulders, 











es your mattress 
“body memory?” 










en-celled, visco-elastic 
ction of Structure™ 
ables it to automati- 
‘ense your weight and 
vature, and responds by 
1g to your body's exact 
and position. This 
that whether you 

mm your back, stomach 
, your weight is evenly 
ted and your spine 

1s in a neutral position. 
















ace program research creates 
nart bed” sleep surface 


utionary heat-sensitive material originally developed for the space 
am turns any mattress into a comfortable customized sleep surface. 





hips and legs. This can revitalize your old 
mattress and make sleeping comfortable 
again. Now, thanks to improved manufactur- 
ing techniques, this revolutionary material is 
more affordable than ever. 


Affordable and comfortable. You can 

spend thousands of dollars on a new mattress, 
but why do it? The Memory Foam Mattress 
Topper can turn your existing mattress into an 
ideal sleep surface. The visco-elastic foam is 

2 inches thick, which is the ideal thickness for 
providing comfort and retaining shape over 
time. When you lie down on this amazing 
material, the heat and pressure sensitive foam 
reacts to your body’s weight and temperature, 
so that it molds to your exact body shape. This 
means that whether you sleep on your back, 
stomach or side, your weight is evenly distrib- 
uted and your spine remains in a neutral posi- 
tion. Other surfaces support your body at the 
shoulders, hips and legs only. This causes your 
spine to sag in other areas, which can often 
result in discomfort, and even back pain. This 
product not only helps you avoid back pain, it 
can help reduce tossing and turning. By mold- 
ing to your body’s shape, the Memory Foam 
Mattress Topper can help you sleep more 
soundly and restfully. You'll wake up rested, 
relaxed and ready to take on the day. Anyone 
who suffers from insomnia, back pain...even 
arthritis...can benefit from Ez 

this new technology. 


Special offer from 
TechnoScout. 

Thanks to our special 
relationship with the 
manufacturer of this prod- 
uct, we can offer it to you at a special 
price...with a bonus. Order now and 

you'll receive a fitted mattress pad for free! 
It’s heavyweight and quilted, and made of 











L sau this product tt a maga 
xine ad and decided to give it 
a shot. It ts and has 
made a huge ence tn the 
quality of uy "sleep time. L 
compared ut to other visco-elas- 
tic products costing more than 
10 times as much and found 

jouw (product to bea s 
value, My wife has also benefit- 
ed from this product.” 

— Chris, California 


Results not typical 


200-count 100% cotton with a 15-inch deep 
fitted spandex skirt to fit a mattress up to 
21” thick...a $69.95 value! 


It’s risk-free. If you have trouble getting 
comfortable at night, just imagine how astro- 
nauts feel. The same padded surface designed 
to absorb tremendous forces has been incorpo- 
rated into this amazing sleep surface. This 
Mattress Topper can change the way you 
sleep. It comes with a five-year manufacturer’s 
limited warranty and TechnoScout’s exclusive 
risk-free trial. If you are not satisfied for any 
reason, simply return it within 30 days for a 
complete “No Questions Asked” refund. 


Yes, | want to take advantage of the 
latest bedding technology! 


Memory Foam Mattress Topper: 
Sizes Twin through California King 
starting at 3 credit card payments 
Jenene we eet $49.95 each $14.95 S&H 
FREE mattress pad a $69.95 value 


Please mention product code 17631-21223. 
For fastest service, call toll-free 24 hours a day 


800-992-2966 


*For mail-in orders, please call for individual cost of 

the various sizes along with shipping and handling 

To charge it to your credit card, enclose your account 
number and expiration date 

Virginia residents only —please include 4.5% sales tax. 


LATEST...GREATEST...NEATEST...COOLEST 
You can see hundreds of high-tech products at 
www.technoscout.com 


EGHNGSCOUT:- 
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aufomotive 

BUICK RENDEZVOUS 

Innovative and infinitely capable. The all-new Buick Rendezvous. 
It's all good. For more information visit www.buickrendezvous.com 
or call 1-800-4A-BUICK. Check #1. Free. 

MERCURY MOUNTAINEER 

The SUV built for here, is here. Presenting the all new 2002 
Mercury Mountaineer. Visit www.2002mountaineer.com, or 
call 1-888-566-8888 or check #2 for a free brochure. 
TOYOTA AVALON 

The most spacious, most luxurious sedan we've ever created. 
Now with luxury that takes care of you. For more information 
check #3. Free. 

TOYOTA PRIUS 

introducing a work of pure genius. Prius, the revolutionary 
hybrid car from Toyota. To learn more about Prius visit 
www.toyota.com. Check #4. Free. 


ALEXANDER JULIAN AT HOME 

Make the weekend jealous...celebrate everyday. That’s my 
motto. Why not start at home creating a new look with my 
latest furniture. It’s casual. It’s comfortable. Perfect for 
celebrating. Check #5 for your free literature. 
BERNHARDT FURNITURE 

Furniture Makers since 1889, offers a variety of catalogs for 
the living room, dining room and bedroom. Check #6. Free. 
BRUNSHWIG & FILS 

Good Design is Forever. Fabrics, wall coverings and home furnishings 
available through architects and interior designers. Check #7. Free. 
CHARLES P. ROGERS 

Charles P. Rogers brass and iron beds, est. 1855. Original 
19th and 20th century headboards, beds, canopy beds and 
daybeds are now available direct from America’s oldest 
maker of brass and iron beds. Color catalog $1.50. Phone 
orders welcome. Shipping available worldwide. Check #8. 
COURISTAN 

For seventy-five years, Couristan has been the trusted name 
in the floor covering industry offering a vast assortment of 
exclusively designed power-loomed and handmade area rugs, 
as well as residential and contract broadloom. The company’s 
24-page Couristan Portfolio Catalog provides a quick glimpse 
of the company’s extensive product lines. Check #9 Free. 
DECORATIVE CENTER DALLAS 

Since 1954, Decorative Center Dallas has been recognized as 
an industry innovator and one of the most prestigious design 
centers in the country. The 54-acre showroom campus is a 
complete and comprehensive design resource. Check#10. 
DONGHIA 

Furniture, textiles, trim, lighting, wall coverings and acces- 
sories t iat | bridge the gap between modern and traditional. 
Donghia’s designs are hand-crafted of the finest materials 
Kable signature style. Check #11. Free. 





Experi 

for a worid 
GRANGE 
Experience tim« imishings 
for the bedroom, d ith upholstery 
and occasional piece it tomor 
row’s antiques. Check 

HARDEN ! 
Our craftspeople fav 


ritage. A variety of styles 


RAIITIUEL 





ture and upholstery since 1844. Our free 20 page brochure provides 

a rich sampling of solid wood furniture and upholstery available in a 

variety of styles and finishes to enrich your home. Check #14. 
HICKORY CHAIR 

Hickory Chair represents a versatile mix of wood and uphol- 

stered furniture. Check #15 for catalogs available: 

Upholstery $25, William E. Poole $15, Thomas O’Brien $15. 

Or call 1-800-349-4579 or visit www.hickorychair.com. 
HOMELIFE 

Homelife Furniture’s 130 stores offer style at great prices for 

every room in your home. Visit us at www.ehomelife.com or 

call 1-800-733-STYLE. Check #16. Brochure $1. 
KARASTAN 

Fashion is fleeting, unless it’s Karastan. Our rugs and 

carpets lend distinctive presence to any décor. Send for a 

full-color brochure. Check #17. $3. 

KINCAID FURNITURE 

Kincaid Furniture...the world’s largest maker of genuine 

solid wood furniture. Own tomorrow’s heirlooms today from 

Kincaid. To order a “Welcome to Kincaid” catalogue call 

1-800-242-1671 or check #18. $2.50. 

KRAVET 

Kravet has celebrated over 80 years of beautiful, decorative 

fabrics and furnishings. Our company brochure explains the 

complete Kravet line of products including the licensed fabric 

collections. Check #19. $2. 

LA-Z-BOY 

For our free home furnishings kit including product informa- 

tion and decorating guide complete with planning grid and 

furniture templates. Check #20. 

MCGUIRE 

McGuire Furniture Portfolio-New 108 page full color edition 

featuring the finest in rattan designs, solid teak, bamboo 

tables, aluminum, laced rawhide, lighting and other 

collections. Call 1-800-662-4847 or check #21. 

PIERRE FREY 

Pierre Frey offers an exquisite collection of signiture fabrics, 

wallcoverings, and accessories in traditional 18th century 

French designs, novelty prints, and minimalist patterns. 

Contact Pierre Frey at 212-213-3099 for the showroom 

nearest you. Available to the trade only. Check #22. 

PLAIN & FANCY CUSTOM CABINETRY 

From American Arts and Crafts to the warmth of Provence, 

our new 40-page catalog previews these cabinetry styles 

and many more...all within a price range you can afford. 

Available primarily east of the Mississippi. Dept. #HB1001. 

VISA/MC 800-447-9006. Check #23. $12. 

RAYMOND WAITES DESIGN 

Raymond Waites Design delivers luxurious warmth, 

exotic style and relaxed elegance directly to your home. 

For more information visit www.raymondwaites.com 

or check #24. 

ROBERT ALLEN 

Robert Allen offers infinite ranges of color. For information 

on our fabric collections contact your designer or call 
1-800-240-8189. Check #25. Free. 

SCALAMANDRE 

Specializing in the finest textiles, wallcoverings, 

passementerie and furniture available to the design 

trade. Scalamandré exclusively represents Elitis and 

Colony in the United States. Check #26. Free. 
SCHONBEK 

Crystal chandeliers in any style you can desire—Retro, 

Renaissance, or Rococo, triumphantly Empire, starkly 
ontemporary or daringly custom. Video or brochure show a 


nent if required, or fax to (419) 621-4350. If card is missing, please send request to: | 


{ october 2 


arti 


multitude of original designs and tell the story of Sc! 


which was founded in 1870 in Bohemia. Check #2) 


free brochure. 
SDH ENTERPRISES 


SDH Enterprises offers “purely” refreshing products # 


body, mind and soul. By creatively designing and m 
turing textile products made of all natural fibers, we 
elegant assortments which elicit a warm and peace! 
ing. Check #28 Free. 

WAVERLY 


Waverly is your complete decorating resource with a 
dant assortment of home furnishing products. For fu 


information on how to order fabric and wallpaper sayy 


check #29. Free. 


bitchen & bart | 


CORIAN 


“Home as Self” from Corian” a 20 page book filled | 


inspirational Corian® applications and decorating p 
Check #30. $2. 

CUISINART 

Cuisinart, Savor the Good Life™. People have fallen) 
with entertaining and have come to rely on the conv) 
and professional results they can count on from Cui 
Eat well, drink well, live well. Enjoy the good life. i 
in the kitchen. Check #31. Free. 

JENN-AIR 

Jenn-Air, a division of the Maytag Corporation, are 1 
the finest high-end kitchen appliances including coa 
convection ovens, wall ovens and refrigerators. Jenn 
sign of a great cook. Check #32. 

KITCHENAID 

KitchenAid offers a complete line of beautiful dosient 
sional-quality major and countertop appliances. For m 
mation, plus recipes and entertaining tips, check #3 
KOHLER BATH & KITCHEN IDEAS 

A complete set of full-color product catalogs coveri 
and whirlpools, showers and lavatories, toilets, bid 
kitchen and entertainment sinks, faucets and acces) 
Check #34 for a $15 brochure or call 1-800-4- HoH 
www.kohler.com 

MARTEX 

For a free brochure on getting the most from your she 
els and blankets, please check #35. Learn more abo 


bedding and bath products by visiting www.martex. eq 


PRICE PFISTER 
Price Pfister offers a complete line of kitchen and ba 


accessories and lighting. Check #36. Free. 
SUB-ZERO 
Sub-Zero offers innovative solutions to today’s reign 


- products including faucets, tub and shower, Roman # 


Its 400 Series of wine storage equipment provides unmal & 


preservation and beautiful exterior designs. The 600 Serie 
in refrigerators offer design flexibility, complementing any) 
décor. And its intergrated 700 Series delivers refrigeration 
anywhere in the home. For more information, check #37 
THERMADOR 

Learn why Thermador has become the brand of choice fo, 
discriminating cooking enthusiasts. Our color brochures 


wide range of options to meet your specific kitchen requiti 


Call 1-800-656-9226 or check #38 for a free brochure. 
WOLF APPLIANCE COMPANY, LLC 
With its famous red knobs, Wolf’s residential line in 


| 


ranges, cooktops, ventilation and outdoor grills. Equ 


r 31, 2001. If material is no longer available you will be notified by mail. | 






ed by our advertisers 


ed technology and dual burners, the hand-crafted 
lable in a variety of configurations and sizes. For 
ation call 1-800-444-7820. Check #39. 


SHUOLEU 
sP 
oned. It’s rinsed. It’s e-waist. It’s blasted. 
gap.com. Always open. 
NIA CLOSETS 
ed storage area transcends form and function into 
‘e for the art of living. Call 1-888-336-9709 to 
ee design appointment in your home or check 
free brochure. 
SIGN GROUP 
eader in print, pattern and color, creating 
S for women, men and the home. Check #42. 
NG PORTABLE SPAS 
t in your own backyard in the warm, soothing 
dtspring Spa. Built for a lifetime of relaxation. 
3 for a free color brochure. 


0: 
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ND IS FOREVER 

nds at www.adiamondisforever.com! 

[ACK 

r designer of marcasite jewelry. Check #45 for 
ation. Free 

M GUILD 

uild International USA, the marketing arm for the 
Platinum industry, is dedicated to stimulating and 
he American market for Platinum jewelry. Platinum 
ational represents more than 500 Platinum design- 
inufacturers as well as 20,000 Platinum jewelry 
itionwide. Since the Guild began in 1992, the 

; Platinum jewelry has increased more than 1000 

r more information about precious platinum jewelry 
Platinum Buyer's Guide,” write to PGI-USA, 620 
nter Drive, Suite 800, Newport Beach, CA 92660 or 
2b site at www.preciousplatinum.com. 
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IWS & THOOHTO 
=N° WINDOWS & PATIO DOORS 
indows offers worry-proof durability and beautiful 
hip. FREE information helps you through the entire 
eck #47. 
ARDWOOD FLOORS 
drochure featuring the latest in flooring styles from 
3 leading hardwood flooring manufacturer. For a 
rochure check #48. 
INDOWS & DOORS ° 
S a free 30-page catalog featuring their line of wood and 
indows and doors. Check #49 for beautiful color photo- 
nformation on Marvin's standard and custom products. 


dreaming and Pella Windows and Doors, anything can 
the new Dreambook from the company that never com- 
materials, craftmanship, design or performance. Pella. 
3E THE BEST™. Call 888-84-PELLA for your free dream- 
our Web site at www.pella.com. Check #50. Free. 


evolutionary laminate floor from Sweden, combines 
urpassed durability and ease of maintenance. It’s the 
vor that’s made to stay beautiful. 24-page brochure 
“Scenes and design samples. Check #51. $2. 
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1-800-722-4647 
1-888-537-8268 
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She’s House Beautiful’s new style 
maven-—thirty- something, talented, 
fashionable, full of energy and 
passionate about interior design. 


Until now, she’s only shared her 
fabulousness with close friends and 
confidantes. But now she’s sharing 
all of her secrets in her very own 
weekly Style Diary. 
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@ Confirm timing 
with contractor 


ff my new 
! ck status of delivery 0 ; 
BO aa microwave and convection 


oven from Thermador | , 
= Look for Robert Allen fabric for ne 
bench in bedroom 


for kitchen renovation 


November a 
O Start loonie corn sig desigt 
overse® hodelne 
place in 
3 11/21-leav 
Connecticut : 
5 Make plans for 
in Aspen 


Visit hbstylediary.: 

chance to receive a coi, 
copy of Entertaining, part vu, 
House Beautiful book series! 








resSOUrCceS(Coxtinued from page 146) 


731 white—M&J Décor (T); 212-704-8000. Bed pillow 
fabrics, Raja Delft, #806B72; Flores, #6400-72; Chinois, 
#207B39; Scroll Paisley, #313-B18—Raoul Textiles, see 
above. Bench and pillow fabric, Raja Delft, #806B72— 
Raoul Textiles, see above. Palm watercolors by Jan 
Wilhelm; Palm lamps; fish bracket; bamboo chair— 
Kemble Interiors, see above. Carpet, Caramoor, #4000 
in white/beige—Stark Carpet, see above. Ceiling fan— 
Bauer International (T); 843-884-4007 
102 Urban Gem 
Pages 102 to 109: Designer: Richard Keith Langham, 153 
E. 60 St., New York 10022; 212-759-1212. Foyer: Wall 
covering, Algiers Border silk, Robert Kime through John 
Rosselli (1); 212-777-2137. Living room: Sofa, scroll back, 
pillows—Langham & Co. (R,T); 212-759-7979. Sofa fab- 
ric, Balmoral Castle silk wool—Corragio Textiles (T); 
212-758-9885. Pillow fabrics, coffee bean—Larsen (T); 
212-647-6900, Casserta Diamond Silk—Corragio Tex- 
tiles, see above. Laotian rain drum, Coconut Company 
(R,T); 212-539-1940, Dhurrie, custom—Rug Loft (R,T); 
212-879-2663. Parsons table—Gracie & Sons (R,T); 
212-924-6816. Regency armchairs—Daniel Stern Antiques 
(R,T); 415-956-5620; Regency bench, Oblique Gallery 
(R,T); 212-421-8338. Leather chair—Kentshire Galleries 
(R,T); 212-673-6644; Etagere, wall lights, drapery— 
Langham & Co., see above. Drapery fabric, J. Lawrence 
through Pollack Assoc. (T); 212-421-8755. Bedroom 
Leather headboard, linens—Langham & Co., see above. 
Wall fabric, cashmere—Classic Cloth through John 
Rosselli, see above. Wall lights—Ann-Morris Antiques 
(T); 212-755-3308. 
110 Surfin’ USA 
Pages 110 to 115: Designers: Joe Nye and Will McGaul, 
Hollyhock, 817 Hilldale Ave., West Hollywood, CA 
90069; 310-777-0100. Living room: Club chairs, iron faux 
bamboo chair, Italia cocktail table #15.0102 by David Iat- 
esta, votive holder, cachepot—Hollyhock (R, T); see 
above. Chair fabric, Rosa Rose #3329/2-0—Clarence 
House (T); 310-652-0200. Patio: Isis dinnerware—Holly- 
hock, see above. Master bedroom: Hollyhock barrel back 
chair, rope table—Hollyhock, see above. Entry hall: 
Wallpaper—Seychelles Red #9750/3—Clarence House, 
see above. Ikat check pillow fabric by Kathryn Ireland— 
Hollyhock, see above. Dining room: Wallpaper, 
Treillage Sidewall and Border—Brunschwig & Fils 
(T); 310-659-9800. Curtain fabric Chinois Coral 
#168271—Schumacher (‘T); 310-652-5353. Pagoda 
lantern by Paul Briger, dining table by John 
Rosselli, palm candle holder, hurricane glass by 
Simon Pearce—Hollyhock, see above. Living room 
Faux bamboo floor lamp ##LT-06 by John Rosselli, 
Hollyhock chair—Hollyhock, see above. WEGA TV— 
Sony (M), for stores; 800-222-7669. Raffia covered jars— 
William Laman (R,T); 805-969-2840. Dressing room/ 
laundry; Oblong basket—Hollyhock, see above. 
Neptune washer and dryer—Maytag (M); for stores; 
800-688-9900. Master bedroom: Blanket, Addition, by 
Auto—Hollyhock, see above. 
116 Couture Kitchens 
Pages 116 and 117: Builder: C & B General Contracting; 
718-729-5449. Left: Subway wall tiles, white; Hex floor 
tiles—Nemo Tile; 212-505-0009. Cookware—All-Clad 
Metal Crafters (M); 800-255-2523. Middle: Cabinet hard- 
ware, nickel finish—Crown City Hardware (R); 
800-950-1047. Utensil rack—Rosle (M); 302-326-4801. 
Dishwasher—Viking (M); 888-VIKING1. Right: Butler’s 
pantry paint, Rembrandt Red—Schreuder through Fine 
Paints of Europe (R); 800-332-1556. Pantry cabinet hard- 
ware, nickel finish—Crown City Hardware, see above. 
Page 118: Top: Interior design: Christine Cain and Jaime 
Rojo, Jed Johnson & Assoc.; 212-489-7840. Architect 
Kanna Sato at Alan Wanzenberg Architect, P.C.; 
212-484-7840. Cabinet hardware, custom, brushed 
nickel—Edward R. Butler (T); 212-925-3565. Ceiling 
light fixtures, custom—Poulsen Lighting (R,T); 212-786- 
1839. Window treatment—Window Architecture 
Dishwasher—Asko (M); 800-898-1879. Refrigerator— 
Sub-Zero, see above. Ice-Maker unit—U-Line Corp 
(M); 414-354-0300. Countertop range and wall oven, 
Convection Microwave Thermal—Thermador (M); 
800-735-4328. Faucet—KWC (M); 877-592-3287 
Dining chairs, Pelle—ICF Group; 212-388-1000. White 
bowl and platter, plastic—Crate & Barrel (R,MO): 
800-996-9960. Chaix upholstery fabric, Teddy 92401-15— 


Rogers & Goffigon (T); 212-888-3242. Red sisal rug, 
with black trim—Beauvais Carpets (R); 212-688-2265 
Page 119: Decorative painter, Barbara Sandler 

212-691-2052. Builder: Building Images; 718-886-5181 





rator, built-in wine unit—Sub-Zero, see 
adder—Putnam Rolling Ladder Co. (R) 


Stove, Le Chateau 120 Series—La Cornue 





r Dishwasher drawer—Fisher & 


~ 631-723-2961. Bed upholstery fabric—Clarence Hou 






























Paykel (M); 800-863-5394. Sink —Kohler (M); 800-kq 
Faucet—Newport Brass (R,T); newportbrass.com. 
splash tiles—Ann Sacks (R,T); 800-278-TILE. Pag 
lantern, antique—John Rosselli International (T); 
212-772-2137. Chinoiserie lidded urns, black and 
black bowl, ceramic, by Elsa Peretti—Tiffany & C 
800-526-0649. Beverly Ellsley, 179 Post Road West 
Westport, CT 06888; 203-227-1157. 

120 The Right Stuff 

Page 120: Wallpaper: Cherries, #523322—F. Schum; 
& Co, (T); 800-988-7775. Superba dishwasher in FE 
Red, $1,129—KitchenAid (M); 800-422-1230. 
Page 121: Wallpaper: Seaside Cherry Vine in yellow, | 
#524881, F. Schumacher & Co.; see above. Clockwi 
from upper left: Titanic citrus squeezer, $15—The 1 
ence Conran Shop (R); 212-755-9079. Jelli Boards i 
green and blue, $10/ea—Crate & Barrel (R,MO); | 
800-996-9960. Flour and tea storage jars, $25/ea., ¢ 
storage jar, $18—The Terence Conran Shop; see al 
Knife set by Room Interiors, $35—-Dom USA (R); 
212-334-5580. How to Cook Everything by Mark Bi 
$40—Barnes & Noble (R,MO); 800-843-2665. 
Amfitheatrof Oval bowl by Alessi, $110—Moss (R) 
888-Moss. Silicone 12” egg whisks by Cuisipro, $11, 
Browne & Co. (M); 302-326-4802. 

Page 122: Wallpaper: Lemons—Kirk Brummel (T); 
212-477-8590. Works series trolley, $3,885—Boffi § 
(M); 212-431-8282. 

Page 123: Wallpaper: Pineapple, #600601—Travers 
212-888-7900. Clockwise from upper left: 9.5" pan, 
Viking (M); 888-705-8389. Measuring cups and sp 
set, $27—Cuisipro by Browne & Co., see above. S| 
Power hand mixer in chrome, #HTM-5CH, $35— 
nart (M); 800-726-0190. Mini dish rack, $32—Wi 
Sonoma (R,MO); 800-541-2233. Stainless-steel ro 
pin, $56—The Terence Conran Shop, see above. 
Page 124: Wallpaper: Wallflower #6823-8, Clarence 
House (T); 800-221-4704. Designer series single o 
in biscuit—Viking; see above. 

Page 125. Wallpaper: Fruit Arbor Toile in Gold, 
#202553—F. Schumacher & Co., see above. Clockw) 
from upper left: Butcher Blocks by Bodum, $40/me 
$30/small—Williams-Sonoma (R,MO); see above. C 
timer, $59—Alessi (M); for stores: 212-431-1310. Cop 
sauté pan, $180—Williams-Sonoma, see above. Al 
grater, $79—Bergdorf Goodman (R); 800-558-1855. 
Teak butter knives—Showroom of Scandinavia (T); 
888-320-6909. Mamma salt/pepper/herb grinder, $3 
Bodum (M); 800-23-BoDUM. Pizza stone with coppe 
dles, $90—Sur La Table (R,MO); 800-243-0852. 
126 Muriel’s Spark 

Pages 126 to 131: Designer: Muriel Brandolini, 
212-249-4920. Living room: Couch by Pierre Charpi) 
Bookshelves by Andrea Branzi—Galerie Kreo (R,T 
33-1-53-60-1842. Coffee table, Albrizzi (R,T); 
212-570-0417. Wall paint, custom—Janovic Plaza (R) 
212-595-2500. Painting throughout: Artego, 212-473 
Curtain fabric, custom by designer. Platner chair fal 
linen—Henry Calvin (T); 617-737-0691. Dining room 
Marc Newson chair—Galerie Kreo, see above. Di 
table, Jansen—Galerie de Breuille (R,T); 011-33-14 
7872. Dining chairs, Charles X—Galerie Conil (R, 
011-33-145-49-1985. Dining chair fabric—Le Decor 
Frangaise (R,T); 212-734-0032. Mezzanine: Lacque: 
trays coffee tables—Ginny Mavroleon; 631-723-042 
Metal table lamp, Ecart International through—Pud 
International (R,T); 212-633-0452. Children’s room: 
tain fabric, patchwork coverlet, pillowcases, custom 
designer. Patchwork fabrication—Cameron Prather 








(T); 212-752-2890. Headboard design, Federica 
Tondato— Fedora Design; 212-535-5300. Headboas 
rication—Houston Upholstery (R,T); 212-645-4032. 
132 Texas Traditional 
Pages 132 to 135: Designer: Josie McCarthy & Assot 
4438 Travis St., Dallas, TX 75205; 214-954-0888. 
Solarium: Chairs—David Duncan Antiques (R,T); | 
212-688-0666. Chair fabric—Lee Jofa (T); 212-688-( 
Round table—Lee Calicchio (R,T); 212-717-4417. E 
Demilune tables—Karen Warshaw (R,T); 212-439-7 
French chest—James Grafstein (T); 212-754-1290. | 
ing room: Sideboard—East & Orient Company (R,1 
214-741-1191. Hand-painted wallpaper panels—Ch 
Fischer; 212-529-4953. Chair fabric—Brunschwig 
(T); 212-838-7878. Family room: Fabric—Brunsch 
Fils, see above. Brackets—John Rosselli Internatio 
(T); 212-772-2137. Ebonized frame mirror—Lee C 
chio, see above. 

140 Kitchen Commando 

Designer: Emily Summers; 214-871-9669. The Grea’ 
Indoors (R); 888-511-1155. Web site 
www.thegreatindoors.com @ 





| 
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MARKETPLACE 
a a 


BRASS BEDS -IRON BEDS 


save 50% on romantic solid brass and iron beds. 
Once-in-a-lifetime savings! Lay-away and payment 
plans. FREE color catalog. BRASS BED SHOPPE, 
| 12421HB Cedar Road, Cleveland Heights, OH 44106 
| 216-229-4900. www.brassbedshoppe.com 


CARPETING - FLOORING 


| 1-800-789-9RUG. All Major Brands. 5% Over Cost. 
Don’t Pay Retail. American Carpet Brokers. 





CARPET SHOWCASE Lowest prices! All brands, First 
Quality, FREE SAMPLES 800-433-8479. 


#1 EXPERT CUSTOMER SERVICE. Savings up to 60%. 
Carpet, vinyl, hardwood. Family owned and operated 
for 28 years. WEST CARPET. 1-800-247-3707. Visit 
www.westcarpet.com 


DECORATOR TRIM 


www.trimsplus.com - The internet's #1 source for 
decorator cording, beaded trim, tassels, fringe and more. 
Beautiful Selection, Wholesale/Retail. Secure Shopping 
Online. Toll Free: *1-877-889-TRIM (8746). 
DUMBWAITERS 


UP TO FIVE FLOORS, Custom sizes. Electric operation. 
High quality cabinet. Totally safety integrated. Installed 
by any competent craftsman. 1-800-825-3880. 
FABRICS 

ABC FABRICS, DRAPERY & UPHOLSTERY. LOW, 
LOW PRICES! WE ONLY SELL FIRST QUALITY 
FREE SHIPPING. MON - SAT. 9-5 EST. 800-548-3499 
OR 727-787-1888. 


FABRICS - SOUTHERN DESIGN CONCEPTS - Discount 
source for many designer fabric and wall coverings. 
Never undersold. Please give manufacturer, pattern, 
and color. 800-245-3071. 
FURNITURE 
PATIO, POOL, PORCH FURNITURE - SHIPPED 
QUICKLY. All Major Brands. 1-800-288-1086. 
www.thegardenroom.com 


QVER 50 YEARS OF QUALITY HOME FURNISHINGS. 
Discounts on Manufacturer Name Brands. Custom 
Upholstery & Leather Factory Direct. 1-800-248-3876 
| HUNT GALLERIES www.huntgalleries.com 


| #1 SOURCE FOR FURNITURE 1-800-662-2612 or visit 
www.furnituregeek.com SAVE 40% - 60% OFF RETAIL. 
ALL MAJOR BRANDS. TABLE PADS ALSO AVAILABLE. 

| SAVE $$$$ ON MAJOR BRANDS. Order with Credit 
Card. Experienced sales reps., insured delivery, 





























more repeat customers. Since 1981. Carolina Furniture 





Direct Please Call 1-800-838-7647 





1-800-714-4448 FURNITURE DIRECT**** Save up to | 
brands. White glove express delivery. | 


60% on major 


immediate quotes www furnitureorders com 





65% FURNITURE DISCOUNTS, 500 FINEST BRANDS. 


333. CHERRY HILL FURNITURE 





lerryhillfurn.com brochures. | 
1 
INCRi j NAME BRAND 
| FURNITU IATIONWIDE 
WHITE GLU \ RNITURE 
GALLERIES & HURE 


www. discountfuri 


| #1 FURNITURE SOUR 
Discounters. All Major Bran 
In-home Delivery. Excellent Cus 





To place an ad call 1-800-324-4: %s 
Gleason, 512 W. Burlington Ave., La [i 
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| BRASS AND IRON BED SALE! Buy factory direct and | 











beautifulhnds 


STERLING 
SILVERWARE 
FOR SALE 
More than 4,000 
patterns of new 
and discounted 
flatware patterns 


PS at very 

% e affordable 
re a) eee @hine 
ee eS prices. China, 


crystal, and fine 






















silver gift items also available. Call Silver 
Queen at 800-262-3134 for a free catalog, 
or visit www.silverqueen.com 


FRAN’S WICKER & RATTAN 
FURNITURE Order with confidence 
from America’s oldest and largest wicki 
& rattan importer. Highest quality, 
lower prices, and prompt delivery. | 
For a FREE 72-page catalog, call 
800-531-1511 and ask for Dept.517, 

or visit us at www.franswicker.com 


- WALLPAPER 
ay wr BLINDS Sa 
up to 85% of 
first-quality nj 
brand blinds. 
and wallpap 
Free fast Ups 
shipping! 90) 
days same as | 
Call America) 
Blind & Wall 
paper or visit our website for a price 
quote or to receive a free Blind Sample 


i Kit & Measuring Guide as well as a fre 
Hundreds of styles and colors available Wallpaper Catalog ($2 handling chara 


with nationwide delivery. Please visit our 
i a f allpa alog) 800-735- p 
newest site at wwwleatherfurniturebids.com 1, P-PS* A198 ea | 


ne eer es . www.decoratetoday.com 
to participate in our online furniture auction. 
Annual Autumn Sale now in progress! 





FINE LEATHER FURNITURE 
Wellington’s Leather Furniture, 
offering traditional—-contemporary 
styles since 1980. To request a 
catalog, call 800-262-1049 
or view our online catalog at 





www.fineleatherfurniture.com. 








NORTH CAROLINA'S FINEST HOME 
FURNISHINGS Save up to 70% on 
over 350 Top brand name furniture and 














AUTHENTIC PINE FLOORS, INC. 
manufactures Heart & Southern yellow 
wide-plank pine flooring 4”-12” wide. A 


accessories manufacturers at Village 
Furniture House. 450,000 square feet of 
showrooms. Worldwide in-home delivery. warmth, value, beauty, and durability to) 
All deposits protected by surety bond! 146 
West Avenue, Kannapolis, NC 28081. For 
your free brochure, call 704-938-9171. 


home, generation after generation. Sam 
kit available. Free brochure. Convenienff 
shipping at www.authenticpinefloors.c 
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> New York Design Center’ and House Beautiful for “An Evening on Broadway” An 

ve event to celebrate the New York Design Center’s 75th Anniversary. The event 

iefit Broadway Cares—the nation’s leading, non profit AIDS fundraising organization 
ted by dozens of Broadway and off-Broadway shows and will include performances by: 
2 Get Your Gun « Cabaret « Chicago « Disney's Beauty and the Beast 
ay’s The Lion King « Elton John & Tim Rice’s AIDA « Fosse * Jekyll & Hyde 
Me Kate « Ragtime « Seussical « Side Show * The Full Monty 

ife « The Wild Party 


rk Design Center™ Sponsors include: 


r Knapp & Tubbs « The Bright Group « David L 
mer’s Saturday « Grange * Jofco International » Maximiliaan’s House of Grand Pianos 
ard, Inc. x Paoli Furniture « Profiles « Saladino Furniture « Versteel/Pringle-Ward 


invitation or more information, please call (212) 903-5123 





rket Trade Event—Tuesday, September 25th, 9am—dpm 
una Design Center’s annual Fall Market trade event will feature a keynote presentation by 
eautiful Editor in Chief, Marian McEvoy, as well as educational seminars and inspiring 








6 introductions will be presented in more than 40 showrooms. 


ecial treat, guests will be invited to test drive a new Chrysler and receive a decorating 
ympliments of House Beautiful. 


nd Design professionals may call (949) 643-7147 for reservations and a complete 
le, or visit www.lagunadesigncenter.com. 


rd, Illinois—September 30th, 6:30pm-8:30pm 
‘n evening of style at The Great Indoors featuring entertaining and informative 
. 


ops, KitchenAid cooking demonstrations, a Waverly keynote presentations, 
ments and more. To receive an invitation to this event, please call (212) 903-5124. 





use Beautiful at these fine design centers for inspiring events that offer idea-filled 
‘rs and the opportunity to shop for the widest selection of luxurious kitchen, 
d building products. 


e information, or to register for any of the following events, please call 1-800-677-6278: 


| 

D Building, New York, New York 

ay, October 11, 5:30pm-8:30pm 

ouse Beautiful Editor in Chief Marian McEvoy. 


ishington Design Center, Washington, DC 
y, October 13, 10:00am-2:00pm 
Presentation with House Beautiful Executive Editor, Carolyn Sollis. 


rchandise Mart, Chicago, Illinois 
iy, October 27, 10am-3:00pm 
+ Presentations with House Beautiful and Joan Kohn 


l’s “Kitchen peel and “Bed and Bath Design” 


Design Center—Saturday, October 20, 11:00am-2:00pm 

eautiful’s designed-to-inspire event series is coming to The Boston Design Center. 
Mortimer, House Beautiful’s Decorating Director, will offer a keynote presentation 

this day devoted to design seminars, product information and free designer 

fations sponsored by Jenn-Air, Herend and the showrooms at the Boston Design Center. 


4ow to choose and work with an interior designer. Learn how to select: tile, fabric, 
, carpet and furniture. Hear about current trends, understand the art of oriental rug 
| and much more. 


‘ve an invitation to this event, please call (212) 903-5124 and for more information 
vw.bostondesign.com for a detailed event listing. 


tions sponsored by Jenn-Air, Lladro, Wedgwood Fine China and a host of others. In addition, 


Wallpaper, Blinds & Area Rugs 
From Names You Trust. 


EOD: ae 10% 


Mentic 
Guaranteed Low Price + Free Shopng 
Free Catalogs and Samples 


NATIONAL 


BLINDS & WALLPAPER 


1-800-477-8000 
NationalDecorating.com 
nay rly be the price at which the product is sold in your market 


004 ee ened J big on 


EOP Eee Ore 
www.agedwoods.com 


e Self Closing 
e Lockable 
e Weatherproof 
e Quiet easy use 
| e Sizes from cat 
to great dane 
Free Catalog 
— + Pet Doors USA Inc 
www.dogdoors.com 


200 styles for doors, windows, 
walls, patio door, electronic doors 


Call 800-749-9609 Dept HB0110 








Custom Table Pads 


Guaranteed Quality and Service 
Save — Direct from America’s oldest and largest 
table pad company. 30-year limited warranty. 
1-800/328-7237 f, 
-TABLE PAD CO. 
Ext. 260 Sunliy: STABLE PARC OM 
www.sentrytablepad.com 




















a SE 


Off Retail 
Take An Extra 


Blinds x More! 10% OFF 


You'll never find a reason CODE: MG10 

to buy from anyone ical 

We guarantee it! i 100% Satisfaction 
sieve Katzman, President Dm Guaranteed! 


American 
Blind and Wallpaper Factory 


decoratetoday.com 


1-800-735-5300 
Decorating so easy, it’s fun! 
FAX 1-800-391-2293 


FREE UPS Shipping!" 


9 N. Sheldon Rd, Plymouth, MI 48170 
Call or ai 24 hours a Ce Z days o a week. 


All major credit cards, money orders & checks accepted 


CLEVER COLLECTORS BUY DIRECT FROM 
DENMARK, SAVE MONEY ON CHRISTMAS 
AND MOTHER’S DAY PLATES AND RECEI- 
VE A FREE GIFT PLATE! Royal Copenhagen, 
Bing and Grgndahl and other collector’s favorites are 
first quality and favorable priced. Send for free 
money saving pricelist and information on special 
bonus gift. Please write, fax or e-mail to: 


A. P. TRADING 


Jorgen Lykkesvej 4 - 7770 Vestervig, Denmark 
Fax +45 97 94 13 08 - E-mail: ap-trading @pip.alco.dk 


Y * secret to fast, affordable mm Available in ae 
loveseat & sofa sizes, and all machine washable. 


SURE FIT 


SLIPCOVERS 
' by Wes 







BIIIHL IL a 
\orth Carolina’s 

_ Finest Home Furnishings 
li SAVE UP TO 70% 


rand name 








Village Furn, | 


146 West Avenue, Kanna,< 
























* Direct Importer No Middle Man 
* Highest Quality and Lowest Prices 
* Choice of over 100 designer fabrics 
Visit us at: www.franswicker.com 
WICKER 

AND Satisfaction 


Ray: 
ZURRATIAN Guaranteed ayes 


7, 295 Route 10, Succasunna, NJ 07876 
531-1511 i nu: 1-973-584-2230 






Ha 517, 
1-800- 


F or over 35 years the 
} Carlisle family has made 
traditional New England 


s wood floors one at a time. 


Call for free brochure. 


—~ 800-595-9663 
+ 00-595- 


Visit us at: www.wideplankflooring.com 


Wallpap Ci 


ORDER Direct 


1- 800-442- 3775 


www.sherwin-williams.com 
Open 7 days a week! 
MON-FRI 8:30AM-10PM EST. SAT-SUN 10AM-6PM EST. 














) Buy direct from Bearden 
Brothers and save on first 


the quality, fully warranted, & 


ae pee meee Quotes 
a On all nathonal Drands, too 
Capital yy) 
We il also save you money on 
sf the vinyl and wood flooring! 
& Worid! Please call for quotes and samples. 
if 1-800-433- -0074, ext HB 
Moa clio hall 
| BOCATACM Dr omer Are vl Comp. 
' = itt 


ay, Def lton, GA 30721 
cor 





Free Catalog of Desig 


he 


and free booklet “The Sec 
to Creating Beautiful Bedro 


Call now The Claudio Rayes Colle 
1-800-884-9202 or at www.claudio-raye: 


TAN AT HOM 


SUNVISIONe Wolffe Tanning oro ; 


MU a LiFe Ty 
TET TS a 87 
Custom Table Pa) 


FREE Product In 
Ue 800- 444-( 


ALL MAJ 
CREDIT CAt 


Nationwide delivery. National name bré 


Call toll Free number 1-800-262-1 


for our full color catalog and quotes or visit 


www.fineleatherfurniture.ccm 


Wellington's ~sfurmi\ 


Box 1849, Blowing Rock, NC 28605 (Mon-Sat 













rid’s Largest 
ventory! mere 


/ New 
00 Patterns 
ion Pieces 
, pelt 


| ists. 


LACEMENTS, ITD. 


26029, Greensboro, NC 27420 Dept. HB 


-REPLACE (1-800-737-5223) 
_www.replacements.com 





OLLOW YOUR DREAM! 


se your talents to 
mild a great business 
da beautiful 
er with 


Pen ®D 


rungs worreesey 7 NTE RIORS 
PU set rd ia 


OR VISIT 


LL a 


HUGE SAVINGS! 






»AMPLES! 


PET * VINYL * HARDWOOD * 
INATES * PAD * TILE * RUGS* 
) SHIP ANYWHERE IN U.S. ! 


-800-942-7534 






‘nest in 
irs, 
ids, 
duvets, 


Ee pa ea 
hop around, THEN call us! 


RT} eae in the U.S. 
Altria ttm 


VICTORIAN TRADING €e 


Ge 2 Ge 
t Dnata Ss Qettage 
HOME COLLECT&ON 


— 


From unpretentious shabby charm 

to palatial elegance, hooked rugs 

to French Aubusson wools, country 
French toiles to regal brocades, 
English chintz to rich velvets, 
crochet valances to fine lace panels” 
and reproduction wallpaper... 
whichever you prefer, your 

romantic home awaits you! 


Free caalgaB0O-252-0667 is 


www. vietoriantradingcohome! 





DUAL 
FIRMNESS 
CONTROLS 


Drawers! 


Put a dresser under any bed. 
Also try world’s best adjustable mattress 
30-day in-home trial - ships by UPS 





a rican 
Eee eee 


Guaranteed Lowest Prices * Quality Name Brands 
Call toll free with manufacturer and style number. 


Catalog$5 | -800-741-0571 


SAA Uta Ul get) 





Sterling Flatware Sale! | 


Over 6000 patterns of active & discontinued 
Sterling, Plated & Stainless Flatware 
at very affordable prices 


PPA Lay 


New China & Crystal also available! 


Shp, 
bef hy 
a7 


Lion by Wallace 
$ 


4 piece setting 


(Knife, Fork, Salad Fork, TSP 


Sm Ot UEEN 


730 N. INDIAN ROCKS RD. 
BELLEAIR BLUEES, FL 33770 


800-262-3134 a ay 
u 
Har 727, 886-0822 Sterling 


www.silverqueen.com 





Wallpaper & Fabrics 
ie 287’ Off past “adaitional’ 


Save - Buy Direct @ All Major Brands 
Same Day Shipping ¢ pA Delivery* 

Ple: ise Have Book . ime, Patten & 
Page #, List os & Oty. 


Call us last for lowest prices 
GUARANTEED 







DISTRIBUTORS 


800-843- 6567 


24 Hour Fax: 908-688-8390 





ms a“ ares 
ee idéas; ~ 


Our free Selections Brochure is filled with quality gift ideas from 
mailbox posts to arbors and more. To order call 800-343-6948 


E>} Walpole Woodworkers: 


Wate Det menlane 


Great savings 
on custom 
order leather 
seating built to 
last a lifetime. 
Choose from 
sofas, love seats, 
occasional and 
accent seating, 
bar and office 
seating. 


1- 800- 342- aa FAX 828-324-5127 


We mail same day first class postage. $5 (credited with order 
for 48 page catalog and pricing. Or write 


Mayfield Leather PO. Box 1745 Hickory, NC 28603 


www. mayfieldleather.com 


era 
uC) 
Decorating 
at Home 


Monthly Design Tips! Enroll-Online @ 


www-:sheffield.edu: 


Free Catalog 1.800.451.7433 
Name _ 
Address 


City/State/Zip 


sheffield schoo! 
Dept. HB1001 , 211 ©. 43rd 
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MARY-ELLEN WEINRII 


Producer 


SIOOU 


WHAT A DIFFERENCE 40 YEARS CAN MAKE. 
When House Beautiful published this 
daringly modern kitchen in October 1961, 
acoustic tiles were de rigueur and stainless 
steel was cutting edge. Nowadays, acoustic 
tile is anathema and stainless steel practi- 
cally run-of-the-mill. Produced for a then- 
princely sum of $9,691.72, this kitchen 

was considered upscale for its time; that 
much money in today’s dollars would 
barely pay for a top-of-the-line Kenmore 
Elite range ($2,499) and Sub-Zero fridge 
($5,936). Talk about comparison shopping. 


Then and Now 


® Avocado green and copper were among 
the more popular appliance colors in the 
1960s, although just about any color was 
available. Today, Viking makes refrigerators 
in 14 different colors; G.E. offers five stan- 
dard colors, as well as custom hues. 

® The 1961 kitchen’s cabinetry and counter- 
tops, including installation, cost $3,779; 
Ikea’s current estimate for cabinetry alone 
on a kitchen of equal size is $4,895. 

® The custom hood in this kitchen cost 
$500; in 2001 a custom stainless-steel hood 
by a vendor such as Boffi or Viking ranges 
from $900 to $6,000. 


® Plumbing fixtures for this kitchen cost 


$300, including installation; fixtures from a 
top put evo! like Ann Sacks average around 
$700, with installation extra. 

Vinyl fi 2 me a long way. The 
tile: the st about $400: be- 
cause | improved 


ho yeautiful.com] 10/2 


Kitchen Syne 


| {How have kitchens changed in the last 
four decades? Let us count the ways... } 





so much and production costs are low, a do- 


it-yourselfer could tile this kitchen today for 
about $100. 
© The light fixtures in the 1961 kitchen 
totaled $90. Restoration Hardware’s Penchant 
hanging lamp costs $375; Ikea’s Fado hanging 
lamp costs $35. 
© The architect on the ten-foot-square 1961 
kitchen charged a fee of $954 (10 percent of 
the cost of the equipment plus 13 percent of 
the contractor’s fee); today’s architects gener- 
lly prefer to assign the preliminary work to a 
certified kitchen designer, who is more famil- 
tr with the array of products available and 
an average of $600 per kitchen. @ 


1 bestseller. Not available in paperback. 


LESABRE GIVES YOU MORE STANDARD SAFETY FEATURES THAN ANY CAR IN ITS CLASS; 
PLUS OPTIONS LIKE FULL-RANGE TRACTION CONTROL, HEAD-UP WINDSHIELD 
DISPLAY AND ONSTAR®.*™ IT’S AN AMERICAN BESTSELLER 9 YEARS RUNNING# 


Buick LESABRE (--* 
its allgood ‘Ww 





*Based on large car segment. **Optional OnStar system includes one-year Safety and Security contract. Ca!i 1-800-OnSté 

for system limitations and details. ‘America’s bestselling full-size car based on Polk large ir registrat 
®©2001 GM Corp. All rights reserved. Buick and LeSabre are registered trademarks of GM Corp. OnStar is a regist { 

au | trademark of OnStar Corporation. Buckle up, America! For more information, visit www.buick.com call 1-800-4A-BUICK 
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THERE’S SOMETHING TO BE SAID FORK 
THE REMOV) 
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1 
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[he Chevy” Tahoe® has an optional third-row seat that can go pretty much anywhere. Each hal 


‘ y , 1 i i . 
when you aren t Carrying nine people, each halt flips and folds out of the way for extra carg 





Sea EL gen tt 





INE RIVERS, THE BREATHTAKING VISTAS, 
PHIRD-ROW SEAT. 


©2001 GM Corp. Buckle up, America! 
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inciales” collection : “Valmaison” dining room,in solid French cherry with hand-rubbed, antique finish. 


CORAL GABLES, FL - HOUSTON - LA JOLLA ~LOS ANGELES - MONTREAL - PALM BEACH SAN FRANCISCO - SAN JOSE, CA - WASHINGTON, DC - WINNETKA, IL 
UR “LES PROVINCIALES” CATALOG‘OR TO LOCATE THE ROCHE-BOBOIS. STORE NEAREST YOU, CALL-1-800°972.83975 (DEPT 20C) 
ON + BRUSSELS*»“GENEVA + BARCELONA: ATHENS * ROTTERDAM + MEXICO CITY-*""BUENOS ALRES * TOKYO RoO¢ HE 
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HAPPY DRIVING BORING CARS. 
WHAT MAKES YOU SO SPECIAL? 





eel isc eeeece trademark and Chewy is a trademark of the GM Corp, ©2001 GM Corp. Buckle up, Americal # 1-800-950-4 


Maybe you just expect more. And by any measure, Chevy Impala LS delivers. 200-hp V6, all-speed Tracti 


Control and a Sport Touring suspension. One drive is all it takes. And you'll never settle for less. chevy.c¢ 


CHEVY IMPALA @i@ WE'LLBE TH 
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Departments 


Talent This month’s contributors. 

Dear Marian Letters to the editor. 

Style Beat America’s best decorators are 
nding their portfolios with new collections of 
ture, fabric, rugs, and china. 

Swatch Watch A wing chair takes off in nine 
nt new paisleys. By Carolyn Sollis 

Designer Directory A to Z House Beautiful’s 
al roundup of the country’s top designers is loaded 
talent and filled with surprises. 
2 Charlotte’s Web Use the Internet as your one- 
decorating shop, from floors to ceiling fixtures and 
thing in between. 
4 Changing Places The perpetual winter 
1ess of Helsinki sent Barry Unsworth south, into 
ria’s open arms. 


® 110 At Home with Roehm After a disastrous fire 
nearly destroyed her home, Carolyne Roehm devised a 
master plan and started renovating. 
@ 114 Instant Message A few things to note for 
November. By Mario Lopez-Cordero 
@ 116 They’re Back Candace Wheeler, a pioneer in 
textile and interior design, knew how to get down to 
business. By Jane Margolies 
® 168 Hot Dish At Mark’s, low-key chic meets high- 
octane South Beach. By Miguel Flores-Vianna 

172 Saving Grace Rosedown, a spacious Louisiana 
plantation home, regains its former glory after an era of 
neglect. By Mimi Read 
® 180 Resources Where to find it. 
@ 184 Encore In the world of decorating, Sister Parish 
was the mother of invention. 
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120 Sleeping Beauty 
Mix or match? Love and labor revive Nasser and May Nak 
A few pointers on how a forgotten 1840s house hee up a once-gloc 
to get it right. near Philadelphia. anhattan apartmer 
By Martian McEvoy By Elaine Greene By Christine Pitted 





| 
~ ae 









(36 Paris Prelude '42 Almost Famous 150 Rancho Dela 
Chopin’s former apartment Architect Daniel Romualdez Designer Josie McCarthy 
in the City of Light remains maintains a low profile, but he’s a new level of sophisticé 

artfully composed. never been more in demand. to an unassuming Dallas | 
By Christopher Petkanas By William Middleton By Christine Pittel 





6° Sticks 












& Stones .20 Period Fiew 
is A young family gently restores A roaring fire and a fine- 
The ul inging a vintage log cabin in Bucks room are all that decor 

frames County, Pennsylvania. Susan Gutfreund neet 


By tlizat By Miguel Flores-Vianna Photograph by Oberto 


\ 
| [www.housebeautiful.com 


another way 
to make the years 


disappear | 
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Elizabeth Arden 








Bye Lines 
Anti-Wrinkle Serum 
Sérum Anti-rides 
, <A ] 4 Introducing 
a - 4 Elizabeth Arden 

y a. 3 Bye Lines || 
- ast aii | Anti-Wrinkle Serum | 
«og D® : 
ve By the time you notice your very first line, | 
ae it’s time to take action. Because it’s never too | 
Me early to fight lines and wrinkles... whether you 
es have one, or a few too many. | 
"8 Elizabeth Arden Bye Lines Anti-Wrinkle Serum 
we ; turns back time, takes on every line with a 1 
4a j serum-serious formula that fortifies skin against 
ce early signs of aging. Instantly skin appears | 
.: smoother, softer, firmer. Fine lines and wrinkles | 
+9 seem to disappear, giving your face a natural || 

te ‘lift’? Age spots seem to fade, evening out skin 

et 3 tone. With continued use, the benefits keep | 

.. 2 going, now and into the future. Bye-bye lines! 
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| Klizabeth Arden 


www.elizabetharden.com | 
1 | 
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UNIQUELY 
AMERICAN 


Born out of colonial 
dreams of independence, 
master artisans of the late 
18th century crafted 
ambitious pieces of rare 
beauty. Today, Stickley 
recreates museum-quality 

























reproductions of timeless 






pieces from the historic 
Colonial Williamsburg 
collection, capturing the 








power of revolutionary 






thought and the 






uniquely Ameri¢an 






independent spirit. 
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For the location of the Sic 


NEES YOU, OV 10 OGE 
call 315.082.5500, 
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I8KT yellow gold, red enamel, and diamond ring and graduated multi-size necklace 
from the ! ori 70’s collection by LA NOUVELLE BAGUE 
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eS RY DIAMOND RING i | 
z HAEL B. TROIS™ TIOR 
| 
S | 
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1997 & 1998 AWARD WINNING PLATINUM DESIGNER ec. { = 

J}, UNMATCHED IN SUBSTANCE TIMELESS DESIGN. IMPECCABLE CRAFTSMANSHIP. ALL MICHAEL B. 


ON, PLEASE CALL MICHAEL B. AT (800) 969-9949 
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ALEX 1S 


> William Middleton “He sees 
himself as an editor,” Middleton 
says of architect Daniel Romualdez, 
whose latest project is featured in 
“Almost Famous” (page 142). The 
Manhattan-based journalist moved 
back to America last year after a 
decade-long stint as Paris bureau 
chief for W and Women’s Wear 
Daily. A first-time contributor to 
HB, Middleton also writes regularly 
for Vogue and Travel + Leisure. 


eee 





>T. Keller Donovan A New York— 
based interior designer, Donovan is 
an expert on hanging everything from 
pictures to chandeliers—and there- 
fore the ideal candidate to guide read- 
ers through this issue’s special feature 


7 


on the subject (“Hanging with 

Keller Donovan,” page 156). Trained 
at Parsons S d men 
tored | n 
included « 


designers eve: 


2001 


RADOGOST-GIVENS 


<Jean-Francois Jaussaud “As 
soon as you enter Jean-Francois de 
Blanchetti’s apartment, you sense 
incredible romance; knowing that 
Chopin used to live there reinforces 
that impression,” says Jaussaud, who 
photographed the suite of historic 
rooms for “Paris Prelude” (page 136). 
A producer and photographer for 
dozens of magazines, Jaussaud is cur- 
rently planning an exhibition and book 
about the artist Louise Bourgeois. 


“Carolyne Roehm As a fashion 
designer, floral designer, and all- 
around style maven, Roehm has done 
everything from playing muse for 
Oscar de la Renta to writing books 
about entertaining (her sixth has just 
arrived in bookstores). Her new col- 
umn for HB, “At Home with Roehm,” 
makes its debut in this issue (page 110). 
This month’s subject: the trials and 
tribulations of renovating, which 
“always costs more than you think.” 






















4 Quentin Bacon Born in Aug 
to American parents, Bacon begz 
photography career in Sydney ar 
moved to the U.S. in 1997. Altha 
he has recently been working any 
where from “upstate New York t 
Newport, Rhode Island,” he tray 
south to Louisiana to take pictur 
of Rosedown Plantation for this 

issue’s “Saving Grace” (page 172 
He is currently photographing a 

for entertaining expert Colin Coy 


AJane Margolies A former sta 
editor for House Beautiful, Marga 
(pictured with daughter Hannah 
O’Grady) dives into the story of t 
late-19th- and early-20th-century t 
designer Candace Wheeler (“The 
Back,” page 116). “I was a history 
major in college, so I like assignmy 
that let me delve into the past,” sk 
says. Margolies also writes for Thé 
Street Journal, The New York Tim 
and Travel + Leisure Family. 
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NEW FROM BOSE® 


Introducing the 3-2-1 


home entertainment system. 


Surround sound 
without room invasion. 


Imagine five-speaker surround 
sound. Now imagine enjoying 
much of that same experience 


without center or rear speakers. 
And without all those extra wires. 


Imagine that. 

For a free information 
kit, dealers and Bose 
stores near you, call 
1-888-321-BOSE. 

Ask for Ext. D67 
Learn more at 321.bo0se.com 
and enter e-code: DG7 


Hideaway Acoustimass module not shown 
©2001 Bose Corporation JN10986 


Better sound through researche 
































«rhe moment VOU milale 
alt are NO words big enough, 


That moment belongs Pe ee Viale lap 
— nothing else in the 

world is quite like it. It’s the only — 
metal as rare, strong and unique 
as what’s between you. It’s how 
you make a moment a milestone. 


CA a 


(800) 342-5465 





‘aditional Jewelers SEU um Nios = ie dale all m oe 


49) 721-9010 (800) 5-HAMILTON 


SAA aeialhae: Sascibacdl com PLATINUM GUILD Ss 


RE 

















v illustrator: 


E 
5 





[www 


GLADYS 


<< 


EVERYTHING ABOUT THIS SEASON HAS 
been unpredictable. For the first time 
ever, your e-mails were outnumbered by 
your handwritten letters: two-thirds of 
you are changing wall colors, while the 
other third want new bedrooms. This 
fall is full of surprises: you aren’t just 
concentrating on how to make your 
rooms cozy, but how to alter them 
radically! 

Is it the bratty economy and/or the 
schizophrenic weather that’s making 
America’s decorators so itchy? Judging 
by the information we gleaned from 
putting together this month’s list and 
survey of the country’s best interior 
designers, it looks like 50 percent of 
them are passionate about cerebral tex- 
tured solids, whereas the other half are 
over the moon about gung-ho graphics 
and Pop shapes. 

House Beautiful’s workaholic editors 
are no strangers to change either. Nora 
Sheehan, our creative director, is trans- 
forming a French bench into a coffee 
table. Elizabeth Mayhew, our style 
director, wants to trade in her romantic 
china for zappy, carnival-colored pieces. 
Our art director, Howard Greenberg, 
can’t stop collecting Snoopy needle- 


point and Knoll furniture, and I’m on 


a tear with my g!ue gun, reupholstering 
every sing! ly chaise and slipper 
chair in sig! ted 
in this issue’s yubt 


approve; here’ 


disapprove) of: 


housebeautiful.co: 


* Viva la Feedback! 


{Keep those cards, letters, 
and e-mails coming... } 


PERINT PALMER 


1-800-Fake-F lowers? 


Dear Marian, 

I was surprised and shocked to read 
your guest decorator’s negative com- 
ments in May’s “Don'ts and Dos.” The 
swipe at silk flowers was not only 
uncalled-for, but it was an uneducated 
remark as well. I am a professional floral 
designer, and I work with magnificent 
silk, synthetic, and paper blooms, petals, 
and leaves to create bouquets and 
arrangements of great beauty. Fresh-cut 
flowers are often hard to come by and 
expensive, and they are certainly not the 
only game in town! 


Margaret E. Sklar 


via e-mail 


Dear Margaret, 

We are sorry that you are offended, but 
the statement reflects the taste and opin- 
ion of most of America’s best interior- 
design talents and many of America’s 
proudest homeowners. Of this issue’s 
survey of 138 top designers, none sug- 
gests using fake flowers when real ones 
are available. (There’s some room for 
wiggling, however, when it comes to 
foliage: many of these designers and 
architects will combine real vines with 
fake ones to cover an unsightly garden 
wall—they just won’t admit it!) 

Perhaps the stigma attached to 
“eternal flowers” arises not because 
they are fake, but because they are often 
poorly maintained. Though they might 


be beautifully crafted, once they 





\ 



















have been arranged, they usuall 
come neglected, turning into so 
depressing depositories for dirt ¢ 
dust. 
As for price, real flowers gene 
cost less than high-quality fakes. 
trick is to buy seasonally: in sprit 
summer, choose flowers that are 
to your region. If you live in a ca 
mate and no plants or flowers ar 
available, buy hothouse blooms ¢ 
plants from your local Home De 
and/or supermarket. 


Homes Front 
Dear Marian, 

I travel a lot for my job, and whe 
downtime I often head to the ney 
to look for a magazine to keep m 





pany. I was drawn to your July is! 

| 
beautiful photography, which I h 
hoped could “take me out of the: 





for an hour or so. As I flipped thi 
the pages, I came across a photog 
of an attractive woman sitting at | 
catching walnut table. I ee 
read about someone’s suggestion 
how to decorate a walnut table fe 
mer. What I got caught me totally 
guard. A. M. Homes’s story abou 


grandmother (Continued on 


2S 


Please e-mail Marian McEvoy, Editor in 
at mmcevoy @hearst.com. Send your lett 
Dear Marian, House Beautiful, 1700 Bra 
29th floor, New York, NY 10019. Be suré 
include a daytime telephone number. Le 
may be edited for clarity and length. 












not going to sleep. I’m not Gold... 


Sheets and towels are only the beginning. 


1.800.458.3000 
www.martex.com 












































Win a home 
makeover. 


You could win a $25,000 
interior design makeover. 
Plus, receive a gift’ 
simply for entering. Just 
call 1-866-7Reveal 
or log on to GEreveal.com. 
It's our way of celebrating 

the truly amazing 


GE Reveal. light bulb. 


truly amazing 
makeover 


SWEEPSTAKES 





o ® 


reveal | 


0 





No purchase necessa 

or send a SASE to: Truly é t for Rule 
PO. Box 5470R, Clinton, IA Arai 
maximum number of 500,000 





“The first 200,000 who call 1-866 
will receive a $3.00 GE Reveal 
purchase of a Reveal light bulb 
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Georgian mahogany lamp table, Club chair x si Jore and satin, Regency-style Oxford trolley 
$5,385; from the John Widdicomb through designers; from with hand-carved legs, through 
Company: 616-459-7173. Scalamandré: 212-980-3888. designers: 310-315-3018. 


S T 


America’s 
best 
decorators 


Vicente Wolf are DI aan 8 


Streets of Paris handwoven out W l Barley a poster bed, 











Kerry Joyce 


Tibetan area rug by Tufenkian, through designers; 


: from $8,400; at ABC New collections from Dessin Fournir: 

Carpet & Home: 212-473-3000. of furnitur e, 785-434-2777. 

Ebr rugs, 
and china. 


ling tere 
smashingly chic! 





id Easton Bill Softeld Alexa Hampton 


through Canyon sofa with rolled Trellis chenille #20554, 
Jofa atime, $6492" fom Baler: through designers; from Kravet: 
800-592-2537. 888-4-KRAVET. 
a | 
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AVAILABLE EXCLUSIVELY THROUGH 
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FOR INFORMATION CALL TOLL FREE 1.866.841.7227 





REQUEST A CATALOG VISIT www.chamberscatalog.com 
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os 
Thomas O’Brien Scott Snyder Rose Tarlow 
Lancaster mahogany chair George III-style ees Caned-back Tango chair, 
with scrolled arms, $1,292; from bench, through designers: through designers: 
Hickory Chair: 800-349-4579. 212-288-1511. 323-651-2202. 


From 
four-poster 
eds to 
updated 
chenilles, our 
favorite 
Mariette Himes decorators Benjamin 


Gomez Noriega-Ortiz 
Castle club chair with ar S getting Solar Flares oe fabric, thre 
pleated skirt, $3,530; at the Shop: SerlOus designers; from Tapestria 


212-288-6856. b t 866-482-7378. 
abou 
product! 
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Madeline Stuart Larry Laslo Barbara Barry 
hebes stool in la i 1ered 1940s- Sty le sy sycamore cockt ail Illusion porcelain china, 
1 ven table, $2,685; from the $275 for a five-piece place settii 
h designers joke Widdicomb Company: from Haviland-Limoges: 
05 616-459-7173. 800-793-7106. 
——sse 














When Tina traveled, 


she packed only the necessities. 


The House of 


Villeroy & Boch 


1748 





The inspired patterns of Villeroy & Boch: 
Dinnerware, crystal, flatware and accessories. 
Enjoy daily. 





THIS PAGE FEATURES FRENCH GARDEN. TO LEARN MORE ABOUT OUR ENTIRE COLLECTION, CALL I-800-VILLEROY 
OR VISIT US AT WWW.VILLEROY-BOCH.COM. 
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VKathryn Ireland’s 
Quilt (#1412) 
in red, through 
John Rosselli & 
Associates; 
100% linen hemp; 
54”'w. 





es 


ae 
, 
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Michael S. Smith’s 
: Kelly chair; } 
28"w. x 30"d. x 46"h. ta | 





V Ralph Lauren | 

| Home’s Moghul : 
Paisley-Red | 
(#LCF18361F) 
through Hinson; | 
100% cotton; 63"w. | 








AEtro’s Azara 9 
(#9038-02) in | 
 mora/rosso through 
® = Fonthill Ltd. 
76% cotton, 
24% polyester; 
S1"w. | 


Se a 





(An exotic pattern makes 
a wing chair take off} 


Paisley 


JOSHUA SHELDON 





Photographer: 


Writer 


CAROLYN SOLLIS 


ts: CAROLYN SOLLTS aid ELAINE WRIGHTMAN 
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Pest-rated premium cruise 
Marvel at Venice’s fabled canals. Explore the history of imperial St. Petersburg with our experts i 


varie ; OT TFL f 1 € | 
ty I 











on board. Admire the minaret towers of Istanbul’s Blue Mosque. Return “home” to a massage 


mes Prom 10 te 1 d 


on your ship, a sumptuous dinner, a glittering show. This is Europe, as Holland (4) America 
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only Holland America can arrange it. Ask for it, by sending in the reply card for a free brochure, 
| 


or calling 1-877-SAIL HAL ext. 992 *+ www.hollandamerica.com 




















WSchumacher’s 
Cashmere Shawl 
(#169981) 
in summer tones; 

100% cotton; 


YWBorderline’s 
Juniper 
in #2535A in 
aubergine through 
Classic Revivals; 








100% cotton; 52”w. 


57"w. 








AChristopher 
Hyland’s 
Punjab Paisley 
(#CYPUNJAB) in 
rust; 87% wool, 
13% cotton; 54”w. 





PAISLEY WAS A JET-SETTER BEFORE THERE EVER WAS SUCH A THING. THE ORNATE FABRIC WITH THE 
curved-teardrop pattern had its origins in India, where the abstract designs—either brightly colored or softly 
shadedwere most often used in cashmere shawls. Peripatetic paisley soon made a splash in Europe, becom- 
ing the rage in the French court and emerging in the simple cotton prints of the South of France. The motif 


eventually took its name from Paisley, Scotland, where imitation-cashmere paisley shawls were woven from 
localewools. 





We paired nine modern paisley fabrics with designer Michael S. Smith’s Kelly chair, which was instantly 
transported to another world. The classic wing shape with African-inspired turned-wood legs was uphol- 
stered with paisleys from many countries; local color ranged from Punjab to Provence. HB’s upholstery pro, 
Carl Dellatore of D & F Workroom, points out that “the fabrics share a common motif, yet the designs are 
so vastly different. We wanted to get the most out of every pattern, so we scrutinized each one as it rolled 
otf the bolt.” Several of the fabrics, such as Christopher Hyland’s grand Punjab Paisley and Ralph Lauren’s 
Me | Paisley-Red, have huge repeats that were enhanced by careful placement on the chair. The stripes 

ya Srinagar from Grey Watkins and Borderline’s Juniper were fun to cut and play with. We rail- 
& Romann’s Kashmir Paisley and Etro’s Azara. (For contrast, we ran one row of the Azara 
‘ng the arm of the chair.) Schumacher’s Cashmere Shawl, a multicolored handkerchief 





pi ‘t and positioned to highlight each color block, whereas Quadrille’s Giardino Paisley 
dici cnt. The most contemporary of the designs, Giardino floats in a sea of 
Medit = 
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The only problem with such a perfect wall oven 
is finding the perfect wall. 


Renato RN SUC osel ANT A aele Mola ele ML Ura ol Roa 


offers the allure of a flush-to-cabinet, curved stainless front with seamlessly 


integrated controls. And with dualspeed convection and variable-speed broiling : 


for gourmet results, you might say it cooks as good as it looks. Visit jennair.com 


or call 1-800-Jenn-Air. And create a picture-perfect kitchen of your own. 


JENN-AIR 















VWStroheim & VOQuadrille’s 
Romann’s Kashmir Giardino Paisley 
Paisley (#008073T) 
(#5581B-0M20); in blue; 


82% wool, 
18% cotton; 
58"w. 


53% viscose, 
47% cotton; 54”w. 











AGrey Watkins’s 
Srinagar 
(#1464-02) in 
turquoise; 
100% glazed cotton; 
54’'w. 








@ Roll a few yards of a paisley fabric off the bolt and experiment 
with placement of the design motifs. 

® Contemporary paisleys come in both prints and wovens. 

@ Vertical patterns make a chair seem taller; horizontal patterns 
shorten it. 

@ Remember that the front of the seat cushion and the apron bel 
it read together, so position your pattern accordingly. 

® To complement paisleys, use nailheads in one of several finishes 
and patterns, closely or widely spaced, in single or double rows 

® Try an unexpectedly modern paisley on a traditional chair. @ 








o to www.housebeautiful.com. 
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Deszener Directory 


AZ 


CONSTRUCTING A LIST OF 100 TOP AMERICAN INTERIOR 

designers is eye-opening, maddening, and fun. It’s a 

__ .three-month-long process that we take very seriously. 

__.., Coming up with a select group of talents entails heavy 
ye. resear e patience, and perseverance. We choose our 

winners from a pool of almost 1,000 decorators cur- 





Maine, to Las Vegas, Nevada. Some send in perfectly 
orchestrated résumés, portraits, and press kits. Others 
flies send in stacks of color photos of every project they’ve 
pleted since = 1956, And some simply ask friends to call us on their 
alf. Unfortunately, not all are chosen. 
What must a decorator possess to make it on House Beautiful's list? 
istory (long or short) of creating good- looking, appropriate, original 
ms; clients that give him or her high Seed te Fen OLE 


haa Studios Ltd. Thomas O’Brien 
ks; a strong reputation among architects, 132 Spring St., NY 10012; 212-966-4700; 





tLaCctors, and artisans; and an ability to fax: 212-966-4701; info@aerostudios.com 
7e with the times. Ve all of us at House | Style: “classic modern with traditional 
utiful, our 100-plus honorees are more aaiytenee 

Aman & Carson, Inc. Jim Aman, 
1 winners: they’re the power behind—and FA. Garson 85 East End Ave, 
point of—every page of our magazine. NY 10028; phone/fax: 212-794-8878 


hout them, we’re nothing. Vive /e talent! §j style: ‘classic elegance? —————> 


rently at work on residential projects from Lincolnville, 
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[right] 

John Barman 

is known for his 
artful mix and 
match [above]. 






[left] Decorator 
Barbara Barry. 
[below] A Connie 
Beale interior says 


kick back and relax. 











from Turkey and the Mia 


3425 La Sombra Dr., L. 
CA 90068; 323-851-556) 
fax: 323-851-5569; 
jennyarmit@earthlink.ny 
www.jennyarmit.com 
Style: “comfortable moc 


500 Park Ave., NY 1002 
212-838-9443; fax: 212-8 
4028; www.johnbarman 
Style: “1940s French, m 
20th-century modern, an 


tech” 


9526 Pico Blvd., L.A., 
CA 90035; 310-276-997) 
fax: 310-276-9876 


“ 


Style: “warm modern” 


6 Glenville St., Greenwi 
CT 06831; 203-532-476( 
fax: 203-532-4761; 
www.conniebeale.com 
Style: “comfortable, sen| 
«. 723%N.1] 
Cienega Blvd., L.A., CA 
310-657-5600; 
fax: 310-657-5626; 
beetonassociates@yahoc 
Style: “reality decoratin, 
elegance, and practicality 


525 Broadway, Ste. 701, 
NY 10012; 212-226-8796 
fax: 212-226-8267; 
sarabengur@earthlink.n 
www.sarabengur.com 


Style: “eclectic with deté 





East” 


Lee Bierly, Christophi 
Drake 17 Arlington St. 
Boston 02116; 617-247-0 
fax: 617-247-6395 

Style: “/ight, clean, trans 


(Continued on\ 


SPECIAL ADVERTISING SECTION 


Chrysler: 
Designed and Engineered ~ 
With You In Mind 


What happens when inspiration strikes? The mind 

races. The heart follows suit. The result is something 

SO innovative, it’s never been seen before. This sec- 
tion showcases the partnership between Chrysler and 
Brookstone® and celebrates their longstanding com- } 
mitment to innovation and design. You'll see how | 
imaginative designs are engineered to put style into | 
your lifestyle. 







































CHRYSLER DESIGNER: 
Reel) amen =ss) 


HOMETOWN: 
Montreal, Canada 


b ie wt , sp 


PHILOSOPHY: 

“My personal mission is to bring 
to life forever compelling designs, 
that are carefully thought out, full 
of innovation, beauty, and above 
all, character.” 
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900 MHz Wireless 

Mini Speakers 

Brookstone uses clear 900 

MHz radio frequencies to 
create speakers that receive 
TV or stereo sound signals 
from up to 180 feet away. 
Even more impressive, the 
Speakers are a discreet 7" tall. 







re ara 


Brookstone 
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Big Breeze Desk Fan 


j Inspired by the Streamline 
design movement of the 30’s, 

Brookstone’s Big Breeze Fan 
packs a powerful motor into a 
stunning and compact body. 

\ 

‘ 
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No, you're not imagining things 
This is for real. But while the 
Chrysler PT Cruiser is designed 


to grab your attention, its Ingenious 


eS functionality is engineered to hold 


erything else 
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Dual Beam Xenon Flashlight 


Brookstone’s uni jue Tasnigent WIN 


ultrabright Xenon bulk 


performance The de 


the palm of your hand ONTO 








believe your eyes when you look at the Chrysler PT Cruiser 
t time. So we designed these flush-mounted quad-halogen 
s to help you see more clearly 
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CHRYSLER 


Drive = Love 


‘ 


To find out more about our aw 























15-Speed Percussion Massager 
The Brookstone design philosophy 
ncorporates often forgotten details that 


make their products stand for quality and 


innovation. In the 15-Speed Percussion 
Massager, Brookst 
adjustabl massag 
settings and three 


programs to crea 


tool without peer 


SHEL OREN 


ETT aces 


Take a seat and make yourself comfortable 
The Sebring Limited Convertible’s premium leather 


that will provide optimal comfort and easy access 


to rear seating 



















SIRECVALE ADVERTISING SECT ON 


900 MHz Wireless Headphones 

Sometimes the right time for good music or TV is the wrong 
time for others in your family. Brookstone's stylish 900 MHz 
Headphones combine concert hall sound with privacy and 
wireless freedom. An omnidirectional transmitter sends sound 
signals through walls, doors, and even through floors 


The best way to experience the freedom of the open road is 
in the open air freedom of Sebring Convertible. Just put the 
top down and the sun and sky are yours for the taking 


Smart Find Key Locator 
Brookstone designs products to make your life easier 





radio-frequency signals, a base transmitter helps you 


find lost keys anywhere within a 100 foot range 


Case in point: the SmartFind Key Locator. Using Cc i re W Ss E 





























Enter the Chrysler Design Sweepstak 


4 
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One Grand Prize winner will win-a Chrysler Sebring LXi Convertible filled with Brookstone merchar 


100 First Prize-winners will receive a Brookstone Big Breeze Fan. 


To enter sweepstakes, Jog on to www.désign.chrysler.com. 





CHRYSLER DESIGN TEST-DRIVE OFFER! 


Test-drive a Chrysler vehicle and receive a $50 Brookstone gift certificate (while supplies last). 
To receive a $50 Brookstone gift certificate, take the attached business reply card and test-drive any 
Chrysler vehicle at any Chrysler dealership before January 15, 2002. 

To locate a dealer near you, log on to www.chrysler.com. See below for full rules. 


CHRYSLER 


pene ge ea Brookstone: 








HRYSLER TEST-DRIVE OFFICIAL RULE 


January 1 )02. This test-drive offer is limited to one person and one per household. Participant must be at least 21 years of age and have a valid driver's license. Each participant 0 
| e one B tor ttificate (verifiable retail value=$50) for test-driving any Chrysler brand vehicle. Tt ird must be presented to a participating Chrysler dealer befa 

TN. Reproduct r facsimiles of tt ard are not valid. Tt ard t be validated by your participating Chrysler dealership as required during the $ 

than February 1 QU2. Responsibility for mailing in the validated card is the sole responsibility of the test-drive-participant. No purchase necessary. Gift certificates can be 

r th ha Brookstone catalog. Call 1-800-926-7000 to receive a Brookstone catalog. Brookstone gift certificate cannot be redeemed for cash. Offer is valid while su 


gn Sweepstakes, P.O. Box 8248, | 


ntries must be postmarked by February 15, 2002. Chrysler Design Sweepsta| 

Nnere pronibited or restrict by law. Prize winr eed not be present to win; prize winners will be notified by phone, electronic mail and/or U.S. postal 
lents of th t tal U | t t t 1 T i valid U.S. driver's license. One entry f 
responsible for any lost, damaged, incof 











mputer equipment, or software; Tal 
il f em traff ngestion on the Internet; proble! 
image | trant ther per mpute ting tror wnloading any materials in connection with the Sweepstakes 
try, tt t tt t Jer of tt 1 account. Employees and the imm e 
P rand 100 First Pr 


)0 (includes $27,000 MSRP for Chrylser Sel 





] t Jeemable and non-transferable. Prizes fi 
X and license as well as any option 
i er IT 
uy e notificati rfeited or ret ) 
aimlerChrysler Corporation, The Hearst Corporation, | 
t further consent, compensation or approval. By participating, e4 


er Corporation, The Hearst Corporation, & 
h liability. Each entrant acknowled 
1790 Broadway, 5th floor, New York 


pel Jeffrey 
ner 330 E. 59 St., 
22; 212-308-4888; 
-223-4590; 
er@aol.com 
“Louis XVI Jansen 
dale a go-go” 
| ack Todd Black 
erside Dr., Ste. 5B, NY 
212-875-0014; fax: 212- 
15; twblack2@aol.com 
“tailored eclecticism” 
21 W. 58 
10019; 212-888-0515; 
-888-1127; 
tinc@aol.com 


“crisp traditional” 


57 St., NY 10021; 212- 
79; fax: 212-628-4073 


“Georgian/comfortable” 


2300 

‘ree Rd. NW, Ste. C101, 
a 30309; 404-355- 

ax: 404-355-8693 

“stmplicity and 

ess” 

Alessandra 

‘a 1325 N. State Pkwy., 

70 60610; 312-787-6123; 


2-787-6125 


“comfortable classic luxe” 


80 St., NY 10021; 
19-4920; fax: 212-288- 
nurielbran@aol.com 


| “colorful” 


‘925 Seventh Ave., 
M, NY 10026; 212- 
572; fax: 212-932- 
sbdesign@aol.com; 
heilabridges.com 


- “comfortably classic” 


BHP St. Ste. 701, 
022; 212-752-9870; 
2-888-8735 
“Neoclassic period 


1d contemporary” 


Our top decorators differ 
wildly on how they approach 
decorating trends. Although 
the majority embrace new 
ones passionately, others say 
that the idea of “being influ- 
enced by fashionable design 
movements” doesn’t jibe with 
their more traditional styles. 
American mid-20th-century 
and 1940s French furniture 
design are pervasive trends, 
as are “franker colors,” “the 
mix-and-don’t-match look,” 
and “up-to-the-minute tech- 
nology and appliances.” 


Dan Carithers: “Simple, luxu- 
rious fabrics, glass accessories, 
earthenware American pots, 
and French ceramics.” 

Milly de Cabrol: “| adore 
chinoiserie accessories mixed 
with contemporary furniture.” 

Thom Filicia: ““Gold-colored 
metal rather than silver’ 

Fisher Weisman: ‘The 
only good trend ts individual, 
totally custom interiors that 
are timeless.” 

Richard Keith Langham: ‘My 
old friend, clear color, has finally 
made a comeback” 

John Oetgen: ‘Rich colors, 
as well as super-pale mystery 
colors. Also big-scale antiques.’ 

Miles Redd: ‘I’m mad for glass 
and mirror, and | love using It 
in unexpected places.” 

Suzanne Rheinstein: ‘‘Solid- 
colored fabrics look right. 

So do hand-blocked printed 
materials from Cowtan & 
Tout and Clarence House 
and hand-screened fabrics 
by Robert Kime.” 

Katie Ridder: ‘Lots of grass 
cloth and leather tiles on 
walls. Also, mirroring an entire 
ceiling with smoky glass, a la 
Tony Duquette.” 

Daniel Romualdez: ‘I’m not 
into trends.” 

David Mitchell: “More peo- 
ple are asking for modern inte- 
riors. This is 2001, not the 18th 
century!” 

Brian Murphy: ‘New tech- 
nology—it's the biggest trend 
in decorating.” 





[above and left] 
Sara Bengur’s 
palette is tinted with 
Eastern accents. 


[above and left] 
LBDA’s Laura 
Bohn specializes 
in relaxed 
atmospherics. 





Nannette Brown, St¢ 
4 | : Miller Siegel 595 Mag 









Ave., Ste. 1300, NY 100 
212-832-5400; 
fax: 212-832-5404 


‘ Trends are Sele: as 
to 200d Mario Buatta, Inc. 


120 E. 80 St., NY 10021 
dec oratin 2 988-6811; fax: 212-861 
wh at Style: “prince of chintz 


Burgess Interiors Su 


Britney Burgess 4411 Bradley 
S p e Ars Chevy Chase, MD 2081 


301-652-6217; 
is to good 


fax: 301-652-3310 
MUSIC Style: “tailored eleganc 
Madeline Stuart Russell Bush 4 Park 4 
NY 10016; 212-686-915; 
212-686-9152; russsb@z 
Style: “unpretentious hi 
Libby Cameron, LLG 
24 Ervilla Dr., Larchmoe 
NY 10538; 914-833-141 
fax: 914-833-3885; 
cameronllc@aol.com 
Style: “updated English 
Dan Carithers, Desig 
Consultant 2300 Pea| 
Rd. NW, Ste. C102, Atl} 
30309; 404-355-8661; f 
[top] Elegance and 


drama from Sue 404-355-7480; dearithe’ 


Burgess. [left and 
above] Russell Bush 











mindspring.com 





does unpretentious Style: “unexpected traa 
een Darryl Carter 2342 

English country. Massachusetts Ave. NW 

Washington, DC 20008 

234-5926; fax: 202-332! 

ae " darrylcarterinc@aol.cot 
GRY | TRY ns | www.darrylcarter.com 


Style: “eclectic new 


traditionalism” 





Antony Childs, Inc. 
1668 Wisconsin Ave. N 





{OBO BA 

: eae oo Washington, DC 200078 
7 a» 337-1100; fax: 202-333- 
"ii Style: “understated ele; 

Ciodagh Design 
PT es - international Clodag 
FES 28 a ve 670 Broadway, 4th fl., 
= ENS x 10012; 212-780-5300; fa 
a_ 780-5755; cdi@clodagh 
: ec SS Style: “Zen luxury” 
lee es a 
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[top to bottom] 
Bold objects and 
~ furnishings from 


= Aman & Carson. 


_, Designer Anne 

I) Carson. Designer 
) Christopher 

§ Coleman. The 
world according 
to Clodagh. 








All designers covet one spe- 
cific room to show off their 
expertise. Most cite the living 
room as the ultimate stage 
for their talents, but “living 
room” doesn’t mean a “stiff, 
hands-off showcase” that 
never gets used. Rather, it’s 

a large, comfortable space 
where family and friends reg- 
ularly gather. Bedrooms come 
in a close second: whether 
it’s a master bed-and-bath 
suite or a smaller guest bed- 
room, where clients sleep 
gets special attention. Of 

the runners-up, foyers, 
libraries, and dining rooms 
are favorites. Kitchens and 
baths receive fewer votes, as 
do powder rooms, which one 
decorator describes as “tiny, 
tantalizing places that are 
always on view.” No one 
mentions laundry rooms. 


®T. Keller Donovan: “‘Well- 
appointed, sexy bedrooms that 
you can live in all the time.” 
®Sills Huniford Associates: 
“The living room establishes 
the dynamic of the house.” 
®Mariette Himes Gomez: 
“The library, because | love 
books.” 

eMatthew Smyth: The dining 
room. It allows you to turn 

up the decorating volume.” 
@Alison Spear: ‘Outdoor 
rooms that function like living 
rooms, complete with uphol- 
stery, lighting, mirrors, and art.” 
Jeffrey Weisman: ‘Powder 
rooms are intriguing; they can 
be small, private little jewels.” 
®Joseph Paul Davis: ‘The foyer 
sets the tone and expectations 
of the house.” 

© Tom Scheerer: ‘‘Guest bed- 
rooms are an opportunity for 
fantasy, luxury, and drama.” 
®Diamond Baratta: ‘The living 
room: tts only function is to 
surround you in comfort.” 
®Nasser Nakib: “Entry halls 

are key. First impressions last 
the lonsest.” 


| 
Eric Cohler, Inc. § 
Ave., Ste. 2B, NY 10 
737-8600; fax: 212-7) 
www.ericcohler.com| 
Style: “English Rege 
21st century” 
Christopher Colet 
Interior Design 
70 Washington St., § 
Brooklyn, NY 11201 
8984; fax: 718-222-8) 
christophercoleman( 
hautedecor.com 
Style: “edgy moderm 
Celeste Cooper/R| 
75 Grand St., NY 10 
212-219-8159; fax: 21 
8574; 114 Boylston S 
02116; 617-426-3865, 
426-1879; www.repe! 
Style: “chic modern’ 
Robert Couturier, 
69 Mercer St., 3rd fl. 
10012; 212-463-7177; 
463-7294; couturier@ 
Style: “modern, clas: 
architectural balance’ 
D’Aquino Monaco} 
Carl D’Aquino, Fri 
Monaco 180 Varick 
4th fl., NY 10014; 21; 
fax: 212-929-9225: 
mon-arch@interport) 
Style: “bold color an 
Joseph Paul Davis 
Design 1519 Conne 
Ave. NW, Ste. 200, V 
DC 20036; 202-328-1 
fax: 202-328-9316 
Style: “updated tradi 
Milly de Cabrol, Lt 
150 E. 72 St., Ste. 2@ 
212-717-9317; fax: 2U 
Style: “Italian moder 
antique accents” 
Diamond Baratta | 
William Diamond, 
Baratta 270 Lafaye 
Ste. 1501, NY 10012; 
8892; fax: 212-966-42 
Style: “colorful Amei 


decorating” 














Roache to evoke the memory of that perfect sun-drenched day at the waterside. 


| 
erns shown: Splash, our most popular pattern, coordinates with our new Mermaid designs by Elizabeth | 
the location of your nearest Present Tense retailer, call 1-800-282-7117 or go to www.presenttense.com. | 


eer 


va 





oe 


ch 


ee ao es oy 














hae 


i 


or go tO Www.presenttense.' 





L circus—enjoy! 
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Christopher Designs 
Crisscut 





A Diamend so unique ls patented, 


HREVE & CO. Be 


SS LN TA BORSHEIWS.: 


ese’ Sa DIAMOND Fine Jewelry and Gifts 
} San Francisco, CA CELI A R A Berkshire Hathaway Company 
1-800-5-SHREVE Columbus, OH oocee: NE 
; ' 1-800-642-GIFT 
ae oe” 1-614-336-4545 * 1-800-222-6642 sia Bere naCIEo 


| www.diamondcellar.com 
ortunoff TRADITIONAL = (3 DaNoNDS 


the source’ ~~~ CENTER’ 
Rihocations Fashon Island-Newport Beach 949-721-9010 “Diamonds diract from the minss to you! 
| 800-FOR-TUNOF The Ritz-Carlton at Rancho Mirage & Laguna Niguel Clearwater, FL 
j www. TraditionalJewelers.com 727-572-6323 


| . . 
www.intdia.com 


For a Fine Jeweler near you, Please call: 1-800-955-0970 
www.christopherdesigns.com U.S. and International Patent # US00D391518S 
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[clockwise from 
above] Decorator 
Milly de Cabrol. 
Three variations 
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“Personal 
style is 
thé most 
important 
influence in 
decorating 


—Stephen Sills, Sills 
Huniford Associates 


on brilliant scale, 
‘rom Orlando Diaz- 
A D’Aquino 
Me 


and joseph 


Orlando Diaz-Azcuy 
Designs 45 Maiden Ln 
San Francisco 94108; 415 
362-4500; fax: 415-788-2 
oda@odadesigns.com 
Style: “architectural and 
elegant; pragmatic” 

T. Keller Donovan, Inq 
325 W. 38 St., Ste. 1101, 
NY 10018; 212-760-0537 
fax: 212-760-0596 

Style: “lean, clean, and 
mean traditional” 

Drake Design Assoc. 
Jamie Drake 140 E. 56 
Ste. 4J, NY 10022; 212-7! 
3099; fax: 212-754-4389; 
jamiedrake@aol.com; 
www.drakedesignassoc.c 
Style: “vulticultural mix 
Drysdale, Inc. Mary 
Douglas Drysdale 78 
Kalorama Cir. NW, Was 
ington, DC 20008; 202-5 
0700; fax: 202-588-8464; 
info@drysdaledesign.con 
Style: “fresh, intelligent, 
| highly personal” 

Peter Dunham Design 
N. Orlando Ave., L.A., C 
90069; 310-271-0908; fax| 
271-7090; peterdla@aol.c 
www.peterdunham.com 
Style: “sophisticated casu 
D’Urso Design, Inc. 
Joe D’Urso P.O. 1154, 
Water Mill, NY 11976; 
phone/fax: 631-329-3634 
Style: “eclectic modern” 
Easton-Moss & Compi 
David Anthony Easton 
Charlotte Moss 72 Spt 
St., 7th f., NY 10012: 213 
334-3820; fax: 212-334-38 
Style: “elegant comfort u 
a little fantasy” 

Thom Filicia Inc. 270 
Lafayette St., Ste. 1001, N 
10012; 212-736-6454; 
fax: 212-244-9131; 
info@thomfilicia.com 
Style: “fresh classicism, 


modern details” 














Even without arms if grabs your attention. 
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The new look of comfort 





MAKE A HOME 
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[top to bottom] 
Low-key chic 

a la Peter 
Dunham. 
Decorators 

T. Keller 
Donovan and 
Charlotte 

Moss. High 
glamour from 
Fisher Weisman. 








Our top decorators face 
thousands of design conun- 
drums with every new long- 
term project they take on. 
Ill-proportioned rooms, a 
lack of natural light, awk- 
wardly placed windows, too 
much or too little furniture, 
inappropriate colors and 
accessories, ineffective light- 
ing, and “too many objects 
that are too similar” are some 
of our experts’ pet peeves. 
So are “being a slave to 
trends,” too little time to 
complete a job, and too little 
thought given to how rooms 
are actually used. 


® Jeffrey Bilhuber: “The biggest 
mistake a nonprofessional can 
make Is not hiring a decorator’ 
®Nasser Nakib: “Trying to 
turn a shoe box into a grand 
living room.” 
®Kelly Wearstler: “Buying 
everything from one store 
and using one paint color on 
every wall.’ 
® Bierly-Drake: ‘Not under- 
standing the client, the project, 
the limitations, and the budget. 
That's like getting dressed in 
the dark.” 
®Dana Nicholson: “Too much 
overhead lighting.’ 
@Paul Wiseman: ‘Keeping on 
top of delivery and construc- 
tion schedules” — 
® Hoyt—Levasseur: ‘Allowing 
your imagination to supersede 
reality,” 
® Connie Beale: Settling for 
something ordinary when the 
extraordinary is attainable.” 
®Ralph Harvard: “A seemingly 
perfectly decorated room 
that is actually useless and 
impractical.” 
© William Hodgins: “Investing 
IN poor quality.’ 
® Todd Klein: “Unrealistic 
expectations about finishing 
a job. Rooms should evolve 
1d change, just like the people 
10 Inhabit them.’ 


Fisher Weisman D} 
Decoration Andrey 
Jeffry Weisman 61( 
St., San Francisco 94] 
255-2254: fax: 415-25] 
www.fisherweisman.c¢ 
Style: “glamour and ¢ 
Fox-Nahem Desigr 
Tom Fox, Joe Nahe 
69 Fifth Ave., NY 10¢ 
212-929-1485; fax: 21] 
3136; foxnah@aol.cor 
Style: “fresh, alive, tr 
grounded” 

Barclay Fryery Ltd 
Greenwich Ave., Gre 
CT 06830; 203-862-9| 
barclayfryery@worldi 
att.net; www.askbarcl 
Style: “updated Ame 
Federal” 

Glenn Gissler Desi} 
36 E. 22 St., NY 100] 
228-9880; fax: 212-22 
ged36e22@aol.com 
Style: “calm, comfort. 
Tori Golub Interio# 
Design 26 E. 63 St., 
NY 10021; phone/fax 
9570; torigol@msn.cc¢ 
Style: “modern and ¢ 
Gomez Assoc., Inc 
Mariette Himes Ge 
504-506 E. 74 St., N} 
212-288-6856; fax: 21 
1590; www.marietteh 
gomez.com 

Style: “”zodernist wii 
luxurtous edge” 
Susan Zises Green, 
475 Fifth Ave., NY 1¢ 
824-1170; fax: 212-82 
Style: “low-key, taste 
interiors” 

Gregga Jordan Sm; 
Inc. Bruce Gregga, 
Jordan, Dan Smies; 
N. State Pkwy., Chic¢ 
312-787-0017; fax: 31) 
5108; info@GJSInc.c 
Style: “warm, comfoi 


edited, architectural” 








Elaine Griffin Inte) 
esate! ecaman, Design 150 W. 123| 

crm 4th fl., NY 10027; 2 
Travel has a 7189; fax: oe 
huge Impact egriffindesign@aol.c) 
Style: “a generalist, , 

d on Our ; chameleon” | 
C€CO rating: Albert Hadley Inc 
suddenly 64 St., NY 10021; 21) 
) 7979; fax: 212-888-5! 
WE re Style: “odern class. 
thinkin ) Victoria Hagan In¢ 
Let 5 re O 654 Madison Ave., N 
h d 212-888-1178; fax: 21) 
t ec pow er 0974; www.victoriah: 
TrOoMS a la Style: “perfectly imp. 


hambr q|” Mark Hampton, In 


—Carey Maloney, M (Group) 














Alexa Hampton 6 
Madison Ave., NY 1¢ 
753-4110; fax: 212-75 
Style: “classic, eclecti 






less, comfortable” 
Amelia T. Handegz 
165-A King St., Char’ 
SC 29401; 843-722-93 
fax: 843-722-0949, 
athincl@aol.com 
Style: “pared-down ti 
with up-to-date ambta 
Kelly Harmon Inte| 
Design 260 W. Chat 
Santa Monica, CA 90 
310-230-6717; 

fax: 310-230-6797 
Style: “European Cal 
country” 

Ralph Harvard, Inc 
177 E. 70 St., NY 160@ 
535-0707; fax: 212-73) 
Style: “clean Georgia’ 
Kitty Hawks, Inc. 
136 E. 57 St., Ste. 702 
NY 10022; 212-832-3§ 
fax: 212-832-3828; 
khawksinc@aol.com 





[top] Decorator Ve - 
Victoria Hagan. Style: “eclectic discipl 
[above left and 


a Me 





traditionalism” 

right] Mariette 

Himes Gomez Thad Hayes Inc. 90; 
| adds a dash of 
| vaste 2 Broadway, NY 10007; 

luxury to her 

modern interiors. 571-1234, fax: 212-571 

fteft] Decorato: 

{i oe = Oo www.thadhayes.com 


Style: “arbane moder 
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Picture Perfect. The all-new 2002 Buick Rendezvous offers the ride of a luxury sed: 
the seating capacity of a minivan and capabilities of an SUV in one innovative package, with 


available extras like Versatrak™ on-demand AWD and reconfigurable seating for up to seve 
adults. See how it all comes together at www.buickrendezvous.com. 


Starting at $25,624. Rendezvous CXL shown, $32,832. 
(MSRP tt 1d license extra.) 


Buick RENDEZVOUS 
its allqood 




















| 
| 
001 GM Corp. All rights reserved. Buick is a registered trademark and Rendezvous and Versatrak are trademarks of GM Corp. OnStar is 8 

agistered trademark of OnStar Corp. Buckle up, America! For more information, visit www.buickrendezvous.com or call 1-800-4A-BUICK. ON BOoAaRo 
| 
| 
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Kitty Hawks 

specializes in 
traditionalism 
with an Asian 
accent. [left] 
Decorator 





= a — 
. oe ‘ RPA 


[right and 
below] Alexa jf 
Hampton’s fi 

| aesthetic is 
both classic 
and timeless. 











Bui 
[top and above] 


Kelly Harmon. 










One of the largest decorating 


movements to take hold dur- 
ing the last ten years is the 
“eclectic” look, which roughly 
means rooms characterized 
by a variety of styles, textures, 
colors, patterns, and details 


| from different continents and 


periods. Treated intelligently 
and artfully, the “eclectic” 
approach can be dynamite. 
But when it’s handled too 
quickly or brashly, eclectic 
can be a bomb. In a distinct 
50-50 split, half our list is 
adamantly for eclectic deco- 
ration, while the other half is 
vociferously thumbs-down. 
Our experts’ steadfast opin- 
ions have nothing to do with 
age, where they live and work, 
or what style they embrace. 
Eclectic is a volatile subject! 


Kerry Joyce: ‘Eclectic does 
not mean anything goes. Ideally, 
it's a careful balance of old and 
new, shape and texture, and 
artfully chosen colors.’ 

Aman & Carson: ‘'It's very 
tricky. Sometimes that Gothic 
chair just won't sit comfortably 
next to that Eames side table.’ 

Arthur Dunnam: ‘It's what 
great decorating is all about.” 

William Sofield: “‘l'm bored 
stiff by tt. | crave rooms that 
project coherence.’ 

Madeline Stuart: “'In the right 
hands, like Jacques Grange’s, it 
works, Otherwise, it’s schizo- 
phrenia.” 

Tom Scheerer: ‘It's what 
great taste Is all about: finding a 
common thread through cul- 
tural history.’ 

José Solis Betancourt: "It's an 
easy way to describe a room 
with no concept.” 

Priscilla Ulmann: "Mix it up: 
it's not much fun to stick to 
one period.” 

Stephen Shubel: ‘For begin- 
ners, eclectic works best with 
a monochromatic palette.” 

Peter Dunham: “‘It’s the only 
way to go. Otherwise, rooms 
look dull and predictable.” 

Jennifer Post: “It's over’ 


nterior Design 8811 
Dr ste LIA CAI 
310-271-1437; fax: 310-2 
0369; hedborgid@aol.co 
Style: “mid-century Sau 

















, c ne 
SEUUIS IIIS, GC, 


232 Clarendon St., Bost 
02116; 617-262-9538; 
fax: 617-267-0534 
Style: “clarity, comfort, 
and care” 


eal 


243 Center St., Healdsby 
CA 95448; 707-433-7837 
fax: 707-433-1163; 
mhdivy@aol.com 


@ 


Style: “clean, eclectic, 
romantic” 
Holden & Dupuy Ann 
Holden, Ann Dupuy 
3420 Magazine St., Ste. ( 
New Orleans 70115; 504 
897-1100; fax: 504-897-1 
annsquared@aol.com 
Style: “classics with a tw. 
Hoyt—Levasseur, LLC 
Heather Hoyt, Alison 
Levasseur 208 E. 60 s 
Ste. 2, NY 10022; 212-68 
0900; fax: 212-688-0638 
Style: “fresh, timeless” 
Antonia Hutt & Asso¢ 
ic. 755 N. Kilkea Dr, 
L.A., CA 90046; 323-78) 
4949; fax: 323-782-4945 
www.antoniahutt.com 
Style: “classically unders 


Gries 


Keith Irvine, Tom Flet 
327 E. 58 St., NY 10022 
212-888-6000; | 
fax: 212-751-0393 
Style: “English country” 
Jioll! 





136 E. 57 St., Ste. 1704, ]f 
10022; 212-838-9080; fax 
212-838-9654; tjayne@ | 

thomasjaynestudio.com; ) 
www.thomasjaynestudia | 
Style: “American old any 


new” 
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sTOP Him 


ited by Armstrong 


lucing Armstrong ToughGuard" Bellissimo”. Finally, a vinyl floor guaranteed not to rip, tear 


ige. For more information, call 1-888-ARMSTRONG or visit us at www.armstrong.com. 
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olled test, a foot lo 
itection. These photos re 


ok 


Ordinary Vinyl Armstrong ToughGuard 


d with weight is pulled across a vinyl floor to simulate moving a heavy object without 


esent the result for a ToughGuard floor as compared to most similarly priced vinyl floors 
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ToughGuard 


This Is One Tough floor 


(Armstrong 


Noel Jeffrey, Inc. 2 
58 St., NY 10022; 2 
7775; fax: 212-935-8) 
noelj@noeljeffrey.cor 
dir-dd.com/noel-jeffi 
Style: “tmeless, ele 
Jed Johnson & Ass 
Arthur Dunnam, 

Director 211 W. 61$ 
NY 10023; 212-489-] 
fax: 212-581-0208; w) 
jedjohnson.com 
Style: eae 
Greg Jordan, Inc. | 
St., Ste. 4W, NY 100 
570-4470; fax: 212-5) 
Style: “updated trad 
Kerry Joyce Assoc 
115 N. La Brea Ave., 
CA 90036; 323-9384 
fax: 323-938-0484; | 


www.kerryjoyce.com 





Style: “quiet elegané 
Kemble Interiors, | 
Brooke Huttig, Ce 
Kemble, Mimi Mel 
294 Hibiscus Ave., F 
Beach, FL 33480; 56 
5556; fax: 561-833-3: 
NY: 917-880-7003 

Style: “personal, col 


ea, comfortable, clever” | 
[above] Brian Killian & Co 
bnderstare? 211 N. Old Woodwa 


cc z 
elegance from C urving Birmingham MI 48( 


Kerry joyce 
(inset). [left] the 645-9801; fax: 248-6 


Daring whimsy . 
epee Intersection a | 
) etWeeh “Geena 
the wall Assoc. Nancy Kite 
andthe Tanai 
ceil ing 0280; fax: 480-951-0 

er xt a OW 
Cc eil in g” 


—Calvin Tsao Todd Klein, Inc. 

















kidaaz@aol.com 
Style: “contemporar 


traditional” 


[above] 


27 W. 24 St., Ste. 80} 
' SN Aer a NY 10010; 212-414-( 
righe] fax: 212-414-1444; tq 


Thomas Jayne 
sheds some 
new light. 


toddklein.com 
Style: “traditional cl} 


(Continued 6 
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0 JEWELERS, Boston, MA (617)227-3339 
248)649-1122 


Y AQL 
)-4367 


MADISON JEWELERS, Fairfield, CT (203)334-4250 : 
BOUDREAUX’S FINE JEWELERS, Metairie, LA (504)831-2602, Mandeville, LA (985)626- 
JEFF THE JEWELER, Coppell, TX (972)471-1914 © AMIR MOZAFFARIAN, San Francisco, CA (jf 
‘ON, SC (843)577-7029 © DONALD HAACK, CHARLOTTE, NC (704)365-4400 


NA\E OF A FINE RETAILER NEAR YOU CALL 800-598-3456 
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DES Ile G_N OGRE A Ne D0 DodA ce 


NN HOW McGUIRE MARKS THE DIFFERENCE BETWEEN THE ORDINARY AND EXTRAORDINARY. 
1.800.662.4847 OR WRITE TO 


MITURE COMPANY, HB11-01N, 151 VERMONT STREET, SAN FRANCISCO, CA 94103. TO THE: TRADE. 


108 PAGE COLOR PORTFOLIO ($15.00) McGUIRE 


F\NCISCO NEW YORK LOS ANGELES DANIA WASHINGTON, D.C. SEATTLE LAGUNA NIGUEL HOUSTON BOSTON ATLANTA 
"ALE DALLAS PORTLAND DENVER MINNEAPOLIS PHILADELPHIA CLEVELAND HIGH POINT TORONTO TROY ST. LOUIS KANSAS CITY 
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1.800.431.0017 
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SconTsas Fine JEWELRY 
Nashua, NH 


ON BY JUDITH 


N STERLING SILVER 


NER ® LorD & JEWELERS 


Manhasset, NY 











e ENGRAVABLY YOURS ® 
Spring Valley, NY ] 
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» they can be as rough and tough 
boys when they play on Mitchell 
‘asy-care slipcovers, durable — 
aning — leather club chairs, 
cliners, conversational ottomans, 


ul accent pieces, luxurious sleep 


| 





sofas, upholstered and slipcovered beds. 
A sensational and affordable line of 
designs made with “living” in mind. And 
for both little people and big people 
alike. To learn more, visit our Web site, or 
call 800-789-5401. 












DENVER 
« CHICAGO 


HOUSTON 
DANIA 
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VMBVS" Collection 


jeelet in 18 kt. white gold and diamonds. 
Watch in Stainless steel and diamonds. 





Olaaming 


arriol Boutiques - Atlanta, GA (404) 848-0479 © La Jolla, CA (800) 872-0172 ¢ Honolulu, HI (808) 923-8895 
MD (410) 321-6590 « ¢ )ptional Art - Sarasota, FL (941) 388-2317 


Radcliffe Jewelers - Baltimore, 
Ca’d’Oro - Venetian Hotel, Las Vegas, NV (702) 696-0080 





charriol-usa.com - 
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wleinberg Design 
130 E. 59 St., 5th fl., 
(2; 212-754-9500; fax: 
©9550: dk@dkda.com 

) pdated traditional” 
iXelly Wearstler 
ings Rd., L.A., CA 
b3-951-7454; fax: 323- 


- interior@kwid.com. 







glor with an 


nne P. Lanham 

\ Inc. 472 E. Paces 

f , Atlanta 30305; 404- 
fy; fax: 404-261-1792; 
§Planhamdesigns.com 
bmfortable 

oy” 

nslo Designs 

siral Park W., #2NC, 
(3 ; 212-873-6797; fax: 
1/941; llaslo@aol.com 


‘Vassic modern with a 


snc. Laura Bohn 
2 St., NY 10010; 
E636; fax: 212-645- 
) znr@aol.com 
/ared-down comfort; 
t and atmospheric” 
Lee Interior 
Hiinc. 205 W.57 
BAD, NY 10019; 

¥) 197; 

65-3198 

' bntemporary period 
c 

Sikin Lewis for 

Hit Scott 500 N. 

t nglewood, CA 

+ 0-680-4300; 
(72-3710; 
foertscott.com 

' ift-edged 


2 rary” 


designers 

on what 

impacts, 
ecorating 





Beyond specific trends, our 
top decorators are influenced 
by the world around them: 
technology, the media, and 
global awareness are all re- 
flected in their work. More 
than 75 percent applaud 
today’s “casual lifestyles,” 
which encourage a more 
practical, “less grandiose” 
approach to decorating. So 
do, they say, good-looking, 
well-made furnishings avail- 
able at shops throughout the 
country. Thirty percent say 
that fashion has a huge impact 
on their work, and an equal 
number give a nod to the 
reemergence of celebratory 
colors. Twentieth-century 
architecture and furniture 
design is also an important 
influence. 


®Jenny Armit: ‘All designers 
are influenced by nonstop infor- 
mation from around the world.” 
®Thomas O’Brien: “Architec- 
ture and furniture from the 
1950s and '60s.” 

®Peter Dunham: ‘The recent 
baby boom: more kids equal 
more casual, betterequipped 
houses; more personalized 
decor; and brighter colors.” 
®Charles Spada: ‘The current 
feeling that less is more, and 
that quality outweighs quantity.’ 
® Orlando Diaz-Azcuy: ‘Hotel 
design.” 

®Scott Salvator: “The power 
of the media—but can the 
media cut a swag or make a 
gathered jabot?” 

® William Sofield: ‘Fashion and 
the flea market, equally’ 
®Matthew Smyth: Time. Years 
ago the decorating question 
was ‘How long will it last?’ To- 
day, it's ‘How long will it take?” 
e@ Whitney Stewart: ‘The pro- 
liferation of innovative lighting.” 
e Stephen Shubel: French 
design and brighter colors.” 

@ Daniel Sachs: “A new con- 
cern for preservation. People 
are choosing restoration over 
demolition.” 
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[top to bottom] 
Artful lines by 
Richard Lee. 
Decorator 
Celerie Kemble. 
KWID’s Kelly 
Wearstler 
mixes it up. 


2001 
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[top to bottom] ** 


Mary McGee and 


modern comfort. 





“Today’s 
young buying 


quick fix, an 
opportunity 
or self- 
expression, 
nd the free- 


around 


—Bierly-Drake 









Jeff Lincoln’s 
perfect frame 
An appetizing | 
table by Sally 

Sirkin Lewis. § 


her take on 
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Jeff Lincoln Interig 
675 Madison Ave., } 
212-588-9500; 

fax: 212-588-9936 
Style: “traditional” 
M (Group) Herm¢ef 
Mallea, Carey Mal 
152 W. 88 St., NY 1 
212-874-0773; fax: 2) 
6134; www.mgroup¢ 
Style: “appropriate « 
MAC I! Mica Erte 
12558, Se NY 10 
249-4466; fax: 212-7 
maclILLC@aol.com 
Style: “clean, imagi. 
eclectic” 

Mallory James Int 
Mallory Marshail, 
Light 200 Danfortl 
Portland, ME 04102 
773-0180; fax: 207-7 
www.malloryjames.¢ 
Style: “rather plain 
from Maine” 

Peter Marino + A 
Architects 150 E. 
NY 10022; 212-752, 
fax: 212-759-3727 
Style: “modern luxt 
incorporating art” 
McAlpine Tankers 
Architecture Bob 
McAlpine, Greg T 
644 S. Perry St., Me 
AL 36104; 334-262- 
fax: 334-269-1637; v 
mcalpinetankersley. 
Style: “ctimate anc 
Josie McCarthy Ai 
4438 Travis St.; Dall 
214-954-0888; fax: Z 
1207; josiermecarthy 
Style: “crisp classic’ 
Mary McGee Inte 
173 Commonwealth 
Boston 02116; 617-2 
7979; fax: 617-536-9 
2460 Peachtree Rd. 
Atlanta 30305 
Style: “sophisticates 


Fox Brothers Furniture Studio 
2224 Magrolia Way 
Walnut Creek. CA sus95 


} Living Room Set 4200-00 
nd Tax #210-00 
Total 4410-00 


The of Card rewards you S% on | 
every credit card purcnase. 
making it the fastest way to 


save toward the Gt cerns truck | 


or SUV of your dreams- 





Charge toward new cars trucks | 
jo and SUVs from Chevrolet, 
le Pontiac, Oldsmobile Buick 
fe Cadillac and-GM€- You can even 
He take advantage of great new 

eae Ss entertainment and retail 
| special 


Secu ule - oice is yours: 














[right] Decorators 
Hermes Mallea 
and Carey Maloney 
of M (Group). 
[below] 
Home sweet 
home with 
David Netto. 





[above] David 

Mitchell’s inviting 
aura. [left] 
Architect Peter 
Marino. 
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Boy, did we ever get an 

earful about what sparks a 
successful decorator-client 
relationship. Nearly all of our 


| respondents tell us that “lis- 


tening to” and then “satisfy- 


| ing” a client’s wishes is their 


top priority. Almost 90 per- 
cent say that the first question 
they ask a prospective client is 
“Why did you choose me?” 
Others emphasize the impor- 
tance of agreeing on a budget. 
And many told us how they 

| stress to new clients that 

| interior-design projects often 

| take twice as long as originally 

| planned. 


Libby Cameron: ‘The first 
question | ask a prospective 
client Is ‘How long have you 
lived here?’”’ 

| ©Darryl Carter: ‘The first 

| conversation starts with ‘Tell 

| me about your lifestyle.” 

| Eric Cohler: “| always ask, 

| ‘How do you live now, and 

| how do you want to live in 

| your redesigned space?’ Peo- 

| ple’s perception of themselves 

| may change, but it is rare for 
them to change the way they 

| live.” 

Barclay Fryery: ‘| ask what 
their astrological sign is and | 
ask for their Chinese birth year. 

| | also have their charts done to 
assure compatibility.’ 

Sally Sirkin Lewis: ''l ask their 
desired time frame for com- 
pleting the project.” 

Thomas O’Brien: ‘‘It’s impor- 
tant to establish early on how 
much clients understand about 
the design process. They should 
understand the process and 
the services | will be providing.” 

Frank Randolph: ‘The first 
words out of my mouth are 
‘What is your personal style 
and what do you seek?””’ 

Eve Robinson: ‘| ask how 
they would like each and every 
room to function.” 

Larry Laslo:"'| pose three 
questions: Who are you? What 
do you hope to achieve? and 
How much do you want to 
spend! 

























150 E. 58 St., 
NY 10155; 212-223-75 
fax: 212-223-7526; wy 


homerdesign.com 


Style: “French modes 

Yavic itchell 4 
1734 Connecticut Avé 
Ste. 200, Washington 
20009; 202-797-0780) 
202-797-9512 
Style: “livable moder 





Lynn Morgan Desij 
19 Hilltop Rd., S. No 
CT 06854; 203-854-5, 
fax: 203-852-0525 
Style: “Bauhaus to be 
house” 
37 St., NY 10016; 212 
0036; fax: 212-545-040 
www.brianmurphyine 
Style: “traditional we 


306 E. 61 St..NN 100 
212-759-1515; fax: 214 
1612; nasser@nassern 
Style: “eclectic” 


270 Lafayette St., NY 
10012; 212-343-7415; 
fax: 212-343-7416; 
www.davidnettodesig 
Style: “young Park A 


Dana Nicholson St 


cut 


ne. 515 Broadway, 
10012; 212-941-6834; 
fax: 212-941-9193; 


nicholsonstudio@aol) 


Style: “modernism wu 
dramatic edge” 

ile, Inc. Patrick N 
Terese Carpenter. 
St., NY 10021; 212-68 
fax: 212-888-4101 
Style: “odern, class 

iven Designs Eug 
Niven 160 E. 72 St. 
10021; 212-772-1151; 
212-288-1985; ern206 
Style: “wnderstated, | 


traditional” 


WILLIAMSBURG Pure S 
‘is a'comfortable mix of bedroom, dint 
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acca tate 
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BOSE SATISFACTION GUARANTEE YOU RISK NOTHING. CALL US TOLL FREE —— RETURN IT ANYTIME WITHIN 30 DAYS FOR A REFUND OF YOUR FULL PURCHASE PRICE 
ES Bye are 4 
RDER AND LISTEN IN YOUR OWN HOME. IF YOU CAN BEAR TO PART WITH IT SZ WE'LL EVEN ARRANGE TO HAVE IT PICKED UP. NO QUESTIONS. NO HASSLES 
ARANT ‘ ‘ eed a iar 


MESO ARANTEE IS AS CLEAR AND 
EIMDISTORTED AS THE SOUND. 


























BOSE” WAVE” RADIO/CD. We 

escribe to you how clear 

atural the sound is. 

explain how the 
size, convenience 

implicity add to the 

at. But can you really 

late it without experi- 

ie 1t? 

ats why we created our 

e trial and risk-free satis- 

guarantee. It’s the best 

e can think of to give 

he truest experience 

ble — hearing the rich, 

, room-filling sound 

fy where you'll use it. 

en you do, we think 

| realize that no other system 

ize matches the performance. 

s because no one but Bose has 

ic waveguide speaker technology. 

patented breakthrough so revolu- 

y, it won us the prestigious 

tor of the Year” award — one of the 

innovations that help make us the 

respected name in sound. 

L TODAY AND DISCOVER A WHOLE 

) WAY OF LISTENING TO MUSIC. 


idder Newspapers writes, “We 
De le  4-8005559-2073, ext. 17462 


For more information on all our products: www.bose.com/t7462 


amazed by the warmth and 


















‘oomph’ of the sound.” 
We think you'll agree. In 
fact, we think you'll find 
yourself enjoying music 
more — and enjoying it 
more frequently — appreci- 
ating notes and subtleties 
you never knew existed. 
NO OTHER SYSTEM THIS 
SIZE DELIVERS OUR SOUND 
QUALITY. That’s why we 
can offer you our no-risk 
satisfaction guarantee. You call 
us. We ship the Wave® 
radio/CD or the Wave” radio 
to your door. You listen. You 


decide. Then, 
if you can bear 


order by 
Dec. 31, 2001. 





to part with it, 

return it anyume within 30 days for 
a full refund of your purchase price. 
We'll even arrange to have it picked up at 
our expense. It’s that simple. 

Call to take advantage of our payment 
plan which lets you make 
12 low interest-free monthly pay- 
ments. The clear and undistorted 
guarantee lets you listen, and make up 


your own mind. 


Please specify when ordering 
Wave® radio/CD; O Platinum White or O Graphite Gray 
Wave® radio: OY Platinum White or Q Graphite Gray 





NAME ADDRESS 
CITY/STATE/ZIP 
FT Ss = 
Better sound through research« DAY PHONE EVENING PHONI 
Wave® Radio/CD Mail to: Bose Corporation, Dept. CDD-17462 
The Mountain, Framingham, MA 01701-9168 
©2001 Bose Corporation. Patent rights issued and/or pending. The Wave" radio design is also a registered trademark of Bose Corporation. Quote: Jonathan Takiff, Knight Ridder Newspapers, 4/99 


stallment payment plan and free shipping offer not to be combined with any other offer or applied to previous purchases. Payment plan available on credit card orders only and subject to change without notice 









































[below] 
Pierce/Allen’s § 
colorful spirit. 
[below right] 
Designer 














[left] Eclectic 
energy by 
Nasser Nakib. 
» [below left] 

ii 4 Decorator 
Suzanne 
Rheinstein. 


=) sou 
ot to be 
tave—= 


decorating 


is not for 
th faint 
of heart 


—Tom Beeton 















Benjamin Noriega-O 
LLC 75 Spring St., NY| 
212-343-9709; 

fax: 212-343-9263; 
www.bnodesign.com 
Style: “elegant, ethereal 
theatrical” 

Oetgen Design, Inc. J 
Oetgen 2300 Peachtre 
NW, Ste. C103, Atlanta 
404-352-1112; fax: 404-3 
0505; oetgen@bellsouth 
Style: “collected, abstrac 
whimsical” 

Thomas Pheasant, In| 
1029 33 St. NW, Washin 
DC 20007; 202-337-659 
fax: 202-342-3941; info@ 
thomaspheasant.com 
Style: “modern tradition 
Pierce/Allen Michael 
Pierce, DD Allen 80 Iii 
Ave., Ste. 1602, NY 1001 
627-5440; fax: 212-727-1 
info@pierceallen.com 
Style: “eclectic, colorful 
modern” 

Jennifer Post Design, 
25 E. 67 St., NY 100219 
734-7994; fax: 212-396-4 
jpostdesign@aol.com 
Style: classical contempe 
Martin Raffone 10 E. 
St., #15, NY 10003; 212- 
2027; fax: 212-243-7478 
mrintdsgn@aol.com 
Style: “warm and satura 
modernism” 

Frank Babb Randolph 
1671 34 St. NW, Washin 
DC 20007; 202-944-212( 
Style: “cool and classic” 
Miles Redd, LLC 300 
Elizabeth St., NY 10012: 
995-1922; fax: 212-529-6@% 
milesredd@mindspring. 
Style: “traditional with | 


colorful and glamorous tt 


| Shoes are(Z) se 
overrated. 


’s something about Mohawk carpeting that begs to be touched. Maybe it’s the superior 
iy. Perhaps it’s our craftsmanship. One thing’s certain, bring home a Mohawk carpet and you 
shever want to put your shoes on again. Call 1-800-2- MOHAWK or visit mohawkind.com. MOHAWK 


Mohawk makes the room 





ese Mohawk Brands at your local retailers: ColorCenter | Floorscapes | WundaWeve | Aladdin | Horizon | World | Galaxy | Portico 




















[above] Eve 
Robinson goes 
by the book. 
[right] No holds 
barred from 
Scott Salvator. 


[above] Shelton, 





Mindel’s 
architected 


sleekness 


[right] 


Randy Ridless 


deeply 


ind 


ulges 
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Making oppressively low ceil- 
ings appear more airy and 
graceful is one of the most 
nightmarish tasks an interior 
designer can face. Coaxing a 
short, squat room into some- 


| thing slightly less claustropho- 


bic requires artful dodging 
and a battery of clever solu- 
tions. Surprisingly, 7 percent 
of our decorators actually like 
low ceilings, saying that they 


| give a “sweet coziness” to a 


room. The other 93 percent, 
however, do everything in 
their considerable powers to 
alleviate the cramped effects 
of a ceiling that’s less than 


| eight-and-a-half feet above 


the floor. Vertically chal- 
lenged spaces are a challenge, 
but here’s how they cope. 


Mallory Marshall: “Always, 
always, always take window 
curtains up to the ceiling and 
keep them trimmed like a 
good sail—simply. Forget that 
old ‘white ceiling’ rut; be sure 
you tint your ceiling's paint or 
change tts finish.” 

Clodagh: ‘Low ceilings look 
better if you pull out the mold- 
ings.’ 

Bobby McAlpine: '“Accentu- 
ate a low ceiling for the asset 
it is. Play up the intimacy with 
deep color and texture.” 

Celeste Cooper: Don't fight 
2=m—paint horizontal stripes 
on the walls!” 

Josie McCarthy: ‘Transform 
them by injecting verticality 

in the room: raise doorframes 
and use tall mirrors.” 

Martin Raffone: ‘Short rooms 
look great with low, modern 
furniture. Mix in a few tall 
antique wing chairs and paint 
the whole space a high gloss.” 
Lynn Morgan: ‘Remove the 
ceiling plaster, expose and 


vhitewash the beams, and 
add Italian cable lighting.” 
Richard Mishaan: ‘Short 
alls can be made to feel much 
taller by using up-lights in the 
ng. Floor-to-ceiling cur- 
vork wonders as well.” 








W. Hollywood, CA 9 
310-550-8900; fax: 31 
5864; www.srandassq 
Style: “streamlined ¢ 


sid 


= UC ois 
4 


E 1 12398 
Ste. 1604, NY 10001, 
779-9080; fax: 212-44 
kridder@katieridder, 


www.katieridder.com 





Style: “classic moder 
European influence” 


315 We 39) St, Steno} 
NY 10018; 212-643-8) 
fax: 212-643-8155; 

randallridless@msn.c 
Style: “warm, chic tr 


with modernist elemé 


2112 Broadway, Ste. 4 
NY 10023; 212-595-0 
fax: 212-787-5021 

Style: “/uxuriously sa 


toric, and modern” 


NY 10011; 212-989-8: 
fax: 212-989-8986; 
dra@dr-arch.com 
Style: “very edited, u 
classical” 

79St., NY 100212218 
5355; fax: 212-861-959 
scottsalvator@nyc.rr., 
Style: “M-G-M Euro, 
South Beach” 

81 Irving Pl., NY 100 
529-0744; fax: 212-52 
tscheerer@aol.com 


Style: “relaxed mode 


Priscilla Ulmann 3 
St., 6th fl., NY 10021) 
755-4306; fax: 212-74 

SU575@aol.com 
Style: “Continental, 


exotic” 
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NOW AVAILABLE 


STORE: 


GREAT PAINT. GREAT 








HOW TO DO RAGGING 


Things You’ll Need: 
True Value Paint 
*Glaze 

«Paint roller and tray 
+Lint-free cotton rags 





Steps: 

1. Coat wall with True Value E-Z Kare Latex Eggshell 
Enamel Sugar Cookie #453 and let dry. Prepare glaze 
coat by mixing one part True Value E-Z Kare Latex 
Eggshell Enamel Topaz #585 with two parts glaze. 

2. Place a workable amount of glaze mixture into tray. 
Bunch up rag and dip it into glaze. Remove excess. 

3. Quickly dab rag over your base coat. Change hand 
positions and angles to add variety to your pattern. 

4. After a dozen dabs, select a new rag and repeat 
until you’re satisfied with the look you’ve achieved. 


Colors Shown: 


Sugar Cookie #453 (Base) WD Qlue 


Topaz #585 (Top Coat) oe! ee SS. Es 


GREAT PAINT. GREAT STORE: 
Actual colors may vary. 


For more great paint techniques, visit truevalue.com. 


HOW etOc PALIN TcGLOU DS 





7 : Things You'll Need: 
may} Bena EN 
Wd iors!  ©True Value Paint 


*Paint roller and tray 


ee pated 


eres *Synthetic sponge (medium to large) 
“ | ‘A cloud photograph for reference 


Steps: 

1. After painting wall(s) with True Value Kids Play 
Colors Latex Satin Enamel Columbia Blue #1381 
and allowing to dry, pour white paint into tray. 

2. Trim edges off sponge with scissors. Holding damp 
sponge flat, dip into paint and sponge onto wall. 
3. Make clouds in a free-form shape. Use more paint 
in the center of the clouds and less as you move 

toward the edges. Make clouds various sizes. 

4. Leave some blue showing through the white for 
a transparent look. 





Y Q] 

Colors onown: 

Columbia Blue #1381 {IIT 

Lucky Star #69 (White) 

Actual colors n GREAT PAINT. GREAT STORE: 


E peauiie 
For more great iques, visit truevalue.com. 


Lf MORE sa 
DL OO OFF JU P( IDS PLAY COLORS 
1 olo } aan j . 
n ab ter clean-up 
res only 


nt 


$3.00 OFF couron Ford GALLON OF E-Z KARE OR KIDS PLAY COLO 
2,112 colors to choose from + non-spatter formula + washable and scrubbable + soap and water clean 
imit one gallon per coupon. Not valid with any other offer. Valid at participating True Value stores 

Offer expires 12/31/01. Manufacturer's coupon. Consumer must pay sales tax. Member reimburseme fie! 


Indicate Mbr # Mail coupon to NRHA. Code HB. 


HOW TO CREATE DRAMA 





One way to make a room stand out 

is to paint it a deep, strong color like 
Ruby Slippers #2019. Dark colors add 
mystery and adventure to any room. 
However, they’re harder to work with. 







Tips: 

1. Dark colors tend to show imperfections, so prep 
the surface thoroughly. Be sure to fill in all cracks, 
holes and blemishes. 

2. Use multiple coats of paint, as darker tones don’t 
cover as well as lighter colors. Always strive for 


even coverage. 

3. Paint “wet onto wet.” Paint blends better before it 
dries. If paint is allowed to dry too soon, you'll see 
variations in the final color. 


Color Shown: 
Ruby Slippers #2019 


Actual color may vary. 


DLT 


ee Sa ne 
GREAT PAINT. GREAT STORE: 


For more great paint techniques, visit truevalue.com. 


HOW TO BATTLE Mi Ey 





There are two problems to be aware 
of when painting a bathroom: moisture 
and mold. To battle these elements, 
we recommend True Value E-Z Kare 


Semi-Gloss Kitchen & Bath Paint. 


It’s specially formulated to hold up in high humidity. 
Plus, it contains a unique mildewcide ingredient that 
keeps your walls mold and mildew resistant. 


It’s also a good idea to regularly clean your bathroom 
with anti-mildew cleaning products available at 
True Value, as well as provide proper ventilation. 
With over 2,112 colors to choose from, not only will 
your bathroom look great, it’ll stay looking beautiful 
for years. 





Color Shown: 
Liquid Teal #1131 


Actual color may vary. 


DLA 





P A l N T 
GREAT PAINT. GREAT STORE: 


For more great paint techniques, visit truevalue.com. 
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ROG EARS GEDS 











41 19th and 20th century brass and iron beds Above: Queen size Rutherford Bed ($1099) in Charlton cotton sheets and skirt with Tribeca linen duvet and shams 


ditional European bed linens are now avail- 


irect from America's premier bed maker 






SOTO OT 


855. Please call 1-800-272-7726 or visit 
progers.com to request a catalog and sale 


st. Factory showroom open to the public. 


2K: 55 WEST 17 STREET (5TH-6TH AVES) NYC, 212-675-4400 
SEY: 300 RTE. 17 NORTH, EAST RUTHERFORD, 201-933-8300 i : 
Begs TURDAY AND! SUNDAY «(N,J.. CLOSED SUNDAY) Paris Sleighbed Sleigh Daybed Alexandria Canopy Bed 
YRDERS WELCOME. WE SHIP ANYWHERE : 
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[top and below] 
Architect Alison 
Spear melts 
decades into 


one moment. 










[above] 
Modern 


opulence by 
Sills Huniford. 
[left] Stephen 
Shubel stripes 
it rich. 


—— 
“Small 


spaces look 
oncenal 
in cognac 
browns and 
tottees 


—Carl D’Aquino 

































Shelton, Mindel & 
Peter Shelton, Le: 
216 W. 18 St., PH, S 
212-243-3939; fax: 2 
7310; smaconnect@; 
Style: “intelligent, s 
refined” 

Stephen Shubel 0 
11 Ross Common, R 
94957; 415-925-933) 
415-925-9382 
Style: “comfortable 
Sills Huniford Ass 
Stephen Sills, Jam 
Huniford 30 E. 67 
NY 10021; 212-988-| 
fax: 212-988-2006 
Style: “classical dece 
Sharon Simonairé 
216 W. 18 St., Ste. 1] 
NY 10011; 212-242-1% 
fax: 212-242-1037; 
ssimonairedesign@a 
Style: “discipline an 
Siskin Valls, Inc. B 
Siskin 21 W. 58 St. 
NY 10019; 212-752-| 
212-752-3935; siskin 
Style: “well-edited | 
Michael S. Smith, 
1646 19 St., Santa M 
CA 90404; 310-315-) 
fax: 310-315-3059; in 
michaelsmithinc.cor 
Style: “classical wit 
Matthew Patrick |E 
Inc. 12 W.57 St., N 
212-333-5353; faxag 
5093; smythinc@aol 
Style: “clean and sti 
traditional” 

Snook Studio Dar 
10 Greene St., NY 1 
212-343-2420; fax: 2 
1294; snooknyc@aoff,, 
Style: “refined, hon 
gent design” 


binink of the possibithities. 
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Want to change your unmatched custom 


home without chang- capabilities and you 


ing your address? can get exactly what 


At Marvin, we make you want, whether 


hand-crafted wood you re replacing a 
windows and doors 


in over 11,000 stan- 


dard sizes, shapes 


single window or 
building that two- 


story addition you've 





and styles. Add our 


a= oe oe el 





always dreamed of 


Mee brochure, call 1-800-268-7644. MARVIN=« Z (In Canada, 1-800-263-6161) www.marvin.com 


Windows and Doors 





Mee es sesisiered vedemani'sl Maaan Witdoirsond Made for you. 
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[above and right] 
Rose Tarlow 
doesn’t mess with 
tradition. [below] 
Decorator Matthew 
Patrick Smyth. 
[bottom] Madeline 
Stuart’s soft 
sophistication. 
















Only two decorators from 
our 100-plus roundup prefer 
white or white-on-white 
color schemes. About 20 per- 
cent say that they prefer to 
work with pale, chalky, or 
muted pastels, and about 10 
percent think beige, greige, 
gray, or sand is the key to 
“timeless comfort and ele- 
gance.” On the other side of 
the color wheel, a whopping 
70 percent report that they 
are enraptured with “unex- 
pected,” “exotic,” and “puls- 
ing” combinations of rich, 
deep, or bright tones. As 
expected, color preference 

is the most personal of all 
decorators’ proclivities. 


Thad Hayes: ‘Neutral 
monotones always and every- 
where.” 

Easton/Moss: ‘'Lettuce-green, 
lavender, and champagne.’ 

Tom Beeton: ‘Buff, eggplant, 
coral, saffron, and shocking 
blue—the colors of the Por- 
tuguese Algarve.’ 

Myra Hoefer: “Shiny orange 
gives a warm glow.’ 

Alessandra Branca: ‘‘Naples- 
yellow walls with taupe trim 
and red accents.” 

Vicente Wolf: ‘'VWVhite walls, 
white floors, and white slip- 
covers.’ 

Rose Tarlow: ‘Very pale 
pink instead of the usual 
white.” 

Laura Bohn: “‘Sherwin- 
Williams Sparkle Green 
SW1704 (pale acid-green) 
on walls, Euro-Gray SW1157 
(soft taupe) on trim and door- 
ways. Pale limestone floors in 
Bulgarian white.” 

Todd Black: “The Preppie 
Handbook revisited and revised: 
midnight-blue walls, Key 
lime—green upholstery, 
and splashes of citron.” 




























Solis Betancourt 
Connecticut Ave. N 
Washington, DC 20 
659-8734; fax: 202-¢ 
jsolis@solisbetancou 
Style: “simplicity, n 
and Old World chari 


1 Design Center PIl., 
547, Boston 02210; : 
0008; fax: 617-951-9 
antiqueson5@aol.ca 
Style: “cpdated clas 


Ib1E 70st. Ey 
212-439-8506; fax: 2 
8509/180 NE 39 St. 
Miami, FL 33137; 31 
1200; fax: 305-438-1 
alison@alisonspeara 
www.alisonspearaia. 
Style: “simple archi 
envelopes, multi-per: 
furnishings” 


Design 6201 Verne 
Bethesda, MD 2081 
320-2434; fax: 301-3 
wsinteriordesign@c 
Style: “xeo-Europea 


t 


630 S. La Brea 
L.A., CA 90036; 32% 
3305; fax: 323-935-4 
Style: “timeless sop) 
without pretense” 
-udio Sofield Wi 
Sofield 380 Lafaye 
NY 10003; 212-473- 
fax: 212-473-0300; d 
studiosofield.com 
Style: “”zodernism i 


not austere” 


Cedar Springs, Dalli 
75201; 214-871-9669 
214-871-7575 

Style: “20th-centur) 


and elegant eclectic” 











[above and 
right] 
Peace and 
harmony 
from ..% 
Vicente 
Wolf. 





[top] 

Peter Vaughn 
shakes things up. 
[right] 
Architects 
Calvin Tsao 

and Zack 
McKown. 


“The best 


advice 
ever got 


from David 
Hicks was 


always to 
start with 
the floor 


—Peter Dunham 




























Rose Tarlow—Meli 
House 8454 Melra 
L.A., CA 90069; 323 
2202; fax: 323-658-¢ 
www.rosetarlow.con 
Style: “traditional u 
an eccentric viewpoti 
Tsao & McKown 
Architects Calvin 
Zack McKown 20 
St., 10th fl., NY 100: 
337-3800; fax: 212-3 
tsao@tsao-mckown. 
mckown@tsao-mck« 
Style: “pared-down 
Peter Vaughn De¢ 
139 E, 66 St., #48, N 
212-570-0417; fax: 2 
2895; albrizzi@msn. 
Style: “Benzedrine | 


set-set Jambalaya, mi 





middlebrow, cocktat, 
Shaker” 
Bunny Williams, I 
306 E. 61 St., 5th fl. 
10021; 212-207-404( 
fax: 212-207-4353; y 
bunnywilliams.com 
Style: “comfortable 
with a blend of style 
The Wiseman Gr 
Interior Design, I 
Paul Wiseman | 
Bruno Ave., San Fra 
94107; 415-282-288( 
415-282-2896; www. 
wisemangroup.com. 
Style: “modern, trac 
and exotic” 

Vicente Wolf Ass 
333 W. 39 St., 10thf 
10018; 212-465-0590 
fax: 212-465-0639 
Style: “clean, comfa 
and balanced” @® | 
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HicKORY WHITE COLLECTION : AUFFRAY & Co. 
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| Founded in 1881, Hickory White is one of the oldest American manufacturers \g Hand crafted TNO Ts New York Workshop, this magnifi 
of fine furniture. This rich heritage of the best hand-craftmanship continues S armoire is carved from select solid walnut and featuy 
| today in a broad array of styles — from eighteenth-century mahogany SN doors. Since 1941, Auffray’s master craftsmen have ‘al 

i} 2 > - os ry Z » 7 ~ 

| reproductions to casual, transitional and modern styles. Collections include -X duced the finest of 17th and 18th Century French furn| 
bedroom, dining room, occassional and a full upholstery assortment. Ss ai comprehensive line with many custom capabilities, 
; finished to order. | 


| Furnishings for the most discriminating tastes. | 
| SUITE 804 (212)889-4646 FAx (212)889| 
| THE HickKORY WHITE COLLECTION a 


. Z WWW.AUFFRAY.COM 
FINELY CRAFTED, ELEGANTLY DESIGNED 
SUITE 606 (212)689-6122 FAx (212)689-6105 
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METROPOLITAN LIGHTING 
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Metropolitan Lighting import ymplete collection of the finest qual- SOMETHING NEW 


] 


nd styles. Illustrated is one Is HAPPENING AT DAVID L. 


ity designer ori 


of our many uniqi u ninating fine interiors 


since 1939 


rT c1T9: 4 
SUITE 512 5-003] SUITE 101, 200 (212)684-3760 Fax (212) 


Vow York, NY, FOOTE [ALSOT9-I500 tla 


ee 


MNVAt! Yk as, ei OLUL hil. OMUWMPSUMY 


IDINO FURNITURE, INC. BAKER KNAPP & TUBBS 





Baker Knapp & Tubbs is one of the oldest and largest multi-line to- 





the-trade showrooms in the United States. Baker Knapp & Tubbs 
selects outstanding representations of formal, transitional and casual 
furniture and decorative accessories, showing only the best of class 


JOHN 
Sen 
DINO 


DIE 1600 (212)684-3720 FAx (212)684-3257 


based on design, quality and craftsmanship. At our New York 
Showroom, with over 25,000 square feet of display merchandise, you 
will find furniture worthy of those who appreciate the finest in both 
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traditional and contemporary design. 


SUITE 300 (212)779-8810 FAX (212)689-2827 
WWW.AUFFRAY.COM 
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WoOoD-MODE CABINETRY 
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APROPOS 





The above photo illustrates the eclectic philosopy of Apropos. The 
Brittany Dining room table and chairs from Bau Furniture, Originals 22 
chandelier, antique armoire, and custom buffet demonstrate Apropos’ cre- 
ative approach to home furnishings. The custom capabilities and versa- 
tility of style, finish, and size, offer the designer limitless possibilities. We 
look forward to seeing you. Stop in for a pretzel and a “hi” to “Max.” 


SUITE 102 (212)684-6987 Fax (212)689-3684 


WWW.NYDC.COM/APROPOS 








Wood-Mode Custom Cabinetry gives an archite: turally pleasing 
appearance to every room of the home. Backed by a Lifetime Limited 
Warranty, it features styles that span the decorating spectrum and an 
extensive array of wood stains, fashion finishes, and laminates. In 
addition, a wide selection of interior convenience Options Maximizes 
storage possibilities 

SUITE 815 (212)679-3535 Fax (212)725-3847 
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T&K FRENCH ANTI 


T&K French antiques is a direct importer from France of| 
century furniture, unusual and decorative accessories, fine f | 
lighting fixtures and French country furniture. We also cif 
Drucker Café chairs, handmade in France since 1885 Dri 
ered the best French manufacturer of café and restaurant 
year old firm supplies top restaurants in France as well as th 
and countless private homes. 


SUITE 615 (212)213-2470 FAx (212)213 
WWW.DRUCKERCAFECHAIRS.COM 
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NICOLETTTI ITAM 





The “Vincenzo” is but one of the fine Italian leather grd 
in the NICOLETTI ITALIA collection. Soft and supp 
their trademark. Wall Systems, Dining Rooms, Bedro}) 
sional pieces are also featured in exotic woods and Eur} 
Custom specifications are welcomed, and executed in th 


ise manner. At NICOLETTI ITALIA, “Quality doesn’t | 


i 


SUITE 711 (212) 889-7474 Fax (212) 68 
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| 
rary and Classic 
; 200 Lexington Avenue, Suite #1111 New York, NY 10016 


! Tel: 212.213 2727 = Fax: 212 213 2914 
! www.casanova-ny.com 
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| and Contract 
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| Handcrafted 
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oors realistically replicate natural materials — stone, Coté France, NY for the finest French furniture handcrafted by one family of |]! 
: 1 Q25 goo . : , . Bnew - : i) 
, mosaics and metals — helping you create Individual artisans since 1885 and recognized as possibly the finest craftsmanship in | 
ndividual Home. Please call for a free brochure or France today. This timeless quality has endured for centuries and wili contin- | | 
)m to custom design your floor with the assistance of ue for generations to come. We invite you to Coté France to enjoy the comfort _ |}j] 
f i of old world tradition and the excitement of new design... 4 bientdt! | 
it 
HI 
| | | 
99 (800)291-9885 Fax (212)545-8382 SUITE 1201 (212)684-0707 FAX (212)684-8940 | 
WWwwWw.AMTICO.COM WWW.COTEFRANCE.COM 
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CS INTERNATIONAL DESIGN GROUP 





Representing the greatest in modern time reproductions of Empire, 
Art Deco, and Modern styles furniture, CS International Design Group 
has adopted all furniture manufacturing techniques. From the most 

ancient, totally manual, to the computerized contemporary ones, CS 
has great knowledge not only in wood materials, but also metals, from 
| brass to lead sheets, from silver to real gold. 


SUITE 1205 (212)684-9027 Fax (212)684-9073 


yy us York Y eign Corl Pl A, YUUOLS LY SS Hime 
\ 


PROFILES 





Profiles otters tl 
upholstery and woo irnishi 
States and Euro ul and craftsmanship 
your specificatior \ ch IS1VE S 
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SUITE 121 on 


New Vouk 


rofessional the finest in custom 


ws. Our workrooms in the United 
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Louis Philippe Trundle Bec 
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Experience timeless quality...the art of craftsmen faithfy 
19th century skills. Fine French home furnishings fo 
dining room and living room, including upholstery 
pieces, all accented with our complete line of licens 
Home furnishings suited for today's style of living. 


SUITE 201 (212)685-9057 FAX (212)68 
WWW.GRANGE.FR 
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Odegard, Inc. designs and distributes its ov 
collections of hand-knotted carpets, specializing in| 
and copyrighted designs. Odegard is committed to 
quality in product and customer service. The showr 
resents handmade lighting such as silk sculptures fi 
Creations Light Collection, and the limited reproduf 
of Mariano Fortuny. \ 
I 
SUITE 1206 (212)545-0069 FAx (212)549 


lean Yooh, NY, 10076 [A 2LO79-9300 th 
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E/2 FOR CYMANN? 





: ; = e > - 
leader in contemporary design, E/2 for cymann* offers a 


distinctive furniture that is designed to appeal to both 

office. Included are chairs, barstools, signature tables, 
scutive seating, decorative mirrors and sculptures, and a 
n of residential lighting. 


E436 (212)685-6655 FAX (212)685-6626 
WWW.E2DESIGN.COM 


‘ y 


Inc. specializes in the finest furniture, linens, accessories 
ques for their youngest clientele. We offer custom capa- 
erything in our entire collection. We cordially invite you 


10wroom to experience our unique selection of everything 


HiswA...to Z.... 


E424 (212)726-0006 FAx (212)726-0061 
WWW.BOGRADKIDS.COM 
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Bokara Rug Company, quality rugs since 1947. We carry the finest 


cy selection of hand-woven rugs from all over the world. 
SS We are proud to present our new award-winning “Ziegler 


Collection” Available in standard and custom sizes. 


SUITE 1002 (212)447-6636 Fax (212)686-4278 
New York Y, eign Carder Tih A, YUMOLS MY 


L.A. HAUTE 
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High end custom furniture, accessories, fabrics, tiles & stone, one 
of a kind French, English, Swedish, and Dutch antiques. Exciting 
new furniture silhouettes with custom designed case goods to 
match. Showrooms: Los Angeles, Chicago, New York, Dania, 
Scottsdale 


SUITE 431 (212)481-1075 FAX (212)481-1076 
WWW.LAHAUTEINC.COM 


Sbvenite, New York, Q VY, VOOIG (2IYC79- 9500 WM ay Xe. CO 
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PHoTOs: GIL & STEVE 


Girard-Emilia creates classic custom furniture that speaks of luxury 
and grandeur. Each piece in our showroom is hand-crafted by arti- 
sans using traditional woodcarving techniques which have been 
refined through generations. The age-old arts of curved solid panels, 


ee 
HERE 


L EXCELLENCE DESIGNS, INC. 





An exciting | an Classic 


al Furniture and acces- 


sories, all fro: factories in Italy. Experience the 


finest in En 


tional lighting, home 


accessories anc ( 


Jur factories invite 


custom orders yf quality. stvle and 


craftsmanshij 


SUITE 515 (2 
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GIRARD-EMILIA 
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ormalu d’ora, hand-crafted veneer inlays, and detailed rf} 
married with custom upholstery, fine fabrics and ac} 
ating pieces of heirloom quality and elegant originlf 

SUITE 502 (212)679-4665 FAX (212)447-] 
WWW.GIRARD-EMILIA.COM 


me Ne York Y, Chih Centr Wile J 


TRICONFORT 


Triconfort has been the world leader in lifestyle furni 
years due to our innovative designs and commitmen| 
ship and quality. Our showroom has been designed| 
casual furnishing resource to the trade. Also fe 
Flanders, Woodard, Terra, Ancient Mosaic Studio, Oul 
Benicia iron beds, Whitecraft Rattan, and Piage & Pi 


SUITE 701 (212)685-7035 FAx (212)44| 
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SIGNATURE TEXTILES SMITH & WATSON 
ae ie oo 
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. Hecti £ 1500 of tt id SY Since 1907, manufacturers and importers of fine English furniture of 
‘collection of over of the worlds most unique decora- ‘ ; : 
ia | NS 18th and early 19th Century design. Specialists in custom designed 
Lavish damask, scrumptious chenille, dramatic tapestries, S ae - - : 
cme se z ? and manufactured furniture for contract, hospitality and residential 
=p rich colors. Our own collection of “one-of-a-kind look HN 1 
ie SA 2 application. Over three hundred stunning chair designs in the collec- 
Signature Textiles Showroom offer full wing length \ . - . 
. C aN tion. Many woods and finishes to choose from and custom finishes 
memo sampling. This hand selected one is a truly unique = ‘ : 
. available. Family owned and operated 


' affordable upholstery, drapery, wallcovering, bedding 


se fabrics. | 

| \ 7 

E 702 (212)532-0883 FAx (212)532-2667 iN SUITE 801 (212)686-6444 FAX (212)686-6606 
Vosign Copy Wh, yi any ag # D 7 tk . Naw York YY Mite Caller fA. tui LLY. 
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r-old Italian family enterprise of Colombo Mobili s.r.l. 1s 


ent their extensive collection of furniture through Colombo Classic Murano pieces by La Murrina in hand-blown, hand 


1 are faithful hand-made reproductions of period furnish- shaped glass in aquamarine with gold leaf casting, pink with 


s the ability to manufacture special designs, custom finish- gold leaf casting, crystal with gold leaf casting, or polycrome 


wall paneling and built-ins for residential and commercial with gold leaf casting. Gold plated metalwork. Large selection 


of chandeliers, sconces and lamps available 


SUITE 1009 (212)683-3771 FAX (212)684-0559 


TE 1009 (212)683-3771 FAX (212)684-0559 
WW W.COLOMBOMOBILI.COM 


WWW.COLOMBOMOBILI.COM 


LOO Leavinglon Avenue . Vorw York SA Y, VOOIE ([2IL/O79-990C LWMWLMPYLE.CO1 
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LOUIS). SOLOMON, ING: . JuLiA Gray, LT 





Jutta Gray, Lrp. has been inspiring new and old interi 
years with her hand painted European reproduction fi 
showroom always has something for everyone and if y 
what you're looking for they have nearly unlimited cus 
ties to suit your ideas and inspirations. Newly added i 
of 18th-century style Italian furniture in antique w 
Juia Kips is an offspring of JULIA Gray, Lrp. and 
today’s moms and kids are looking for. A special line of | 


Louis J. Solomon is an importer of fine 18th-century reproduc tion fur- 
niture. Since 1930 we have been an important source to interior design- 
ers and architects throughout the country. Our line consists of chairs, 
tables, beds, consoles, mirrors, commodes, sconces and benches. While 
we are proud of our merchandise, we take equal pride in our reputation 


for prompt, courteous service. 


Netw York Y eign Cenler Fb . A, Yule SY 


for them to grow up and into — not out of. | 





SUITE 911 (212)§45-9200 FAX (212)545-9438 SUITE 202 (212)684-4414 FAx (212)684- 
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LEXINGTON CAFE INTERIOR OPTION 
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ys 
\ Good taste is essential in desig 
S) decorating a room, but it is only 
‘ ing point. Many people with ve 
S taste and excellent design sen 
- : 
8 themselves shouting for | 
it comes to implementing theit 
THE New Yor: ( TER welcomes The Lexington Café to If you can visualize your dream room but don’t know hj 
the main floor venu hi Stephen Wanta happen, INTERIOR OPTIONS can help. We will introdu 
has created a « that compliments the showrooms you want to see, and give you professional a) 
delectable Medit ee h ce Café oro your ideas work. Interior options will personally match 
vides a delightful in Mueray Eid h ented designers to you, based on your goals. We will th 
warm ambiance an l foe meatines you through all phases design implementation. If you 
between design prot sional design help, we have just the right idea...¢ 
OPTIONS 


GROUND FLo¢ { . 
es SUITE 420 (212)726-9708 Fax (212)68! 
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the premier source of Aubusson, Savonnerie & Tapestries 
1 the world, brings this time honored technique from France 
ench master weavers oversee production of these fine hand 
sour workshops to insure their authenticity and faithful 
Custom Projects Invited. 


JITE 1006 (212)696-0080_ FAX (212)696-4248 


. € ~~ . 
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mSCH WICKER/RATTAN 


: 

SPeeRatcan and the Millennium equate to smashing new 
better news is that they are in stock at our New York 
jad you won't have to wait months for delivery like you 
there. Bistro chairs in PVC or woven leather, sofas, love 
lnairs, sectionals, day beds, armoires, bedroom furnishings 
fs are all in stock and available in a wide selection of fin- 
_ve furnishings for both commercial and residential use. 


TE 716 (212)683-8746 FAx (212)545-9877 
(800)223-4550 





SSANCE CARPET & TAPESTRIES CrLireE YOUNG 
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Since 1968 Cliff Young Ltd. has been the designers’ choice for contem- 
porary and transitional entertainment units and wall systems, home the- 


atre design, sofas, chairs, bars and barstools, bedrooms, dining rooms, 


York Y eign banter 


custom designed area rugs, screens, occasional tables, art and accessories. 


Renowned for our support and service, our experienced staff of design- 


ee t 


ers will assist you with every aspect of your project 


SUITE 505 (212)683-8808 FAX (212)683-9286 
WWW.CLIFFYOUNGLTD.COM 
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Designers, architects and specifiers have been using our extensive selection 
of carpets since 1937. We fulfill their need of service, selection, and sav- 
ings. We have the facilities to measure, deliver and install residentially as 
well as commercially in each of the 50 states as well as Puerto Rico, and 


the Virgin Islands 


EXCLUSIVE DISTRIBUTOR OF CARPETS BY THE 
INTERNTIONAL DESIGN GUILD 


SUITE 400 (212)684-4217 FAX (212)545-8376 
WWW.NYDC.COM/SANFORDHALI 
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Residential Showrooms/Manufacturers 


Abadjian Collection, In ee 100) 
AIA New York Chapter 600 
Amtico Design Floors 809 
Ancient Mosaic Studios 701 
Apropos 102 
Aquarium Arts Ltd Ki 408° 
Arthur Brett & Sons 812 
Arc-Lore Paintings aed 7 0: 
Acas Wall Coverings 502 
Auffray & Co.. Inc 804 


Baccarat 
Baker Furnicure 
Baker Knapp & Tubbs, Inc 


Third Floor 
Third Floor 
Third Floor 





Barca Lounger 5302 
Bellecour, Inc 407. 
Benica Foundry & Ironworks 701 
Michael Berman Furniture ee ee eu 
BKT Decorative Accessories ss Third Floor 
Blair House : 914 
Bogtad Kids 424 
Bokara Rug Co, es 002 
BPI “T6i 
Eric Brand Furniture pee es 2 
Brookhaven Cabinetry eee 
Bright Chair Company co ole 
Burton-Ching 2 se eee ee Ole 
Café Lexington ee  Riscnloon 
Calger Li 434. 
Carpets by Sanford- 400, 
Casa Nova Wh 
Catherine Lagot Artisans de France _ ae _ 407B 


Century Case Goods Co., Inc 
Century-Furniture 
Century-Harden Interiors 
Chairs Plus, Inc’). 
Cliff Young, Led 
Classic Tile, Inc 











Colombo U.S 

Conoisseur Gallery 

Coté France bs ae eee 
Council! Craftsman 14 





CS International Design Group __ 
Custom Furniture & Interiors 


























Cymann 
Dapha Led é 
Dana Creath Lighting 
Dar Ran _ Ee ce 
David L 
DeBoumas 
design Impressions Coe 
Designers Saturday, Inc 
Deutsch Wicker Rattan ss RES 
rucker Cafe Chairs ee 
Dupont oe S 
‘Iden Collection Se 2 eee 914 
Elijah Slocum Se Bee sae 901 
Ergonomic Concepts: ie me 1615 
Ergo Systems Z ; ; Se ees 1406 
Enic Marjolet Furniture : e 615 
E/2 for Cymann e 436 
Evolurif aes “701 
Excelsior Design Inc ae Stl 
Fabrizi Custom Furniture 1012 
Farallon Lighting Be 7 36 
The Farmhouse Collection 12H 
Fazioli Piano: Main Floor 
Flat Rock Furniture, fr LS 
Flourishes, Inc 414 
‘ortuny Lamps By V.S 1206 
rederic Williams Interiors, In 611 
R Resources, Inc 5 605 
Furniture Guild 
Gans Brot ? 
Giemme USA 
euctaie Coles uot 65 





NY Hom Furnishings As 








Gare 

Gronl T.O. Co 

Hab 

H k & Moor 

H 

HBE Hickory Business Furniture 

THE NEw York DEsiIc> 








AUC FE 4 —— 
Holl fr Third Floor 





Hulsta 211 
Collection Philippe Hufel 1211 
Gary Hutton Desins [211 
IDC Signature Textiles 702 
I. D. Kids : Leo 424 
LEDA ‘1G 
Initials oe Eons 
Interiors 904 
Interior Crafts, Inc pee ie ___ Third Floor 
Interior Options 420) 
Isenhour Seating Le vee de 
JADH Lamps 1211 
Julia Gray Led 202 
Julia EONS Le eee et) 
Julia For Kids 202 
Karges Pumitute Co. _____ Third Floor _ 
Kictinger Furnicure : 801 
K.M.K. Custom Cabinetry _ oe A 
KPS Reproductions 1210 
Kravet Fabrics & Furniture, Inc. ioe 401,402 
Krieger Ricks g 1205 
Krupnick Bros Inc ee ee Aa 
La Forge Francaise 
L.A. Haute 


Lamps By Ayala Serfary 
Lappin Wall Coverings 
The Lane Group 
Lanevencure 
Lawrence Scott 2 Sia 
LExcellence Design, Inc 515 
Lloyd/Flanders 3g 
Lopez-Negro Internati 
Louis J. Solomon, Inc. 
Maine Cottage 

















“From Eames to Edwardian, 
NYDC’ has sixteen fabulous 


floors.” 


— Scott Salvator 


Vermont Tubbs _ 


Versteel 


424 
1106 





Weiman/ Focus 















































Manor House, Led White Craft 7 
Mariano Garcia C Collection Wolf-Gordon 414 
Mastro Raphael Fabrics _ Woodard 701 
Maximiliaan’s Grand Pianos. = Woodlore ee oes Ble 
Maximiliaan’s Fine Ars _ Wood & Hogan, Inc. 812 
McGuire Wood-Metal Institutional Cabinetry IBIS 
M.E. Dupont, Les Styles De France Z Wood-Mode Cabinetry, Inc poue 815 
Metropolitan Lighting Fixture Co, Yami Edizioni/Frederic Williams 6ll 
Michael Love, ASID Pane 420. ZoyaB. Kids lee 424 
Third Floor 
611 Contract Showrooms/Manufacturers 






































Misura Emme. 2 All Seating 1510 
Modern Living, Inc 604 ie 1615 | cee 
Molteni & C/Frederic Williams Sle Anderson Hickey 1307 
Montina Ine'l Frederic Williams pee 6h Arcadia: i a 2 1615 _ 
National Upholstering Company es 1211. Arnold Group 1413 
Nesen | Lighting Heme 434 Atlas Carpet Mills Inc. 1314 
NYDC Management Office 428 Avenue - Clio, Notes, Ophons, Nero 1411 
NYDC Marketing Office see 426 Avenue System | us eel 
NY Foundacion for Architecture = 600 Avenue Contract Portfolio 615 
NY Metropolitan Chapter of the ASID _ Se Baker Executive Furniture oe 1302 
Nicoletci Italia fs : 711 Baker Furniture _ _Third Floor 
Odegard, Inc. 1206 Berco 


Old World Weavers 


z Third Floor 











Bisley Offi e. Furniture zy Z ee 














ee pares 801 BK Barrit ce ee 
Ost Signatures in | Fine Wood Sa ne ene 1410 BP Associates 2 
Outdoor Lifestyle i 701 BPI, Inc. ee ee 
Oxford Furniture ee ie eae 810 Bretford Manufacturing 
PD. Design Studio ae 41. Bright Chair Company 
Patrician 5 
Pearson 


Pensis-Seolz Inc 
Peter Gutkin 











Philip Daniel _ 
Piage & Piet 
Plexabilicy, Ad. & Presentations Gallery 











Pompeii 3 
Prelle Manufacture 5a 






Pring Ward Associates 






















Girona eS 
Classic Tile Inc. ee 
Cleator a 
CN Associates/IEI 











Collins & Aikman/Monterey 
Commuter Mobile __ 
Concept 2001, 400E, 70 
Congoleum Vinyl Flooring 





























Professional Furniture Finishing pa ei Basement Constantine 
Profiles EG Eee BRIER ex see ENROL Council/Loewenstein 
Quantum Design Group (eis ees 420° Cymann Oe aS 
Renaissance Carpet & Tapestries, DaRran 
Aubusson & Savonnerie Carpets Ses 1006 Davis See 
Richelieu ea Third I Floor Design Options — aes 
Rubee : ps ____ Third Floor Doxasteel/Art Design International 
A. Rudin Upholstery See 1211 E/2 for Cymann 
Saladino Fumicure, Ing ee 1600 Eco-Tech Resources 
Sa ladino Group, Inc 2 a 1600 Egan is e 
Seabrook Wall Coverings = e 502 Ekicta Tables 
Sheres, U.S.A ee ee OLS Epic Co 
Sherrill Sales cee ee ies eee 914 Encore Seating _ 
Sitonit 1106 ERG International _ 
SU RtMRtED ete notas eee see neem naan eee Omer stnic Rubber/Viny! Flooring 
Smith & Wats¢ 801 Executive Office C oncepts : 
Louis J. Solomon, Inc Bae Sse 911 Falcon 
Stephanie Odegarc Ltd SSO Firekink/Meilink 
710 First Source 
61! Fixtures Furniture 
424 Formica Laminate Flooring 
Terr 701 Fox Bay Industries [nc 
ody 801 Freeza 
} GIS Freeza 
815 FSP-Delivery & Services 
Trac L In 206 Garrett Leathers 
ributo AT GE Office Furniture Led 
Ol GEX and OPS Panel Systems 
Z oA Gianni 
I9}2 Globe Business Furniture 
61h Gordon, Archur Associates 
124 Gordon [nternational 
CE, Niw York, NY, 


HATECT OR 

















10016 (212)679-9500 Www. 
INTERIOR DESIGNER 


aonb tame 
H. Dolin Stewart 


Hag.Inc. 
Halcon _ 





Harvard Seating 

Haskell 

Hauser Contract 

HBF Hickory Business Furniture 
HBE Textiles 
HLC-Hicko 
Holga 
[luminating Experience 

Inscape 

Integrity Office Solutions 

J..Norman Assocociates, Inc. 

JPA Contract Reps 

JOFCO 
ore 





y Leather Corp. 


Kaiteed 
Keilhaver 


Ken Gibson & Assoc., Ltd. 


Kiccinger Furniture Co. 
Koch Originals 





Levine Calvano Furniture Gro 
Lincora/KMI 
Loewenstein 
Logiflex 





Magnuson Group 
Mannington Commercial Carp ct, 3 
Marvel 





McMurray Contract 

Memmo & Freschi, Led. 

Moldow Assoc. 

Monterey Carpet 

Montissa E Files 
Napier+Joseph+McNamara, Ltd. 1304/15 

ee Lighting Contract 

Nestler Enterprises, Inc. _ 

Neutral Posture Ergonomics 

Nevers omc 

Nemschoff 

Newell 





Northwood _ 
Nova 
NVision 

Office Specialty 
OSI-Signatures in Fine Wood 
Office Star Products _ 


Packer and Associates 
Boe eo 








Patrician _ : 
Permagrain Wood Flooring 
Plexability, Ltd. & Presentations 
Primason Symchik 

Pringle Ward Associates 
Proformix 


Quantum Lateral Files 


R&C Riservato & Coughlin 
Reymondon Passe Menteries 


Robin Gage Onginal Club Fenders 
Rosemount Office Systems 


Saladino Furniture, Inc. 


Saladino Group, Inc. 
Sales Associates 


ree 
Sanford-Hall Carpecs. J 
Sashi Caan Textiles 


Seating Systems Incl. 
Sitonit 


Smith & Watson 








Smith/McDonald Accessories 





Stratum and G3 Steel Desk Series 


C = = 
Stylex soe 


Titchmarsh é & Goe 
Toli Vinyl Flooring _ 








Transwall 





United Chair 
Versteel 


Wall/Goldfinger 
Wicander anders Cork F 











edroom is available from our Quick Ship Program finished as 





Jer in any of our 20 hand applied finis es and colors 
atalogue send $10 to Grange Furniture, Inc 


\venue, New York, NY 10016 








1-800-GRANGE. 1 
www.grange.fr 
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Hardware Store 


Fittings and fixtures can make or break a room. For one-of-a-kind and reproduction piece 
www.houseofantiquehardware.com, or www.crowncityhardware.com for more 
knobs, handles, and hinges. The people at www.fixture.com stock kitchen, bath, and lg 
options; even more lighting can be found at www.homelighting.com, which has one o 


most exhaustive links page Charlotte has ever seen. | 








Molding Pattern 


Finding the right molding used to be a chore, but wait until you see all 
domes, pilasters, and capitals on www.felber.net. More than 1,000 
designs are available through www.moldings.ca. Commission the fin| 
ing touch with gilding services from www.americanburnish.com. 











Completely Flo 
Start from the ground up wii 
these comprehensive floorin; 
The rich wool carpets—in m 
colors than a crayon box—a’ 


Wall Mart 


Aside from the pros at 
www.decoratewaverly. 
com (kudos to the 


helpful how-to feature), 





‘lotte found that the 





‘ww housebeautiful.com 


wo 





dest 

















FT ome Turf 


not one to toot her own horn, but 


eo ea " ww housebeautiful.com is ground zero for window 
" - Bril/D r 
Storm C 


y out a variety of styles and get the skinny 
). the trade with the online glossary. 


www.woolsofnewzealan( 
had me clicking and dreamir 
hours. If the thought of woo, 
you itchy, try www.woodflo 
to find excellent resources at 
dozens of links for installing, 
and caring for wood floors. ( 
www.armstrong.com (ab 
an interactive room viewer le 
see what the company’s viny! 
nate, or hardwood flooring y 
like in a variety of interiors. 


Re Poin? 
see : ' 
awe * 





WHY PAY FOR PLASTIC BOTTLES AND FANCY LABELS 





WHEN YOU DON'T HAVE TO? 


DiS MeL et) 


MOR AOR ORCC CAR mee R STRICT nTe Nye ROU ROM ome Lieu TBO ec il oc 
ilter, You can attach it easily. Turn it on and off with a simple twist. And never pay for packaging again. www.purwater.com. 
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Photographer: STEPHEN WRUBEL 


More Light 


{Helsinki’s pe 


ssovyd 


THE RECOGNITION THAT WE HAD COME 
to the end of Finland, the end of the apart- 
ment in the Helsinki suburb, came—for 
me, at any rate—at about 3 P.M. one day in 
mid-December. The temperature outside 
was well below freezing, but you would 
never have had the slightest suspicion of 
this inside the apartment, Finnish heating 
systems being among the best in the world. 
It was beginning to get dark. More accu- 
rately, it was beginning to get darker. I 
realized that it had never in fact been light. 
Not that day, nor the day before, nor the 
day before that. I had been working all day 
at my desk, which was right up against the 
window 





a very large window, taking up 
most of the wall; in spite of this, I had 
been obliged to work by electric light the 
whole time. 
“More light!” € 


his deathbed—they were his last words. 


soethe exclaimed on 


Whether he was requesting light for the 


spirit or the eyes is s 


till disputed. My wife 
and I felt we needed mere of both sorts. 
Italy was t! ve jointly decided—a 
decision wife 
speaks ; 
We h 
ment was 


{[www-.housebeautiful.com)} 


building. Since I had come there to live, 
much had changed. In the first years, from 
the living-room window you enjoyed a 
superb view of a majestic evergreen forest 
rising unbroken to the horizon. Standing 
on the narrow balcony looking out, you 
had a sense of space and openness that 
was almost dizzying. At night the only 
lights were those marking the sinuous line 
of the road to Helsinki, ten miles away. 
Our block was the last; beyond it there 


was nothing but open country. When there 


was snow, you could put on skis and fol- 
low the tracks for mile after mile through 
woods and fields and across iced-over 
lakes and see no houses and hear nothing 
but the swish of your skis. There was a 
river, and in the summer bird-cherry trees 


‘lowered along the banks, and we saw wild 


lupines and nesting larks in the meadows. 


ll che while there were = 


etual winter darkr 
sent Barry Sia into Umbria’s open arms 









Englishman Barry 
Unsworth at his 
home in Umbria, 
where he lives 
with his Finnish 
wife. His novel 
After Hannibal takes| 
place in the same 
region and deals 
with expatriate life. 

















schemes afoot that we knew nothing 
about—until we saw the excavators. 
In what seemed an astonishingly 
short period of time, this wonderful 
wilderness was tamed for good, dot- 
ted with housing developments— 


| rows of identical, boxlike bunga- 





lows—and crisscrossed with super- 


fluous roads. The ski tracks were no 


d 


amore, the larks departed, the 
® __lupines disappeared under 
pavements and car parks. 
This could be viewed as 
progress, and I suppose 


what one feels about that 


SOUE] 


depends on what one 

stands to lose or gain. For 

us it was as though, with- 

out having moved, we found our- 

selves in a totally different place, 

one we didn’t like nearly so much. 
We sold the apartment and 

bought a house in Umbria, in cen- 

tral Italy, close to the southern shore 

of Lake Trasimeno. The saga of buy- 

ing houses in remote foreign places 


and having them done up has often 
been told. We endured all the usual 
frustrations and anxieties. Ours was 
a typical Umbrian farmhouse in that 
the ground floor had never been 
lived in, not by humans at least— 
pigs and cows and chickens had 
inhabited it from time to time in the 
hundred years or so of the building’s 
existence. It had earth floors and 


nightingales 


roughcast walls and wonderful oak 
beams and huge vats where genera- 
tions of proprietors had made their 
wine. There was no interior stair- 
case; the upper floor was reached 
directly from outside. We had 





AND SIMMERI 





DRUM RO 


®, Registered trademark/ 


WE SOMERSAULT ABOVE ROARINC 


with DAZZLING-PR 


AND NERVES OF STEEL, 
WE NEVER CEASE TO AMAZE. 


moved to an earthquake zone, 
special building regulations haf 
be observed. The well was inaif 
quate for our needs and a news 
had to be sunk; we called on tl 
vices of a local water-diviner, v 
came armed with a forked haz) 
wand and in no time at all det¢ 
water at a depth of 60 meters. 
Eight years on, these variou 
matters have been dealt 
all that wear and tear o} 
nerves more or less for¢ 
ten. The place is pretty 
what we wanted, what ‘ 
had visualized when we 
it for the first time. We 
had the beams sandblas 
clean of varnish, and arches pv 
the walls wherever possible, te 
more sense of space. We have 
cotto floor tiles throughout an¢ 
installed wood-burning stoves: 
have had an extension built on 
one side of the house, with gue 
rooms below and a flat roof th 





a terrace with a view of the 
ains. We are in the foothills 
Apennines here, and the 
slopes all around us are 
1 with olives and vines. We 
ted those immediately around 
‘se into a garden. We grow 
is and apricots and figs—all 
hat need hotter, longer sum- 
yan Finland can provide. 
climate here is violent in 
\ way, with torrential rains 
mn and early spring and for- 
e gales in winter. But there 
rbasic predictability to it, 
the freakish weather of 
years. You can count on 
htingales in May; the fireflies 
>; the drowsy, cicada-loud 
ons of summer. And even in 
oths of winter there are sunny 
nd you feel the warmth and 
ou are a good way south, 
he road to where the oranges 
ike most good northerners— 
e is Finnish and I am British— 


we both wallow in this feeling. 
Above all, there is space. We have 
rediscovered the sense of space that 
we were robbed of in Finland by 
those building projects. We have 
only five acres, but there are no 
roads of any size anywhere near us 
and very few houses—our nearest 
neighbor is a ten-minute walk away, 
higher up the hill. It is an experi- 
ence that never palls, to walk out of 
your door and go on walking and 
still be on home ground. From the 
window of my study I look across a 
broad valley to the beginnings of the 
mountains. On some of the nearer 
hills there are little walled towns 
that go back to Etruscan times. 
And invariably, in every one of these 
towns, there are beautiful things to 
see: an altarpiece, a statue, a bell 
tower, the molding around a door- 
way. The trip is always worthwhile. 
There are snags, of course. In 


spite of our being only a dozen miles 
or so from Perugia, the provincial 
capital, the electricity supply is 
erratic. And we are strangely vulner- 
able to lightning; we have to unplug 
the television set and computer 
whenever there is a threat of stormy 
weather, otherwise they could well 
be wrecked—something that has 
happened a couple of times. And 
while Italian drivers have a good 
deal of panache, they tend to be 
dangerous. Worst of all, we have 

no protection in law against the 
hunters, who are allowed during the 
season to come on our land and 
blast away at small, inoffensive crea- 
tures. We like it here a lot—we 
don’t often think of moving—but 
when we do, it is the hunters who 
are uppermost in our minds. 

I don’t think we’d go back to Fin- 
land, though. We’ve got the essential 
Finnish thing here, and that is the 
sauna. Finns can’t do without it, and 
I have become addicted, too. = 
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The Friday Night Bistro Dinner. 
Inspired by the powers of KitchenAid. 











The Pro Line™ Cooking Series, only from KitchenAid. 
15,000 BTUs of cooking power to 6,000 BTUs of simmering precision, it’s performance worthy of professional chefs. 
eaturing a Dual Fuel Range with True Convection Oven, cooktops with built-in grille and griddle configurations, | 
and powerful hoods, the Pro Line™ Cooking Series gives every kitchen the highest degree of style. For these recipes, | 




















and to learn more about the entire Architect™ Series, visit www.KitchenAidProLine.com, or call 1.800.422.1230. 
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AN EXQUISIT! 
OF PRECIOUS JEWEI 
AND EIGHTEEN-! 


»-38460 WWW. 






One brother-in-law came all the way 
from Helsinki in a truck, bringing with 
him everything: the stove, the wood for 
the benches, the panels of pine for the 
walls. Another came for a couple of 
weeks and built the sauna for us, as a 
present. (One of the many attractive 
things about life in Finland is the tradi- 
tion of neighborly help in building.) 
No, if we moved again it would be 
to somewhere new. Neither of us likes 
going back on our tracks. However, it 
is natural sometimes to feel nostalgia 
for your homeland, as well as places 
you have lived in and very much liked. 
That swish of the skis, those vast forests 
of spruce and pine, the great lakes like 
inland seas, the granite outcrops with 
their beautiful pinkish color, the quay- 
side fish market in Helsinki where the 
fishermen sing songs of the islands, 
the faded splendor of the Art Deco 
restaurant at the railway station, the 
drama of the seasons. Paradoxically, it 





is effects of light I miss most. Not 
4 that sad twilight of mid-December 
yw that precipitated our move, but 
the brilliance of sunshine on snow, 
the spectacular March sunsets, the sil- 
ver luster on the birch trees—nowhere 
else have I seen such splendid silver 
birches. Then there is that unearthly, 
all-pervasive glow of the summer 
nights, canceling the borders between 
the zones of night and day. 

But there is one effect of light that 
belongs to our part of Italy alone. It 
comes between sunset and dusk in the 
summer months, visiting the slopes of 
the hills with a uniquely soft radiance. 
Because there is no visible source in 
the sky, it seems like a property of the 
earth itself, a light from below, a kind 
of benediction. 

You can’t have everything, or so 


they say. I’m still not quite convinced 





Barry Unsworth is the author of more 
than a dozen novels, one of which— 
d Hunger—won England’s prestt- 
Booker Prize in 1992. His latest 


sing Nelson. 
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without just the right memo 
fabric samples. But they’re an 
endangered species in a design 
world that counts on them. 


Do your part to keep our kingdom 


_alive with choices and possibilities. 
_ Return your samples . . . so we 
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* Concept: Jill Bluming [Design & Cony: Frederich & Froberg Design Offices 
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THE FIRE CAME AT A TIME—THE BEGIN- 
ning of a new year—when I really thought 
my life was coming back together. But in 
an instant my newly renovated kitchen, 
flower room, redecorated bedroom, and 
guest room were all ashes. Weatherstone, 
my ever-changing and -challenging project, 
was gone. 

My home in northwest Connecticut was 
a special place. It was where I found secu- 
rity and solace through a difficult period, 
and inspiration and peace during better 
times. The house, a crumbling Georgian- 
style beauty, wasn’t perfect, but during the 
past 17 years I had lovingly restored it, 
built and added to the gardens, and deco- 
rated and redecorated as my style evolved. 
The house grew as I grew. 

\fter two day s of staring in shock at the 


. re abv] ‘ 
smoldering rubble, | contemplated moving 


ind startins er again. Experts told me 
tnat it woul 1b > egsiel ind less costly to 
knock doy emaining stone shell than 


beautiful 


Restoration D e 


(The agony and the ecstasy of renovati¢ 


ee) 


~—¥ 


to attempt a renovation. But Weatherstone 
is a historic landmark, a pre-Revolutionary 
house once occupied by an early governor 
of Connecticut, John Cotton Smith. I felt 
an obligation to restore it. But where to 
start? While I wanted the 18th-century 
exterior to remain the same, the interior 
had been reconfigured so many times that 
[ felt under no obligation to adhere to an 
architecturally correct layout. 


As I looked at the empty canvas, unen- 


cumbered by floors or walls, I immediately 


had a vision of what I wanted: a grand 


double-height room, cobbled together 
from six smaller rooms on two stories. 
[ had always loved the architectural detail- 


rreat classical orders, and e 







While renovating 
her home in 
Connecticut, 
Carolyne Roehm 
kept meticulously 
organized folders 
for each room 










| oiler Natire Not to De left out, 


Aromatique played its part 


ntributed her most festive 
| 






by ollecing you The Smell of 


! ! 
octal pine cones and evergreen 
Christmas in d ive | 
bs iristmas In ¢ ecorative Jags, 


rigs, hickory nuls, bright red berries 


| other goodies from her forests. candles and a diverse array of gilts. 
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ther ( eetmas added the mage power ( ‘ompleting the walle barabon is as simple 


! ! ! ! ® 
cinnamon, orange ane spices to release a Hood as malig lhe Smell al ( Telnaes a part at your 


Eoliday memories with every [agrant énilt, 
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now I wanted to create a house of 
such beautiful ornamentation that the 


rooms could stand alone without the * 


addition of a single piece of furniture. 
To ease me through the hectic 
two-year renovation, I worked closely 
with architects and contractors to 
come up with a realistic spending 
plan. I use the following guidelines 
before designing anything: a clothing 
collection, a new garden, or a room. 
1. Determine need. Do you desire 
more space, or a better use of existing 


space? Are things getting a bit dog- 
eared, or do you need a visual lift? 
How have your tastes changed or 
evolved? 

2. Make a wish list. Let your imagina- 
tion run wild (the reality check comes 


with step No. 3). Create a dream file 
by clipping pictures of appealing 
rooms, wall colors, carpets, lighting, 
furniture, and fabrics from interior 
design magazines. Eventually, a theme 
will emerge, such as a color scheme or 
architectural style. 

3. Establish a budget. Determine 
what you can spend, then slash it 

by 20 percent, which you can put 
aside as a contingency fund for the 
inevitable snag. (If you do meet your 
budget, that 20 percent will enable 





ynal dollhouse} 


you to buy that extra-special 
something.) 

4. After establishing a budget, create 
a folder for each room and add pic- 
tures of existing furniture (and furni- 
ture to be bought), lighting 


NOT EASY BEING BEAUTIFUL. 


possibilities, architectural de 
fabric swatches and trims, wi 
samples, and paint chips. Tal 
out of the folder when the bi 
dictates. 
5. Visualize the project furth 
sketching “storyboards” dep 
room plan, with the furniture 
decorating details in place. L 
storyboards as a two-dimensi 
dollhouse, moving elements 
until you arrive at what you 
finished project to look like. 
save time and avoid costly m 

The fire at Weatherstone 
me to focus on what could b 
not what I had lost, and rebu 
my house has been one of th 








meaningful experiences of mi 
As the 18th-century naturalis 
de Buffon once said, “Le styl 
homme méme’—the style is 
man. The new Weatherstone 








ehm Economics 










“Storyboards” 
and room plans 
are helpful 
visual tools. 





a folder for each room you are 
orating. 
‘several photocopies of each 
is floor plan and use them as a 
s to plot out the interior. 
to use an architect’s scale ruler 
w furniture and read floor plans. 
>a file of magazine clippings and 
‘copies from design books of fab- 
urniture, wallpaper, moldings, 


extures that catch your eye. mesh with your fabric choices. floor stains. 








graph the furniture you intend to ®Create files for the following: mold- © After you have dis- 

ineach room and put them inthe __ ings, millwork, cornices, and window tilled what the look of each 

is folder. and door casements; windows and room will be, make a storyboard con- 
>a swatch board for each room. doors; kitchen and bath hardware and sisting of the floor plan, furniture lay- 
samples of fabrics, trims, and fixtures; electrical outlet plates and out, and your final selection of fabrics 
apers to the board and place it in _ light switches; lampshade shapes and and trims. Move pieces around and 
om’s folder. Include photos of finishes (include measurements); paint adjust elements until you are ready to 
nd carpets to ensure that they chips, glazes, finishing techniques, and — move on to three-dimensional reality. @ 
ee CM 


DON’T WE KNOW IT. 






Our Victorian™ faucets are relentlessly evaluated, 
inspected (over 100 times) and perfected 
until they meet our rigorous beauty standards. 


Solid brass handles are aggressively 
tested by turning them on and off 
500,000 times. This ensures flawless, 
leak-proof performance for years. 





Available in a large selection of finishes 
including our new Venetian Bronze,” which is 
meticulously hand buffed for a unique, 

handcrafted feel. 


On a fact finding mission? 
We'll make it easy. For more information 


call: 1-800-345-DELTA (3358). 
Or visit us at www.deltafaucet.com. 


@ DELTA. 
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Shop Talk: A New Lief : 


What’s Swedish, made of wood, and painted all over? As the demand 
for all things Gustavian continues unabated, antiques dealer Leif 
Aarestrup and his sons Stefan and Mick follow on the heels of their 
successful Lief Beverly in West Hollywood with a sister store, 

Lief Almont, just around the corner. The new site makes for an even 
ereater selection of the eclectic antiques that Lief is known for. Lief 4 
Almont, 646 North Almont Drive, West Hollywood, CA; 310-492-0033. 


The Wright Way 





Designer Dossier: Rose Tarlow 
Los Angeles—based decorator Rose Tarlow keeps houses 
in England and France, so she’s no stranger to antiquing in 
the Cotswolds or shopping at Clignancourt in search of 
pieces for clients like David Geffen (she recently completed 


a total renovation of the music mogul’s historic Jack Warner 








estate). But the author of the forthcoming The Private House 
(Clarkson Potter) is not afraid to stray from the beaten path in her pursuit of 
beauty. “I love the baskets made by the Coastal Salish of the Salt Springs Islands, 
off Canada’s western coast,” she says. “They are handwoven and beautiful.” 


Art Smart 


Integrating art into your 





Haute Hotel decor is a challenge not 
Tica ane eer easily met, but House 

nS oeat Tor boutique et Ss Boss on— Beautiful Art (Hearst 
with the latest groove coming from newly Books) is coming to 
fashionable West Palm Beach. Hotel Biba the rescue. Using exam- 
began life in the 1940s as a “Bahamas ples culled from HB's 


archives, author Judith 
Gura illustrates how to 
make your artwork 





vernacular” motel and later fell into disrepair; 


it’s been recently revamped by Miami-based 





lesigner Barbara Hulanicki, including the fit into the bigger picture. 
| =e : equisite hot-spot bar. Rooms are affordable, HB readers get a 20 


percent discount. For 


amenity-pac ked set pieces, some with a view ; 
details, see Resources. 


he pool ft). Hotel Biba, 320 Belvedere 


3 ) 61-8 32-0094 
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definition of luxury is your own. So, Pere reeRectaletiteltcaies 
nye oe V0 with near 50/50 weight distribution. And see how much fun 
potholes can be. For more information or to ot Te OM hy] Sly EL 


icles.com or call 800- 688-8898. 
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Womass Work 


in textile and interior design, 
knew how 


a pioneer 






| 
down to business] 
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Wheeler. [é 
A Moorish | 
George Kei 
Fifth Avenu| 
mansion, W 
probably Ti 
Wheeler's { 
commission 
An 1876 pe 
screen by t| 
School of A 
Needlewor 











WHEN THE ORGANIZERS OF CHICAGO’S 1893 
World’s Columbian Exposition needed a prominent 





designer to do the interiors of the Women’s 


Building, the choice was easy. The professional they 






selected had worked with Louis Comfort Tiffany, 
decorating for high-profile clients. She also headed 


[right] The Wheelers 
built Nestledown, a 
rambling Gothic Revival 


her own textile business. She had even found the cottage in Jamaica, Long 
time to write and lecture widely on the rights of slang nee Leelewl 


Candace Wheeler's 
Madonna Lilies pillow 


tic) brows. Her name was Candace Wheeler. cover design. 


women to earn a living by the sweat of their (artis- 


=) 
Candace who? 
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Considered the “mother of interior decoration” i 

in the late 1800s, Candace Wheeler is all but un- ' ss 
known tox | Wolfe, who is most often i } 
identified as nt female Gecorator, bs 
ee ae 

completed h¢ mmission, the —- 
Colony Club, i: role 1n raising ate 
: s a) 

American textile | oP 
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te TORONTO 
DALLAS LAS VEGAS SCOTTSDALE PHILADELPHIA 


TLE BOSTON MINNEAPOLIS DENVER” 








THROUGHOUT THE WORLD 


‘12.63.1652, 800.221.6783 
\iL: BRUETON@AOL.COM 


‘UY TON ¢ LAS VEGAS ¢ LOS ANI 
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© NIERMANN WEEKS 2000. ALL DESIGNS PROPERTY OF NIERMANN WEEKS. MEMBER, FOUNDATION FOR DESIGN INTEGRITY. 


VASHINGTON DESIGN CENTER: 300 D STREET SW - WASHINGTON DG 20024 
FINE ARTS BUILDING: 232 £.598th STREET: NEW YORK NY 10022 
OUR OTHER SHOWROOM LOCATIONS, CALL 410.928.0723 
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“THE GOOD MOTHER” 
A MASTER LIMITED EDITION 











© Slade 2001 
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Trac) Sas penny a Fialivedd Tc eure ints : 5 
served in an imposing setting are a time-honored approach. ‘ 


au rare is the adult or child who is not charmed and calmed 
by a sizeable crystal chandelier (or two) 
over the dining room table. 





Mein eclectic CTC Oe eM tC ——— 
with fanciful contemparary lighting. = 


| The Custom chandeliers Bury fir Ce ESL ea ay er fena4 ae 
| €alled “Rivendell.” ; 


NaN aes Ler Peel chandeliers since4870. ee TS i”) Pee Lf 
aie mate , 





Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908. 
email: sales@schonbek.com Tel: 800.836.1892 or 518. EWA eeeaTD Sree Le 
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For more than a generation, Arté de Mexico has searched 
throughout the world for the most highly skilled artisans. Their 
abilities have been used to create a unique collection of interior 
furnishings. New shipments arrive daily from over fifteen different 
countries, providing an unparalleled selection of furniture, lighting, 
accessories, artwork, and architectural appointments. We also offer 
full contract manufacturing capabilities and welcome requests 

to service all of your custom design needs 


Among our many specialties are hand forged wrought iron and 
carved wooden pie accented by hand applied finishes implemented 


In century-old t 
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Our lighting collection features over 500 different lightin 
and our iron furniture catalog now includes over 165 
each available in 30 distinct finishes. The aluminum fu 
collection features 20 pieces optimized for exterior ut 
produce the world’s largest line of lighting and furnitun 
created from naturally shed antlers. 

The Arte de Mexico Multiplex Showroom in Souther 
covers more than 250,000 square feet, an unparalleled 
that truly must be seen to be believed. We stand proud} 
decades of quality, for it’s your satisfaction that makes 
complete. ; 

For more information, please contact your local sales rep 
or call our customer service department. 
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1900 Chestnut Street, Burbank, Calif 
% (818) 753-4559 © Fax, (818) 
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dle-class women to work 
the home—has been long 
en. 
t’s about to change. A major 
ective at New York’s Metro- 
Museum of Art, “Candace 
r: The Art and Enterprise 
srican Design, 1875-1900,” 
runs through January 6, 2002, 
ablishing Wheeler as a seminal 
n American design history. “She 
of the greats—talented, opin- 
, and out there for women’s 
? says Amelia Peck, textile 





at the Met who, with assistant 
irish, planned the exhibition 
ote the accompanying catalog. 
he current interest in 19th- 
decorative arts, we’re looking 
d rediscovering women like 
Pr, ” 

in 1827 in the tiny town of 

upstate New York, Candace 


br acquired a sense of justice 


from her dairy-farmer father, a reli- 
gious man who may have harbored 
runaway slaves, and sheer competence 
from her capable mother, who ran the 
household and raised eight children. 
At 17, Candace married Thomas 
Wheeler, a bookkeeper and supporter 
of women’s suffrage, and they took up 
residence in New York City, where 
they became friends with painters of 
the Hudson River School—Frederic 
E. Church, Albert Bierstadt, and 
Thomas Cole—who based their art on 
nature. The Wheelers built a Gothic 
Revival house on Long Island, named 
it Nestledown, and constantly remod- 
eled it over the years. Candace threw 
herself into gardening and began 
painting flowers. 

At the age of 49, she traveled to 
the 1876 Centennial International 
Exhibition in Philadelphia and was 
captivated by the booth of London’s 
Royal School of Art Needlework. Its 





Candace Wheeler, circa 1870. 


purpose, writes Peck, was “to supply 
‘suitable employment for Gentle- 
women’ and to restore Ornamental! 
Needlework to the high place it once 
held among the decorative arts.” It 
wasn't the objects on display—from 
embroidered “tidies” for covering 
chair-backs to high-style silk wall 


(Continued on page 178) 
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x : : . xperience the innovation and subtle luxun 
/www.ligne-roset-usa.com or call 1-800-BY-ROSET fa] 
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{UGE DECORATING DILEMMA, AND 
rs on the most fascinating trend 

1e world of interior design in the 
years: how to handle the much- 
oed “eclectic look.” Although 
yros don’t like the term, the grace- 
exciting mix of disparate objects 
space is what makes many of 

a's best-dressed houses successful. 
process of pulling together an 

c” room is loaded with pitfalls. Putting nonmatching 

*e, colors, motifs, periods, and details in a single 

like working on a crossword puzzle: you need lots of 

ucky, and artful finagling to complete the picture. 

ight hands, a mix of decorative styles and items makes 

-ful, personal design statement. In less experienced, 

fident, or less willing hands, it’s a disaster. 

he reassuring side, many decorators say the desire 

2ss oneself through objects and treatments emanating 
ssimilar times and places has a/ways been at the base 

_ decorating. Most experts say that a beautiful, 

” roora is awesome, visual proof of a rich education 

stylish curiosity and/or worldwide travel and/or 

family history and/or appreciation of the past and 

, In short, it could be something to strive for. But 







you dive into the tempting, tricky sea of eclecticism, 
“To mix, or not to mix” test: 
comfortable are you with a “perfectly imperfect” 


reliable,” “coherent,” and “seamless” define your 
lity better than “unpredictable,” “impatient,” or 

| Oe 

rle”? 

you apt to be equally attracted by folk art, old master 
4s, Eames, Boulle, neon orange, and pale blue? 

“ou covet curvy, cabriolet-legged furniture as much 

s with razor-sharp straight angles? 


1Xo.Match? —= 


(How to Get It Right) ei 











5. Do large, bright floral-printed 
chintzes appeal to you as much as 
handsome, earth-toned chevron 
checks? 
6. Is a fun but wobbly flea-market 
find as desirable as a spanking-new, 
solidly built piece? 

If you answered no to more than 
three questions, you are probably 
not a good candidate for the eclectic 
experience. You should definitely stick to a well-thought- 
out theme, but don’t be a slave to it. And keep in mind 
that too much of any one thing (color, type of furniture, 
fabric, texture...) can bring on a case of the yawns. An 
element of surprise in an otherwise logical, homogeneous 
room says you are a person of imagination and of your time. 
To break up the monotony, try infusing traditional 18th- or 
19th-century decor with modern table lamps topped off 
with plain, solid shades. In an unabashedly contemporary 
room, add a visual zinger with a turn-of-the-century ottoman 
or West Indian side chair or Art Deco area rug. If you are 
a blue-and-white kind of person, toss in a Chinese-red 
pillow or two. 

For potential mix-masters, avoid the hodgepodge look 
by limiting the number of different prints: stripes mixed with 
paisleys mixed with cabbage roses mixed with polka dots 
is probably not a good idea, no matter how vast your room. 
A cohesive color scheme also goes a long way toward stabi- 
lizing a kinetic, eclectic room: use no more than three distinct 
colors and patterns in a space filled with mismatched objects. 
Make sure your sofa is at the same height as at least two 
chairs or a table. Install one pair of matching somethings to 
give a dash of symmetry somewhere in your mixed-up room. 
And finally, whether you’re a mixer or a matcher, go at it 
with passion. Things you really love and appreciate are much 


more seductive than half-baked choices. —M.M. 
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{Love and labor 1 forgotten 1840s house near Philadel} 


Photographer RE] 
G I ENI Producer SENGA MORT 


In her Pennsylvania 
— Silhouette Room, decorator 
























righ es @, Susan Gutfreund, wearing 
VOPR 2 vintage Armani, stands 


i 5 = beside one of numerous 
original mantelpieces in the 
house. Covering the floor 
are two cotton Ikea rugs 
hand-sewn together. 
Potpourri is kept in an 
antique chinoiserie tea bin. 
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Gustavian Stripe 
from Calico 
Corners 

. upholsters the 
drawing-room 
walls. The curtain 
fabric is an antique 
19th-century 
chintz; the silk 
velvet on the 
armchair comes 
from Le Manach in 
Paris. The “rug” 

is an old Austrian 
patchwork 

wall hanging. 
Gutfreund 
concocted her 
coffee tables out 
of Ikea storage 
bins that she 
painted, lined with 
antique wallpaper, 
and fitted inside 
with strip lighting. 








LOVE CAME FIRST. HOUSE-HUNTING ON PHILADELPHIA'S 
Main Line four years ago, John and Susan Gutfreund 
walked into a late-Federal wreck on a large country estate 
belonging to friends. Hunks of ceiling lay on the floor, and 
many of the walls were down to the lath, yet the couple 


were smitten by “a wonderful sense of rightness,” Susan 





Gutfreund recalls. She knew she could wake up this sleep- 
' ing beauty, and she felt drawn to the quiet surroundings of 
old trees and vast cornfields—“the ultimate luxury,” 
because the couple knew that “a line of McMansions was 
not about to spring up on this private land.” 

Then came labor—after a long-term lease was signed. 
Gutfreund has the full complement of shopping genes 
needed for this work—hefting hundreds of bolts at 
| bargain-fabric houses, standing through slow-paced coun- 
|| try auctions, digging for gold amid the thrift shop dross. 
Although she unfailingly brakes for yard sales, she also 
| shops at auctions of castle and palazzo furnishings, and 

| regularly raises her paddle at Christie’s and Sotheby’s. 

i] Gutireund received a priceless hands-on education in 
decorating when she commissioned the late French deco- 
rator Henri Sa | tc design houses for her in Paris and 
Manhat most important lesson she learned 


ee Pt ys ; 
| while wi muel was to make the decoration 





| suit the set nploye d with great success in 
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he hall window, Gutfreund trimmed an old curtain with even older borders. [facin{ 


uest room. For t 
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[this page] Botanicals t 
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1 > 19th-century Italian sunflower plates were bought at auction. Calico Corners fabric on the walls has a border from Le Manach at the ceiling and baseboard 
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Pennsylvania. “I wanted to give these country rooms 
a lived-in look, as though they had evolved this way— 
the opposite of showhouse perfection,” she says. “As 
Henri taught me, I always put at least one good piece 
in every room, but right next to it I might place a thrift 


shop lamp, something that looks as though your aunt 


126 





sent it over. My bedroom has lusciously rich curtains, 
but I put inexpensive reproduction fabric on the walls. 
Varying the worth of the elements adds dimension.” 


She may blithely describe some of her rooms as a 














hodgepodge because of this mix, but her editing eye 





is exceedingly sharp. “In the ‘School of Samuel,’ you 
learn to edit constantly,” Gutfreund says. “Sometimes I 


come here after a month away and am struck by some- 





thing wrong that I had gotten used to.” Other editing 
is swift. Right after she stenciled the walls in the 
drawing room, for example, she saw that the scheme 
didn’t work and had the walls upholstered instead. 
“The space is long and narrow, and somehow the 
striped fabric envelope made the proportions right. I 
don’t believe you should talk yourself into living with 
a mistake. Cut your losses and redo it immediately.” 
While Gutfreund will always be the consummate 
student, she has also become a teacher herself. Years 
ago, she began to help friends with + ‘uses for 
the fun of it. Now she runs a small business from 
home and serves a few clients, members of the second 
generation in the School of Samuel—updated by one 


of his star pupils. 
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Botanical Rooms 1750s decoupage 

cabinet and chest of drawers are by ol 
Josef Frank. The mud room is stocked q 
with hats and woven baskets. 

[this page] The four-poster in the 
master bedroom is made of new 
lumber wrapped in dupioni silk. 
Gutfreund found the luxurious 1950s 
Geffroy window and bed curtains at an 
estate sale. The fabric on the chaise 
and the walls is from the Shelburne 
Museum collection. 


















-y rooms a lived-in look” 
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(eeeeeST TIME May NAKIB WALKED INTO 
faeapartment, she turned around and 
Waleed) right out again. “It was dark and 
@eerepit, and I said to my husband, ‘No 
Wayeewe can't possibly live here.’” That 
Wastom a Friday. The following Monday, 
merce ple came back and made an offer. 
Biew to explain this miraculous acquies- 
Seneer | tusband persuaded wife that no 
Space ts hopeless if your husband is an 
arenibeciith vise! knew the apart- 
eRe aaeevenyertine we wanted, even 
though it didn’t look it,” says Nasser Nakib, 
the optimist in the family. As he saw it, the 
location was right—the Upper East Side, 
between Fifth and Madison. It was on the 
top floor, which meant he had the option 
of letting in more sun through skylights— 


1 1 1 LL» 
althougn this story, added to the Beaux- 


Arts house back in the 1950s, was devoid 
of ive architectural features 
oth mal es. “[ prom- 
ised Into si thing sl 
WOl 

Uni d to vac: 
their old > th vas time 





to do any major renovations, so they 
brushed on a coat of white paint and 
moved in with their two toddlers, Zeid 
and Laith. “I always tell clients that they 
should live in a place for a while before 
they decide what to do to it, and now I 
was stuck practicing what I preached,” says 
May, who was designer Bunny Williams’s 
assistant for ten years before she started 
decorating on her own. At first she thought 
the layout was all wrong. The space was 
originally two separate apartments (already 
joined when they bought it), and it came 
with two living rooms, one on either side 
of the front door. “I originally wanted to 
knock down the walls of one apartment to 
create a big living room, but as time went 
by I realized how two public rooms and 
two bedroom wings were really suited to 
the way we live,” she says. One living room 
functions as a family room, where the boys 
eat every meal and pull out train sets and 
Play-Doh. Once the children are tucked 
into bed, the grown-ups can close the door 
» the chaos and adjourn to the other side 


of the apartment for a quiet glass of wine. 
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Architecture is a matter of inches, and 
Nasser fine-tuned the layout, reconfiguring 
walls and squaring off rooms to satisfy his 
sense of proportion. Just as the sledgeham- 
mers were raised, the couple found out that 
they were expecting again (baby brother 
Taymour, now 21 months old), and turned 
a guest bedroom into a nursery. Stingy 
double-hung windows were replaced front 
and back with generous casements that 
opened the rooms to the light and views. 


The architect raised the doorjambs to eight 


teet—“tall doorways make spaces feel big- 
ger” —and added simple baseboards and 
crown moldings. “They’re very flat and 


ean—lI took the idea of trim to its most 
entary form.” A modernist with a 


al vocabulary, Nasser modeled all 


yt yery important inas 


| 
[left] The 1930s steel cabinets in the kitchen| 
were salvaged from another job site. The 
backsplash was made with Glashaus glass tile| 
from Ann Sacks. [below] Titanium glass 
from S.A. Bendheim gives a small bathroom 4 
sense of depth. The fixtures are by Aero 
Studios, available through Waterworks. 

















































the doors after those at Malmaison at 
used the same lustrous silver-plated ¢ 
handles and hinges throughout. “Cot 
tency is very important in a small spa 
you want it to flow smoothly,” he say 

The Nakibs, who met as adolescei 
their native Lebanon, began their art} 
partnership in Bunny Williams’s offig 
“Bunny put me on the map,” says the 
architect, who recently joined forces 
Jacques Grange on a house in South¢ 
ton and counts Saudi princes and Wé 
Street financiers among his clients. B 
time husband and wife were designir 
their own apartment, they had the di 
of labor down pat: once Nasser had ¢ 
lished the architectural framework, 
took the lead on fabrics and furnishi 
owe a lot to Bunny, who taught me ni 
be shy about mixing styles,” says Ma 
a Continental approach to decoratin; 
what you like and then make it work 
the living room, a mattress covered y 
casual blue-and-white ticking sits on! 
campaign cot and serves as a coffee t 
Oddly enough, it looks just right nex 
an unusually deep sofa that can sleep 
people when three boys aren’t pretet 
it’s a trampoline. “I’m only five feet t 





but I’m not afraid of scale,” says Ma 
like big furniture.” All five can lie do 
together and watch a movie, project 


age 


the six-by-nine-foot specially coated 
dow shade that doubles as a screen. | 

The parents do not dumb down t 
children’s bedrooms with cute little f 
nishings and cartoon-character sheet 

don’t like babyish children’s room 
says May. Her husband pulled out th 
tape measure to figure out exactly ha 
much space the kids needed for theit 
shirts, pants, and pajamas. Trucks an 
Legos regularly escape the tidy draw) 
but no matter. Family takes precede 
over formality. This is not a childpro| 
apartment with a gated living room. 


body is welcome to come in and jum 
| 


Lola lounges under 

a French limestone 
and wrought-iron 
dining table from 
Elizabeth Street Co. 
Antique Lebanese 
chairs are upholstered 
in navy Italian lambskin 
from Hermes Leather 
Corp. The matchstick 
shades with grosgrain 
trim are from Trade 
France USA Ltd. 
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[left] Circa-1820 engravings | 
of Brussels hang in a corner 

of the salon. The mahogany 

Directoire bergére “was 

last covered 50 years ago,” 

says de Blanchetti. The | 
19th-century banquette is 
upholstered in Turkish 
velvet. [below] Bronze 
silhouettes of Chopin and 
Franz Liszt hang next to 
each other. [facing page] A 
19th-century canvas looms 
large in the dining room, 
which serves as an entrance 
hall by day. Contemporary 
glassware is by Mathias, who 
reinterprets old designs. 








LIVING IN ROOMS ONCE OCCUPIED BY ONE OF THE GREAT ARTISTIC FIGURES OF THE 19TH CENTURY CAN BE Al 
or a boon. With swaggering authority and not a little daring, Paris antiques dealer Jean-Francois de Blanch 
made it a definite boon. | 

The figure in question is Frédéric Chopin, who rented de Blanchetti’s modest flat in a circa-1820 neocla} 
building from 1842 to 1848. George Sand, the composer’s lover, lived upstairs. Franz Liszt and Eugéne Del 


were frequent visitors. Quel milieu! 


Without being slavish, I wanted to respect the spirit of the place as Chopin knew it,” says de Blanchettff 


like to think you might be persuaded that a Parisian bachelor of the Romantic era still lives here. The apart 


is rather masculine, with quite a bit of mahogany furniture.” 


. 


anyone who has sought to re-create France’s 19th-century decorating style knows, it can go both way 


ooding or—like de Blanchetti’s flat—graceful and charming. Not surprisingly, Madeleine Castaing,§ 

tric tastemake} ho j loed h t i ' vuthit Tl) 1 j i { { 
emaker who i | her passion for anything Directoire and Biedermeier, was a shaping infl 
he b] sreen of Blanchetti’s bedroom is t] -of C ing’s f 1 ique, 
€ Blanchetti he precise color of Castaing’s famous, lamented Paris boutique} 
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“I’m 42, and there’s no one of my g¢ 
who hasn’t looked at Madame Castaing 
taken something from her,” says de Bla 
“She always sought to delight, to please 
amuse. We all learned from her that thi 
sin is a serious room.” 


De Blanchetti’s love of a rich period 








found professional expression in the la 
with Talisman, the Quai Voltaire antiqu 
shop he owned with Juan Portela. In 14 
he decamped and opened around the ¢ 
under his own name, a change that led 
de Blanchetti trading in the haute mid- 
century furnishings and accessories of ] 
decorating houses like Jansen and Bagu 
Above all, his gallery is ground zero fot 
lessly chic lighting: chandeliers, lamps, 
Repeat clients include Peter Marino, St 
Sills, and Alberto Pinto. 


“While my personal taste has evolve 








20th-century design, it wouldn’t suit m) 
ment,” says de Blanchetti. “Still, I try te 














se open 
PU in little touches. Above the bedroom fii 
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3 RN eer, 
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there’s a Fornasetti witch’s mirror and ¢ 
rored basket of clear plastic flowers—a 
ing material considering that they’ re fr¢ 
Bagues.” 

For admirers of Chopin, de Blanche 
happy to pull up the rug in the salon ar 
the patched-up screw holes that held oi 
two pianos firmly in place when the cru 
ing musical soirees threatened its stabil 
The sprawling bathroom— incl 






eabaeee a daybed—was originally the q 
bedroom fireplace, a 
| Fornasetti witch's mirror 
hangs against a larger 
mirror. The mirrored 
basket of clear plastic 
ii flowers by Bagués 
lights up. [right] The bed 
cover is an embroidered 
Chelsea Textiles linen 

The table behind the 

bed, a copy of an 

i 18th-century Danish 
design, was made by an 


ters of Chopin’s maid. Long be; 
de Blanchetti took over the leas 





antechamber was sliced into a k 








(Chopin had none—all his mea 
delivered) and entrance hall. TI 
rent maitre de maison also emp! 
the latter as a dining room. 
“That Chopin lived here 1s | 
ing, even thrilling,” says de Blai 
artisan in Ceylon. 


[faci mre “but I find it a little comical wh 
jiacing page} it may 


not be the bese guest ple come through and start talk 
room, but people have about how strongly they feel hi: 
slept here,” de Blanc} 
| says of his b ence. I have only one represent: 
| 


| which accor of Chopin in the entire apartmé 


daybed. A tor 
decorates oj 

| a circa-1910 y 
| map anot 


a bronze silhouette. ’'m no curé 


and my home is not a museum! 


t MY PERS ' TAS EVOLVED TO 20TH-CER 
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[left] In the living room, a rug by Denis Colomb counterbalances the swirls of Robert 
Mangold’s Curled Figure XI. The sofas were designed by architect Daniel Romualdez. 
[below] Romualdez on the sizable terrace, which features separate conversation areas. 
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[above] Jasper Johns’s Two 
Flags hangs above a mirrored 
console by DRA and a 19th- 
century zinc sphere from Amy 
Perlin Antiques; the antique 
horns are from John Rosselli. 
[right] An Antoni Tapies 
collage hangs on another 
living-room wall. The 1920s 
French nickeled-bronze 
armchair is from Alan 

Moss; the leather-strapped 
cocktail table is from 

Dennis Miller Associates. 


adr: WLGAR WHEN ALL THE LUXURIOUSNESS OF AN INTERIOR HITS 
erat : 


you over the head,” Daniel Romualdez says of the terribly chic, wildly 
elegant New York pied-a-terre he has designed for a West Coast entre- 


aoe 


weneur, “[ love it when a space reveals itself slowly and discreetly.” 





Talk about slowly and discreetly: Romualdez has built his business 
that Way, quietly attracting rning clientele and developing a 
reputation as « oung architects. Born into a diplo- 
or 


itie family in th -ar-old Romualdez was first 


drawn to design kK a course in architectural history 
from critic Vincet ing a career as a banker on 


Wall Street, he return 


Columbia. Following t 


degree in architecture at 
five years with 


Robert A.M. Stern, he o} 193, His tormidable 


isebeautiful.com 


(“Design today is about layers of information, layers of 
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client list now includes Matt and Annette Lauer, 
critic Paul Goldberger, and such socialites as Gigi 
Mortimer, Marina Rust, Nancy Jarecki, and Tory 
Burch. 

With the moods of his work jumping from a jewel- 
toned apartment on Park Avenue to the rustic chic of 
his own house on the Montauk cliffs, it is impossible 
to pin Romualdez to any one style. “Just copying 
my own personal style would be like constantly talk- 
ing about myself,” says the architect, whose design 
heroes range from Louis Kahn to Tadao Ando to Billy 
Baldwin. “My job is to get into the client’s story—put 
a mirror to him, come up with the most attractive ver- 
sion of an interior that reflects his taste. In the end, 
you re only as good as your client.” 

The 30-year-old owner of this apartment, which is 
perched high above Fifth Avenue in a landmark hotel 
building, was ready to take some risks. The 1,100- 
square-foot space, formerly decorated by Howard 
Slatkin, was an old-world fantasy with ornate mold- 
ings and Louis XVI fauteuils. The object of the reno- 
vation was to strip it all away. “He didn’t want it 
to be complicated or high-maintenance,” Romualdez 
recalls. “So how do you say what you want to say 
with the fewest number of words? How do you distill 
something to its essence?” 

An easy answer would be minimalism, but 
Romualdez is leery of it, and while the client was 
eager to make a modern statement, that didn’t neces- 
sarily mean an aggressive titanium shell or walls of 
shattered glass. “It wouldn’t have been fair to do 
something that would date quickly, as though it were 
a youthful folly,” Romualdez says. “The space had to 
have longevity.” 

The architect characterizes the result as an urbane 
New York apartment fused with the ease of a loft. 
Two salons have been converted into an enormous 
living room with dark wenge-wood floors, off-white 
lacquered walls, and large windows framing the sky- 
line and Central Park. The dramatic living room is 
offset by a more modest bedroom, with a stainless- 


steel bed and celadon Ultrasuede covering the walls. 


A gigantic terrace is clustered with tables, low chairs, 
and chaise longues; oversize rectangular mirrors 
flanking the terrace door offer yet another view of 


Central P< 

The clic it the design be com- 
pletely func arti ully smart 
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Wolfgang Tolk’s 
stainless-steel, wood, 
and Ultrasuede 
Francis bed dominates 


the master bedroom; 
the Asplund wool rug 
is from Totem. The 
bed linens are by 
Calvin Klein. 


serve a purpose: the client usually arrives from L.A. on the red-eye 
and needs to block out morning light for a quick nap. 

No matter how his projects differ, Romualdez always tries to 
achieve balance. Here, a dark wood sculpture by Louise Nevelson 
stands against a lacquered wall, a collage by Antoni Tapies hangs 
above a pale sofa, and a flag lithograph by Jasper Johns flies above 


ee 7 oar ie a 
a mirrored table and pair of antique horns. “There is so much infor- 


mation and access to different cultures Romualdez. “People 
are interested in ditt nt periods of furniture and art. | s really 
important to blend all the dispai nent eth 
today is about layers of inf yrmation, layers of experienc 

Despite his savvy, though, the architect no é 
his considerable success. “I can’t even figure out how i 
he says with a lau it’s probably just a phase. I’m the flavor 


the month!” 


beautiful.con 





Ct 


Y 
1d 
6 
a 
2 
3 
S 
os 
ON 
: 
0 
ND 
O 
ne 
© 
=) 
5 
5 
U 
a) 
U 
~ 
-e 
— 
2 
3 
ea 











s 


ESR 


We 


beautiful on 


w.h 


W 


Photographer FERNANDO BENGOECHEA 
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[this page] Ac 

old Flemi 
frame adds ad 
to pale pa| 

walls in the livi 
A large graph 

by Clarence 

a paisley c 
Coraggio ad 
pattern, whi 
carpet from Stal 
“a lot of tex 
very little mon| 
Josie M| 
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[this page, clockwise 

ms from left] Teak 

& furniture by David 

Sutherland can 

_ withstand the weather 

Bs on the open, ivy- 

m covered porch. 

Me Antique majolica and 

“@ a tole epergne set 

an English drop-leaf 
table in the dining 

room. Designer Josie 

McCarthy. Landscape 

architect Dick 

Heiderich designed 

the secluded pool. 





Designer Josie 
_ McCarthy 
brings a néw 
} __ level of 
»phistication to 
(0. unassuming 
Dallas house 





“Nothing is just 
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IT WAS A TYPICAL 1950s DALLAS RANCH HOUSE ON AN ATYPICAL LOT, BOUNDED BY A CREEK MEANDER 
| throu grove of oaks. With such sylvan surroundings, it made sense for remodelers to raise high the rq 
I eam ) the house to the view with Texas-size windows and doors. Architect Bill Baziots had alré 
| fae 1 walls to expand the rooms when interior designer Josie McCarthy stepped into the big white 
I p, clean backdrop for my client’s collection of contemporary art, and I didn’t wan 
| | ttel So I decided to focus on a few key junctures and look for big, bold pieces of fur 
|, | iracter to the house.” A handsome Regency pedestal table now stands at the cent 
| cal point visible from the two main rooms. It’s definitely the strong, silent type 
|. nt |d-back Sheraton chairs. “My client inherited some choice Engl 
| surnitut a i some complementary pieces,” says McCarthy. “I think of furniture as an F 
ment, <o | letob w good things rather than 50 mediocre ones, and to do it aif 
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\cing page] Dark 
» and white walls 
\the foyer set off 
fient’s collection 
,of works by up- 
#|-coming artists. 
gon raw silk from 
j:k Lenor Larsen 
| 5 up the painted 
\/h on the shield- 
t Sheraton chairs. 
| oval-back chairs 
p ther side of the 
a sideboard are 
ved in Marrakesh 
| by Coraggio. 
|| [this page] Josie 
carthy designed 
i, easy chair, one 
»air upholstered 
i oger Arlington 
Jecht. The round 
eh pedestal table 
|/an antique. The 
‘se export bowl 
and blue vase 
mily heirlooms. 


ne painting is by 
| John Zinsser. 


et lr iene 


ett gee 


a 
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“The master 


be 


own pace. There’s an old Chinese proverb I like to 
quote: ‘If you buy the best, you only cry once.’” 


After decorating for almost 30 years in Dallas, 


McCarthy knew exactly where to go for the perfect 


English bow-front chest or the most elegant hurricane 
imps. © uffed chairs and sofas of her own design 
Ida { to the fine lines of the antiques. 

The pl ( iece is carefully thought out. 
N plains. “It all works as 

part « om, three different 

seating “rot us situations: an 

inviting w f 


autiful 


bedroom is quiet < 





reading, a pair of club chairs in front of the firepla 


for téte-a-tétes, several armchairs around a sofa fo) 
convivial gatherings. Yet these groups register as a 
ensemble, tied together by upholstery that consist! 
of variations on the same creamy tones. 

“The master bedroom is quiet and peaceful, 
designed for repose,” says McCarthy. There is no | 
TV, no laptop, and no fussy window treatment to 
block the leafy view. An adjacent seating area with 
a desk can handle any pressing chores, but in this 
cool, calm environment, even balancing a checkbe 


would be painless. 





























prcemead! 





_ designed for reposé”} - 


[facing page] In the airy 
bedroom, the headboard is 
: rm upholstered in a Rogers & 
i Goffigon wool herringbone 
to match the bedskirt; 

i the bed linens are from 
Schweitzer & Co. The 
French writing desk in 

the adjacent sitting room 

is a family piece. [this 
page] The floating glass 
vanity and nickel-plated 
bathroom fixtures are 

by Waterworks. White 
terry cloth covers the 
stool, legs and all. 
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The ultimate 


how-to 


guide for 
Banging 
rames, 
anterns, 
sconces, 
rackets, 


amps... 
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nterior designer T. Kelle 





Donovan is a master frat 





placer, and hanger. “If ye 










right equipment and tec 





he says, “arranging and 


Sy 
















pictures, plates, mirrors, bracke 
lighting is a fun challenge.” 









Take your framing cues from 









museums, says Donovan: everyt 






looks more important if it’s suri 







with at least a two-inch-wide be 


matting. Frames of similar sizes 





and materials give continuity to 






If your frames are a hodgepodg) 






and sizes, painting them one co 






your room a sense of order. 














AN 





ELIZABETH MAYHEW 


Producer: 





[this page] Frames from 

y Larson-Juhl. Silhouettes by 
Carol Lebeaux. Georgian 
g/ wing chair in Toile Orientale, 
both from Schumacher. 

Vinyl flooring from Amtico. 
[facing page] Ladder and 
tools from Restoration 
Hardware. Orange cashmere 
sweater from Ralph Lauren. 
Running shoes from Nike. 





Getting’ 
Started 


@ When you take pic- 
tures to a framer, bring 
snapshots of your 
rooms. They will help 
you determine the 
appropriate frames. 

® Select a sturdy ham- 
mer, and don’t choke 


li ielere Sevastoaariete ; Be oe wee ae ti cos 

| 2 ae more smoothly. 
unexpected aaa. 

SOM OUE CH isp” 








quality metal measuring 
on walls. 


SOQ neyo 


pens leave indelible 
marks. 

® A level is a must for 
placing frames, mirrors, 
and brackets. 

® Your ladder should 
have an attached surface 
or tray for holding tools. 
® Hang with a friend: 
you'll need an extra pair 
of hands and eyes. 











[above] Benjamin Moore 


“Consider the room’s purpose,” adds Donovan. “You will want to see your living room’s 
Potpourri Green paint j 


pictures from a seated position; if you’re straining your neck to look at them, they’re too 








Nall. Odeon stone mantel ie x G < 
om Chesnevs Stettheimer High.” In a hallway, where you are always standing, hang pictures higher. Arrange small- to 
frame from APF Master medium-size frames in friendly groups with no more than-six inches of wall between any two 
Praia t oa bird pictures. Do not hang anything near doors. 
rom Lorin 
| ti. hace “Mirrors look smashing over a fireplace if you hang them low enough to see yourself,” 
| says Donovan. “It also makes your ceilings appear higher.” If you hang a mirror or picture 
| 7 over your fireplace and it looks too small, it probably 7s too small. Err on the side of bigness. 
| ever hang mirrors less than two feet above a sofa—or you'll be seeing the back of everyone’s 
head all evening. If your sofa is low and horizontal, Donovan suggests hanging pictures in a 
| i: similarly horizontal manner, which not only emphasizes your sofa’s modern slouch, but also 
| room feel bigger. “Do not hang pictures any lower than ten inches above the top 
R of th ‘ra, he cautions. Guests’ gesturing arms and hands grasping glasses should not come 
| rom J. \ if pi pieces. To place your pictures attractively, first lay them out on 
| + fal I tin lim ions of the wall pace you want to fill. 
Rt | consider the mantel width. In general, sconces 


- electrical box. If your fireplace is very wide, 
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[left] Coarse Madagascar 
wallcovering from 
Hinson & Co. Selection 
of white frames from 

J. Pocker & Son and 
Pottery Barn Kids. Small 
starburst mirror from 
Metro Art & Frame 
Dado sofa in red Selima 
wool from B&B Italia 
Vinyl flooring from 
Amtico. [right] Chant 
fabric by Lulu DK on 
wall. Ingrid headboard 
and Ingrid night stands 
from Chambers. Red 
Carmin fabric from Pierré 
Frey on headboard 

Piqué coverlet and pillow 
shams from Peacock 
Alley. Thorne wall shelves 
(spray-painted red) 

from Bombay Company. 
White crackle vase 

from Manorisms 
Swing-arm wall lamps 


from Execulamp 


they should be hung over both ends of the mantel, not way off to the side or too close together. Near smaller 
fireplaces, sconces should be about eight inches from the sides of the opening. “If you hang sconces too far apart, your 
room will look disjointed,” says Donovan. “Too close together, and it will look mean and cramped.” 

Hanging plates and platters only makes sense in rooms where you might be dining. “More is best,” Donovan says. 


“Placing just two plates on a wall is like two portholes on the QE2—ludicrous!” Your plate display doesn’t have to 





match, but there should be some continuity of theme. Hang your collection above a focal point—a fireplace, buffet, or 


large console. A plate collection mounted on a dining room screen adds an interesting dimension. 

\s for dining room lanterns or chandeliers, always place them over the center of the table,” says Donovan. “From 
the tabletop t tom of the fixture, there should be from 30 to 36 inches—no lower.” (If your fixture is too close 
to th ling relation to the table.) For those who move their dining tables around to make room for 
I hook on the chain to lift the fixture up five or six notches to accommodate people 
walki 

If you nps by our bed, they should be anchored 42 inches above the floor and about 
eight inch Oo mnovan warns that higher beds might require a slight increase to 
these measui tS 


vour bed, you will definitely want to Fun-Tak or hot-glue the 


4 > “Th B ve] * 
vases, pots, urn ‘m. Earthquake country or not, sweet dreams should never 


come to a crashing 


housebeautiful.com 











room 
‘Si 


amps 
to breath 


8 
D 
as 
SS 
+H 
— 
: 


| 


Give 
and 


























162 


ho 


u 


>be 


autiful.co 


Writ 


eT 


BERD OVG LEA 


Ph »tographer 


and Producer MIGUEL FLORES-VIANNA 








A YOUNG FAMILY 
¥ RES SORES AN AGE-OLD 
RIN Li BU CKS COUNTY, 
NI N Ss _ VANIA 
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' [facing page] Matteo in his 
Pd bedroom. [this page] The 
living room was the first of 
two additions,and contains 
the only. fireplace in the 
house. The sofa and easy 
chairs are from seorse 


®y> stand is fro 
; Store in in Lambe 
bee” New Jersey. 
gai 2 SRA aan | 
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[facing page] The chinking between the logs keeps out the weather while 
providing a striking design detail. [be!ow] The circa-1880 harvest table is | 
flame birch. [bottom] A new L-shaped porch wraps around the dining room. | 
NAINING EXAMPLE OF MULTICULTURALISM, AN ENGLISH- 
nd his partner, who has Puerto Rican roots, live most , ) | 
ear in Milan but spend summers in a centuries-old 
eastern Pennsylvania that they themselves restored. 
th -born Robert Triefus is an executive with Giorgio 
Ji, and Caleb Negron, once a Wall Streeter and later 
| nder of a production design company, has placed his 
fon hold for a few years in order to stay home and give 
opted son, Matteo, a good start. 
jen they found this house, the men were living in Man- 
Jand anticipating the adoption. They based their real 
! earch on two requirements, one harder than the other. 
fsier task was to find an unspoiled, tranquil area (obvi- 
Hot the Hamptons, or even the Berkshires); the hard 
1. to find a log cabin. 
tks County, along the Delaware River, is known for its 
history, picturesque farmlands, and unspoiled woods. 
any visits to this area in pursuit of the ideal setting and 
g type, the couple struck gold: there it stood, waiting 





| 
‘ 


in a clearing in the woods overlooking a pond. The 


cot 
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f [this pagé 
\ bottom] Caleb} 
added cole 

main bedroor 
through his anti¢ 
4 collection. Neg 
| re and Robert 
i [facing page] T| 

ff green and white 

is brighteng 
| three ret 











166 


—— q J 





| 

| 
cabin, built sometime in the 1700s, has been added to by successi 
An early-19th-century stone room was centered on a fireplace; a 





years later, the log portion was extended and the exterior was shi 
Negron supervised the renovation. He started by having shing 
off the logs, exposing the three different building periods of the I 





“The idea is to show the age and patina of the structure,” explain 
In the formal dining room, the couple stripped some wall section) 


the log construction in its entirety. They turned a small downstait 





into a visitors’ bathroom and, says Negron, “designed the kitcher 
Matteo in mind—big enough to include an area for informal dini 
large cooking island that doubles as another eating surface.” A né 
screened porch at the side of the house, overlooking the lawn tha 
the pond, doubles as an outdoor living room. 

When it came time to decorate, the pair found inspiration in 
of early Pennsylvania interiors. Although in no way a historic re-cf 
the house reflects the minimalism of colonial settlers’ rooms. “We 
public rooms largely empty, letting the beautiful materials—the st 
log walls—dominate,” says Negron, who took special care to scol ! 
shops for appropriate hardware and fittings. And now that the jol 


building is over, the family is free to savor the rustic tranquillity tf 








been searching for. 
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{Low-key chic in high-octane South Bea 


Excellent Mark: 





Oe 





| * SOUTH BEACH’S ENDURING 
appeal is that there’s something for 





everyone, whether it’s the octogenar- 





ian set, the movers and shakers of the 
business and entertainment worlds, or 


the international party crowd, forever 








in pursuit of the sun and their favorite 
i deejays. But in a town too often pre- 
, occupied with attitude and velvet 





ropes, it’s rare to find a restaurant 








that’s actually welcoming to all. Garenvervedtue 
At Mark’s South Beach, a poolside ways, with a calabaza 
oasis in the Nash hotel on Collins ae toniatey sale 

| Avenue, locals mingle comfortably 


with such glitterati as Oliver Stone, 





Penelope Cruz, and Bruce Weber. plicity always a motivating factor. Photographer: 
/ The friendliness is further under- I don’t like masking flavors, and I ROD DICKERSON 
scored with an open kitchen that faces certainly don’t go for artsy displays 
es 3 me : Writer: 
the cozy mahogany-accented dining on the plate,” says Andriola. 

: . " : ~ . ite STINE: ; t Soaus N 
area, designed by Miami-based archi- From grilled Turks and Caicos Seen ORES ee 
tect Peter Page. Chef Tim Andriola, conch to chestnut-covered rack of Pr odtuicieirs 

i a graduate of the Culinary Institute lamb, there’s something to satisfy MARY-ELLEN WEINRII 
of America who has cooked in some every patron. And that principle isn’t 

os ' = vee ee ees MIGUEL FLORES-VIAV 

ot Europe’s best restaurants, offers necessarily limited to the food. “If you 


. 1 a ] <td ‘ . . 
a menu based on ingredients that want to know who is seeing whom in 


are both fresh and flexible. New Miami, this is the place,” says Nash 
Mediterranea henced dishes executive Laura Sheridan. “Mark’s is 
make regular aj s, wit) sim the center of everything.” a 
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FROM 


Presents under the tree may get the most attention 
this time of year, but it is the home-baked gifts that 
really warm people’s hearts—whether they are treats 


for a school party, Christmas cookies for co-workers 


or dishes for a family reunion. Have your kids help with 


the holiday baking and cooking. You’ll get to spend 
time together making something to share with others. 


What better way to celebrate the spirit of the season? 


HOW! 





DAY FAVORITES CAN GO FROM 






&CER TO THE MICROWAVE IN ONE 


[8S ARE ALSO PERFECT FOR 
Msi TO USE AT THE TABLE, 
THE HOST’S HOUSE. 

ok TO MAKE THIS 
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CROSTINI OF SOFT ITALIAN 
AND TOASTED WALNUTS 
makes 30 crostini 
30 ‘inch slices baguette, 
74 cup plus 2 tablespoons 
1 _ large clove garlic, mincé 
4 ounces ricotta cheese 
8 ounces mascarpone 
174 cup snipped chives 
17, teaspoon salt 
Freshly ground pepper 
174 cup roughly chopped to 
1 ~=(7-ounce) jar roasted rec 


In a small bowl, mix togeth 
and garlic. Place the ora 
sheet and brush both sides 
olive oil mixture. Toast brea¢ 
until lightly browned on both 
cool slightly. In a medium bo 
the ricotta cheese, nace 
chives, salt and a genero 
freshly ground pepper to 
about 2/4 tablespoon of the ¢ 
on each slice of toasted br 
slice with a sprinkle of walnut 
red pepper. 





nisl .¢ | e7. 
* Mash potatoes a 
¢Set the table | 
*Roll out cookie dough — 


«Decorate cookies 






pt as 


SWEET POTATOES WITH MA 
AND TOASTED PECANS 
makes 6 to 8 servings 
5 medium-sized sweet pot 
(about 3 pounds) 
3-4 tablespoons soft butter 
4 cup maple syrup 
1 teaspoon orange zest 
t72__cup chopped toasted pe¢ 
Salt and pepper 





Peel the potatoes, cut into 3-t 

and place in a pan. Cover wit 
cold water. Place pan over me 
and cook for 20 to 30 minutes 
tender. Drain. Add butter, m 

orange zest. Mash with a pot 
beat with an electric mixer on! 
in pecans. Add salt and peppe 


original recipes by John F. Cara 










“Bake, serve, 
reheat, wash... 


OvenWare 
does everything a 
husband should do, 





Now there’s new Glad OvenWare. 


Affordable, reusable baking pans 









that go from oven, to table, to freezer, 
to microwave and back to the table with 


only one thing to clean. 


Use as directed. ©2001 The Giad Products Co; 
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"im BAKE COOKIES! 

- There’s a reason this traditio 
going on for generations. Whe 
shaped like angels, snowmen, 
men or candy canes, nothin 
holidays like cookies. Here are 
tips about storing and decom 





| 


























STORING AND GIVING 
y Old-fashioned cookie tins may 
_ but your cookies will stay fr 
in GLADWARE® or other plas 
containers. They come in fes 
colors so they'll save you wrappi 





¢ Let cookies cool before stori 





Use a separate container f 
of cookie so the crisp ones 
from the moisture from thick 


cookies, and butter oo 
on the flavors of the spicy 0 


¢ Cookies can generally be st 
temperature for 1 to 2 week 


eMost cookies freeze well f 
month if packed in airtight c¢ 





OLD FASHIONED SUGAR COOKIES 
makes about 6 dozen 








3 cups all purpose flour 
1 _ teaspoon baking powder 
4/2 teaspoon salt 

cup butter, cut into pieces 


1 ) 
1 cup sugar 
2 
ele 


ot 


¥* 
C 


- @ 
a 
@ 

CJ 
eggs 

teaspoon vanilla 
tablespoon milk 


Decorative candies or 
colored sugar for garnish 


* 





-* 
pi 
eo * 
@ 


Sift together first three ingredients in a bowl 
ice and set aside. Put the butter and sugar in-a 
SENS YOUR GUESTS food processor fitted with a steal blade. Process 
HOME HAPPY WITH until mixture is light and creamy. Turn off 
A DOZEN OF THESE machine, scrap down the sides of the bowl with 
: a spatula. Add the eggs, vanilla and the milk; 

x ee tN process until mixture is thoroughly combined. DECORATING | 
HOLIDAY DEGR ATED | Add the batter to the dry ingredients. With a Misplaced the elaborate cake) 
wooden spoon or spatula mix well to combine. set you ordered last year? It haf 
Divide dough into four balls, cover with Glad® to the greatest pastry chefs. Fil 
CiingWrap and refrigerate for at least one hour. FOOD STORAGE BAG halfway 
PRINTER < veheat oven to 375°F. On a lightly floured push out the excess air and seal 
urface, roll Ya of the dough at a time %4-inch corner to create a small hole af 


3 h3i= | 


t into desired shapes with a cookie — from the top to force the icing . 

















NS ‘ter. Place on an ungreased cookie sheet and 
WRA>PED F8 fo iO minutes until edges are firm and 
ees 71 > lightly brown. Cool cookies on a 
Eb OR ¢ ; ces with powdered sugar icing, AD 
GLAD® SUING : with decorative candies, or ( 5 | 


{[www.ho ee 





You don't have to scratch a tub 
to give ita good scrub. 














A good scrub, 


ed. © 2001 The Clorox Company Clorox is a proud sponsor of www.women.com/generationsandinnovations 



















































KITCHEN SWEEPSTAKE 


Enter and you could win an eclectic collection of wonderful gifts for the kitchen like the o 
below—everything from cookware to crystal to coffemakers! The Grand Prize includes a se 
Lenox crystal, a Panasonic microwave, a Cuisinart food processor, a KitchenAid blender ¢ 
T-FAL sauté pan! Other prizes include Cuisinart coffee makers and cookware, OXO gift baj 
Chefwear oven mitts and Bon Appétit cookbooks. See official rules for entry. 


< PANASONIC MICROWAVE 
Panasonic brings you the conven| 
of cooking with a microwave that! 
functions like an oven! The NN-S§ 
brushed aluminum features Inverter technology, whid 
exterior, stainless steel delivers complete, even cooking. 
sein bottom disc for added Reduces splatters, overcooked : 


V 113/4" T-FAL® CULINAIRE SAUTE PAN 
Featuring T-Fal’s exclusive Prometal™ 

nonstick interior, heavy 

gauge aluminum core, 





LRLELL! 





durability and even heat distribution, and undercooked centers. Make 

and nickel-coated steel handles. easy with 15 one-touch sensor c: 

Oven safe to 400°F. Made In France. 

Limited warranty. 

<4 KITCHENAID® PROFESSIONAL E 
Featuring a brushed stainless ste 
Jar that is virtually indestructible, 
weight and easy to clean. A powé 
motor and stainless steel blades 
crushing ability at any speed. Fivé 
options offer the versatility to ma 
wide variety of drinks and recipeg 
smoothies to pesto. 


LENOX OASIS COLLECTION 
Crafted of fine crystal with exquisite 
cuts, this decanter and matching double 
old-fashioned glasses are hansome 
additions to your home bar, and 
certain to win you compliments on 
your good taste. 





< CUSINART POWERPREP PLUS™ With easy-to-clean Ital 
and newly redesigned feed tube, the 14-cup PowerPrep, 
may be the saviour of the home-cooked meal. It boasts 

motor with an alternate speed for perfect dough mixing 

Good Grips kitchen tools rounded housing for easy cleaning and handling, and n 


that will assist in every sete features added to its bowl and cover. 
type of cooking task Sutsinaee 


from stirring and peeling, 

to turning and opening. ™ < 
OXO is dedicated to S Se : & 

providing consumers of... (8) => 4 CHEFWEAR OVEN MITT 

with innovative ¢ These handsome potholders fro 
products that make Chefwear are heavily insulated 
everyday living easier. a thick, terrycloth lining. 


<4 OXO GIFT BAG OXO Gift 
Bags contain 10 OXO 





ree LENOX’ - 
Gite Cuisinart KitchenAid’ .. |, 2,» Panasonic. T-! 


NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO ENTER OR WIN. A PURCHASE WILL NOT INCREASE CHANCES OF WINNING 
ENTRY RULES: TO ENTER: Hand print your name, complete address, telephone number with area code and date of birth on a 3" x 5" card and me 

Gifts for the Kitchen” Sweepstakes, P.0.Box 3007, New York, NY 10108-3007. Only one entry per person. Entries must be postmarked by Deceml 
and received by December 10, 2001 The Clorox Company and The Condé Nast Publications, Inc.-(“Sponsors”) are not responsible for printing € 
late, lost, stolen, postage-due, misdirected, misaddressed, damaged, incomplete or illegible entries. All entries become the exclusive property of Sp 
will not be acknowledged or returned. SELECTION OF WINNERS: 128 winners will be selected in a random drawing from all eligible entries receive 
oe cond cted in New York, NY on or about December 14, 2001 by a representative of Sponsors, whose decisions will be final and binding iné 
\ inners wili be notified by telephone or mail on or about December 14, 2001 All prizes will be awarded. In the event of noncompliance with th 
ae prize ni tific ations are returned or are otherwise undeliverable, prize may be forfeited and awarded to an alternate winner. PRIZES: 
PnZ@. LENOX Vasis Oecanter and 4 Oasis Double Old Fashioned glasses (ARV $189), Panasonic Microwave Model NN-S561 (ARV $100), Cuisin 










on 


Bue essor (ARV $379), Kit henAid Professional Blender (ARV $150) and 11°" Culinare Sauté Pan (ARV $50). One (1) First Prize: 7-P 
ae © Set (ARV $226 : w Central Stainless 12-Cup Programmable Coffee Maker ($100) and 1195/4" Culinare Sauté Pan (ARV $ 
a oe : j : iravel Coffee Maker (ARV $50), Cuisinart Mini-Prep Food Processor ($50), and 11°/4" Culinare Sauté Pan 





XO peeler, ice cream scoop, bowl, zester, grater, corkscrew, tongs, spatula and tool center) 
and Bon Appétit apron (ARV $20). Fifty (50) Fourth Prizes: 11°/4" Culinare Sauté Pan (ARV $50), f 
‘iwear oven mitt (ARV $10). Fifty (50) Fifth Prizes: Bon Appétit Weekend Entertaining cookbook) 
ntries received. Any federal, state or local income or other taxes, if any, are the sole responsi 

=mpuon or other substitution is allowed, except at the sole discretion of Sponsors, who resé 
veepstakes is open to legal U.S. residents who are 18 years of age or older as of the dé 


Bon Anne 
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VeeKer 










Odd 





WIhh 
to Sucsi WATS 
except 






Peeainw les, agen advertising and promotion agencies, and the immediate family members 
Recon © Rico, outside the U.S., and wherever prohibited by law. Any prize won by a minor will bey 
athe Hatin eM costal es subject to all applicable federal, state and local laws and regulations. En ty 
seavihet udges’ decisions. Winners may be required to sign and return an Affidavit of Eligibl 
their affiliate: schearticit Bisse or alternate winners may be chosen. By entering, participants release 
respect to thi oS es, and their respective directors, officers, employees and agents from any and all | 
Bri ores eNcon uris SES OF damages of any kind, resulting from acceptance, possession, use 0} 
a adarornpticnal: Nsututes winners consent to the use of his/her name, likeness, and entry for 
“Gifts for the Kitcl ror list of winners’ names, available after December 14, 2001, send a SAS 





eye Sek iene )Y 10.198-3007. SPONSORS: The Clorox Company, 1221 Broadway, Cate 






PECAN) 


Where the taste of Ranch was born. 


HV Food Products Company. » www.hiddenvalley.com 
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ich as your cat doe 





lronic how something so clean can make your home 
feel dirty. Well now, something called litter can make ” 


it feel clean. Scoop Away” CLEAN Cat Litter has a 


patent dor Guard formula that's low tracking and 


‘ } 1 1 ° 
1CLDS K cep your home smelling 


cle: reeling clean. Perfect for neat 


1 ¥ 
pS | i In ONIN CY 
eOh t . t 1 NOUSEKEE 
freaks, 


Promises 


ULEAN. The clean way to live with your 
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CUP PILLOWS d 

ithese special pillows softening up a wooden 

or on your couch. Their classic blue and 

lor scheme looks timeless and fresher than 

ch exquisitely detailed pillow features a 
needlepoint design, “Arabesque” (left) or 

ta” (right), surrounded by cheerful gingham, 


NEEDLEPOINT 4 
PHEASANT PILLOWS 


These finely 









ished off with a navy blue silk cord trim. For detailed 4 
are, each has a zipper opening in the back. Beene 
é pillows add an | 
682 Arabesque Pillow $39.95 ee ee! 4 
684 Operetta Pillow $39.95 cl er 3 
3 Save! Mixed Set of Two $79.90 $69.95 Hea ee j 
room of your d 
home. Ancient " 
symbols of 
beauty and good 4 
fortune, the pheasants in each hand-stitched wool pattern were < 


inspired by authentic antique Chinese paintings in the Colonial 
Williamsburg collections. Polyfiber filled and backed in dark | 
blue cotton velvet, with a zipper for easy dry-cleaning. 16"x 12". 4 
A. # 303633 Pheasant Pillow $39.95 


B. #303634 Pheasant Pillow $39.95 ] 
# 303644 Save! Mixed Set of Two $79.90 $64.95 A 





SIC CREAMWARE LOOKS AS DELIGHTFUL AS EVER 


or its lustrous purity and whimsical details, Leeds Pottery creamware has been lovingly collected since the 1700's. Today, creamware 
ith every dinnerware pattern, any decor. You will be enchanted by this elegant four-cup pot with its distinctive intertwined handle. d 
blossom finial and graceful leaf-detailed spout add to its lasting allure. With an intertwined handle to match the teapot, the 
e teacup is paired with a saucer that is 
erced with a delicate, lacy diamond-and- 
ern. The perfect complement to the 

et, the creamware sugar and creamer (not 

are as beautifully executed. Fluted 

sugar bowl is topped with a matching 





















| finial, and both creamer and sugar are 
} with curved, twining handles. Creamer 
"tall; sugar bowl 3 


) Four-Cup Teapot $95.00 $79.95 


) Teacup and Saucer Set of 2 
$120.00. $99.95 


3 Sugar and Creamer Set (Not Shown) 
$145.00 $99.95 
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Blue and White Classics { 


Add a Touch of Elegance to Your Home j 
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Grilled Conch with Vanilia-Rum Sauce 


and Calabaza and Tomato Salsa 


@ For conch and marinade: 


“4 pound shelled fresh conch meat, . 
skin removed and butterflied by a 
fishmonger (substitute frozen and 
thawed conch or sea scallops if 
fresh conch is not available) 

1 shallot, peeled 

1 sprig fresh thyme, chopped 

1 teaspoon minced scotch-bonnet 
pepper (wear rubber gloves when 
handling) 

2 tablespoons olive oil 
Freshly ground black pepper to 


taste 


For calabaza and tomato salsa: 


1 tablespoon chopped cilantro 

2 tablespoons chopped red onion 

1 small plum tomato, finely diced 

6 tablespoons freshly squeezed 
Key lime juice 

1 teaspoon minced scotch-bonnet 
pepper 

1 tablespoon olive oil, plus oil for 
grilling 


Salt and freshly ground black 


pepper to taste 





beautiful 


| 2-ounce piece calabaza squash 
(or West Indian pumpkin), peeled 
and seeded 

4 red onion, peeled 

/, beefsteak tomato 

1 jalapeno pepper, stemmed and 
peeled 

2 slices avocado for garnish 
Fresh cilantro leaves for garnish 

For vanilla-rum sauce: 
1 tablespoon chopped shallot 
1 vanilla bean, split open and 


scraped 


XS 


cup white wine 


bh & 


cup dark rum 
tablespoons unsalted butter 
Salt and freshly ground black 


pepper to taste 


Prepare conch and marinade: Wrap 
conch in plastic wrap and gently 
pound it with a meat mallet until 

it is about %-inch thick. (Omit this 
procedure if you are using sea scal- 
lops.) Remove plastic wrap and place 
conch in a stainless-steel bowl. Add 
remaining ingredients and cover 
bowl with plastic wrap. Refrigerate 

2 to 3 hours. 

Prepare calabaza and tomato salsa: 
In a bowl, mix chopped cilantro, 
chopped red onion, plum tomato, 
lime juice, scotch-bonnet pepper, 1 
tablespoon olive oil, and salt and pep- 
per and set aside 1 hour. Meanwhile, 


lightly oil calabaza, “4 red onion, beef- 


| 


steak tomato, and jalapeno p| 
Season with salt and pepper ; 
on a hot grill until charred, ty 
frequently. Remove from gril] 
aside to cool. Cut into mediul 
place in a bowl, and add rese 
salsa ingredients. Set aside. 

Prepare vanilla-rum sauce} 
shallots, vanilla-bean scraping 
and rum in a small saucepan. 
over medium heat until redud 
about | tablespoon. Pour mix 
through a sieve into another } 
discard solids. Slowly whisk i 
and season with salt and pep 
Keep warm. 

To serve: Remove conch fri 
nade and pat dry with a towe’ 
with salt and pepper and sear 
erill for about 5 seconds. Turi 
and grill 5 seconds more. Do 
cook. Remove conch from gri 
cut in half. Chop one half inte 
pieces, toss with salsa, and set 
2 tablespoons. Divide remain) 
conch-salsa mixture into 2 sm 
ing bowls and garnish each wi 
avocado slice and cilantro lea} 
Place bowls on serving plates) 

Slice remaining conch half 
pieces. Place a piece on each ¢ 
ing plates. Top each with 1 tal 
of the remaining conch-salsa 1 
and cap off with another piec 
conch. Drizzle vanilla-rum sav 
top. Serves 2. @ 


1998 Chalk Hill Vineyard Sauvignon Blanc, Sonoma 
1999 Kistler Vineyards Chardonnay, Sonoma Valley 
1999 Willamette Valley Vineyard Pinot Gris, Oregot 
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Whiten while you work. . 


You can easily whiten your teeth anywhere, anytime with Crest Whitest So They’re so thin and ~ 








ble you'll hardly know you’re w ; es twice a day is all it takes. 





BMV UTR Ua Ua ingredient dentists use, 


Péel 





giving you noticeably whiter teeth in just Guaranteed. 


Apply | 


wei Reveal Your Whiter Smile. 


www.Whitestrips.com 
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( Rosedown Redux } 


{A spacious plantation 
home regains its former glory 
after an era of neglect} 


1¥ EWR i BRR 
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} S| 
| 
| THE SOUL OF EVERY TOWN SEEMS TO TAKE UP RESIDENCE 
in at least one cherished symbol. In the tranquil green village 
of St. Francisville, Louisiana, that beloved cultural possession 
| happens to be a house, an especially grand and gracious one 
that came close to being lost, bit by precious bit. 
Rosedown Plantation sits at the end of an allée of giant 
bearded oak trees, its white neoclassical facade framed by 
a canopy of limbs. This is, of course, the postcard view—a 
majestic approach devised in the 1830s by Daniel Turnbull, 
an ambitious cotton planter, and his wife, Martha. Inside, 
handsome rooms with grand, tarnished mirrors suggest a more 
complex tale of how tl use s fortunes have risen and fallen 
on the tides of histo yw that the state of Louisiana 
has bought ¢] toric y—are on the rise again. 
Th bull clan wa ealthy, with three 


plantatio: 0) slaves. | I it in 1834, was their 


home and s fursished pieces avail- 
able from the 


Yww.housebeautiful 
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ted Quantities! Offer ends 12/15/01 


per Tabletop Fountain 
= soothing sound of a waterfall into your home, garden or office 
graceful tabletop fountain. Handcrafted from 100% copper, the 
f design includes two brass hummingbirds and decorative silk 

hich can be replaced with your own arrangement. The UL pump 
acycles the water for hours of pleasure. Standing 9'/2’’ high, this 
ountain is safe for indoor use. 


5 Tabletop Fountain $69:95.$49.95 


CR Holder 


t the perfect unit for housing your home 
ment system! This space-saving TV/VCR 
as a convenient 360° swivel base to make 

g comfortable from any corner of the room. 
the top of your VCR to protect it from dust, 

and damage. Its anti-scratch rubber base 
damage to furniture. Made of high-impact 
tic, the TV/VCR Holder houses VCRs 
ig up to 4" high x 17 7/2" wide x 15" deep, 
s TVs up to 26" in screen size. y 


6 TV/VCR Holder $49.95 
























idcrafted Stars-On- 

> Quilt 

ted red-white-and-blue quilt has all 

m and craftsmanship of a cherished 

. Inspired by traditional pieced 

it features a colorful patchwork trellis 
2d by eight-pointed calico stars, set 
_ creamy white ground. Just like 
asured antique quilts, it’s 100% 
jrough-and-through, from its 
'p and solid backing to pure 
itting inside. And it’s the 
veight for all-year 

L light in summer, cozy 

. Whether gracing your 
ying from the wall or folded 
Jilt stand, it becomes the a charming 
to any room. Machine wash. 


P Twin Quilt $7995 $69.95 SOLD out} 
Full/Queen Quilt $99-95 $59.95 
3 King Quilt $129-95 $79.95 


nic Desk Lamp 
' romance, elegance and history of the 
nous luxury liner into your home with 

5 Titanic lamp. The original was made 
ngham, England and found in first class 
‘the S.S. Titanic. This fine reproduction 
ick the quality and style of the 
(20" high) 


2 Brass Titanic Lamp 
569.95 


To order call "Ysa" ce 
800-285-7060 es 


Dept. HFN12 
or send check to: HNH ORIGINAL! ae 


Dept. HFN12, P.O. Box 7765, Red Oak, [A 51591-0765 
100% satisfaction guaranteed. 


Please add shipping and handling: 
Under $30.00.......sssveeee $4.95 $75.00 to $149.99.......... $8.95 
$30.00 to $49.99... $5.95 $150.00 to $199.99.........$9.95 
$50.00 to $74.99 ..eeceoseee $6.95 $200.00 and over.........612.95 


Hearst Communications, In 1790 Broadway, New York, New York 10019 
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The previous owner sold a raft 
of precious antiques, including two 
Audubon engravings and a 

suite 


splendid 


War, however, the family suffered financial reversals, and the 
house slid into disrepair. 

From 1956 through 1964, Rosedown was meticulously 
restored by the Houston-based Underwood family, which 
lavished its Texas oil money on the house and garden. In 
1994 the Underwood heirs sold Rosedown and its 1,998 sur- 
rounding acres for $3.75 million to Gene Raymond Slivka, 
an affluent history buff. The house was in fine condition, 
with 85 percent of its original furnishings intact. 

At first, everyone in town believed that Slivka would be 
good for Rosedown, according to Will Mangham, Rosedown’s 
former marketing director. But “from the time he arrived,” 
says Mangham, “he said that he didn’t need the people of St. 
Francisville.” When Slivka tried to evict an all-black Baptist 
church from plantation land it had occupied for nearly a 
century, he made national news. 


Slivka sold a raft of precious antiques, including two 


John James Audubon copper-plate engravings and a splen- 


did Gothic Revival suite from the Henry Clay bedroom. 


He laid off tour guides, says Mangham, and replaced them 
with audio recordings. He also removed the front door and 
sealed the o; with Plexiglas, installed speakers on the 
outside of th bled admission prices. 

in a els of land and ceased 
maint: hat had been land- 
scaped yull, an avid hor- 
ticulturist 1) Europe touring 
the great forn acted 


at Julianton Plai rot 


Slivka declined t 


utiful 


[clockwise from 
left] The dining 
room, formal front 
garden, still-life. 












inhabitants of tourism-based St. Francisville were ag, 

In November 2000, the state of Louisiana bought 
Rosedown from Slivka for $5.7 million. Subsequentl| 
Louisiana office of state parks has reopened Rosedoy 
the public and has started restoring the property. Fe! 
have been repaired, gardens cleaned up, and the frot 
returned to its proper place. A volunteer staff of 40¥ 
quickly assembled to give tours and arrange flowers, 
ing to Bo Boehringer, Rosedown’s new public-inforn 
director. 

“It’s not like it’s bare,” says Carolyn Pittman, whe 
has been a tour guide at Rosedown on and off since 
“There’s still a lot of furniture here. If you haven’t sé 
house the way it was before, you won’t be disappoin| 

Even now, it’s easy to imagine how bewitching Re 
down must have been when its vast, silvery mirrors, | 
slipper chairs, and mother-of-pearl—inlaid tables shir 
by the light of whale-oil lamps. Fortunately, the entré 
hall, with its circa-1828 cerulean-blue wallpaper depi 
Charlemagne and his knights, is intact. The staircase 
ished Santo Domingo mahogany, its seashell-like new 
crowned with a smooth ivory button, still curls up to 
second floor. And in the music room, where the cary 
Chickering piano, needlepoint chair, and horsehair s\ 
stand, phantom melodies play on for those who are V 


to fall under Rosedown’s spell once again. 


Rosedown Plantation ts located at 12501 Louisiana 


Highway 10, St. Francisville, LA 70775. For hours ang 


fours call 225726 35-3332. 











Aarian (Continued from page 30) 


nging Places” ] was extraordi- 
ell crafted. As I sat in a coffee 
eading, I was filled with so many 
ns. Thank you for asking Homes 
e this piece, and thank you for 
ing me how to decorate a walnut 
or summer. 

Cliff Spicer 


Toronto, Ontario 


liff, 
Homes is turning out to be our 
s’ favorite writer; so many of 
ote in to praise her story. And 
han one of you told us “she’s 

y named!” 


re Discrimination 
arian, 

istic side never fails to be inspired 

use Beautiful. But when I look at 

intents page and then flip to an 

, there are often no page numbers 

as a guide! Imagine the frustra- 






' trying to finish reading a story, 


only to thumb through the magazine 
with just the URL for House Beautiful 
and the month/year as a reference. 
Please paginate your magazine! 

DeAnn Gregorio 


via e-mail 


Dear DeAnn, 

We try to mark every editorial page with 
a number. However, due to our tight 
printing deadlines, we are sometimes 
unable to number all of them. Please 

do not look for numbers at the bottom 
right or left of each page; they are 
located in the middle, along the pages’ 
outside edge. In order to help you find 
them faster, we have doubled the size of 
the numerals and surrounded them with 
highly contrasting, vibrantly colored 
tabs. Hope this helps. 


Domestic Dietrich 
Dear Marian, 

In the 1960s I lived on East 95th Street 
in Manhattan, a fabulous part of town 


that housed Betty Comden, Mark 
Rothko, Al Hirschfeld (he’s still there), 
Viveca Lindfors, and Maria Riva, 
Marlene Dietrich’s daughter [“Star 
Pad,” September]. Grandma Marlene 
(swathed in beige) was often seen in 
the neighborhood, majestically pushing 
a stroller (beige) containing a grand- 
child (beige). 

One of Dietrich’s favorite stops was 
Feldman’s Hardware, around the corner 
on Madison. She would order dozens 
of scrub brushes, bottles of detergents, 
gallons of ammonia, and cartons of steel 
wool. The Feldman staff fought over 
who would make each Riva delivery: 
the sight of Marlene on her glamorous 
gams, scrubbing the kitchen floor, is a 
long-held Madison Avenue memory. 

Dick Jones 


Gladwyne, Pennsylvania 


Dear Dick, 
Great story. Talk about a hands-on 
woman of style! 





2 mT Oatmeal you thought you knew. 


MEIGS CUM. 3.7 ara) el0 Sse) 0] 












































BUICK RENDEZVOUS 

Innovative and infinitely capable. The all-new Buick 
Rendezvous. It’s all good. For more information check #1. Free. 
LINCOLN LS 

Lincoln LS, the power of luxury with the luxury of power. 
Come see what American luxury is all about. Stop by 

your Lincoln dealer. Check #2. Free. 


ALEXANDER JULIAN AT HOME 

Make the weekend jealous...celebrate everyday. That's my 
motto. Why not start at home creating a new look with my 
latest furniture. It’s casual. It’s comfortable. Perfect for 
celebrating. Check #3 for your free literature. 
BERNHARDT FURNITURE 

Furniture Makers since 1889, offers a variety of catalogs for 
the living room, dining room and bedroom. Check #4. Free. 
CHARLES P. ROGERS 

Charles P. Rogers brass and iron beds, est. 1855. Original 
19th and 20th century headboards, beds, canopy beds and 
daybeds are now available direct from America’s oldest 
maker of brass and iron beds. Color catalog $1.50. Phone 
orders welcome. Shipping available worldwide. Check #5. 
COURISTAN 

For seventy-five years, Couristan has been the trusted 

name in the floor covering industry, offering a vast 
assortment of exclusively designed power-loomed and 
handmade area rugs, as well as residential and contract 
broadloom. The 24-page Couristan Portfolio Catalog provides 
a quick glimpse of the company’s extensive product lines. 
Check #6 Free. 

DECORATIVE CENTER DALLAS 

Since 1954, Decorative Center Dallas has been recognized as 
an industry innovator and one of the most prestigious design 
centers in the country. The 54-acre showroom campus is a 
complete and comprehensive design resource. Check #7. 
DONGHIA 

Furniture, textiles, trim, lighting, wall coverings and 
accessories that bridge the gap between modern and 
traditional. Donghia’s designs are hand-crafted of the 

finest materials with an unmistakable signature style. 

Check #8. Free. 

DREXEL HERITAGE 

Experience Furniture by Drexel Heritage. A variety of styles 
for a world of individuals. Check #9. Free. 

GRANGE 

Experience timeless quality. Fine French home furnishings 
for the bedroom, dining room and living room with upholstery 
and occasional pieces suited for today’s style of living. 
Tomorrow's antiques. Check #10. $10. 

HICKORY CHAIR 
Hickory Chair represents a 
upholstered furnitur¢ 


versatile mix of wood and 
heck #11 for catalogs available 





Upholstery $25, William E. Poole $15, Thomas O’Brien $15 
KARASTAN 

Fashion is fleeting, unless it's Kay f rugs and 
carpets lend distinctive preser ©. Send for a 


full-color brochure 
KINCAID FURNITU"= 
Kincaid Furniture...the 

solid wood furniture. Own 
from Kincaid. To order a “We 
check #13. $2.50 


Please check the correspona 
House Beautiful, P.O. Box | 


Baie 


____gufomotive 


KRAVET 

Kravet has celebrated over 80 years of beautiful, decorative 

fabrics and furnishings. Our company brochure explains the 

complete Kravet line of products including the licensed fabric 

collections. Check #14. $2. 

LA-Z-BOY 

For our free home furnishings kit, including product 

information and decorating guide complete with planning 

grid and furniture templates, check #15. 

LIGNE ROSET 

Distinctive understated furniture beautifully crafted in 

France. Ligne Roset offers versatile pieces by top 

European designers. For a full color catalogue and to 

experience the innovation and subtle luxury of Ligne 

Roset, check #16. $10. 

MCGUIRE 

McGuire Furniture Portfolio—New 108 page full color 

edition featuring the finest in rattan designs, solid teak, 

bamboo tables, aluminum, laced rawhide, lighting and 

other collections. Check #17. $15. 

THE MITCHELL GOLD COMPANY 

To receive a listing of retailers carrying the Mitchell Gold 

Style, please call us at 1-800-789-5401. Or to view our 

styles, please visit us at www.mitchellgold.com and see why 

we have a constant passion to make The Best Furniture. 

Check #18. Free. 

MOHAWK CARPETS 

For a Mohawk dealer in your area or to receive free 

Mohawk product literature, call 1-800-2Mohawk or visit 

www.mohawkcarpet.com. Check #19. 

PIERCE MARTIN 

Pierce Martin is your one-stop source for upscale wicker, 

rattan, and iron furnishings as well as an extensive collection 

of unique Eastern antiques and accessories. Professional 

Design Resource. Check #20. Free. 

RAYMOND WAITES DESIGN 

Raymond Waites Design delivers luxurious warmth, exotic 

style and relaxed elegance directly to your home. For more 

information, check #21. 

ROBERT ALLEN 

Robert Allen offers infinite ranges of color. For information 

on our fabric collections contact your designer or 

check #22. Free. 

SCHONBEK 

Crystal chandeliers in any style you can desire—Retro, 

Renaissance, or Rococo, triumphantly Empire, starkly 

contemporary or daringly custom. Video and brochure 

show a multitude of original designs and tell the story of 

Schonbek, which was founded in 1870 in Bohemia. 

Check #23. Free. 

SDH ENTERPRISES 

SDH Enterprises offers “purely” refreshing products for 

the body, mind and soul. By creatively designing and 

manufacturing textile products made of all natural fibers, 

we produce elegant assortments which elicit a warm and 

peaceful feeling. Check #24. Free. 

WAVERLY 

Waverly is your complete decorating resource with an abun- 
dant assortment of home furnishing products. For further 

information on how to order fabric and wallpaper samples 
check #25. Free. 

ZOFFANY 

Fabies, wallcoverings and trim. The finest archive-derived 

oatterns in prints and wovens with numerous hand blocked 


valloage Check #26. Free 





th payment 





if required, or fax to (419) 621-4350. If card is missing, please send request to 
¢ through January 31, 2002. If material is no longer available you will be notified by mail. 
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CORIAN 


“Home as Self” from Corian” a 20 page book fill 
inspirational Corian” applications and earl 
Check #27. $2. 

CUISINART 

Cuisinart, Savor the Good Life.” People have fallliit 
with entertaining and have come to rely on the “ : 
and professional results they can count on from 

Eat well, drink well, live well. Enjoy the good life. 
begins in the kitchen. Check #28. Free. 
JENN-AIR 

Jenn-Air, a division of the Maytag Corporation, ar 
of the finest high-end kitchen appliances includi 
convection ovens, wall ovens and refrigerators. J¢ 
The sign of a great cook. Check #29. 
KITCHENAID 

KitchenAid offers a complete line of beautifully desi 
sional-quality major and countertop appliances. Fo 
mation, plus recipes and entertaining tips, check # 
MARTEX 

For a free brochure on getting the most from you! 
towels and blankets, please check #31. 
PRICE PFISTER 

Price Pfister offers a complete line of kitchen and 
products including faucets, tub and shower, Romé 
accessories and lighting. Check #32. Free. 
BABY GAP 
It’s fleece-lined. It’s herringbone. It’s e-waist. It’s 
dark rinsed. It’s denim like you've never seen bef 
Check #33. Free. 
CALIFORNIA CLOSETS ; 
A customized storage area transcends form and fim 
into architecture for the art of living. Call 1-888-3 
to arrange a free design appointment in your hom 
check #34 for a free brochure. 
GUMP’S 

Gump's is a unique store in San Francisco featurii 
American, European and Asian Mastercrafts, gifts 
fragrances and fine jewelry. Pleasing customers sit 
their social and business gift division is adept to ¢ 
custom and unusual gifts in large quantities. Chea 
obtain a catalog at no cost. 
MERIDIAN VINEYARDS 
Hand-crafted, award-winning wines from the eme\m 
Santa Barbara county region. To learn more, visit 
www.meridianvineyards.com or check #36. Free. | 
PROMENSIL 
Promensil is the dietary supplement proven in dod 
tored clinical trials to manage midlife naturally. On 
day reduces hot flashes, cools night sweats and 1m 
bone health. For information check #37. Free. 
SWAROVSKI CRYSTAL 

Austrian crystal gifts, collectibles, decorative hort : 
sories and jewelry. For a retailer nearest you and om 
tary brochure, call 1-800-648-8210. Check #38. | 


. 
watches & jewelry __| 
A DIAMOND IS FOREVER 


For the ultimate experience in diamonds, visit the 
launched Design Gallery at www.adiamondisforeve & 


experience hundreds of diamond designs. t 
| 








for direct access to our advertisers call the 





) by our advertisers 

f AURAFIN 

‘al namesake, Aurafin’s new Bolero satin gold 
» and bracelet collection exudes romance and 
Jable in a variety of widths and lengths. For 
tion check #40. 


2ve bracelet and watch collection from CHARRIOL. 
assemble the picturesque Swiss Alps ski resort for 

ed. Charriol conveys a unique expression of 
‘absolute elegance. Check #41. Free. 


lesigner of marcasite jewelry. Check #42 for 
tion. Free. 
BAGUE 

lection of geometric shapes employs beautiful 

in elegant, enameled gold. Available in lariats, 
rings. For more information, check #43. 

GREG NICHOLS 

is a leader of finely manufactured round and 
diamonds. The Greg Nichols collection is 

the same high quality standards in creating 

3 which are classic in style with a contemporary 
ore information check #44. 


fe classic style is stackable brands with unique 
tricate workmanship. An affordable luxury.” 
rmation, check #45. 

GUILD 

d International USA, the marketing arm for 
@ Platinum industry, is dedicated to stimulating 
g the American market for Platinum jewelry. 
Id International represents more than 500 
igners and manufacturers as well as 20,000 
elry retailers nationwide. For more information 
Jatinum Buyer's Guide” check #46. 
BIE & CO. 

e Berries Collection by Simon Sobie & Co., an 

gold collection that captures the fresh appeal 
s. For more information, check #47. 

ER 

presents the “Drop”, in a wide variety of precious 
fous stones. Fashionable and clean to wear with 
clothes and everything in between. Check #48. Free. 
HASHI, INC. 
i captures beauty and sensuality with her 

18KT gold threads, spun like silk into gold 
S, bracelets and earrings. For more information 
-2450 or check #49. 


e 


\RDWOOD FLOORS 

ochure featuring the latest in flooring styles from 
leading hardwood flooring manufacturer. For a 
chure check #50. 

INDOWS & DOORS 

a free 30-page catalog featuring their line of 

id wood windows and doors. Check #51 for 

Ir photographs and information on Marvin's 

1 custom products. 


volutionary laminate floor from Sweden, 

auty, unsurpassed durability and ease of 

. It’s the beautiful floor that’s made to stay 
-page brochure full of room scenes and design 
eck #52. $2. 





following toll-free numbers or log-in to a web site address. 


Buick 

Chevy 

Chevy Tahoe 
Chrysler Brand 
Dodge 
GMC-Envoy 
Jeep 

Lincoln LS 
Oldsmobile 


Alexander Julian at Home 
Baldwin Hardware Corporation 
Bernhardt 

Brueton 

Charles P. Rogers 

Couristan 

Decorative Center Dallas 
Donghia 

Drexel Heritage Furnishings 
Grange 

Hickory Chair 

Karastan 

Kincaid “Solidwood” Furniture 
Lane Venture 

McGuire 

Mohawk Carpets 

Pierce Martin 

Robert Allen 

Raymond Waites 

Roche Bobois 

Scalamandré 

SDH Enterprises 

Sherwin Williams 

Waverly 


Corian® 
Cuisinart 
Jenn-Air 
KitchenAid 
Kohler Company 
Martex 

Price Pfister 
Wood-Mode, Inc. 


Baby Gap 

Baccarat % 

California Closets 

Christofle 

Echo 

Gump's 

New York School of Interior Design 
Promensil 

San Francisco Herb Company 
Sure Fit 

Swarovski 


A Diamond is Forever 
AKTEO Universal Watches 
Bolero by Aurafin 

Judith Jack 

La Nouvelle Bague 

Mr. Baguette/ Greg Nichols 
OGl 

Platinum Guild 

Simon Sobie & Co. 

Stefan Hafner 


Armstrong g 1-888-Armstrong www.armstrong.com 


Bruce Hardwood Floors 
Marvin Windows & Doors 
Pella 

Pergo 


1-800-4A-Buick 

1-800-950-2438 
1-800-980-2438 
1-800-CHRYSLER 


www.buick.com 
www.chevrolet.com/car 
www.chevrolet.com/tahoe 
www.chryslercars.com 
www.4adodge.com 
Www.envoy.gmc.com 
Www.jeep.com 
www.incolnvehicles.com 
www.oldsmobile.com 


1-888-ENVOY-4-U 


1-800-688-8898 
1-800-718-7778 


1-800-566-1986 
1-877-200-4905 
1-800-221-6783 
1-800-272-7726 
1-800-223-6186 


www.bernhardtfurniture.com 
www.brueton.com 
www.charlesprogers.com 
www.couristan.com 
www.decorativecenterdallas.com 
www.donghia.com 
www.drexelheritage.com 
www.grange.fr 
www.hickorychair.com 


1-800-DONGHIA 
1-800-916-1986 
1-800-GRANGE-1 
1-800-349-4579 
1-800-234-1120/ Ext.88 
1-800-750-LANE 
1-800-235-3558 
1-800-662-4847 
1-800-2Mohawk 
1-800-334-8701 
1-800-240-8189 


www. kincaidfurniture.com 
www.laneventure.com 
Www.mcguirefurniture.com 
www.mohawkcarpet.com 
Wwww.piercemartin.com 


www.raymondwaites.com 
1-800-972-8375 www.roche-bobois.com 
1-800-932-4361 www.scalamandre.com 
1-800-244-2688 www.sDHEnterprises.com 
1-800-4-SHERWIN www.sherwin-williams.com 
1-800-423-5881 www.waverly.com 


1-800-986-6444 
1-800-726-0190 


www.corian.com/info 
www.cuisinart.com 
Www. jennair.com 


1-800-422-1230 www.KitchenAid.com 


1-800-4-KOHLER/ Ext. AR6 www.kohlerco.com 
1-800-533-8229 www.martex.com 
1-800-PFAUCET www.pricepfister.com 


1-800-635-7500 www.wood-mode.com 


www.babygap.com 
www.baccarat.fr 
www.calclosets.com 


1-800-777-0100 
1-888-336-9709 
1-877-PAVILLON 

www.echodesign.com 


1-800-289-4438 www.gump’s.com 


1-800-33NYSID www.nysid.edu 
1-877-417-7663 www.promensil.com 
1-800-227-4530 www.SFHerb.com 
1-888-SUREFIT www.SUREFIT.com 


1-800-648-8210 www.swarovski.com 


www.adiamondisforever.com 
1-800-360-2586 www.akteo.com 
1-800-327-1808 
1-800-431-0017 www.judithjack.com 
www.lanouvellebague. it 
1-800-598-3456 
1-800-578-3846 www.ogi-ltd.com 
www.preciousplatinum.com 
1-800-64-SOBIE 


1-888-441-2121 www.stefanhafner.com 


1-800-722-4647 
1-888-537-8268 
1-888-84-PELLA 
1-800-33-PERGO 


www.bruce.com 
www.marvin.com 
www.pella.com 
WWW.pergo.com 


Click on our website address for House Beautiful advertiser and special event opportunities...hbhighlights.com 

































































On Madison 


©” 7X“ MEMORIAL SLOAN-KETTERING MADISON 
+ ® CANCER CENTER AVENUE 
see The Best Cancer Care. Anywhere. 


___ living by Design 


__SWAROVSK) 


ff SP ¢ arn, 


Fashion Plates 

House Beautiful and Saks Fifth Avenue Team Up to Raise Money for 

Fashion Targets Breast Cancer 

October 2 through October 30, 2001 

House Beautiful commissioned the fashion industry's most popular names— 
including Burberry, Calvin Klein, Donna Karan, Giorgio Armani and Ralph Lauren—to 
create one-of-a-kind dinner plates incorporating their signature style. Now over 30 
strong, House Beautiful’s eclectic cache of colorful designer fashion plates will be 
available by charity auction via the Web on www.saks.com powered by eBay from 
October 2-30. One hundred percent of the proceeds will go to Fashion Targets Breast 
Cancer, a charitable initiative of the Council of Fashion Designers of America. In 
addition, House Beautiful will donate 100% of the proceeds of any subscriptions 
ordered through www.saks.com powered by eBay during the same period. 

Visit the windows of the Saks Fifth Avenue’s Manhattan flagship store October 
17-22 to view the Fashion Plates or check out House Beautiful’s February and 
September 2001 issues where they are featured. 


A shopping fund-raiser event to support the Pink Ribbon Project 

Monday, October 22nd through Sunday, November 4th 

House Beautiful and the Madison Avenue Business Improvement District invite you 
to shop at your favorite stores On Madison to support breast cancer research and 
treatment via the BID’s Pink Ribbon Project. 

Visit participating Madison Avenue retailers above 57th Street where ten percent of 
sales of designated special purchase items will be donated to The Mount Sinai 
Hospital and Memorial Sloan-Kettering Cancer Center. 

Please join the crusade to combat breast cancer. For additional information, please 
call the Madison Avenue BID (212) 861-2055. 


Sponsors include: Calvin Klein 


“AB IsHe0 





Boston Design Center 
Saturday, October 20 


House Beautiful’s designed-to-inspire event series is coming to The Boston Design 
Center on October 20th. Senga Mortimer, House Beautiful’s Decorating Director, will 
offer a keynote seminar and guests will be invited to attend inspirational presentations 
Sponsored by Jenn-Air, Herend, Wedgwood Fine China and a host of others. 

As a special offer, guests will be invited to test drive a new Chrysler and receive a 
decorating book, conipliments of House Beautiful. 

To receive an invitation or for more information, please call (212) 903-5124. 


For over 100 years, SWAROVSKI has captivated the world with its Sparkling Austrian 


crystals. Visit www.swarovski.com and take our Crystal Quiz to test your knowledge of 
SWAROVSKI and you will be automatically entered to win a gift! 
For more information o: SWAROVSKI CRYSTAL. please call | 800-648-8210 
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thev’ rel yack (Continued from page 


hangings—that impressed Wheel} 
it was the idea of a business run Ih 
women, who could be paid for a 
they already possessed: needlewe 

Wheeler recognized the diffic 
of middle-class Civil War widows 
without an income, so she decide 
create an American equivalent o 
Royal School. She jumped, she la 
recounted, “at the possibility of \ 
for the army of helpless women cf) 
who were ashamed to beg & unt 
for work.” But ultimately the Soc 
of Decorative Art, as the organiza 
came to be called, was a disappoil: 
ment to Wheeler, who found that 
upper-class ladies she recruited t¢ 
launch it in 1877 were more inter 
in promoting art than they were if 





assisting women in need. Within | 
year, Wheeler had started over ag 
helping to organize the New Yor} 
Exchange for Woman’s Work, whi} 
the needy could consign their waif 
from hand-knit sweaters to P 
even if the objects fell short. 
aesthetically. - 
By this time Wheeler was gi 
ing a reputation for her own art. |[— 
1879 she won the $50 first prize fi i 
set of portieres, or doorway curtail 





that she embroidered and painteai 
with lilies. That same year Louis J 


| 


Comfort Tiffany founded an intet 
firm with Samuel Colman and Lo 
wood DeForest, all of them lands 
painters interested in decoration, ff 


invited Wheeler to take charge of 





embroidery and needlework. Soo: 
the foursome were the “hot decorf 
in town,” according to Peck. The 


worked on the Veteran’s Room off: 


Seventh Regiment Armory in Nev: 
York and the Fifth Avenue mansii 
pharmaceutical manufacturer Ge 
Kemp. Cornelius Vanderbilt IT cof 
missioned the firm to decorate hisih 
York drawing room; Mark Twain § 


them to furnish his house in Harti 


Connecticut. | 

By 1883 Wheeler had tired of ¢ 
sive luxury and became more inte} 
ested in manufacturing, so she spl 




















Tiffany to form her own textile 
, Associated Artists. Now adept 
ling with the textile mills herself, 
anted to produce a range of fab- 
rom relatively cheap printed den- 
» embroidered silks. With her 
) designs (by Wheeler and by the 
» women she trained, some of 
. would go on to form their own 
ianies), she sought to create an 
ican textile style characterized by 
-s and colors that reflected nat- 
ght. In a lavish 1883 design, she 
red embroidered purple irises 









rold cloth glistening with sequins, 
reads, and cut-glass beads; 
affodils swirl on a cream back- 

d in a printed cotton velvet by 
iated Artists from the same 

. “The firm’s designs were 

sly patterned but meant to work 

t of an interior,” notes Peck. 
eeler’s involvement with 

jated Artists wound down after 
93 world’s fair, for which she 
ed leather-covered oak benches 
Arts and Crafts style for a 
xreen library housing 7,000 

; by women. She spent sum- 
at the artists’ colony Onteora, 
1 she co-founded in the Catskill 
itains, and kept busy writing 

; and articles (including “The 

‘ Stitchery” for an 1899 issue 
use Beautiful). Principles of 

> Decoration, published in 1903 
riented to women on a budget 
ce Edith Wharton and Ogden 
1an’s somewhat daunting The 
ation of Houses, of 1897), was 
idly if rambling manual, offering 
n furnishing small rooms and 
ving harmonious color schemes. 
ndace Wheeler died in 1923, 

er designs were dismissed by 
rnists, who were disdainful of 
ing 19th century. But her good 

s live on: today artisans still 

to the New York Exchange 
‘oman’s Work, located on East 
Street, to consign smocked baby 
2s and patchwork quilts. What 
‘memorial could this extraordi- 
extile artist and pioneer feminist 
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seeking partner to share 
the daily grind...and brew! 


coffee lover seeks piping hot 
relationship. wake my senses 
with a fresh approach to the day 
and indulge me with superior 
taste from dawn to dusk. 


Cuisinart 


AUTOMATIC GRIND & 6! 


the automatic grind & brew 
by cuisinart...savor the good life! 





| FOUR SEASONS Home | ADDITIONS _ | 


aR 








Ways add an aS addition? A Four Seasons Sianoan or t : 

| Conservatory adds more value and enjoyment! Four Seasons % 

Home Additions are available for every lifestyle and budget. gf 
- Now At Special Sale Prices! - 


ig 


Four Seasons Sunrooms 
5005 Veterans Memorial Highway 
Dept. HBTI11, Holbrook, New York 11741 


1(800)FOUR-SEASONS 
(1-800-368-7732) 


© Call For Our Free 30 Min. Video & Free 48 Page Catalog > 


® 





| O18) Stable) 


OB suNROOMS 


ADDITIONS - SUNROOMS - CONSERVATORIES 
PATIO AND DECK ENCLOSURES - SKYLIGHTS 


Outdoor Living...Indoors 


Samet” 


Call or “Log On” to schedule a Free In- 
Home Design Survey, Receive a Free Video and 
Catalog and Locate Our Nearest Showroom 


www.FourSeasons 
Sunrooms.com/hbt 
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YOUR GUIDE TO THe BEST 
FRAME SHOPS i! AMERICA 





1-800-4¢ 
www.tramerse!ect.< 


Request our free brochure: “10 Thing: 
to Know Before Framing Your Pict: 








CSOULCES 


Products and ae r resources for this month’s features 
follow. All prices are approximate suggested retail 
Symbols in parenthesis identify service type: (R) retail; 

(T) trade, through decorators; (MO) mail order; (M) manu 
facturer or distributor 

space limitations prevent sourcing of all items. items not 


mentioned are from owner's collection 


40 Crazy for Paisley 
Upholsterer: Carl Dellatore, D&F Workroom (T), 150 
W. 25 St., New York 10001; 212-352-0160. Kelly chair 
Michael S. Smith (T); 310-315-3018. Fabrics and trims 
-age 40: Fabric—John Rosselli & Associates (T); 212-593- 
2060. Fabric—Fonthill Ltd. (T); 212-755-6700. Fabric— 
Hinson & Co. (T); 212-475-4100. Page 42: Fabric—F. Schu- 
macher & Co. (T); 212-415-3935. Fabric—Christopher 
Hyland (T); 212-688-6121. Fabric—Classic Revivals (T); 
617-574-9030. Page 44: Fabric—Grey Watkins (T); 212-755 
6700. Fabric—Quadrille (T); 212-753-2995. Gimp trim, 
#982-11722, in color 463—-M&J Decor (T); 212-704-8000 
Fabric—Stroheim & Romann (T); 212-486-1500 
114 Instant Message 
House Beautiful Art, #103866, $32 (special price for 
HB readers) plus $4.95 shipping. To order: 800-285-7060, 
Dept. HFN11. Or send a check to: House Beautiful Books, 
PO Box 7765, Red Oak, IA 51591-0765 
120 Sleeping Beauty 
Pages 120 to 127: Designer: Susan Gutfreund; 212-517-3455 
Contractor: Martin Avery Snyder; 610-356-9720. Flower 
arrangements and plants: Meadowbrook Farms; 215-887 
5900. Silhouette room: Paint, White Snoke—Pratt & Lam- 
bert (M); 800-BUY-PRATT. Rug—Ikea North America 
(R,MO); 800-434-4532. Drapery and sofa fabric, Grand 
Rayure Satin—Clarence House (T); 212-752-2890. Living 
room: Side tables—Ikea North America, see above. Pink 
throw—Nantucket Looms (R); 508-228-1908. Wall covering, 
Gustavian Stripe in clay—Calico Corners (R); 800-213-6366 
Hallway: Framed pressed plants, by Stuart Thornton; 011- 
39-339-121-0655. Dining room: Wall covering, Co Co in but- 
ter—Calico Corners, see above. Guest bedroom: Drapery— 
Le Manach through Claremont (T); 212-486-1252. Master 
bedroom: Curtain trim—Tinsel Trading (T); 212-730-1030 
Carpet—Stark Carpet (T); 212-752-9000. Throw on 
daybed—Nantucket Looms, see above 
128 Mix Masters 
Pages 128 to 135: Designer: May Nakib, 306 E. 61 St., 5 
floor, New York 10021; 212-759-1515. Architect: Nasser 
Nakib, 306 E. 61 St., 5 fl., New York 10021; 212-759 
1515. Living room: Paint, custom eggshell gray— 
John A. Weidl (R,T); 914-636-5067. Rug—R. Louis 
Bofferding (R); 212-744-6725. Sofa, in light gray, 
custom by designer. Sofa fabric—Le Décor Frangais 
(T); 212-734-0032. Painting by Nabil Nahas—Sper- 
one Westwater Gallery (R,T); 212-431-3685. Mirror— 
Ann-Morris Antiques (T); 212-755-3170. Director’s 
chairs—R. Louis Bofferding, see above. Ottoman—Sutter 
Antiques (R,T); 518-822-0729. Ottoman fabric, ciel, Collec 
tion John—Pierre Frey through Donghia (T); 800 
DONGHIA. Dining room: Bolon mat floor covering—Beau- 
vais Carpets (T); 212-688-2265. Matchstick shades— Trade 
France USA (T); 212-758-8330. Wood paneling in sugar 
pine—Craz Woodworking Associates (T); 631-205-1890 
Dining table—Elizabeth Street Co. (R,T); 212-644-6969 
Sofa—George Smith (R,T); 212-226-4747. Sofa fabric, 
Bruges Tapestry Stripe, #89257-M12—Brunschwig & Fils 
(T); 212-838-7878. Ottoman—Ann-Morris Antiques, see 
above. Ottoman fabric, Argentine cowhide in cardinal 
red—Hermes Leather Corp. (T); 212-947-1153. Uphol- 
stered chairs—Ann-Morris Antiques, see above. Chair fab- 
ric, Chino in Indigo, #LFY13114—Ralph Lauren Home 
(M); for stores: 800-578-7656. Flat screen monitor TV, 
NEC—Audio Video Crafts (R,T); 212-996-8300. Paintings 
above sofa—David Higginbotham; 212-473-7118. Kitchen 
Cabinets, custom—Craz Woodworking Associates, see 
above. Hinges and custom knobs—! .R. Butler Co (R,T); 
212-925-3565. Glashaus tiles—Ann Sacks (R): 800-278 
8453. Dishwasher—Miele (M); 800-843-7231. Faucet 
Chicago Faucet Co. (M); 847-803-5000. Stove and hood 
Garland (M); 800-25-RANGI Ceiling fixture, custom 
Ann-Morris Antiques, see above. Bathroom: Walls, titanium 
glass, #NNA16—Bendheim Glass (R,T); 212-226-6370 
Light fixture—Ann-Morris Antiques, see above. Sink—P} 
Guerin (T); 212-243-5270. Aero sink and shower fixtures 
Thomas O’Brien for Waterworks (R); 800-899-6757 
Shower sa St. Thomas toilet—Waterworks (R); 800 
899-67 Bedroom: Headboard, custom by designer 
He ear fabric—Robert Allen (T); 508-339-9151 


Tolomeo Lamps—Artemide (R,M); 212-925-1588. Prints 


ilerie |.J. Beaume, Paris (R,T); 011-33-1-53-96-03-45 
Blankets—Schweitzer Linens (R); 212-570-0236 
Paris Prelude 
Designer. Jean-Francois de Blanchetti 
de Blanchetti, 2 Rue des Saint Peres 
iri 1 1-42-60-22-43. Glassware, by Math 
u n Vil 11-33-1-56-24-96-04. Bed 
le L}; O11-33-1-40-26-50-62 
1iel Romualdez, Daniel Ro 
te. 909, N York 10011 


NWeR { 
e Bosquet for 


tus, Neptune. by 



















Denis Colomb—Homer (R); 212-744-7705. Sofas, ci 
designer. Pair of tables, Tables Racines; Coffee table; 
Herve van der Stratten. Pair of lamps—J.H. Antique 
212-965-1443. Curtains, #CHSVI Naples Gray, silk y 
Christopher Hyland (T); 212-688-6121. Patio furnitu} 
Heltzer—Dennis Miller Associates (T); 212-355-4554 
rored table, custom by designer. Sphere—Amy Perlij 
tiques; 212-593-5756. Tusks—John Rosselli (T); 212- 
2060. Rug, San Francisco, by Denis Colomb—Hom¢ 
above. Sofas, custom by designer. Coffee table/bench 
Dennis Miller Assoc , see above Armchair by Domit 
Alan Moss (R,T); 212-473-1310. Leather walls—Ede} 
Leather (T); 212-751-3339. Powder room: Tusk scona 
Alan Moss, see above. Mirror—Waterworks (R,T); 3} 
6757. Bedroom: Rug, Asplund—Totem (R); 888-5194 
Console table, parchment; Table lamp—Malmaison 
tiques (R,T); 212-288-7569. Mirror, custom by design 
by Wolfgang Tolk—Cappellini Modern Age (R); 212! 
0669. Headboard upholstery, PC8-3417, blue Ultrasi 
wall covering, WG-17-63-299, light green Ultrasued¢ 
tains, custom, Ultrasuede—Wolf-Gordon (R,T); 800) 
0550. Console table, custom lacquered—Gracie (R,] 
924-6816. Bedding—Calvin Klein (M); 800-294-7978 
150 Rancho Deluxe 

ages 150 to 155: Designer: Josie McCarthy, Josie Mc 
Assoc., 4438 Travis St., Dallas, TX 75205, 214-954-0 
Living room: Carpet, sisal—Stark Carpet (T) 212-75) 
Easy chair fabric, Ottoman—Cowtan & Tout (T); 2! 
6900. Armchair fabric, check—Clarence House (T); 
752-2890. Chair and ottoman fabric, Babylon—Cor; 
Textiles (T); 212-758-9885. Porch: Teak furniture—] 
Sutherland (T); 214-742-6501. Pool: Architect: Dick | 
derich; 214-871-1530. Chaises—Brown Jordan (T); 2 
1390. Foyer: Sheraton chair fabric, Raw silk—Larsen 
212-753-4488. Oval-back chair fabric—Marrakesh, ¢ 
gio Textiles, see above. Chair fabric (chair in front o} 
ing), Utrecht—Roger Arlington (T); 212-752-5288. I 
room: Headboard fabric, Toccata—Rogers & Goffig 
212-3242. Bed linens—Schweitzer & Co. (R,T); 800! 
6367. Bathroom: Vanity, fixtures—Waterworks (R,T) 
899-6757. X-legged stool, custom by designer 

156 Hanging with Keller Donovan 
Pages 156 to 161: Designer: T. Keller Donovan, 325 W 
St., Ste. 1101, New York 10018; 212-760-0537. Floorin 
throughout, Pierrot from Design Out of the Box—Ay 
International (M); 800-270-9313. Page 156: Sweater— 
Ralph Lauren (M); 888-475-7674. Shoes—Nike (M); 
344-6453. Leifheit stepladder, $85; T2 Tool Kit, $100 
Restoration Hardware (R); 888-243-9720. Frames, C¢ 
Provence line from the Craig Ponzio Custom Collect! 
Larson-Juhl (M); 800-886-6126. Page 157: Silhouette 
Carol Lebeaux, 508-842-8730. Georgian wing chair, 
#SH127; chair fabric, Toile Orientale, #165095,—E § 
macher & Co. (T); 800-332-3384. Page 158: Paint coll 
Hydrangea, #2062-60—Benjamin Moore (M); 800-67 
4686. Baran table—Dessin Fournir (T); 785-434-277) 
darina lantern by Ironware International—John Ross 
Assoc. (T); 212-593-2060. Screen fabric, Somerset, #9 
01—Rogers & Goffigon (T); 203-532-8068. Samoa dil 
plate, $60/ea.; Samoa dessert plate, $45/ea.; Samoa Ii 
oval platter$265/ea.; all by J.L. Coquet—Lalique (R)! 
993-2580. Page 159: Paint color, Potpourri Green, #2) 
50—Benjamin Moore, see above. Odeon mantel—Ck 
(T); 866-840-0609. 3” Stettheimer frame, $1,250—AH} 
Master Framemaker (M); 212-988-1090. Bird sconces 
Lorin Marsh (T); 212-759-8700. Clip shades, $43/ea- 
ental Lamp Shade Co. (R); 212-832-8190. Page 160: W 
per, Coarse Madagascar in Natural, #HY-0390-AB, H 
& Co. (T); 212-688-5538. White frames, from $250— 
Pocker & Son (R,T); 800-443-3116. Taylor frames, $3) 
of 2; Ashby frame, in white, $39—Pottery Barn Kids 
(R,MO); 800-430-7373. Starburst mirror, $39—Metré 
& Frame (R); 888-FRAMEART. DADO Sofa in red Selif 
wool, $4,870—B&B Italia (R,M); 800-872-1697. Page| 
Wall covering, Chant fabric in beige and cream—Lul} 
Fabrics (T); 212-223-4234. Ingrid queen headboard, 
Ingrid nightstand, $890—Chambers (MO); 800-334-4 
Headboard fabric, #556, Carmin 98 by Pierre Frey— 
Donghia (T); 212-935 2 3. Piqué coverlet, $506; piq) 
shams, $124—Peacock Alley (M); 800-810-0708. Tho| 
shelf, #1809970, $19—The Bombay Company (R); 80! 
7789. White vase—Manorisms (M); 800-679-4323. S¥ 
arm lamp, $506—Execulamp (M); 800-28-FLASH 
162 Sticks & Stones 
iges 162 to 167: Designers: Caleb Negron and Robet 
Triefus. Contractor: Richard Kunkle; 610-346-8231. 
room. Armchairs, sofa, fabric—George Smith (R,T); 
226-4747. Throw on sofa—Armani Casa (R); 212-334 
Dining room: Light fixture—Roosters’ Coup (R,T); 6 
397-0027. Sisal rugs—Pottery Barn (R,MO); 800-922 
Porch: Sisal ruag—Ralph Lauren Home (R); for stores} 
578-7656. Main bedroom: Bed linens—Armani Casa, 
above. Kitchen Kohler (M); for stores: 800 
4KOHLER. Range-top hood—Gaggenau (M); 800-828} 











Correction 
October 2001: A producer credit for Miguel Flore} 
Vianna was inadvertently omitted from “Paris Mat 
pages 86 to 93 
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STERLING 
SILVERWARE mC LASSIFIED = 
FOR SALE BRASS BEDS -IRON BEDS | 


More than 4,000 
patterns of new 
and discounted 
flatware patterns 


BRASS AND IRON BED SALE! Buy factory direct and | 
save 50% on romantic solid brass and iron beds. 
Once-in-a-lifetime savings! Lay-away and payment 
plans. FREE color catalog. BRASS BED SHOPPE, | 
12421HB Cedar Road, Cleveland Heights, OH 44106. 
216-229-4900. www.brassbedshoppe.com 


DECORATOR TRIM 


www.trimsplus.com - The internet's #1 source for | 


at very afford- 
able prices. 
China, crystal, 
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silver gift items also available. F pare AZ r T. decorator cording, beaded trim, tassels, fringe and | 
vet Queen at 800-262-3134 for a ae R TUSAITURE ; more. Beautiful Selection, Wholesale/Retail. Secure i} 
log, or visit www.silverqueen.com Wellington’s Leather Furniture offering Shopping Online. Toll Free: *1-877-889-TRIM (8746). | 
traditional-contemporary styles since DUMBWAITERS | 
| 
1980. To EeUESEA catalog, call us at 800- UP TO FIVE FLOORS, Custom sizes. Electric operation. | 
262-1049 or view our online catalog at High quality cabinet. Totally safety integrated. Installed | 
www.fineleatherfurniture.com. Hundreds by any competent craftsman. 1-800-825-3880. | 
P e . . ~ Y ~ Y ! 
of styles and colors available with nation- CARPETING - FLOORING | 
wide delivery. Please visit our newest site 1-800-789-9RUG. All Major Brands. 5% Over Cost. 
at www.leatherfurniturebids.com to Don't Pay Retail. American Carpet Brokers. 
a : , : . ~ 1c i 
participate in our online furniture auction. FABRICS 
Annual Autumn Sale now in progress! ABC FABRICS, DRAPERY & UPHOLSTERY. LOW, 
EET DOORS LOW PRICES! WE ONLY SELL FIRST QUALITY 
are the ultimate FREE SHIPPING. MON - SAT. 9 - 5 EST. 800-548-3499 








ae OR 727-787-1888. 
FABRICS - SOUTHERN DESIGN CONCEPTS - 
; 4 Discount source for many designer fabric and wall 
coverings. Never undersold. Please give manufacturer, 
pattern, and color. 800-245-3071. | 
FURNITURE 
OVER 50 YEARS OF QUALITY HOME FURNISHINGS. 
oo Discounts on Manufacturer Name Brands. Custom 
= Upholstery & Leather Factory Direct. 1-800-248-3876 
HUNT GALLERIES www.huntgalleries.com 
#1 SOURCE FOR FURNITURE 1-800-662-2612 or 
BLINDS & WALLPAPER visit www.furnituregeek.com SAVE 40% - 60% OFF 
Save up to 85 percent on blinds, wallpaper RETAIL. ALL MAJOR BRANDS. TABLE PADS ALSO 
AVAILABLE. 
#1 FURNITURE SOURCE! 1-800-323-8469. 
Triad Furniture Discounters. All Major Brands. 
SAVE 40 - 50% OFF RETAIL! In-home Delivery. 
Excellent Customer service. 
| ISAVE $$$$ ON MAJOR BRANDS. Order with Credit 
Card. Experienced sales reps., insured delivery, 
more repeat customers. Since 1981. Carolina 
Furniture Direct. Please call 1-800-838-7647. 


| PATIO, POOL, PORCH FURNITURE - SHIPPED 


in freedom and 








convenience 
for cats and 
dogs. With 201 
styles to choose from, you’re 
sure to find one that fits your 
pet and your lifestyle! Call 800- 














borders, and fabric. Free UPS shipping 
within 48 hours. For a free blind and 
sample kit, call National Blind & Wallpaper 
at 800-477-8000. 

















GALLERIES 800-444-4154 FREE BROCHURE, 
www.discountfurniture.net 


AMERICA’S QUICKLY. All Major Brands. 1-800-288-1086. | 

BIGGEST www.thegardenroom.com | 

BARGAIN INCREDIBLE SAVINGS TO 65%! NAME BRAND | 

BOOK FURNITURE & GRANDFATHER CLOCKS. NATIONWIDE | 

ENTIC PINE FLOORS, INC CATALOG WHITE GLOVE DELIVERY. WHOLESALE FURNITURE Il 
il 


Quality hard- 


cover books 


ctures Heart & Southern yellow 
ing 4”—-12” wide. Add | 
— wy oe an a al as $3.95 iiects than 1-800-714-4448 FURNITURE DIRECT**** Save up 
Pa ae yas Ee ee | re eT Pay oo IES : : , to 60% on major brands. White glove express delivery. 
yeneration after generation. Sample you could ever imagine! Call 800-677-3483 Immediate quotes, www furnitureorders.com 
lable. Free brochure. Convenient for your free catalog from Edward R. 65% FURNITURE DISCOUNTS, 500 FINEST BRANDS. 
g at www.authenticpinefloors.com Hamilton, Bookseller. In-home Delivery since 1933. CHERRY HILL FURNITURE | 
| 1-800-666-0933 or www.cherryhillfurn.com iM 




















As brochures. 1-800-888-0933 quotes. 
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Not just once, but 


{or a lifetime 





The National Cancer 


i 
i Institute has free booklets 
about breast cancer 

screening. To order these 


publications, call NCI’s 


| Cancer Information Service 





at 1-800-4-CANCER 


(1-800-422-6237). Persons 


ee ‘ 
with TTY equipment 
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| America’s #1 Choice for bs 5° (eo) 
Wallpaper, eae Retail 


Take An Extra 
Blinds & More! | 10% OFF 
You'll never find a reason 4 


CODE: MG10 
to buy from anyone else! 
We guarantee it! 


100% Satisfaction 
coon 


we 


Amer < 

Blind and Wallpaper Factory 
decoratetoday.com 
1-800-735-5300 

Decorating so easy, it’s fun! FREE UPS Shipping!* 
FAX 1-800-391-2293, 909 N. Sheldon Rd, Plymouth, MI 48170 


Call or click 24 hours a day, 7 days a week. 


All major credit cards, money orders & checks accepted 


Steve Katzman, President 


“Ask for details. **$2 shipping & handling for wallpaper catalog only. 
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terior. 
lecorating 


se your talents to 
ild a great business 
da beautiful 
er with 
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OWNED AND  ORERATED. INTE RIORS 
Pe ead er diy) 


OR hs 


* CARPET * VINYL * HARDWOOD * 
“LAMINATES * PAD * TILE * RUGS * 
WE SHIP ANYWHERE IN U.S. ! 


1-800-942-7534 


Walfpap CU 





ORDER naa 


FIND A LOWER PRICE > 
AND WE7LL MAtTcH IT!" 2 


That's Our Low Price Guarantee 





rifiable. Retail s 


ee 


1-800-442-3775 


www. sherwin-williams.com 
Open 7 days a week! 
M /:20AM-1 OPV EST, SAT-SUN 10AM-6PM EST. 





ae ret 


| 
Custom Table Pa 
Guaranteed Quality and Sery 


Save — Direct from America’s oldest and | 
table pad company. 30-year limited wari 


1-800/328-7237 Surly i TAR 
© SENTRY, 19 


Ext. 260 
www.sentrytablepad.com 

pelvery 

oe ay Y silable 


Great 
ond 
orde 
seating 
last a | 
Choo, 


sofas, |{ 


accent) 
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1-800- 342-7729 FAX 828-324-4— 


We mail same day first class postage. $5 (credited | 
for 48 page catalog and pricing. Or writ( 


Mayfield Leather PO. Box 1745 Hickory, N 


www.mayfieldleather.com 


Vorth Caroli 
Ty Finest Home Fur; 
SAVE UP TOR 


| On over 350 Top bri 


furniture and accé i 


manufacturers. All} 

from our beautiful | 
square feet of sho} 
Worldwide in-home 


ALL DEPOSITS PR 
BY SURETY B 


For Your Free Broc| 


1-704-938-| 


Villave Furniture Ih 


146 West Avenue, Kannapolis, NC# 





occasi( 


sea iy 


END $31 TO MAGNOLIA HALL, (Dest Bill) ; 
5 HAVEN Woop TRAIL, RosweLt. GA 30076 
OR CALL (404) 


ie. 10% 


Mention code B52 


uaranteed Low Price + Free Shipping 
Free Catalogs and Samples 


NATIONAL 


BLINDS & WALLPAPER 


1-800-477-8000 
NationalDecorating.com 


pmice may not necessarily be the price at which the product is sold in your market. 





Carlisle family 
en crafting their 
nal wide plank 
3 since 1966. 


Te are 9663 
ee he eM he dsc 


*wideptlankftooring-.-com 


RESTORATION UM 
The Leading Name in Wide Plank Flooring 


Call for 
FREE lists. 


REPLACEMENTS, ITD. 


PO Box 26029, Greensboro, NC 27420 Dept. HB 


1-800-REPLACE (1-800-737-5223) 


www.replacements.com 


Buy direct from Bearden 
Brothers and save on first 
quality, fully warranted, & 
stain protected carpet. Quotes 
on all national brands, too. 
We'll also save you money on 
of the vinyl and wood flooring! 
World! Please call for quotes and samples. 
1-800-433-0074, ext up 


Bearden Brothers Carpet Corp. 


4109 South Dixie Highway, Dept HB Dalton, GA 30721 
www.beardenbrothers.com 


Sterling Flatware Sale! f 


*.Over 6000 patterns of active & discontinued 


Sterling, Plated & Stainless Flatware 
at very affordable prices 
ew China & Crystal also available! 


Branch Renais ance by 
Reed & Barton — 
# 4 piece setting, New 25. 
y (Knife, Fork, Salad Fork, TSP 


nn 


Sm Qari 


buy 
Sterling 


800-262-3134! Weslo 


MATH 
ee LY 


PTE Ci ef Pats 


FREE Product Info Kit: 
1-800-444-0778 


ALL MAJOR 
CREDIT CARDS 
ACCEPTED 


P| | BZ ora 0 acariona 


Save - Buy Direct ¢ All Major Brands 

Same Day Shipping * Free Delivery* 

Please Have Book Name, Pattern & 

Page #, List Price & Qty. 

Call us last for lowest prices 
GUARANTEED 


AMERICAN 
WALLCOVERING 
DISTRIBUTORS 


0 Rouse 22; Unioait 


24 Hour Fax: 908-688-8390 


Nationwide delivery. National name brands. 


Call toll Free number 1-800-262-1049 


for our full color catalog and quotes or visit us at: 


www.fineleatherfurniture.com 


OT AS MLL 


Box 1849, Blowing Rock, NC 28605 (Mon-Sat 9-6 ET) 


Shhhhhh! It’s a slipcover. 


For a free catalog or ico a) Fecal 
~ all 1-888-SURE FIT or visit. www.surefit.com 


Interior Decorating 
FM C= 


am ec tec 
www-.sheffield.edu 


sheffield 


school of interior design 


America’s Oldest and Largest 
Decorating School 


For a Free Catalog 


cali 1.800.451.7433 or 
email info@sheffield.edu 
Dept. HB1101, 211 E. 43rd St., NY, NY 10017 

































[clockwise from bottom] 
Sister Parish in 1935. Parish’s 
room for the 1979 Kips Bay 
showhouse in New York; 
the 19th-century-style 
loose-fitting slipcovers 

were considered innovative 
for the time. A caricature of 
Parish and longtime partner 
Albert Hadley from the 
January 1992 issue of HB. 





[above and right] 
An interior 
Parish designed 
for Charles 
Engelhard, with 
trademark painted 
floors and quilt 
upholstery. A 
bulletin board 
from the Parish- 
Hadley office. 


Sistera 


{In the world of decorating, 
Mrs. Parish was ff 
mother of invention} 


ed 
Sah 




























WHAT IS IT ABOUT SISTER PARISH’S STYLE THAT MAKES SO MUCH SENSE RIGHT 
and why is every young decorator we know copying her, quoting her, even chani 
her? On a recent foraging session through our 105-year-old archives, we were st. 
by the charm, verve, and down-home posh that leapt from every Sister Parish pi 
Each room was appropriate, gutsy, and seductive. Talk about decorating lessons 

From the start of her career to her death in 1994, Dorothy May Kinnicutt (a! 
Sister) was a 100 percent can-do, red-white-and-blue tastemaker. A Yankee debi 
descended from Cotton Mather, she responded to the Depression by opening hi 
own business. Her first clients were her neighbors, and before long she had add 
the Charles Engelhards, the Bill Paleys, the Jock Whitneys, the Gordon Gettys, 
various Astors and Kennedys to her list. Regardless of budget, Sister’s style was 
remarkably approachable: continuity, color, comfort, and character won out ove 
showy glitz every time. The American-country look is hers. 

“Eclectic” and “personal style” might be the decorating buzzwords of 2001, 
when Mrs. Parish declared that “expressing personal feelings and memories is t! 


essence of decorating,” she was a half-century ahead of her time. Hail Sister. @ 


Quilts @Rag rugs @Old needlepoint pillows @ Vintage fabri 


Sister’s Cashmere throws @Painted furniture @Wicker @American| 
Trademarks Chintz florals used with stripes @Baskets @Painted, pattern 
Edged curtains @Quirky candlesticks @Pink-lined lampshat 
Frank color @Porcelain fruits and vegetables @Impeccable | 
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panel, liquid crystal television. Crystal-clear image quality. Outst 
| 


\ inches thin. Aquos by Sharp. It’s what TV will be. sha 0-Ul} 






































™ 
Liquid crystal television A Q U O S 


©2001 Sharp Corporation 
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TO OUR READERS: 


WITH THIS DECEMBER ISSUE, WE BEGIN A SEASON OF 
GRATITUDE AND THANKS. GRATITUDE THAT, DESPITE THE 
EVENTS OF SEPTEMBER 11, OUR DOORS REMAINED OPEN, OUR 
PHONES PROCEEDED TO RING AND THE PRESSES CONTINUED 
TO ROLL. WHILE TRAGEDY TOUCHED SO MANY OF OUR 
FRIENDS AND FAMILY, OUR PERSONAL FREEDOM, A FREE PRESS 
AND A FREE ENTERPRISE SYSTEM HAVE ALL REMAINED INTACT. 
FOR THIS, WE ARE FOREVER THANKFUL. 








HEARST BEGAN IN AMERICA 114 YEARS AGO, AND TODAY IS A 
COMPANY OF NEWSPAPERS AND TELEVISION STATIONS ALL 
ACROSS THE NATION, AS WELL AS A CABLE NETWORK 
PROGRAMMER AND MAGAZINE PUBLISHER. YOU RELY ON US 
FOR INFORMATION, NEWS, ENTERTAINMENT AND A SENSE OF 
COMMUNITY THAT IS PART OF THE AMERICAN FABRIC OF LIFE 
— A MISSION THAT STANDS THE TEST OF TIME. 





HEARST MAGAZINES, OF WHICH HOUSE BEAUTIFUL IS A PART, 
PUBLISHES 16 MAGAZINES THAT TOUCH 66 MILLION READERS 
EACH MONTH. AT THIS SOLEMN TIME WE WANT TO REAFFIRM 
OUR COMMITMENT OF SERVICE TO YOU AND EVERY ONE OF 
THOSE READERS. 


WE ALSO THOUGHT YOU WOULD LIKE TO HEAR THAT HEARST 
HAS CONTRIBUTED RELIEF DOLLARS TO THE AMERICAN RED 
CROSS DISASTER RELIEF FUND AND TO THE NEW YORK CITY 
PUBLIC/PRIVATE INITIATIVES, INC., A FUND THAT WILL AID THE 
FAMILIES OF NEW YORK CITY POLICE OFFICERS, FIREFIGHTERS, 
EMERGENCY WORKERS AND OTHERS WHO PERISHED IN THE 
WORLD TRADE CENTER TRAGEDY. 3 


WITH ALL GOOD WISHES OF PEACE TO YOU AND YOUR FAMILY, 





‘HE EMPLOYEES OF HEARST MAGAZINES 


Cosmo; 


Country Living Gardener ~ Esquire ~ Good Housekeeping ~ Harper’s BAZAAR 
Popular Mechanics ~ Redbook ~ SmartMoney ~ TALK ~ Town & Country +f 


House Beautiful ~ Marie Cle zine 


























M.J. CHRISTENSEN DIAMOND CENTERS 


NORDSTROM 


LAS VEGAS, NV 


29-8444 OR VISIT WWW.ROBERTLEEMORRIS.COM 
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FOR ADDITIONAL ROBERT LEE MORRIS RETAILERS CALL | 
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MICHAEL'S CREATIVI 
PHOENIX & SCO} | 
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ROBERTO COIN 


THE ULTIMATE ITALIAN ART OF CREATING JEWELS 





800-853-5958 


FOR YOUR NEAREST RETAILER CALL 1 
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a i — ee | 


! JEWELERS THE COLLECTOR FINE JEWELRY ALVIN GOLDFARB JEV, , 
ARA, CA FALLBROOK, CA BELLEV 


142 760-728-9121 425-41 






FOR ADDITIONAL FOPE RETAILERS CALL 1-877-FOPE-223 (3 
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RA ASHLEY 
HOME 








Fabric Librar 


VOLUMES OF BEAUTIFUL CHOICES 


clusively through Kravet. For information on where to find The Laura Ashley Fabric Library call 1.888.457.2838 www.kravet.com 
/ 5 J J 
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J.B. STAR IS A REGISTERED TRADEMARK OF JEWELS BY STAR 
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mea ee chronograph. 1.60 carats of full cut white diamonds and 3.5 carats of large rectangular 


sapphires Erte mother of Lome Sry vhs motif diamond es Siliconized rubber strap. 
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Marshall Fields Northbrook — IL EWM eels} 
Marshall Fields None tals MN 612 375 232. 
Betaseye Century City CA 800 348 333) 
Bt Ft ee ET at Eya fel ee 800 348 333. 
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RESERVE COLLE CLIC 





UNIQUELY 
AMERICAN 


Born out of colonial 
dreams of independence, 
master artisans of the late 
18th century crafted 
ambitious pieces of rare 
beauty. Today, Stickley 

recreates museum-quality 
reproductions of timeless 

pieces from the historic 

Colonial Williamsburg 

collection, capturing the 

power of revolutionary 

thought and the 

uniquely Ameri¢an 

independent spirit. 
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Departments 


® 30 Talent This month’s contributors. By Alexis Radogost-Givens 
® 32 Dear Marian Letters to the editor. 
@ 41 Style Beat Toast the holiday season with a palette of red, white, and black. 
@47 Swatch Watch Dress up your rooms by giving your 
ottomans the velvet touch. By Carolyn Sollis 
®52 Dinner at Eight At home in London, designer William Yeoward jazzes 
up his dinner table with a powerful dose of color. By Roslyn Sulcas 
@54 Instant Message A few things to note for December. 
By Mario Lopez-Cordero 
® 122 Designer Challenge Melinda Douglas hits Pottery Barn in Denver and 
dreams up an appetizing holiday tableau. By Elana Ashanti Jefferson | 
® 127 Charloite’s Web A quick trip to the Web will help you paper | 
your holidays with good cheer. | 
® 128 Resources Where to find it. | 
© 132 Encore Upper crust met swinging 60s in the perfectionist | 
hands of British designer David Hicks. | 
| 
| 
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HB Entertains 
From cocktail hour to 
dessert, our guide to 
entertaining ill help make 
your holidays sparkle. 


A Christmas Memory 
For designer David Netto 
the true meaning of the holidays 
has never been so poignant. 
By Elaine Greene 
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Editor’s Page 
Dinner is served: both 
guests and hosts can benefit 


from these tried-and-true tips. 
By Marian McEvoy 


If you’re stuck for holi 
decorating ideas, head sti} 


By Carolyne Roehn} 


ah in Paris 
Artist Florine Asch 

es her palette in her 
’s Paris apartment. 
iguel Flores-Vianna 


Designer Richard Ke 
Langham apie up | 


Christmas wit 


Rustic Deluxe 
Stone and timber give texture 
to a property in the far 
reaches of Westchester County. 
By William Middleton ~ 


A stoked fire and a co} 
ottoman spelled Christa 


Photograph by Paul Co 





Noel au Natu 


for the forest. } 










Holiday Pun: 


ith a citrus 
By Christine Pittel] 


The Cover 


Alan Campbell. 








WIRES 


SPEAKERS 


EASY SYSTEM 








NEW FROM BOSE: 
Introducing the 3-2-1 


home entertainment system. 


Surround sound 
without room invasion. 


Imagine five-speaker surround 
sound. Now imagine enjoying 
much of that same experience 


without center or rear speakers. 
And without all those extra wires. 


Imagine that. 
For a free information 
» kit, dealers and Bose 
» stores near you, call 
» 1-888-321-BOSE. 
Ask for Ext. D68 
Learn more at 321.bo0se.com 
and enter e-code: D68 






Hideaway Acoustimass module not shown 
©2001 Bose Corporation JN10986 


Better sound through researcha 
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THE OPULENCE OF SILK WITH THE SIMPLE CARE OF COTTON. 
THERE'S NOTHING ELSE LIKE IT IN THE WORLD. 


Introducing Legna, the luxurious and innovative new collection by SDH that 
features Europe's latest generation of amazing wood fiber yarns. This sumptuous 
natural fabric combines the luster and soft drape of silk with the familiar ease 
of cotton. Experience legna — the newest in Italian home luxury from SDH. 


California California (con) Kansas Tennessee 
Calla Lily Reverie Linens Annabelle's Providence Home 
St. Helena, Sacramento Santa Rosa Overland Park Nashville 
Earthsake Scheuer Linens North Carchas iias 
Berkeley, Corte Madera San Francisco FE 
Pals Alto. San anes About Last Nite Longoria Collection 
Colorado High Point, Hickory Houston 
Featherbed & Bath 7 
Mill Valley The Brass Bed of Denver Oregon Smink 
Li S Denver Cc | Bed & B Lf Dallas 
Ineén Season ompleat Be reaktast 3 
Mill. Valley * Le Tub P Set al a Wildflower Organics 


Aspen Austin 


Maid’s Quarters i 
: aie South Carolina 
los Altos Illinois 
i Ocean & Earth 
Misto Lino Bedside Manor ee ae 
1 Mount Pleasant 
Danville Chicago, Hinsaale, Winnetka 


9'DH 
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See all of our luxurious products and specialty store locations at: 


www.sdhonline.com 
or call us at 1(800) 244-2688 
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BLOOMING WELLIES KIT 
comes with two pre-chilled Carnegie 
hyacinth bulbs, instructions, and soil for 
forcing (with some to spare). $29. 


gifts that QTOW. 


Timed for holiday giving, we’ve brought loads of bulb forcing kits, fresh 
eens, and blooming plants in from the garden. Our ceramic Wellies vase is sized 
for coaxing narcissus or hyacinth bulbs into bloom indoors. Of course, 
we also offer the real thing: handlasted British Wellies, $62. 


SE, AND OTHER GIFTS THAT GROW, AT ONE OF OUR 45 STORES, ONLINE AT SMITHANDHAWKEN.COM, OR AT 800-776-3336. 
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>Michael James O’Brien During 








the past two decades O’Brien, who 
studied photography at Yale with 
Walker Evans, has published his work 
in such magazines as GO, The New 
Yorker, The Face, and Rolling Stone. 
He also contributed images to the 
book Girlfriend and is a co-owner of 
the New York restaurant Chez es 





Saada. He photographed Jim Samson 
and Steve Oraham’s house in Miami 
for this issue’s “Cool Yule” (page 106). 





Roslyn Sulcas “He has a won- 
derfully ebullient personality,” Sulcas 
says of British designer William 
Yeoward, who set a festive holiday 


table for this month’s “Dinner at 


Eight” (page 52). Born and raised 
South Africa, Sulcas lived in Paris 
tor a while before moving to New 
-elance writer 
an iously worked on 
the edit ' Garden Desi. 
and Sai 











GIVENS 


Miki Duisterhof “His taste is 
sophisticated and a little quirky, and 
he is quite the Southern gentleman,” 
Duisterhof says of Richard Keith 
Langham, whose Manhattan show- 
room she photographed for this 
issue’s “Holiday Punch” (page 100). 
Born in Holland, Duisterhof began 
her photography career in New York 
in the early 1990s. She is a frequent 


contributor to Town & Country and 


Food & Wine. 





Lisa Hearst As House Beautiful’s 


indefatigable special projects editor, 
Hearst is always on the lookout 
for noteworthy design stories in the 
Rocky Mountain region and the 


Southwest. A former resident of New 


York, she now lives in Denver, where 
she exults in “being near the Col- 
orado mountains and all the outdoor 
activities they offer.” She produced 
this issue’s “Designer Challenge: 


Dining Room Drama” (page 122). 




























AElana Ashanti Jefferson | 
fashion and interior design featu 
writer for The Denver Post, Jeffe! 
is captivated by “the artistry and) 
capacity for self-expression in be 
fields.” In her first assignment fo} 
House Beautiful, she accompanieé 
decorator Melinda Douglas ona 
holds-barred holiday shopping sj 
at Pottery Barn. Her report, 

“Designer Challenge: Dining Roé 
Drama,” appears on page 122. 


4Paul Costello Photographing 
this issue’s “A Christmas Memory 
(page 84), Costello documented I 
friend David Netto’s holiday festt 
in both a Connecticut Greek Rev 
and a Manhattan apartment he ca 
“a glimpse of old New York.” Rai 
on a vineyard in Napa Valley, he - 
moved to New York at 17 to stud 
photography. His work appears rt 
larly in such magazines as Travel - 


Leisure and British Traveler. 
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BECAUSE OUR DEADLINES ARE SO 
stringent—and so far in advance—this 
issue went to press on September 18, 
seven days after the devastating terrorist 
attacks on America. House Beautiful’s 











remarkably passionate and professional 
editors spent many long days and a few 
nights in our offices getting this holiday 
issue together without long-distance 
telephone service, public transportation, 
or, for a few of us, roofs over our heads. 
But no matter the circumstance and 
obstacles, our editorial goal was, and 

is, to inform you, inspire you, and help 
you imagine and achieve a fuller, better, 
more pleasing domestic environment. 
Never before have the words “house 
beautiful” seemed more relevant. And 
never has a holiday season seemed so 
important and so life-affirming. 

The events of mid-September have 
thoroughly convinced us that there is 
nothing more comforting than being 
with the people we love in the places 
we love. It all comes home to home: in 
unsettling, disorienting times, where, 
how, and with whom we live determines 


our physical, aesthetic, and spiritual 





well being. A comfoi table, reassuring, 
warm, and b tul nest is not a luxury 
OF al S t t. Hous 
Bea f ) I 
get on 
way. To al 
faxed, and 
and reflectio 
impressed, an 
[www.housebeautiful « 








- Viva la Feedback! 


{Keep those cards, letters, 
and e-mails coming... } 


a 
“24 


Se 


ES 


ful words made our editorial mission 
even more fervent: a house beautiful is 
one of life’s most basic needs. 


Dear Marian, 
This e-mail is a message of friendship. 
We are shocked and terrified by the 
recent terrorist attacks. We are with the 
American people. Here in Milan, Italy, 
work came to a standstill; unfortunately, 
we can’t do much because of the dis- 
tance, but what we can do is pray and 
be with you in our hearts and minds. 
You are not alone. 

Monica Cotta Ramusino 


via e-mail 


Dear Marian, 
If New York and the nation ever needed 
beauty, it is now. And when it comes 
to real beauty, House Beautiful has so 
much to offer. In these hard times, I 
hope very much that you are all rela- 
tively unscathed. What a sad moment in 
New York, the United States, and the 
world. Your passion can uplift us all. 
Keep healthy, strong, outspoken, and 
safe. Take care! 
Jonathan Field 
via e-mail 
Dear Marian, 
[t seems difficult to contemplate a joyful 
holiday season when so many people 
have lost so much. So many worries 
yout our children, our economy, our 
iretv! It seems to me that “nesting” is 


, if not the solution, to apply to 
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our day-to-day lives. We are 4 
not hopeless. Let us turn our at 
to where we can really accompli) 
our domiciles. Let each and evei 
of us make our homes into enri¢ 
nurturing havens where our fa 
and friends will feel soothed and 
Let us open our homes to those 
have been scarred by this a 
be home for Christmas, and I 
same for all of your readers. 
Ca 
Anaheim, © 


Hudson Hawk 


Dear Marian, 
I enjoyed the description of you 
ends in Wappingers Falls, New| 
[“Dear Marian,” August]. I livec 
Hudson Valley for 66 years, the 
of which I spent traveling throug 





village to get to work every day. | 
Edward D 

Venice 
Dear Edward, | 
I wish I could spend more timed 
but one and a half days every oth 
weekend or so will just have to ¢ 
now. Despite unpredictable wea: 
few bugs, and a pile of PCBs (sa 
be eradicated), I = (Continued on 


Please e-mail Marian McEvoy, Editor in 
at mncevoy @hearst.com. Send your leti 
Dear Marian, House Beautiful, 1700 Bri 
29th floor, New York, NY 10019. Be sui 
include a daytime telephone number. Le 
may be edited for clarity and length 















































33 


“At Beacon Hill, you'll find the perfect trimmings 


BpeAC ON! 


eo 


5050. 


COMPLETE LINE OF HOME FURNISHINGS AND TEXTILES THROUGH DESIGNERS. 800.921 





BARCELONA - SPAIN 


THE HERITAGE CONTINUES 








in the early 1900's 
Josep Arquer had a love affair 
that lasted for more than a century... 





Designs 





it of Being 
OESIGNER GOLOS 


nue 
272 BON AIR CENTER, GREENBS 
415-461-1866 
i Os GUL 


Www.Saccojewelry.com 








pain Stee, 
GOLDWORKS 


FINE JEWELRY 








Design, Manufacturing & Repalr 
Diamond Brokers 


545 Main Street 
Half Moon Bay, CA 94019 
Tel: 650 726-2546 


lee Josep’s grandson, Pere Arquer once again 





Montelair fer 


2083 MOUNTAIN BLVD 
OAKLAND, CALIFORNIA 94611 
(S10) 339-8547 







captures timeless love in bands of 18k gold, with Barcelo} 
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Italian Silver & Interior Design: 
A Grand, Glittering Affair 
for the Modern Home 


Italy, since the Renaissance, has been home to the world’s premier artists 
and artisans as well as its most revered connoisseurs and collectors. Just 
as Leonardo da Vinci is considered the world’s greatest artist of all 
time, Italian silversmiths are the longstanding leaders in the field of silver 
production. Renowned internationally for their exquisite craftsman- 
ship, exceptional details and sumptuous materials, Italian silversmiths 
create silver masterpieces that adorn, enhance and brighten the home— 
from the living and dining rooms to the bedroom and library. Produced 
by painstaking, highly skilled methods of manufacture—including 
embossing, engraving, chasing and hammering—and each possessing 
that trademark Italian flair for design, Italian silver objects distinguish 
a home of refined taste. FederArgentieri, the Italian federation of sil- 
versmiths, guarantees the high quality of each silver piece with an “A” 
hallmark—from flatware and frames to candelabra and hollowware. 
Bring the grand, glittering style of sophisticated Italian palazzo living 


into the American home of today. Set a table and decorate a room with 





sumptuous silver products from Italy. 


FEDER|AAIRGENTIERI JK@ 


Viale Scarampo, 45 Italian Trade Commission 
20148 Milano, Italy Los Angeles Office: 
Telephone 01139-02-3300-3233 Telephone: 323-879-0950 
Fax 01139-02-3300-3382 Fax: 310-203-8335 


E-mail: federargentieri@1ol.it E-mail: losangeles@losangeles.ice.it 
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Italian silver. i 


A fine ancient art ni 
for modern ih 
interior design. ee 


Modern Vase, 
Vavassori Argenteria 
Antique Vase, 
Seioltmerlua ees 
Fountain, 
Stancampiano 


es 


FEDER|AA|RGENTIERI 
ITALIAN FEDERATION OF SILVERSMITHS 


The sterling hallmark of Italian silver. 





THE ITALIAN SILVERSMITHS EXHIBIT AT 


macef 


Qo 


FIERA MILANO « FEBRUARY 8"/11™, 2002 


——S~ 


Italian silver. 
Designer objects 
for the world’s most 
beautiful homes. 











Louis XVI casket, 


Salimbeni 






Louis XVI champagne cooler, 
Schiavon Argenteria 
Fruit-stand, 


Silver Fashion Silvan . 
‘Tray, 
Silvan Argenteria 


FEDER [AAIRGEN SURO 


ITALIAN FEDERATION OF SILVERSMITHS 


SU e rc momeeliCh ml iyocm 


be 


THE ITALIAN SILVERSMITHS EXHIBIT AT 


macef 


FIERA MILANO « FEBRUARY 8"/11™, 2002 





















Italian silver. 
A modern choice, 
for more than 
a millennium. 


One leet 
Fratelli Calegaro 
rer em atincaen 

L.A.L.A. | 
yee latlen 
Ottaviani International 
WET or 


Enrico Goretta & C. 


FEDER|AMIRGENTIERI 
ITALIAN FEDERATION OF SILVERSMITHS 
Pe alc ua elke 
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COLVMBVS" Tonneau 


Bracelet in 18 kt. white gold and diamonds 


“Jet Set Lady” watch in stainless steel and diamonds. 


Bloomingdale’s 
1-800-872-0172 or visit charriol-usa.com 





WHY DOES LULU LOVE MITCHELL GOL 





































Not only does Lulu enjoy a seat in Mitchell sofas, upholstered and _slipes 


Gold management, but she’s also an -beds — all made with the entire 


inspiration for the durable design. Classic in mind. They’‘re chic. They‘re dt 
And they’re affordable. To 
more, visit our Web site, Q 


beautiful accent pieces, luxurious sleep MITCHELL GOLD 800-789-5401. 


leather club chairs, sleek recliners, easy- 





care slipcovers, conversational ottomans, 
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m left foreground] Sabre black-resin bamboo-handled flatware, $95 

e place setting; at Table d’Art: 212-725-1630. Ceramic SEC Mle Tee 
nana Republic: 888-BRSTYLE. Eduardo black-and-white tin boxes, $270 
Nomi ea ee ED eel eo Nau eed 
21; at Saks Fifth Avenue: 800-330-8497. Mark Snider leather envelope 
at Barneys New York: 212-593-7800. Black glass “‘water” bottle, $75: 
917-237-0790 or www.melissou.com. Black-and-red leather journal, 
A Design Store: 800-793-3167. Eva Zeisel black ceramic dish, $18; 
tropolitan Museum of Art: 800-662-3397 or www.metmuseum.org/ 
nere throw, $700; from Armand Diradourian: 323-651-2125. Seaman 
Teele Vise) yet Cm ee ye ese Aig oe ed Ae 





t in the spirit of the season with red, white, and black} 


grapher ANETTA GALERO Produces ELIZABETH MAYHEW 
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[clockwise from left foreground] Sher 
knotted ruby crystal necklace, $2,100; from 
800-777-0100. René Caovilla 

$595; at Bergdorf Goodman: 800-558-185 
Crosland starfish album with scalloped pagiiil 
212-397-8257. Winter Game Bir 

plate, $120; from Lynn Chase: 800-228-9 
water goblet, $145; from Baccarat: 800- 
Daisy Hill monogrammed linen na 

at Sue Fisher King: 415-922-7276. Lamberts 
crocodile clutch, $2,275; at Bergdorf G 
800-558-1855. Hable Construction r 

wool felt throw, $650; at Stitch: 773-782-1 
wooi pillow, $50; from Triangle Studio: 800-8 
Grosgrain-trimmed linen naj 

from Dransfield & Ross: 212-741-7278, 
flower-topped sachet, $20; from Uncommo 
888-365-0056 or www.uncommongo 

Red leather die-shaped poker set, $350; 
Vivre: 800-411-6515. Eden Crimson cup, 
saucer, $72; from Bernardaud: 800-8} 


JEUX 



























yww.housebeautiful .« 





e from center] Aladino 
glass bowl, $110; from Salviati: 
361. Palm-patterned china, 
nner plate, $30 for dessert 
ole are Ute Ml ida 1 tae 
p and saucer; from Tiffany & 
26-0649 or www.tiffany.com. 
vase, $30; from Rosenthal: 
OWA ar tale Ce 
Dansk: 800-29-DANSK. 
tee Ce Ped eel 
Adler: 877-287-1910. Cut- 
ited-edition vase, $4,000; 
tal Saint-Louis: 800-238-5522. 
ameo coffeepot, $465; at 
ee ae ee 
Cae al) Pe 
més: 800-238-5522. 
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DIABETES: 


What You 


Need to 


TYPE 2 DIABETES, AND ITS PARTNER OBESITY, 
are very common conditions in the United States, 
and they are becoming more common. The alarming 
rise in these related metabolic problems is caused 
by our increasingly busy, but sedentary, lifestyles. 


For instance, we commute by car instead of bicycle. We watch too much 


television. We frequently live “on the run,” trying to fit too much into a day. And 


we have too little time to plan meals, cook, and exercise. This makes fast food 


(i.e. high fat, high salt) almost a necessity. Sound familiar? If it does, read on. 


DIABETES IS A METABOLIC 
condition affecting about 6 percent of 
the U.S. population. The most common 
type, affecting 95 percent of people with 
diabetes, is type 2 diabetes. People 
who have type 2 diabetes often make 
plenty of insulin, but the body uses it 
poorly. This means that even though 
insulin is available, it cannot do its job 
of getting glucose, or sugar, into cells 
where it is turned into energy. Without 
efficient insulin action, glucose is left cir- 
culating in the blood stream. Levels of 
glucose build up, causing the hallmark 
sign of diabetes: high blood glucose. 


strategies for managing 


ba B Eb 


° Monitor your blood sugar so you know how 
weil you are managing your diabetes. 

° Eat a healthy diet and exercise reguiariy. 

* Pay attention to stress, as high stress cc 
raise bloo? sugar. 

© Talk with your 2¢2ithcare provider about 
establishing a « . olan. 

® Dan’t smoke! Sin 
heari disease. 





EARLY DETECTION 


Early detection of diabetes can be 
extremely important. Early in the 
course of diabetes, small changes 

in lifestyle can make a huge impact. 
Focusing on a healthy diet and moder- 
ate exercise may delay the onset of 
symptoms and the development of 
complications. 


Diabetes is basically a metabolic 
disease that, over time, attacks the 
large and small blood vessels. This 
leads to an increased risk for cardio- 
vascular disease and damage to the 
eyes, kidneys, and nerves when the 
vessels in these organs are affected. 
These complications can be prevented 
or delayed by keeping your before- 
meals blood glucose levels as close 
to the ADA-recommended goal of 90- 
130 mg/dl as possible, for as long 

as possible. 


Srought to you by the American Medical Women’s Association (AMWA) 
»-seves medical decisions should be made in consultation with a healthcare. 


' 1\ does not endorse any specific product or service. 


Know 


















LEARN TO CONTROL 
YOUR DIABETES 


Diabetes is a condition that you} 
to closely manage with your he 
provider. The goal is to keep yo' 
glucose as close to the recom 

ADA goal of 90-130 mg/dl as pai 
Talk with your healthcare provid 
your treatment. Together, devel 

plan that includes a combinatior 
strategies. Below are some othe| 
important things you can do: | 


ia 
le 
| 


e Plan your meals ahead of time ! 
will help you stick to a healthy 

e Make time to exercise. This WE 
reduce stress and control you? 
sugar. 

e Take your diabetes medicatior 
prescribed by your physician. 

° Test your blood sugar regular! 
know how well you are manat| 
your diabetes. 





Once A Day, On Your Way 


Lowering your blood sugar just got more convenient with 


(metformin HCl extended-release tablets) x DAILY 


Now the #1 prescribed pill for lowering blood sugar 


is available in a once-a-day dose. 


Along with diet and exercise, GLUCOPHAGE XR can help lower your blood sugar, so talk to 
your doctor, today. 


Important Information: 

GLUCOPHAGE XR is not for everyone. In rare cases, GLUCOPHAGE XR may cause lactic acidosis 
(buildup of lactic acid in the blood) which is serious and can be fatal in half the cases. This 
occurs mainly in people whose kidneys are not functioning properly. Tell your doctor about 
your alcohol use because it can affect your risk. You should not take this drug if you: have 
kidney problems, are 80 or older (unless your kidneys are tested), are taking medication for 
heart failure, are seriously dehydrated, have a severe infection, or have or have had liver 
disease. The most common side effect is diarrhea. 


Please see additional important patient information on the next page. 


Ask your doctor about |2:0S27255 28 


For more information call toll-free 1-877-285-0749 
or visit our website at www.GLUCOPHAGEXR.com 


oe Bristol-Myers Squibb Company 


GLUCOPHAGE is a registered trademark of LIPHA s.a 
Licensed to Bristol-Myers Squibb Company. 


© 2001 Bristol-Myers Squibb Company, Princeton, NJ 08543 
F5-K267F Issued: April 2001 Printed in USA 











Rx only 


PATIENT INFORMATION 
GLUCOPHAGE® 


(metformin hydrochloride tablets) 
and 


GLUCOPHAGE® XR 


(metformin hydrochloride extended-release tablets) 


Read this information carefully before you start taking this medicine and each time you 
refill your prescription. There may be new information. This information does not take the 
place of your doctor's advice. Ask your doctor or pharmacist if you do not understand 
some of this information or if you want to know more about this medicine. 


What are GLUCOPHAGE and GLUCOPHAGE XR? 


GLUCOPHAGE and GLUCOPHAGE XR are used to treat type 2 diabetes. This is also 
known as non-insulin-dependent diabetes mellitus. People with type 2 diabetes are not 
able to make enough insulin or respond normally to the insulin their bodies make. When 
this happens, sugar (glucose) builds up in the blood. This can lead to serious medical 
problems including kidney damage, amputations, and blindness. Diabetes is also close- 
ly linked to heart disease. The main goal of treating diabetes is to lower your blood sugar 
to a normal level. 


High blood sugar can be lowered by diet and exercise, by a number of medicines taken 
by mouth, and by insulin shots. Before you take GLUCOPHAGE or GLUCOPHAGE XR, 
try to control your diabetes by exercise and weight loss. While you take your diabetes 
medicine, continue to exercise and follow the diet advised for your diabetes. No matter 
what your recommended diabetes management plan is, studies have shown that main- 
taining good blood sugar control can prevent or delay complications of diabetes, such 
as blindness. 


GLUCOPHAGE and GLUCOPHAGE XR have the same active ingredient. However, 
GLUCOPHAGE XR works longer in your body. Both of these medicines help control your 
blood sugar in a number of ways. These include helping your body respond better to the 
insulin it makes naturally, decreasing the amount of sugar your liver makes, and decreas- 
ing the amount of sugar your intestines absorb. GLUCOPHAGE and GLUCOPHAGE XR 
do not cause your body to make more insulin. Because of this, when taken alone, they 
rarely cause hypoglycemia (low blood sugar), and usually do not cause weight gain. 
However, when they are taken with a sulfonylurea or with insulin, hypoglycemia is more 
likely to occur, as is weight gain. 


WARNING: A small number of people who have taken GLUCOPHAGE have devel- 
oped a serious condition calied lactic acidosis. Lactic acidosis is caused by a 
buildup of lactic acid in the blood. This happens more often in people with kidney 
problems. Most people with kidney problems should not take GLUCOPHAGE or 
GLUCOPHAGE XR. (See “What are the side effects of GLUCOPHAGE and 
GLUCOPHAGE XR?”) 


Who should not take GLUCOPHAGE or GLUCOPHAGE XR? 
Some conditions increase your chance of getting lactic acidosis, or cause other prob- 
lems if you take either of these medicines. Most of the conditions listed below can 
increase your chance of getting lactic acidosis. 
Do not take GLUCOPHAGE or GLUCOPHAGE XR if you: 

* have kidney problems 

¢ have liver problems 


* have heart failure that is treated with medicines, such as Lanoxin® (digoxin) or Lasix® 
(furosemide) 


* drink a lot of alcohol. This means you binge drink for short periods or drink all the 
time 


* are seriously dehydrated (have lost a lot of water from your body) 

* are going to have an x-ray procedure with injection of dyes (contrast agents) 

* are going to have surgery 

* develop a serious condition, such as heart attack, severe infection, or a stroke 
* are 80 years or older and you have NOT had your kidney function tested 


Tell your doctor if you are pregnant or plan to become pregnant. GLUCOPHAGE and 
GLUCOPHAGE XR may not be right for you. Talk with your doctor about your choices. 
You should also discuss your choices with your doctor if you are nursing a child. 


Can GLUCOPHAGE or GLUCOPHAGE XR be used in children? 


GLUCOPHAGE has been shown to effectively lower glucose levels in children (ages 10 
to 16 years) with type 2 diabetes. GLUCOPHAGE has not been studied in children 
younger than 10 years old. GLUCOPHAGE has not been studied in combination with 
other oral clucose-control medicines or insulin in children. If you have any questions 


about the u f GLUCOPHAGE in children, talk with your doctor or other healthcare 
provicer 





.OP} ot 2n studied in children 


v should “AGE or GLUCOPHAGE XR? 


» take and when to take it. You will prob- 
our doctor n slowly increase your 
GLUCOPHAGE or 
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Your doctor may have you take other medicines along with GLUCO 
GLUCOPHAGE XR to control your blood sugar. These medicines may inclu 
shots. Taking GLUCOPHAGE or GLUCOPHAGE XR with insulin may help 
control your blood sugar while reducing the insulin dose. 


Continue your exercise and diet prograrn and test your blood sugar regularly wi 
GLUCOPHAGE or GLUCOPHAGE XR. Your doctor will monitor your diabete: 
perform blood tests on you from time to time to make sure your kidneys and 
are functioning normally. There is no evidence that GLUCOPHAGE or GLUCO! 
causes harm to the liver or kidneys. 


Tell your doctor if you 


e have an illness that causes severe vomiting, diarrhea or fever, or if you dri 
lower amount of liquid than normal. These conditions can lead to severe 
tion (loss of water in your body). You may need to stop taking GLUCO! 
GLUCOPHAGE XR for a short time. 


¢ plan to have surgery or an x-ray procedure with injection of dye (contr. 
You may need to stop taking GLUCOPHAGE (metformin rycroctlonde 
GLUCOPHAGE XR (metformin hydrochloride extended-release tablets) f 
time. 


* start to take other medicines or change how you take a medicine. GLU! 
and GLUCOPHAGE XR can affect how well other drugs work, and some 
affect how well GLUCOPHAGE and GLUCOPHAGE XR work. Some medi¢ 
cause high blood sugar. 


GLUCOPHAGE XR must be swallowed whole and never crushed or 
Occasionally, the inactive of GLUCOPHAGE XR may be eliminated as a soft mi 
stool that may look like the original tablet; this is not harmful and will not aff 
GLUCOPHAGE XR works to control your diabetes. 





What should | avoid while taking GLUCOPHAGE or GLUCOPHAGE XR? 
Do not drink a lot of alcoholic drinks while taking GLUCOPHAGE or GLUCOP 


This means you should not binge drink for short periods, and you should not 
of alcohol on a regular basis. Alcohol can increase the chance of getting lacti 


What are the side effects of GLUCOPHAGE and GLUCOPHAGE XR? 
Lactic Acidosis. In rare cases, GLUCOPHAGE and GLUCOPHAGE XR ca 
serious side effect called lactic acidosis. This is caused by a buildup of I 
in your blood. This build-up can cause serious damage. Lactic acidosis 
GLUCOPHAGE and GLUCOPHAGE XR is rare and has occurred mostly in peo| 
kidneys were not working normally. Lactic acidosis has been reported in al 
33,000 patients taking GLUCOPHAGE over the course of a year. Although rai 
acidosis does occur, it can be fatal in up to half the people who develop it. 


It is also important for your liver to be working normally when you take GLU 
or GLUCOPHAGE XR. Your liver helps remove lactic acid from your blood. 


Make sure you tell your doctor before you use GLUCOPHAGE or GLUCOPH, 
you have kidney or liver problems. You should also stop using GLUCOP! 
GLUCOPHAGE XR and call your doctor right away if you have signs of | 
dosis. Lactic acidosis is a medical emergency that must be treated in a 


Signs of lactic acidosis are: 
* feeling very weak, tired, or uncomfortable 
® unusual muscle pain 
* trouble breathing 
* unusual or unexpected stomach discomfort 
feeling cold 
¢ feeling dizzy or lightheaded 


* suddenly developing a slow or irregular heartbeat 

If your medical condition suddenly changes, stop taking GLUCOPh 
GLUCOPHAGE XR and call your doctor right away. This may be a sign of lacti 
or another serious side effect. | 
Other Side Effects. Common side effects of GLUCOPHAGE and GLUCOPI 
include diarrhea, nausea, and upset stomach. These side effects generally go 

you take the medicine for a while. Taking your medicine with meals can vl 
these side effects. Tell your doctor if the side effects bother you a lot, last for 

a few weeks, come back after they’ve gone away, or start later in therapy. Your 
a lower dose or need to stop taking the medicine for a short period or for goo 
About 3 out of every 100 people who take GLUCOPHAGE or GLUCOPHAG! 

an unpleasant metallic taste when they start taking the medicine. It lasts for a $I 
GLUCOPHAGE and GLUCOPHAGE XR rarely cause hypoglycemia (low blood 
themselves. However, hypoglycemia can happen if you do not eat enough, if) 
alcohol, or if you take other medicines to lower blood sugar. 





General advice about prescription medicines 


\f you have questions or problems, talk with your doctor or other healthcare pro! 
can ask your doctor or pharmacist for the information about GLUCOPHI 
GLUCOPHAGE XR that is written for health care professionals. Medicines are 
prescribed for purposes other than those listed in a patient information leafl 
use GLUCOPHAGE or GLUCOPHAGE XR for a condition for which it 
prescribed. Do not share your medicine with other people. 


GLUCOPHAGE? is a registered trademark of LIPHA s.a. Licensed to Brist 
Squibb Company. 


& Bristol-Myers Squibb Company 
Princeton, NJ 08543 U.S.A. 
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Henredon ottoman (#89001-O); 4 € = I] 


Bak. 40"w. x 40"d. x 17h. é rw 





VBeacon Hill’s 
Velvet Stripe IZ 
in topaz; 
100% silk; 53’w. 













AeLUXURIOUS VELVET OTTOMAN IS THE | 
ideal holiday indulgence: it adds instant 
sophistication to your living room while 
providing extra seating for party guests. 
Henredon’s grand 40-inch-round pouf 
makes a dramatic design statement 
decked out in jewel-toned patterned 
velvets, a modern update on a tradi- 
tional fabric. A short pile material 

with a soft, plush feel, velvet can be iI 
cut, embossed, or crushed. We experi- | 
mented with each variation, using pat- | | 
terns in silks, cottons, and blends. > 





{Dress up your rooms with a sexy, stylish ottoman} 


YVMulberry’s 
Velvet Squares 
(#FD343 V106) 
in red through 
Lee Jofa; 100% 

| - cotton; 51”w. 





= 















































| AManuel Canovas’s © 
_ Chicago (#4501-49) — | 
| 





e in Tilleul; 
i 50% cotton, 
50% viscose; 51w. 
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APierre Frey’s 
Orsay (#2290) in 
Azur 97 through 

Donghia; 55% cotton, 
45% linen; 55”w. 








ANobilis’s 
Beaufort Bonaparte ABergamo's 
(#GFB 38022); Benavides 
65% polyester, (#19908-3); 
35% cotton; 52”w. 100% rayon; 55”w. 


{Ottomans add both instant sophistication and extra seatin 


“To tuft or not to tuft, that was the question,” reports our upholsterer, Carl Dellatore, of New York’s D & F 
Workroom. “The Henredon ottoman normally comes with tufting, so we incorporated it into the upholstery with 
most of the velvets. To emphasize the geometric designs of Manuel Canovas’s pale-green Chicago stripe and 
Nancy Corzine’s sapphire-blue Velvet Diamonds pattern, the number of tufts were cut in half. To highlight larger- _ 
scale prints, like Bergamo’s leaf-green Benavides, Mulberry’s ruby-red Velvet Squares, and Ardecora’s dark-brown | 
vine-patterned Moreana, we left the top flat.” 





Dellatore also played with different skirt treatments and trims. Nobilis’s crimson Beaufort Bonaparte floral has 
four wide pleats and a self welt. Echoing the ottoman’s curvy shape, Pierre Frey’s aquamarine Orsay is trimmed 
with silver natlheads and has a scalloped hem. For a little romance, buttons and bows adorn the skirt of Velvet 
Stripe TZ from Beacon Hill, while over-the-top glamour oozes from Gretchen Bellinger’s Applause, an amethyst 
flora with a skirt wrapped in taffeta ribbon. The holidays go Hollywood! “4 
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Fm | o > / AO 
5 xX D4 y ‘I S embossing (sometimes called gauffrage). 










ANancy Corzine’s 
Velvet Diamonds 
(#NC0610-075) in 

sapphire; 41% cotton, 
41% bemberg, 

18% viscose; 52”w. 





AArdecora’s 







DeeechontReallincens Moreana 
Ree (#5060-889) through 
on tes Zimmer + Rohde; 


in lilac wine; 


i 70% ster. 
100ncatton: 54a 70% polyester 


30% cotton; 54”w. 


(“To tuft or not to tuft, that was the question” } 


e An ottoman is wonderfully versatile: it’s great for extra seating and can) 
double as a coffee table if you place a tray on top of it. 

© Velvets are woven from many fibers, including wool (mohair), cotton, 
silk, and synthetic blends. Each has a different hand and durability. 

¢ Patterns are created by techniques in weaving, cutting, crushing, and 


@ A velvet’s pile causes a “direction” in the fabric, which makes the color 
appear to change when viewed from different angles. To avoid a two- 


tone effect, consider direction when you are upholstering a piece. 


eye 


® Velvets are expensive, so treat them with care. Dry clean only, and 


never iron. @ 


teh, go to www.housebeautiful.com. 


He loves dogs. 
She adores cats. 
They re both crazy 
about birds. 






















People 
all over the world 
share the same 
feelings. 
Thanks to Lladro. 
Because Lladré 
oeselcccmem CoveteltCerelom 
more powerful 
than words. 
Nobody 
makes porcelain 
-like Lladro. 


To find the Authorized Lladr6 Dealer 
nearest you, please call 
.1 800 634 9088, Dept. HBS9. 

; If you Jive in‘Canada contact _ 
Disvasa-Canada Inc. at (416) 439-4334 
: www.lladro.com 
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Yeoward Ho! 


{Designer William Yeowarc 
energizes his dinner table 
with a giant helping of color 











ENGLISH DESIGNER WILLIAM YEOWARD 
brings the same bold approach to dinner par- 
ties that he does to his furniture, glassware, 
and fabrics. “When I entertain, it’s like doing 
a photo shoot,” he says. “I take inspiration 
from what’s available, and I don’t do dull!” 


“You've got to 
vary the heights,” 
instructs William 
and has a glassware shop in nearby Chelsea Yeoward, whose 
tables always have a 
decorative flourish. 


Yeoward, who lives and works in 


London’s decidedly unglamorous Battersea 


and a showroom on Madison Avenue in New 
York, entertains often and enthusiastically. 


“When I plan an evening,” he says, “I try to @ Be clear about the kind of atmosphere you w 


carry a theme through. If I’m using gerberas, and plan music, lighting, and color around it, 


you'll find them all over the house so my @ Seat guests next to one person they know an 


guests know Pve put thought into the person they don’t. 

The designer is adamant a ven e Don’t invite more than eight people. Collectt 
tional tab! ight Ve all PHI everyone you know and serving them finger fi 
look bi DISH a poor example of entertaining. | 
(“A littl ai 


® Cook the food yourself. Even if it’s not fabuld 
before eatin your guests will appreciate the effort. 


music”). As for his ow e Think about the colors of the food. You don’ 


tainly not one to | bacl to go overboard with coordinated dishes, a 








| orange velvet pants and a lime roi sure that the meal looks good with your table 
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On the Block 


This 1965 tapestry, designed by Pablo Picasso for 
Madame Cutoli editions (reportedly to test the 
abilities of the artisans who wove it), is a highlight 
from a sale of 20th-century decorative arts at L.A. 
Modern Auctions at Butterfields on December 9. 
LA. Modern Auctions at Butterfields; 323-436-5415. 


A few things to note for December 


a 
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CARD 15 FROM THE 
| The Art of Mark 


REAL. MARK 
| HAMPTON? 














WE SOMERSAULT ABOVE ROARIN 
AnD SIMMERIN 


wit DAZZLING-PR' 


AND NERVES OF STEEL, 
WE NEVER CEASE TO AMAZE. 


DRUM ROLL P 











Designer Dossier: Tom Beeton 
Although he’s a fixture on the decorating scene in L.A., Tom 
Beeton often turns to New England for inspiration. “It’s not just 
maple syrup anymore,” says the designer, who recently “found 
a source for these incredible modernist tables I first thought 
were from Italy.” Beeton was surprised to learn that they are 
made in New Hampshire by artisan Peter Sandback 
(like the end and coffee tables, left) 
and sold at Homework, a Hollywood 
shop he already frequents. Homework, 
1153 North Highland Avenue, 
323-466-1153; www.sandbackfab.com. 


PANNA) KX - 





Shop Talk: Flamant 


Holiday shoppers at the chic Parisian home 
emporium Flamant are in for an extra dose of 
Gallic comfort. From late November through 
December, the newest branch (in fashionable 
St. Germain des Prés) will offer complimen- 
‘& tary Christmas fare and warm drinks to 
patrons. Since the store opened last April, its 
adjacent café has gained a loyal following 
among the light-lunch crowd. Pierre Frey, 
Manuel Canovas, and the Delacroix museum 
are all nearby. Flamant, 8 Place de Furstenberg; 
011-33-1-56-81-12-40. 


55 











Silver Streak 


Famed for its Art Nouveau 
lines, Martelé silver was highly 
sought by such devotees as 
William Randolph Hearst and 
Heiena Rubinstein after it was 
introduced at the 1900 
Exposition Universelle in Paris. 
But the advent of Art Deco pre- 
cipitated its decline. Through 
January 13, 2002, the New 
Orleans Museum of Art is 
offering a fresh look at Martelé, 
with more than 300 pieces, 
like this 1901 monumental 
punch bowl (above), on display. 
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The Friday Night Bistro Dinner. 
Inspired by the powers of KitchenAid. 


The Pro Line™ Cooking Series, only from KitchenAid. 
DM 15,000 BTUs of cooking power to 6,000 BTUs of simmering precision, it’s performance worthy of professional chefs. 
Featuring a Dual Fuel Range with True Convection Oven, cooktops with built-in grille and griddle configurations, 
and powerful hoods, the Pro Line™ Cooking Series gives every kitchen the highest degree of style. For these recipes, 
and to learn more about the entire Architect™ Series, visit www.KitchenAidProLine.com, or call 1.800.422.1230. 





FOR THE WAY IT’S MADE.” 











interior design unite. | 


Introducing the TWIN SELECT 
[gels CUB oSeRS a> eee) 8 
from J.A. Henckels. 


WORLD’S 
FINEST CUTLERY 
SINCE 1731 


Internationally recognized 
for its superior craftsman- 
ship and = quality, the 
J.A. Henckels product is the 
industry standard bearer. 
' Now, the introduction of the 
TWIN SELECT Series com- 
ines our trademark sharpness with _ 
snted ergonomic handle, in | 
steel. Yet another clas- 
German engineering, 
t has kept 
ts on top 








r New 
uty Line: 
omfort 
d Beauty 


OUR HOLIDAY 
DRINKS and dinner 
parties are prime 
opportunities for 
nurturing and 
ecting with family and 
s, which is more impor- 
nis season than ever 
. But entertaining (and 
entertained) is a delicate 
ow you conduct yourself 
pst Or a guest says more 
you than your spiffy 
p clothes and your per- 
polished nails, shoes, and 
In good times, bad times, 
-between times, manners 
! When it comes to at- 
jparty comportment, 
6 always a right way, a 
| way, and a better way to 
od host and a good 
First things first: the role 
dst is to ensure the happi- 
f everybody who crosses 
reshold; the role of a guest 
Je participatory, apprecia- 
md open. Parties encour- 


e pleasure of communicat- 


or those who love inviting 
eing invited, this section is 
ed to helping you give and 
e the best present of all— 








= ty 








[from top] Small Classical cake stand 
and medium Classical cake stand, $25 
and $30 respectively; from Williams- 
Sonoma: 800-541-2233. Cake stand 
with pierced rim and cake stand with 
pierced apron and grosgrain ribbon, 
$125 and $96 respectively for a set of 
three graduated stands; from Two's 
Company: 800-896-7266. Ceramic 
Butler’s Pantry cake stand, $86; from 
Lenox: 800-63-LENOx. Pearl-accented 
cake stand, $37; from Crate & Barrel: 
800-323-5461. Woven cake stand, $125; 
from Tiffany & Co.: 800-526-0649. 
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[left to right] 

Véronique Lopez's : 
dining table is set 5 
with glassware and = 
linens from Casa ; 
Lopez. The dining 
table is positioned 
next to a fireplace. 








) ANYONE INVOLVED IN THE LIFESTYLE MILIEUS OF 
ris, the name Véronique Lopez is one to commit to 
memory. Her public relations firm, Véronique Lopez y 


es : eB 
Cabello, represents such formidable French clients as the 


ain ot home furnishing 


stores. Bel se that the cou- 


“e* gourmet house Hédiard, the chic LHotel, Pierre Frey, and 
t while her name is almost ubiqui- 
to t nly a few select friends know the Véro- 
niq Molineaux, a rather dull Paris 
suburi B lagniant, keeps a 
| warehot is ch 


ple have tur 


> min- 
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The Double Life of Veronique 


may be one of Paris’s t 
most successful media executives, but at hon} 
in the suburbs her world is a casual affair 





utes’ drive from the Eiffel Tower. The house faces a lonf 


sloping garden, at the end of which an elevated train lit 
runs atop a series of stone arches. The effect is more J 
Roman countryside than Parisian banlieue, which is wh 
invitations to their place are so dearly coveted. 


“When I entertain for work reasons,” says Lopez, “] 





do it in my Paris apartment, but Issy is for close friends 
it’s more relaxed and very unplanned. I always ask a mi 
of people of different backgrounds to come, which is ki 
to having fun.” On this particular evening she and her 

husband have invited Katell Le Bourhis, an executive 4 


Phillips auction house, hat and shoe designer Philippe |) 



















») [left to right] 

§ Lopez puts dishes 
of berries, grapes, 
and jellies from 
Hédiard in the 
sitting area for 
guests to nibble 
on. Mushrooms 
and bread figured 
later in the meal. 


, and journalist Francisca di Andia and her surgeon Magniant has already set the long country dining table 
id, Bernard Matteoli, among others. Preparations start — with pale-blue family china and cut-glass Casa Lopez gob- 
est in the early afternoon, when Lopez arrives from lets on a white cotton damask cloth. “I like table settings to 
cc Galerie Vivienne office with enough food to feed be simple and elegant,” he says. “As long as you have good 
2on’s army. Tonight she will serve cocktails and hors food and good wine, you'll always have fun.” By sunset, 


res in the second-floor library and then take everybody fireplaces are roaring and Lopez is putting the final touches 
‘0 the ground floor’s only room, which is part kitchen, on the menu. At the last minute, she realizes she has an 


ning room, and part sitting area. A majestic fireplace uneven 13 for dinner, but that’s solved easily enough: she 
immense Louis XV-style sofa preside over the sets another place and sits a huge teddy bear at it, neatly 
ng space, which opens onto the enchanting garden. evening the score. 


Use different rooms throughout the evening: one for cocktails, one for dinner, one to serve coffee. 
Besides dessert, serve sweets with coffee. People love to nibble. 
If you have more than one fireplace, light them all and use candles wherever you can. Light 





luminarias in the garden, even in winter. 
When entertaining friends, make your dinner playful. For this occasion Lopez asked her pal 
Philippe Model to bring some of his more outlandish hat designs; before long, everybody was 





trying them on. 

Keep things simple. People will relax more, and you shouldn’t have to worry about impressing 
your friends anyway. 

The more diverse the crowd, the more interesting the conversation. 

“It’s a grand faux pas,” says Lopez, for a host to tell her guest that she has to get up early the next 





day, even if the night is running long. 
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OUSE LOOKS SPLENDID, THE 
oeuvres taste better than you 
scted, and you think you've got it 
inder control. But orchestrating a 
norable holiday drinks party entails 
an a pretty decor and yummy 
nibbles. Every party needs a theme, a 
strategy, and a few tried-and-true do’s 
and don'ts that will keep things rolling 
right along. First and foremost, pre- 


pare, prepare, prepare. 


e Half an hour before guests 
arrive, take a three-minute 
walk outside your house. 
When you return, any unap- 
pealing odors will hit you like 
a thunderclap. Spray your 
favorite room scent from 
the front door to the back, 
including the guest closet 
and the powder room. If you 
live in an apartment building, 
don’t forget the elevator. 

e If your driveway is not lit 
well, line the edges with a 
phalanx of votive or hurri- 
cane candles. Mark your 
front door with a natural 
wreath. 

e@ At least one guest will arrive 
early, so finish dressing and 
lighting candles 15 minutes 
before showtime. If you have 
hired help, tell them how 
you want things done before 
guests arrive. It’s awkward to 


witness a host giving waiters 


and bartenders “how-to” instructions 


during a party. 


» It’s winter, so place an umbrella stand 


side the front door. Guests’ coats 
portable « 
not use wire 
ext yv-lookings 
and 
throwi 
a nightm< 
people are t 
eb 


eautiful.com 


Manners Matter 


4 host is confident, generous, and keenly aware of who, what, how, why, an« 


e Entry halls or foyers should always 
include a mirror and a surface where 
your guests can place their hats, 
handbags, and gloves while they 
remove their coats. Entryway lighting 
should be seductive, not clinical: 
you re hosting a party, not a medical 
intervention. 

© Greet guests with a big hello and a 
glass of something festive accompa- 
nied by a cocktail napkin. Paper 


cocktail napkins are fine, but cotton 





or linen squares are a thoughtful, pol- 
ished touch. 
© Make sure your hors d’oeuvres 
include at least one vegetarian selec- 
tion. Keep everything bite-size and 
compact. Drippy, flaky, highly spiced, 
or gooey concoctions are not recom- 
mended, and dipping sauces are even 
dicier: they demand frequent refills 
and sprucing up. 


’on't forget your teetotaling guests. 


© Dramatize your bar or drink 


e If you play holiday music, ev 


(For the main course, turn to pa 


Stock up on fresh fruit juice 
sparkling and flat water thaj 
think you'll need, and a bat; 
regular and diet sodas. If ya 
full bar route, make sure yo 







































martini shaker, olives, baby 
and sliced limes and lemons 


with either a large metal bin 
ver or crystal punch bowl 
ice and a half-dozen bottles 
wine and/or champagne. It 
bottles chilled for he 
looks impressive ant 
and cuts down on th 
pesky trips back an¢ 
to the refrigerator. 
e If waiters are circulg 
to fill guests’ glasses 
sure that they wrap | 
white napkin aroun¢ 
neck of the bottles a 
pour. It eliminates sj 
the sight of bare har 
clutching sweating E 





e If you are anti-smoki 
away small bowls so| 
guests don’t mistake 
for ashtrays. If guest 
to smoke, direct thet 
outdoor space where 
have provided an asl 
or two. (Even if you. 
approve, a hell-bent: 
nicotine guest has to 
his smoking detritus 
where: better a recef 
of your choice than j 

lawn or flowerpots.) If you a 

smoking, distribute ashtrays 

empty them regularly. Open 
windows a crack. 


sonal CD should be followe¢ 
something a little less “Jingle 
Noél vespers and Gregorian 
are too dour. Keep the beat U 


jok great. Feel confident. Without going to the oym. 












« WITH MORE STANDARD SAFETY FEATURES THAN ANY CAR IN _ ITS CLASS* 
LESABRE GIVES YOU THE CONFIDENCE YOU NEED, AND WITH OPTIONS LIKE 


** 


POWER SUNROOF, LEATHER-TRIMMED SEATS AND ONSTARS THE STYLE YOU WANT. 


Buick LESABRE 
its allgood 





sed on large car segment. **Optional OnStar system includes one-year Safety and Security contract. Call 1-800-OnStar-7 for system limitations and details 
‘ ®©2001 GM Corp. All rights reserved. Buick and LeSabre are registered trademarks of GM Corp. OnStar is a registered 
-| trademark of OnStar Corporation. Buckle up, America! For more information, visit www.buick.com or call 1-800-4A-BUICK. 
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{When it comes to arttul bows and tassels, 
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Wn MARGARET BRAUN SEES some- 
thing beautiful, she wants to eat it. A 
Flemish still-life’s luscious grapes, a 
Byzantine necklace, the gilded curve of an 
Italian mirror: all make her want to retreat 
to her studio and create something that 
will taste as good as it looks. An artist 
whose medium happens to be sugar, 
Braun constructs fantasies many layers 
high, decorated so densely and intensely 
that a rococo architect would blush. Her 
cake for Frank Sinatra’s 80th birthday was 
as huge as his reputation: it looked like a 
cross between a Gothic cathedral and a 
Cadillac Coupe DeVille. Braun always 
intended to be an artist, but she checked 
into a bakery to earn her tuition for art 
classes, and before she knew it, her cakes 
started to look like paintings and her 
paintings like cakes. “I paint with food 
coloring as I would paint with oils or 
” she 


“My challenge is to put as much 


watercolors, only I paint on sugar, 
says. 


visual information into a small space as I 


can without making it look ridiculous.” A 
single cake may take a week to complete: 

she cuts Is and sculpts chalices out of 
sugar | icing into swags and 


housebe: 








Margaret Braun takes the cake} 





[right] A cake 
fit for a queen. 


scallops, and finishes it all off with pearl 
dust. “It’s a marathon. I work best under 
a lot of pressure.” Fortunately, she loves 
sweets, nibbling as she goes, and doesn’t 
let the adornments get the better of the 
recipe: the cake underneath is always 
moist and yummy. But who would dare 
slice open one of her elaborate one-of-a- 
kind confections? Doesn’t it hurt a little? 
“Knowing the cake is going to be eaten 

a thrill,” 


ives me Once it’s cut, 


a 


she says. “ 


he connection ts over. 
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Find the nesie light? 


have a cookie 






Straighten a tangle? 


have another cookie 


EJ 


cs 


a —2 Cookies made from LAND 0 LAKES® Butter “a is 
~ make the holidays shine. ae — * 5 Ze 
re — 

: Sweet Cream 4 Silted ‘eo ; 










Baking questions? 
{ - ty __ Call our Holiday Bakeline 1-800-782-9606 
Where Simple Goodness Begins. or visit www.landolakes.com 


B entertains 





Braun’s creations range from solid 
geometry to rococo. 
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“T paint with 
ood colors as 
I would paint 

with ois or 
watercolors” 






A three-tiered 
pearlescent 
confection. 












a 






cakewalk) 


@ To keep cake moist, slice 
thin—about 4 ae | 
each one with a swirl of 
so that every bite has el 
ratio of cake to filling. 

e If your cake turns out dry) 
may be able to save it by I) 
splashing each layer with 
of your favorite tiquestll r 
Marnier, Framboise, Kirs i 
wasser, or even fresh 
espresso—mixed with 1c 
sugar and 1 cup water bai 
together for 5 minutes and 
cooled. 

e Before you begin carving ¢ 
into shapes prior to frostilf 
make sure it’s been chilled 
good hour and a half in th 
refrigerator. 

e To marbleize sugar paste 
marzipan, first flatten oa 
rolling pin. Paint a crisseré 
pattern of food coloring o 
Knead until color appears 
veined through. Roll out. 

@ Once a cake has been cove 
with sugar paste or marziph 
it can no longer be chilled 
frigeration causes it to bec 
sticky and sweaty. 

@ Fill only a third of your pafy 
bag with icing. This will gi 
you more control. 

e Push icing down toward th 
piping end of the bag and 





it a few squeezes to get rid 
air pockets. iy 
e Whether you're piping a sift 
string of pearls or an intri¢ 
pattern onto your cake, as 
of rhythm is vital. Recite sq 
thing rhythmic or play mus 
e When in doubt, use polka 
They’re a smart way to fill 
space and they’re easy to ff) 
Brush with edible pearl du 


catch the light. 














| 





| 

| 

it's easy to see why mouth-watering macadamias and tropical treats from Mauna Loa are in 
‘demand. They’re an excellent source of monounsaturated fat (the “good fat”), high in fiber 
‘and cholesterol free. Pick some up the next time you're having a few warlords over. 











© 2001, Mauna Loa Macadamia Nut Corp. 
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{ Decanting wine 


is appealing in more 


ways than one} 


Breathe Easy 


WHY KEEP THOSE GLORIOUS reds all 
covered up in their dark bottles? 
Poured into a curvaceous crystal or cut- 
glass decanter, a rich cabernet or a 
hearty burgundy glows like a jewel on 
the dining table. 

But decanters add more than 
elegance to an evening: decanting a 
wine can actually improve its taste. 
We asked Michael Aaron, chairman 
of New York’s venerable Sherry- 
Lehmann wine shop, to give us a few 
tips to help demystify decanting. 


If a red wine is young, it needs to 
breathe for several hours before serv- 
ing to bring out its full flavor. Just 
opening the bottle exposes only a 
dime-size amount to the air, whereas 
decanting the wine gives it a chance 
to “bloom” more fully. 

If a red wine is old, it’s natural for 

it to have some sediment. Decanting 
the wine lets you keep the sediment 
in the bottle and avoid pouring it in 
the glass. A fine wine more than 20 
years old will start to fade as soon as 
it’s ex <posed to the air, so decant just 
before serving 
Red wine she 
temperature, i 
a room can be s ns 
tastes slighily tir: 

putting the bottie ; 


or 15 minutes ¢ cool. 


www.housebeautiful.com] 1 


though it just emerged from a cave. 
Older vintage ports, which contain 
a great deal of sediment, should 
always be decanted. 

White wines are rarely decanted 
because they don’t need to open up: 
the fruitiness is already there when 
you uncork them. 

The best place to store wine in an 


apartment is the lower part of a closet, 


with the bottles lying on their side. 
Avoid keeping wine in the kitchen 
and never store it above the refrigera- 
tor, a particularly warm spot. 
Never store wine in a decanter. If 
‘ere is any wine left over, pour it 
into the rinsed-out bottle and 


“uum stopper. 






[foreground] Riedel’s duck-shaped 
decanter, $225; www.riedelcrystal.com. 
[background, left to right] Ralph Lauren’) 
ribbed crystal Dobson decanter, $225: 
800-578-7656. Amphora-shaped Arcade 
decanter, $650; from Baccarat: 800-777. 
William Yeoward’s cut crystal Wallis 
decanter, $205; at Bergdorf Goodman: 
800-558-1855. Calvin Klein’s Tula decan 
$65: 877-256-7373. Fluted decanter with 
twisted glass stopper, $225; at ABC Carp 
& Home: 212-473-3000. Crystal rt 





with faceted stopper, $395; from Orrefo 
800-351-9842 or www.orrefors.com. 
| 


Photographer: ANITA CAILB 


Writer: CHRISTINE PITT] 


Producer: 


ELIZABETH MA 
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sttaining during the holidays is a tradition. From the largest elegant gathering to a small intimate dinner, food 
always the centerpiece. Miele convection ovens and gas and electric cooktops are the ultimate kitchen 


ners. From the always perfect Autoroast oven program to the lowest simmer setting on the gas cooktop, 
at holiday traditions begin with Miele. 


fted in Germany, designed for America. 


more information on Miele cooking products and 
full line of appliances, call toll free 1-800-463-0260 or visit miele.com. 


the complete Miele experience, visit one of our showrooms: anything else is a compromise 


ceton, NJ. Wellesley, MA Boca Raton, FL Northbrook, IL Dallas, TX San Francisco, CA Beverly Hills, CA Portland, OR 


Hurricane Watch 
{Bright to get you through the night} 
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ALIS 


BR 


SS aT 


i fern motif hanging lantern, $68; through Source Perrier: 888-543-2804. Glass ; 
»den base, $472; at A la Maison: 212-396-1020. Ralph Lauren hurricane lamp 

656. Calvin Klein glass hurricane lamp, $85: 877-256-7373. Nautica votive, 
tanding candlestick hurricane lamp, $200; at A la Maison: 212-396-1020. 
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Scandia Down® 
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31 Spring St 
SoHo -New York 10012 


212 219 2271 


1630 Pennsylvania Ave 
Miami Beach Florida 33139 


“305 695 8275 
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| wide to Decorating as: 


See ml 


NE 


Pale TEL 


= THINGS 


By the Book 


{A good host can always benefit from an expert's turn of phr 





ffifieneum 


LEI 





























s the picture of propriety 
d and a cookie in anothe 





with ha animals) in the Jade Room of the Wal 
Astoria—recommended salting starlets among 
Laureates to keep the pulse racing. During the | 
century, it seems that everyone who was anyone 
lished their coveted secrets for a memorable eve 
Decorator Elsie de Wolfe’s Recipes for Successful 
sensibly warned against interrupting a lively dint 
conversation by ushering guests into another rod 
for coffee. In My Favorite Things: A Personal G 
to Decorating and Entertaining, Dorothy Rodedl 
the tirelessly chic wife of composer Richard Rod 
wrote: “I once watched Edna Ferber hypnotize 
the spectacle of one of her guests ingesting a a 
doily with her dessert. It was very hard on Edna 
it still was a lovely party.” 

According to Jane Stubbs, an antique-book d} 
who has amassed stacks of these pop-cultural ari 





“People were and still are terribly nervous abou: 
ing guests and want to do the right thing. All the) 
so-called experts are really just trying to make pe 





relax.” Lifestyles may be more informal now, bu 





principles endure. “A delighted hostess is a delig ; 





hostess,” decorator Dorothy Draper wrote in Eny™ 
taining Is Fun! “You don’t need a lot of money, i, 





house, a staff of servants, expensive elaborate fof 
professional entertainers, or a luxurious setting.’ 
ipes for Claudette Colbert’s snails and Diana Vie 
green consommé may seem like a hoot today, bu/f: 
basic rules stand firm: make sure the mix of gues} 
works, and have a good time at your own party 

wise others won't. Elsa Maxwell recounted a frig 
trick: “When I’m in danger of being overawed be 
ple, I just undress them mentally. You have no id}, 
what an edge it ones you to be the only fully- dq 


one in the room.” ® 


Makes a great gift. 
| 


| On the other hand, you've been 
very, very good this year. 


The Bose® Wave® radio/CD is an ideal gift for your 


favorite music lover. But listen to it once, and you 





may not want to give it away. After all, the Wave® 
ndio/CD can fill any home this holiday season with lifelike, 
ull stereo sound. And yet it’s small enough to fit on an end 
}ble, on a kitchen counter — just about anywhere. 

| There really is nothing like the Wave® radio/CD. In fact, 
he Oregonian says, “the system remains one of those little 
nexplained miracles of acoustic physics.” The miracle is our 
atented acoustic waveguide speaker technology, and it’s what 
-oduces such clear, room-filling sound from such a small 
aclosure. It even won its team of engineers the “Inventor 

* the Year” award. 

| The Wave® radio/CD is available directly from Bose, 

|e most respected name in sound. Try the Wave® radio/CD 

- Wave® radio risk free in your home for 30 days. If you 


e not completely satisfied, return it for a full refund, 







no questions asked. Call 1-800- aie 
For Free Shipping 


539-2073, ext. T7918, and ask "order by 


Dec. 31, 2001. 


about our payment plan, which 
lets you make 12 low interest-free monthly payments. The 
Bose Wave® radio/CD will make your favorite music lover — 


who just might be you — very, very happy. 


1-800-539-2073, ext. T7918 


For information on all our products: www.bose.com/t7918 


Please specify color when ordering: 


Wave® radio/CD: O Platinum White or 0 Graphite Gray 























Wave® radio: 0 Platinum White or 0 Graphite Gray 











Name Address 
City State Zip | 7 - - 
Day Phone Evening Phone - - 


Mail to: Bose Corporation, 
Dept. CDD-T7918, The Mountain, 
Framingham, MA 01701-9168 


Better sound through research« 


©2001 Bose Corporation. Patent rights issued and/or pe nding. The Wave® radio design is also a registered trademark of Bose Corporation, Installment payment plan and free shipping offer 


not to be combined with any other offer or applied to pre 


ious purchases, Payment plan available on credit card orders only and subject to change without notice. Quote: Oregonian, 3/5 


99 
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Dinner Theater 


Sally Sirkin Lewis’s walled L.A. garden is ripe for dranf 


be 


IN THE OPEN-AIR LIVING ROOM THAT SALLY SIRKIN LEWIS HAS In the sheltered 
made of her backyard, the sky’s the ceiling and swaying palm trees garden [abave], 
si : x : stone steps near 

the Jacuzzi 

out the rest of the world. Lewis, a Beverly Hills—based designer, col- Provide poolside 
i seating. [right] 

Guests sample 


form the cornice line, while high walls dense with bougainvillea shut 


laborates with nature when she stages her alfresco dinners, placing 


her table between the outdoor fireplace and the pool in an elemental __ the 1994 Hafner 
Cabernet 
ynvergence of fire and wa i 
convergence of fre a tel Sauvignon and 
t floral patterns on the table for California rolls. 
he n two straight lines. “I love 
| stre inday evening, she set a 
| tu ished with black dashes 
| and zig: Ginori china on white 
1 
| largers rything in my house 
1aCK and in my urd NM are 
at 
1 \ vou 















ixwise from top 
»ft] Sally Sirkin 
wis greets her 
Steven Aaron, 
who manages 
lsea Passage at 
) Barneys New 
| Dinner starts 
three-pepper 
p. Dessert is a 
lemon souffle 
with fresh 
fawberries and 
Spberry coulis. 
hn abaca chairs 
nd hand-forged 
) flatware from 
kok add more 
re to the table; 
5 is decked out 
tlentino chiffon 
tardigan over a 
inel T-shirt and 
‘Armani slacks. 


» Seat the head of the medical center next to a jewelry 
designer, and they'll end up talking half the night. 

» Instead of cut flowers, buy potted plants. Lewis ordered 

a large plywood tube, spray-painted it black, and then cut 


it into rings that fit over each unsightly hydrangea pot. 


» 


Buy inexpensive fabric and make your own napkins. 
Purchase flowers a day or two in advance so they have a 
chance to open up. 

» Arrange a variety of seating areas so that people can form 
intimate groups. 

Try an unusual centerpiece: black fish in glass bowls; 
bronze panthers and bear grass; Lucite cylinders filled 


with white sand, white rocks, and phalaenopsis. 


The table (really a pair, for flexibil- 
ity) is a small piece of architecture 
itself, with black steel bases supporting 
limed oak tops that echo the contem- 
porary lines of the designer’s house. “I 
have this vision in my head of a big, 
warm, raucous Italian family gathered 
around one long table,” says Lewis, 
who made sure the ends were wide 
enough to accommodate two guests, 
thereby multiplying conversational 
possibilities. “Besides, it’s very difficult 
to set china, silver, and glasses on a 
narrow table without overlapping 
place mats at each end.” Conversation 
gets another assist when flower 
arrangements are kept low—and 
white, of course. Naturally, the host 


wore black and white to match. 
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AE RIC COLLECTIONS CALL YOUR DESIGNER OR 1-800-240-8189 
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SHOULD 
as memorable as a good 

y: you need rehearsals, a 
dup, a first act, artful plot 
elopments, and an unfor- 
table finale. Here’s what 
you need to pull off a 

less performance: 
ouble-check your table 
ake sure that every place 
ing has the right amount 
atware and glasses. Unfold 
h napkin to check for spots 
d holes. Hold glasses up to 

> light for a smudge and dust check. 

Make sure place cards are plainly visible and legible: 

> black ink and large characters. Writing on patterned 
red paper is hard to decipher at night; stick to white. 
f you are seating more than four guests, help them 

d their places. Free-form seat-searching is time- 
asuming: timid souls will be frazzled until they finally 
d their spot. 

\ smart host never seats spouses next to each other, 

d the guest of honor always sits to her immediate 

ht. A host should also sit in view of all guests. For 

=ry extrovert there’s an anxious introvert who will 

ike a perfect pair. 

\ polite guest spends an equal amount of time talking 


the people on both his left and right. Beyond your 


Dinner... Serve 
(How to Get It Right) 





immediate neighbors, if you 
notice that another guest is 
being excluded from conver- 
sation, try to attract his atten- 
tion and draw him into yours. 
e If you have to powder your 
= nose, discreetly excuse yourself 
to both of your dinner partners 
and leave your napkin on your 
chair. 

e Holiday dinner-party favors 
are not necessary, but then nei- 
ther are holiday dinner parties. 
Finishing off every place setting 
with a seductively wrapped present is a terrific gesture: 
choose different books for each person, monogrammed 
silver baubles, or colorful trinkets picked up during 
recent travels. Avoid giving edible gifts—your guests 
might feel obliged to eat them on the spot. 

® Good hosts do not expect “hostess gifts,” although 
the gesture is appreciated. However, don’t show up 
with an armload of cut flowers. The inconvenience of 
dealing with them is a drag. If you must say it with flow- 
ers, you should also know the host and his decorating 
tastes well, and send a prearranged bouquet to his home 
at around noon on party day. A bottle of good wine 

or champagne (don’t expect it to be consumed that 
night) or a beautiful new scented candle or soap hits 


the spot every time.—M.M. 


{[www.housebeautiful.com] 12/2001 
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Photographer: ST EFAN STUDER 


CAROLYNE 


Writer: CAROLYNE ROEHM 


ROEHM, GAYFRYD STEINBERG, and DAVID MONN 


o Carolyne Roehm} 


[left] Carolyne 
Roehm gets 

ready for Christmas 
in Connecticut. 
[right] A fairy- 


§ tale scene set with 


natural spruce, 
pinecones, acorns, 
and velvet. 
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ASA CHILD, I STARTED PLANNING FOR CHRISTMAS THE DAY AFTER 
Halloween. I plunged into the holiday mode by passing over any 
thoughts of Thanksgiving (that was my mother’s responsibility). 
Every year I selected a new theme; the constant was the tree, but 
the fireplace, mantel, table decorations, front door, and even the 
gift wrapping always varied. 

Forty-some Christmases later I still strategize, although I no 
longer start the day after Halloween (and now I am responsible 
for my own Thanksgivings). As I have gotten older, I find myself 
turning away from artificial decorations and taking a more natural 
approach. Yes, part of me still loves tinsel and all that glitters, but 
my holiday decorating and entertaining now rely on the subtler ele- 
ments found in nature. Borrowing from the wintry outdoors is a 
more gracious gesture; it counterbalances the season’s commercial- 
ism and is more in keeping with the spirit of Christmas. 

Why Mother Nature? While she never gets it wrong, we humans 
always seem to muck things up when we attach the wrong ribbon, 
combine the wrong textures with too many colors, or add extrane- 
ous trims that are jarring and unnecessary. Nor can we improve on 
the sensual experience of a home filled with fragrant cut pine, bal- 
sam, juniper, oranges, paperwhites, and mulling spices. Also, con- 





[above and facing 
page] Roehm 
transformed her 
Connecticut barn 


= from rustic to 


festive with robust 
red flowers, nut 
and acorn obelisks, 
and a huge 
pinecone-covered 
chandelier. [left] 
Her dining room/ 
library table is 
draped in red 
brocade; 
bookshelves 

are festooned 
with swags of 
nuts, acorns, 


B and pinecones. 


| 
| 
| 
Hy 
| 































Keep floral supplies well stocked 
to avoid last-minute shopping trips. 
These should include Oasis floral 
foam, Cling (a sticky clay for joining 
things together), a glue gun, floral wire, 
pruning shears, floral picks with wire 
attached, wire frames for wreaths, and 
heavy green twine or waxed string. 

Prolong the life of natural greens 
and flowers by turning down the ther- 
mostat at night. 

If you put up your garlands and 
centerpieces in early December, keep 
extra greens outdoors to refresh them 
periodically. 

If you use fruit in your decorations, 
select the least ripe pieces. 

Mist flowers and change their water 
daily. 





Your decorations should tell a story 
or embrace a theme. 


[above and 

right] Roehm’s eagerly 
awaited Christmas 
presents are artfully 
wrapped in tones 

of green and brown. 
She ties them all up 
with satin ribbons, 
lady apples, ivy 

leaves, chestnuts, 

and pinecones. 

[facing page] Her 
astonishingly rich and 
robust chimney swags 
and obelisks are made 
with almonds, pecans, 
chestnuts, pinecones, 
walnuts, and hazelnuts. 
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Norway spruce 
Blue spruce 
Juniper 

Scotch pine 
Australian pine 
Douglas fir 
Fraser fir 
Japanese yew 
Cedar 

Mugho pine 


Cotoneaster 
Jerusalem cherry 
Hollies 

Ivy 

Magnolia leaves 
Camellia 
Pittosporum 
Lemon leaves 
Spanish moss 
Topiaries 
(rosemary, 

ivy, boxwood, 
calamondin) 
Viburnum 


Olive 


Pinecones 
Larch cones 
Hemlock cones 
Poppy pods 


Straw 


Apples 
Pears 
Pineapples 
Figs 
Oranges 
Clementines 
Kumquats 
Limes 
Lemons 
Pomegranates 
Cranberries 
Walnuts 
Pecans 
Hazelnuts 


Cockscomb 
Roses 
Carnations 
Dianthus 
Hellebores 
Poinsettia 
Paperwhites 
Amaryllis 
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Deck the halls to the nines, but pick a theme and stick to it 


sider availability and cost. Natural decorations are easily 
created with inexpensive materials from grocery stores 
and garden centers, backyards and country roads. 

Items found in nature are intrinsically harmonious 
and will thereby help you create a cohesive holiday look. 
I begin by choosing a particular color, plant material, or 
seasonal fruit and then building my holiday decorations 
around it. For instance, if I decide on the color red (that 
does not mean everything is red, but that the predomi- 
nant idea is red), cranberries, apples, holly berries, carna- 
tions, tulips, roses, and other flora automatically follow. 
Other items might support and enhance the theme, but 
one should be able to recognize the underlying thread. 
There should be a continuity in your decorations, de- 
tectable as you move fro} 1 to room. 

heme, I make lists to 
ze: red berries 
rs (carnations, 
anberries, 
hen I list 
iaterials, such 


xt, I 


hou al.con 01 


Top TREE TIps 
IF YOU’RE ONE OF THE ALMOST 40 MILLION 
Americans who will buy a tree this month, 
take it from us: not all evergreens are created 


equal. Looks can be deceiving, and 


maintenance matters! 

e Trees look shorter and smaller on a lot 

or farm. Measure the height and width of your 
room before you go tree shopping, and don’t for- 
get to add extra inches for your tree stand and 
treetop ornament. 

e Most tree lots receive only one shipment early 
in the season, so if you buy your tree the day 
before Christmas, a couple of weeks’ worth of 
sun and wind will have taken their toll already. 
Early birds win. 

e When you get your tree home, immediately 
make a fresh cut across the base of the trunk, 
about a quarter inch up from the original cut. 
Place the tree in a stand that holds at least a gal- 
lon of water. Check the water level once a day. 

e You can find photos and descriptions 

of trees on www.realchristmastrees.org, the Web 
site of the National Christmas Tree Association. 


make a list of what I want to decorate in each room. For 
example, in the library I will focus on the mantel, side 
table, and desk; in the dining room, the mantel, side- 
board, and dining table. Finally, I list the dominant red 
note in each space and its supporting characters. In the 
library, red pomegranates are enhanced by nuts and 
pinecones; red apples and grapes, supported by mixed 





greens and boxwood, juniper, and white pine, govern 
the dining room; and-the living room’s centerpiece is red_ 
holly berries combined with roses, amaryllis, and carna- 
tions. Gifts under the tree—wrapped in red glazed paper) 
with brown, green, and red satin and velvet ribbons and | 
sprigs of holly—reflect the natural colors of the ever- 
green boughs and bark as well as the holly berries in the 
living room’s centerpiece. 

Red now permeates the house, yet no two rooms look | 
alike. The decorations are certainly more refined than 
gaudy rock-and-roll Santas or garlands of plastic beads. 
This is not to say that man-made decorations aren’t occa- 
sionally wonderful (I’ve hoarded a collection of glass 
decorations for decades), but there is truly no substitute 


for the beauty, artistry, and harmony of nature. @ 








Whether you blanket your 
tree with ornaments passed 
down from generation to 
generation or take a more 
strategic approach, decide on 
an overall theme. [facing page] 
This beautiful fluffy tree is 
the pride of a Park Avenue 
living room: it took a full day 
to hang hundreds of natural 
straw ornaments. [this page] 
Architect Daniel Romualdez 
covers his soaring, slim 
spruce with glistening white 
and silver tinsel, spheres, 
globes, lights, and stars. It’s 

a perfect compliment to a 
tall, sparsely furnished room. 
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[left] The original mantelpiece in Campbell’s cq 
was removed in the late 19th century and replé 
a cast-iron-and-brass stove. [below] Seen in th 
lined Netto apartment on the Upper East Side 
alabaster busts from Niall Smith; they were a @ 
present from David Netto to his father, Eldo. [ 
page, from left] Alan Campbell with David, Kat 
and Eldo Netto in the apartment's drawing roa 
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CHRISTMAS, FAMILY, TRADITION: IF A DETAIL CHANGES FROM ONE YEAR TO THE NEXT, PEOPLE TEND TO FUSS. 
The dinnewmenn mustn't vary; the tree decorations must not suddenly turn modish; the garlands must go where 
they went !ast time 
Chis vear, the Netto family’s Christmas Eve, which House Beautiful attended and recorded in 2000, will be 
lh vundly different. No one could have supposed at the time that Kathryn Netto and Alan 
"se pages, were enjoying the last Christmas of their lives. 
to celebrate the holiday as in years past, drawing strength from the expectation 
(to's hancée, lone Skye, will have given birth to their daughter—who will be 
early this December. “I see these precious pictures as a first Christmas 
gilt ys Netto. “Father and I take comfort in the eternal cycle of life unfoldin| 


right | might not manage.” 
































[facing page] The | ¢f 
elegant country dining f t 
room is lined with * 

Zuber wallpaper 
punctuated by dark- 
green woodwork; 
Hitchcock chairs keep 
the mood rustic. 

[this page] The city 
dining room sparkles 
with a Venetian mirror, 2 

antique Dutch 
botanicals, and Chinese 
blue-and-white 
porcelain. David Netto 
arranges Christmas 
flowers in small 
tight bouquets. 
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[left] Alan Campbell’s 
bedroom was his gift- 
wrapping headquarters, 
overseen by Fiona, 
his beloved Norwich 
terrier. [facing page] 
In a largely dark 
apartment, sunny 
striped wallpaper and 
a pale dhurrie lighten 
the dining room. 


For the past decade the Nettos | 
celebrated Christmas Eve at the 
Falls Village, Connecticut, home 
of Alan Campbell, a distinguished | 
textile designer and former busi- 
ness partner of David’s father, 
Eldo Netto, in Alan Campbell 
Inc. Netto pére is still in textiles, 
now the owner of the Travers 
fabric house. The former partners 
remained close friends, and 






Campbell was a tastemaker who, 
along with Eldo, influenced David's 





| 


| 
| 
| 
| 
iF 


style as a decorator. 

“We had the same Christmas 
Eve for ten years,” recalls David. 
“Crunching up the snowy walkway, we would see the same type of greenery Alan himself twisted in a spiral on the 
columns of the porch. My mother would be carrying our customary contributions: caviar—a lot—clementines, 
quails’ eggs. Alan’s unobtrusive straw stars would be hanging at the windows, paper-backed gold stars on the 
exposed picture cords. That night we would decorate the tree, mixing Alan’s decorations with our own, and later 
go off to midnight Mass nearby in Lime Rock, coaxing my father along because he wanted to fall into bed.” 

Christmas in Connecticut has now become a sweet memory, bittersweet for a while, but Eldo Netto’s glorious 
apartment in Manhattan is always a ready in-town venue for this family. It was architect Burrall Hoffman’s own 
flat in an Upper East Side building he designed (he was famous for creating the fabulous Florida mansion Vizcaya), 
and its walls are early-18th-century boiserie. David likes to decorate it for the holidays in his own way. “I never 
want to see another poinsettia,” he says, “but I love red and green and white, so I do them separately, in series, by 


the dozen.” His reds here are roses—tight round masses in mossy terra-cotta pots. The greens are boxwood, the 
"J ites a | illo orchids. 


rate his parents’ apartment with the same gusto as before? He knows there will be new emo- 
chat with the arrival of baby Kate, these traditions of old will begin mingling 
n will grow ever stronger. @ 
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Artist Florine Asch 
indulges her imaginative 


pe alet tte in her etailys 
istoric Marais apartment 
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[far left] A watercolor 
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[below] Florine Asch at the foot of Hétel de Lude’s main 
staircase, a 21st-century woman at home in a 17th-century house. 
[bottom] An Asch watercolor of the Alexandre Ill bridge. 
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WHEN ILLUSTRATOR FLORINE ASCH MOVED 
to Paris from her native Strasbourg, she 
headed straight for Hétel de Lude, the 
home of her aunt, a discreet woman we shall 
refer to, at her own request, as Madame X. 
She lives in a townhouse built in the 17th 
century by the Duc de Lude, a minister 

to Louis XIII, in the heart of the Marais. 
Over time, the building, like the quarter, 








has seen many changes. Among its impor- 
tant early residents was the young Madame 
de Maintenon, later Louis XTV’s mistress. 
After Versailles was built, the neighborhood 
lost some of its luster as noblemen moved 
to the Saint Germain neighborhood to be 
closer to court. The 1789 Revolution brought 
further decline, and numerous grand resi- 
dences became factories and warehouses. 
Hotel de Lude did not escape such a fate; 
chandeliers were made there. 


travel watercolors 
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succeed 


About 20 years ago, Mme. X, a woman of spectac- 
ular taste who is now a retired decorator, rescued 
and restored the building, keeping the entire second 
floor for herself and her husband, a documentary film 
director, and visiting family members. The couple 
collect art from many cultures, much of it religious, 
proof that most art was based on religion until rela- 
tively recently. Mme. X and her spouse, Jews living 


in the Marais (which has long been a Jewish quarter 


7 


gather their extended family here to celebrate Ha- 
nukkah, the eight-day holiday commemorating the 


rededication of the Temple of Jerusalem after its 


defilement by the ruler of Syria. 

Ma ister of Florine Asch’s mother and 
the Pai familia her Strasbourg nieces and 
nephews ut keeps 
her art studi lors 


that she sells 
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entilade 


seen in these pages) and publishes illustrated travel 
diaries that are well known in France. She owes the 
inspiration for the books to the painter Eugéne 
Delacroix: “I came across the originals for his 
Moroccan Carnets de Voyage,” she says, “and now 
I always travel with paper and watercolors.” Asch’s 
work appears on greeting cards and brochures for the 
likes of Bernardaud, Ladurée, and H6tel Ritz, and she 
also designs china for Bernardaud and Alain Ducasse. 

Small wonder that she so greatly appreciates the 
art- and antiques-filled interiors, which have splendid 
proportions and are bathed in natural light. In typical 
17th-century fashion, rooms succeed one another in 
an enfilade, and each space faces a courtyard and 
garden. 

Although modern conveniences are not shunned 
by Mme. X, she does not allow the 21st century to 


interfere with the charm we associate with time gone 
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[facing page] Ona 
gilded Italian console, 
Asch’s aunt displays 
spheres of rock crystal 
ie ; on napkin rings and 
other impromptu 

bases. The menorah is 
wrapped in moss. [this 
page] The large, sunny 





; salon is dominated by 
5 a 17th-century French 
\ . 
t \ ‘ tapestry; ancient 
iat 
i 4 % terra-cotta figures from 
| ; . Africa stand before it. 
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changes 


by. Asch says, “My aunt considers the 
dining room a bourgeois invention 
she can do without, and instead she 
moves her dining table to different 
rooms in the apartment, 18th-century 
style.” For the Hanukkah table de- 
picted here, four members of the fam- 
ily share their dinner at a table set up 
in the library adjoining the main sit- 
ting room. One of its walls is covered 
by built-in bookshelves, an immense 
cabinet de curiosités filled with small 
works of art and treasured mementos. 
Hotel de Lude again has loving own- 
ers, and Madame de Maintenon might 
find enough here to remind her of her 
youthful home. 


[top] Florine Asch’s rendering of her 
studio in Hotel de Lude. [left] Asch’s 
aunt makes her own rock crystal 
candlesticks using hardware she has 
gold-leafed. 
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| [this page] Ihe 
owners wanted a 
master bedroom 
with few visual 
distractions, but 
they could not 
resist hanging a 
sunburst mirror 
and placing a 
bronze scroll 
sculpture by 
Asch’s aunt 
above a tiny 
bust by Alberto 
Giacometti. 
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Photographer: MIKI DUISTERHOF 
Writer: CHRISTINE PITTEL 


Producer: MIGUEL FLORES-VIANNA ®~= 
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{Richard Keith Langham spikes up his Christmas with a citrus 
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E® E Y NOT WHAT MOST PEOPLE WOULD EXPECT TO SEE AT 
the top of a Christmas tree, but it makes sense when the rest of the branches are 


hung with lemons and oranges and grapefruit instead of conventional ornaments. 
“Decorating with fresh fruit is a Southern tradition, but I pushed it a bit further,” 
says designer Richard Keith Langham, flashing a cherubic grin. For his first 
Christmas in his new Manhattan showroom—a glorious barrel-vaulted space built 
in 1930 as a branch of the Provident Loan Society—he was ready to celebrate in 
a big way. With 22-foot-high ceilings, the regal room could accommodate a big 
tree—an 18-footer handpicked by Langham, who headed into the woods upstate 
to find it. “I grew up in Alabama, and Southerners take their holidays very seri- 
ously,” he says. “Back home, almost everyone I know has a tendency to overdeco- 
rate.” Langham, on the contrary, was determined to exercise a little self-restraint. 
“T decided to pick just a few elements and use them in abundance,” he says. 

Dozens of mango-colored candles complement the mango walls, softening the 
bite of the citrusy tints. Langham, a virtuoso at mixing paint and juxtaposing pat- 
terns, fearlessly threw in even more color—in this case vermilion and chartreuse 
instead of the conventional red and green—on pillows scattered across the ten- 
foot-long green velvet-covered sofa. 

On the weekend before Christmas, Langham gives two parties back-to-back 
(convenient for the cook). He splits his list so he can linger with each guest. The 
Saturday “drop-in” suits his wilder friends; Sunday attracts a calmer bunch. But 
both evenings inevitably end with everybody singing carols around the piano. “It 


sounds so hokey,” says Langham, “but it’s a marvelous way to end the year.” 


ww.housebeautiful.com]} 


{With 22-foot-high ceilings, the regal room could accommodate a big tree} 





[facing page] All Langham 
needed was a few notes of 
red and green to spruce up 
his showroom. The pillows 

on the green velvet sofa are 

covered in chartreuse and 

vermilion silk from Clarence 

House. The lantern, 

designed by Robert Kime, 

is available through John 

Rosselli. [this view] Amber- 

colored lights on the tree 

are softer than the usual 

white. The English sofa is 

hn upholstered in a satin stripe 
gi from Zimmer + Rohde. 


















CP RON OL ete 





sor 


[below] A big balsam wreath with a luxurious satin 
bow hangs from a mezzanine. The canopy bed is 
hung with an Indian-inspired cotton voile by 

S. Harris and lined in persimmon-colored silk. 
[right] Masses of white poinsettia plants, rather than 
just one, have more impact. The chairs were dressed 
up for the holidays in Scalamandré Turandot Stripe 
slipcovers, with placketed and pearl-buttoned backs. 
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@ Slipcover your chairs in candy-colored stripes for the 
holidays. 
@ If you're decorating with lemons and oranges, prick them 


a few times with a fork to release their heavenly scent. 


KEITH’S @ Serve plenty of comfort food. Southerners always have 
A So 5 
HOLIDAY a ham, and Langham loves turkey with oyster dressing, 
A AN i fA 1 : ; ) ; ' . ; 
HINTS chess pie, and his mother’s date balls rolled in powdered 


ugar. Make up a pitcher of bourbon milk punch and pour 


* it into silver goblets topped with nutmeg. 
: 
ee t 1s]. . er td . £ 
os Lansham likes to give friends and clients a clothbound 
. l'ruman Capote’s A Christmas Memory, which 
& ) miles from where he grew 
~~ les from where he grew up. @ 
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In the Florida room, 
three terriers gather on 
a deeply tufted velvet- 
covered chaise designed 
by Jim Samson; the cat 
prefers an antique 
Swedish armchair. The 
mother-of-pearl-inlaid | 
pedestal table is a new 
indonesian piece. 
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SHOW JIM SAMSON AND STEVE ORAHAM A HOUSE THAT HAS GOOD 
bones but needs a little TLC, and they’re goners. Before you can say, 


“The kitchen is erying out for some nice new cabinetry,” the couple have 
already pledged not just their hearts but their bank accounts. In 12 years, 
Samson (the aesthetic visionary) and Oraham (the contractor-savvy point 
man) have bought, renovated, decorated, usually lived in, and resold at 
considerable profit ten properties in Miami and Los Angeles. It’s a busi- 
ness and an addiction. 

Is this surptising? Not really. In his former job as a Hollywood set 
decorator (his swan song was the witheringly stylish Gods and Monsters), 
Samson took on the role of a quick-change artist. “Dressing everything 
from swanky Art Deco apartments to gritty 1940s police stations, I 
learned to shift gears,” says Samson, whose Miami design shop, Orson, 
run in partnership with Oraham, put a fresh spin on antiques. The men 
recently closed the store in order to devote all their time to renovating 


and reselling properties 


“Chooslere brown is helpful in 





[above left] The silk- 
covered ottoman in the 
living room is a 1960s 
piece by Paul McCobb. 
The marble-topped 
chest of drawers, a Louis 
Philippe antique, stands 
next to a-19th-century 
French chair in its 
original upholstery. 
[right] The living room 
fireplace is decorated for 
Christmas with a flocked 
garland centered with 
feathers. Chocolate-hued 
paint (Sherwin Williams 
Catskill Brown in an 
eggshell finish) “goes 
with everything,” says 
Samson, who designed 
the slipcovered sofas and 
mirrored coffee table. 
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‘down the harsh Florida light” 
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ng page] Fora 
'stmas garden party, 
son and Oraham 
jed a lot of their indoor 
ture outdoors—Eden 
sscrolled lamps and 
jand wired the ficus 
ye with 2,000 fuchsia 
lights. [this page] 
kitchen abounds in 
srasts: a fine French 
| table with half a 
»n $10 flea market 
''s, painted and skirted; 
'oked crystal chandelier 
ing above Pottery Barn 
re lamps. Walls are 
led tiles 
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Three years ago, Samson and Oraham took on 
an early-’50s ranch house originally built for snoy 
birds on La Gorce Island in Miami’s Biscayne Ba 






(Cher was an island resident until the tour boats 
drove her away.) The fagade’s chic color scheme4 
i ' mint with black shutters—is revealed only after y 
tors penetrate the 12-foot ficus hedges that shield 
the cottage all around. Despite being sited on a 
dry lot (no water views), the house won the heart 





of Samson and Oraham with its four bedrooms, 
panels of elegantly curling Haitian grillwork, a 
pool painted with giddy squiggles by artist Kenn 
Scharf (the previous owner), and a very Beverly 
Hillslike collection of Cuban Royal and Canary 





palms. Sliding windows the size of garage doors f 
the interior with light; rather plain in their origin: 
state, they have been ennobled and Frenchified y 
wooden mullions. 

The men have never enjoyed such a sympathe 
vitrine for displaying their signature look: urbang 
formality adapted to the locality. “What you need 
do in Florida sometimes is escape the harsh light 

says Samson. “Chocolate 


[above] A guest brown is helpful in toning i 


room stars a 
formal 19th- 
century French bed 
and a pastoral 
Shabby Chic toile 
de Jouy in an earthy 
red that is repeated 
in other textiles. 
[right] This small 
but elegant guest 
bathroom is a 
study in white with 
black accents. 


down, and everything looks 
good with it.” Bleached oak 
floors and white upholstery 


ile 


appear throughout, zapped 
electric-colored accessories 
and flowers, sculptural pieq 
of coral, and just about any 
thing that catches the light 
sends back a sparkle, from 
crystal and sterling to mere 
glass and brass. More stylisl 


punctuation comes from th 





master bedroom’s 1940s 

Lucite night table with barl 
twist legs and glass-and-mit 
shelves, and the living room 
tapering scrolled resin floor 





lamps, designed for Mortis) 
Lapidus’s Eden Roc hotel il 
Miami. “If a piece of furnit| 
really speaks to me, I buy tt 
and worry about where it’s) 
going to go later,” Samson | 
says. “Just like a house with 


potential, if I gotta have it, | 





I gotta have it.” @ | 


- furniture really s| 





9 me, I buy it and worry | 


More black and 
white makes for a 
dramatic master 
bedroom, from a 
Brunschwig & Fils 
toile on the bed 
and headboard to a 
circa-1800 French 
chest of drawers. 
The drawing 

is by Paul Klee. 





Photographer: ERIC BOMA] 


Writer: WILLIAM MIDDLE] 


Producer: MIGUEL FLORES 








[from left] Rustic furniture on the guest cotta 
front porch. The back door is lit by a lamp fro 
Furniture Hardware. The chandeliers in the n 
house’s living room are English Arts and Crafil 
sofa is covered in red chenille from J. Robert! : 





palatial main house and a tiny log guest cottage 
iach wits in the far reaches of Westchester County 





ena or 





iiO 


“Everything's very primitive: < 


In the guest cottage’s @ 
living room, a zebra ~ 
rug rests on a sea- 
grass carpet from 
Beauvais. The sofa 
was designed by Buzz 
Kelly and is covered 
in a Clarence House 
linen bouclé. An 
Asian wool felt rug 
hangs above antique- 
paint-roller lamps. 


EK ORME FARM, A 40-ACRE 
property at the northern tip of New 
York’s Westchester County, imposing 
stables, groves of towering trees, and a 
dramatic main house of local fieldstone 
and cedar shingles almost steal the 
thunder from a sweet guest cottage 
built with the salvaged timber of a 19th- 
century log cabin. The latter might seem 
a little incongruous alongside such seam- 
less grandeur, but “instead of the typical 
country house in Westchester or the 
Hamptons, I wanted this place to have a 
bit of an edge,” says designer Buzz Kelly, 
from the New York interiors firm Jed 
Johnson & Associates. “The client didn’t 
want things to be too traditional or too 
expected—it had to be sophisticated, but 
in a way that wasn’t obvious.” 

Although it’s loaded with historical 
references, from New England barn ver- 
nacular to English Arts and Crafts, Hick- 


ory Hill Farm is all about rustic glamour, 


achieved through the bold architecture 
of longtime Johnson collaborator Alan 
Wanzenberg Architects. The log cabin 
guesthouse, where the clients lived whil 
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the main house was under construction, is 
dominated by a soaring living room fur- 
nished with sea-grass rugs, 1940s French 
leather club chairs, dramatic animal skins 
that the owner—a New York financier— 
hunted in Africa, and a 19th-century 
enarled-wood table from England. “The 
idea was to take an American icon like a 
log cabin and mix in European furniture 
and exotic items,” Kelly explains. “But 
everything’s very primitive: African animal 
skins against the logs, Old Hickory dining 
chairs with rough-woven backs. It’s rich 





but primitive.” 

Kelly, who hails from Chattanooga, 
Tennessee, spent two years studying design 
at Parsons in Paris before joining Jed 
Johnson & Associates in 1992. Having long 
admired the work of the firm’s namesake 
decorator, who died in the crash of TWA 
Flight 800, he was careful to apply the 
company’s strict design tenets to Hickory 
Hill Farm, his first complete project on his 
own. Kelly oversaw every detail of the inte- 
riors and even had a hand in securing the 
cabin’s logs, asking his brother-in-law in 
Chattanooga, Scott Kelley of Walden Log 
Homes, to track down the timber from a 
dismantled 19th-century tobacco barn. 

As for the main house, its soft color 
scheme was inspired by the agricultural 
paintings of Thomas Hart Benton, while a 
French 1940s oak cabinet for the dining 
room, from Liz O’Brien in New York, set 
the tone for the furnishings. Although 
French °40s pieces are known for their 
elegance, Kelly decided to rough things up 
a bit. What he calls “rustic French ’40s” 
translates to woven straw chairs by Jean 
Royere in the breakfast room, an oversize 
André Arbus sculpture of Actaeon, and 
an enormous desk from Paris dealer Eric 
Philippe. 

More subtly felt in the interior is En- 
glish Arts and Crafts, a period that Oscar 
Wilde, on his 1882 lecture tour of Amer- 
ica, grandly called English Renaissance. 


The style shows up in a Gordon Russell 





commode in the entry, a pair of pounded- [left to right] The bunk beds in the guest cottage’s children’s room 
brass chandeliers in the family room are from Summer Hill; the chair is an antique. The dining chairs 
are by Old Hickory. The tapestry in the main house's living room 

’ the vibrant palette is based on a French cartoon; the cocktail table is from Knoll. 
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[left to right] Jean Royere chairs surround a 
1940s French table in the main house’s breakfast 
room. A circa-1950 Scandinavian lamp and a 
rope table by Christian Astuguevieille in the 
living room. Kelly designed the chandelier 
above the English Gothic Revival dining table. 


hous 





of William Morris and Charles Voysey. “Back in the early ’80s, Jed Johnson 
was known for bringing back an appreciation of Stickley and American 
Arts and Crafts,” Kelly notes. “I like that period, but English Arts and 


Crafts feels a little more interesting right now. It’s not as Puritan—it has 
a little more life to it.” 
Despite his loyalties, the decorator is not beyond eclecticism: he installed 


an Indonesian boiled-felt wall hanging in the guesthouse and placed a bold 


Jacques-Emile Ruhlmann table in the dressing room. In the living room, 


a plush sof sits next to a contemporary rope table by Christian Astugue- 
vieille, a 1920s cast-bronze African mask, and a 1950s French ceramic lamp. 
People like to feel that an interior has evolved over time,” says Kelly. 
When pieces play off one another successfully, everything seems a little 


1: f-: 1 
more lived-in, a e more n 


beautiful.con 


“People like to feel that an interior has evolved” 





[from left] The 
linens in the main 
house’s master 
bedroom are from 
Chelsea Editions. 
Fhe-spool-table in 
the guest cottage’s 
master bedroom is 
from a French flea 
market; the antique 
quilt on the bed is 
from Laura Fisher. 
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{Designer Melinda Douglas hits 






AS ONE OF DENVER’S PREMIER INTERIOR 
designers, Melinda Douglas is a fixture in 


the rarefied world of antiques and custom 


furniture. But she also happens to be a 
die-hard Pottery Barn fan, regularly inte- 
grating items from the national retailer 
into her design projects, regardless of 
budget. House Beautiful couldn’t have 
found a better candidate to take on this 
month’s Designer Challenge: create a 


holiday dining room using only wares 


uncovered at the Pottery Barn store in 
Denver’s fashionable Cherry Creek Mall 
sal 1e Pottery Barn loc is cla C11 
uilored wi sense of hun 
TY 
1c } This 
time.” For her dini: 


housebeautiful. cx: 
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Denver and dreams up an appetizing holiday table| 
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riety of indoor activities. 


ver since the first human went into 

a dark cave and built a fire, people 
have realized the importance of proper 
door lighting. Unfortunately, since Edison 
ented the light bulb, lighting technology 
5 remained relatively prehistoric. Modern 
t fixtures do little to combat many 
iptoms of improper lighting, such as 

p strain, dryness or burning. As more 

4 more of us spend longer hours in front 
computer monitor, the results are com- 
eS pounded. And the 


effects of indoor 

pppyEyes™ lighting are not 
oor Lamp... necessarily limited 

to physical well 
i ’ being. Many people 
believe that the 
quantity and quality 
of light can play a 
part in one’s mood 
and work perfor- 
mance. Now 
Verilux®, a leader in 
healthy lighting since 
1956 has developed a 
better way to bring 
the positive benefits 
of natural sunlight 
indoors. 


The HappyEyes™ 
Floor Lamp will 
change the way 
pr working... 


you see and feel 
about your living 
or work spaces. 
Studies show that 
sunshine can lift 
your mood and 
your energy levels, 
but as we all know 


nd when you 
)2d a good source 
ight for close-up 


' the sun, unfortu- 
ks. 


nately, does not 





vays shine. So to bring the benefits of 
‘tural daylight indoors, Verilux, The 
falthy Lighting Company™, created the 
) ppyEyes Floor Lamp that simulates 

» balanced spectrum of daylight. You 

ll see with more comfort and ease as 
js lamp provides sharp visibility for 

se tasks and reduces eyestrain. 





Lighting Technolog 
‘floor lamp that spreads 
inshine all over a room 


HappyEyes™ Floor Lamp brings the benefits of natural 
ight indoors for glare-free lighting that’s perfect for 








GE ae 2 
The HappyEyes™ Floor Lamp will change the 
way you see and feel about your living or 
work spaces. 


This light can change the 
way you live and work 





You don’t need the § I love it! Reading is so-much easier 
Sun to get the natural on my eyes. It’s also great for doing | 


benefits of daylight crafts. The lamp’s light weight 
allows me to bring it anywhere. 


° Replicates the —Karen R. CA 


balanced sp ectrum It really brightens up my office, 
of natural sunlight | Thank you. 
¢ See with comfort —Jan L. GA 
and ease I use my computer all the time and 
e Creates natural, WOW whai a difference. I just put 
glare-free light _ it up and I can see! 


: Popa —Kathy N. CA — 
e Provides sharp visibility 
It is really nice and eliminates 


the glare! 


e Uplifting, cheerful 
and bright 


e Flexible gooseneck design 


—Nita P. CA 


It is a nice sunny product for a | 
windowless office. | 
—Edith L. NJ — 


ae | Dozens of testimonials on file 
Technology revolutionizes Results ncrtypical 


the light bulb J 
¢ 5,000 hours bulb life 


e Instant-on, flicker-free light 





Try this risk-free, manufacturer direct 
special offer. The HappyEyes Floor 
Lamp comes with a one-year manufactur- 


¢ Energy efficient 
¢ Shows true colors 
¢ Two light levels 


er’s limited warranty and TechnoScout’s 
exclusive risk-free home trial. If you’re 
not fully satisfied, return it within 

30 days for a complete “No Questions 
Asked” refund. 


—=_ HappyEyes™ Floor Lamp 


PLATT Pee ie weilwik es $129.95 $15.95 S&H 


Please mention source code 21637 


Its 27-Watt compact 

fluorescent bulb is the 
equivalent to a 150-Watt ordinary light 
bulb. This makes it perfect for activities 


such as reading, writing, sewing and For fastest service, call toll-free 24 hours a day 


800-399-7853 aes E-| 


To order by mail, send check or money order for the total 


needlepoint, and especially for aging 
eyes. For artists, 
the HappyEyes Floor Lamp can bring a 


amount including S&H. To charge it to your credit card, 


source of natural light into a studio, and ; dips 
5 enclose your account number and expiration date 


show the true colors of a work. This lamp Virginia residents only—please include 4.5% sales tax. 


LATEST...GREATEST...NEATEST...COOLEST 
You can see hundreds of high-tech products at 
www.technoscout.com 


has a flexible gooseneck design for maxi- 
mum efficiency and two levels of light, 
with an “Instant On” switch that is flick- 





er-free. The high fidelity electronics, 

ergonomically correct design, and bulb FCHNOSCOUT- 
that lasts five times longer than an ordi- 998 Ruffin Mi po 2 
nary bulb makes this product a must-see. _ Colonial He 4 — 
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beautiful 


sions tradition with a marked twist. There will be 
no red, and the greens will be more organic than 
the crisp Kelly shade popular at holiday time. The 
designer starts out by searching for white, silver, 
and light-green furnishings. (Appropriately enough, 
Douglas is decked out in a chartreuse Bill Blass suit 
and a sterling-silver bangle by Elsa Peretti.) She 
gravitates toward lichen-colored linens and acces- 
sories and selects parsley-hued wine and cocktail 
glasses and white Emma dishes. She zeroes in 

on silver ornaments shaped like stars, trees, and 
snowflakes, which she’ll use as napkin holders 

and table accents. “These are so clever,” she says. 
An avocado quilt is her pick to cover the table— 
Douglas uses a similar one in her own home. 

Next she chooses matching napkins with beads 
dripping from the corners, like icicles hanging from 
a roof. She also snaps up some beaded silver throw 
pillows to make the dining room chairs more fes- 
tive. “The little beads on the napkins are so subtle,” 
she says, “and the pillows are frilly and fun.” 

Silver flatware and chargers pick up the shine of 
the glasses, plates, and accessories and bring dimen- 
sion and weight to the table setting. “The chargers 
are important because of their scale,” says Douglas, 
who adds more sparkle by placing a tall hurricane 
vase at the center of the table and filling it with sil- 
ver glass ornaments. A potted silk orchid set near 
the lamp provides extra drama. Then she takes 
slate-colored silk mums, snips off the stems, and 
places them in front of her plates to serve as 
sprightly place-card holders. 


ohhe. Barn look is 


sith a sense of humor, This 
stuff will stand the test of time” 








For the perimeter of the room, Douglas chooses 
a white console and stocks it with a couple of rope 
baskets. “You can put your tablecloths and napkins 
there when they’re not on the table,” she explains. 
A large magnetic chalkboard goes in her cart next; 
she plans to hang ornaments and cards from it. 
And she can’t pass up a lush faux-fur throw to 
drape over one of her slipcovered chairs. “It will 
be a nice juxtaposition of materials,” she says. Sur- 
veying the embarrassment of riches in her shopping 
yu idds, “You know, sometimes less is 
) subtract an ornament or 


holiday table. 


11 tiful. coma, for 

















aa quilt (king) $ 17/9 & Q) 
ed napkin (4) 32 Snowflake frames an 
na dinner plate (4) 48 An um: Jomenel 
e cocktail glass (4) 26 am ey 
e wineglass (4) 26 WINS 
ed orchid 49 : ry : 
ford 5-pe. flatware 3 
ting (4) 180 C. ). 
vase 75 open 
1 (4) 32 ear 
ury ornaments (4) 14 pee a tein 
silver charger (4) 76 chandelier, $349. 
e-Fit armchair 
cover (4) 136 
pleon armchair (4) 916 or setting, 
andelabra 69 
ed pillar candle 7 
ord dining table 599 : 
atra console 449 
e cloth cube (2) 198 © Sa ao guile 
etic chalkboard 1 
bello chandelier 349 
-fur throw 149 
rflake frames and album 76 5 ) 
+ basket (2) 138 Rope basket, 
ir pillow (2) 48 ake 





Soar Slipcovered 
o armchair, $263. 


D TOTAL $3,950 





marian (Continued from page 32) 


love the Hudson Valley. Less frenetic, 
expensive, and hard to get to than many 
other New York weekend destinations, 
it’s also the place where most of my best 
friends live, full- or part-time. From the 
new branch of the DIA Center for the 
Arts in Beacon to the direly-in-need-of- 
TLC architectural treasures of the Mid- 
and Upper Hudson Valley, count me in. 
















Bidding Wars 
Dear Marian, 
I have heard that some of the bigger 
auction houses in London, New York, 
and Paris hold sales in which they get 
rid of things that they were unable to 
sell in regular auctions. Can you tell me 
more about these sales—where and 
when are they? 
Sebastian Wendland 
via e-mail 
Dear Sebastian, 
Before the days of Web sites, Sotheby’s 
“arcade” auctions and sales at Chris- 
tie’s East were considered the 
prét-a-porter of the couture auc- 
tion world. When Sotheby’s inau- 
gurated its sales Web site, the arcade 
auctions ended—much to the distress 
of all us fervid bargain hunters. Chris- 
tie’s East still holds “lower-priced” auc- 


tions (including jewelry, china, and 





silver); many occur during the dog days 
of summer. I have also noticed that the 
major auction houses—such as Butter- 


field & Butterfield, Christie’s, Sotheby’s, 
and Phillips—seem to be staging styl- 


Tan ve 


ish, more-dash-than-cash sales events 






Find tne Dest 
mae eee: ane that include first-rate furniture as well 
‘ramer near feo) | as well-priced goods. For example, the 
recent two-day auction of decorator 
Tony Duquette’s estate featured hun- 
a xf a dreds of pieces that went for big bucks, 
Hramer\e! ft plus lots of odds and ends that sold for 






SZ, surprisingly little. Other examples of 


YOUR GUIDE TO THE BEST 
FRAME SHOPS IN AMERICA 


and the Duke and Duchess of Windsor 


sales, which included furniture, deco- 


Nee Ae rative 
O36 7 ae ; 
morabilia spanning all quality and 


| 
| these “style” auctions are the Jackie O. 
| 


accessories, fashion items, and 


price levels. Check out the auction 
houses’ Web sites for more info on 
wer-priced sales. 


Request our free brochure: “10 Things 
to Know Before Framing Your Picture,” 





Unbridled Excess? | 


Dear Marian, 




























As a compulsive reader of shelter ma 
zines, I wonder if some editors are nd > 
seeing the forest for the trees. Events 
during the last year have drastically | 
changed our world. Articles about 
extravagant homes and massive seco} 
residences leave me uncomfortable a| 
unsympathetic, and I can only guess 
that the audience for them is extrem¢ 
limited. I believe this is why we are 
seeing a surge in the popularity of fle 
markets. I am more interested about) 
something I might have a chance of 
creating, rather than monumental 
houses where a fireplace alone can 
cost as much as the average home. 
Janet Mc 
via e-tt 
Dear Janet, 
In HB we try to balance rooms that 4] 
designed by world-renowned, expen! | 
decorators and rooms that are put jf 
together by clever homeowners who) 
long on style and short on budget. I 
believe that a good interiors magazin 
should show both. Residences that bj} 
long to people who can afford to pay 
for the best often contain the best. C 
of-a-kind furniture and decorative tr 
ments are something to be celebrate¢ 
and seen, and there are lots of designii 
lessons that the rest of us can absorb 
from them. On the other hand, it is 
endlessly fascinating (and reassuring) 
to take a look at what a budget-mind 
person can do with a generous dose | 
imagination and a bit of luck and ph 
at local antiques fairs, auctions, and 
yard sales. Each approach to decorat 
is valid and necessary. I hope to con- 
tinue to publish both sides of the coi] 
and many in between. 


Horse Sense 

Dear Marian, 

The California woman who can brin| 

her horses right up to her house 

(“Horse Crazy,” August] is just greajj 

Thanks for the inspiration. 
Heather Cami} 

via e-Mmé 








Something’s Got to Give 


Tis better to give than to receive, but 
giving with style is the true challenge. The 
distinction, Charlotte feels, lies in dressing 

up your packages with colorful cards and 
gift tags, even sweet felt ornaments 
(right, from stationer www.fredflare.com). 


{Spread more holiday 
cheer with a quick 
trip to the Web} 


Paper 





1 The paper firm Papivore (www.papivore. 


com) is well known for its colorful range of 


French note cards, albums, and journals. 

> Their magenta vellum squares with Danish 

m card holders make ideal place cards for a 
hip holiday look; use the holders to display 


photographs when you're not entertaining. 





PAPIVORE 


MARIE-PAPIER 


[Abest Us] [ Predects J 





Works of Art _ 


= 
Tired of Christmas-card clones? Make a statement with = 


the simple, clean designs sold by the Museum of Modern Art’s 





www.momastore.org (above). The site’s greeting cards range from 
playful and stylish to somber and sophisticated,with one thing in 
common: they’re artfully apropos. 


Getting Personal Say it your way on hand- 
stitched blank greeting cards from www.paperfection.com 
(left)—the whimsical designs are sure to elicit smiles. 
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aredsvircas 
___ Fhter the Chrysler Design Sweepstakes 


One grand Prize Winner will win a 2002 CHRYSLER 
Chrysler Sebring LX! Convertible filled Se 

with Brookstone merchandise. =EQ= 

100 First Prize Winners will receive a Brookstone Big Breeze Fan. 

To enter sweepstakes, log on to www.design.chrysler.com 


When just any nuts simply won't do. This holiday give a taste of the tropics. 
Mauna Loa macadamias are the perfect hostess gift or party snack. 

For a chance to win a gift basket filled with Mauna Loa products and the 
Mauna Loa Macadamia Cookbook, enter the “HBEntertains with Mauna Loa 
Sweepstakes.” (Retail Value: $75.00 - To Enter See Details Below or log 
onto hbhighlights.com.) 

NO PURCHASE NECESSARY. A PURCHASE OR PAYMENT OF ANY 
KIND WILL NOT IMPROVE YOUR CHANCE OF WINNING. 

To enter, print your name, address, zip code, phone number with 

area code on a 3x5 card and mail to House Beautiful, Att: Mauna Loa 
Sweepstakes, 1700 Broadway, 28th Floor, New York, New York 10017; 


or log onto hbhighlights.com. Complete entry rules can be found at 
hbhighlights.com 














are “Clie eit 
___Meet HB 


She's House Beautiful’s style maven — thirty something, talented, 
fashionable, full of energy and passionate about interior design. 


Until now she’s only shared her fabulousness with close 
friends and confidantes. But now HB is sharing all secrets {> 
in her very own weekly Style Diary. & 


December 
4 12/1 Order the 
dress from Sple 
holiday party 
33 12/21 leave for 
Connecticut for 
ua 
ae status of delivery for my 
ristan rug 
ae — Visit www.maunialoa.com 
order a gift set of macadamia nuts 
(John's favorite!) 


e fabulous ribbed, black 
gel catalog for work 


Mom and Dad’s in 
the holiday week 


\ 
Visit ABSty eDiary.com for your chance to receive a complimentary copy of 
Frank Lioyd Wright’s House Beat"! part ci <ne ‘-use Beautiful book series! 
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Products and other resources for this month’s fea’ 
follow. All prices are approximate suggested retail. $ 
in parenthesis identify service type: (R) retail; (T) tra 
through decorators; (MO) mail order; (M) manufact 
distributor. 

SPACE LIMITATIONS PREVENT SOURCING OF ALL ITEMS. 
ITEMS NOT MENTIONED ARE FROM OWNER’S COLL 


47 Velvet Touch 

Upholsterer: Carl Dellatore, D&cF Workroom ( 
150 W. 25 St., New York 10001; 212-352-0160. © 
#S9001-O—Henredon (M); 800-444-3682. Fab 
trims: Fabric—Bergamo (T); 212-888-3333. Co 
#981-16401 in color Q5I—M&J Decor (T); 2127 
8000. Fabric—Gretchen Bellinger (T); 518-235-2 
Ribbon trim, Viennese Taffeta #40 in navy— 
Hyman Hendler & Sons (R,T); 212-840-8393 or 
www.hymanhendler.com. Fabric—Ardecora thre 
Zimmer+Rohde (T); 212-758-5357. Page 48: Fak 
Donghia (T); 212-935-3713. Fabric—Nobilis (T) 
800-464-6670. Fabric—Manuel Canovas (T); 212 
4488. Page 50: Fabric—Nancy Corzine (T); 212- 
8340. Fabric—Beacon Hill (T); 212-421-1200. F. 


Lee Jofa (T); 212-688-0444. Nailheads—Greente@ 


Upholstery Supply (T); 212-206-8585. 
52 Yeoward Ho! 
Designer: William Yeoward Crystal (R,T); 800-8 
8484. Web site: www.williamyeowardcrystal.com 
58 The Double Life of Véronique 
Pages 58 and 59: Casa Lopez (R): 011-33-1-42-60 
70 By the Book 
Vintage books through Stubbs Books—Bergdo 
man (R); 212-753-7300. 
72 Dinner Theater 
Designer: Sally Sirkin Lewis. Store: J. Robert Sce 
(R,T); 877-207-5130. Fleur platter, Sally Sirkin 
Americaware—at Barneys New York (R); 888-22 
Bamboo placemats—Sybaritic Industries (M); 9 
7888. Griffith II dining table; Cylinder planters; 
chairs, by designer through—J. Robert Scott, se 
76 Noél au Naturel 
Pages 76 to 83: Cedar Rose topiaries, $55/large; 
$37/small—At Home & Company (R); 800-CAR¢ 
92 Hanukkah in Paris 
Pages 92 to 99: Designer: Florine Asch. E-mail: 
florineasch@hotmail.com 
106 Cool Yule 
Pages 106 to 113: Designers: Jim Samson, St 
ham; 305-861-0920. Florida room: Chaise, 
by designers. Chaise fabric, velvet—Rothi 
sociates (R,T); 305-573-8300. Indonesian 
World Resources (R); 305-576-8799. Seag 
flooring—Carpet Creations (R,T); 305-57 
Living room: Coffee table; sofas, custom by 
ers. Sofa Eabric, combed cotton—Rothman Ass 
above. Wall paint, Catskill Brown—Sherwin W 
(M); 800-474-3794. Floor lamps from the Eden 
hotel, through designers. Kitchen: Hurricane lai 
Pottery Barn (R,MO); 800-922-5507. Subway ti 
terworks (R,T); 800-899-6757. Guest room: Toil 
Jouy—Shabby Chic (R); 310-394-1975. Master 6 
Fabric on bed and headboard, Toile du Jouy—E 
schwig & Fils (T); 212-838-7878. 
114 Rustic Deluxe 
Pages 114 to 121: Designer: Buzz Kelly for Jed 
& Assoc., 211 W. 61 St., New York 10023; 2124 
Architect: Alan Wanzenberg Architects, 211 W. 
New York 10023; 212-489-7840. Family room in 
house: Sofa—custom by designer. Sofa fabric, re 
nille—J. Robert Scott (T); 877-207-5130. Rug 
by designer. Living room in guest cottage: Seagy 
pet—Beauvais Carpets (T); 212-688-2229. Sok: 
chair—custom by designer. Sofa and club chair 
linen bouclé—Clarence House (T); 212-752-289 
dren's room in guest cottage: Bunk beds—Summ 
(T); 212-935-6376. Sisal ruag—Beauvais Carpets, 
above. Living room in main house: Sofa, club chi 
ottoman—custom by designer. Coffee table— 
(R,T); 212-343-4000. Master bedroom in main be 
Bed, custom by designer. Bed linens and throw 
Chelsea Editions (T); 212-758-0005. Master bed 
guest cottage: Headboard, custom by designer. § 
rug—Beauvais Carpets, see above. Antique qui 
Laura Fisher Antique Quilts (R); 212-838-2596. 
122 Dining Room Drama 
Designer: Melinda Douglas, Douglas Associates 
S. Broadway, Ste. B, Denver, CO 80209; 303-7. 


Store: Pottery Barn (R,MO); 800-922-5507. Web@ 


www.potterybarn.com. @ 


Correction 
October 2001: The information for “Urban 
page 102, was incorrect. It should have read: F 
Wall covering, Algiers Border silk, by Robert 


Kime—John Rosselli (T); 212-772-2137. Bedro 
Wall fabric, red cashmere by Classic Cloth—J 
Rosselli at the D&D (T); 212-593-2060. 
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STERLING 
SILVERWARE 
FOR SALE 
More than 4,000 
patterns of new 
and discounted 
flatware patterns 
at very afford- 





able prices. 
China, crystal, 





and fine silver gift items also available. Tie 
Call Silver Queen at 800-262-3134 for a FINE LEATHER FURNITURE 
free catalog, or visit www.silverqueen.com Wellington’s Leather Furniture offering 


traditional-contemporary styles since 
1980. To request a catalog, call us at 800- 
262-1049 or view our online catalog at 
www.fineleatherfurniture.com. Hundreds 
of styles and colors available with nation- 
wide delivery. Please visit our newest site 
at www.leatherfurniturebids.com to par- 
ticipate in our online furniture auction. 


Happy Holidays! 





NORTH CAROLINA'S FINEST HOME aE sins é 
FURNISHINGS Soveup 10 70% on GEVALIA 
over 350 Top brand name furniture and KAFFE 


accessories manufacturers at Village 
Furniture House. 450,000 square feet of 





showrooms. Worldwide in-home delivery. GEVALIA 
All deposits protected by surety bond! 146 
West Avenue, Kannapolis, NC 28081. For of Gevalia Kaffe in your home. 
your free brochure, call 704-938-9171. Call 800° GEVALUA or visit 


Experience the rich, smooth taste 





www.gevalia.com and we'll deliver 










a trial shipment to you with a free 
coffeemaker and without further obligation. 


LUXURIOUS LEATHER SEATING 

Mayfield Leather’s Chesterfield loveseat 
, design is also available as a sofa, chair, 

AUTHENTIC PINE FLOORS, INC. or ottoman. Choose from other custom- 


manufactures Heart & Southern yellow crafted designs in your choice of over 
wide-plank pine flooring 4”—12” wide. Add 50 top-grain leathers, all at great savings. 
warmth, value, beauty, and durability to your For a catalog ($5 refundable with order), 
home, generation after generation. Sample call 800-342-7729 or write to Mayfield 

kit available. Free brochure. Convenient Leather Seating, P.O. Box 1745, Hickory, 
shipping at www.authenticpinefloors.com NC 28603. Visit www.mayfieldleather.com 
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| BRASS BEDS - IRON BEDS 
BRASS AND IRON BED SALE! Buy factory 
direct and save 50% on romantic solid 
brass and iron beds. Once-in-a-lifetime 
savings! Lay-away and payment plans. 
FREE color catalog. BRASS BED SHOPPE, 
12421HB Cedar Road, Cleveland 
Heights, OH 44106. 216-229-4900. 
www.brassbedshoppe.com 
FURNITURE 

65% FURNITURE DISCOUNTS, 500 
FINEST BRANDS. In-home Delivery since 
1933. CHERRY HILL FURNITURE 1-800- 
666-0933 or www.cherryhillfurn.com 
brochures. 1-800-888-0933 quotes. 


ISAVE $$$$ ON MAJOR BRANDS. Order 
with Credit Card. Experienced sales 
reps., insured delivery, more repeat 
customers. Since 1981. Carolina Furniture 
Direct. Please call 1-800-838-7647. 


1-800-714-4448 FURNITURE 
DIRECT*** Save up to 60% on 
major brands. White glove express 
delivery. Immediate quotes. 
www.furnitureorders.com 


PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. All Major Brands. 
www.thegardenroom.com 1-800- 
288-1086. 


#1 FURNITURE SOURCE! 1-800-323- 
8469. Triad Furniture Discounters. All 
Major Brands. SAVE 40 - 50% OFF 
RETAIL! In-home Delivery. Excellent 
Customer service. 
CARPETING - FLOORING 
1-800-789-9RUG. All Major Brands. 
5% Over Cost. Don’t Pay Retail. 
American Carpet Brokers. 
FABRICS 
|ABC FABRICS, DRAPERY & 
UPHOLSTERY. LOW, LOW PRICES! WE 
ONLY SELL FIRST QUALITY FREE 
SHIPPING. MON - SAT. 9 - 5 EST. 
800-548-3499 OR 727-787-1888. 
FABRICS SOUTHERN’ DESIGN 
CONCEPTS - Discount source for many 
designer ‘ nd wall coverings. Never | 
inder give manufacturer, | 


























Wn 








Wallpaper, Blinds & Area Rugs 
From Names You Trust. 


Oat Os 


Mention code B52 
Guaranteed Low Price + Free Shipping 
Free Catalogs and Samples 


NATIONAL 


BLINDS & WALLPAPER 


1-800-477-8000 
NationalDecorating.com 
* Lisl price may not necessanly be the price al. which the product is sold in your market. 















FACTORY DIRECT 
STEHT aes 


Custom Table Pads 


oy 
Est 1923 blepad.com 


= ra 
. CREDIT CARDS 
RD} ACCEPTED 


MISSING A PIECE 
OF YOUR PATTERN? 


Replace missing pieces. 

Add place settings. 

Buy complete sets. 
Over 1,200 patterns of | 


flatware & hollowware in 3 ‘ 


oun 
stock. Call or write for a free i 
i} i 


inventory of your pattern. 
Beverly Bremer 


1.800.270.4009, 
SILVER SHOP 


Code HB12 
WE ALSO PURCHASE STERLING. 
3164 Peachtree Road NE, Dept. HB12, Atlanta, GA 30305 


CARPETOWN 





Guaranteed Lowest Prices * Quality Name B} mt 
Call toll free with manufacturer and style nui) # ) 


Se eA 


AAA inate Ue ult eel ag 


Sterling Flatware Sale!) 


= ,Over 6000 patterns of active & discontinued 
. Sterling, Plated & Stainless Flatware 
at very affordable prices 
B New China & Crystal also available! 


Ts ; 
# [FREE COLOR CATALOG] 
French Renaissance by 
: Reed & Barton 
© 4 piece setting, New $125.00 
(Knife, Fork, Salad Fork, TSP) 


OUR 29TH YEAR 


Hee, Om DEE UEEN 


— nw 


LP) -30.N. INDIAN ROCKS RD. 


800-262-3134] Yea 
If} Fax 727-586-0822 Sterling f 
/ www.silverqueen.com® 


pear -\°)e ai kc a6) 


Your Choice $19 


plus 49.95 S&H in USA 

Mail Order Toll Free 24 
1-866-929-392 
Mote info, 9-5 call: 


Py 1-954-587-82 

#114/2L Fountain Lamp | 

aprx 30" H_ hand painted Online order Log on) mt 
www.aabbcomallial Ri 


glass tulip shades 


x ' 
To ADVERTISE pin 
YOUR PRODUCT : 
HOUSE BEAUTIFU! P 
SHOPPER SECTIO]: 
contact DAWN FRANC»: 


(Wy 


at (212) 649-2931 |. 
or fax (212) 258-2253 é 
: | 


Nh. 





ting Beautiful Bedrooms” 
now The Claudio Rayes Collection 
884-9202 or at www.claudio-rayes.com 


AND WF’LL Marcu Ir! 
That's Our Low Price Guarantee 


=” Competitor's price must be verifiable. Retail sales only. 


: 


\800-442-3775 


Open 7 days a week! 
FRI 8:30AM-10PM EST. SAT-SUN 10AM-6PM EST. 


Nala SEOs 


Pron FIT 


SLIPCOVERS, 
let, 


| FOR YOUR FREE CATALOG 
-SURE FIT www.surefit:com 








CAD LEAL LCR LE CLL 
omifort is knowing 
before you buy 
i | Wwaboutsotas.com 


‘t this handy Web site 
earn the inside story on 
lity construction before 
| buy a sofa or chair. 
















“ew a list of manufacturers 
‘nds you can count on to 


| a make your furniture 
| shopping experience 
is ; more comfortable. 








Custom Table Pads 


Guaranteed Quality and Service 


Save — Direct from America’s oldest and largest 
table pad company. 30-year limited warranty. 


1-800/328-7237 
Ext. 260 Sanliy . 


f TABLE PAD CO, 
© SENTRY, 1999 
www.sentrytablepad.com 











SINCE 1911 
















\orth Carolina's 
/ Finest Home Furnishings 
SAVE UP T0 70% 


id | On over 350 Top brand name 


Tl furniture and accessories 
| 






manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms 

Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


ile Furniture louse 


146 West Avenue, Kannapolis, NC 28081 









America’s #1 Choice for 
Wallpaper, gs 


. Take An Extra 
Blinds & More! 10% OFF 


CODE: MG10 
fo buy from anyone else! bn, * 
We guarantee it! 


Steve Katzman, President a 


100% Satisfaction 
Guaranteed! 


g4 


i 
s 


# (decoratetoday.com 


Decorating so easy, it’s fun! FREE UPS Shipping!" 
FAX 1-800-391-2293, 909 N. Sheldon Rd, Plymouth, MI 48170 


Call or click 24 hours a day, 7 days a week. 


All major credit cards, money orders & checks accepted 


Pee eee ilu ke eels uy 


_..the Carlisle family 
has been crafting their 
traditional wide plank 
flooring since 1966. 


Ce g 
pe 


ETT ee Re Lob) 


Colorado 1-866-595-9663 Toll Free 


ar 
_2\C ar TORATION Lt lisle 
The Leading Name in Wide Plank Flooring 





EOLLOW YOUR DREAM! 


se your talents to 
build a great business 
and a beautiful 
er with 
Vi weeonatin. ig [en ® 
con entice wocreroons’ INTERIORS 
Lr TO A) 


OR VISIT 


MB 2a CN geo 









RE ‘PI AC ~EME N ITS, LTD 


China * ¢ rystal © Silver = Collectibles 
160,000 Patterns ¢ 8 Million Pieces 









— ~ 7 
Old G el r Sel 
( t FRE E 
PO Bo> 60 mC) ( ( 74 20 Det 1. HB 
1-S00-RI PLACE (1-800-7 7-5223) 


www.replace ments. com 







Producer: ELAINE WRIGHTMA 
[right] Hicks’s Georgian 
manor house included a study 


, for his wife, Lady Pamela 
Mountbatten, muraled in Rex 
. d 


Whistler’s paintings of her 
ancestral home. [below] Hicks 
designed the bed linens for a 
suite named after him in New 
York’s St. Regis Hotel. 


[right] Graphic 

shapes meet simple 

plastered walls in 

a Hicks project 

on the Bahamian 

island of Eleuthera, 

published in House \ 
Beautiful in 1970. 


Hail, Hicks! 


{Perfectionist sophistic: 
David Hicks was the ultimate 


NOTHING LESS THAN A FULL-TIME CONTROL FREAK WITH A PERFECT F 

















[right] Hicks 


photographed for taste and style could match the achievement of David Hicks. During 
Peat 1960s, the irascible, aristocratic English decorator (he was married to L 
1978. 


Pamela Mountbatten) pulled interior design out of a quagmire of syrup 

[below] Hicks E 
updated the 
living room in 
his circa-1820 
townhouse in 
London’s 
Chelsea. 


tels and precious chintzes. Hicks, who died in 1998, changed the way 

at color, scale, motif, and texture, both indoors and out. His dramatical 
strategized, regimented rooms and gardens continue to seduce because} 
look and feel so current, so unforgivingly individual. Hicks’s signature ¢ 


stery, geometric rugs, and exuberant color were often sheathed in cool | 
Georgian shells, which gave this brave mix of superlatives a sophisticat« 
grounded sense of the past. The designer’s triumphs include the Grove: 
his own country house and gardens in Oxfordshire; the nightclub on th 
QE2; and various houses, apartments, and yachts for clients such as He 
Rubinstein, Douglas Fairbanks Jr., and Prince Charles. This once-in-a1 


a David Flicks production to the very last detail. @ 


Own Words 


® ood taste is avoiding vulgarity and gimmicks.” 
© “Gc | decorating is the art of achieving the maximum, visually, with d 


minimu. Or vice versa.” 


~ “Successfui ‘ecorating is guided by comfort, color, lighting, accessorizi 
and good carpe’ing.” 


My favorite decorator is myself.” 





melder of classic and modern} 


“T became an interior decorator because my parents had no taste whats 








nations of bold antiques, modern furniture, abstract painting, tailored uff 


talent even designed and orchestrated his own funeral: from the choice} 


music, pallbearers, and cortege to the hand-carved sycamore coffin, it vf 
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TINTERIORS 








... When 
its got to 
€ gorgeous! 


| 


| 


sire...without ever leaving 
| 

hr home. Our experts will 
i) 
rk with you, from design 


) 
pough installation, to solve 
lir decorating challenges 


‘ile coordinating with your 


isting décor. We provide: 


er Window Treatments 


assic Furniture 





Jall and Floor Coverings 


justom Bedding 


)ghting & Accessories 


Jay for your complimentary 
‘n-home consultation! 


800-332-3367 


our personal decorator and 
‘to our free email newsletter at: 


Decorating Den. m 


| nchise opportunities available. 


Py 
Pa 
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